THE ROLE OF RADIO AND TELEVISION IN 
RURAL DEVELOPMENT 
ABSTRACT
	Communication is central to all human activities. The claim that we cannot communicate receive scholarly applause. 
	However, there are people who seem to be neglected when we began to discuss communication and information flow. Those in the urban cities are always better informed to the detriment of the ruralities. 
	It is an irony that while the aim to reach out the grassroots and properly highlight the development problems of the people, remains the driving force for the rapid expansion of radio facilities, the medium has continued to be critized as being too urbanized in content and coverage. 
	According to Moemaka (1981:34), 
The impact of radio diminishes as one gets away from the cities into the rural area, while the rural dwellers exist mainly as an eave – dropping audience. 
	Fortunately, one of the outcome of seem Mac Bride, Commission of Enquiry (1980) on information flow, is that rural people who produce bulk of the food, thereby enhancing the growth of the economy, should be given urgent attention in information dissemination. 
	Izuora (1993) notes that programmes have been designed and carried out to improve health conditions, promote non-informal education, ensure cultural promotion, civic education, and the improvement of agricultural production. According to him programme managers and policy makers admit that through single, drama, documentaries, news and talk programmes, radio is being effectively used to reach the grassroots. 
	Our concept of the rural man is that person who is confined to his little community, he does not know what happens around him and the outside world. 
	This researcher found out that an Nzam Man (In Anambra West L.G.A. Anambra State), is a typical rural man. 
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CHAPTER ONE 
INTRODUCTION 
1.1 BACKGROUND OF THE STUDY  
This work is designed to study how rural dwellers utilize radio in comparison with television message to effect social change. 
Other communication channels, like the inter personal communication, traditional communication or what Frank Ugboajab called (Oramedia), newspaper and magazines are not quite effective as the radio and television especially in the much desired rural development. Those who found fault in the face – to – face communication and oramedia, did so due the lack of persuasion and inadequate coverage characteristics of them. For the newspaper and magazine, the high level of illiteracy prevalent in the rural areas constitute an impediment to the messages since the illiterate ruralite cannot read and even when the messages are coded or written in his own language. 
To further establish the inadequacies of the oramedia, Ikechukwu E. Nwosu (1990) in his article “An overview of the Relationship Between Communication and Rural/National Development” in mass communication and National Development (ed), said that “The problem in employing these media of traditional communication as potent instrument of development communication lies more in the area of changing the attitude of the communicators, policy makers and researchers toward them. We also need to improve the level of massage storage, retrieval and replicability among these oramedia forms. It lies more in expanding our understanding of their functions, nature, content and uses, and may be coming up with standard technical vocabulary for describing its various forms in our various communities”. 
The radio and television in this regard, are the most effective means of reaching the rural dwellers, and to effect social and development changes in these neglected or totally forgetten rural areas. 
To Nzam Community in Anambra West Local Government area, in Anambra state, radio set are more easily affordable – hence found in most homes. Even in the rice farm’s, yam farm, in the river fishing, an Nzam man is seen with his transistor radio, conscious to get the giot of the day from his favourite radio station who is ever-ready to broadcast in his language of understanding. 
Television sets, on the other hand, are owned by some well-to-do individuals, whet her literate or illiterate. Though Nzam community is characterized by non-availability of electricity those that own the television sets, make use of the electric generating plants, and chargeable batteries to operate the sets.                   
Therefore, to this community, television ownership is not confined to literate class, as illiterate but well-to-do villagers own television as luxury, capable of providing relaxation from the stresses of the daily life. 
No doubt, in his “mass media organisation and management” lecture, Nnamdi Okewa of the development of mass communication E.S.U.T. Enugu, maintain that: 
Most Yoruba purchase television sets not just for the luxury of it, but for the sake of Babasala’s drama, which provides an excellent comic relief to the Yoruba man after his activities during the day”.    
This study compares radio and television messages as agent of rural development of Nzam community in Anambra. 
Previous researchers in this field, confined themselves to the study of urban and rural dwellers in terms of media exposure. But this research aims at specifically finding out which of the two mass media of communication – radio or television is mostly used by the Nzam Community in Anambra, in obtaining development information. We also intend to study the two media in the daily life of this rural people. We also, will find out whether the community embarked on any rural development project, and what roles the radio played as against the audio – visional – television. 
In mobilization, this study found out the role played by radio based on the ban placed on importation of foreign products eg Textile, Can Foods, Flour, Sugar, Foreign Shoes etc as it affected the unabilitants of Nzam as compared to television. 
It is quite undisputable that rural development as a socio-economic phenomenon is not a new as the current emphasis on it portrays. It is as old as the rural communities themselves. These communities have no doubt recorded some degree of development in the past; but to what extent and through which means? 
The rate of development have been so slow it they either been unnoticed or neglected or decades. This unfortunate situation unabatedly could be attributed to lack of suitable mess media. 
With the availability of more sophisticated and well directed mass media, like radio and television the ruralities, especially Nzam community, now sings a different tune of music that tune is rural development. 
The rural man is not raw as we think, however, he may not understand what he is doing if he is not adequately informed and persuaded. He wants to hear from the authentic medium (radio), and see it done through the television, especially in his native language. It is thus not a sure that the rural man rushers to his or set whenever and wherever he hear his village pronounced on the radio. 
1.2 THEORETICAL FRAME WORK 
Lack of infrastructural facilities like good roads, electricity, pipe-born-water, hospitals, schools, among others, are for almost permanent in the rural areas especially in Nigeria.
These point above, make life difficult in the rural areas, hence the present urban migration. But with the present of the radio and television, government have been called upon to develop the rural areas and people through the provision of these infrastructures to them. The call comes on daily bases. 
The world develop because people ask why, and because the world is full of complexities. In this study “The Role of Radio and Television in Rural Development”, the researcher used two suitable theories to that effect. 
They are: THE DEVELOPMENT THEORY AND AGENDA –SETTING THEORY. 
The scientist considered Developmental theory because we in the developing world need information and communication to effect change and bring out rural development. 
On the other hand, the Agenda – setting is a situation where the mass media (Radio and Television) tell the rural people what to do, how and the importance of doing such in order to bring development. 
1.3	STATEMENT OF THE RESEARCH PROBLEM 
In a traditional African Society, communities undertook various form of development projects, these projects includes village hall, construction of access roads to farm – settlements, neighbouring villages and towns, and other traditional project. 
Added to this aforementioned projects are the provision of good drinking water, building of modern school, cottage hospitals, and health centres, post offices and even modern markets and electrification project. 
More of ten the execution of such projects depend on effective leadership of the town and village heads (chief) and available resources of the community, and their level of awareness. 
However, in the present circumstances, communities are beginning to be exposed to different influences of development. Government project are not found at every nook and crary in different rural communities. This is to say that our government have regarded these hardworking rurlaities as isolated or totally forgotten, especially as the government faces austere or harsh economic realities. 
Although, electricity supply does not exist in Nzam community, the well-to-do individuals in this community make use of electric generating plants for their television sets, while others make use of chargeable motor batteries to that effect. To this community, television ownership is not confined to literate class, as illiterate but well-to-do villagers own television as luxury goods. Therefore, the community has exceeded the UNESCO’s, mark of 2 television receivers per 50 inhabitants. 
In the usual village life, children and adults visit the homes of television owners to watch the latest in the days program. This helps them to relax their nerves after the days farming activities and other jobs. To those who cannot go to the homes of the well-to-do individuals or that of their relatives that has the television sets, the story of each days comes to them on second hand basis. To them, the much desired satisfaction and influenced in not there. 
On the other hand, the radio transistor is relatively low in cost, appears in various sizes and broadcasts in the language under-stand able to the community. Radio transistor is found in 1 of every 5 inhabitants of Nzam community. Therefore, the radio has become to a great number of Nzam people, a household property and companion. Companion in the sense that while the rice farmer does his tilling and planting, he has a transistor radio by his side providing him with information, jokes and important government announcements. He is also doing that in expectation that one of his relatives or friend could send a request programme to him through the Anambra Broadcasting Service (ABS) radio AM or FM. The “Ogeolu Ugbo” or “Oge Omen a ani” Igbo programmes of ABS and Minaj Radio respectively are some of such numerous entertainment programmes that farmers does not want to miss, therefore he carries along the transistor radio to the farm. 
The questions that might then basked or arise are: 
1. Are the Radio messages more effective in rural development for the rural dwellers? 
2. Are the audience of radio larger than those of television rural communities? 
3. Are the radio and television stations directing their programmes towards rural development? 
4. What is the attitude of rural dwellers to people towards radio and TV programming? 
5. What is the level of the ruralities involvement in radio and television programme? 
1.4	OBJECTIVE OF THE STUDY             
	Communication in central to every human existence and activities, prominent scholars in the field of communication are not wrong when they defined the world as a global village owing to the sophisticated technological innovations like the radio and television sets. 
Radio and television are the two outstanding and distinguished broadcasting media. Talking about grassroot broadcasting, the radio enjoys the greatest effect. 
The radio (transistor) comes in various sizes and thus makes it relatively cheaper to afford. Because of this, the village wine tappers who can afford the small size radio, can also easily tie it to his waist enjoying his favourite programme while carrying the days business on the palm tree. 
The language barrier usually associated with some other mass media, does not show its ugly head. This is to say that the radio stations broadcast in the language of the audience (listeners), making it possible for them to understand. The rural man in this case, does not need to be literate in order to hear his own language. Even with about 250 languages scattered across Nigeria, the radio has solutions to them. 
It is the broadcasting media that can reach the widest number of listeners (audience), on the maintain, in river-line areas, and even the most remote areas. Added to this is the instantaneous nature of the radio. It has the power to broadcast an event direct, ie at the same time the event is taking place.      
On the other hand, the television combines the audio and visual effect to make it an interesting can effective medium of communication. Because of the mentioned characteristics, it could be more effective, in appealing and persuading to the public, however, the cost of the gadget now lives one in doubt especially the ruralities as to how many of them can afford it. 
Rural development as a socio-economic phenomenon, is not as new as the current emphasis on it portray. It is as old as the rural communities themselves. These communities have no doubt, recorded some degrees of development in the past. But to what extent? However, the rate of these developments have been so slow that they have either been unnoticed or neglected for many decades now. If rural development has in the past been that slow and so produced little results, then the rural machinery or agent for development must be faulty. 
Researches in the area of rural development has shown that government in the past has been looked upon as the sole agent of rural development or transformation. Suffice it to say that community contributions, towards such development as a result of this negative attitude, have been rare and minimal, if at all the exist. 
The answer to the cause of this situation is not far, it has been largely because of ignorance or lack of sufficient awareness on the ruralities. This promoted Akin Mabogunje, in his unpublished article “community organisation, and collective action” to state that “a verile community organisation cannot be sustained unless the members consciousness or awareness as to why the need the organisation is raised”. 
In the same vein community participation in 8 rural project on programme is guided by the same ideology. Jerry Gana quoting the United vations committee on Rural Development (UNCRD 1985) pointed out that the capacity of a rural community to respond to a specific local development plant and/or market force differs dramatically, depending on the socio-economic and cultural foundation of the community. 
What is being pointed out here is that rural communities need to be properly mobilized in order to create the awareness basic for appreciation and participation in any development process. In other words, they need to be educated, not in school, but to change the attitudes toward development in the society. 
Therefore, the implication is that for any rural development programme/project to be functioned and meaningful, it has to be oriented towards the people (ruralities in this case). The rural folks must have effective participation in the decision-making process of that project programme. 
As this research revolves around “development”, one can vines the concept development to mean different things to different people. 
To the first world, development suggest a process of improving structures, or greating new ones. It is in line with this thinking that the United States government stated that development of nations abroad. To them, (U.S), it means using organisation to develop other nations. In developing countries like Nigeria, the United States for Information Agency (U.S.I.A), is used in development communication. 
The second world (Maxist) sees development as a means of Ideological or geopolitical expansion. 
For the third world countries, whose characteristics include:- 
Relatively low per capital income, a high rate of illiteracy, agriculturally based economy, short life expectancy, low degree of social mobility a strong attachment to traditions, and histom, of colourization.4                  
Some writers see development as most important in the sphere of international communication. They pass this judgment because almost all activities of the third world governments are attached to the development in a manner. They also see the mass media as an instrument of development, no matter who owns the media (private or government). 
It becomes important to note that development depends on the political framework of a given nation. The degree of freedom enjoyed by the mass media is related to the political structure of the particular nation. Because these writers see the mass media as an instrument of development, they try to use the mass media to achieve developmental goal.     
International bodies like UNESCO look at development as helping the third world countries to develop. An organisation like UNESCO seems to be supports the third world demand for the New World Information and communication order (NWICO) as its perception of the concept of communication. In other words, UNESCO seems to accept the view that communication as well as other things form part of development in the third world especially when it comes to the rural areas: 
Thus, such definitions as a process of structural change in the technical, economic, political, and social arrangements by which resources attributed in a society, towards the end of providing the mass of the populations with the means of living a reasonably secure, healthy and satisfying life,5
Would appear to be much more acceptable because they reflected the positive steps currently bein taken by some writers and researchers in the development field towards extricating development studies from the dutuches of conventionalism, and apparent short sightedness. 
Which ever way development is defined, there exist remarkable agreement on the view that certain countries of the worl desperately need to acquire all or at least most of the attributes of development in virtually every aspect of lives of their people, especially the ruralities – hence rural development.
On this note, the use of radio and television to effect or realize rural development becomes most suitable and appropriate. In doing this, one socio-economic group must be identified and treated. This group is the rural dwellers, predominant illiterate, subsistent/peasant farmers. 
1.5 SIGNIFICANCE OF THE STUDY 
This research project tried to find out whether the hypotheses were supported through the available data, and give recommendation to government so as to help the radio and television to raise the standard of the rural people of Nzam in Anambra West L.G.A. to an urban status by providing rural development projects to them. 
In other words, various governments have been neglecting rural community in this country, and that is why most rural dwellers find life difficult, and subsequently rush to urban cities where they think that they can “enjoy” life. 
The development nature of the socio-political structure in this country has made the broadcast media highly sensitive. The broadcast media radio and television, do perform very crucial rules in shaping the destiny of the Nigerian audience. It is this vital role that has led to heavy reliance of the masses on the apparent “credibility” of the broadcast media. Such confidence – carrying remarks like “I heard it on the radio” and “I saw it on the television (screen)” go long way to unveiling the extent to which the masses took upon the broadcast media for guidance and development. 
Therefore, examined in this study was the role played by these broadcast me (radio and television) in raising the rural community awareness of development project. 
The important of this present research is to show the relationship or pattern of inter-connections between radio and television messages as agent of rural development of Nzam community. For instance, agriculture is mostly practice in rural areas of Nigeria like Nzam. This community lack electricity and therefore seemingly denied the use of some mass media like television, expect the few well-to-do, that find it difficult to be exposed to new farming techniques and newly advertiser farm products, implements etc. on the television, except for the radio. 
1.6 RESEARCH QUESTIONS 
1. Are the Radio messages more effective in rural (Nzam) community development for the rural dwellers? 
2. Are the audience for radio larger than those of television in rural community especially Nzam? 
3. Do the inhabitants of Nzam have more radio set them they have television sets? 
4. Are the radio and television stations directing their programmes towards rural development? 
5. What is the attitude of rural dwellers (Nzam people) towards the radio and television programmes? 
6. What is the level of ruralities involvement in radio and television programming? 
7. What significant change(s) has been recorded by the Nzam community as a result of their exposure to radio and television? 
1.7 RESEARCH HYPOTHESIS AND NULL HYPOTHESIS     
H1: 	Radio plays more significant role in rural development than the television. 
Ho: 	Radio does not play more significant role in rural development than the television. 
H2:	Radio and television programmes have been well directed toward rural development, hence the people of Nzam have been mobilized through the two media (Radio and Television). 
Ho: 	Radio and television have not been well directed toward rural development hence, the people of Nzam have not been mobilized through the two media (Radio and Television). 
H3:	The attitude of rural dwellers on self- oriented development via television programming has been encouraging. 
Ho:	The attitude of rural dwellers on self – oriented development via television programming has not been encouraging. 
H4:	Even with visual advantage, financial and other constraints have render television ineffective for Nzam community. 
Ho: 	With the visual advantage, financial and other constraints have not render television ineffective for Nzam community. 
1.8 CONCEPTUAL DEFINITIONS OF THE VARIABLES 
Rural Development: 	It is designed to give profit or unpuliftment, such as roads, schools, hospitals, industries, market and the changes of attitudes. 
Audiences: 	The assembled listeners or people to hear or listen to a speaker or witness an event. 
Ruralities: 	The inhabitants of rural communities who are mostly substation farmers and petty traders, and mainly illiterates. 
Community: 	Human settlement located within a particular geographical or local territory, sharp things together and identical in culture. 
Television: 	It is a system for converting visual images (with sound) into electrical signals, transmitting them and displaying them electronically on a screen. Or a process of transmitting a view of event, plays etc, while these are taking place or from films or tapes on which records have been made. 
OPERATIONAL DEFINITION 
Rural Development: 	Projects executed by the people of Nzam community such as rural feeder, raods, good drinking water, health center, schools and the current electrification project. 
Ruralities:	The inhabitant of Nzam community in Anambra West L.G.A, Anambra State. 
Audiences:	The people of Nzam who are expose to the radio and television messages and programme. 
Community: 	Nzam inhabitants. 
1.9 ASSUMPTION 
1. This study assumes that about two-thirds of the people of Nzam community are illiterate farmers. 
2. That because majority of the people cannot read and write, radio and television will be more effective in carrying the message of development. 
3. That people who are not exposed like the Nzam community see development project as the sole responsibility of the government. 
4. That if the results of the findings and the recommendations are followed, rural communities will be seen competing for self help project which contributes to rural development. 
5. It is assumed that the youths in rural areas migrate from rural to urban areas due to lack of infrastructural facilities which keep life “enjoyable”, in this rural base. 
6. That communities who are more exposed to the mass media (specifically radio and television), are more development conscious than those who are not.    
LIMITATIONS OF THE STUDY 
	Other mass media like the newspapers, cinema, billboards, etc are deliberately excluded from this study since emphasized is on television and radio. 
	Due to time constraints and limited financial resources of the researcher, the study is in Nzam Community in Anambra to enable him reach the sample population easier. 
	The questions administered were limited to adults from 18 years old who understand what rural development entails. 
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CHAPTER TWO 
REVIEW OF RELATED LITERATURE 
2.1 SOURCES OF LITERATURE
Literature review came from published works, textbooks, journals, as well as unpublished notes and conducted interviews relating to the subject under study included the past projects.   

2.2 THE REVIEW 
The Role Radio and Television Play in Rural Development cannot be over – emphasized. In other words, interpersonal communication channels such as face – to – face discussion, oramedia, etc are not adequate to bring the much desired rural development in the ruralites. Hence, Everette Rogers in his book 
“Modernization Among Peasants” maintain that: 
interpersonal communication channel are inadequate for reaching the huge peasant audience of less developed countries, even when these channels are directed to the village level by government (large agent) the cost and effort necessary to train sufficient numbers of local department workers for every village would be colossal.6
As a result of this salient point, we need to search for effective channels of making the rural dwellers achieve the aforementioned concept “rural development”. We cannot search for other media in doing the job more than radio and the television. 
Moemeka (1981), in his book “The Local Radio”, observed that the television is quite unique because it combines sound and sight. What this implies is that the people, especially the rural dwellers tend to believe more of what they see and hear. “Not only can the teacher or animator be seen and heard while using the television, but also his demonstrations can be followed to advantage. 7 Therefore, the television can be effective in rural education. Rural community education entails – social, economic educational, political and cultural. Which touches all the lives of the rural dwellers knowledge of which is essential to purposeful living and progress. 
He also pointed out that the Agricultural Extention Officer could be supplemented in their effort to transform the rural dwellers towards adapting the modern agricultural techniques, improved seedlings and generally to purse agrarian policy rather than the subsistence method. This can only be achieved be the effective television programming towards the rural dwellers, and for the rural dwellers. 
However, Moemeka did not fail to point out that the cost of television receiver is most of the time beyond the reach of the poor ruralities. 
It is the same thing that Igho (1986), meant when he observed that if financial constraint should be overcome and money made available, that life farmers television network can substitute for the exorbitant maintenance of the extension service personal and “multiply the effect of agricultural education in the remotest areas”.8 This means that television with enough fund, can effectively train thousands of people at a long distance range and convey the same message/meaning as though they were with the trainer in a classroom. Also, if the price is right, institution like the MAMSER, NDE NPI (National Programme on Immunization), should use the television to engineer labour in rural areas such as Nzam. This will go a long way to improving the economic and social awareness of the people. Of course, world bodied like UNESCO and UNICEF have used the same television in promoting the Nutritional and Environmental Education in West Africa sub-region, and it proved trustful as well as worthy of emollition, this because such biddies mentioned above have sufficient found, but the rural people like Nzam Community are relatively poor. 
Bako (1979), said “it is clear that Radio and Television constitute the effective media for national awareness and the mood of advancement of the society, the need of the society and the objective of the government as laid down in the national interest of the country”.9 Following this development, newscasting because oriented co-ordination existed in the broadcasting profession. A lot of attention was given to issues relevant to millions of Nigerians. This was called “grassroot broadcasting”, and it deserves designation. The former Director General of the Federal Radio Corporation of Nigeria (F.R.C.N) did rightly say “the people for whom the constitution is made and for whom politicians derives his power to govern, need to be sufficient informed, educated and entertained and mobilized”. 
Beery this in mind, Ugboajah (1980), did research on programmes most loved in the Nigerian radio/television stations noted that they were those truly meant for the common people. “They are the ordinary people in humble walks of life. Such programmes like “Ekene Ndi Ahia” (greeting to market people) “Ozi Ekene” (a message of greetings) “Umuaka Ekenenu” (greeting to young children) “Ekene Umunwanyi” (greetings to you women). These programmes were the fruit of grassroot policy in Nigeria broadcasting. The same is true for the F.R.C.N Kaduna programme where “Don Manuma” programme for farmers, have proved to be the most popular in the area”.10 
Nwosu (1990), observed that the role of broadcasters and broadcasting media as agents of rural development, especially at the information discemination level, is now generally recognized and accepted by experts and policy makers alike. What seems quite unresolved in many developing countries is how best to utilized the potentials of the broadcasters and the media to achieve developmental objectives”.11 We are therefore saying here that this study aims at pointing out the radio due to its characteristics instantaneous, cheaper to obtain, and availability in different or various dialects, should continue in their effort in producing those programmes that are reflective of the rural inhabitants. Such programmes like, “Ndewonu Ndi Olu Ubi” should be beautiful directed to the ruralities. In the radio stations, such programmes should be taken cure of by an individual rural dweller. In this manner, the participatory broadcasting in Nigeria. The Federal Radio Cooperation of Nigeria (F.R.C.N) Enugu is doing what she called “Dialectical Programming” which have been found very effective. Example is “Nsukka Alua”, “Abakiliki Towekwu”, “Afikpo Joo Kwanu”, “Awgu Unu Ejee”, Ohoozara Unuanodukwa”, etc. 
These above mentioned dialectical programmes, are packages and produced by the individual of various community in question. In this manner, the rural people feel the impact of the radio as it conveys such messages as Guinea ie worm eradication campaign the ways to avoid contacting the worm. The Federal Radio Corporation of Nigeria maintained, has made “Ndewonu Ndi Olu Ubi” a farming programmes for the ruralities. 
“Ochichi 1998”, a political programme for the F.R.C.N. aimed at mobilizing the rural communities to take active in the transition programme of the Federal Military Government. The programme is alived on Friday by 11:30am, and a repeat by 7:30 pm same Friday. Another rural programme of the radio (FRCN), is “Ndewonu Ndi Oru Ubi” a farming for the rural dwellers, is a house-hold name in the diversify rural communities. It is aimed every Sunday by 9:20 pm and repeated on Thursday by 9:20 pm, the purpose of the repeat is to ensure that those missed the first edition on Sunday are opportuned to hear the programme. In this way, the radio playing more effective role in rural development than the television, because it is always available and affordable to the ruralities. 
Like Igho (1986), Ugwu (1996), observed that f the financial status of NTA, Enugu is raised, such programmes like “community in Action”, “onadu Umunwanyi na Mmepe Obodo”, and “Omenani”, will be on air once more. This because such programmes are reflective of the rural dwellers such as Nzam Community. They feel belonged, and educated by these programmes and have really changed the attitude of the rural dwellers. For instance, most rural women in Anambra State (those who were exposed to the NTA programme as mentioned above, have learnt how to prepare soya beans and oral dehydration Theraphy (ORT). This is an aspect of rural development as it concerns health care and nutrition.                                      
He summarized by noting that television is best for education and what the rural dwellers need ed most is education, not the kind of education in the classroom, but at the grassroot to effect attitude change for this is a pre-requisite for real rural development. However, hence the finance is no more available for NTA, Enugu some of those objectives may not be achieved hence the alternative is the radio which does not require much finance. 
Discussion programmes on radio with the rural dwellers as panelists and random vox population interviews with such similar person have been found to be useful avenues for testing the pulse of the people with regards to government programmes in the rural areas. When specific jungles and programmes are carried on the radio they are meant to emphasis certain civic duties. As a result of the impact of such programmes and singles, tax and licensing officers are besieged daily by those ruralities wanting to pay up their taxes, and or revenue their licnenses, they have realized that money accruing to government form taxes and such licneses are used in the development of their area (community). 
On the radio and agricultural development, Anambra Broadcasting Service (ABS), has designed and produced a programme called “Oge olu Ugbo”, under the auspices of Emmanuel Mmadu – a staff of the station in collaboration with some rural communities. 
The purpose of this is to teach the ruralities how to get involved in mechanized farming ie. The way to make use of fertilizers and new farming implements and improved seedlings. The response on the table of “Oge Olu Ugo” is that such programme should be intensified for it has brought the villagers t o peace with their crops. The radio, in this direction, is not only programming for the teeming rural audiences, but is rural participatory in nature or structure. 
Good television programmes could change the attitude and behaviour of the rural people within a reasonable period of time. This can be possible by using the television to create awareness services, and it will enable individuals in the community to work in group to achieve some set objectives. This team work can lead to the establishment of co-operative societies in the rural areas. By establishing such co-operative societies, the government will always extend not only the services of the Agricultural Extension Officers, but will be providing them with modern farming aids such a village will in this form be a government remembered area. In summary up what had been said about television and the rural man, Izuora and Wige, in their separate papers in 1993, on “Using the Television for Rural Development in Nigeria” noted that the life of the rural dwellers, the various government programmes as they concern the villagers and the overall social changes in the rural people can be achieved by effective programming and provision for adequate fund. Hence the characteristics audio and visual aspect make oven the peasant farmer say “Yes this is it”. 
We cannot rule out the health sector, which is one of the most important aspect of rural development. It is only a healthy community that will develop. The radio and the television have been directing attention to the rural man thourhg their extneisve campaign to ensure the provision of good hospital. The radio and the television have been teaching the rural communities how to be immunized, and where to be Immunized against diseses. 
In order to idenfiy who the rural dwellers are, Makinde (1989) said “today, I still do not believe that Nigeria Mass Media have successfully known who the rural people in Nigeria are. Neither have they go closer than before to what is rural living”12. The rural person is that person who live far away from where the good things of life are available. He is a deprived person, he is poor, isolated and ignorant of many things you and I think are our rights electricity, good roads, good drinking water, industries, etc. He called for journalist who can dwell and empetize with the rural people to the government and form the government to the rural people to whom they dwell.             
From the above expression, we can point out one fact that to programme for the rural dwellers, the ruralities should be involve in such programming. 
Akaolisa (1995), aggress that an educated, informed and enlightend people are a people with energy in a communication sense, energy is as a result of adequate information about worthwhile things, issues, persons, programmes and actions. One can draw inference that the rural dwellers value development or innovative message got from the radio and the television (broadcasting media). In this vein, the radio particularly, and television play the agenda – setting role to the rural dwellers, especially in championing rural development 

2.3	SUMMARY OF LITERATURE REVIEW   
	The people of Nzam community in Anambra cannot make do with only interpersonal communication to achieve rural development projects. In other words, the town crier cannot sufficiently influence all members of the community to participate in their development project. The reason is quite simple – the town criers – lack the persuasion found in the broadcasting media. This print on the hand cannot achieve the goal, because of the relatively high illiteracy rate in Nza Community. Moreover, some members of the community live or reside the community, therefore, it is the broadcasting media-radio and television which can bring to their notice any self-held development project being embark upon the community. This is because of the instantaneous of this media-radio/television, and their to relay in the native language. 
	Many authors citied in this view, agrees that the radio and the television are the most effective media to achieve the much desired rural development. However, majority agrees that the radio has the upper hand because of certain added advantage over the television coupled with the heavy cost of establishing a television set, and the absence of electricity in the rural areas. 
	Nzam community is a typical traditional community in which development has progress very litter from one generation to another. In the light of this, to quicken the development of rural dwellers such as Nzam, the radio/television should broadcast for these kinds of ruralities. Marshal Mchluhan bore this group of people in mind when he said that “the medium is the message”. 
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CHAPTER THREE 
3.0 METHODOLOGY
3.1	RESEARCH METHOD 
	This study made use of survey research method. This was used in order to explore certain conditions under which the relationship between the variables of interest in the study could hold. It is also regarded as a very powerful means of testing the research hypotheses contained in the study. Two method were used in gathering or collecting data. These methods are: 
1. Oral Interview and 
2. Questionnaires administration. 
The justification for using these method simultaneously is because of the nature of the habitans of the community (Nzam). Some of the inhabitants are illiterates, who cannot read or write, therefore, to this set of people, oral interview was used for them. For those who can read and write, self administers questionnaire was used.    

3.2 RESEARCH DESIGN 
The research design for the study considered population, sample size and measuring instrument. 
The first part of research began with the statement of the hypotheses formulated to determine the relationship existing between the independent variable (the role of radio and television), and the dependent variable (in rural development). 
The next stage was selecting the sample size, constructing measuring instrument and pre-test the measuring instrument. The sample was randomly selected in other to make sure that everybody in Nzam town stood the chance of participation in the study. 
The third stage was collecting and analyzing data, using tables, simple percentage test, chi-square. 

3.3	RESEARCH SAMPLE 
	The population of this study was the entire adult male and female of Nzam that is, those from the age of 18 years and above, including strangers who resides and work in Nzam (Farmers, Fishermen, and Palmwine tappers). 
	A Sample of 200 respondents was choosen from the town’s population. The entire town about 6 villages was zoned into four: Awoko and Edeabor village was zoned together in order to reach the central Nzam community. We have Ode which comprises the people resding the river line areas of Nzam community, Nkeja and Ikoko village constitute Nzam farm settlement area. Finally, the western zone is Ikpo Odumody – Nzam, for those within the boundary.  
	Each of these zones are represented in this research by a clan. It is from these four clans that the random sampling were carried to make a true representation of Nzam Community. 
	The for clan that made up the study (population) are: Umuawokor for Awokor and Edeabor, Umuode for ode, Umunkeja for Ikoko and Nkeja and Umuodumodu for Ikpo Odumodu. 
	I bore in mind that studying the whole population may not easily be attained, considering the constraints, financial and other technical considerations in the course of this work. The use of random sampling technique was to make sure that each person in the twon was given equal chance of being chosen or participating in the study. Also, using random technique ensured no bias in the result of the study. 
	The research chose Nzam town in Anambra West L.G.A. Anambra State as the population because she is a typical rural community, in other words, to find out how the radio and television contributes in the rural development of the community, and how effective the media under research could be improved to further achieve or change the life of the community. 

3.4	PILOT STUDY 
	A pilot study was carried out to asses the degree of the knowledge of the respondents in the sample, on how to complete the questionnaire. Because of the assumed relatively low literacy rate of the people of Nzam community, the researcher used the pilot study to educate the respondents and to correct any ambiguity in the items. 
	The pilot was meant as well to direct the scientist to restructure some of them in the questionnaire and hypotheses if need be. This led to the restructuring of hypotheses 4. 
	The researcher formulated 5 hypotheses which were tested and found that the radio plays more significant role than the television in rural development. However, one cannot claim that all that were said cannot be re-tested to find the autherncity hence science and theory stand replicable.         

3.5	RESULT OF THE PILOT STUDY 
	A total of 50 questionnaires were issued out by the researcher with the aid of Mr. Anthony Ekwozor who is a teacher in Nzam Community Secondary School Nzam. The purpose was toe enable the researcher to reach the real rural people without much hindrance.
	Out of the 50 questionnaires issued, 45 were returned, representing 90% of the pilot study sample. 
	Hypothesis 1 which says that “radio plays more significant role more than the television in rural development” received 38 respondents of 38 respondents of 76%, while television receive 12 or 24%. This shows that the statistical support was for the research hypothesis, to the rejection of the null hypothesis. 
	This is represented in table 1 below. 
	Medium 
	O
	E
	O – E 
	(O – E)2
	(O – E)2
     E

	Radio 
	38
	25
	13
	169
	6.76

	Television 
	12
	25
	-13
	169
	6.76

	Total 
	5
	
	
	
	X2 = 13.52


   
X2 	=	∑(O – E)2 
		       E
	=	6.76 + 6.76		=	13.52 
d.f 	=	x – 1 = 1P > 0.05 = 3.841
chi-square table value -3.841
calculated value = 13.52
calculated chi-square value 13.52 > 3.841. 
Therefore H1 is accepted and Ho is rejected. 

3.6 MEASURING INSTRUMENT 
Many questions directed on the topic of this study were asked. These questions includes demographic such as, Age, Sex, Occupation, and Educational Level. The questions were into two phases, one aspect of the question was directed to the rural dwellers (Nzam community), while the other questions were directed to the media professionals, on how they reach the rural dwellers.  

3.7	DATA COLLECTION 
	Questionnaires were administered to 200 respondents that were randomly selected for the study. The researcher used close-ended questions in collecting the data. This is to focus the mind of respondents towards the objective of the study, and it was also to facilitate the task of coding the data. 
	Everybody in the sample, both literate and illiterate, participated in filling the questionnaires. Each filled the questionnaire in presence of the researcher. The researcher made sure non of the respondents ask question to another concerning the questions in the questionnaire while filing them. 
	This was to avoid biased answers that might lead to underused result of the study. As a survey researcher, the researcher met each of the respondents in his/her home therefore, he had enough privacy in getting his/her own view about the study. 
	In case of illiterate people in the sample, who do not know how to read or write, the researcher filled such questionnaires for them as they supplied the answers that were filled. The question were clear enough to enhance understanding and was close-ended, to direct their mind towards the objective of the study. 
	These methods were followed strictly without allowing the respondent to know or be sensitized on the research objective. 

3.8	DATA ANALYSIS 
	The data is this research, was collected through survey research techniques and then analysed using descriptive and inferential satisfaction formulas.    
	At the descriptive level, the data was analysed using frequency, simple statistical percentage (%) while that of inferential stage, the data collected was analysed using chi-square (X2) value (goodness of fit). 

3.9	EXPECTED RESULTS 
The result of the study was expected to prove the researcher’s expectation that the people of Nzam community make effective use of radio and television in her rural development programmes. Development is central almost every rural community such as Nzam, they need to use most effective media in order to achieve this. However, it was expected that all the research hypotheses in the research reaffirmed the researcher’s expectation, thus. 
That the radio plays more significant role in rural development than the television. That radio and television have been well directed towards rural development. That attitude of the rural development to television programming has been encouraging. 
That television has been an effective means of communication to the rural dwellers. Finally, that there is better result when ruralities are involve in radio/television programming. 

CHAPTER FOUR 
4.0 DATA ANALYSIS AND RESULT 
4.1	DATA ANALYSIS 
	This scientist, with the aid of field workers whom he trained, administered a total of 200 (two hundred) copies of questionnaire. To ensure that a total of 200 copies of the questionnaire were returned, he gave additional copies, at the end of the exercise, a total of 200 copies were returned, which represents 100% of the completed copies. 
	The table below, show (table 1) show age distribution of the respondents. 
Table 1 
Age distribution of respondents 
	Age 
	Frequency 
	% of Respondents 

	18 – 25 years 
	37
	18.5%

	26 – 29 years
	46
	23%

	30 – 35 years 
	40
	20%

	36 – 39 years 
	50
	25%

	50 and above 
	26
	13%

	Did not specify 
	1
	0.05%

	Total 
	200
	100%


 
	Other table which describe or explain other demographic information of the respondents below are: Table 2 – Gender distribution, Table 3 – Educational level, Table 4 – Occupational distribution. 
Table 2 
Sex Distribution of Respondents 
	Sex 
	Frequency 
	% of Respondents 

	Male 
	109
	54.5%

	Female 
	91
	45.5%

	Total 
	200
	100%





Table 3 
Educational Level of Respondents 
	Certificate 
	Frequency 
	% of Respondents 

	No formal education 
	73
	36.5%

	F.S.L.C
	49
	24.5%

	WASC/SC/GCE/ NECO/SSCE
	43
	21.5%

	ND/HND
	15
	7.5%

	B.Sc and Above 
	20
	10%

	Total 
	200
	100%



Table 4 
Occupational Distribution of Respondents 
	Occupation 
	Frequency 
	% of Respondents 

	Farming 
	82
	41%

	Trading 
	47
	23.5%

	Teaching 
	20
	10%

	Artisan 
	13
	6.5%

	Others 
	38
	19%

	Total 
	200
	100%


4.2 RESULTS 
Five hypotheses were tested for which 18 questions were designed. They were tested at the probability level of 0.05 set for the acceptance or rejection of each research hypothesis. The probability level of 0.05 was chosen by the scientists in the testing because it is one of the 3 levels used in social science, also it interpreter that the disparity in the observation is due to sampling error at 75%. 

STATISTICAL TEST OF HYPOTHESES 
H1:	(Hypothesis One) 
Radio plays more significant role in rural development than the television. 
	A chi-square statistical technique was to analyse the data collected for the purpose of testing hypothesis 1 and the distribution of the respondents answer to a single questionnaire item used in data collection in the goodness of fit table. 
	This is represented in table 13. 
  
	Medium 
	O
	E
	O – E 
	(O – E)2
	(O – E)2
     E

	Radio 
	109
	66.7
	42.3
	1789.29
	26.8

	Television 
	26
	66.7
	-40.7
	1656.49
	24.8

	Both 
	65
	66.7
	-1.7
	2.89
	0.044

	Total 
	200
	
	
	
	X2 = 51.644


 
 X2 	=	∑(O – E)2 
		       E
	=	26.8 + 24.8 + 0.44 = 51.644 
Chi –square value 	=	5.991 
But 51.664 > 5.991 
	Hence, H1: Is supported and Ho is rejected. The chi-square goodness of fits test above lends statistical support to Hypothesis 1. 
Hypothesis Two 
	The broadcasting media (Radio/ Television) programmes have been well directed to rural development, hence the people of Nzam in Anambra was L.G.A have been mobilized through the radio/television. 
Table 14 
	Whether the Broadcasting Media Programme for Rurural People (Question for media experts). 
	Response 
	O
	E
	O – E 
	(O – E)2
	(O – E)2
     E

	Yes 
	4
	2
	2
	4
	2

	No 
	0
	2
	-2
	4
	2

	Total 
	4
	
	
	
	X2 = 4


	
X2 	=	∑(O – E)2 
		       E
	=	 2 + 2 = 4 
d.f 	= 	k – 1 = 1 
4 d.f 	=	1 > 0.05 
chi – square value = 3.841. 
	However, 4 > 3.841, hence hypothesis two (research) hypothesis is supported or accepted and the null hypothesis is rejected. Therefore, then broadcasting media (radio and television) have been well directed to rural development, hence the mobilization of Nzam people, through the two media.

Hypothesis Three 
	The attitude of rural dwellers of self oriented development via television programming has been encouraging.   	    
Table 10 
Rate of Appreciation 
	Response 
	O
	E
	O – E 
	(O – E)2
	(O – E)2
     E

	Very well 
	6
	66.7
	`-60.7
	3684.5
	55.3

	Sometimes 
	106
	66.7
	73.0
	8704.9
	130.5

	Not at all 
	34
	66.7
	-32.8
	1075.9
	16.2

	Total 
	200
	
	
	
	X2 = 202


	
X2 	=	∑(O – E)2 
		       E
	=	55.3 + 130.5 + 16.2	=	202, 
d.f. 	=	2p . 0.05 
chi-square table value = 5.991, but the calculated value 202 > 5.991. 
	Hence Hypothesis 3 (research) hypothesis is accepted to the rejection of null hypothesis, as stated above the table. The chi-square goodness of fit lends statistical support to hypothesis 3. 
Table 17 
	Response 
	O
	E
	O – E 
	(O – E)2
	(O – E)2
     E

	Yes 
	4
	2
	2
	4
	2

	No 
	0
	2
	-2
	4
	2

	Total 
	4
	
	
	
	X2 = 4


	
Hypothesis Four 
Even with visual advantage, financial and other constraints make television ineffective for Nzam Community. From the table above, 
X2 	=	∑(O – E)2 
		    E			=	2 + 2 = 4 
	The chi-square table of value  = 3.841 
.:.	the calculated value from the goodness of fit 4 > 3.841. 
Therefore, Research hypothesis 4 is accepted while the null hypothesis is rejected. This means that even with the visual advantage, financial and other constraints renders television ineffective for Nzam Community. 

HYPOTHESIS FIVE 
	There is better result in rural development when rural dwellers are exposed to radio and television programming, because such programmes reflect their need and aspiration. 
Table 16 
	The kind of response from the radio people on radio and television programming. 


	Response 
	O
	E
	O – E 
	(O – E)2
	(O – E)2
     E

	High Appreciation 
	106
	60.7
	39.3
	1554.49
	23.2

	Appreciated 
	8
	60.7
	18.3
	334.89
	5.02

	Not appreciated at all  
	9
	60.7
	-57.7
	3329.29
	49.9

	Total 
	200
	
	
	
	X2 = 78.12


	
X2 	=	∑(O – E)2 
		       E
	=	23.2 + 5.02 + 49.9 = 78.12 
d.f. 	=	k – 1 = -1 = 2P > 0.05 = 5.991. 
But the calculated value, 78.12 > 5.991. 
	Therefore, the research hypothesis is accepted, while the null hypothesis is rejected. Hence, there is better result in rural development, when rural dwellers are exposed to radio and television programming, because such programmes reflect their need and aspiration. 


4.3 DISCUSSION 
From the study of “Seminar in Communication Theory” in the department of Mass Communication, ESUT, Ike S. Edolo (1996), says that “The Modernization Theory” has failed in the developing countries of which Nigeria is a part. 
To this regard, it is important to find out the most suitable too(s) for the development of these people in the third world. We do not just accept that development as theory of the press is most suitable for these sets of people, but how this could be achievable.
It is at this level that we begin to asses the strengths and weakness of the various media of communication. Having found that the broadcast media – radio and television are the most effective means of reaching the people, certain individuals still doubt this assertion. This sprang up this research. 
From the literature review, it was gathered that even the least educated peasant farmers, teachers and artisan perceive the greatest percentage of the information he deserve through the radio. The rural people of Nzam in Anambra West L.G.A. Anambra State confirmed this theory, this is evident from the acceptance of the research hypothesis which says that “The radio plays more significant roles in rural development than the television. 
This does not imply that television is not effective, but the high cost of the set, lack of electricity in many of these rural areas specifically Nzam, renders the would – have been audiences of the television of its maximum, thus leaving the trading which is cheap, easily moveable to places, and can operate with batteries. 
Added, is the fact that if financial and personnel constraints are checked, the broadcast media can programme effectively and develop the rural people. 
All other research hypotheses tested, did receive statistical support and thus accepted to the rejection of the null hypotheses. 

CHAPTER FIVE 
5.0 SUMMARY AND RECOMMENDATION FOR FURTHER STUDY 
5.1	SUMMARY 
The study did much in trying to find out the known and even unknown roles which the radio plays in comparision to the television in rural development. 
While some people assume that it is the television, others say that it is the radio that performs more significant role in the betterment of the rural dwellers. 
Using two popular theories in Mass Communication research, the Agenda setting and the Developmental theories, there is no any other theory that would better these two in the course of this study. 
Walter Lippmen in 1921 talked about pictures in our heads. He said that there are many things that happen that tend to paint pictures in our heads. The individuals respond to not the actual events, but the pseudo – event. McQuail and Tremman in 1961 said that people always think of what they are told. And the end of these talks, McCombs and Show lended in the theory of Agenda setting when they said in 1972/76, that audiences not only learn about public issues and other matters through the media, they also learn how much importance to attach to an issue or topic from the emphasis the mass media play upon it. 
We Nigerians as a developing country attach great interest to our mass media messages; hence these messages, fashion our attitude toward rural development. The scientist in this study did not fail to point out the roles of development theory in directing him in the research. 
So far, this study has shown us that many voices are not heard in various heterogeneous areas of the country. This remains remain so because other forms of communication amongst these people, like interpersonal communication, oral communication, etc remained ineffective till the advent of the radio and television. They have come to transform the rural dwellers into urban and semi-urban dwellers. Hence, the activities of these rural people will hence forth be seen and heard. They are a people. 
This study cannot be completed without gaining otherwise. Hypotheses were set, both research and null hypotheses for the purpose of gaining support or rejection. 
Because of the relatively cheap in price, adaptability (being able to be carried from place to place), the radio added to the language in use, which is that of the rural man, makes it possible for the radio to penetrate more rural audiences than the television. 
The high cost of television set, lack of availability of electricity especially in Nzam communication, renders the gadget ineffective in rural development, since the people to whom it is made to not receive the programmes meant for them. 
However, this does not mean that the television has not helped in educating the people of Nzam community. This was evidenced in the confirmation by the people that the combination of the two media – radio/television will make the most desired result in that area.       
This study further reveals that the attitudes of the Nzam people have been directed towards rural development programmes – hence, they have through the radio and television been mobilized to take self helper projects like hospitals, markets (example Nkwo Nzam Market) schools and health centres. They have also been mobilized towards the translation programme of the federal government not only that they are aware, but take active part in ensuring the proper realization of the programme.  
The strategic position of Nzam, because of the numerous industries there, many Nigerians from various parts have come to settle there. The Hausas, doing their traditional cattle rearing and others engaged in NNPC and other industries. These set of Nigerians through the role of radio and television have been found identifying with Nzam people, their culture, customs and traditions in their daily activities. 
In the light of this development, if financial constraints are to be overcome and good sum of money made available to the broadcast media – radio and television, the perpetual programming for the rruralities will be put to rest. 

RECOMMENDATION FOR FURTHER STUDY 
Based on the result of this study, the following recommendations have been made to the media people, they should increase their programming for the rural populace. What I mean by this statement is that those programmes that reflects. He lives of the rural dwellers should be given prominence rather than foreign programmes and music. We are a developing people, it is such programming that spurs the people to action and mobilize them to support the landable programmes of the government. It is also through such programmes that the people talk to the government authorities on their need and aspirations. 
Also, the culture of the people is the totality of the way they do their things, therefore the culture of the people must be promoted and preserved through the radio and television, if only the media people carry them along. 
The government of this country should help the people in the rural areas to get their own electricity. This when done will not only put a stop to the rural – urban migration, but will make those who dwell in the rural like Nzam for instance, to clearly view government programmes and activities shown on the television. This is because the television relatively the latest in conveying events combines pictures and sound, need availability of electricity in order to be relayed to the desired audiences the rural people. 
	This research also recommends out of the findings that one of the reasons for the few lapses in reaching the rural people who programmes for the ruralities are themselves not rural based or rural people. As a result, they do not make a real representation of the characteristics of the people. Based on this research finding, the government should consider establishing rural broadcasting stations both radio and television. When this is done, the people to who such stations are built will constitute greater percentage of the staff. In this way of living since they are the people that programme for themselves. The researcher is aware that the cost of establishing these station is too high. But out of the three zones of the state, let there be at least one in each. 
	The private individuals should equally take it as a challenge to establish private local radios and televisions, now that the federal government has allowed them to operate. This will not lessen the huge burden on the government but will bring his people to recognition and subsequent development of the areas. 
	For the existence and would be existing ones, the government and individuals who are well to do, should help finance the media to function effectively. Since broadcasting is cost intensive. Educate a ruralite at day by financing rural broadcasting. This is the hidden place of the much talked about rural development. 
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APPENDIX A 
Dear Respondent, 
QUESTIONNAIRE

	I am carrying out a study on “The Role of Radio and Television in Rural Development”, focusing on Nzam Community in Anambra West Local Government Area, Anambra State. 
	I will appreciate your assistance in completing this questionnaire. Your responses are to be treated as strictly confidential and will be for no other purpose than the study explained above. 
	Thanks for your co-operation. 


Instruction: Please Tick  (    ) in the boxes as applicable. 
Example: Do you view television? 
(a) Yes 	[	]	(b) No [	] 
Demographic Data 
 1. 	Age: 
a)	18 – 25 years 	[	]	(b) 26 – 34 years 	[	]
c)	35 – 44 years 	[	]	(d) 45 – 49 years 	[	]
e)	50 and above 	[	]
2. 	Gender: 
a)	Male 		[	]	(b) Female 		[	]	
3.	Educational Level: 
a)	No formal education 	[	]	
b) 	First School leaving certificate 	[	]
c)	Senior Secondary school certificate GCE	[	]
d)	OND/HSC	[	]
e)	First Degree and above 	[	] 
4.	Occupation of Respondent? 
a)	Farmer 	[	]	(b)	Trader 	[	]
c)	Artisan 	[	]	(d)	Teacher 	[	]
e)	Other 	[	]
5.	Do you have 
a)	Radio set 	[	]	(b) Television set 	[	]
c)	Both 		[	]	(d)	None 	[	]	
6. 	If you have both sets, which do you pay more attention to? 
a)	Radio 	[	]	(d)	Television 	[	]
7.	Have you, the community ever embarked on any development project in Nzam? 
a)	Yes 	[	]		(b)	No 	[	]
Please specify the kind of programme market, Health Center. 
8.	Though which medium was the project execution conveyed to you? 
 a)	Radio 	[	]	(b)	Television [		] 
9.	Are Government Programmes and policies like “Ochichi 98”, (transition 98), made known to you via 
a)	Radio 	[	]	(b) 	Television 	[	] 
c)	Not aware 	[	] 
10. 	If you watch the television or listen to the radio, do you think that broadcast media have been directing attention to you the rural dwellers? 
a)	Very well 	[	]	(b)	Sometimes 	[	] 
c)	Not all 	[	] 
11. 	If the answer to question 10 is “very well”, state the kind of programme that reflects your community (Nzam), being aimed or shown on television or radio. 
…………………………………………………………………..
	…………………………………………………………………..
12.	Do you show appreciation to the broadcast media? 
a)	Highly appreciated 	[	]	(b) Appreciated 	[	]
c)	Not appreciated  at all 	[	]
13. 	Which of the two broadcast media do you think is a more effective medium for rural development? 
a)	Radio 	[	]	(b) 	Television 	[	] 
c)	Both 		[	]

QUESTIONS FOR THE MEDIA PEOPLE
14. 	Do you programme for the rural people? 
a)	Yes 	[	]	(b)	No	[	]
15.	Please give an example of such programmes especially as it concerns Nzam community if there’s any. 
…………………………………………………………………..
…………………………………………………………………..
16.	What response do you get from the people? 
a)	Very encouraging [	]	(b)	encouraging [	] 
c)	No encouraging 	[	]	
17. 	Do you encounter any set back in your station as you programme for the ruralities? 
a)	Yes 	[	]	(b) 	No 	[	] 
	Please specify………………………………………………..
18.	What recommendation do you propose towards the improvement of the life of the rural people via the radio/television. 
…………………………………………………………………..
TABLE 10
RATE OF APPRECIATION 
	
	O
	E
	O – E 
	(O – E)2
	(O – E)2
     E

	Very well 
	6
	66.7
	-60.7
	3684.5
	55.3

	Sometimes 
	106
	66.7
	93.0
	9704.9
	130.5

	Not at all 
	34
	66.7
	-32.8
	1078.9
	16.2

	Total 
	200
	
	
	
	X2 = 202


   
X2 	=	∑(O – E)2 
		       E
	=	55.3 + 130.5 + 16.2 
	=	202, d.f. = 2 P > 0.05 
d.f. 	=	k – 1 
Chi-square table value = 5.991, but the calculated value 202 > 5.991. 

Table 13 
	Media 
	O
	E
	O – E 
	(O – E)2
	(O – E)2
     E

	Radio
	109
	66.7
	42.3
	1789.29
	26.8

	Television 
	26
	66.7
	-40.7
	1656.49
	24.8

	Both 
	65
	66.7
	1.7
	2.89
	0.044

	Total 
	200
	
	
	
	X2 = 51 =644


   
X2 	=	∑(O – E)2 
		       E
	=	26.8 + 24.8 + 0.044 = 51.644
51 – 644, d.f = 2 P > 0.05 
chi-square value 	= 5.991 
But 51. 644 > 5.991 
TABLE 14
	
	O
	E
	O – E 
	(O – E)2
	(O – E)2
     E

	Yes  
	4
	2
	2
	4
	2

	No 
	0
	2
	-2
	4
	2

	Total 
	4
	
	
	
	X2 = 4


   X2 	=	∑(O – E)2 
		       E
	=	2 + 2 = 4 
d.f 	=	k – 1 = 1 
4, d. f = 1 P > 0.95 
chi-square value = 3.841 
However, 4 > 3.841, hence hypothesis two (research) hypothesis is supported or accepted and the null. 
Table 16
The kind of response from the radio people on radio and television programming. 
	
	O
	E
	O – E 
	(O – E)2
	(O – E)2
     E

	High appreciated 
	106
	66.7
	39.3
	1544.49
	23.2

	Appreciated 
	85
	66.7
	18.3
	334.89
	5.02

	Not appreciated 
	9
	66.7
	-57.7
	3329.29
	49.9

	Total 
	200
	
	
	
	X2 = 78.12


   
X2 	=	∑(O – E)2 
		       E
	=	23.2 + 5.02 + 49.9 = 78.12
d.f 	=	k – 1 = 3 – 1 = 2P > 0.05 = 5.991. 
But the calculated value, 78.12 > 5.991. 
Table 17

	
	O
	E
	O – E 
	(O – E)2
	(O – E)2
     E

	Yes  
	4
	2
	2
	4
	2

	No 
	0
	2
	-2
	4
	2

	Total 
	4
	
	
	
	X2 = 4



From the table above, 
   X2 	=	∑(O – E)2 
		       E
	=	2 + 2 = 4 
d.f 	=	k – 1 
= 2 – 1 = 1. 
The chi-square table of value = 3.841 
.:. The calculated value from the goodness of fit 4 > 3.841. 
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