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ABSTRACT
In several quarters, there have been allegation making round, that state governments use their state Broadcast media as propaganda machinery. The focus is to investigate such allegation using Enugu State Broadcasting Service (ESBS) radio/TV as a case study. The study was based on critical theory by staurt Hall. The theory views the means by which the “haves of society gain the willing support of the “have nots” to maintain the status quo. The study uses empirical method observing the five chapters structural arrangement, with each chapter assigned a specific role to play for the overall success of producing a reliable result. The researcher consulted relevant literature to raise secondary data while survey method was used to generate primary data for analysis. The data generated using questionnaire techniques were tested using chi-share goodness of fit test formular. Data were presented in tables and extensively discussed to enable the researcher draw his conclusion and make some recommendations. The researcher though did not find Enugu state government using it’s broadcast outfits as propaganda machinery, but strongly recommends that the management of the broadcast stations should overhaul it’s programmes in order to drop those perceived by the media audiences as sycophantic, wherein presenters use them to sing praises for the state government unnecessarily.

CHAPTER ONE

1.1
BACKGROUND OF THE STUDY

Broadcasting, according to Robert White (1999:485) was introduced as a form of military communication in the 1920’s, the apogee of nationalism and government propaganda. Dominick (1990:175) one of the striking facts about broadcasting is that it was invented by young people for example, Marconi who developed wireless transmitter was only twenty-three when he did that and Reginald Fessenden made his first radiophone broadcast when he was thirty-four. But, can the adult misuse or abuse broadcasting media because it was the brainchild of the young people? So it could be misused by the powers that be. Quoting Aiyetan (2002) Galadima (2003:260) “public office holders believe they can do anything and get away with it as long as they can control media, or get a good journalist to do the dirty job of lying with facts”. 

Odumegwu Ojukwu, also observed thus: 

When a public office holder does something outlandish,the media sing his praises instead of  condemning him than concentrating on more important national or state issues. (cited by Gdadima, 2003: 261) 

In a vehement support of Ojukwu’s Observation, Ternakur (2003:236) Citing Nwankwo (1987), describes the Nigerian mass media as “government said” media is not out of place. Government reflects the will and interests of the class that controls the existing mode of production, power bloc and political machinery in their media outfits.

Neither the government nor their media workers ever agree that they misuse the media. Every journalist disassociates himself or herself from the term “propaganda”. But Casey (1960:232) “the problem every media of communication faces is separating news from propaganda”. Under a free system, one can distinguish between journalist and a propagandist. Both are interested informers. But, journalists seek news and serve the producers of news and not the consumers of news. In the Nigerian government - owned media, journalists are propagandists. They use all known propaganda devices to achieve the aim of their pay-masters. 


According to Junhao Hong, (1997:223), “Chinese government uses broadcast media to conduct propaganda campaigns”. The question is, is propaganda bad? In answer to this question, Ebeze (2003: 219) “Propaganda is not composed of lies and tell stories. It operates with many different kinds of truth, half-truths, limited-truths and truth out of context.”       


The author quoted Braque (1999) “modern propaganda introduces new dimensions which tend towards education and enlightenment. 


Broadcasting media started in Nigeria in the 1930s. Ebo (1994:43) by 1936, radio made its debut when the first Radio Distribution Service through rediffusion sets became operational in Lagos, Nigeria. But, what is today known as Enugu State Broadcasting Service (ESBS) was first opened on October 1, 1960 when it was called Eastern Nigeria Broadcasting Corporation (ENBC). Having operated for forty-eight years now, it will be proper for a study of this nature in order to ascertain from an independent source whether government has used it as propaganda machinery or other wise.  

1.2
STATEMENT OF THE RESEARCH PROBLEM


All over the world, especially third world countries with less degree of free press, government has manipulated the masses using broadcasting media. Broadcasting is volatile and its potentials are unending satisfaction, as in print media. It has great potentials in information dissemination, education enlightenment, political socialization, and socio-cultural orientation. Most people form their opinions based on what they learned from the mass media. Regrettably, observed schramm (1971), quoted by Ebeze (200:221)

Forming an opinion becomes more difficult when a person does not have access to adequate information ……… this information will help individual to form an opinion. 

When the masses are disinformed, or uninformed due to excessive censorship or punitive control measures of state owned media by the government, the public might react and take law into their hands. For instance, between 2000 and 2002, there were instances when aggrieved media audiences in Anambra, Imo and Abia states resorted to jungle justice by invading and attacking Anambra Broadcasting Service (ABS) Awka, Imo Broadcasting Corporation (IBC) Oweri, and Broadcasting Corporation of Abia (BCA) Umuahia. The attacks on the broadcasting media stations were as a result of unprofessional reportage of election news. The three mentioned broadcast stations are not alone in unprofessional broadcasting.


Since ESBS is one of the state governments – owned broadcasting media stations, it could be involved in state government propaganda machinery, like others. Therefore, the problem of this study is what the  use of state broadcast media as propaganda by state government  can cause to opinion formation, information need, education and political socialization of those who expose themselves to state broadcast media. The tendency of disinformation and propaganda, the type defined by Lasswell (1937) “Propaganda are techniques of influencing human actions by the manipulation of representation” are prone to exist in a society where government misuses the media. 

Moguluwa (2004:159). Government must avoid any form of deceit and misleading information. But, government often prefers negative propaganda while seeking support from the masses to good public relations practice.

Propaganda machinery in information dissemination has a  lot of negative consequences on the media audience especially if it comes from state government  via its media, so a study of this type can not be ignored at this time 

1.3 OBJECTIVES OF THE STUDY 

Sycophancy flattery and praise singing have been promoted to higher disturbing levels, more especially in political broadcasting ……. State owned broadcast media stations have perfected the crude and irritating art of praise singing for governors and their officials (Umechukwu, 2000:13).


Infact, a sycophant journalist is a source of irritation to media audiences who often see them through the falseness of the media content packaged by the unethical singer. Sycophancy, in every ramification, kills the spirit of investigative journalism, especially among young reporters, who meet praise-singing and see it as the mainstream in journalism practice.   

Based on this seemingly observation, the objectives of this study includes.

1.
To determine whether ESBS is involved in sycophantic formalism.

2.
To find out whether its audiences have ever risen to attack its premises and stations for unethical reporting.

3.
To determine the level of government censorship of the broadcast media outputs. 

4.
To find out how friendly is the station to state ruling political party’s opposition groups. 

5.
To determine the pattern of recruitment of journalists into the organization.

1.4
SIGNIFICANCE OF THE STUDY 


The benefits of this study are numerous. The Use of state Broadcast media as Propaganda Machinery by State Governments, demands serious empirical investigation because of it’s significance. For example. 

a.
The study result will confirm whether state governments use state broadcast media as propaganda machinery  

b.
The study will expose the level of state government involvement in the management, and staff recruitment in the stations.

c.
The study will expose the level of sycophantic practise in the state broadcast media.

d.
The result of the study will serve as reference materials for further studies in management, government and mass communication  

e.
Both state government and management of ESBS will find the study useful in many aspects      

1.5
RESEARCH QUESTIONS 


A number of questions have been raised and answers to such questions definitely shall provide solution to the problem of state government misuse of state broadcast media organizations. The belief of this researcher is that the following research questions will provide focus and direct his attention to major issues in the identified problem, and the questions are.

A.
Do the respondents observe ESBS as practicing sycophantic broadcasting? 

B.
Whether the respondents can remember any time ESBS audience rose against its unprofessional reportage of state matters?

C.
Are the respondents aware that state government do censor their broadcast media news items?

D.
Can the respondents recall any time state broadcast media ever showed equal and balanced coverage and reportage of opposition groups activities with state government own activities?

E.
Do the respondents know the method and pattern of staff recruitment in ESBS organization?

1.6 RESEARCH HYPOTHESES

Ho:
Respondents do not observe that ESBS practice sycophantic broadcasting.

H1:
Respondents do observe that ESBS practice sycophantic broadcasting.

Ho:
Respondents cannot remember when the aggrieved ESBS audience rose against it’s unethical broadcasting.

H2:
Respondents can remember when the aggrieved ESBS audience rose against it’s unethical broadcasting.

Ho:
Respondents are not aware that state government do censor their broadcast media news items.

H3:
Respondents are aware that state government do censor their broadcast media news items.

Ho:
Respondents cannot recall when ESBS was balancing event coverage between the state government and its opposition groups.

H4:
The respondent can recall when ESBS was balancing event coverage between the state government and its opposition groups 

Ho:
Respondents do not know very well how media workers are recruited in ESBS organization.

H5:
Respondents know very well how media workers are recruited in ESBS organizations.

1.7
DEFINITIONS OF TERMS

In order to avoid the readers misinterpretation of certain words or terms contained in the title of this work, the researcher defined the terms conceptionally and operationally. Such words and terms are: 

1.
State broadcast media

2.      Propaganda

3.      State government

A.
CONCEPTUAL DEFINITIONS

i.
State Broadcast Media: They are very potent mass media which combine audio, vision and motion in transmission of news and programmes.

ii.
Propaganda: This is an expression of opinion or action by individuals or groups deliberately designed to influence opinions or actions of other individuals or groups with references to predetermined ends

iii.
State Government: A type of government, according to the Nigerian constitution, described as the second. tier of government.

B
OPERATIONAL DEFINITIONS.

i.
State Broadcast Media: broadcast media of the Enugu state of Nigeria which comprises Enugu state broadcasting service [radio station and television station] ie ESBS Fm radio and ESBS UHF television.

ii.
Propaganda: It is any process in which the government of Enugu state, military or civilian, uses to manipulate information and news via its broadcast media to the audiences.

iii.
State Government: This is the government of Enugu state of Nigeria, with its capital in Enugu.

1.8
ASSUMPTIONS OF THE STUDY

The researcher’s interest in carrying out this study at this time is informed of the fact of mounting criticisms against state governments misuse of state government broadcast media. Infact between 2000 and 2005 across South East Geo- Political Zone the state broadcast media audiences had cried foul of unprofessional broadcasting. In Abia, Anambra and Imo aggrieved media audiences rose against unethical political broadcasting and attacked both the media workers and stations’ property in several occasions. Also at Ebonyi, it was observed that state broadcast media was on extension of the state governor’s wife kitchen. It was alleged that the governor’s wife could sit down in her kitchen and give order for any presenter to be punished for saying what she did not like.


Therefore, this researcher assumes that: 

That ESBS, being a state broadcast media outfit cannot be exempted from state government manipulation. 

That the station must be involved in sycophantic broadcasting in order to please state government.

Staff recruitment in the station may has strong political undertone or biases. 

1.9 LIMITATIONS OF THE STUDY 


Uzoagulu (1998:167) limitations of the study refers to shortcomings, difficulties and problems found in the design and the execution of the research project which in the views of researcher could affect the fidelity and generability of the findings. In this study which is a part of class work, there are some obvious limitations which include: 

Limited time frame for indepth investigation 

Lack of fund to sample many respondents in the three geo-political zones of Enugu North, Enugu East and Enugu West. 

Problem of accesing information as some of the ESBS staff refused to open-up and give responses to some probing questions. 

Lack of co-operation by the members of public as some prospective respondents refused to accept the researcher’s questionnaire copies for undisclosed reasons.
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CHAPTER TWO

2.1
SOURCES OF LITERATURE 


Literature for this study was sourced from books and materials, including reports of earlier studies done in this area. Books on research methodology, political sciences, mass communication, government and humanities were consulted and reviewed.

2.2
REVIEW OF LITERATURE 

2.2 A BRIEF HISTORY OF ENUGU STATE BROAD CASTING SERVICE, (ESBS).  

What is today known as Enugu State Broadcasting Service, (ESBS) was first opened on October 1, 1960, when it was called Eastern Nigeria Broadcasting corporation, (ENBC) and located in the African Cooperative Bank, (ACB) Building at No 1 Ogui Road, Enugu. Since that time till now, the broadcasting station has undergone “a great deal of metamorphosis” (ESBS publication, 1992:10). Such changes witness various chief executives serving under numerous state rulerships in form of state military administrators and civilian governors. Between 1967 till date, the geographical location referred to Enugu state, with capital in Enugu has been governed by eighteen different rulers; two, under the name East Central state; seven under Anambra state and nine under Enugu state. Also, sixteen different Chief executives have headed ENBC/ABS/ESBS: eight under civilian administrations and eight under military regimes (ESBS, planning, research and statistics unit, 2008). 

2.2. B THE ORGANIGRAM OF ESBS SHOWS THUS:

(Source: Planning, Research & statistics Unit, ESBS).

2.2.C  CHANNELS / FREQUENCIES:

The station has channels and frequencies, such as: Enugu Television (ETV), channel 50 UHF, ESBS Radio, Am, 585KHZ in the medium Wave Band and ESBS Radio, Fm, 96.1 MHZ in the frequency modulated Band. The stations Fm band is otherwise known as “Sunrise station” or “star station”. 


At the embryonic stage the radio system consisted of a single continuity studio with one medium wave and one short wave transmitter, located at the Hill Top in Ngwo. The ENBC Television on inception had a double camera studio and control room, one Television room and one slide projector, with a 100 watts gates transmitter that could only cover Enugu capital territory. But with the installation of 6 kilowatt RCA TV transmitter on Okpatu Hills along Enugu/Nsukka Road, and on Ogbo Hill Aba, (in the present Abia state) the television could cover the whole of the Eastern region. Before the Nigerian /Biafra civil war, 2 No. 250Kw continental Electronics medium wave transmitters were acquired to be installed at the Nineth-mile corner and that facilitated brighter and clearer TV broadcasting and louder and greater outreach for the radio station. But before the installation could be completed, the civil war broke out. Though before, the war, ENSC had relocated from Ogui Road to its present premises at independent layout, Enugu.


It is important to remark that after the civil war, the station was splitted into two with the creation of Imo State out of East central state in 1976. That exercise resulted to the establishment of Imo Broadcasting Service, using the transmitter installed at Ogbor Hill Aba, and ESBS had to change it’s name to Anambra broadcasting corporation (ABC). The ABC maintained two stations, ABC I (with transmitting mask at the 9th Mile corner) and ABC. II (at Hill Top Ngwo).


In 1980, ABC II opened it’s Onitsha commercial station and in 1981, the ultra-modern ABC TV channel-50 building was opened and commissioned. “Both studios –ESBS TV and ESBS radio have never compromised excellence in it’s determination to serve the people”. 

2.2. D PROGRAMMES:       

The station producers programme synopsis quarterly for Fm Radio and TV Studio, for example, the Fm radio station features about fifty-six programmes every week from Sunday through Saturday. Prominent among such programmes are;

a.
Perspectives (phone in programmes) Tuesday, 11.00am 

b.
Onuoha (Sunday, 7.00pm).

c.
Letter from Solomon (mon, wed ; and Friday 8.ooam)

d.
Nke bu Eziokwu (Tues; thurs; 8.ooam), etc

   Perspective ;this is a phone in programme where chosen topical and social issues are discussed with two presenters acting as moderators and receiving calls from contributors Onuoha is an Igbo language phone in program that also treat chosen topical issues of public interest. Onuoha is an Igbo language version  of  perspectives. Letter from Solomon, an opinion comments programme written and   read by the Wiseman ‘Solomon’. The masked sycophant is a government agent probably a high rank government officer opens his windows on governance and the political scene of Enugu state. This progamme had variously been described by some of the ESBS audience “as the worst version of propaganda, disinformation and sycophancy machinery of the state government”. 


Such accusation is yet to be proved, though the programme seemed to be fading. Another sycophantic programme is Nke Bu Eziokwu; where the presenter mirrors and analyses some issues of government matters “factly”. Apart from these progrmmes formulated to support and enlighten the masses of the government programmes; policies and operations, there are other similar programmes created to sing praises of the government especially non-performing government. Some of such programmes include “sponsored” and a times “government induced” news commentaries, congratulatory message to the governor and other paid and unpaid public announcements. 

2.2.2
SYCOPHANTIC BROADCANTING 


The National Broadcasting commission policy of broadcasting stations urges all broadcast stations to give equal opportunity to all political parties to air their views, ideas and opinions in order to conform to the principles of pluralism. But, Mboho (2005:135) “NBC provision on political broadcasting lack enforceability, hence it can be vehemently abused by many state government-owned broadcasting stations”. And very often, such abuse causes Media audiences to react. In most cases, their reactions are violent.

Ogor (2003:149)

Due to improfessional reportage of election news broadcast, there have been cases in which aggrieved members of the public have taken the law into their own Hands and resorted to jungle justices by invading and attacking some broadcast stations. For example, Imo Broadcasting corporation (IBC) Owerri, (3 times in 2001), Anambra Broadcasting Service (ABS) Awka, (twice in 2002) and Broadcast Corporations of Abia, Umuahia (Once in 2002). 


We shall recall that similar developments have happened in other states between 2000 and 2004. Citing Dahlgren and Sparks (1991), Okonkwor (1999:182) agrees that the media should facilitates the functioning of representative government and expose their internal processes to public scrutiny and the play of public opinion. In fact, in democratic administration, the central role of the media should be assisting the equitable negotiation or arbitration of competing interests.


But, regrettably, observed some scholars like Essien –Ibok (2001), Limar(2002) and Aiyetan (2002) as quoted by Galadima (2003:259) “the media is corrupt as the society in which they operate so our corrupt media is a reflection of corruption in Nigeria”. In addition, our media have severly been described as “government said media”. No matter how the broadcast media, especially state government owned broadcast media try to show social independence, they will always remain veritable instrument in the struggle for power between the progressives and the reactionaries. According to Ternakur (2003:236)” in moment of crisis, especially political crisis, the media (print or broadcast) become already tools for those actively involved in the crisis of power interest”. 


State governments in Nigeria will always hold on to the power motive for establishing broadcast media, and think that there is nothing wrong to abuse the media use. No wonder the Ogun State. Radio station was shut down on June, 1993 following it’s reckless sectional broadcasts on the presidential result annulment involving their son, late M.K.O. Abiola of SDP and Toffa of NRC. Also on October 1999 eleven state government –owned broadcast media stations’ licenses were revoked by the National Broadcasting Commission for what the commission called sycophantic broadcasting capable of violating the provisions of NBC. 

2.2. 3 USE OF STATE GOVERNMENT OWNED

BROADCAST MEDIA AS PROPAGANDA MACHINERY       


Propaganda, Casey (1960:227) “is a highly significant social phenomenon worthy of serious investigation”. This is because among other things, it is an important factor in opinion forming process. It has been observed by some scholars, like Casey (1942), Schramm (1960), Miller (1962) and Lasswell (1937) that problem every media of communication faces is separating news from propaganda.

According to them “Major events are stage – managed by propagandists, and media are invited to come and cover such events as genuine events”.


Their observations have created difficulty in determining what is genuine news and propaganda news. In fact, every editor has to investigate whether an event is sufficiently interesting to unsuspecting public to warrant broadcast. Therefore, careful editing and evaluation of news can check propaganda in our news and programme broadcast. But, no matter how careful the government-media editor may be, he is still in the web of official orders. Quoting Chu (1986) in Hong (1997:223) although the rapid growth of 

China’s mass media system has boosted the government’s ability to inform. Educate, and entertain people, it should be stressed that the fundamental role of media, has remained unchanged, their most important function is still as a vehicle for propaganda.


It is his opinion that every government media must first and foremost propagate government in power, it’s policies and programmes. The question that ever remained nearly unanswered is what is propaganda. The rightists defined it, and leftists defined it too, all to suit their individual differences. 

Propaganda is not composed of lies and tale stories. It operates with many different kinds of truth, half truths, limited truths and truth out of context. (Ebeze, 2003:219).

Therefore, propaganda has some values and functions, not totally bad. It can be used to change opinion. But, Schramm (1971:221) for propaganda to be effective as agent for opinion formation, people must have access to adequate information”. Public opinion and propaganda interact, but can function independently. Walter (1989) both public opinion and propaganda should be viewed as a part of the whole vast complicated nexus of communication. An observed fear by Moguluwa (2004:158) is that government often prefer negative propaganda while seeking support from the masses. In his words, “negative propaganda instills fear and panic in the people “as witnessed in Nigeria in 1992 after the annulment of the June 12, presidential election. As the tension caused by the annulment raged on federal military Government resorted to media propaganda.


Propaganda operates mainly through the process of public communication, but it’s principal vehicles in news. State governors or their agents often manipulate their broadcast media audiences through propaganda news. In realization of the fact that “the media shape how the public thinks” state governments in Nigeria use propaganda machinery to it’s fullest negative level. 

2.3
THEORITICAL FRAMEWORK: Critical Theory   


The most appropriate theory for this study is the critical theory propounded by Stuart 
Hall (1932). Staurt Hall, a sociologist was of the opinion that mass media serve as a means by which the “haves” in the society gain the willing support of the “have-nots” to maintain their status quo. To him, the mass media function to maintain the dominance of those already in positions of power and authority. Therefore, Hall believes that mass media mainly serve the rich, affluence and the powerful and exploit the poor, the weak, the needy and the masses. Mass media merely celebrate the political claims that democracy works, and the man in power at the national or state level is the best leader of the time. In application therefore, state broadcast media apply this theory in broadcasting; telling the people that the governor of the state is the “Messiah,” the “God sent leader” and the “hope of the masses”. The theory uses the concept of hegemony which means preponderant influence or authority especially of one man or nation over another. Media use this concept to impose the leading class ideology on the rest of the society (the masses) within a capital state. Although hegemony is not force, but a plot to silence oppositions, the weak and the needy.

2.4
SUMMARY OF THE LITERATURE REVIEW


Sourced from the ideal materials, the researcher have been able to review her literature which it stresses mainly on the issue of propaganda that it has been observed by some scholars that, problem every media of communication faces is separating news from propaganda. 


The media is corrupt as the society in which they operate, so our corrupt media is a reflection of corruption in Nigeria”, as quoted by some scholars.


In conclusion, propaganda has some values and functions, not totally bad. It can be used to change opinion. But, Schramm (1971:221) for propaganda to be effective as agent for opinion formation, people must have access to adequate information”. Propaganda operates mainly through the process of public communication, but it’s principal vehicle is news.


Finally, according to Staurt Hall, a sociologist, believes that mass media mainly serve the rich, affluence, the powerful and exploit the poor, the weak, the needy and the masses, so, the media should facilitate the functioning of representative government and expose their internal processes to public scrutiny and the play of public opinion.
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CHAPTER THREE

RESEARCH METHODOLOGY

THE RESEARCH DESIGN 

The approach adopted in the execution of the study was a survey design. The researcher chose survey design as it is one method where a group of people is studied by collecting information from them. Moreso, this type of design specified how the researcher’s data were collected and analyzed. So, the design was specified to use questionnaire and oral interview. This survey was used by the researcher to source for his primary data.

3.2
AREA OF STUDY 

As the title of the study suggests, the study was done in Enugu state of Nigeria. Attention was paid on equal and even spread of the researchers questionnaire to the three geo-political zones of Enugu East, Enugu West, and Enugu North: while oral interview was heavily reserved for the staff of ESBS, Scattered at  Enugu and 9th mile corner Ngwo, the transmitter area of the stations radio and television. 

3.3
POPULATION OF THE STUDY 

The target population of the study was two hundred and fifty people; distributed in this ratio: 

ESBS staff - 


70

Enugu East zone 


60

Enugu West zone 

60 

Enugu North zone 

60 

Two hundred and fifty copies of questionnaire were constructed and distributed to the researcher’s definite population.

3.4
RESEARCH SAMPLE AND SAMPLING TECHNIQUES 

The researcher sampled only two hundred and fifty(250) people, out of the total of over three million people in Enugu State according to the 2006 National Population census figure she focused on the literate population who expose themselves to ESBS stations – radio and television. The researcher sampled this number because it was not possible to use the entire population of Enugu State. 


In the choice of the population for this study, the researcher used simple random sampling technique. The technique provided each member of the entire Enugu state population equal and independent chance of being selected or included in the sample. Another reason why the researcher chose the technique is that it is simple and easy probability sampling technique in terms of conceptualization and application. 


To choose the sample population, the researcher applied toss of the coin to pick whom to give the questionnaire copy. The researcher did that in offices and public places where the distribution of the questionnaire copies and oral interview took place. 

3.5
INSTRUMENT USED FOR DATA COLLECTION

In choosing Instrument(s) used in collecting the study data, the researcher considered some factors that likely to affect his choice of instrument(s) such factors like 

The size of the sample population 

The area of the study 

Time availability and 

Financial resources demanded 

After considering these factors, the researcher chose questionnaire and oral interview as his date collection techniques. Questionnaire is a carefully designed instrument for collecting data in accordance with the specification of the research questions and hypotheses, while interview involves questions and answer dialogue between the researcher and the respondents, in order to elicit information on the identified problem under study. Therefore, questionnaire and oral interview formed the researcher’s measuring instruments. 

3.6
DATA COLLECTION 

The researcher collected data for this study from both primary and secondary sources. She used questionnaire and oral interview to collect his primary data, while  she consulted books, journals, magazines, newspapers and other documents not within the mentioned categories to source for her secondary data. Secondary data were sourced from both public and private resourced centres like libaries. 

3.7
DATA ANALYSIS 

All the data collected from primary source through questionnaires and oral interview were statistically presented and analysed. Frequency and tabular percentage forms were used for data presentation while chi-square T – test was used to test and analyse some selected hypotheses as not all were analysed due to time constraints. 
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CHAPTER FOUR

PRESENTATION AND ANALYSIS OF DATA

4.1
DATA PRESENTATION AND ANALYSIS.

In presenting primary data generated in the field in this study, the researcher chooses to apply simple percentage tabular presentation mode. This is for convenient, clearity, easy, and better  understanding. For want of time, the researcher cannot present all responses as demanded from the ten questionnaire items and responses thereafter.

In all, ten questionnaire item (questions) were developed from the five research questions framed to guide the researcher solicit appropriate answer towards finding solution to her identified problem. A total of 250 copies of questionnaire were produced and distributed to the researcher’s target population. In the questionnaire distribution, effort was made to ensure that the three sensational zones in the state were adequately covered so as to get balanced responses. other relevant segments in the society, such as public service, civil service, and private service workers, businessmen and women students of polytechniques and universities within the study area were randomly sampled and supplied with questionnaire copies. 

But, regrettably, not all the 250 copies of the questionnaire were recovered during the collection time, as some of the students who received copies were reported to have traveled outside their campuses or out of the school premises. And some other people, for reasons best known to them refused to return their own copies. Therefore, 30 copies got lost (1.2%) while 220 (98.8%) were duly returned. But presentation and analysis were based on 220 copies of questionnaire responses. 

Question I: How regular are you exposed to ESBS Radio / TV news and programmes?

Table 4.1.1

	Responses 
	Frequency
	Percentage

	Very regular
	100
	45.5%

	Regular
	40
	18.2%

	No opinion
	8
	3.6%

	Not regular 
	12
	55%

	Not very regular
	60
	27.2%

	Total
	220
	100.00%



Although majority of the respondents were regularly exposed to the two stations, the bulk of those who were not regularly exposed to the stations’ news and programmes were from Enugu North senatorial zone that is Nsukka area. The very regular (45.5%) were from Enugu metropolis and Enugu West Senatorial zones comprises of Udi and Awgu Areas. 

Question II: How do you rate ESBS Radio/TV news and programmes?

Table 4.1.2

	Responses 
	Frequency
	Percentage

	Very High
	30
	13.6%

	High
	110
	50%

	No Idea
	5
	2.3%

	Low
	60
	27.3%

	Very low
	15
	6.8%

	Total
	220
	100.00%



From the table, half of the respondents (50%) rated the stations high in terms of their news presentations and programmes packages and delivery 60 respondents (27.3%) out of the 220 (100%) scored the stations news and programmes low, and their views cannot be swept under the carpet. 

Question III: Are ESBS stations involved in sycophantic broadcasting? 

Table 4.1.3 

	 Responses 
	Frequency
	Percentage

	Yes
	125
	56.8%

	No opinion
	25
	11.4%

	No
	70
	31.8%

	Total
	220
	100.0%



From the figures and percentage representation above, it is evidenced that the stations indulge in sycophantic broadcasting as 125 (56.8%) of the respondents observed thus, although 70 (31.8%) disagree, but it might not be out of place in any state government owned broadcasting organization to sing-praises to the state chief executive and his government.

Question iv: How friendly are the station to state government’s opposition groups in terms of covering and reporting their programmes and activities?

Table 4.1.4

	Responses 
	Frequency
	Percentage

	Very friendly
	45
	20.5%

	Friendly 
	80
	36.4%

	No Opinion
	20
	9.1%

	Unfriendly
	70
	31.8%

	Very unfriendly
	5
	2.3%

	Total
	220
	100.00%



The table shows that (36.4%) of the respondents claim that the stations are friendly to what may constitute state government opposition group in terms of news coverage and reportage. But, close to the figure, to (31.8%) disagree, saying that the stations are unfriendly to the opposition groups to the state government or executive governor of the state. 

 Question v: Have the stations been attacked by aggrieved media audiences for unethical political election broadcasting? 

Table 4.1.5

	 Responses 
	Frequency
	Percentage

	Yes
	45
	20.5%

	No Idea
	40
	18.2%

	No
	135
	61.3%

	Total
	220
	100.00%



Overwhelming, the observation from the table shows that the stations have not been attacked by aggrieved media audiences for unethical election/ political broadcasting. Out of the total of 220 respondents, 135 (61:3%) said, “the stations have not been attacked by aggrieved media audiences for unethical election / political broadcasting”.

Question vi: What is the level of state government involvement in funding the stations? 

Table 4.1.6
	Responses 
	Frequency
	Percentage

	Very much
	8
	3.6%

	Much
	34
	15.5%

	No Opinion
	12
	5.5%

	Little 
	126
	57.3%

	Very little
	40
	18.1%

	Total
	220
	100.00%



From the information contained in table vi, we observed that the stations are underfunded by the state government. This is because over half of the respondents 126 (57.3%) observed and stated that the funding of the stations is little.

4.1.2
HYPOTHESES TESTING 

Two hypotheses are chosen to be tested in this study. The researcher uses statistical testing technique to test the probability level, either to accept or reject the null or alternative hypotheses, so tested.


The researcher will reject the null hypotheses (Ho) and accept the researcher alternative hypotheses (Hi) if the calculated Chi-square is greater than the table value; thus:

X2 < X2 μ (Reject Ho and accept Hl)

X2 > x2  μ (Accept Ho and reject Hl)

The probability level or  significance level for this testing is 0.05


Formula: X2 =  ∑   O-E2 

                                    E

Where O = Observed frequency


  E = Expected frequency 


  ∑ = “Sum of” (summation) 

HYPOTHESIS ONE:


Respondents do observe that ESBS practice sycophantic broadcasting 

Table 4.2.1

	AGREEMENT
	O
	E
	O-E
	(O-E)2
	(O-E)2
   E

	Yes
	125
	110
	15
	225
	2.05

	No Idea
	25
	110
	-85
	+7225
	85.68

	No
	70
	110
	-40
	1600
	14.55

	Total
	220
	
	
	
	102.28


X = 102-28;   P = 0.05;   df =5; x2 μ = 5.5991


In testing this hypothesis, chi-square goodness of fit test was used observation after testing shows that the calculated chi-square valued (X2) was 102.28, while the table value of five degree of freedom (df) of 0.05, level of significant was 5.991.

DECISION RULE


Reject Ho if calculated Ho > x2 table value; and accept Ho, where calculated Ho <x2 Table value 

Conclusion: X2 calculated value + 102.28 

X2(o.o5,5) = 5.991

Research hypothesis is upheld since x2 μ is less than x2​; ie respondents do observe that ESBS practice sycophantic broadcasting.

HYPOTHESIS TWO:


Respondents can remember when the aggrieved ESBS audiences rose against their unethical election political broadcasting.

Table 4.2.2

	AGREEMENT
	O
	E
	O-E
	(O-E)2
	(O-E)2

     E

	Yes
	45
	110
	-65
	4225
	38.4

	No idea
	40
	110
	-70
	4900
	44.5

	No
	135
	110
	25
	625
	5.7

	Total
	220
	
	
	
	88.6


X2 = 88.6; P= 0.05; df = 5; x2 μ25.991 

Chi-square goodness 7.7 test was used in testing the hypothesis, from the table, it was observed that calculated value (x2) was 88.6 while five degree of freedom at 0.05 level of significance was 5.991

DECISION RULE


Accept Ho, where calculated Ho < x2, and reject Ho > x2  table value 

CONCLUSION:

X2 Calculated value = 88.6


Table value (x2) 0.05,5 = 5991 research hypothesis (Ho) is rejected since x2 ie respondents do not observed that aggrieved media audience attacked ESBS station for unethical broadcasting. 

4.3
DISCUSSION ON FINDINGS 


In the course of this study, this researcher was exposed to a lot of information that call for further discussion. Therefore, we shall endeavour to pay much attention to discussing information gathered through oral interview or discussing of data not contained in our data  presentation section. 


From secondary sources, we discovered that what known as ESBS today started in October 1, 1960, as Eastern Nigeria Broadcasting Corporation at No 1, Ogui Road Enugu as it’s Broadcasting station location. The station which later gave birth to a television wing had undergone a lot of nomenclatural metamorphosis, passing through many state chief executives and heads of administrations. The stations now-Radio and Television Broadcast feature numerous programmes and news bulletins, with which they inform, entertain, educate, mobilize, persuade, socialize and enlighten their numerous audiences.


This researcher was told verbally during his oral interview to complement questionnaire technique as data collection instrument, that many of the state government owned Broadcast Media Station were either shut down or had their operational licenses revoked by the National Broadcasting Commission, in 1993 and 1999. The source revealed that on 6/10/99, NBC revoked the operational licenses of eleven state government owned broadcasting stations, but ESBS was not among such stations. The reason for revocation was as a result of improfessional broadcasting.


One of the respondents lamented the neglect of the broadcast stations by some state Chief Executives, and recalled the good old days  of the stations, when Chief Jim Ifeanyichukwu Nwobodo was the governor of old Anambra State. The source called on the present Administration in the state to emulate the care which Jim paid to the “Star Station”. Another revealing information was such that was supplied by one of the respondents outside the options given in question number 9, on pattern of staff recruitment in the stations. The respondents added “Recruitment was done through the back door service. It is not surprising bearing in mind the great damage which the slogan “Nigeria Syndrome” has done in our public service. In a related development, question number ten which seeks to ascertain how satisfactory were the staff of the establishment in terms of condition of service and working environment, data collected indicated “Unsatisfaction as staff complained of half-salary payment among other poor conditions of service”.


This researcher on personal observation saw the premises of the radio wing of the stations overgrown with weeds and grasses with some rooms’ ceilings caving in, and entire building dilapidating to deplorable condition. Despite this demoralizing condition in work place, the staffs were dedicated to their duties, but question number six that seeks to ascertain the level of government involvement in censoring the outputs of the stations, revealed that news bulletins (materials) were scrutinized or censored on occasional events. 


In fact, it is heartwarming that the stations’ performances despite obsolete equipment and bad working condition, respondents rated the broadcasting outfits high and exonerated the station from discriminating between state government and it’s opposition groups in coverage and reportage of news events. Another cheering news from data generated in question number five exonerated the stations from excessive unprofessional and unethical political and election broadcasting, therefore, the station had never been attacked by aggrieved media audience.
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CHAPTER FIVE

SUMMARY, CONSLUSION AND RECOMMENDATION FOR FURTHER STUDIES

5.1
SUMMARY 

The use of state broadcasting media as propaganda machinery by state government, the Enugu state Broadcasting Service (ESBS) as a case study is a genuine and original study aimed at ascertaining how far the Enugu State Government uses its Broadcasting Media Stations as Propaganda Machinery. The study was carried out by the researcher herself to avoid generating false data. The results of the survey (study) call for serious attention in order to put ESBS, and indeed, similar state government owned broadcast media stations on better footing to face the challenges of modern broadcasting, especially digital broadcasting already approved in Nigeria by the federal government. The study was purely for academic purposes only. 

5.2
CONCLUSION               


The role of broadcasting and particularly state government owned broadcasting, cannot be ignored in the effective management of state affairs. Mass media assist governments at all levels to govern well, provided they are not abused or misused. Mass media shape how the public thinks about the government of the day. They constitute the principal source of political information and often have direct influence on the public by reinforcing partisan predispositions or effect of media – based information on governance and political choice, makes it imperative for every state government to own and run a viable broadcast medium (Media) stations. 


The important of state government owned broadcast media station(s) calls for constant study of these vital components in good governance, especially when allegation of misuse or abuse is preserved. ESBS radio and television stations are vital to the state government and their management cannot be compromised with for any reason.


Therefore, we conclude that this study is needed at this time as it’s findings have revealed a lot of insightful information necessary for serious consideration. Our purpose in the study has not been to ridicule the ESBS radio or television, rather our purpose was to call the attention of all the stakeholders in these all important media outfits, and to make them face their respective challenges and perform their rightful duties.

5.3
RECOMMENDATIONS FOR FURTHER STUDIES 

1.
Every state Government, especially Enugu state government must pay adequate attention to it’s media stations as that are the only channels it can use to relate with the people it governs.

2.
Adequate funding of state broadcasting media stations is seriously advocated for maximal and effective performance and service delivery.

3.
On staff recruitment, merit should be allowed to play prominent role in order to recruit, qualified personnel that can take the media stations to a greater height and to another level.

4.
Journalists working in state government owned media stations should realize that they are serving the public and not the state chief executive alone, and so must pay adequate attention to social responsibility principle of the press.


5.
ESBS management should recruit its programme in order to fish out those that are sycophantic in nature and application, and do something about them for a balanced and unbiased programme presentation.

6.
Scholars and students of Mass Communication should constantly embark on researchers. In order to fill any identified yawing gaps in the areas of ownership, operation and management of media organizations, either print or broadcast.
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APPENDIX A  QUESTIONNAIRE

Caritas university emene,

Enugu.

Department of Mass communication,

P.M.B 01787

Dear Respondent,


I am a final year student in the department of Mass Communication in the above institution, currently working a research project on “The Use of State Broadcast Media as Propaganda Machinery By State Government”.


The research work is partial fulfillment for the award of Bachelors Degree (B.Sc.) in Mass Communication.


Therefore, assist to make the study a worthwhile venture. I assure you that the answers are specially for academic purpose. 


Thanks in anticipation of your co-operation 

Your’s faithfully,

Okoye, Gladys Ginikachukwu

Mc/2006/149.

Sir/Madam,


This is classroom assignment, so feel free to respond to the questionnaire items.

Thanks.

QUESTIONNAIRE

(Please tick appropriately in the boxes provided)

1.
How regular are you exposed to ESBS Radio /TV news and programme?

a. 
Very regular [     ]    b. Regular [     ]   

c.
No opinion [     ]  d. Not regular [     ]

e.
Not very regular [   ]

2.
How do you rate ESBS Radio /T.V news and programmed?

a.
Very high [     ]    b. High [     ]    c. No idea [     ]  

d.
Low [     ]     e. 
Very low [     ]

3.
Are ESBS stations involved in sycophantic broadcasting? 

a.
Yes [     ]    b. No opinion [     ]     c. No [     ]

4.
How friendly are the stations to state governments opposition groups in terms of covering and reporting their activities and programmes?

a.
Very friendly [    ]   b. friendly [     ]   c. no opinion [     ] 

d.
 unfriendly [     ]   e. very unfriendly [     ]

5.
Have the stations been attacked by aggrieved media audiences for unethical political / election broadcasting? 

a.
Yes [     ]     b. No idea [     ]    c. No [     ] 

6.
What is the level of state government involvement in censoring the outputs of the stations?

a.
Very high [     ]   b. High [     ]     c. No opinion [     ]    

d.
Low [     ]    e. Very low [     ]

7.
State is the level of state government involvement in funding the stations? 

a.
Very much [     ]    b. Much [     ]    c. No opinion [     ]  

d. 
Little [     ]  e. Very little [     ]

8.
Do the stations – TV and Radio news and programmes received through out the three geo-political zones of the state? 

a.
Yes [     ]     b. No opinion [     ]    c. No [     ]

9.
What is the pattern of staff recruitment in the stations?

a.
Recruitment is heavily influenced by the state government [ ]   

b.
Recruitment is influenced by the state government [     ]

c.
Recruitment is left for the management to do based on qualification and experience [     ]

d.
Stakeholders is the state influence staff recruitment [     ]

10.
Are staff of the station satisfied with the conditions of the service?

a.
Very satisfied [     ]   b. Satisfied [    ]   c. No opinion    

d.
unsatisfied [     ]    e. Very unsatisfied [     ]. 
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