THE TELEVISION AND ITS IMPACT ON THE SENSITIZATION OF THE PUBLIC ON THE PREVENTIVE MEASURES AGAINST THE CORONA VIRUS IN NIGERIA
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ABSTRACT

This study delves into findings of the television and its impact on the sensitization of the public on the preventive measures against the corona virus in Nigeria using National Television Authority as a case study. The study used Social Responsibility theory and Agenda Setting Theory to review literature related to this study.The study adopted the survey research design and simple random sampling was used to select the respondent.A total of 47 responses was derived  validated from staffs of National Television Authority(NTA) Lagos branch. Findings from the study revealed that NTA has been effective in educating the public on the preventive measures of corona virus which has helped in curbing the spread of the novel disease.The study therefore recommends that NTA should maintain the tempo of daily awareness programme on “Corona Virus Disease” and improve in her efficiency. More so other agencies and parastatal, both Governmental Organizations and Non – Governmental Organizations should enhance and sponsor awareness programme of disease outbreaks in the country.
CHAPTER ONE

INTRODUCTION

1.0 Background of the Study
In the event that a country experiences an outbreak of disease, it is the responsibility of the government, through the Ministry of Health, to rise to the challenges by allocating a significant amount of money and establishing facilities to combat the virus. In addition, it is the responsibility of non-governmental organizations and other national and international health organizations to cooperate with the government in this effort. As a result, the outbreak of Corona virus diseases (COVID-19) required the same procedure of creating awareness, which is why organizations are required to by necessity create awareness through mass media and other communication forms by sensitizing the public on the causes, signs and symptoms of the disease, and preventive and protective measures against the disease (Obot, 2021).

The breakout of the Corona virus COVID-19 has, without a doubt, caught the rest of the globe off guard and caught them unprepared; as a result, the countries that have been affected have had to endure debilitating death crises as well as economic collapse, etc (Obot, 2021). In Nigeria, the presence of the deadly virus known as corona virus, COVID-19, was confirmed officially on the 27th of February 2020 after a virology laboratory was came out at the Lagos university teaching Hospital on the suspected Italian man who arrived in Nigeria from Milan on February 24, 2020 on the Turkish Airline. The man was carrying the virus when he traveled from Milan to Nigeria on the Turkish Airline (Odunlami, & Busayo, 2021).

Any subject can have its own awareness program, and those programs simply consist of providing extensive information on the issue at hand. Television is one of the most important mediums for disseminating information to the general public, and the Nigeria Television Authority (NTA) is one of the many channels that is charged with the legal obligation of doing so via television. There are a great number of NTA branches and sub stations located all across the country. Television is an effective medium for communicating information, thoughts, and ideas to audiences of all sizes, from the very broad to the very particular. It is an essential contributor to the overall improvement of public health.

Goals 

The Nigeria Television Authority (NTA) has, over the course of many years, demonstrated outstanding performance in the areas of information distribution, education of the population, and advocacy roles, particularly in significant moments and events (Osabuohien & Amienyi 2021).. This performance has been particularly noteworthy. It is predicted that all television stations would produce jingles, advertisements, and programming that will educate the general public on how to protect themselves against the Corona virus and how to prevent becoming infected with it (Obot, 2021). 

1.2 STATEMENT OF THE PROBLEM.
Heightened knowledge among members of the community on the risk factors for contracting the Corona virus and the preventative steps individuals may take (Odunlami, & Busayo, 2021). As a result, the government, charitable organizations, non-governmental organizations (NGOs), and other agencies have created a great deal of awareness campaigns on the Corona virus. This awareness includes broadcasting messages and jingles on radio and television stations and placing posters around communities as part of a long-term program to inform the general public and assist in the prevention of further infections. Organizing seminars and workshops on the issue of Corona, as well as going out into the streets and towns to educate the people on how to respond to the outbreak, are some of the other things that may be done (Odunlami, & Busayo, 2021). The research for the various programme awareness campaigns, such as jingles programme and weekly messages on information about Corona virus, which are carried out by the television broadcasting States at the Niger Delta region is required in order to meet the requirements of the necessary awareness on the Corona virus that is carried out by NTA in the Niger Delta region (Osabuohien & Amienyi 2021). 

1.3 OBJECTIVE OF THE STUDY

The study is set to examine the television and its impact on the sensitization of the public on the preventive measures against the corona virus in Nigeria. Specifically it is geared 

To examine the different measures to prevent the spread of corona virus

To examine how television station educate people on the preventive measures against to spread of corona  virus

To examine the level of the involvement of television authorities on educating the masses about  covid-19  preventive measures 

1.4 SIGNIFICANCE OF THE STUDY

The study in it entirety will be beneficial to the body of knowledge. Specifically it will expose government and private owned television station on the need to facilitate regular awareness covid-19 preventive measures. It will enable media presenters come with creative and development  oriented programs to ensure that the spread of of corona virus is reduced to the barest minimum. It will equip the masses with firsthand information on the need to comply with safety measures as advertised on the televisions stations for their personal health benefit as this will curb the spread of corona virus.
1.5 RESEARCH QUESTION

1. What are  the measures to prevent the spread of corona virus?

2. How does television station educate people on the preventive measures against to spread of corona  virus?

3. What is involvement level of television authorities on educating the masses about  covid-19  preventive measures?

1.6 SCOPE OF THE STUDY

The study is set to examine the role of television on Educating the Public on the Preventive measures against the spread of corona virus in Nigeria using Nigeria Television Authority (NTA) as a case study

1.7 LIMITATIONS OF THE STUDY
Financial constraint– Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in the process of data collection (internet, questionnaire and interview).
Time constraint– The researcher will simultaneously engage in this study with other academic work. This consequently will cut down on the time devoted for the research work.Time factor pose another constraint since having to cope in this research which went simultaneously within the time schedule of other academic work making it impossible to undertake this study in large more representative skill
1.8 DEFINITION OF TERMS:

COVID-19:Corona virus disease 2019 (COVID-19) is defined as illness caused by a novel corona virus called severe acute respiratory syndrome corona virus 2 (SARS-CoV-2.

Role: A role is a set of connected behaviors, rights, obligations, beliefs, and norms as conceptualized by people in a social situation

Media:The term media, which is the plural of medium, refers to the communication channels through which we disseminate news, music, movies, education, promotional messages and other data. It includes physical and online newspapers and magazines, television, radio, billboards, telephone, the Internet, fax and billboards.

Television: an electronic system of transmitting transient images of fixed or moving objects together with sound over a wire or through space by apparatus that converts light and sound into electrical waves and reconverts them into visible light rays and audible sound.
Preventative Measure: this  includes the measures or steps taken for prevention of disease as opposed to disease treatment. Preventive Health Measures encompass a variety of interventions that can be undertaken to prevent or delay the occurrence of disease or reduce further transmission or exposure to disease.
CHAPTER TWO

LITERATURE REVIEW
2.0 INTRODUCTION

Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.
2.1 Conceptual Framework

Television

Television is defined as an audio-visual medium. It blends pictures with sound to produce a communication experience exhibited on the screen. It uses sound to explain the visuals presented on the screen. It addresses the emotion and intellect in a remarkable way (Owauamalam, 2007). Television expresses thought and emotions in an entertaining and pleasing manner by moving images in a specific way or pattern. The BBC English Dictionary (1992) defines television as "the system of pictures and distance so that people can receive them on a television set.

2.1.1 History of Television in Nigeria 

The evolution of television in Nigeria followed a similar pattern as that of radio. The irony here is that while it was the Federal Government that started the first radio broadcasting station in the country, it was a regional government that first ventured into television broadcasting. On 11 October, 1959, the then Western Region sent out the first television signals in the whole of Nigeria and Africa (Sambe, 2008). The principal aim of establishing the Western Nigeria Television (WNTV) as was claimed by the proponents was to serve as surrogate teacher in improving the regional school systems that were handicapped by ill qualified teachers or a shortage of them in certain subject areas. The Eastern Regional Government followed by establishing its own station on October 1, 1960, the day Nigeria gained political independence from Britain. The aim was also for formal and non-formal education. But sooner or later, the aims were abandoned and the station, just like that of the West, became fully commercial.The Northern Regional Government established its own station and it came on air in April, 1962, as Radio-Television Kaduna (RTV Kaduna). Television stations were established in Nigeria with the ostensible reason of providing adequate services in education, and social and economic development. However, it was soon realised that they had gone commercial and depended heavily on foreign programmes. The establishment and running or managing television stations remained in the hands of federal and state governments until Decree No.38 of 1992 that deregulated broadcasting media and established the National Broadcasting Commission. This paved the way for private ownership of the electronic media of radio and television stations especially in the southern parts of the country.

2.1.2 Ownership and Control of Broadcasting

Before the deregulation of 1992 by the Babangida administration, the broadcast media were solely owned and operated by federal and state governments. State governments established their stations to educate, inform and entertain their peoples, and actually did so during the Second Republic because they felt the National Television or the National Broadcasting Organisation existed to serve the interests and needs of the ruling party, by then the National Party of Nigeria (NPN) at the federal level, and in those states where the party was in control. According to Sambe (2008), other states administered by other political parties in opposition were either blacked out or given unfavorable coverage. Those who challenged this unorthodox form of democracy were told that the system of government that was being practised during this time meant “winner take all”. In order to ensure absolute control of the television, for example, the government redeployed the Director General, a seasoned broadcaster to the Ministry of Information and appointed a party ally and a historian in his place. Even now, the federal government dictates what should be broadcast and what should not. The state-owned broadcast stations are even worse in this aspect. When one tunes to any of such stations, most of news that is aired is about the governor of that state. Since the state government hires and fires employees, the station dare not broadcast any news that is anti- government. News is always about what the governor and his team of political appointees wants to hear. The Government even regulates the news contents of private broadcast stations such as the Africa Independent Television (AIT). To a certain extent, almost all if not all government-owned and - controlled broadcast media have become praise singers of government policies. At times, one listens to a one-hour broadcast news without coming up with anything that in real sense would be regarded as news.

2.1.3 Deregulation of Broadcast Media in Nigeria

The deregulation of broadcast media in 1992 paved the way for private ownership of the broadcast media stations in Nigeria. According to Idebi (2008:6), the first sets of radio and television stations were issued their licences of operation soon after the decree was promulgated. There were 14 television stations and 13 private radio stations, some of which were Clapperboard TV Channel 45, Lagos; Minaj System Television; Channel 38 Kaduna; and Africa Independent Television, Alagbado, Lagos. 

Owuamalam (2007) states that each station is in competition with the others in their struggle to attract and retain a sizeable audience for its programmes. The competition, therefore, directs thought, as to what approach best suits a station to adopt in a bid to accomplish its task . The competition may come in many forms, for example, programme producers who supply programmes to the station may find out that careful selection is made from the programmes and the ones that best suit the stations’ needs and objectives may be selected. This means that only programmes that satisfy the station’s audience would qualify for production by the station. If the newly established stations tend to meet the demands of the audiences, then the already existing ones may be threatened because the new ones may attempt to capture and retain the audience. The new stations are likely to come up with innovations in equipment to improve programme quality and delivery, and as such the audience may likely switch from the old to the new stations.

CORONAVIRUS

Corona virus is a large group of viruses that resemble a crown. The word corona is a Latin word meaning crown (https://www.cdc.gov/coronavirus/types.html). There are different types of corona viruses and people around the world commonly get infected with human corona viruses 229E, NL63, OC43, and HKU1. The Middle East Respiratory Syndrome or MERS-CoV; Severe Acute Respiratory Syndrome or SARS; and novel Corona virus or SARS-CoV-2 are all caused by corona viruses and result in severe respiratory illnesses. 

The 2019 novel corona virus (SARS-CoV-2, which causes the COVID-19), was first identified in Wuhan, China, among people having pneumonia. These ones were associated with seafood and live animal market https://openwho.org/courses/introduction-to-ncov.  In China as of February 14, 2020, there were 51986 confirmed cases in a single province (Hubei); out of which 1318 cases died Yong et. al (2020). 

Routes of transmission of the virus include respiratory droplets and fecal-oral Yong et. al (2020). The virus invades the oral cavity, respiratory mucosa and conjunctiva, and has been through coughing, sneezing, contaminated hands, foods, and water. 

The first case of corona virus reported in Nigeria was confirmed on February 27th by an Italian man who arrived Nigeria from Milan, stayed in the country for almost two days before being isolated. Before now, he had travelled through Lagos and visiting other places in the country. The outbreak of the virus CONVID- 19, has worst hit Italy, among all other European country. The Italian man who was confirmed to have been infected with corona virus arrived Nigeria in February 24, 2020 on the Turkish Airline that had a connection with Istanbul. It was reported that he spend a night in hotel close to the airport and later visited the neighboring state of Ogun on February 25, 2020. That is, the company where he worked in Ogun state. No one suspected him until he began to develop a serious fever and body aches on the afternoon of February 26, 2020. The company Health workers then contacted bio-security authority who transferred him to a containment facility in Yaba, Lagos state The infection was confirmed on February 27, 2020 by the Virology Laboratory of the Lagos University Teaching Hospital, part of the Laboratory Network of the Nigeria Center for Disease Control were contacted, the man was quarantine under closer monitoring and responded to treatment.

As part of the commitment by the Nigerian Government, the federal government through the Federal Ministry of Health made it officially known to Nigerian about the reality of the virus. It is against this development that we have taken into consideration to measure the effect and the level of awareness programme by NTA especially in the Niger Delta region which had not yet record any case of this virus during the period under study according to the best of researchers’ knowledge. Television is a powerful medium for appealing to mass audience. It reaches people regardless of ages, sex, income or educational level. In addition television offers sight and sound, and it make dramatic and life like representation of people, event and product. Considering the Niger Delta being the economic bench of the country it becomes imperative for NTA to strengthen the awareness effort on the region so as to preserve life and continuous activities on the oil rich region for economic growth.

Control and prevention strategies

COVID-19 is clearly a serious disease of international concern. By some estimates it has a higher reproductive number than SARS, and more people have been reported to have been infected or died from it than SARS. Similar to SARS-CoV and MERS-CoV, disrupting the chain of transmission is considered key to stopping the spread of disease. Different strategies should be implemented in health care settings and at the local and global levels.

To prevent further spread of the virus, civil societies, and government agencies-initiated awareness programs for promotions of several preventive measures. Body temperature screening was conducted at airports and those returning from countries with a high number of confirmed cases of COVID-19 were advised to self-isolate. The Nigeria Center for Disease Control in collaboration with State governments also initiated tracing and tracking of victims and their contacts. On 18th March 2020, the Nigerian government prohibited all gatherings of fifty people or above for four weeks and ordered a stay-at-home (Ewodage, 2020). Similarly, the Nigerian government, on 30th March 2020 introduced various containment plan such as the closing of the national borders and airspace, schools, worship centers, and other public places, canceling of public gathering events, the complete lockdown of the Federal Capital Territory, Lagos and Ogun states for fourteen days initially (Radio Nigeria, 2020).Body temperature screening was conducted at airports and those returning from countries with a high number of confirmed cases of COVID-19 were advised to self-isolate. 

Some stipulated COVID 19 preventive measures are listed as follows: 

Social distance 

 Self-isolation 

Washing of hands with detergent or use of alcohol based sanitizers 4. Putting on a face mask in public places

Methods of preventing the onset and spread of the virus include strengthening health publicity and education; maintaining environmental health; keeping good personal hygiene; drinking boiled water; avoiding raw food consumption; frequent hand washing; avoidance of touch (especially around the eyes, ears and mouth); disinfecting surfaces of objects in households, toilets, public places, vehicles; disinfecting the excreta and environment of patients in medical facilities to prevent water and food contamination.

Functions of Mass Media in Creating Awareness on Issues: 

Mass media are tools for the transfer of information concepts and ideas to both general and specific audience. They are important tools in advancing public health goals. Communicating about health though mass media is complex. According to Liana Wineth and Lawrence (1997), says that using the mass media to improve public health can be like navigating a vast network of roads without any street signs. The channels used are not audience appropriate, or if the message being delivered is to emotional, fear arousing, or controversial- undesirable side affects usually can be avoided through proper formative research, knowledge of the audience, experience in linking media channels to audiences and message testing. Mass media performs three key functions; educating, shaping public relations and advocating for a particular policy or point of view. As education tools, media not only impart knowledge but can be part of larger efforts (e.g., social marketing) to promote actions having social utility. As public relations tools, media assist organizations in achieving credibility and respect among public health opinion leaders, stakeholders and other gatekeepers. Finally as advocacy tools, mass media assist leaders in setting a policy agenda, shaping debates about controversial issues, and gaining support for particular viewpoints. As one of the mass media, Television is a powerful medium for appealing to mass audiences. It reaches people regardless of age, sex, income or educational level. In addition, television offers sight and sound, and it makes dramatic and life like representations of people and products. Radio health massage campaigns have been effective in developing countries, especially when combined with posters and other mass media. Ronny Adhikarya showed that mass media message targeted at wheat, farmers in Bangladesh increased the percentage of those who carried out rat control from 10% to 32% in 1983. Continuation of campaign in subsequent years saw rat control efforts rise to 72%. Radio also reaches mass and diverse audiences. The specialization of radio stations by listener age, taste and even gender permits more selecting in reaching audience segments. Sophisticated societies are dependent on mass media to deliver health information Marshall McLuhan Call’s media “Extension of Man” Kreps and Thompson, (2005) believe media extend “people’s ability to communicate, to speak to others far away, to hear messages, and to see images that would be available without media”. It follows that employment of mass media to disseminate health news (or other matters) has in effect reduced the world’s size. The value of health news is related to what gets and how it gets reported. According to Ray Moynihan (1999) the news media are important source of information about health and medical therapies, and there is level of quality of reporting the media can also have a positive public health role as they did in communicating simple warnings about the connection between Reye’s Syndrome and the use of aspirin in children.

The mass media are capable of facilitating short term, intermediate term and long term, intermediate term and long term effects on audiences. Short term objectives include exposing audiences to health concepts, creating awareness and knowledge, altering out dated or incorrect knowledge and enhancing audience recall of particular advertisements Or Public Service Announcements (PSAs), promotions or program name. Intermediate term objectives include all of the above as well as changes in attitude, behaviours and perceptions of social norms and maintenance of behaviour change. Evidence of these three tiers of objectives is useful in evaluating the effectiveness of mass media

THE ROLE OF TELEVISION IN EDUCATING THE PUBLIC ON THE COVID-19  PREVENTIVE MEASURES

Television offers sight and sound and it makes dramatic and lifelike representations of people and products. Television presented or reinforced certain wealth messages through product marketing in late 1990s some of the messages were related to tooth paste, hand soaps multiple vitamins, fortified breakfast cereals, and other items. These devices are readily found in most public agencies, offices of private practitioners, health care institutions and voluntary health organizations. Mass media have been major sources of information in both developed and developing nations like Nigeria about HIV/AIDS and other disease outbreaks like Bird flu, Swine Flu, Ebola, Monkey pox etc. In a 2017 study, 96% of 1290 men aged 22 to 26 reported hearing about these subjects through television advertisements, radio or magazines. Following a need assessment that revealed an abnormally high birth – deject rate in a four (4) country area of Virginia mass media were tapped to inform more than 22,000 women of child-bearing age about the health benefits of folic rich foods. The campaign included television and radio PSAs, brochures, posters and display boards, as well as the co-operation of a local grocery store chain that provided other media print. In a 1999 evaluation, centre for Disease control Investigation reported a statistically significant increase in folic acid awareness between 1997 and 1999.

Over the years, the Nigeria Television Authority (NTA) has been performing critically well in the area of information dissemination, educating the populace. Television is a powerful medium for appealing to mass audience. It reaches people regardless of ages, sex, income or educational level. In addition television offers sight and sound, and it make dramatic and life like representation of people, event and product.

In order to reduce the spread of the disease, the World Health Organization recommends raising community awareness of the risk factors for Corona infection and the protective measures individuals can take. The government charitable groups, Non Governmental Organizations (NGOs) and other agencies hence so much created awareness campaigns on the Corona virus such awareness includes putting messages and jingles on radio and television stations and putting posters around communities as part of a long term programme to inform the public and help prevent further infections. Others include organizing seminars and workshops on Corona topic, as well as taking to the streets and villages educating the public on how to respond to the outbreak. Necessary awareness on Corona virus by NTA in the Niger Delta region necessitates the research for the various programme awareness campaigns such as jingles programme and weekly messages on information about Corona virus carried out by the television broadcasting States at the Niger Delta region. Awareness programme on any issue simply gives detailed information about the issue at hand. Television is a major medium for dissemination of information to the public while Nigeria Television Authority (NTA) is one of the numerous channels that has the statutory responsibility for transmission of these information via Television. NTA has so many branches and sub stations across the country Television is a powerful tool for the transfer of information, concepts and ideas to both general and specific audiences. It plays an important part in advancing public health goals.

 Considering the Niger Delta being the economic bench of the country it becomes imperative for NTA to strengthen the awareness effort on the region so as to preserve life and continuous activities on the oil rich region for economic growth and playing advocacy roles most especially in critical moments and events.

2.2 THEORITICAL FRAMEWORK
For the purpose of this study, the researchers used Social Responsibility Theory and The agenda theory for the study

Social Responsibility Theory 
The social responsibility media theory owes its origin to Hutchins Commission on Freedom of the Press, set up in the United States of America in 1947 to re-examine the concept of press freedom as enunciated in the Libertarian or Free Theory (Folarin, 2002). The emergence of this theory was an attempt to provide restraint to the excessive press freedom advocated by the libertarian theory. The idea here is to ensure the press does not abuse the freedom at their disposal (Udeze and Chukwuma, 2013). 
The social responsibility theory posits that the power and near monopoly position of the media impose on them an obligation to be socially responsible in discharging their duties. The theory explains that the media owe the society a duty to responsibly discharge their functions/obligations. 

Obot (2004), citing McQuail (1987), while highlighting the main principles of the social responsibility theory, asserts among others, that “the media should accept and fulfill certain obligations to the society.” These obligations among others involve providing the public with adequate, objective and balanced reports on relevant developments in the society. 
In line with this study, National Television Authority owes the public a duty of sensitizing the public on the Corona Virus Disease and during global health crises. This awareness includes coming up with educative programme on the clinical manifestations, mode of transmission and preventive measures of Corona Virus as this awareness will enable the masses to take precautions, adjust to the demanded hygienic practices thereby curbing the spread of covid-19.
The Agenda Setting Theory
This is a theory that stipulates that media have the ability to advise or tell audiences what issues are major and relevant thus setting the “Agenda”. They can achieve this by choosing what stories to consider news worthy and how prominence and space they give them (Folarin, 1998). Agenda Setting describes the “Ability of the mass media to influence the salience of topics on the public agenda”. That is if a news item is covered frequently and prominently the audience will regard the issues as more important. This is what really happened in Nigerian situation where messages on Corona Virus Disease were often and widely spread in almost all the media systems in the country. There are those who believe that when there is sufficient individual exposure to persuasive messages, mass media channels are effective in promoting individual health behaviour (Pistor, Kincard, Riman, Rimchart, 19977; Yanovitzky and Blitz, 2000). Kreps (2005) has also noted that mass media channels play the role of a catalyst to bring change in the development process, and they become one of the key social and cultural institutions in society. The influence of mass media cuts across social and geographical barriers in society (Soola, 2003, Okorie, 2011), as they disseminate information to target audience in society. This extents to almost every segments of society that is exposed to their programmes. In sum, mass media has been used to promote health related lifestyle behaviour because the focus of public health has undergone a rapid shift from disease. Treatment to disease precaution or health promotion. Through mass media, the society was given the awareness of the causes of Corona Virus and the various ways to prevent the disease such as avoiding contact with infected people, regular hand washing using soap, water and disinfectant etc. The increasing amount of information available through the use of mass media has the potential to promote the health behaviour of individuals.

2.3 EMPIRICAL STUDIES

In a study carried out by Effiong et’al (2020) on the Assessment of Nigerian Television Authority (NTA) Ongoing Programme Awareness Campaigns on Corona Virus in Nigeria using six (6) states in Niger Delta as a Case Study.The instrument was validated by two medical and research experts. Cronbach Alpha reliability technique was used for testing the reliability of the instrument and reliability index of .79 was realized, hence the instrument was regard as being reliable. Data from 300 completed questionnaires was subjected to simple percentages analysis. The finding showed and concludes that there is Nigeria Television Authority has been doing their best to educate the public on the preventive measures of corona virus meathrough jingles, talk programmes, interviews etc.

2.4 SUMMARY OF THE STUDY

The television as a media tool plays a significant role in the period of global health crises. This is shown in their commitment to create public awareness during the outbreak of any disease. This chapter however, reviewed the concept of television the function of television in creating awareness, corona virus, it mode of transmission and prevention and lastly the role of television in education the public on the preventive measures of corona virus so as to curb the spread of the disease. The Social Responsibility theory of the media and Agenda Setting Theory is used as the theoretical framework of the study.other empircal studies related to this study was also captured.In summary, the National Television Authority as a government owned television channel owes the public a duty of sensitizing the public on the Corona Virus Disease and during global health crises. This awareness includes coming up with educative programme on the clinical manifestations, mode of transmission and preventive measures of Corona Virus as this awareness will enable the masses to take precautions, adjust to the demanded hygienic practices thereby curbing the spread of covid-19.
CHAPTER THREE
RESEARCH METHODOLOGY

3.1
AREA OF STUDY

The Nigerian Television Authority or NTA is a Nigerian government-owned and partly commercial broadcaster.Originally known as Nigerian Television (NTV), it was inaugurated in 1977 with a monopoly on national television broadcasting, after a takeover of regional television stations by military governmental authorities in 1976. The NTA runs the largest television network in Nigeria with stations in several parts of the country. It is widely viewed as the "authentic voice" of the Nigerian government.

3.2
RESEARCH DESIGN


Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled.

3.3
POPULATION OF THE STUDY

According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. 

The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 

This study was carried out to examine the television and its impact on the sensitization of the public on the preventive measures against the corona virus in Nigeria using NTA as a case study. Staff of National Television Authority(NTA) Lagos form the population of the study.

Statics derived from the website of Nigeria Television Authority (Aba Branch) reveals that the total population of staff of NTA Lagos is 58.

3.4
SAMPLE SIZE DETERMINATION

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the simple random sampling (srs.) method to determine the sample size. 

3.5
SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE

The Taro Yamane (1967:886) provides a simplified formula to calculate sample sizes.
Assumption

95% confidence level 

 P = .5

[image: image1.png]



n= 58/1+58(0.05)2

n= 58/1+58(0.0025)

n= 58/1+0.145

n=50

Therefore, for this study, the sample size is 50

3.6
SOURCES OF DATA COLLECTION

The research instrument used in this study is the questionnaire. A 10 minutes survey containing 19 questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section inquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions.

3.7
METHOD OF DATA ANALYSIS

The responses were analyzed using the frequency tables, which provided answers to the research questions. 

3.8
VALIDITY AND RELIABILITY OF THE STUDY

The reliability and validity of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.

3.9 Ethical consideration
The study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.
CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

4.0 Introduction

This chapter presents and analyze data collated from the field. 50 questionnaires was issued to respondent who are staffs of National Television Authority (NTA) Lagos. However 47 questionnaire was returned and validated for the Study.

4.1
DATA PRESENTATION

Table 4.1: Demographic data of respondents

	Demographic information
	Frequency
	percent

	Gender

Male
	
	

	
	27
	57%

	Female
	20
	43%

	Religion
	
	

	Christian
	30
	63%

	Muslim
	17
	37%

	Age
	
	

	                       24-31
	17
	37%

	                         32-37
	13
	26%

	38+
	17
	37%


Source: Field Survey, 2021

From the demographic representation derived in the table above, 57% of the respondent are male. 43% of the respondent are female.63% of the respondent are Christian. 37% of the respondent are Muslim. 37% of the respondent are aged from 24-30years. 26% of the respondent are aged 32-38 years. 37% of the respondent are aged between 38years and above.
4.2
ANSWERING RESEARCH QUESTIONS

QUESTION 1:  What are  the measures to prevent the spread of corona virus?

Table 4.2: Respondent on question 1

	Options
	YES
	No
	Uncertain
	TOTAL%

	Social Distancing
	47

(100%)
	00

%
	00

%
	47

(100%)

	Regular washing of hands with soap and water
	47

(100%)
	00

%
	00

%
	47

(100%)

	Use of face mask 
	47

(100%)
	00

%
	00

%
	47

(100%)

	Avoidance of Large Gathering
	47

(100%)
	00

%
	00

%
	47

(100%)

	Use of hand sanitizers 
	47

(100%)
	00

%
	00

%
	47

(100%)


Field Survey, 2021

From the responses derived in the table above. 100% of the respondent said Yes. There was no record of No and Uncertain.

How does television station educate people on the preventive measures against to spread of corona  virus?

Table 4.3: Respondent on question 2

	Options
	YES
	No
	Uncertain
	TOTAL%

	Through Jingles
	47

(100%)
	00

%
	00

%
	47

(100%)

	Through Talk Programmes and Interviews
	47

(100%)
	00

%
	00

%
	47

(100%)

	Through documentaries
	47

(100%)
	00

%
	00

%
	47

(100%)

	Through discussions
	47

(100%)
	00

%
	00

%
	47

(100%)

	Use of hand sanitizers 
	47

(100%)
	00

%
	00

%
	47

(100%)


Field Survey, 2021

From the responses derived in the table above. 100% of the respondent said Yes. There was no record of No and Uncertain

QUESTION 3: What is involvement level of television authorities on educating the masses about  covid-19  preventive measures?

Table 4.4: answer to question 3

	Options
	Frequency
	Percentage

	Very High Extent
	21
	44.6

	High Extent
	23
	48.9

	Low Extent 
	00
	00

	Uncertain
	03
	6.5

	TOTAL
	47
	100


Field Survey 2021

From the responses derived on the question in the table above. 44.6% of the respondent said very high extent. 58.9% of the respondent said high extent. 6.5% of the respondent were uncertain. There was no record for No.

CHAPTER FIVE

CONCLUSION AND RECOMMENDATION

5.0 Introduction

This chapter summarizes the findings into the television and its impact on the sensitization of the public on the preventive measures against the corona virus in Nigeria using the National Television Authority as a case study.The chapter consists of summary of the study, conclusions, recommendations and suggestions for further studies.
5.1 Summary Of Study

In this study, our focus was to examine the television and its impact on the sensitization of the public on the preventive measures against the corona virus in Nigeria. It examined the different measures to prevent the spread of corona virus. It investigated  how television station educate people on the preventive measures against to spread of corona  virus. It  examined the level of the involvement of television authorities on educating the masses about  covid-19  preventive measures. The study adopted the survey research design and simple random sampling was used to select the respondent.A total of 47 responses was derived  validated from staffs of National Television Authority(NTA) Lagos branch . 
5.2  Conclusion 
Base on the findings of the study, the researcher draw the following conclusions:

The mass media is a powerful tool of communication during the outbreak of any any disease and during global heaalth crises.
The way the television channel creates awareness about the ongoing corona Virus via jingles, interviews, discussions and talk programme can go a long in educating the public thereby reducing or curbing the spread of the novel disease.
Choices of words, pictures and the language of the reporters and presenters on television is pivotal while educating the public on the global health crises. Thus there is need for television channels to take this social responsibility seriously.
National Television Authority  has in a high extent play a significant role in educating the public on the preventive measures as well as safety guidelines of corona virus which has helped individual to practice safe hygiene thereby reducing the spread of corona virus.
5.3 Recommendation 

Given the findings of the study, the followings can be recommended: 
The NTA should maintain the tempo of daily awareness programme on “Corona Virus Disease” and improve in her efficiency. 
Other agencies and parastatals, both Governmental Organizations and Non – Governmental Organizations should enhance and sponsor awareness programmes of disease outbreaks in the country. 
Government should institute measures aimed at providing necessary uninterrupted power supply to the masses so at to enable them watch these programs on their television set. 
Good governance with good polices by federal Government is the most important medium government should use to reduce poverty. They should create employment opportunity; give assistance and aids for self investments as radical approaches to reducing poverty in the country so that at least each family can afford a television set. 
Government should sponsor seminars and workshops against any disease outbreak and risks in the country. 
Government should have the thought of the rural dwellers that are without electronic mass media when selecting medium of communication and as such they should employ other information means that will reach every nook and cranny of the target audience for more effective result. 
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE (s) ON A QUESTION

SECTION A

PERSONAL INFORMATION

Gender

Female [  ]

Age 

22-32
[  ]

33-42
[  ]

42  and above[  ]

Religion

Christian[  ]

Muslim [  ]

SECTION B

QUESTION 1:  What are  the measures to prevent the spread of corona virus?

	Options
	YES
	No
	Uncertain

	Social Distancing
	
	
	

	Regular washing of hands with soap and water
	
	
	

	Use of face mask 
	
	
	

	Avoidance of Large Gathering
	
	
	

	Use of hand sanitizers 
	
	
	


QUESTION 2: How does television station educate people on the preventive measures against to spread of corona  virus?

	Options
	YES
	No
	Uncertain

	Through Jingles
	
	
	

	Through Talk Programmes and Interviews
	
	
	

	Through documentaries
	
	
	

	Through discussions
	
	
	

	Use of hand sanitizers 
	
	
	


QUESTION 3: What is involvement level of television authorities on educating the masses about  covid-19  preventive measures?
	Options
	PLEASE TICK

	Very High Extent
	

	High Extent
	

	Low Extent 
	

	Uncertain
	


