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Abstract

This research work focused on the role of radio in propagating culture in Nigeria (a case study of southern Ijaw local government Koluama Bayelsa State). It is believed that the radio does not propagate culture in Nigeria  and as a result of this the researcher decided to embark on a research to find out why the radio does not propagate culture in Nigeria- Research questions were constructed to guide the researcher in the study using the survey research method which was adopted, and data was collected at the end of the study the researcher  was able to find out that radio does not propagate culture as was said and our culture also serve as hinderance to the propagation of culture.The researcher also recommended that the radio should try to promote our culture instead of potraying that   of the west. 

CHAPTER ONE

INTRODUCTION

1.1
BACKGROUND OF THE STUDY 

Culture entails the way of life of people culture is the total way of life of a people, culture can also be defined as the identity through  which a particular set of people are identified. 


Every society, no matter how civilized or uncivilized has its totality and way of life. This pattern or way of life is carried on from one generation to another. It is technically and naturally impacted on to the young one’s through various channels of communication Of which one of the outstanding is the electronic media which is the radio and television.


Which ever way the electronic media which is the radio intends to pass the messages, it is important to know that it is through the media which is the radio that the targeted audience can be reached.


Communication according to Nsude and nwosu et al (2006: 266) is the art through which pieces of information are related form one person to an other in the process of interaction.” 


Eziechine (1999:11) say’s that communication involves the exchange of information and ideas.

In the words of jayaweera (1991:17) communication is “An interactive process through which persons or group of people relate to each other, share information, experiences, culture and lots more.


Nwuneli (1985:187) see’s communication as “The sharing of experience, which may involve two or more people” 


From the above definitions it is clear that communication means basically to share information ideas, Opinions, feelings and experiences between people. For communication to get to its targeted audience it must be passed through a channel which is the radio.


The media is a compound of many things rolled into one however, the media is divided into two parts the broadcast and the print media. But one thing that remains common is the mention of the world “media” it brings about something related to news entertainment, information, cultural transmission.


According to O’Shaughnessy (1999 .4) the mass media are technologically developed and economically profitable forms of human communication, held in public or private ownership which can transmit information ,ideas, entertainment  across time and space to a diverse group of people. 


Therefore through the broadcast media which is the radio crucial roles are played in education members of the society educating and enlightening the people on the need to uphold their culture.


Lasswell (1948: 5) said that the foremost functions of the media which is the radio in any society is to provide surveillance of the environment disclosing threats and opportunity affecting the valued parts position of the community and component part within it, a reasonable media such as the radio should therefore be used to position the citizen in a way they would see the importance of their culture, there by fighting towards promoting this culture of theirs.


The Radio is believed to have the capacity which can cut through the barriers of illiteracy and is the overall development of the society. This perspective has been  accepted by different authorities in mass-communication, from the long standing traditional change this suggests that the radio is relevant in power distribution and watching over the extent at which the power is negatively or positively being impacted on the people. 


The mass media are significant part of the society mostly in this modern day where and when communication, information, technology has made the world a global village. To this effect a diverse and heterogenous group of people are dependent. Upon  the regular contact with the radio for education, information, entertainment, opinions,  ideas sensitization mobilization, integration among others, which  are is one way or the other connected to our attempt to define who and what are. 


The Radio transmits ideas information to the targeted audience, this shows that they are responsible for most adjustments in the behaviourial patterns of the people in the society. Sometimes these adjustments take the target audience unawares and they find themselves trapped in the manifestation of the acquired behaviour for instance “African youths who are faced with the relegation of African values to the background” (Odetola and Ademola 1985). Whichever way it is considered, the radio has used in this research work tends to show row they affect the lives of the people in promoting culture.   


The generally learned and shared ways of doing things that are peculiar to our society come under the shield of culture and this culture is transmitted from one generation to another. 


This research work intends to examine the role of the radio in propagating culture in Nigeria, It aims at finding out whether the radio as a channel of the mass media recognize their obligations to the society, especially in the area of culture.  Due to the fact that the culture of the people is supposed to be their identity and it is gradually fading away all because we African’s ignore our culture  and prefer that of the westerners


This research intends to touch a certain rural area to know the extent at which the media (Radio) carry out their roles in promoting culture in Nigeria. It focuses on Koluama, a typical rural autonomous community in Bayelsa state precisely. It considers the type of food they eat the way they dance the music and their traditional attire et.c. 


Imperatively research has it that the mode of dressing amongst our youths boys and girls even the married women and men are nothing to write home about. Because of their quest to look good women and youths in 

Our society male or female dress half naked all in the name of fashion and trend.


One would find a young man with braided hair like that of a lady. Some of these young men go as far as putting on ear-rings drawing tattoos on various parts of their body, wearing their trousers down known popularly as sagging.      


The traditional and local music of the people has been replaced with that of the westerners which is known as hip hop, rock and roll, which were introduced by the white men today our young boy’s and girls can no longer compete with their fellow boy’s and girls from the neighouring villages in traditional and cultural dances, All because of the domination of the western   ways.


Language which is supposed to be the vehicle through which our culture is passed on from one generation to another has been overridden by the westerner’s way of life where children can no long longer speak their language  parents in various families nowadays teach  their children English language instead of their native language. While in schools pupils are forbidden to speak any language which is not English language.


In tertiary institutions under graduate prefer to study foreign languages while those that are studying indigenous languages are looked down upon. All these and more are caused due to the negligence of our culture by us African’s (Nigerians). The question is put forward this way.


Who contributes to the construction maintenance sustenance of culture? Culture is built maintained uplifted, and sustained through communication via the radio because cultural power and promotion resides in communication.             


It is based on these established facts that the role of the radio in propagating culture in Nigeria. A case study of koluama the south of Bayelsa state can be studied and analyzed 


Since the effective coverage of the koluama peoples culture will contribute to the growth and development of the area, there is no need to determine the roles played by the radio in doing this. 


Koluama is the area of study of this research work it is in the south-south region of Bayelsa state. History has it that before the Emergence of the white (westerners) into African traditional way of life koluama shares boundary with neighbours like foropa, Alaibiri, sagbama etc. 


The people of koluama are basically fisher men. Here a man’s.  Social status is measured by the number of boats he has. The koluama’s engage in activities like fishing, farming, hunting, carving, weaving, they also engage themselves in government and public services. 


Koluama is a polytheistic village with the roles of the gods clearly defined, this makes it easy to know which god to consult in times of need. The gods include Tamuno, Egbesu, Ayiba etc.

1.2
STATEMENT OF THE RESEARCH PROBLEM 

The Radio like other media disseminates information to the public. It can impact positively or negatively but for the radio to be able to carryout it’s duties effectively and successful it has to go through some criteria’s. 


From the above statement the following are the problems the researcher would want to look into; 

The inability of the radio to be able to cut through barriers of illiteracy. 

The radio has not been able to impact positively.

The inability of the radio to be able to bring about change and reshape the life styles of the people. 

The radio has not been able to carryout it’s roles effectively 

1.3
OBJECTIVES OF THE STUDY 

The objectives for which this research aims to achieve includes the following: 

-
To know what the radio will do in propagating culture 

-
To identify how the propagation of culture by the radio affect the koluama people. 

-
To access the impact of the radio in propagating culture in koluama, Bayelsa state. 

-
To suggest if the radio impact on the propagation of culture in Koluama, Bayelsa state should be encouraged.

1.4
SIGNIFICANCE OF THE STUDY 

This study, hopefully will help to identify the roles played by the radio in propagating culture in Nigeria especially in Koluama, Bayelsa state. 


This study also intends to help in determining whether the programmes of the radio has any effect on the koluama  people of Bayelsa state. 


The solutions and recommendations that would be made after this study will contribute to the growth and development of koluama, and also bring the cultural heritage of koluama. 


Finally, this study will be greatly useful to intending researchers. Because it will serve as reference and as a guide to them. 

1.5
RESEARCH QUESTION 

In the course of this research work the following questions where raised. 

-
Does the radio propagate culture in Nigeria?

-
Does the radio recognize its role in cultural propagation in koluama?  

-
Should the impact of the radio on cultural propagation be encouraged.

-
Does the radio have any positive impact in propagating culture in koluama?

1.6
RESEARCH HYPOTHESIS 

Four hypotheses will be used to effectively reach meaningful conclusion in this study and they are:

Ho:
The radio does not propagate culture in Nigeria 

H1:
The radio propagates culture in Nigeria

Ho:
The radio does not recognize its role in cultural propagation. 

H2:
 The radio recognize its role in cultural propagation. 

Ho:
The impact of the radio in cultural propagation is not encouraged. 

H3:
The impact of the radio in cultural propagation is encouraged.

Ho:
The radio does not have any positive impact on cultural propagation in koluama 

H4:
 The radio has positive impact on cultural propagation in koluama

1.7
LIMITATION OF THE STUDY 

This study has been limited to Koluama, southern Ijaw local government of Bayelsa state it has been choosen as the area in carrying out the research on this project and all research done are limited to Koluama, southern Ijaw local government in Bayelsa state. 

It is therefore noted that the findings of this research is based on the findings gathered from koluama southern Ijaw local government on the role of the radio in propagating culture. 

1.8
ASSUMPTION OF THE STUDY 


For the purpose of this study the following assumption were made:

-
It is assumed that the radio does not focus on rural areas. 

-
That listenership is found more in the urban areas than the rural areas

-
That the radio does not help in propagating cultural in Koluama, Bayelsa state. 

-
It is assumed that the radio has contributed in the negligence of our culture today, instead of helping to promote our culture and uplift our culture they have neglected our culture and picked that of the westerners.

-
Also that the radio has not impacted enough in the propagation of culture.

1.9 
DEFINITION OF TERMS

CONCEPTUAL DEFINITION OF TERMS.

The terms are conceptual because there are suitable for the research.

Role: The function or duty of a person or thing.

Radio: Is an audio medium it has the capacity to reach a mass audience.

Propagating: the act of promoting and uplifting something 

Culture: Is the total way of life of a people, through which a given set of people are identified or known. 

Koluama: A community in southern Ijaw local government Area of Bayelsa state.

OPERATIONAL DEFINITION OF TERMS:

Role: The operation or duty of the radio in promoting and spreading the culture of Koluama. 

Radio: The channel or medium through which the culture of koluama is communicated through radio programmes e.t.c.

Propagating: Spreading and promoting of the culture of Koluama  by the radio.

Culture: The total way of life of the people of Koluama, which includes their festivals such as the “Bukuma Festival”.

Koluama: A community in southern Ijaw local government Area of Bayelsa state, and also the area of study of the researcher.   
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CHAPTER TWO

2. 1 SOURCES OF LITERATURE

The literature review of this research came from various sources which include mass communication books, English literature, language and linguistics books, e.t.c.

2. 2 REVIEW OF RELEVANT LITERATURE 

Mass communication takes place through so many channels these varieties of channels are called the mass media are simply put as the major gateway through which large number of people receive information, entertainment simultaneously. 


Mass media is a term used to denote a section of the media specifically envision and designed to reach a very large audience such as a population or a nation or state. 


The radio according to oxford Advanced learners dictionary is a piece of electronic equipment which one 

may use to listen to programmes, news, entertainment or programmes that are broadcasted on the radio. According to Nweke (2004:52), is the means of communicating with a large number of people, mass media are those technical devices or appliance of the print and electronic media as well as the recent information technologies through which messages are transmitted from a source to to the receiver. The media is able to reach a large number of people simultaneously. 


The media comprises of magazines, Newspapers, Books, journals, Television, film (motion pictures radio,. Internet etc the electronic media depend on the electronic power to pass massages across to the heterogeneous audience. They include: the Radio, television. 


The radio is believed to be the central in the overall development of the society, this perspective has been accepted by different authorities in mass communication derived from the long standing traditional role of the media (Radio) as catalysts of change.


This suggests that the radio is relevant in power distribution and watching over the extent at which such power positively or negatively has impact on the people.


The radio transmits, ideas, information, entertainment to the targeted audience it shows that the radio is responsible  for most adjustments in the be haviourial patterns of people in the society, some times those activities  take the targeted audience unaware, yet they themselves are trapped in the manifestation of the desired behaviour. 


The radio has great powers hence they reassumed great responsibility especially in the promotion of the culture of the people. most developing counties  like Nigeria has in the past revolutionized their capacity to communicate  with their own citizens through which the radio can  reach majority of bones and most importantly the rural areas like  Koluama. This is due to its massive outreach, linguistic barrier breakage, easy to operate nature, portability and instantaneous effect. The radio has a special authority in the sense that it can raise public and official awareness of different development issues, such cultural promotion strategies the radio communicates new facts and skills and helps in involving people in major news information programmes such as cultural imperialism and the promotion of the fight against cultural imperialism.

2.2.1 SOME OF THE FUNCTIONS OF THE RADIO 

 INCLUDE 

To inform: This is the fundamental function of the radio it passes messages across to the  heterogenous audience, especially on events and happenings around in the society     
To Educate: Educating the masses is another function of the  radio for instance, in issues concerning health where the public needs too be sensitized on how to live healthy and take care of themselves, this can be seen in the on going programmes on the sensitization of the creation of awareness on Hiv/Aids.
To Entertain: The radio entertains the public through advertisements, drama’s audience participation soap opera programmes, which also allows the masses to contribute their opinion on current issues. 
Cultural Promotion: Through the radio various cultures are promoted, the radio promotes programmes through showcasing the culture of different group of people or by programmes and other mediums for example (FRCN) Federal Radio corporation of Nigeria choir constitutes mainly three major languages in Nigeria Igbo, Hausa, Yoruba with the main aim of promoting culture and uniting the nation through music the culture is also promoted. 


Harold laswell (1948) identifies three functions of the media of communication viz surveillance of environment and transmission of cultural heritage.

2.2.2 THE CHARACTERISTICS OF RADIO 

The media refers to those innate qualities of (intrinsic and extrinsic) possessed by the mass media institutions  that tend to isolate and keep them apart as distinct entities, and  mutually bind them together as a system for the realization of the set goals. The power and effectiveness of such medium is to a large extent a function of the combination of its characteristics and they are: 

Simultaneity: This is an inherent ability possessed by the radio which allows them to re-port present live coverage at an event, i.e 


The event being presented as it is going on this special attribute also enable the media to overcome distance and time. 

Thus making the event both close and immediate to the audience. 

The broadcast media has greater edge than the print media. In this regard, their ability to cover and report life event.

“event”, on the spot, such as on going soccer competition, political, and religious relies.

Immediacy: This factor simply refers to the relationship between the time an event takes place and the time it is made public (reported) by a particular mass medium. Going by the disscussion it is clear that the electronic media exhibit more immediacy in event coverage than the print media.

Permanence: The degree of probability of a particular medium’s message for it’s audience is a measure of it’s permanency. The print media are more permanent than the electronic media. Though technology has helped in preserving broadcast materials through the assistance of tape recording gadgets e.t.c the print media still has an edge in this direction because not everybody can afford the additional technologies. 

Availability and accessibility: Availability has to do with the issues of a medium bearing within the peoples reach as a system through which they can make known their views and opinions, while accessibility deals with the twin issues of the radio being close for use by people as a means of receiving information. 

Flexibility: This is the ability of a particular mass medium to easily change or adjust their patterns to accommodate last minute development in their message production or dissemination. Readiness at all times to adjust its already set arrangement in quick response to contingencies.

Fidelity: This refers to the ability of a medium to realistically or precisely reproduce real events and experiences to its audience (as exact and original without disortion as is possible). It is also the ability of any mass medium to “exactly” reproduce or transmit the original message in put, in the form it was fed in or without physical disortion. 

The above characteristics constitute the mark of their power and functionality with the result that the impact of the radio is a clear reflection of its natural endowment. 

THE CONCEPT OF CULTURE AND ITS PROPAGATION BY RADIO 

Taking it from a birds eye view, culture entails peoples way of life. Culture refers to the cumulative deposit of knowledge, experience, belief, values, attitudes meanings, hierarchies, religion, notion of time, roles, concept of the universe, and material objects, possessions acquired by a group of people in the course of generation through individual and groups striving. 

Culture: is the system of knowledge shared by a relative large group of people. culture is communication and communication is culture culture according to Aguene (2003: 84) is “ all the qualities which group men together and distinguish them from the rest of the animal kingdom’ Tylor (1871) defined culture “ as that complex whole of man’s acquisition of knowledge which, morals beliefs, art, custom technologies which are shared and other capabilities acquired by man as a member of the society” the above definitions shows that culture is what distinguishes human from animals. Also culture gives the  

Identity of a particular group of people, because through a given peoples culture, one can easily point out where his fellow man came from just as pointed out in the word. 

Becker (1986) where he said that culture is a shared understanding that people acquire to co-ordinate their activities” 

Culture according to Igbo and Anugwon (2001) is the most peculiar and unifying property of a society, especially when it is reached that when people come and go in a society, the culture remains, in other words culture is super organ this shows that culture is permanent it does not come and go with people and the members of the particular society, rather they come and meet culture and they still go leaving culture behind. Bank and Mcgree (1989) defined culture as ‘’shared pattern of behaviours and interactions cognitive construct and effective understanding learned through a process of socialization. These shared patterns identify the members of a cultural group while it distinguish those of other group “


While Kluckhohn and Kelly (1945:51) defined collective programming of the mind which distinguishes the members of one category of people from another” these definitions are still talking about the uniqueness’ of culture, where the culture of a given people is said to be their identity Linton (1945:9) asserts that culture is shared knowledge and scheme created by a set of people for perceiving, interpreting, expressing and responding to social realities around them.


Culture according to oxford advanced learners Dictionary is “the art, literature, music, and other intellectual expressions of a particular society or time. 

Lederach (1995) says that “culture consists of behaviour acquired and transmitted by symbol, consisting the distinctive achievement of human group including their embodiments in artifacts; the essential core of culture insists of traditional (i.e historically derived and selected) ideas and especially their attached values; cultural system may on the one hand be considered as products of action and on the other hand as conditioning elements of further action” 


Culture is a broader view, thus it embodies the totality of the ways man relates to the materials and beings that lie above, around beneath him it is the achievement of all forms of creativity. Culture is all that man added to nature everything that raises human life above the animal level aspects of life and all ways of understanding (McBride et al 1981:30) 


Culture has some characteristics that makes it culture and they are: culture is universal: this shows that every society, no matter how big or small has its given culture no wonder McBride in ukonu  et al stated thus culture is the sum total of the way man has adopted in the achievement of all forms of creativity. He further added that culture by a people’s ideology, philosophy or world view. Culture is also unique or peculiar to each society: This means that every society has its own way of doing things which is peculiar to them, for instance the Yoruba’s marriage system is from the marriage system of the Igbo’s and verse versa. 

Culture is unconsciously compelling: This means that one adheres to the laws and ethics guiding one’s culture without knowing it. 


Culture is the sum total of the ways man has adopted in the achievements or forms of creativity and as the pattern of life of the people performs some functions in the society, these functions include:

Culture provides explanations on the nature of the world and serves as a basis or instrument for action and for the changing world. 

It gives aesthetic values to society living, particularly when people express pride and satisfaction, their mode of dressing, the food they eat, the language they speak etc.

Culture aids the stability of any group; it is through cultural complexes that negative sanctions are built for non-conformist whose behavior may threaten social integration. 

Group members can only service where there is culture. This is obvious because the material component of culture provides necessary equipment for food, shelter clothing. 

All the above shows that culture has to do with behavioural pattern of a particular group this behavioural 

pattern can be seen in the mode of dressing of the people, the kind of food they eat funeral and marriage rites etc. ultimately culture embodies the attitude and values of the society.

ELEMENTS OF CULTURE 

Culture is made up of three basic components and they are: 

Rules and norms which govern human behaviour as well as regulated and controlled interaction in the society. 

The ideas and philosophies developed by the society i.e the idea of a society inform their rules and norms also facilitate the production of material for existence) 

The concrete creation of products in the society and then artifacts, and may come inform of cultural accumulation. 

Culture has some characteristics that makes it culture and they are: 

Culture is universal: this shows that every society no matter how big or small has its given culture, no wonder 

mcbride in ukonu et al stated thus, culture is the sum total of the way man has adopted in the achievement of all forms of creativity. He further added that culture by a people’s ideology, philosophy or world view. 

Culture is also unique and peculiar to each society: This means that every society, this at that every society has its own way of doing things which are peculiar to them, for instance the Yoruba’s marriage system differs from the way Igbo’s marry and vice versa. 

Culture is super –organic: This means that culture does not die as people die or things fade away this is why Igbo and Anugwon (2001)in their word stated that culture is the most peculiar and unifying property of a society, especially when it is reached that when people come and go in the society, culture remains .

Culture is stable as well as dynamic: stability here shows that culture is steady just as stated above; it does not die with man, while the dynamic nature of culture signifies that culture changes over time. 


Further, it is the modifications of the culture of any society. 

Culture is unconsciously compelling: this means that one adheres to the laws and ethics guiding one’s culture without knowing it. 

THE ROLE OF RADIO IN THE PROPAGATION OF CULTURE IN NIGERIA.  

  
The Radio perform so many roles in cultural propagation, they carry out a lot of functions in the propagation of culture in Nigeria, they carryout these functions through so many means. The Radio promote the of people organizing cultural carnival, for instance the cultural carnival that was organized by the former minister of culture and Tourism Frank N. Ogbuewu, which took place at Abuja, it was there that the cultural heritage of different ethnic groups in Nigeria was showcased, and through this means the culture of people were promoted. 


The radio also propagate culture through audience participation programmes, for instance the media link by the federal Radio co-operation of Nigeria where different issues where picked and discussed openly, issues on culture are sometimes discussed in  programmes, promoting the cultural heritage of the people whose culture was discussed. 


The Radio can also promote the culture of the people through organizing speeches where issues on culture can be discussed in speech making, thereby promoting the culture of a given people. 


The Radio also promotes culture through music these can be seen or heard of on the broadcast media. It is through this kind of medium that culture can be promoted. 


The radio can also propagate culture through sensitilization campaign, this is a veritable tool through which the radio can propagate and promote the culture of the people for instance, the National orientation Agency which senitisizes the public on practices such as female genital mutilation (female circumcision), widowhood practices situations where widows are forced to drink the water used to bath the dead body of their husband and widows being denied access to the properties of their dead husband, Another is gender inequality , where it is a taboo to send a  girl child to school.


The broadcast media has indeed gone very  far in the propagation of culture in Nigeria, this can be seen in programmes like Goge Africa  which is usually  shown on television every Wednesdays about 8.00pm and 1.00p.m Africa independent television (AIT) this programmes  are done with the aim of propagating  various African cultures through this they give the importance of the culture of a given  people and the need for the propagation of such culture, when they do this the people whose culture is being showcased are made proud of their cultures. 


The African pot is also another programme used in propagating culture it is usually aired on Nigerian Television Authority (NTA) at about 8.00p .m on Tuesday’s this particular programme show cases the different types of African dishes thereby encouraging African people to be learning as well as cooking and eating their locally made food in stead of borrowing or relying totally on the white man’s food and method of cooking.


However, with the cancerous cultural propagation by the media (Radio) some cultures are still fading away out of Negligence by both the mass media and the people, an example of such culture is the “Bukuma festival       


Research and interviews carried out by the researcher showed that there is a festival called “Bukuma’ in koluama, Bayelsa state. The “Bukuma” festival is a ceremony of indigenous maidens the duration is usually one week starting from the 25th of April every year local instruments such as coconut leaves, bamboo and calabash are used to perform the bukuma festival during the night. The bukuma Festival is usually at the beginning of the fishing season or farming season in koluama Bayelsa state. 


During the Bukuma festival the maidens around the community are checked those who have gone astray would be fished out. Then the maidens would sing a song which condemns this act, after which those offenders will be isolated and separated from other girls, this is in a bid to encourage and promote chastity in young girls and to make those who have committed the act of fornication know the repercussion of what they have done there by putting a stop to this ugly act and also avoiding teenage Pregnancy and abortions. This is because those who have soiled themselves can no longer dance with the maidens, there by denying themselves their future husbands because it is usually during the “Bukuma” festival that young men look for their potential wife to be. Now Bukuma festival is no longer practiced in Koluama, Bayelsa state is due to civilization and the negligence of culture. Our boys and girls are going astray, Unwanted pregnancy and abortion is one of the things that characteristics most of our youths while HIV/Aids has taken over, killing both young boys and girls, even our parents and leaders in the society are not left out.


If cultures like the Bukuma festival were still in existence and observed in our contemporary societies, it would have gone a long way in curbing the menace of Hiv/ Aids, Abortions and unwanted pregnancy 

THE RELATIONSHIP BETWEEN RADIO AND CULTURE 


Culture is the sum total of the ways man has adopted in the achievement of all forms of creativity and the pattern of life of the people has some relationship the radio, and the relationship between them includes: 

THE RADIO IS A VERITABLE INSTRUMENT OF CULTURAL DISSEMINATION.  


There are custodians of culture, in effect the radio is a channel of communication and the role of communication may be regarded as that of a major carrier of culture. 


The radio serves to promote or influence attitudes to motivate, to bring about social integration. The radio is very important in the production and transmission of culture, which is why Okunna (1999) quoted McBride et al when she said that the McBride commission Found out that the mass media are cultural instruments which supply the cultural fare and shape the cultural experience of millions of people shape the cultural experience of millions of people in the modern world. 

Ansah (1989:15) in Okunna emphasizes that the role of international communication in fostering cultural dependency is crucial because communication is a major carrier of culture. 


However Ukonu and Wogu (2006) said “it is saddening to note that the media in Africa are custodians of culture that  are completely  foreign, it is therefore important to note that, since  a string relationship  exist between culture and the broadcast media (Radio), the later should  endeavour to propagate our culture  through their various educational, entertainment and sensitization programmes. 

2.2.6 FACTORS MILITATING AGAINST THE PROPAGATION OF CULTURE BY RADIO

Several factors militating against cultural Propagation by the radio, during the course of this research, the researcher was able to find out some cultures militating against the propagation of culture by the radio and they include: 


The culture of the people: it is believed that some cultures militates against the propagation of culture by the radio. One of such culture is the eg 

Egbesu, where due to some rituals which they believe to be sacred, are denied coverage by the media, because such rituals take place in the fancy fence, where strangers and women are forbidden from coming near.

Poverty: Because of the high cost of engaging the press and passing cultural information to the public through the radio, it therefore stands as a barrier to the promotion of culture by the radio. 

Logistics: Due to inadequate logistics which include, O.B vans, etc that could enable the press to go and cover cultural events, that would be show cased thereby promoting the culture of various societies, it has therefore posed as a very serious barrier in the promotion of culture by the radio.

Norms values and beliefs: Because of the belief of some societies, the media find it very difficult to promote the culture of a given people, because in some areas their belief forbids the airing of their culture through the radio, this for instance can be seen in Koluama, where they will not like the public to see the kinds of rituals that take place inside the egbesu house. 

Gender Inequality: Because, in some places women are denied access to some cultural heritage of the people, they find it difficult to allow a female journalist to come and cover the events 

Illiteracy: Due to ignorance and illiteracy, the people involved find it very difficult and unimportant to contact the media men, to come and cover the event of their cultural heritage this therefore prevents the radio from promoting the culture of the people. 


The above and many other factors contribute greatly in militating against the promotion of culture in Nigeria by the radio. 

2.3 THEORETICAL FRAME WORK   


According to Udofia (1991:2) theories are conceptual representations or explanations of the communication process. The theory applied here is the abstract conception of reality, it’s placed in communication, investigation should not be overemphasized as it provides the researcher with already made framework or spectacle through which the present investigation can be carried out 


Thus, the theory is the starting point of all communication investigations. 


Udofia also says that theories perform a number of functions among which is to simply research findings, where he says theories allow the researcher to predict the outcome and effects in the data. Theories are also used as observational aids because they direct theorists on how to observe rather than just pointing out what to observe.


For the purpose of this study, the research has choosen to adopt the cultural norms theory. This theory was propounded by Mcluhan, in 1964 he propounded this theory based on the 1962, when Minneapolis stayed without a newspaper and it was seen that without the newspaper they was less crime around, this is because of

 the ways the media  presented issues on crime, but there was a report of the media as a watch dog to the society, it then looked as if nothing was wrong. This it can been seen that people tend to pattern their attitudes according to radio presentations.


This theory says that people tend to pattern their lives according to dominant way through which the media present selected issues. According to wogu (2008) “some themes are purposefully emphasized or portrayed in special to influence people due to the pattern of their presentation. 


For instance, women can learn to apply certain costumes or follow a given dress pattern from the media. 


Thus through selective presentation and hype on certain themes, Radio creates the notion among their audience that such themes are part of the structure of the society or given cultural norms of the society. The socially influenced members of the public often follow such media presentations. Though critics stress that the media are likely, if unchecked are likely to emphasize bad behaviour and mislead some. But if they encourage good behaviour stands to gain.


This choice is informed by the fact that cultural norms theory will provide the much needed theoretical understanding on the investigative analysis of the role of the radio in propagating culture because the more the radio lay emphases on the importance of culture, the more the people tend to follow and pattern their lives based on what the radio say about the culture. 

2.4 SUMMARY OF THE LITERATURE


Culture as the identity of a given people has been found out to be a crucial part of the people and the society at large. From the review done above, it was observed that culture is very important in the society, because it moulds human character, to fit in very well in a particular society, it also guides the people and make 

them live in line with the norms and values of such societies. 


Akpunonu  (1999) said “culture is the totality of our people’s way of life the tools, implements technology skills, norms, values, ideas dressing e.t.c prevalent in our society and which our people learn, share and transmit from one generation to another generation.


From the review it was also seen that the radio is the major agent of cultural propagation, no wonder Akpunonu (supra) continues by saying that “it is through the continual transmission of the cultural heritage by the radio to our young members that our society is perpetuated” .


The radio has been seen to be propagating culture through various programmes, however certain factors such as; the norms and values of the people, gender inequality logistics e.t.c were seen to be militating against  cultural propagation by the Radio.   
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CHAPTER THREE

RESEARCH METHODOLOGY

This chapter comprises of the methods and procedures used for collecting data for the purpose of these study which is on the role of the radio in propagating culture in Nigeria, a case study of koluama, Bayelsa state. The format that will be used in analyzng the findings of this research can be found in this chapter.

3.1 RESEARCH DESIGN

The research design for this study is survey method. This design was adopted because human beings are involved and are prone to give answers that varies and agreements that will be used as the study’s population. “According to Nnayelugo (2001: 34) survey methods are used in the measurement of public opinion, attitudes and orientations which are dominant among a large population at a particular period.

3.2   AREA OF THE STUDY 

The study was carried out in Bayelsa state and the people sampled are the indigenes of koluama who where randomly selected in order to get their answers and reactions to the role of the radio on the people of koluama . 

3.3 POPULATION OF THE STUDY     

   Nwosu (2006:49) defined population of the study as “the total number of elements with a given environment which a research is set to study. 

The population of this study includes the following students, employed, unemployed, male, female from the ages of 19 years and above irrespective of their occupation but with the ability to be able to read and comprehend and residing in koluama. 

3.4 SAMPLE AND SAMPLING TECHNIQUE 


sampling technique that was adopted for the purpose of this study is the random sampling Technique for the purpose of this study is the random sampling technique for the purpose of this study a total of 180 persons were selected from 3  villages that will be studied out of nine villages that make up koluama. This will help for easy administration of questionnaire and they showed a simple representation of the target audience. Out of the nine villages that make up koluama the following five villages would be selected.

 Location                          Number of people                   

Ekeremo





36

Ekeki





36


Agbera





36

Odi






36   

Sagbama





36

MEASUMENING INSTRUMENT. 

The instrument that was used in collecting data for this study is the questionnaire and interview method. According to Sobowale  (1983) “Questionnaire is often used to elicit information  from the subject about what they have experienced’’. Of which the first five questions are usually on the respondents personal data while the other questions are based on the study. 

The questionnaire comprises of closed ended question that is to say that options were given for the respondents to select from. Except for one question which is open ended. 

3.6 VALIDITY OF INSTRUMENT 

   The questionnaire was presented to the supervisor for the content and face scrutiny in order to ensure its validity. The face validity ensured the technicality of the items in the questionnaire in order to find out if its relevant to the study, also the content validity of the instrument were checked to ensure their specification. 

3.7 METHOD OF DATA COLLECTION

The distribution of questionnaire to the sample population was done by the researcher and collected back from them when completed. The instruments was administered by hand to the respondents at five different villages that were studied. The respondents are people of koluama they all agreed to the use of the instrument and its instructions. Therefore, there is little doubt on whether the instrument given, brought back the required and expected results. 

3.8
METHOD OF DATA ANALYSIS 

All data collected were analyzed using simple tables and percentages. The techniques used was the statistical descriptive method, the overall response were ascertained and recorded with statistical tools like response, frequency, percentage, and total. The presentation was done in simple tables, under which analysis each question were done, and hypothesis were tested using the chi-square (x2) statistical method. 

The sample of chi-square (x2) formular is 

X2 = ∑ (O1 – E1)2 where 
O = Observed frequency 

                e1





E = Expected frequency 






∑ = Summation 
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CHAPTER FOUR 

4.1 DATA PRESENTATION AND ANALYSIS

This chapter is about the analysis and interpretation of data collected from the questionnaire administered to the respondent of koluama. The questionnaire were presented in two sections, the questions of section A is all about the respondents personal data, while the section B covered in formation based on the study. All data collected from the questionnaire are presented in tabular form, the analysis were done under each table, the researcher used chi-square (x2) statistical method in testing hypothesis. A total of 200 questionnaires were administered to the respondents and 180 were recovered at the end of the field work. This is to show that the analysis were mostly based on the information gotten from the respondents concerning the opinion towards the questions asked, which were used to test the hypothesis through the use of chi-square method.  

Table one: Sex of respondents 4.01

	Responses 
	Frequency 
	Percentage

	Male 
	89 
	49% 

	Female 
	91
	51%

	Total
	180
	100


From the table above it shows that out of 180 respondents, 89 respondents (representing 49%) were male, while 91 respondents (representing 51%) were female.

Table two: Age of respondents 4.02
	Responses
	Frequency 
	Percentage

	19-30
	70
	39%

	31-40
	56
	31%

	41-50
	43
	24%

	51 and above 
	11
	6%

	Total
	180
	100%


The table above represents the ages of the respondent it was observed that out of 180 questionnaires collected, 39% which comprised of 70 respondents fell under the age bracket of 19-30, and 31% (56 respondents ) were between the ages of 31 and 40,while 24% (43 respondents)were between 41 and 50years, then 6% (11respondents) were from 51years and above. 

Table three: Marital status of respondents.4.03

	Category
	Frequency 
	Percentage 

	Married
	81
	45%

	Single
	99
	55%

	Total
	180
	100%


From the table above, it was observed that out of the 180 questionnaires distributed 45% which is made up of 81 respondents are married, while 99 making up of 55% are single.

Table four: Academic qualification 4.04 

	Responses 
	Distribution 
	Percentage

	FSLC
	46
	26%

	SSCE
	37
	21%

	NCE/OND
	36 
	20%

	HND/BSC
	42 
	23%

	Others
	18
	10%

	Total 
	180
	100%


The table above shows the distribution of the education qualification based on 180 respondents the table above has it that 26% obtained FSLC, 21% obtained SSCE,  20% obtained NCE/OND, 23% obtained   HND /B.SC , OTHERS 10% 

Table Five: Occupation of the respondents 4.05 

	Responses 
	Distribution 
	Percentage

	Students 
	36
	20%

	Fishermen 
	55
	31%

	Traders
	63
	35%

	Civil servant 
	26
	14%

	Others 
	0
	0%

	Total
	180
	100%


From the above table, it can be deduced that out of 180 questionnaires collected, 20% (36respondent) are students 31% (respondent) are fishermen, while 35% (respondents ) are teachers 14% (26respondents) are civil servants while 0% (0 respondents ) represented the column for others. 

ANALYSIS OF QUESTIONS FROM QUESTIONAIRE

QUESTION: Does the radio propagate culture in Nigeria?

Table 4.06 (TABLE SIX)

	Yes
	63
	35%

	NO
	21
	12%

	A little
	44
	24%

	No opinion 
	52 
	29%

	Total
	180
	100%


From the table above, it can be seen that 63 persons out of 180 respondents accept that the radio propagate culture in Nigeria, 21 0f them said no  the radio does not propagate culture. 44 of them said that the radio propagate culture a little and 52 of them have no opinion 

Table 4.0.7 (TABLE SEVEN)

	Responses 
	No of the respondents
	Percentages

	Yes
	40
	7%

	No
	60
	22%

	 A little
	80
	43% 

	Total 
	180
	100%


Out of 180 respondents, 40 affirmed that the radio recognize its  role in propagating culture in koluama, 60 of them said no that  the radio does not play any role in cultural propagation, 80 of them answered little. 

QUESTION: Does the radio impact positively in propagating culture in koluama? 

Table 4.08 (TABLE EIGHT)

	Responses
	No of Respondent
	Percentages

	Yes
	116
	66%

	No
	34 
	18%

	A Little
	30
	16%

	Total
	I80
	100%


Table eight above shows that out of 180 respondents, 116 of them 

said that the radio impact positively in the propagation of culture of koluama people, 34 of them gave no as their answers while 30 of them said the radio propagates culture a little and O said not at all. 

Question: Which of the following media do you access to 

Table 4.0.9 (TABLE NINE) 

	Responses 
	No of respondent 
	Percentages 

	Radio
	88
	49%

	Television 
	46
	26%

	Newspaper 
	31
	17%

	Magazine 
	15
	18%

	Others 
	0
	0

	Total 
	180
	100%


Out of 200 questionnaires distributed 180 questionnaires were collected 49% (88 respondents) accepted having access to the  radio, 26% (46respondents) have access to the Television 17% (31 respondents) have access to the newspaper, 18% (15 respondents) have access to magazines. The column others were not answered by respondents.  

Question: What do you understand as culture 

Table 4.1.0 

	Responses 
	No of respondents 
	Percentages 

	The people’s way of life 
	64 
	36%

	The total behaviour of man 
	51
	28% 

	The identity of man 
	16
	9%

	The activity of man 
	13
	7%

	Everything that concerns man 
	36
	20%

	Total 
	180
	100%


Table 4.1.0 shows that out of the 180 questionnaires collected shows what the respondents understands the meaning of culture 64 of them understand that culture is the people’s way of life, 51 of them believed that culture is the total behaviour of man, and 16 of them understand culture as the identity of man, and 13 of them understand that culture is the activity of man, 36 of them understand culture to be every thing that concerns man. Table 4.10 shows that out of the 180 questionnaires collected 64 of them understand that culture is the peoples way of life, 51 of them believed that culture is the total behaviour of man. And 16 of them understand that culture is the identity of man, And 13 of them activity of man, 36 of them understand culture as everything that concerns man. 

Question: Does lack of facilities hinder the propagation of culture by the radio? 

Table 4.1.1 (TABLE ELEVEN)

	Reponses 
	No of respondent 
	Percentages 

	Yes 
	69
	38%

	No 
	52
	29%

	Partially 
	37
	21%

	I don’t think so
	22
	12%

	Total 
	180
	100%



The table above shows that 69 out of 180 respondents affirmed that lack of facilities under the propagation of culture of koluama by the radio, 37 of them said partially, 52 of them said No, And 22 of them do not think so. 
Question: How often do you hear about koluama on the radio?

Table 4.1.2 (TABLE TWELVE)

	Responses 
	No of Respondent
	Percentages 

	Very often 
	17
	9%

	Often 
	21
	12%

	Not often
	61
	34%

	Not at all
	81
	45%

	Total 
	180
	100%


In Table (12) it is seen that 17 respondents hear very often about koluama on the radio while 21 respondents hear often about koluama on the radio, 61 respondents do not often hear about koluama on the radio, while 81 of them do not hear about koluama on the radio at all. 

Question: Does the belief of koluama hinder the coverage of their cultural heritage by the radio? 

Table 4.1.3 (TABLE THIRTEEN) 

	Responses 
	No of respondent
	Percentages 

	Yes 
	72
	40%

	Partially 
	29
	16%

	I don’t think so 
	13
	7%

	No 
	66
	37%

	Total 
	180
	100%


From the table it can be deduced that 72 respondents out of 180 respondents believe that the belief of koluama people hinder the coverage of their culture by the radio, 29 of them said it does partially, 66 of them said no and 13 of them do not think it is true.

Question: Do you agree that appropriate propagation of culture by the radio can bring about sanity in character and mode of dressing of our youths 

Table 4.1.4 (TABLE FOURTEEN) 

	Responses 
	No of respondent 
	Percentages 

	Strongly Agree
	65
	36%

	Agree 
	52
	29%

	strongly  disagree
	22
	12%

	Disagree 
	41
	23%

	TOTAL 
	180
	100%


  
Out of 180 respondents 65 of them strongly Agree that appropriate propagation by the Radio can bring about sanity in the character and mode of dressing of our youths, 52 of them agreed also with this, but 22 of them strongly disagreed and 41 of them also disagreed with the question.

Question: Do you agree that culture is the identity of a given group of people. 

Table 4.1.5 (TABLE FIFTEEN)  

	Response 
	No of respondents 
	Percentage 

	Strongly Agree
	89
	49%

	Agree 
	61
	34%

	Strongly disagree
	9
	5%

	Disagree 
	21
	12%

	Total
	180
	100%



From table fifteen above it can be deduced that 89 out of 180 respondents strongly agree that culture is the identity of the people, 61 of them agreed also 9 of them strongly disagree that culture is the identity of a given people and 21 of them disagree.

Question: Should the impact of the radio on cultural propagation of koluama be encouraged.

Table 4.1.6 (TABLE SIXTEEN)      

	Responses 
	No of respondents 
	Percentages 

	Strongly Agree 
	63
	25%

	Agree
	44
	24%

	Strongly disagree  
	23
	13%

	Disagree
	50
	28%

	Total 
	180
	100%


Out of 180 respondents 63 of them strongly agreed that the impact of the radio should be encouraged 44 of them agreed also, while 23 of them strongly disagreed and 50 disagreed.

TEST OF HYPOTHESIS  

Sample of chi-square goodness of fit test statistics (x2) was used; this is to determine if there exist significant difference between the frequencies and research variables. Chi-square (x2) is therefore, a measure of discrepancy existing between the observed and expected frequencies.

HYPOTHESIS ONE 

H1: T he Radio Propagates culture in Nigeria  

Ho: The radio does not propagate culture in Nigeria

Using x2 formular 

X2 = ∑ (O1 – e 1)2

                        e1
Where 
O1 = observed frequency 



e1 = expected frequency 



∑ = Summation

Table 4.07     

	Variable
	Observed frequency
	Expected frequency
	0 – E
	0 – E2
	0 –E2

    E

	Yes
	63
	45 
	18
	324
	7.2

	No
	21
	45
	-24  
	576
	12.8

	A little
	44
	45
	-1
	 1
	2

	No opinion
	52
	45
	7
	49
	1.1

	TOTAL
	180
	180
	0
	950
	23.1


Degree Of Freedom = 4 – 1 = 3 in the chi square table the degree of freedom is 7.815 under 0.05 and it is the critical value and the calculated value equals 23.1 since the calculated value is greater than the tabulated value we accept the null hypothesis and reject the alternative hypothesis meaning that the radio propagates culture in Nigeria.

HYPOTHESIS TWO 

Table 4.07

H2:  The radio recognizes its role in cultural propagation.
H0: The radio does not recognize its role in cultural propagation

	Variable
	Observed frequency
	Expected frequency
	  0 -E
	0– E2
	0-E2 

    E

	yes
	   40
	60
	  -20
	400
	6.7

	No
	   60
	60
	   0
	  0
	 0

	Very little
	   80
	60
	   20
	400
	6.7

	TOTAL


	  180
	180
	   0
	800
	13.4


  Degree of freedom = 3-1 = 2 in the chi square table the degree of freedom of 2 under 0.05 is 5.991 which is now the table value being 5.991 and the calculated value is 13.4 We therefore accept the alternative hypothesis H1 according to decision rule and reject the null hypothesis . In Other words the radio recognizes its role in cultural propagation. 

 Table 4.16

H3: The impact of the radio in cultural propagation is encouraged

H0: The impact of the radio on cultural propagation is not encouraged 

	Variable
	Observed frequency
	Expected Frequency
	O – E
	O – E2
	O – E2
    E

	Strongly agree
	63
	45
	18
	324
	7.2

	Agree
	44
	45
	-1
	1
	2.2

	Strongly disagree
	23
	45
	-22
	484
	10.8

	Disagree
	50
	45
	5
	25
	5.5

	TOTAL
	180
	180
	0
	834
	25.7


Degree of freedom = 4-1 = 3 in the chi square table the degree of freedom of 3 is 7.815 under 0.05 and it is the critical value and the calculated value equals 25.7 we therefore accept the alternative hypothesis and reject the null hypothesis.    

Table 4.08

H4: The radio has positive impact on cultural propagation in koluama.

Ho: The radio does not have positive impact on the propagation of culture. 

	Variable
	Observed frequency
	Expected frequency
	O-E
	0-E2
	0-E2
E

	Yes
	116
	60
	56
	3136
	52.2

	No
	34
	60
	-26
	676
	11.3

	A little
	30
	60
	-30
	900
	15

	Total
	180
	180
	  0
	4712
	78.5


Degree of freedom = 3-1=2 in the chi square table the degree of freedom of 2 under 0.05 is 5.991 which is the table value and the calculated value is 78.5since the calculated value I more than the table value we reject the null and accept the alternative hypothesis according to decision rule meaning radio has positive impact in the propagation of culture.

ANSWERS TO THE RESEARCH QUESTION.

RESEARCH QUESTION ONE
 Does the radio propagate culture in Nigeria? 

The above question was tested in table 6 where out of 180 respondents 63 said yes the radio propagates culture, 52 had no idea and 44 of them said a little, 21 of them said no. 

The above analysis simply means that the radio propagates culture in Nigeria.  

RESEARCH QUESTION TWO

 Does the radio recognize its role in cultural propagation?

The above question was tested in table seven where 60 of the respondent said no the radio does not recognize its role in cultural propagation 40 of them said yes the radio recognizes its role in cultural propagation 80 of them said the radio recognizes its role a little in cultural propagation. There fore out of 180 respondents 120 of them agreed that the radio recognizes its role in cultural propagation.    

 RESEARCH QUESTION 3

Do you agree that the impact of radio on cultural propagation of koluama should be encouraged?

The above question was tested in table sixteen where 63 of them strongly agreed, and 50 of them disagreed, 23 of them strongly disagreed, 44 of them agreed.

RESEARCH QUESTION FOUR

Does the radio have any positive impact in propagating culture in koluama?

This question was tested in table eight where the respondents were asked if the radio impact positively in propagating culture in koluama. 116 of them said yes, 34 of them said no, 30 of them said a little. Therefore out of 180 respondents 116 of them gave a positive answer and 74 of them gave a negative answer.

4.3 DISCUSSIONS OF FINDINGS ON THE 
HYPOTHESIS 


The first hypothesis proved that the radio propagate culture in Nigeria. The second hypothesis   proved that the radio recognize its role in cultural propagation the third hypothesis proved also that the cultural propagation of Radio has been encouraged the fourth hypothesis proved that the Radio has positive impact on cultural propagation in Koluama.   

CHAPTER FIVE

SUMMARY CONCLUSION AND RECOMMENDATION

5.1 SUMMARY   


The findings of this study shows how the issue of the Radio affects our cultural value and has been a topical issues, it has been a subject of debate in our country due to the fact that the Radio is a powerful vehicle for the dissemination of cultural diversity. 


Ansah (1985) Okunna, Observed that the fear is prevalent that through the use of modern technology and masscommunication some culture risk loosing their identity and becomes submerged by the culture belonging to those who control modern technology and communication software.


This research work which is made up of five chapters, gives a system step as to how the study was carried out. The results of the findings shows that culture is not being wide coverage as regards to the radio, hypothesis formulated were subjected to empirical tests to prove this. 


Data has shown that the radio has been performing positively in propagating culture in Nigeria, but their impact is not encouraging at all. 

5.2 CONCLUSION 


The principle conclusion that was drawn from this study is based on the cultural norms theory, where Worgu (2008) stated that, people tend to pattern their lives according to dominant ways in which the Radio presents selected issues” with the above stated theory and based on the findings the data gathered in the course of this study? The research was able to arrive at the conclusion based on findings that: 


Lack of facilities hinders the propagation of the culture of koluama by the Radio.

Majority of the respondents, have access to the radio but do not often hear about koluama on the Radio. 

The culture of koluama is fading away due to improper coverage of the area by the Radio. 

That government’s involvement in the propagation of culture in Koluama will enhance it’s growth and that of Nigeria generally. 

That our youths mould their characters based on what they see or read on the radio. 

5.3 RECOMMENDATIONS FOR FURTHERS STUDIES 


The objectives of this study was to determine the role of the Radio in propagating culture in Nigeria  based on the findings made so far, in the course of this research work. 


I recommend that the radio should be up and doing  in the area of cultural propagation, this they can do by giving Nigerian culture a wider coverage, particularly  that of Koluama.


I also recommend that government should establish media outfits, such as Radio stations, Newspaper, magazines etc in Koluama and in other rural areas of Nigeria. 


I suggest that government should provide funds that will enable ministries of information and culture to carryout programmes that will enhance cultural propagation such as cultural carnivals and events e.t.c.


That our youths, should endeavour to come back to our indigenous culture because, culture is the identity of every man. 


And that harmful and barbaric culture such as the one’s which promotes gender inequality, (where women are denied the right to partake in certain events) and this hinders cultural coverage by the Radio and should be abolished. Which government should enact laws that will contribute to the propagation of indigenous cultures. 


Above all I wish to recommend that upcoming researchers should endeavour to carryout their research based on the following guidelines. 


They should cover a wide sample of population of study. They should also try to study other areas, as their area of study to enable them find out the percentage of coverage the radio gives to culture as regards cultural propagation.
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APPENDIX

Masscommunication Dept, 

Caritas University, 

Amorji –Nike Emene,

Enugu.

P.M.B 01784 

17-06-2010

Dear Respondent, 


I am a final year student of Caritas University Amorji _Nike Emene, Enugu from the department of Masscommunication. I am embarking on an investigation on the role of the radio in propagating culture in Nigeria. The essence of this research is to find out if the radio performs it’s roles in the propagation of culture. I am carrying out this study in partial fulfillment of the requirements for the reward of Bachelor of Science Degree in masscommunication.
The outcome of this study will be useful to the koluama’s in southern Ijaw local government and will be made confidential.

Thank you for your cooperation. 









Yours sincerely   







Leghemo Joy E.   

QUESTIONNAIRE 

1.
What is your gender? 


(A) Male [

] (B) Female 
[
] 

2.
What is your age bracket? 


19-30
 [
] 31-40 
[
] 41-50
[
] 


51 and above 
[
]       

3. 
What is your marital status? 


Single 
[
] married 
[
] 

4.
Academic Qualifications:


GCE/WASCE 
[
] DIP/OND [
] NCE 
[
] 
BSC/BA/HND/
[
] MSC/MA 
[
]

5.
Occupation:


Student 
[
] Fishermen 
[
] Traders
[
]


 Civil servant 
[
] others specify
[
]

6.
Does the radio propagate culture in Nigeria? Yes [
]


 No 
[
] A little 
[
] No opinion 
[
]  

7.    Do the Radio recognize its role in the propagation of 
culture in 
Koluama? 


Yes 
[
] No 
[
] A little 
[
] No that all [
]

8.
Does the radio impact positively in propagating culture in 
koluama? 

 
Yes 
[
] No
[
]
a little [
] not at  all [
]

9.
Which of the following media do you access to? Radio [
]

Television 
[    ] Newspaper [   ] magazine [   ] others [
]

10.
What do you understand as culture?

____________________________________________

11.
Does lack of facilities hinder the propagation of culture by the 
radio? Yes [    ] No [    ] partially [  ]

 I don’t think so [     ]

12.
How often do you hear about koluama on the radio?

Very often [
] often   [     ] not often [      ] not at all [    ]      

13. Does the belief of koluama hinder the coverage of 
their cultural heritage by the radio? Yes [ ] no [ ] 
partially [     ] I dont think so [    ]

14.
Do you agree that appropriate propagation of culture by the radio can bring about sanity in character and mode of dressing of our youths. Agree [    ] strongly Agree [    ] disagree [     ] strongly disagree [     ]

15.
Do you agree that culture is the identity of a given 
group /set of people? Strongly agree [  ] agree [    ] 
strongly disagree [    ] disagree [   ].

16.
Do you agree that the impact of the radio on cultural 
propagation of Koluama should be encouraged? Strongly agree [   ] agree [    ] strongly disagree [   ] disagree [    ]

