THE ROLE OF MASS MEDIA IN SOCIALIZING CHILDREN 
(A CASE STUDY OF EDO STATE)

ABSTRACT

Journalists willing to advocate for children and young people face the challenge of counterbalancing negative images or 'deionization' (Franklin and Horwath 1996) of children and, particularly, of adolescents, in print, television and film. Starkly contrasting with once popular views of childhood as a time of innocence, less than positive images of children and young people in the media may place obstacles in the path of attempts to prevent their abuse and neglect. In the last 70 years, mass media such as radio, motion pictures, recorded music and television have become important agents of socialization. Television in particular is a critical force in the socialization of children. Many parents in essence allow the television set to become a child’s favourite “playmate”. It is generally agreed that children are exposed to a great deal of violence in the process. Mass media are important in socialization because they provide models of behaviour particularly among children.
CHAPTER ONE

INTRODUCTION

1.1 BACKGROUND TO THE STUDY
Media has turned the world into a global village. It is prominent tool and a best means of one way communication. So, it’s being widely used for everything and for any purpose.
It has been playing a significant role in most of all social, political and development sectors due to its power to influence on attitude and behaviour of general public and its outstanding role to design planned and policy on national and international level.
Offer the re-advent of democracy in Nepal, the uses of media are intense in every aspect of social, political and economic development.
Similarly, media is also playing a major role in promotion of children development. The media have made children more sociable in Edo state and every other city in Nigeria in which children are exposed to the activities of the media. 
The term mass media s defined as a means of communication that operate on a large scale reaching and involving virtually everyone in a society to a great or lesser degree.
Mass coverage on childhood socialization cannot be over looked. The term socialization is the process of learning interpersonal and  interactional skills that conform with the values of one's society. (Stedman’s MedicalDictionary).

Again, Socialization is a term used by sociologists, social psychologists, anthropologists,  political scientists  and  educationalists to refer to the lifelong process of inheriting and disseminating norms, customs and ideologies, providing an individual with the skills and habits necessary for participating within his or her own society. Socialization is thus ‘the means by which social and cultural continuity are attained’.

Childhood socialization can be categorized into Primary and secondary. Primary socialization occurs when a child learns the attitudes, values, and actions appropriate to individuals as members of a particular culture. Primary socialization  for a child is very important because it sets the groundwork for all future socialization. Secondary socialization refers to the process of learning what is the appropriate behavior as a member of a smaller group within the larger society.

1.2 STATEMENT OF THE PROBLEM
Nigeria can be described as a country that respects culture as well as tradition. Over socialization on the part of children can disregard or disrespect the traditional belief of Nigeria. 

The influence of the media on the social and psychosocial development of children is profound. Thus, it is important for experts and physicians to discuss with parents their child’s exposure to media and to provide guidance on age-appropriate use of all media, including television, radio, music, video games and the Internet.

Today, television particularly movies has become a leading sex educator for children in Nigeria. This is a problem that is difficult to control. 
1.3 OBJECTIVES OF THE STUDY
There is no research work that will be completed without achieving the researcher’s aims and objectives based on the subject matters. Therefore, this segment has played an important role in this chapter one as it aids the reader to the researcher’s target goals at the end of this work.
The objectives of this research are to explore the benefits and the impact of the media on children’s socialization and to identify how media experts can counsel parents and promote the healthy use of the media in their communities.
The media evidently has a noticeable impact on our lives and behaviours and especially the children and the weak-minded people in our society. In a short span of time, most children can imitate a movie character, sing an advertising song, or show other impressions of what they learn from media. 

1.4 RESEARCH QUESTIONS
This segment of a research project is interesting as it offers the researcher the opportunity to ask and or present question that are relevant and related to the subject matter.  At this point, let us make a look at the following questions in other to enable us capture the researcher’s intention towards this the role of mass media in childhood socialization. 

1. Do the media have direct impact on the social development of children?

2. Does the society or the government support the media in the development of children’s social life?

3. Do the media have negative effect of the life of children?

4. Do the media expose children to early sex?

5. Are the children that have access to the media more socialized?

1.5 SCOPE OF THE STUDY
The research is limited to children and the mass media that is, observing the role of the mass media on childhood socialization within the context of Edo state. 

1.6  LIMITATION OF THE STUDY

One of the major problems encountered by the researcher is the monetary problem. There was no sufficient money to make the purchasing of all necessary materials for the research work. There was also the problem of meeting some personalities to get information from them. Because of that, the researcher found it difficult to collect all the necessary information. Time on the other hand was a big limitation as the researcher has other lectures to attend alongside the project report. 
1.7 SIGNIFICANCE OF THE STUDY
This study of children and what affect them is very important as it exposes us to the danger and the negative implications which it has in our children. Neglection and exposure of children to any form of media practice often leads to a great destruction of societal norms and values as the children happens to grow up without any form of home training and parental care. They find it very difficult to do anything that will have positive impact to the society in which they belong. This research work therefore will be useful to both students and researchers. 

CHAPTER TWO
LITERATURE REVIEW

2.1 INTRODUCTION 

Mass media present the opportunity to communicate to large numbers of people and to target particular groups of people. As observed by Gamble and Gamble (1999: 478), mass communication is significantly different from other forms of communication. They note that mass communication has the capacity to reach 'simultaneously' many thousands of people who are not related to the sender. It depends on 'technical devices' or 'machines' to quickly distribute messages to diverse audiences often unknown to each other. It is accessible to many people, but may be avoided. It is orchestrated by specialists whose intent is to persuade potential audiences of the benefits of their attention. It is 'controlled by gatekeepers' who censor the content of messages. And finally, unlike one-to-one communication, it produces only minimal, delayed feedback to its senders.

However, mass communication simultaneously presents opportunities and limitations, both of which require consideration when planning mass media assisted eradication of social problems such as child abuse and neglect. According to Wellings and Macdowall (2000: 23), drawing on Tones et al. (1990): 'The strength of the mass media lies in helping to put issues on the public agenda, in reinforcing local efforts, in raising consciousness about . . . issues and in conveying simple information. The limitations of the mass media are that they are less effective in conveying complex information, in teaching skills, in shifting attitudes and beliefs, and in changing behaviour in the absence of other enabling factors.'

2.1.2 ADVERTISING MEDIA

According to Igudia (2002:57), an advertising Medias are the vehicle that is used to carry the advertisement messages from the sender to the intended receiver.


The media provide opportunity to reach people who are the potential buyers of products.


There are varieties of advertising media and the choice of the media would be affected by many factors including target marked, advertising objectives and media characteristics (Broadcast), direct mail especially, and directory and open door media.


Broadcast media: According to William (1983:421) broadcast include commercial, television, and radio. 


Television: television is the newest fastest of all growing major media channel available. It is also probably the most versatile. It makes it appeal through both the ear and the eyes. Product can be demonstrated as well as explained. It offers considerable flexibility in terms of the geographic market covered and the time of the message presentation. By it impression through eyes, television can take advantage of the personal, dramatic impact of the spoken word. On the other hand, television in an extremely expensive media.


Radio: the radio is one of the most powerful media channels available. The repetition of advertising message builds and maintains general public customers’ awareness.


Radio commercials are very high quality and this has a direct effect on their communication and persuasion effectively. Promotional messages are dynamic. Radio is also an expensive medium of advertising.


Print media: some print media includes news papers, magazines, trade press and periodicals. Except for very big news papers; other news papers are generally local and serve the immediate market.


News papers: this is an excellent media when printing and colours are desired in an advertisement. It can be used to reach a natural market at a relatively low cost. On the other hand, magazines are less favorable due to its flexibility and the infrequency with which they reach the market, as compared with other media.


Direct mail: this is probably the most personal selective of all the contact, there is a minimum waste of circulation the cost of direct mail is the guile high. It severe limitation of direction mail is the difficulty of getting and maintaining good mailing list. It also suffers from the stigma of being closed as junk mails.

2.1.3 CONCEPTUALIZATION OF CHILDHOOD AND ADOLESCENCE

This section discusses: images of children and young people in society and in the media; media influences on children and children's rights; and the impact of media campaigns on the victims of child abuse.

2.1.4 IMAGES OF CHILDREN IN SOCIETY AND THE MEDIA

Journalists willing to advocate for children and young people face the challenge of counterbalancing negative images or 'deionization' (Franklin and Horwath 1996) of children and, particularly, of adolescents, in print, television and film. Starkly contrasting with once popular views of childhood as a time of innocence, less than positive images of children and young people in the media may place obstacles in the path of attempts to prevent their abuse and neglect.

It is notable that child abuse media prevention campaigns rarely, if ever, focus on the maltreatment of adolescents (rather attention is given to societal problems, perhaps stemming from child abuse, such as drug use, youth suicide and chroming (see Goddard and Tucci 2002: 11)). Similarly, as observed by Mendes (2000: 50), drawing on Vinson (1987), Aldridge (1994) and Wilczynski and Sinclair (1999): 'Structural disadvantages contributing to child abuse and neglect such as poverty, unemployment, and gender or race-based discrimination are rendered invisible [in the media].'

A comparison of the media coverage of three child murder cases - two in the United Kingdom and one in Australia - highlights significantly different images of children created, or reinforced, by media comment.

Alder and Polk (2001) observe the language used and attitudes portrayed in the media coverage. In 1968, 11-year old Mary Bell murdered two boys, aged three and four in the UK. Twenty-five years later, in 1993, two ten-year-old boys murdered two-year-old Jamie Bulger in the UK, and in Australia in 1998, a ten-year-old boy was charged with drowning a six-year-old playmate.

According to Alder and Polk (2001), while media commentary in the Mary Bell case expressed 'concern for the offender' who was perceived by many as the 'surviving child of this tragedy', the latter two cases predominantly yielded media commentary that described the child offenders as 'evil', callous and reckless. Alder and Polk (2001: 134) contend that: 'What may have changed in the years since the Bell case is the gradual evolution of an internationalized media, capable of the instantaneous transfer of 'infotainment' around the globe these outlets have a special appetite for the bizarre and unusual.'

Franklin and Horwath (1996) further observe a concerning change in society's perception of children which, as Tomison (1997) has noted, extends to adolescents. Less often perceived as 'innocent' and 'innately good', it seems a child or young person may now be portrayed as a 'powerful, destructive human being' (Franklin and Horwath 1996: 315).

The cases described above are distressing and uncommon. Negative images of children (perhaps stemming from such cases), and media reinforcement of feelings that children and young people are a burden on families and on society, do not assist in the prevention of child abuse and neglect. Further exploration of the lives experienced by young offenders, while not detracting from the horror of events that occur, almost invariably reveals their own victimization as children or as adolescents.

Moreover, as Tomison (1997: 22) claims, perceiving children as 'powerful' and 'evil' beings may 'dehumanise' children and serve to justify child abuse. He further contends that the negative portrayal of children in the media may result in victims of abuse blaming themselves for their abuse. Victims may be led to believe that they deserved the assaults perpetrated against them, and thus accept their abuse as justified.

Further, Tomison (1997) cites Winn (1993) and Garbarino (1992) to note that these negative images of children may indeed be magnified once the child becomes an adolescent. Negative stereotypes of young people, he contends, may contribute to the incidence of adolescent maltreatment, exacerbating 'the problems of troubled youth in troubled families, providing a justification for unresponsive parenting and increasing the probability of serious family conflict' (Tomison 1997: 23).

By putting pressure on governments to increase community supports for children and families, and by presenting positive, empathetic images of children and young people, the media may have a powerful influence in preventing, rather than perhaps indirectly promoting, child maltreatment. As Walby (1996: 25) argues: 'Children and childhood need to be better appreciated; families with children need a more supportive environment; issues affecting children need more sophisticated debate; and services for children and the people who work for them need more support from the public.'

2.1.5 MEDIA INFLUENCES ON CHILDREN AND CHILDREN'S 
RIGHTS

The impact of media advertising on children and adolescents is well documented, as is concern about some aspects of the media's powerful influence on children's attitudes and behaviours (see, for example, Macklin and Carlson 1999; Inquiry into the Effects of Television and Multimedia on Children and Families in Victoria 2000). Television may be 'a more powerful socialization agent than peers and teachers' (Hutson, Watkins and Kunkel 1989 cited in Walsh, Laczniak, and Carlson 1999: 119).

As acknowledged in a major New Zealand newspaper, it is notable that: 'The media promote violence as an effective way of dealing with conflict through television, films, videos, and interactive video games' (The New Zealand Herald, 28/11/01).

In evidence given to the Victorian Government Inquiry into the Effects of Television and Multimedia on Children and Families in Victoria, Michael Carr-Gregg (2000: 68) further endorses this view: 'Contrary to some claims, many people in the medical, public health, and scientific communities are in agreement that the relationship between television violence and aggression and violence in young people does exist. Exhaustive reviews of the evidence accumulated over 40 years - and we are talking about 3000 different studies - have led researchers to conclude unequivocally that mass media significantly contributes to the aggressive behaviour and attitudes of many children, adolescents, and, of course, adults.'

However, this power of the media to negatively influence children's attitudes and behaviours may be used to impact positively on the lives of children and adolescents. According to the Inquiry into the Effects of Television and Multimedia on Children and Families in Victoria (2000: 35): 'Qualitative evidence suggests that quality children's television can enhance child development by providing positive role models of cooperation and collaboration as a responsible way of acting in the world.'

Indeed, the constructive use of mass media can assist in teaching children and young people socially desirable ways of dealing with conflict, knowledge of their rights to integrity and protection from harm, healthy eating habits and lifestyles, and ways to assert themselves and their rights in a positive, acceptable manner.

As noted in the Inquiry into the Effects of Television and Multimedia on Children and Families in Victoria (2000: 37), evaluations of educational television programs, designed either for pre-schoolers or for older children, have suggested their effectiveness in 'heightening a range of social behaviours' (Friedrich and Stein 1973), diminishing 'the effects of stereotyping' (Johnston and Ettema 1982), increasing 'preparedness for adolescence' (Singer and Singer 1994), and stimulating the discussion of 'solutions to general social issues' (Johnston, Bauman, Milne, and Urdan 1993). Research suggests that, at least in the short term, television viewing of such programs may increase children's and young people's knowledge and positively change attitudes and behaviours. Unfortunately, longitudinal studies exploring sustained effects are rare and thus inconclusive.

The Inquiry into the Effects of Television and Multimedia on Children and Families in Victoria (2000: 33) further notes that television 'is one of the most popular forms of mass communication and entertainment in Nigeria and has been under-utilized as an educative tool', and suggests that perhaps narrow vision has meant that the deliberate use of television simultaneously to entertain and educate has not been fully recognized. Despite this, Postman (1994) has argued that television is rapidly becoming 'the first curriculum', with educational institutions such as schools following behind.

2.1.6 HOW ARE CHILDREN SOCIALIZED?
Socialization is a learning process that begins shortly after birth.  Early childhood is the period of the most intense and the most crucial socialization.  It is then that we acquire language and learn the fundamentals of our culture.  It is also when much of our personality takes shape.  However, we continue to be socialized throughout our lives.  As we age, we enter new statuses and need to learn the appropriate roles for them.  We also have experiences that teach us lessons and potentially lead us to alter our expectations, beliefs, and personality.  For instance, the experience of being raped is likely to cause a woman to be distrustful of others.

Looking around the world, we see that different cultures use different techniques to socialize their children.  There are two broad types of teaching methods--formal and informal.  Formal education is what primarily happens in a classroom.  It usually is structured, controlled, and directed primarily by adult teachers who are professional "knowers."  In contrast, informal education can occur anywhere.  It involves imitation of what others do and say as well as experimentation and repetitive practice of basic skills.  This is what happens when children role-play adult interactions in their games.

Most of the crucial early socialization throughout the world is done informally under the supervision of women and girls.  Initially, mothers and their female relatives are primarily responsible for socialization.  Later, when children enter the lower school grades, they are usually under the control of women teachers.  In North America and some other industrialized nations, baby-sitters are most often teenage girls who live in the neighborhood.  In other societies, they are likely to be older sisters or grandmothers.
2.2 THEORETICAL FRAME WORK

The entire study of mass communication is based on the premises that there are effects from the media,  yet it seems to be the issue on which there is certainly and least agreement.  This apparent uncertainty is the more surprising since every day experience provides countless examples of small effects.

Consequently, we live in a world where the influence of the mass media on children are based on the assumption that we know what is going on the television when it comes to allowing children free access to television.  There are few people who can trace on piece of information or opinion to a  sources in the media, and much money and effort is spent in directing media to achieve such affect. It is on the basis that mass media effects theory were carefully examinational to support this research work since child socialization has to do with the effectiveness of the media.
CHAPTER THREE

RESEARCH METHODOLOGY

3.0 METHODOLOGY

Methodology is generally a guideline system for solving a problem, with specific components such as phases, tasks, methods, techniques and tools. It can be defined also as follows:

"The analysis of the principles of methods, rules, and postulates employed by a discipline";

"The systematic study of methods that are, can be, or have been applied within a discipline";

A methodology can be considered to include multiple methods, each as applied to various aspects of the whole scope of the methodology. 

3.2
POPULATION OF THE STUDY

The population of this research work consists of 100 journalists in Benin City, Edo state.  
3.3 SAMPLE SIZE AND SAMPLE TECHNIQUES 

Sample size is the area of population for the study. In this work the researcher choose Edo State as a case study for actual investigation of study. The sampling size for the study is made up of one hundred (100) journalists drawn from the population.

The sampling technique was random method. Sampling was randomly selected so as to avoid bias in the generation of findings.

Since the researcher cannot study the entire population, a simple random sampling technique was adopted in selecting this sample size. This option was taken to give every respondents equal opportunity of being selected, in all 100 respondents were selected.

3.4 METHOD OF DATA COLLECTION 

All the information gathered were analyzed by the use of tabulation that is arranged in sub-topics according to their relevance to the data collected from the field. After each table a brief explanation would following to understand fully the positive and negative responses of the respondents.

A type of technique for collecting data employed in this research work to ascertain their consistency and validity. 

The data were collected through the use of questionnaire and interview as the primary method, while textbooks were used as the secondary source of data collection.

The method adopted by the researcher in collecting the information for the study included the use of questionnaire, interview with the respondents and personal observation. 

However, the questionnaires contained well structured questioned and little of open ended questions hoped would attract information on the role of mass media in childhood socialization.
Questionnaire

The questionnaire was constructed and into two parts, the first part contains the personal data of the respondents like sex, age, marital status and academic qualification. While part B contains six fifteen questions designed and sent to journalists within Benin City.
Interview

Oral interview were conducted with primary aim of collecting data for this research. The interview section only acted as a supplementary method to the questionnaires that were administered by the researcher. 

3.5 METHOD OF DATA ANALYSIS

As explained above, the data collected will be presented in tables where necessary percentages will be used. That is table and simple percentage will be used to analyze the data collected from the field work. 

CHAPTER FOUR

4.0 PRESENTATION AND ANALYSIS OF DATA 

Data analysis requires researchers to sort out non-usable data such as incomplete questionnaires or dropouts in an experiment; code and edit data to meet the requirements; and analyze data quantitatively, qualitatively or both.

Analysis of data is a process of inspecting, cleaning, transforming, and modeling data with the goal of highlighting useful information, suggesting conclusions, and supporting decision making. Data analysis has multiple faces and approaches, surrounding various techniques under a variety of names, in different business, science, and social science domains.

In this chapter, the data generated from the field would be presented. Questionnaires were produced and taken to the field for completion. in all, fifty-two questionnaire were returned. 

The researcher decided to work with the returned questionnaire of the total number of 52. The table below shows the distribution and return of the questionnaires. 

4.1 PRESENTATION OF DATA 

The table below represents the total number of questionnaire administered journalists in Benin City.
TABLE II (SEX)

	SEX
	RESPONSES
	PERCENTAGE %

	MALE
	32
	61.5

	FEMALE
	20
	38.5

	TOTAL
	52
	100


Source: Field survey 2014.     

4.2 RESEARCH QUESTIONS

QUESTION 1: 

Is there any significant relationship between the mass media and childhood socialization? 
TABLE 1

	RESPONSE
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	27
	51.9

	No
	25
	48.1

	Total
	52
	100


Source: Field survey 2014.     

From the table above, 27 respondents said yes to the question asked while 25 respondents said No to the question representing 51.9% and 48.1% respectively. That means that there any significant relationship between the mass media and childhood socialization.

QUESTION 2:


Does the mass media have impact on childhood socialization?
TABLE 2

	RESPONSE
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	52
	100

	No
	0
	0

	Total
	52
	100


Field Survey, 2014.

From the above table, all the responses said ‘Yes’ to the question asked while no response said ‘No’ to the question asked. This therefore means the mass media have impact on childhood socialization.
QUESTION 3:

Do children learn from mass media activities?
TABLE 3

	RESPONSE
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	52
	100

	No
	0
	0

	Total
	52
	100


Source: Field survey 2014.  

Looking at the above table, all the responses said ‘Yes’ to the question asked while no response said ‘No’ to the question asked. This therefore means that children learn from mass media activities.

QUESTION 4:  is television is the newest and fastest of all growing major media channel available?

TABLE 4:

	RESPONSE
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	52
	100

	No
	0
	0

	Total
	52
	100


Field Survey, 2014.

From the above table, all the responses said ‘Yes’ to the question asked while no response said ‘No’ to the question asked. This therefore means that it is true that television is the newest and fastest of all growing major media channel available.
QUESTION 5

Can the media violence affect the children negatively?
TABLE 5:

	RESPONSE
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	52
	100

	No
	0
	0

	Total
	52
	100


Field Survey, 2014.

From the above table, all the responses said ‘Yes’ to the question asked while no response said ‘No’ to the question asked. This therefore means that the media violence can affect the children negatively.
CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION 

5.1 SUMMARY 

We have seen some of the reasons why we advertise to children, some different positive and negative effects of TV advertisement on children, how people can cut through the hype of TV ads and pick good things for their children. “Infants, toddlers, and preschoolers are spending far more time watching DVDs and clicking remote controls and computer mice than reading books, according to a Kaiser Foundation study released yesterday


The effect of such high-intensity media exposure is unclear, researchers said, but what is clear is that the under-6 set is becoming far more media savvy than anyone expected. 

5.2 CONCLUSION 

Advertiser’s primary mission is to reach prospective customers and influence their awareness, attitudes and buying behaviour. They spend a lot of money to keep individuals (markets) interested in their products. To succeed, they need to understand what makes potential customers behave the way they do. The advertisers goals is to get enough relevant market data to develop accurate profiles of buyers-to-find the common group (and symbols) for communications this involves the study of consumers behaviour: the mental and emotional processes and the physical activities of people who purchase and use goods and services to satisfy particular needs and wants.

Young children have a limited understanding of commercial markets, and are unaware that advertisements are motivated out of a desire for profits. Somewhat some authors have claimed that to have found that 80% of 4- to 13-year-old children knew that advertisements ‘‘wanted to sell you something’’, with no variation by age.
5.3 RECOMMENDATION 

Any issue relating to children is very sensitive and should be handled carefully. Advertising has both positive and negative impact on children. Children should not be exposed to all kinds of television advertisement because children imitate what ever they watch on television whether good or bad.  

The problem of violence shown to children in the media will not be solved easily. This violence does not only show how violent our society is, but it helps make our society more violent. We should not allow our children to be exposed to television violence. If we continue to allow the violence on television that is consistently shown to our children, then our future nation will have a large quantity of angry adults and criminals.
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APPENDIX 

Dept. Mass Communication,

Institute of Opencast Mining & Tech,

Benin City,

Edo State.

Dear Sir/Madam,

I am an ND final year student from the above mentioned institution conducting a study on “THE MASS MEDIA AND CHILD: THE INFLUENCE OF MASS MEDIA ON CHILD SOCIALIZATION” Edo State as a case study.


The purpose is to enable me gather necessary data ands analyze it with a view to making some findings and recommendations where necessary.


I sincerely assure you that the information disclosed will be treated in strict confidence.  


Thank for anticipated favour.









Yours Faithfully,





          

          Uzor Glory 

QUESTIONNAIRE

PART A

I. Name:

II. Sex:
Male [
]  Female [

]

III. Age: 
18 – 25 [
]
29 – 39 [
] 40 – 50 [
]

IV. Marital Status: Single [
] Married [
   ] Divorced [
] 

V. Academic qualification WAEC [
] NCE [
] OND[      ] HND [
  ]DEGREE[      ] PHD [      ]

PART B

1. Is there any significant relationship between the mass media and childhood socialization? 
Yes [
   ]  No [
]
2. Does the mass media have impact on childhood socialization?


Yes [
   ]  No [
]

3. Do children learn from mass media activities?


Yes [
   ]  No [
]

4. Is television is the newest and fastest of all growing major media channel available?

Yes [
   ]  No [
]

5. Can the media violence affect the children negatively?


Yes [
   ]  No [
]
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