THE ROLE OF RADIO IN MOBILIZING NIGERIAN WOMEN INTO POLITICS

ABSTRACT

The man trust of this study is to find out the role of radio in mobilizing Nigerian women in politics. This is studied in relation to other media of communication.

We became interested in this project since 4th March, 2004, when some of us listened to the review on the international women’s day on COSMO FM with the title “Nigerian Women Since 1985”. There were so many women liberation that spoke especially on the role women play in the socio-economic and political development of Nigeria.

We made a proposal that comprise of our interests, objectives, and importance of the study; Research methodology research problems, research hypothesis and definition of terms etc. We used survey method in conducting this study. The major objective is to ascertain if there is any significant difference between radio and other media as sources of political information to women.

Hypothesis one (H1) postulated that Nigerian women tend to be getting more of their political information from radio than any other medium of communication. It was empirically supported with a calculated value of X2 = 77.04, as against a table value X2 = 11.345. Thus Nigerian women tend to be getting more of their political information from radio than any other medium of communication.

The second hypothesis (H2) postulates that Nigerian women tend to prefer news from radio to political news from opinion leaders. It received empirical support with a calculated value of X2 = 81.621 as against a table value of X2 = 11.345. In essence of our respondents are pf the view that Nigerian women tend to prefer news from radio to political news form opinion leaders.

The third hypothesis stated, “Women who are exposed to political news tend to be more influenced than those not exposed, in their political opinion formation. It has as well received statistical support with a calculated value of X2 = 114.08 as against a table value of X2 = 11.345. It then means that Nigerian women that are exposed to political news tend to be more influenced in their political opinion formation than those not exposed.

The fourth and the final hypothesis of the study postulates that radio tends to be more accessible to Nigerian women than any other medium of communication. The hypothesis is empirically supported with a calculated value of X2 = 98.66 as against the table value of 11.345. This means that the audience believes that radio is more accessible to Nigerian women than any other medium of communication.

In general analysis, our findings are in line with our postulations in literature review that among the various medium of communication, radio is the most veritable tool of mobilizing Nigerian women into politics. This is because it tends to be fast and immediate in delivering their messages to their target audience than any other medium of communication.

Recommendations were given on how other studies should be carried out and how radio should be equipped, modernized, privatized and used to enhance its use in mobilization of women into politics.
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CHAPTER ONE 

INTRODUCTION

1.1 BACKGROUND OF THE STUDY

This study, the role of radio in mobilizing Nigerian women into politics will look into the role played by radio as a medium of mass communication in galvanizing and preparing Nigerian women into politics especially towards participating in this on going transition programme.

There are so many other communication media like the festival, gongs, drums, and town crier. But in view of how the channels could be used in performing the role of mobilizing Nigerian women into politics, radio is more effective in getting messages to its target audience (Nigerian women). Though the magazine and newspaper, for their non-transient feature would have helped, but it is found difficult for women to afford it. Infact average Nigerian women can not afford to spend their income in buying newspaper and magazines just to get political information. Hence radio could be used as last and best resort to reach Nigerian women in case of wide reach and transcend language problem/literacy problem. This why during one of her lectures Mrs. Ukozor stressed that through integration, mass media can turn the whole world into a “global village”. Radio as a mass media does the same work.

Also Television is a very expensive communication gadget that cannot be afforded by every family in Nigeria.

A set of traditional communication system cannot work for the nation because of so many ethnic groups in Nigeria. There is no unification of traditional communication system in Nigeria. Many Nigerian women are living in urbanization so it is ineffective to disseminate political information to women through the use the traditional communication media system.

Elelstan A.G. (2000) in his study about audiences concluded that the audiences evaluated sources of information in terms of content, television in breath of perception and radio in availability.
Hence radio for its availability characteristics is always handy to these women. 

Again N. Akpan (1999) in mass communication in Nigeria. Book of reading (ed) (Nwuneli) says that the public is entitled to all facts in a political situation and that of the basis of those facts; it can make its decision. Therefore these women if informed about political news tend to be politically aware. 

Introduction to mass communication (Agee, Warrant, Kendall) by Noelle Neumann (1985) says that “real life is different from laboratory controlled studies, the media are so ambiguous that it is difficult for a person to escape a massage. Repetitive massages have reinforced impact and news stories are so much the same that there is few option for selective perception. However, the media for its agenda setting role and using radio to disseminate information repeatedly about politics. These Nigerian women tend to be influenced by listening to these repetitive political messages, hence develop the habit of liking politics.

The mass media generally perform six conventional functions to the audience. They are education, information, entertainment, socialization, survellant, and cultural transmission. Ben Agbo stated these roles during his lecture with year two students (2004). Radio as a medium generally performs the same role; radio uses these roles in mobilizing Nigerian women into politics.

According to Edwin Ude (HOD) during his lectures with the class while in ND1, the ‘Radio reaches places where television cannot reach. The cities, even the rural areas feel the power of this medium. No wonder old men and women don’t joke with their battery radio. Radio as a mass medium-collect, store, process and disseminate political information, which the Nigeria women require.
The radio as entertainment channel entertains Nigerian women through the chips of information and political giggles in the radio. Entertainment gives by radio to Nigerian women these women on doing their work easily, fast and simultaneously with radio entertainment. Women also memorize these political giggles and sing them in other to relieve boredom.

The socialization need of the radio agree with the Nigerian women on a particular candidate or politician to vote for. Radio exposes every thing concerning a candidate and then the audience (Nigerian women) will then accept the person they want. Thereby making this women to socialize in the community ‘they are.

The radio as surveillance channel, here the radio plays the role of watchdog. According to Ben Agbo during his lectures with your one students (2003) “states that watch dog role of the press is and adversarial to the government”. This is in effect that radios investigate the candidate very well and watch the present government for the betterment of the country.

Radio promotes culture of the country. It is through radio that you will hear about the culture of almost all Nigeria ethnic groups. In radio you will hear certain programmes that are done in so many languages. Infact different language in communities like Udi ndee, Awgu unu ejee, Onitcha ado ndonuoo, Awka demenu. During such programmes radio announces the political aspirants and people that have high post in the government.

Introduction to mass communication states that the media also help in the development of culture by awakening and stimulating the imagination and aesthetic creativity of individuals, thus leading to the precaution of cultural air facts. Radio, “As a medium disseminate cultural and artistic products for the purpose of preserving the past heritage of the people. The status conferral is another role of the radio that is when radio confers status and legitimacy on political leader and issue. Here radio is setting the political agenda for the Nigerian women by deciding what political topics Nigeria women talk about.

According to sandman et all (1976). The editorial decision that a particular event is not news is a self-fulfilling judgment; if the news media ignore it, then it cannot be news. Conversely, any event given major play in the mass media becomes by definition of a major event… In this sense, even when the media do not tell us what to think, they tell us what to think about.
An example is what we have in the network news. The NTA Network and other daily’s has been announcing how powerful Dr. Dora Akunyili (Mrs.) is, such kind of announcement raises high the women status and inspire Nigerian women into politics. Dr. Dora Akunyili is the present Director General NAFDAC.

The researcher had an interview with the former chairman of Nkanu West Local Government Mrs. Evelyn Chukwu about what motivated her into politics. Mrs. Chukwu said that she got motivated from the various political messages she hears from the radio about the on going political campaign.

‘She went further to say that women who came to vote for her during the election proper, got mobilized during her political campaign through the radio, and felt that her position or a change in government will bring them a radical development change. The enemas turn up of female voters made her to win.

Meanwhile, this study will look into the critics of radio credibility about radio information; especially of political news messages. This aside it will also tackle the various critics why women since the inception of Nigerian independence (1960s) and Nigerian political eras have been showing head above the water to compete with the male counterparts in Nigerian politics.

1.2 THE STATEMENT OF PROBLEM

All over the world, the media have been regarded as veritable tools of political socialization and mobilization. Among the developing countries especially, radio has been singled out as the most veritable tool of mobilizing people into action be it politics, developmental progammes etc.

n Nigeria, both before and after she gained independence; women have not been fully taking part in the political game of the country. The very few women that are particularly conscious, according to chief Mrs. Ebun, Oyaghola, minister of national planning (1992) in her address to the intra parliamentary “Have contributed to the event handing over of power to people and will always be remembered as some of the pioneering landmark of the great journey to political independence by this great nation”.
Some other women that participated in politics include Chief Mrs. Ramson Anikulaopo Kuti, Mrs. Margret Ekpo, Mrs,. Elizabeth Okaro, Prof. Ikeji Ani clark and other women of substance that have participated in politics.
The status conferral media especially the radio have been identified to be responsible for their inspiration, motivation and mobilization. 

It is in tight of this political apathy among Nigerian women that the researcher wants to find out the following research problems. 

1. What role does the radio play in the mobilization of women into politics?

2. From which medium does Nigerian women get their political information. 

3. Which sources of political information does Nigerian women prefer?

4. How does exposure to political information influence Nigerian women?

5. How accessible are radio to Nigeria women?

1.3 OBJECTIVE OF THE STUDY

i. The objective of the study will focus on finding out the role of radio in mobilizing Nigerian women for political participation in the country. 
ii. To find out how Nigerian women radio listeners views political information/messages.
iii. To find out why some Nigerian women are suffering political apathy.
iv. To find out the medium Nigerian women prefer getting their political information from.
v. To find out how Nigerian women that are exposed to political news are influenced into political participation.
vi. To find out the medium that are most accessible to Nigerian women.
1.4 SIGNIFICANCE OF THE STUDY

It is expected that after this study, Nigerian radio broadcasters will know the best techniques involved in packaging political information that will be able to catalyze, stimulate, mobilize, and inspire Nigerian women into participating in politics.

Also the study will be of relevance to students, studying communication and its paradigms because, it will enrich their knowledge in determining how to disseminate political information and get effective feed backs from Nigerian women, especially when they go into the labour market.

Lectures will also benefit from this study because, the areas and ways that students need to be though about how to package political information will be made clear in the study.

In all, the study will be of relevance to the government because it will make a policy statement on the need for adequate funding for radio station, as the most veritable tool or medium of mobilizing women into politics.

1.5 RESEARCH QUESTIONS

1. Do Nigerian women get most of their political information from radio more than any other medium?

2. Do Nigerian women prefer political news from radio to news they get from opinion leaders?

3. How does exposure to political news influence women on their opinion formation in Nigerian politics?

4. Does objectivity of reporting affect the listener ship of radio political information?

5. Do the Nigerian women have access to radio than other medium of communication?

1.6 RESEARCH HYPOTHESES

H1 Nigerian women tend to be getting more of their political information from radio than any other medium of communication?

H0 There is no difference? Between radio and other medium as a source of political information to women.

H2 Nigerian women tend to prefer political news from radio to political news from opinion leaders.

H0 There is no difference on the Nigerian women’s preference of political information from either radio or opinion leader.

H3 Women w

Ho are exposed to political news tend to be more influenced than those not exposed in political opinion formation.

H0 There is no difference between those exposed to political news and those not exposed in political opinion formation.

H4 Radio tends to be more accessible to Nigerian women than any other medium of communication. 

H0 There is no difference between the accessibility of radio and other mass communication channels to Nigerian women.

1.7 THE SCOPE OF STUDY

The study shall treat only the role of radio in mobilizing Nigerian women into participation in politics. The study is a very wide one that comprises the whole of Nigerian women. 

It is limited geographically to four main areas in Enugu because of financial problem, lack of time and inadequate material, I can not cover the whole states in Nigeria.

In effect, the four main areas to be covered are Mgbidi-Awgu, Amechi Awkunanaw, Obeagu, and Independence layout Enugu. These areas shall constitute the researcher’s sample population in each of these for areas represents almost the whole of Nigerian women.

1.8 THE LIMITATION OF THE STUDY

The study is focused on mobilizing and participation of Nigerian women in political news on radio. The focus in not on the rate of usage of radio etc, since an average of about 60-70 of Nigerian women listen to radio.

Also, the study will be on pure political news and programmes, with exception of other news.

The study is centered on Nigerian women. Due to the topic of the study it shall not study women globally.

Finally, the scientific nature of the sample and the standard of measuring instrument (questionnaire) will help to generalize the larger population.

1.9 DEFINITION OF TERMS

RADIO ACCESSIBILITY
CONCEPTIONAL DEFINITION: An audio medium of 

Communication that can be reached.

OPERATIONAL DEFINITION: The percentage number of radio 



sets that Nigerian women use in getting her information.

MOBILIZATION

CONCEPTIONAL: To assemble people into readiness for group 



action/service.

OPERATIONAL: The number of women that radio has galvanized 



Into politics.

OPINION FORMATION

CONCPTIONAL: Drawing a judgment of a with respect for merit.

OPERATIONAL: Forming opinions concerning political news in 



Nigeria.

OPINION LEADERS

CONCEPTIONAL: People who direct judgment of political 



Information to women with respect to merit

OPERATIONAL: People who direct women concerning political 



issue in Nigeria.

POLITICAL INFORMATION

CONCEPTIONAL: Messages or news concerned with politics.

OPERATIONAL: Information that are about the political news in 



Nigeria.

EXPOSURE TO POLITICAL NEWS

CONCEPTIONAL: The act of someone being exposed to receiving 



information about politics.

OPERATIONAL: The number of Nigerian women that expose 



themselves to political issue in Nigeria.

CHAPTER TWO

LITERATURE REVIEW

2.1 SOURCES OF LITERATURE

The literature review in this study came from mass communication text books and related disciplines, journals of international communication studies, Journalism Quarterly, papers presented at conferences, seminars, symposiums, workshops, newspapers and magazines, professional journals, projects in area of communication etc.

The research were able to get these materials through the helps of the staff of (IMT) Institute of Management and Technology library the Enugu State Library at Ogui Newlayout Enugu, National library at independence layout enugu, Enugu State Broadcasting Service (ESBS) and Nigerian Television authority at Independence Layout Enugu.

Also various opinions held by various women and men in the society who posited same statements to motivate women in participating in politics are used.

2.2 INTRODUCTION

The study, The Role of Radio in Mobilizing Nigerian women into Politics will be treated in this chapter. The researchers prefer to put their thoughts together by giving them headings for easy understanding.

First, the researchers will discuss the theoretical framework, second, radio as a mobilizing tool. Followed by the women in politics and lastly, the summary of the literature review.

In the theoretical framework, the theories to be used will be listed, explain it and relate it to the topic in question. These theories will relate specifically to radio.

Radio as a mobilizing tool was discussed extensively. Starting from a brief history of radio, the role radio plays as a mass medium to the mobilization function of radio and how radio mobilizes women into participating in politics.

Coming to women in politics, the researchers explored the impact women have made in Nigerian politics since the inception of Nigerian women politicians and why the have not been showing heads above the water to compete with their male counterpart.

Lastly, the summary of literature review was drawn according to the content and quality of the literature review.

2.3 THEORETICAL FRAME WORK

Our perception of reality is designed by media content not only tell people what to think but people are also told what to think about. 

In this section of the write we will discuss only the Agenda setting theory and powerful effect model theory and their relationship with our topic of discussion “The Role of Radio in Mobilization of Nigerian women into politics”
AGENDA SETTING THEORY

The main presupposition of Agenda setting theory is that the media sets the agenda of our discussion. This means that the media create an agenda for our thoughts and influence us in what seems important (Bitner: 1986).

POWERFUL EFFECT MODEL

The powerful effect model, which was first presented by Elizabeth Noelle-Neumam, in her article, “Return to the concept of powerful mass media (1973), Noelle-Neuman argues that the mass media do have powerful effects on public opinion, but that these effects have been underestimated or undetected in the past because of limitation of the research.

This also postulates that audience who is like a sitting target will always tend to do what they are asked to do by the media contents hit them like a bullet or hypodermic needle.

In other words, the audience tend to think about an issue, talk about an issue and act towards an issue depending on the coverage given to it by the media.

Relating this to our issue under discussion, it then means that radio which can reach wide audience at the same time, can be so powerful a medium that it can be effectively used to disseminate political messages to women in Nigeria, so that Nigeria women will not only think about politics, but also talk about politics and finally participate in politics.

2.4 RADIO AS A MOBILIZATION TOOL

Radio broadcast started in Nigeria in the early thirties first as a wireless service, monitoring and relaying programmes from the BBC for her majesty’s servants in this part of the world. In 1958, the ordinance for the establishment of a corporation to be known as the Nigerian Broadcasting Corporation (NBC) came into being. The functions of NBC were also spelt out in the ordinance.

Although the scope of the NBC was designed to cover the regions, the Eastern and Western regions to cater for the mass communication need or their respective peoples simultaneously established radio stations. Decree 8 of 1979 constitution made definite moves to restructure the NBC and this led to the establishment of the Federal radio corporation of Nigerian (FRCN).

Today, all states of the federation enjoy the broadcast services of the FRCN; some do so alongside state-owned radio stations. It is the harmonious blending of the radio broadcast services in the country that has made the radio easily the medium with the widest audience in the country, (Ezema RTV production 2003). 

Radio could be used to mobilize Nigerian women to participate vigorously in politics. Mass communication, concepts and essays by Bassey B. Daniel stated, “Radio is the most accessibility of a medium. Most Nigerian obtains most of their information from the radio which is the most widespread and accessible medium especially in the rural areas”. Ben Agbo and Ukozor in there book Mass media and society supported this: An introduction “Radio and Television try to bring to the home or their audience news or information within and outside of their environment”.
Media influence is most obvious during campaigns. Because is the primary news source for majority of Nigerians, candidates and their consultant spend much of their time devising strategies on how to use radio to their benefit.

According to P.H. Ferner in the comparative Government and politics, “the media and campaigns need each other. Journalists define presidential campaigns as an important story to be reported fully; Campaigns want to reach voters through the news reporting process” While their role of Journalists in Modern Nigeria by sonny Chijioke etal say that “Radio as a purveyor of information and peddlers of influence, the media play very vital roles with respect to these social programmes. Such roles include dissemination of essential and relevant information to the right publics, at the right time the proper context; inculcating a set of desirable values to serve as the necessary inputs for the ultimate goals of attitude change and behavior modification; setting the agenda for public opinion and discussion through selection and packaging of particular materials, so as to achieve the desirable objectives of the programmes, and providing surveillance mechanism for both the people and the government”.
Radio has a crucial role to play in this critical stage of the transition programme. As a watch dog of the society radio closely monitors particular activities and keep people especially Nigerian women comprehensively posted on the goings-on so that ultimately they will participate actively in both electorate and political process. It means that radio is expected to watch over the society and warn them for impending dangers. This shows the potency of radio as an instrument of socio-economic and political development. Also radio is a mirror of society, an education and binder of society. Contemporary civilsation for better or worse is so mass media-oriented that we lean almost everything we know through some media of mass communication (Sonny Chijioke etal).

When women are being mobilized by radio, the crucial fact there is that although their manifestos are publicly justified as an opportunity for the voters (women) to find out how candidates differ on the issues in question. The media are most influential with those persons who have formed an opinion about political candidates or issues studies have shown that the flurry of television and radio commercials and debates immediately before Election Day has the most impact on those voters who are truly undecided (D.H. Ferner).

Mrs. Stella-Joan Ebo at NAWOJ/JUU visionary press conference held on 9th Feb. 1998 stressed about the watch-dog role of the press on the society they serve, that “means that government activities must be watched and analyzed for the public to understand, evaluate and appreciate, thereby, participate fully. Here, also remember that this government that is under surveillance is part of this same society; that the media, though holding forth for the public are also part of this public that they are serving”.
She went further to say that the accepted image of the Nigerian women in politics was that their social status mostly leans conventionally on that of their husband or their parents. And those women serve floral purposes for sales effectiveness in advert, so this is what the male politician does with the women in politics. The women are simply used in raising funds for the party and in attracting members.

According to Wilbur Schramm and Donald F. Roberts who made a study on opinion formation “the more voters exposed themselves to the mass media, the more interested they become in the campaign and the more strongly they came to feel about it obviously, a large degree of the voters knowledge and perception of political reality, of what it is all about, what is being dedicated, what is at stake; must come primarily from mass media campaign especially radio”.

There are certain characteristics that affect exposure to radio: They are organization membership, formal education, socio-economic status, sex and personal adjustment, so when these characteristics will be looked into very well, it will now result that the more exposure to campaign in the radio, the more correct information the voters (Nigerian women) here about the campaign and the more correct their perception of there the candidates stand on the issues and who to vote.

Radio mobilize Nigerian women in so many ways like, it provides perspectives, shape image of candidates and parties, also help highlight issues around which a campaign will develop, and define the unique atmosphere and areas of sensitivity which mark any particular campaign. 

Also during mobilization radio force attention of their audience (women) to certain issues, build up public images of political figures, they are constantly resenting objects suggesting what individuals in the mass should think about, know about. 

According to Ike Nwosu (1990) “A radio has the ability to reach large audiences scattered far and near. This makes the agent of mass information very attractive to those who wish to influence the masses, their actions and reactions to event, two groups came to mind in connection, the business man and the politician”. Politicians value the services of radio because of the promotion of party ideologies and for scoring points over the opposition. Again for motivating and mobilizing the people (women) to support its development project. 

Also in New Nigerian Newspapers (1999) Danladi Musa observed that media are now industries involved in the production of commodities for the market or audience. Also that commodities or goods marketed by the media industry is knowledge and culture by whose production the media becomes key players in determining both forms of consciousness and action among people political instability becomes incomplete if the media are not placed in the center of such analysis.

Because of importance of radio as a mobilization tool, it has been established in all states, hence all states of the Federation have at least either the medium wave 

(MW) Radio has so many advantages that endear it to women usage as a tool of mobilization. Such advantages include cheapness, breaking of language and cultural barriers, conversational methods of presentation, etc. Radio is such a noble media gadget that allows both rich and poor to use the same package of things both politically, economically and social information. Also if there is a power failure you will not always wait for (NEPA) National Electric, Power Authority, you can buy battery and still enjoy the same contents.

John R. Bittner in mass communication. An introduction, “Radio is an especially strong medium among both the general population and specialized audience. For example the over all radio listening audience is large than the television audience for a sizable portion of the day”. He went on to say that the radio penetrates the lines of virtually the entire world population. The development of medium is credited to a number of countries. It then means that if radio listening audience is larger that the television and other mass media, it then means that radio is the largest mobilizing tool.

In a free and democratic society the press as a whole is the market place of political thought. The broadcast media exist to serve the information need of the citizenry. Editors, commentators, anchormen, and newsmen as a whole work on principles that the public is entitled to all the facts in a political situation and that on the basis of these facts, they can make its own decision (Nwuneli Onuora 1980)

Meanwhile, the UNESCO programme (1980), “An African experiment in radio forum” was launched in Ghana by UNESCO and it also recorded positive results. Therefore the radio if skillfully used could become a very effective means of reaching the audience (Nigerian women) wherever they may be and establishing communication between the publics and those in the authority which is so essential for grass-root (women) involvement.

So development should not be seized from being mentioned while discussing politics. Ben Agbo supports this. In his book public relations strategy and practice (1996). “Development and politics are so inter-twined that one cannot talk about or deal with one without the other especially in a developing country like Nigeria.
The more numbers of mass media available to Nigerian women the more political information are spread. In one of Stella Joan books “Broadcast script writing and presentation”. She persist that radio is more available to Nigeria audience, according to radio count survey report carried out during the 1975-76 radio sets count was put at 6,85,000 with a national average of 58.1% of sets in urban areas and 41.9% in rural. Its effectiveness can further be seen when compared with the set count for television for the same period, which came to a total of 272,819. She went further to state that political broadcasting should aim at promoting national consciousness by mobilizing the public towards the achievement of national goals. 

According to her, “The principle presented in these studies derives from extensive theories of human motivation. Those motivational principles concern induced behaviour of the mobilized or yet to be mobilized rural dwellers. The extent to which mobilization is valid, whether through the print media, electronic media or face to face communication, also apply to inductions attempted for all type of purposes whether sanitation, politics, agriculture or culture. In all the these cases the processes of human motivation must be concerned with complimenting what is substantive with what is being introduced. It is only when conditions are proper with the establishment of cognitive, motivational and behavioural structure that the actual inductions of mobilization occur. In addition to the principles of mass persuasion, radio, could serve as a yardstick for evaluating the probable success of any proposed campaign and provide detailed guideline for the creative aspects of the development of campaign for mass persuasion and mobilization”.

Mr. Ude in his lecture notes to students of mass communication IMT (2003) said, that media houses have a right of opinion. Therefore media can endorse and support any political manifesto or party of their choice, for instance a radio station could come out during campaign for manifest which the political candidate have for the people he will rule. Studies carried out show that such endorsement can motivate and mobilize people into politics, especially Nigerian women and it can also help the candidate to win the election.

A commentary writer of Enugu state broadcasting service, Mr. Fidelis Ojielo says, “Radio is one of the electronic media that has remained independence in Nigeria. Its uses and impact in public administration, political enlightenment and general development have made it indispensable tool of information management and mass mobilization”.

Okey Anyichie (1990:71) summarized these mobilization roles of the press, especially radio, by observing that, “To say that the media have played important roles in African political development is an obvious notion, for without the press, there would be no purposeful political emancipation of African countries was overwhelming. Most of the mass movements that became the vanguards of political liberation of independence were championed by journalists using the press as their vertable tools. Information got to the people through the effort of journalists, writers and political activists who braved all odds including imprisonment and other hardships”.

Because of this unique qualities of radio of transcending beyond tribal, cultural, ethnic language, religious etc barriers, its role in the mobilization of women into politics have been exploited  and one can rightly conclude that with radio there is equitable mobilization and without it, there is no mobilization.

2.5 NIGERIAN WOMEN IN POLITICS

This section of the project delves into Nigerian women in politics and the impact they have made.

“Politically Nigeria is at the moment experimenting the presidential system of government and her women have in no way lagged behind in post military era”, Earnest Ikerionwu (1982).

Unoaku Ekwegbalu (1984) observed that women can help Nigeria and her search for National consciousness by getting actively involved in politics. The number of registered voters in 1979 showed that there were a more registered female voter than males. This goes a long way to show how women are easier and willing to move this great nation forward if only our men will give them chance and support to run for as many elective posts as possible.

Maryam Babangida in her national broadcast (1992) said that “women are factors in life which could no longer be ignored, as they present not only half the world wisdom, strength, labour force and intelligence but also half of its demand”.

The African women are not forgotten in the early political history of the various societies in which they lived women like Queen Amina in the Zazzau Kingdom Zaria, was a conqueror that wielded much powers during her regime and even led men to war and returned victorious; Mrs Ransome Kuti; she fought hard for the restoration of the dignity of the Nigerian women; Margret Ekpo an active woman in politics. The duo Maryam Babangida and Maryam Abacha led Nigerian side by side with their husbands. Mrs. Florence Ita-Giwa; the very able Bakassi woman who is a member of the house of representative in Calabar and also participated in constitutional conference, Mrs. Stella Obansanjo wife of the president FRN; founder of the child care foundation; Mrs Titi Abubaka wife of the vice president, founder of WOTCLEF.

Though faced with certain formidable obstacle like cultural regards on Nigerian women as second fiddlers, the time has now come for the women of Nigeria to accept no excuse, and tolerate no further delays in their exercise of political equality with men happily, many have come to realize that women are something more than the weaker sex to be admired by men who can do nothing else than cook meals, make babies and baby sit for men. Women these days take part in making decisions on political, economic and social issues.

Today, we have women ministers like Ngozi Okonjo “Iwela, Minister for finance, Ahjia Ismail Jubril formal minister for women affairs, Ndi Okereke Onyiuke, Director General Nigerian Stock Exchange.

We have women scholars like the former vice chancellor of university of Benin-Prof Grace Alale Williams (Mrs.); Mrs. Nkem Fab. Ukozor, author of many books in mass communication. In fact Nigerian leaders should not delay in granting women the full status they deserve. We know that major international problems can not be solved without the international women’s equality and the right to take part in societies political life.

Hon. (Mrs. Bridget Nnenwaejike, the then member of Abia State House of assembly said that “Since women engage themselves in above professions, why our women are – political apathy, could it be as a result of the Nigerian culture which relegated the women background, lack of confidence, fear of failure in political arena, scandals against the women politicians; or would it be a result of financial handicap, lack of interest, lack of moral support from their husbands ad generality of Nigerian men?”

She went on to say that it is disheartening to note that only very few women were successful at the polls during this last election. She quoted Kenneth Berr who said that we couldn’t afford to risk mediocrity. We must work hard to achieve economic, political and social equality in a society where women are to be recognized for their ability, their intelligence and their potential not just because they are women. As we strive for a strong and vibrant political economic and social base, we must have a strong educational foundation.

According to Mrs. Stella Joan Ebo in a paper presented at NAWO, JHU visionary women press conference held on Feb 1998 at NUJ center with the title “Eliminating the ugly features of Nigerian politics: what the women and men can do and for what, “women are used as floral purposes for raising funds for the party and attracting members by holding exhibition dances”.

Also it was agreed in the conference that there are subtle battles by women in party organizations. In the 1950’s some party delegates were sent to various constitutional conferences in Nigeria Britain (between Nigerian delegates and British officials), Mrs. Ekpo (for Eastern Nigeria) was appointed one of the advises to the 1953 constitutional conference in London, and before leaving Nigeria she issued a press statement: “I will not compromise the political and social emancipation of women”. Unfortunately, she was only an adviser and so had no chance to air her views at the conference.

The idea, feeling or method of consideration is still unconsciously being nursed whenever women are being considered for every high political post. The problem is that many men cannot draw and accept the moral line that when women are given political posts, that they want to give their parties and nation, their selfless best; that they were not appointed to be their male counterpart’ companions but to work in juxtaposition, complementing one another’s effort in achieving the national objectives.

Can we now really say that Nigerian women have made advancement politically? Yes! They are pushed; they have done all that is possible! But all for what? Getting one women senator and some in the house of assembly and the usual tokens in the center and in the state, is that all?

Women in Nigeria could be influential in their own ways. In the past and even till the present day women had been and are still the economic backbone of every nation. The men are beginning to listen to the women folk, government is taking on interest in what they have to say what women need is intensive action under an authority that is powerful, accessible, educated and not financiary handicapped. The full and complete development of a country, the welfare of the world and the causes of peace require the maximum participation of women as well as men in all fields.

“The granting of women perfect equality would be the highest sign of civilization, it will double the intellectual force of humanity and its chances for happiness”  (Stendhal: 18:17)

Mrs. Leticia Shabari (1985) says “Although women constitutes half the population of the world, few of them hold positions of leadership consequently women are not involved in national decision making their views and needs are often over looked”.

Also Bilkisu Yusuf said, “Women form over half the country’s population. 40 percent of labour force, 52 percent of the Agriculture labour force”.

Nigerian women should ensure that they have equal rights and opportunities with men to vote and to be voted, to participate in public and political life at the national and local levels. It should not be like the second republic days where personalities were confused with issues. The politicians divided women and did not give them chance to mobilize voting was a family affair and most of the women vote according to what their husbands told them. Women should be integrated into politics if they can deliver, instead of being used to deliver (Gold Oruh 1985).

This can be done through radio awareness. UNESCO declaration recalls thus: “The mass media throughout the world, by reason of their role contribute to promoting human rights, in particular by giving expression to oppressed people who struggle against colonialism, neocolonialism, foreign occupation and all forms of racial discrimination and oppression and who are unable to make their voices heard within their own territories”.

Since the past two decades Nigeria have been marked by rapid rise with the awareness of all women, of their subjecting situation. Though not fully achieved, Nigerian women have reached a turning point where women in Nigeria now look forward with confidence to future generation of women who are prepared to take up their rightful place in this country as well as in the international community.

According to many Kanu in Gardian (1999) there is this view that those who clamor for a woman president at this time in our political history are over-ambitious and unconscious of the strategic importance of grassroots mobilization and acceptance before rooting for national office. According to this view women need to go through the political will and prove themselves first. And long enough before destining the nation’s top jobs. This view over looks the fact of our political history and the role women played during the nationalist struggles and during the first and second republics. Though we mention only Fumilayo Ransome Kuti, Margrete Ekpo, as the few heroines, the example suffices as encouragement to women who aspire political offices. The argument is not for a woman president at all cost but for proper integration of women in the political set up of the country.

Tony Chime in the Daily Times stressed that out of more twenty registered political parties, non are being headed by a woman. A critical look at the involvement of women in political matters in the past has always revealed that women still remain the greatest political mobilizer. Augustine Inehos in Sunday Herald (1993) said that Africa will remain the least developed in all continents so long as its women are in bondage and so long as its politicians and planners ignore vital agents of development especially rural development.

Chief (Mrs.) Ebum Oyagbala (1982) noted that two major reasons were responsible for the relative inactivity of women in political activities during the period before independence. 

First is the cultural and the other education. The cultural aspect is directly linked with the dominant role which men had traditionally played in Nigerian society.

In addition to this, Bilkisu Yusuf in the New Nigerian Newspaper (1989), said that the social mobilization programme is a brain child of the political Bureau which observed in chapter XIII, section 308 of its report that “There is necessity and urgent need for a new political culture in Nigeria”, also, it is the work of mass mobilization, social and economic recovery (MAMSER) to give political education to Nigerian women through the use of mass media. In the Guardian Kenya, voices of womanhood (1985) Mrs. Dessebaum Nancy in an interview at the “United Nations World Conference on Women” held in Nairobi, said that as “Politics is very interesting, and like in many professions where there have not been many women, one has to understandingly prove herself. There is a lot to think, I believe probably on the part of men as well as women. Women have been challenged to delve into a role that has been traditionally a male oriented role” Mrs. Olushola Torey posits that “at all level of education industry, female environment has since equaled that of male and it was recently reported that it topped that of male at secondary school levels, and in tertiary institutions in some states”. Mrs. Maryam Abacha (1995) supported it, “The promotion of the dignity of woman and indeed of our collective interest cannot be diverted from the attainment of adequate representation for women at all levels, our political and economic life, this we must strive to achieve so that women could be adequately heard, especially in the male dominated cabinets in all states of the federation, by this I believe women will no longer continue to remain beast burden, hewers of wood and drawers of waters”. According to Mrs. Elizabeth Okaro in her radio interview with FRCN Abuja “In many cases, some success have already been achieved especially with the creation of women’s affairs ministry and appointment of a woman cabinet minister through the efforts of family support programme (F.S.P.), prior to Beiijing, I strongly believe that we now have the opportunity after Beiijing to request the men have the invest in their warden and bring them into serious partnership in running the affairs of our country. It is on this note that I call on the federal government to consider offering more cabinet appointment for women at the federals level while also calling for the up grading of the state commission for women to full ministries at the state level with women commissioners such appointments would provide a voice for articulating the view and aspiration of our women nation wide, we must remember that the hand that rocks the cradle rules the world. There should also be “behind any successful woman there are a thousand and one man out there, who has seen what women can do in the society especially towards their immense in the development of the society. These men have commended women’s efforts and encouraged them that to spur them up especially to know their right in political sphere and increase their slow pace in political participation in the country and in the world at large.”

Some of these men who have reminded women about their loopholes in the leadership of our country are Dr. A. Onyeoma Ochecha (1995) who posits that women play very important roles either in escalating or resolving intra and inter community disputes. Remember the Abeokuta riot in the Western region over the low prices of cocoa and excess of the sanitary inspectors, and other western Nigerian crises that women have played important roles in resolving.

Recall the Aba women riot in 1929, which was against the taxation of women. Another example in the case of Fumilayo Rahsome Kuti, who led the Egba women in a revolt against women taxation and compelled the Oba to abdicate his throne.

Women as mothers have tremendous influence over their sons and wives have great influence over their husbands. Their influence could be positive or negative. Women are known to have influenced their men folk over issues of hard disputes and other communal clashes. Their role in warfare espionage and information gathering are equally vital.

The satellite newspaper (1982) says, “It is an obvious truth which should be universally acknowledge that a woman is the most useful product of the creator’s skill. The peculiar gift of heaven to men indeed, to society is a woman. A woman is a unique being, a mother, wife, an educator, a molder of character and minds, a builder of nations, more succinctly, a woman is the pivot around which there will revolve humanity. It is this peculiar and unique gift of woman that she is able to play her multiplication roles with absolute ease and equanimity. Suffice it to say that down through the ages, there have been examples of powerful women. The biblical Esther was a powerful woman beloved of her husband who was able to redeem her people the Israelites, from slavery and oppression; The queen of Sheba gave birth to many nations. Cleopatra was a queen who through her amorous and political inclination nearly brought down the entire Roman Nation.

2.6 SUMMARY OF LITERATURE REVIEW

Based on the above stated views of some people on the role of the mass media especially radio in mobilizing Nigerian women into politics, it is logical to summarize this literature review by noting that it is only through the medium of information, that the people were educated on the evils of colonial rule and their political rights.

For instance Dr. Kwameh Nkrumah was able to mobilize Ghanaians into fighting the colonial rule, with the party he formed on June 12 1949, convention people’s party (CPP) using a mass medium. Dr. Nmamdi Azikiwe as well made press his ally when he was fighting the colonialist authorities. According to okey Anyiichie (1990:72)  “the great Zik with American background know the influence of the mass media in political development and leadership”.

Late Chief Obafemi Awolowo also established both print and electronic media in political development. 

It is based on the afore-listed examples of the usage of mass media in mobilization people into politics that one cannot but accept that radio which started in Nigeria out of political dissonance is sine qua non in the mobilization of Nigerian women into participation in politics. 

He chapter also listed the names of Nigerian women that have made impact in politics and also the medium in which they exposed themselves to and got mobilized. On the other hand the chapter discussed the various ways in which women’s right were being relegated to the background especially in Africa.

Also the related mass communication theories were listed and discussed. These theories are the Agenda setting theory, and the powerful effect theory. 

A glance at most political parties, which mobilize the people for freedom in the ‘40s’, has organs for the dissemination of information. What do you think? Isn’t the press especially the radio the most viable medium that can be used to mobilize Nigerian women into participating in politics?

CHAPTER THREE

3.1 RESEARCH METHODOLOGY

In this study, the researchers used survey research method. This is because of the research work, which borders on people’s opinions. Besides, survey research as a vital means of eliciting information from people facilitated the computation, analyses and interpretation of the findings.

Again according to Okoro Nnanyelugo, in his book, mass communication research: issues and Methodologies “The relevance of survey research comes clear in its definition as a process of gathering data from a target population through the questionnaire or interviews, and subjecting such data to statistical analysis for the purpose of reaching conclusions on subject matter of study, and providing solutions to identified research problems”. It is in view of these that survey research became indispensable to the research.

3.2 RESEARCH DESIGN

Because of this study and the research method, which is survey research, the researchers used interview survey method out of other methods. This is because according to Mark Anikpo (1986) it is the kind of research that takes the scientists to the field, the people’s homes, offices and where ever they can be found. That is where the responses would be. The advantage is that it is done in an actuality situation where people are doing what they should do.

3.3 RESEARCH SAMPLE

The population of the study is the working class women and the non-working class women, women that live in urban and rural areas. Also women that are politicians and women that are apolitical. 

The sample areas are Amech in Akwunanaw, Ozalla in Nkanu, Obiagu in Enugu and Independence Layout Enugu. The researchers used these areas to represent the entire population because Enugu comprises of so many women that comes from different parts of Nigeria. According to Okoro Nnanyelugo in his mass communication research, “a small sample size reduces cost than the whole population. And it also enhances the speed of the study”.

Also the researchers for clustering this sampled population into four zones are because of time limit and financial constraints. In these four zones, two zones represent the rural areas while the other two are urban areas. The reason why the researchers did it, is to get responses from both urban and rural, educated and non-educated, career women and non-career women, these people were carefully chosen including women who are actively involved in politics, women holding public offices and women deemed to have the potentials to make some impacts on the process of democratic government.

However a sample of 200 respondents was chosen from the four clustered zones, 50 respondents were randomly selected from each of the clustered zones. The researchers prefer random sample because it will five each woman in the four zones equal chance of being selected. And with a unit selected from the total population systematically in a specified way under controlled conditions, it was able to give a realistic result.

3.4
MEASURING INRUMENT

The questionnaire was used a measuring instrument and it was designed according to the topic of the study which is “The Role of Radio in Mobilizing Women into Politics”. The questionnaire was divided into two sections. The first part contained Age, Education, Occupation and Marital Status chosen; Second part was the questions that related to the subject matter of the inquiry. These questions are all closed ended questions.

3.4 DATA COLLECTION

The questionnaire was administered to 200 sampled women which was randomly selected for the study. Then the data will be collected in the normal course of administration, the researchers monitored the respondents and ensure that they are not influenced by extraneous variable while filling the questionnaires.

The questionnaires was administered to the perceived adult woman and a coding scheme was prepared before administering the questionnaire.

3.5 DATA ANALYSIS

In this study, the researchers used simple percentages, descriptive statistic like the mean, median and mode, also inferential statistics like chi square was also used in analyzing the data.

Simple percentages helped the researchers for easy understanding of the trails of the social categories gender distribution, educational level among others. Descriptive statistics was used in measuring demographic and other variables. Measures of central tendency and measures of dispersion were also used.

3.6 EXPECTED RESULTS

The expected result should be that Nigerian women use radio to get their political information. It is also expected that all the four research hypotheses in this study will be supported empirically. These hypotheses are:

1st , “that Nigerian women tend to be getting move of their political information from the radio than any other medium of communication”; 2nd, “that Nigerian women tend to prefer political news from radio to political news from opinion leaders”; 3rdly, “that Nigerian women that are exposed to political news tend to be more influenced than those not exposed in their formation of opinions in Nigerian politics” and finally; “that radio tends to be more accessible to Nigerian women than any other medium of communication”.

CHAPTER FOUR 

DATA ANALYSIS AND RESULT

4.1 INTRODUCTION

In this study, the researching administered a total of 200 questionnaires and only eight of the questionnaires were not filled returned by the respondents, with this, the response rate could be said to be satisfactory.

The data gotten form the respondents were treated in two segments, while the entire data was presented table-by-table to statistically describe them, with percentages in the first segment, the second segment analyzed the hypotheses raised for this study, using the ch-square (x2) contingency table statistically technique and goodness of fit test. The clu-square (x2) is used in testing the hypotheses because it is most relevant when testing the significant relationship between two or more variables.

In the first segment, the whole variables contained in the questionnaire ate treated, while in the second segment only the variable that are used to test the result for each hypotheses follows data analysis at the same time. Out of 200 mortality rate questionnaire, what were distributed to the respondents, 192 were returned. With this four percent mortality rate was recorded.

4.2 DATA DISTRIBUTION AND ANALYSIS

In this section, the obtained facts are merely presented using simple percentages,

TABLE I

AGE DISTRIBUTION OF RESPONDENTS

	AGE
	FREQUENCY
	PERCENTAGES %

	20-25
	24
	12.5

	26-30
	30
	15.6

	31-35
	40
	20.8

	36-40
	35
	18.2

	41-45
	30
	15.6

	46-50
	25
	13.0

	51 AND ABOVE
	10
	43.3

	TOTAL
	192
	100


TABLE II

FREQUENCY DISTRIBUTION OF THE EDUCATIONAL LEVEL OF RESPONDENTS

	EDUCATION LEVEL
	FREQUENCY
	PERCENTAGE %

	PRIMARY SCHOOL
	12
	6.3

	SECONDARY SCHOOL
	25
	13.0

	GRADUATE SCHOOL
	120
	62.5

	POST GRADUATED SCHOOL
	35
	18.2

	TOTAL
	192
	100


TABLE III

FREQUENCY OF OCCUPATION OF THE RESPONDENTS

	OCCUPATION
	FREQUENCY
	PERCENTAGE %

	CIVIL SERVANT
	41
	21.4

	POLITICIAN
	25
	13.0

	BUSINESS WOMAN
	96
	50

	HOUSE WIFE 
	30
	15.6

	TOTAL
	192
	100


TABLE IV

FREQUENCY DISTRIBUTION OF THE RESPONDENT’S MARITAL STATUS

	MARITAL STATUS
	FREQUENCY
	PERCENTAGE %

	MARRIED
	168
	87.5

	SINGLE
	19
	9.9

	DIVORCED 
	5
	2.6

	TOTAL
	192
	100


TABLEV

FREQUENCY DISTRIBUTION OF SOURCE OF POLITICAL INFORMATION

	SOURCE
	FREQUENCY
	PERCENTAGE %

	RADIO
	93
	48.5

	TELEVISION
	58
	30.2

	NEWSPAPER
	15
	7.8

	OPINION LEADERS
	26
	13.5

	TOTAL
	192
	100


TABLE VI

FREQUENCY DISTRIBUTION OF PREFERRED MEDIUM OF POLITICAL NEWS

	PREFERRED MEDIUM
	FREQUENCY
	PERCENTAGE %

	RADIO
	98
	51.0

	TELEVISION
	51
	26.6

	NEWSPAPERS
	20
	10.4

	OPINION LEADERS
	23
	12.0

	TOTAL
	192
	100


TABLE VII

FREQUENCY DISTRIBUTION OF MORE ACCESSIBLE MEDIUM

	MORE ACCESSIBLE MEDIUM
	FREQUENCY
	PERCENTAGE %

	RADIO
	104
	54.2

	NEWSPAPERS 
	24
	12.5

	TELEVISION
	48
	25

	OPINION LEADERS
	
	8.3

	TOTAL
	192
	100


TABLE VIII

FREQUENCY DISTRIBUTION OF THE DEGREE OF LISTENERSHIP TO RADIO

	DEGREE OF LISTERNERHIP
	FREQUENCY
	PERCENTAGE %

	REGULARLY
	120
	62.5

	SOMETIMES
	40
	20.8

	SELDOMLY
	12
	6.3

	NO IDEA
	20
	10.4

	TOTAL
	192
	100


TABLE IX

FREQUENCY DISTRIBUTION OF POLITICAL NEWS APPEAL TO RESPONDENTS

	APPEAL
	FREQUENCY
	PERCENTAGE %

	YEAR QPPEALING 
	67
	34.9

	APPEALING
	98
	51.1

	NO APPEAL
	27
	14.0

	TOTAL
	192
	100


TABLE X

FREQUENCY DISTRIBUTION OF INFLUENCE OF EXPOSURE TO POLITICAL NEWS IN POLITICAL OPINION FORMATION

	VARIABLES
	FREQUENCY
	PERCENTAGE %

	YES 
	170
	88.5

	NO
	22
	11.3

	TOTAL
	192
	100


TABLE XI

FREQUENCY DISTRIBUTION OF INFORMATION GROUP OF TRANSITION TO CIVIL RULE 1998

	VARIABLES
	FREQUENCY
	PERCENTAGE %

	YES 
	183
	95.5

	NO
	9
	4.7

	TOTAL
	192
	100


TABLE XII

FREQUENCY DISTRIBUTION OF RALLY ATTENDED

	VARIABLES
	FREQUENCY
	PERCENTAGE %

	YES 
	97
	50.5

	NO
	95
	49.5

	TOTAL
	192
	100


TABLE XIII

FREQUENCY DISTRIBUTION OF MEDIUM THAT ANNOUNCED THE RALLY

	MEDIUM
	FREQUENCY
	PERCENTAGE %

	RADIO
	97
	50.5

	TELEVISION
	40
	20.8

	NEWSPAPER
	40
	20.8

	OPINION LEADERS
	15
	7.9

	TOTAL
	192
	100


HYPOTHESIS

The four hypotheses raised in this study are analyzed (inferentially) individually using chi-square goodness of fit statistical test, to determine if any significant difference exist between the observed are expected frequencies. This enabled the researcher to either reject or accept the null or research hypotheses respectively following each analysis is a brief discussion of the results arrived at in relation to the postulations.

FORMULA FOR COMPUTING CHI-SQURE

X2 = є (0-E)2
               E

The chi-square test examines the extent to which the frequency that are actually observed in the study differ from the frequencies that are expected. If the null hypotheses are correct.

FORMULA FOR DECREES OF REEDOM

In chi-square goodness of fit test degree of freedom are expected in terms of k-1 where k is the number of categories.

Confidence level used –p> 0.01

DECISION RULE

Accept the research hypotheses and reject the null hypotheses if the calculated chi-square value is greater than the tabled chi-square value. 

OPERATIONALIZATION

This hypothesis is measured with variable five or the questionnaire, which asked respondents information.

SOURCE OF POLITICAL NEWS

	MEDIUM
	O
	E
	(O-E)
	(O-E)2
	Є (O-E)2/E

	RADIO
	93
	48
	45
	2025
	42.19

	TELEVISION
	58
	48
	10
	100
	2.08

	NEWSPAPER
	15
	48
	-33
	1089
	22.69

	OPINION LEADERS
	26
	48
	-22
	484
	10.08

	TOTAL
	192
	19
	20
	3698 
	77.04


X2 = 77.04, df = 3p > 0.01

TABLE VALUE = 11.345

DECISION

Here, the calculated chi-square value (77.04) exceeds the table value (11.345) so the researchers then accept the research hypotheses and rejected the null hypothesis.

HYPOTHESIS II

H2: Nigerian women tend to prefer political news from radio to political news from opinion leaders.

H0: There is no significant difference on the Nigeria women’s preference of political information from either or opinion leaders.

OPERATIONLIZATION

This hypothesis is measured with variable six, which asked respondents to indicate the medium they prefer getting their political information from.

PREFERRED MEDIUM OF POLITICAL INFORMATION

	MEDIUM
	O
	E
	O-E
	(O-E)2
	Є (O-E)2/E

	RADIO
	98
	48
	50
	2500
	52.08

	TELEVISION
	51
	48
	-3
	9
	0.19

	NEWSPAPER
	20
	48
	-28
	784
	16.33

	OPINION LEADERS
	23
	48
	-25
	625
	13.02

	TOTAL
	192
	192
	0
	3918
	81.62


X2 = 81.62,df = 3, p > 0.01

TABLE VALUE = 11.345

DECISION

Here again the calculated chi-square value (81.621) exceeds the table value (11.345). So the researcher also accepts the research hypothesis and rejects the null hypothesis.

HYPOTHESIS III

H3: women who are exposed to political news tend to be more influenced than those not exposed in their political formation.

H0: There is no difference between those exposed and those not exposed to political information in their political opinion formation.

OPERATIONALIZATION

This hypothesis is measured with variable ten of the questionnaire which asked respondents to indicate if exposures to political information influence them in their opinion formation or not.

INFLUENCES OF EXPOSURE TO POLITICAL INFORMATION INOPINION FORMATION

	VARIABES
	O
	E
	O-E
	(O-E)2
	Є (O-E)2/E

	YES
	170
	96
	74
	5476
	57.04

	NO
	22
	96
	-74
	5476
	57.04

	TOTAL
	192
	192
	0
	10952
	114.08


X2 = 114.08, DF = 1 P > O.O1

TABLE VALUE = 6.635

DECISION

Here also the calculated chi-square value (114.08) exceeds the table value (6.625) so the researcher accepted the research hypothesis and rejected the null hypothesis

HYPOTHESIS IV

H4: Radio tends to be more accessible to Nigerian women than any other medium of communication.

H0: There is no difference between the accessibility of radio and other channels of mass communication to Nigerian women.

OPERATIONALIZATION

This hypothesis is measured with variable seven, which asked respondents to indicate which medium is more accessible to them.

MEIUM ACCESSIBILITY TO NIGERIAN WOMEN

	MEDIUM
	O
	E
	O-E
	(O-E)2
	Є (O-E)2/E

	RADIO
	104
	48
	56
	3136
	65.33

	N/P
	24
	48
	-24
	576
	12

	TU
	48
	48
	0
	0
	0

	OPINION LEADERS
	16
	48
	-32
	1024
	21.33

	TOTAL
	192
	192
	0
	4736
	98.66


X2 = 98.66, DF = 3, P > 0.01

TABLE VALUE = 11.345

DECISION

Here the calculated chi-square value (98.66) as well exceeds the table value (11.345) so the researcher accepted the research hypothesis.

4.3 INTERPRETATION AND DISCUSSION

The main thrust of this study is to find out the role of radio in mobilizing Nigerian woman into politics. This is studied in relation to other media of communication four hypothesis were raised and tested. The four hypothesis were given statistically support.

Hypothesis one (H1) postulated that Nigerian women tend to be getting more of their political information from radio than any other medium of communication. It was empirically supported with a calculated value of x2 = 77.04, as against a table value x2 = 11.345. Thus Nigerian women tend to be getting more of their political information from radio than any other media of communication.

The second hypothesis (H2), postulates that Nigerian women tend to prefer news from radio to political news from opinion leaders. It received empirical support with a calculated value of x2 = 81.621 as against a table value of x2 = 11.345. In essence, out respondents are of the view that Nigerian women tend to prefer news from radio to political news from opinion leaders.

The third hypothesis stated that women who are exposed to political news tend to be more influenced than those not exposed in their political opinion formation. It is as well received statistical support with a calculation value of x2 = 11.345. It then means that Nigerian women that are exposed to political news tends to be more influenced in their political opinion formation than those not exposed.

The fourth and the final hypothesis of the studies postulate that radio tends to be more accessible to Nigerian women than any other medium of communication.

The hypothesis is empirically supported with a calculated value of x2 = 98.66 as against the table value of 11.345. This means that the audience believes that radio is more accessible to Nigerian women than any other medium of communication.

In general analysis, our findings are in line with our postulations in literature review that among the various media of communication, radio is the most veritable tool of mobilizing Nigeria woman into politics. This is because radio tends to be fast and immediate in delivering their messages to their target audience than any other media of communication. Radio tends also to be “Warmer” and more lively as communication channels than any other media. This is because of their ability to use the human voice, music and sound effects that add life and excitement to their messages. Radio is also generally more flexible than other media during production process. This is because it gives room for last minute corrections or adjustment before airtime. 

Furthermore, radio is better able to deal with language and literacy barriers in communication than any other media. And in developing countries like Nigeria where there are more than 250 languages and the level of illiteracy is still high, especially in the rural community, there characteristics of the electronic media can be very important and significant. For instance radio can translate its programmes into many languages and one does not have to be highly literate to understand messages communicated to him in Pidgin English of radio programmes.

In addition to all these, in the long run, the cost of message delivery through radio is cheaper than those of other media. Radio has also wider reach than some other media. Infact, because of its many positive characteristics, the radio is quite close in effectiveness to inter personal and face-to-face communication. And this has been who have been using radio to mobilize and motivate everybody into politics in particular. 


CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION 

5.1
SUMMARY

This work – “The Role of Radio in Mobilizing Nigeria Women into Politics” was an attempt to find how radio can be used to mobilize and motivate our Nigerian women, who seems to be political apathy into participating fully in politics.

In conducting this study, the researchers adopted the following methods- they raised the statement of the research problems, stated the objective of the study, and get the significance of the study. After that, they formulated the research questions and hypotheses. We also defined our relevant terms and reviewed our relevant literature extensively. It is based on these that they conducted the study using the survey research method as a means of eliciting the desired information.

In the study, four hypotheses were set and all of them were given statistical support. The first hypothesis (H1) is on the tendency of Nigerian women to be getting more of their political information from radio rather than any other medium of communication, the second on (H2) is on the tendency of Nigerian women to prefer political information from radio than from opinion leaders.

The third one is on the tendency of women who are exposed to political news to be more influenced in opinion formation than those not exposed, the fourth and final one is on the tendency of radio to be more accessible to Nigerian women than any other means of communication.

We also found out that it is because of the character and nature of radio as of the character and nature of radio as a warm medium, less costly, no language barrier etc. Medium that can be used to mobilize Nigerian women into politics.

5.2
CONLUSION

Based on our stated research, the objectives and the research findings we therefore logically conclude that

1. There is significant difference between radio and other media a source of political information to women. Nigerian women tend to be getting more of their political information from leaders political.

2. That Nigerian women tends to prefer political information from radio political information from opinion leaders.

3. That exposure to political news gives women chance of being influenced by that political information and then they are on better political information and then they are on better chances of forming their opinions. This is in congruence with D.O. spears and J.C. freedman’s selective exposure to information theory, which argues that one can only be affected by the message he exposed himself to.

4. That radio because of its cheapness, because of its ability to conquer the language barrier, because of its warmth nature etc. has tendered itself more to women than other sources of political information. It is therefore more accessible to women.

5. That objective political messages preferred by Nigerian women to distorted and sycophantic messages.

5.3
RECOMMENDATIONS

In making our recommendations, it is imperative for us to take it in two premises. Policy statements, and research and intellectual scholarship recommendation.

POLICY STATEMEN

It has been found out that radio is a veritable effective, efficient and reliable tools of mobilizing Nigerian women into politics. Because of this government should provide adequate fund and effective management for our radio stations for them to be able to be disseminating political information adequately.

Also more political programmes should be incorporated in our radio stations to be able to be educating our masses, especially woman on the going on in the political environment of the country.

Again freedom of the media should be ensured to enable both the pro and dissenting opinions flow in an open market place of ideas. This will help in keeping our women in a better perspective to know which to choose on two contrary opinions.

More objectivity of the media message should be ensured to enable radio messages sound credible to the masses and mobilizing the target audience.

Again, women should be allowed to actively participate in Nigerian politics for history has proved that they can leach effectively, like if not better than men.

Also women should have socio/political and educational rights because women cannot be fully empowered unless they attempt to be politically, socially and economically at par with the men. 

Finally, let the radio news organization be owned and managed totally by private owners, to ensure adequate representation of the masses on the government in issues affecting them. 

The subject matter of the study is such that it is not supposed to be restricted to women alone. The role of radio in mobilizing men, children, youths, everybody, is not only participating in politics, by in engaging in other developmental activities should be studied.

Again, further studies should be restricted to rural dwellers alone. This is because of the bulk of illiteracy, poverty etc. that are found there, so we should find out if we can use radio to educate, inform and mobilize them to accepting modern ways of doing things.

Also how television, newspapers, books, and other sources of information are used to mobilize people into action particularly in development practice should be studied next time.
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APPENDIX

Dear Respondent,

Please, we are NDII students of the department of Mass Communication, IMT Enugu. We are conducting a study on “THE ROLE OF RADIO IN MOBILIZING NIGERIAN WOMEN INTO POLITICS”. This work is in partial fulfillment of the requirement for the award of National Diploma Certificate in Mass Communication.

We will be very pleased if you could answer the under listed questions. Every answer you give will be handled in strictest confidence.

INSTRUCTIONS

Please, there be boxes provided against the answers under each question. Check the answers and tick the appropriate box.

Thank you.

1. How old are you?

(a)
20-29



(b)
30-39

©
40-49



(d)
50 and above

2. What is your Educational level?

(a)
Primary school


(b)
Secondary school

©
Graduate



(d)
Post graduate

3. Occupation – are you a 

(a)
Civil servant



(b)
Single

©
Applicant



(d)
Pensioner

4. Married status

(a)
Married



(b)
Single

©
Divorced



(d)
Engaged

5. What is your source of political information?

(a)
Radio




(b)
Television

©
Newspaper



(d)
Opinion leaders

6. Which medium of information do you mostly prefer getting your political news from?

(a)
Radio




(b)
Television

© Newspaper



(d)
Opinion leaders

7. Which medium is more accessible to you? 

(a)
Radio




(b)
Television

© Newspaper



(d)
Opinion leaders

8. How often do you listen to it?

(a)
Regularly



(b)
Sometimes

©
Seldomly



(d)
No idea

9. How does political news on radio appeal to you?

(a)
Very appealing


(b)
Appealing

©
Not appealing


(d)
No idea

10. In your own opinion, do you think that women who are exposed to political news are more influenced in their political opinion formation than those not exposed to political news?

(a)
Yes




(b)
No

11. Have you attended any rally announced through any medium?

(a)
Yes




(b)
No

12. Through which medium?

(a)
Radio




(b)
Television

©
Newspaper



(d)
Opinion leader
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