THE ROLE OF BROADCAST JOURNALISM IN NIGERIA

Abstract
The research work to look on The Role of Broadcast Journalism in Nigeria with particular reference to Nigerian Television Authority (NTA), Lagos. It is mainly carried out to have knowledge of broadcast journalism deals with news writing and presentation in the electronic medium. It poses a Herculean task for a journalist A broadcast journalist must be aware of just about everything that is going on the world over i.e. he must know something about everything and everything about something. As a result, the research work is divided into five chapters: Chapter one of this research deals with introduction of topic on study, background to the study, statement of the problem, purpose of the study, significance of the study, research questions, delimitation and limitation to the study. Chapter two focuses on the review of related literature, the review of many authors also included in this chapter on the broadcast journalism. The relevance, importance and purpose of broadcast journalism. Chapter three based on research methodology, research design and data analysis procedure. Chapter four has to do with data analysis and discussion of finding, testing of hypothesis, for the purpose of analysis we make use of table and percentage to text the validity and reliability of the result. Finally, chapter five deal with summary, conclusion and recommendation, bibliography and appendix. With above information it is assumed that research may not find it difficult to sensitize how effective is broadcast journalism in Nigeria.
CHAPTER ONE

INTRODUCTION

The project concerns the role of broadcast journalism in Nigeria. Broadcast journalism deals with news writing and presentation in the electronic medium.

This poses a Herculen task for a journalist. A broadcast journalist must be aware of just about everything that is going on the world over. He must be abreast of current events around the globe; he must be familiars with inner workings of his local government area as well as have the knowledge about sincerity council of United Nations. To be a reporter, it is a twenty four hours a day job. The journalist must eat, think and smell news. Being a journalist is probably one of the most demanding job.

The journalist has to make a life-long commitment. Without this dedication, it can not be practically guaranteed that the journalist would over rise above a mediocre.

A good broadcast journalist must have a broad liberal arts, educate, a comfortable and confident command of the language, a friendly disposition and a clear articulate voice as well as a good personality. As a journalist of events, he should also have the followings: equalities

He should have at lease a conversational knowledge of the specialized field of every man he interviews.

He should know enough to recognize what is news interesting and important.

He must be prepared, in the course of morning to shift mental gears from guising a detectives about a homicide to a news conference with a state governor, commissioners and others.

He should be tough, aggressive but at the same time humane and sympathetic.

The journalist particularly the television journalist must be aware of the limitations as well as the possibilities of the medium.

1.1 BACKGROUND TO THE STUDY

Like the print media, the electronic media or broadcast journalism, as a whole, have one thing in common they involve the conversion of aural and visual signals into electrical implies that can be, or that are then, reconverted into aural and visual signals, which we can hear/see. which we can hear or see by means of special technology. But whereas the technology involved in the print media is embolic belongs to and is situated in the technologies of the electronic journalism is three fold, and is divided between the source and the receiver in the mass communication process. Here lies the historical background of broadcasting in Nigeria.

Nigerian Broadcasting began with radio on December 19th 1932 when the B.B.C launched the world’s first regularly scheduled short were programme services. The service was intended to develop political electoral and economic links between the United Kingdom and English speaking people in its colonies.

On April 1, 1957 however, the Nigerian Broadcasting Co-operation was born to serve an audience which varied greatly in composition the N.B.C concentrated on three areas of programmes entertainment news and information.

1.2 STATEMENT OF THE PROBLEM

This project is focusing on the role of the broadcast journalism in Nigeria. A broadcast journalist is seen as a profession that deals with news writing and presentation in the electronic medium, despite their role the broadcast journalist are still facing same problem of assault e.g. Sedition, libel and sandal e.t.c. Journalist are still facing some problem of assault e.g. sedition, libel and sandal e.t.c Journalist are expected to know their right and responsibility in order to be fair and objective in the news writing.

1.3 PURPOSE OF THE STUDY

The purpose of this project is to shed more light on the roles of broadcast journalism in Nigeria, in Radio and Television media houses.

The research also aims at unveil and methods that can be adopted by a journalist in broadcast media houses.

1.4 SIGNIFICANCE OF THE STUDY

This study is to show the role of broadcast journalism in Nigeria. It will go a long way in helping future journalists, researchers and students like who have interest in studying the role of broadcast journalism in Nigeria.

Also this study gives various ideas by which a good journalist can gather his news stories.

1.5 RESEARCH QUESTIONS

To enhance this study, the following research questions would be used for this write up.

i. Does the number of journalist in any organization justifies like the effectively of media production?

ii. Can the effective dissemination of information be able to establish good relationship between your organization and its publics?

iii. What do you regard as the best method, the most effective means of disseminating information?

iv. Do you subscribe to the assertion that effective performances of journalist enhance sound information dissemination to the media audience?

v. How will you judge the performance of mass media practitioners in Nigeria?

1.6 DELIMITATION

Broadcast journalism is an important duties, which enhance the efficiency of a journalist. Hence, being a whole topic, particular reference will be made to only imposed and inherent limitations of broadcast journalism in order to alleviate cumbersome nature of the duty.

It shall be conducted by studying the role of broadcast journalism in Nigeria media houses.

1.7 LIMITATION OF THE STUDY

Being a good journalist cannot be a function of a factor but a function of a number of factors, hence this research is limited to the examination of broadcast journalism as an important factor that make a journalist to be effective.

The problem envisaged to be encountered in the process of carrying out this research will include the following.

The availability of the journalist to be contacted and the willingness to express their opinion on the method adopted in writing their news.

Time and cost involved in the study may also affect the quality of information to be contained in the research. The major constraint includes transportation costs, contingency cost such as repeated calls to the establishment or the media journalist by the use of telephone, materials and time limit.

Finally, the researchers being mindful of the fact that without 75%$ lecture attendance, cannot be allowed to sit for the semester examination, could not mere out of the school during lecture house to get the necessary information. Due to lack of adequate fund on time, the research could not be extended further but avenue remains for future researchers to go beyond this scope.

CHAPTER TWO

LITERATURE REVIEW

2.1 The Focus of review.

Effective communication with the rural people and their active participation in the development of the rural area is very essential for a developing society. Schramm as cited in Ogbu (1980:207) in his remarkable work on media role in rural development observes that communication is always at the centre of existence for any society, developing or not.

This review covers the following areas, such as : Development as a concept, development communication, the modes of mobilization for social change in the rural area, the various forms and degree of community participation, programme genres.

2.2 The Review itself.

A related empirical study done and reported by UNESCO on rural communication which buttresses the effectiveness of radio is the ‘‘radio farm forums for rural development’’ carried out in Ghana between December,1964 and April,1965. The experiment showed that radio broadcasting, when skilfully used can be an effective medium of communication for rural development. In this experiment, about 43% respondents were able to identify and differentiate farm forums from other types. At least, 81% of them listened to this development support communication during the period (UNESCO, 1968:21).

In Nigeria similar studies have been done. The ‘‘Don Manuma’’ ( for farmers) is an encouraging innovative agricultural programme on Radio Kaduna and a family village (Alabarikawa) was created using the air time drama. It succeded as an effective way of teaching the rural peasants the procedure and rules of mechandized farming and how to cater for the new crops. Agricultural research findings have successfully been simplified into hausa songs and effectively communicated to farmers. The programme attracted satisfactory response and participation from rural dwellers, Ugboajah (1986:13).With the advent of technology today, the traditional mode of communication is gradually phasing out and technology replacing it, in the rural areas in that the rural dwellers now interact with their phones using the social media.

In an another study, Moemeka (1989:18) intended to determine which of the seven media (social forums, town crier, village market, village school, newspaper, radio and television), villagers in the then Bendel State of Nigeria depended on their response to the three development projects: Operation Feed the Nation, Local government reforms and the Universal Free Primary Education. The result showed clearly the superiority of the traditional media. Even though more than 80% of the respondents said they first heard of the development projects on the radio,15% through the traditional media and 5% from the newspaper (no one mentioned television).

However, some scholars believed that the combination of different media is more effective than a single medium in developing the rural areas as a research as done by Rogers et al (1977:363) has shown that not only are two media better than a medium for effective communication but also that a combination of the mass media and interpersonal communication is better than using either alone.

In an experiment that compared the effects of a single and multiple media exposure, multiple media were typically found to be more persuasively effective. Therefore the combined use of several media is believed to be an effective technique of persuasion. In their study, Staudohar and Smith (1956:109) found out that the film ‘‘Twelve o’clock High’’ produced more favourable attitudes towards discipline, among airforce trainees. Waples, Berelson and Bradshaw (1940:99) on the other hand, concluded from their study that an attitude frequently changes from a subordinate to a dominant position when it is justified by the press.

In conclusion, these studies are particularly helpful in generating new ideas about the role of radio in the development of the rural areas. Nevertheless, one significant meeting point in all these studies despite divergent opinions is the belief that radio contact is the most appropriate channel of gaining even and rural development in the third world countries such as Nigeria. The insight gained in the review will be of great value to researchers, scholars and students especially in translating the research findings into practice.

1.Development as a Concept

Nigeria faced significant development challenges. As accurate population counts, for Nigeria are difficult to obtain because such figures are tied directly to representation in the National Assembly and distribution of national wealth(http://www.nationsencyclopedia.com September 11,2011,page two).In 2003,60% of the population lived below the poverty line;70% were engaged in agriculture, particularly of the subsistence type;68% were literate; infant mortality stood at 70 deaths per 1000 live births . Today, Nigeria’s population is over 152 million with majority of the population still living below poverty line and dwelling in the rural area. Thus, this has called for the in depth definition of development in order to know what it is and its relatedness to the rural areas.

Since the mid 20th century, according to Mattelart and Mattelart (1998:36) development has become a term synonymous with growth, modernisation, and social change. These concepts, which are most often applied to the ‘Third World’; since they are undeveloped, have been at the centre of many scholarly studies. Researchers have not been able to agree on a single definition of development – perhaps because of the diverse nature of the notion.

Some scholars contend that the meaning of development in one part of the world may be different from that of another area, according to Servas etal (1996:82); this is because each country is considered peculiar in its own physical environment, culture, natural resources, and general way of life . Of course there are some similarities (common features) here and there, but each country remains unique in its own setting.

The best definition of development, for this study, is taken from Servaes et al. (1996:82-83), who sees development as a multidimensional process that involves change in social structures, attitudes, institutions, economic growth, reduction of inequality, and the eradication of poverty. In olden fashion, development meant the poor countries imitating the developed West, and abandoning traditional, barbaric or uncivilized technologies and cultures in favour of the modern Westernised ones. Serveas etal (1996:83) demonstrated that, latter scholars coined the term ‘another development’, which calls for satisfaction of needs, endogenous self-reliance, participatory democracy and life in harmony with the environment – now popularly known as sustainable development.

According to Asadu (2009:5), development means different things to different people but generally, it involves a change from one way to another, where the latter is usually considered better than the former. Development is one of the oldest and most powerful of all western ideas about social progress or lack of it. It can be traced to as far back as the works of 19th century philosophers such as Condorcet, Comte, Durkheim, Saint-Simon, Spencer and even Karl Marx. Development can occur in every aspect of peoples’  life  such as culture, economy, etc. Servaes (1999: 14) says, in sum, it is safe to say that today scholars, as well as policymakers, look upon development as an ethical-political process of social change. It is safe therefore, to argue that modern theorists see the whole dimension of human life as a yardstick for gauging development.

2. Development Communication

Information and Communication Technologies (ICTs) were recognized worldwide as agents of development and they had made some strides in Nigeria. These ICTs brought about radio of which the environment was such that it could not deliver significant dividends for development. No scholar disputes the fact that the media has enormous impact on any society. The only disparity of thinking is on whether the media-induced changes are good or bad for the community. It is also a question of how long it takes for media products to cause change in the lifestyles of people. Therefore the need to be aware of the happenings around us and embrace change brought about development communication.

In the opinion of Okunna (2002:293) development communication, implies communicating development message. Quoting Edeani, she further defined development communication as the use of all forms of communication in reporting, publicizing and promotion of development at all levels of a society. In an attempt to give a vivid definition of the concept, Okunna cited Quebral who viewed it as the art and science of human communication applied to the speedy transformation of a country and the mass of its people.

Asadu (2009:8) demonstrates that development communication can also be called communication for development, development journalism or communication for social change. He further explained, that it simply means applying communication principles to development objectives of a society. It is a multi-communication approach aimed at informing, empowering, educating and mobilizing or motivating the people to better lives in a sustainable way. At the community level, this type of development exposes experts and local technologies in the village. Frazer and Restrepo-Estrada as cited in Asadu (2009

:9) defined communication for development as the use of communication processes, techniques and media to help people towards consensus, to help people plan actions for change and sustainable development, to help people acquire the knowledge and skills they need, to improve their condition and that of society and to improve the effectiveness of institutions.

In development communication, the people are the drivers of their own development. It as well recognizes and respects the culture, attitude, intelligence and traditional wisdom of the people. Therefore development that does not occur with the consent or involvement of the beneficiaries, does not mean true development. Because people will not feel committed to the project. By 2003, there were 113 radio broadcasting stations in Nigeria, among these were 83 government-controlled and 30 commercial stations. All the existing radio stations were located in the urban areas which were either administrative capitals or commercial locations. Therefore the programmes of radio, catered for the tastes of the population in these areas for instance government agencies, elites etc.

And this makes development communication process unsuccessful when compared with that of other countries; in terms of the level of development in those countries. According to Ekwelie as quoted by Okunna (2002:293) a remarkable feature of development communication is that it is only concerned with peoples welfare as defined by them. The broadcasting environment as defined in policy, legislation and regulation was also unfavourable. For example, the existing National Mass Communication Policy is also unfavourable`1.

Taken together, both the 1990 policy and the 1992 Act, while representing an expansion in access, nevertheless deny access to the majority of Nigerians especially those in the rural areas of the country. This development again fails to honour Nigeria’s responsiveness to existing global standards regarding broadcasting. As regards to the New World Information and Communication Order (NWICO) debates of 1970s and 1980s, development scholars and experts are today still worried that instead of pitching development stories, the modern mass media are dousing the public with too much entertainment, sex, fashion, food, celebrity stories ,travel and sensationalism ( Thussu, 2000: 325-341).Some researchers refer to development communication as positive communication.

Asadu (2009:30-37) maintains that there are paradigms to communication for development namely;

a) Modernization paradigm: Development communication can be said to have given form, character and meaning by paradigms, theories, approaches or models.

Features of modernization paradigm are as follows;

I. It sees audiences as passive recipients of media messages who only act when they are told to do so. Bullet theory is its foundation.

II. It does not require immediate feedback.

III. It causes dependency of the developing world on the developed world.

IV. Its messages are usually designed by experts to achieve a particular objective.

V. It does not require interaction between the people and the development agents.

VI. It is prescriptive and not dynamic.

VII. The outcome of any development project is predetermined.

b) Diffusion of innovation approach: The mass media creates the awareness of new ideas and interpersonal communication will be used to persuade the people to adopt the innovation.

The differences between modernization and diffusion of innovation are as follows:

I. Diffusion of innovation theory recognizes that the mass media have limits in causing direct behaviour change for development.

II. The paradigm employs interpersonal approach (channels) to persuade the people to adopt innovation and new ideas.

III. Social structures constitute channels of communication.

c) Participatory communication approach / paradigm: This approach does not subscribe to the master- servant relationship that exists under modernization approach. But brings development closer to the people and liberates or frees them to look inward and define what development means to them. For clarity, participatory approach might include the following:

I. The participation of the intended beneficiaries in different or all of the project cycle stages.

II. Horizontal dialogue rather than vertical information.

III. Cultivation of trust and mutual understanding rather than persuasion.

IV. Local level actions rather national level programmes.

V. Local knowledge.

VI. The role of development specialist as the facilitator and equal participants rather than decision makers.

VII. Communication process rather than specific outcomes.

VIII. The use of communication to articulate deep seated social relations.

3 The Modes Of Mobilization For Social Change In The Rural Area. According to Longman Dictionary of Contemporary English (1978) the verb ‘‘mobilize’’ means to gather together, people or things for a particular service or use. Ucheanya (2003:70) demonstrated that mobilization increases the participation of mature people in public issue, in quoting Nyirand he maintained that mobilization is aimed at mustering national support for a successful programme. Thus it helps in favourably modifying peoples behaviour and it enlightens people for mass participation in public programmes.

Radio, mobilize the masses for social change through its various types of development programmes, which can also be called a typology of development programmes. In definition, typology of development programmes, means the different types of programmes that are deemed to be development-oriented. The interpretation of the development orientation of the different programmes is derived from the emphasis put on the development needs of the rural dwellers (http://www.asiamedia.ucla.edu.September 11,2011,page one). Some of the programmes, apart from news bulletins, should be entirely in the local language. The time and days of the programmes are considered more important because of the time and days they attract more listeners. Therefore, programmes given more time also attract greater public interest than those given less time in a week.

Firstly, the news programmes are among the most programmes listened to. The fact is that the radio stations, schedule their news bulletins – both in the local language and in English – around the same time. According to Okunna (2002:141) news as a programme normally comes up around 7.00 - 8.30 local time and lasts for a duration of 30 -45 minutes. Which shows that news is among their top priorities, apart from major newscast, most radio stations also broadcast news updates, news commentaries, news analyses and news talks as addendum to major news cast. These are the times with highest number of listeners. As people always want to know what is happening around them, in the federal government or State government and outside the country. When things happens in the government house, within a few minutes even people deep in the rural areas have already gotten the information, this is development brought about by radio. This is good because it keeps the local community abreast with what transpires in other parts of the continent after the media have relayed with the foreign media or the internet.

Secondly the peace and reconciliation programmes are broadcast so as be able to bring peace to warring countries or communities after years of war, which is one of the duties of the media. For years now, the radio stations package peace and reconciliation programmes, in collaboration with church leaders and Non-Governmental Organizations (NGOs), drumming the spirit of reconciliation and forgiveness of the rebels who have killed, abducted or maimed many people, as well as destroyed or looted people’s property, the programme presenter play songs for the rebels. The songs are often dedicated by members of the audience of which provisions are made for phone-in, for the comments of the audience. So that after prolonged insurgency; people are desperate for peace, which is a prerequisite for development.

Thirdly is the cultural awareness programmes, of which the programme presenters are supposed to be well-versed with the norms, values and traditions of the community which surround them. This contributes to “preservation” of culture and knowledge of the traditional artefacts and certain important cultural practices which would otherwise be extinct and should be discarded. Local music are broadcast to promote culture and local artistes, The local musicians are invited to the studio to talk about their songs, the lyrics, how they started etc. This process help to inspire other people, especially young ones, who may emulate and start performing or compose their own songs. Radio, have become the best “marketing forum” for musicians, through this musicians are brought to the limelight. The themes of the songs are mostly on social issues and therefore a source of education for the public on social values. This is one way to enhance development because the songs, motivate people into doing positive things advocated for in the songs.

In addition, the religious programmes apart from DJ presentations, music and advertisements, religious programmes are broadcast to enhance development, for instance church leaders preaching to people to obey God, love one another, repent of   their sins in order to be forgiven, or renew their faith in the Lord. Sometimes prayers are said and people receive healing and deliverance especially from the barbaric activities in the rural areas and also ungodly acts. The fact that the radio stations package religious programmes, means that they are important to the community. It also mean that the radio stations choose to lay emphasis on religious programmes because they believe most of the listeners are Christians.

Health Education is an aspect that should not be neglected because, the society can only develop when people are healthy and the media have a responsibility to help people live healthily. Along this line, the radio stations broadcast programmes during which medical doctors appear in the studio(s) to talk about general or specific diseases, their causes, symptoms and how to avoid them or where to seek for treatment. Through it, the community gain tips on simple but important things like disposal of garbage, cleanliness of the surroundings and utensils, and also personal hygiene. This is an important element of development, because once people keep their surroundings clean, then they can certainly reduce the risk of catching bacteria-induced diseases.

The HIV/AIDS pandemic is another area that should be of interest to the radio crew. As a reflection of the national agenda, which considers HIV/AIDS as a big threat to national development, the radio crew package programmes aimed at sensitizing the community on the disease(http://www.nationsencyclopedia.com.September 11,2011page two). The medical officials are invited to sensitize the community on the ABC (Abstain, Be Faithful, and use Condom) model of HIV prevention, as well as on HIV/AIDS counselling, prevention of transmission from mother to child among others.

The fact that health programmes are broadcast, reflects the ranking of health as very significant to the community. As a factor of development, human health is very important, and should be taken care of. The   HIV patients should be taken care of and advised on how to move on with their lives and also socialize with others in order to move on.

Another vital point is, information on Agriculture, the significance of radio in the promotion of rural agriculture and helping people improve the peasantry lifestyles of the rural dwellers show that farming is of great importance as a whole nation can be wiped out without it. The other type of programmes are those initiated by the radio crew themselves to update farmers about market prices, new crop uses, or the market demands for certain crops. It also teaches farmers about animal and crop husbandry, including techniques for planting, weeding, harvesting, storage and marketing approaches. Farmers are encouraged to grow organic crops, which fetch higher prices in the world markets. There should be a partnership between the agricultural experts and the radio crew which help to drive home the right messages for the farmers.

Through radio, agricultural experts will be able to raise massive farmers awareness on the symptoms of crop disease and how to handle it. Without radio, most people would probably not know about the various plant diseases. However, the money realised from farming and agricultural products could help solve some household problems and alleviate poverty.

Furthermore, Environment Alert is of utmost importance too. Over the last decade, following the first global summit on environment, held in Rio de Janeiro, Brazil, in 1992, there has been a growing need for human beings to harness the environment/natural resources for sustainable development. Radio, can sensitize the public on the benefits of tree planting, nature conservation, protection of wetlands, garbage collection for recycling and disposal, and a number of other environmental topics. The key messages of the environmental experts should be, that for every tree cut down two trees should be planted to replace it. And many people have taken heed by planting trees. However, it appears that the rural people are yet to put environmental issues among their priorities. In a way, people still need some environmental education so that they stop looking at the environment as something which can naturally take care of itself. And through such radio programmes, the message will eventually penetrate slowly and people will in the long-run understand the value of environmental protection and conservation.

Self-Help and Small-Scale Investments are important, as poverty and lack of income is one problem of the rural dwellers and they still need more information, tips and guidance on starting up and sustaining small-scale businesses, radio through its programmes have to give tips on how and from where to access small scale loans as well as how to initiate or sustain income generating
projects( http://www.nationsencyclopedia.com.September 11,2011,page seven). People who have been successful in this type of business are invited to the radio station and with their success stories, they can motivate other people who might be reluctant and think they need a lot of money to start income generating projects.

For every good society law and order governs, thus the aim of this type of programme, is to teach the community, important local and international laws. Ewelukwa (2004:5) demonstrates that criminal law refers to the state and federal statutes that define criminal offences and consequently specify corresponding fines and punishments for them. The community therefore, needs to be informed of such crimes and desist from them or pay the fine when they go against the law. This also includes other types of law binding on the country or state. It also aims at building a society which is law abiding and a community that can help the police in enforcing law and order. It involves police officers etc, who should come up with different topics every week and they respond to phone calls and letters from the audience. The discussion can range from traffic and road safety, defilement, domestic violence, trespass, assault, burglary to robbery etc. The police also give out telephone hotline, for people to call and report criminal cases.

This type of programme not only enables people to obey the law, but it also sensitizes them on the need to take it upon themselves to report criminal acts to police, other than think it’s the work of the police to do everything. At the same time, people become aware of how to protect themselves and their properties from criminals. Human rights and family value of the rural dwellers should also be taken into consideration. The watchdog role of the media (radio), against abuse of people’s rights should never be underrated. Radio, run human rights programmes, during which human rights activists talk on how to raise the awareness of the people on the different aspects of human rights. Programmes for persons with disability are important also, including programmes which has to do with the rights of children, women affairs, liberties in the family unit and society as a whole, and the rights of the girl child.

The human rights programmes should also address issues such as love and tolerance in marriage, and cohesion between husband and wife, parents and children, as well as between neighbours. Since being aware of one’s rights is the beginning of development, therefore such programmes are not in vain.

Finally, political awareness and democracy are important to the lives of people everywhere. Politics normally provides the hottest news for the media and the public alike. Therefore, promotion of political awareness and democracy has become one of the top agendas of the radio stations in the rural areas. To confirm this Ucheanya (2003:70) states that mobilization increases the participation of mature people in public issue. He further stated that the act of mass mobilization depend much on the knowledge of the attitudes of the people concerned. It emerged that mature people are generally interested in politics, more than anything else. For instance, during political talk shows, there is bound to be a much bigger number of listeners than during other programmes. Listeners become more active when there is a political talk show, especially when a minister, or any personality is put on air. This can be interpreted that people consider politics to be a deciding factor for many things, especially social services like roads, education, health etc.

News published by the daily newspapers, are analysed and commented on by the radio crew. This keeps the rural people updated on development in the federal and State government. During any of these programmes, invited politicians are put to task to either explain recent anomalies in the government, or a new public policy or action. And the audience are given an opportunity to ask and air their views and the politician promising to attend to areas pointed out by the caller(s).

The different programmes explained above are not the only development- oriented programmes. But at least they give a fairly broad scope of the kinds of development programmes that should be of importance to the radio crew. Some of the programmes, like the religious teachings, peace and reconciliation, and cultural awareness have direct impacts on the community. Religious teachings, for instance, help to build the spirit of kindness and love for other human beings. Radio, have contributed to the realization of peace in Nigeria, the radio stations should also be able to promote local musicians and dramatists, as well as raise community awareness on the need to nurture indigenous knowledge. Other programmes such as farming and self-help projects can stimulate rural development by providing useful information on loans, and tips on how to start or improve income-generating projects. The news programmes have greatly improved the flow of information in the rural areas while the programmes on human rights, family values, democracy and political awareness, can raise the level of understanding about these issues.

Other programmes, like environment alert, health education, and law and order, may not contribute directly to tangible development, but can help to raise public knowledge and observation of the prescribed codes of behaviour. which is good for communal development.

4.The Various Forms and Degree of Community Participation.

By form of community participation, this means the ways by which members of the audience interact with the radio stations. This interaction can take place at different stages, including at the time a radio station is coming up with a programme idea, when a programme is on air, at the time the radio reporters are sourcing for information or seeking comments from the public and during reactions to programmes which have been broadcast.

The degree means the extent to which these interactions take place or continue. It includes among others the number of listeners which can take part in any of the stages mentioned above, the number of times the same person contributes and the number of programmes to which the same person can contribute (http://www.fao.org.september 8, 2011, page two).

a) Letter to the Editor/Short Messaging Services (SMS).

This refers to the letters written and posted to or taken physically to the radio stations which broadcast them free of charge. Since e-mail services are still not available in some rural areas, email letters are only used by some listeners. The radio stations in some places, also don’t have websites, so they rely on public Internet cafes to check their mails or download Internet materials. The use of short messaging services (SMS) via mobile phones is another form of letter, but this is not yet common among the rural people due to the inability of some of the rural dwellers to write and read.

Some of them write to comment or suggest solutions to social problems. Others write on specific programmes, on matters that affect them as individuals Some people write to advise on the ways through which the radio programmes can be improved . Others write to suggest a topic for the next discussion. And sometimes, brilliant ideas can be gotten from them. Due to the limited time of the radio, they cannot use all the letters. In some cases, even if the letter is not read on air, the radio crew can still learn something from it, regarding what the listeners want. Some letters are not meant to be broadcast, but are addressed to the radio stations, to address an issue or improve a programme. The letters are also sorted according to logic, coherence, legibility and theme. Those on “hot public topics” are more likely to be read and, or answered to.

However, to be able to write a letter, one has to be literate, and in possession of pen and paper. Therefore, this form of participation keep off those who can neither read nor write. For instance, there are many illiterate people in the villages who cannot participate in this form, even if they are interested. They can only do so by asking someone, like a son or daughter, to write on their behalf.

b) Phone-in.

The availability of mobile telephone networks in most rural area, have boosted communication between the radio stations and the rural communities. Making phone calls to the radio stations have emerged as a common way of participation, especially during the live programmes – presentations and talk shows etc. Different categories of people call in; those who call in at the time a programme is going on live, in the studio and are put or read on air directly to the audience to express their views or opinions (http://www.fao.org.September 11,2011,page seven). This is the most interactive form of participation because the moderator of the programme can even ask follow-up questions when the caller is still on air. This type of phone-in is popular with talk shows.

The other type of phone call is where the caller want to contribute to a programme, but for some reason do not want to go live on air; so they request to speak off-air. Such people want to conceal their voices and names, especially when their statements or the topics are controversial. Another group of people are those who call the radio stations to give tips for news or problems in the community that they want the radio station to follow up or address, in all these cases, ordinary people become producers of the programmes.

Those who don’t have mobile phones sometimes, borrow from friends or use public phones which are available in the remote areas. Mobile phones have enhanced some degree of two-way communication between the radio station and rural areas. However, the telephone lines are often jammed because each of the radio stations may have single lines. Sometimes, the line is always busy and hinders people from calling in. The interpretation gotten from the jammed telephone lines is that many people are interested in such programmes. There are the monotonous callers, these are people whose voices you keep hearing each time a talk show is broadcast. Some of them are ‘common’ and ‘famous’ callers on the radio stations whenever they have talk shows.

The cost of airtime for calling the radio stations, which must be paid by the individual caller, has made it to be “prohibitive”. Many people would rather not call, even if they have good ideas. Some of those who call in are also usually brief for fear of the call billing. But despite all the problems, the value of phone- in which has come with radio, should not be underrated.

c) News Sourcing

As a form of community participation, news sourcing is one of the important means of keeping in touch with the public. Nworgu and Nwabueze (2005:10) demonstrated that development news reporting also called development journalism, provides news and information on development projects or programmes of both the government and individuals. They further described this type of news reporting as a variant known as rural reporting where it tries to gather news/ information about the rural people and report it in a news medium. This process involves the radio stations sending out reporters to the community to interview people and get their views on topical issues. In other cases, when a newsworthy event happens in a village – like a newly built classroom block, a newly built micro finance bank, or a community borehole inaugurated – the residents are interviewed by the radio reporters either for facts or their opinions on the benefits they expect out of such a project. It can also be about what the residents of a particular locality think about a social problem or an impending government project/policy.

However, the radio reporters tend to rely too much on the “famous” politicians, community leaders and key public servants as their news sources. This leaves the ordinary people with little chance of being interviewed as news sources. This trend can be attributed to the traditional news value of prominence, which ‘forces’ the reporter or editor to keep thinking of the status of the person they are interviewing. Journalists are always obsessed with “big names” that make their reports “bigger.”

It is important that the radio journalists think of the ordinary man and woman when following up news. Otherwise, the notions of diversity of information sources, community participation and the right to receive and impart information, will be undermined if only the “top politicians” get quoted all the time.

5. Programme Genres

Genres according to Oxford advanced learned dictionary (2006) is a particular type or style of literature, art, film or music that one can recognize because of its special features. Genres, in some cases are related to the typology or programmes presented in the previous section of this review. But the difference is that in looking at genres, there was no consideration for development orientation, which was the yardstick for judging the programmes with development goals. In this section, concentration would be only on the nature of the different programmes aired on the radio. One genre, for instance, may encompass both development and non-development programmes. And different development programmes may fall under different genres.

‘‘News’’ as discussed earlier in this chapter, shows that the public demand for news always surpasses the demand for all other programmes. It is therefore not a surprise that on all the radio stations, there are at least two news bulletins in the local language everyday, the same applies to news bulletins in English. In-between, there are also news briefs or breaking news updates in case anything ‘hot’ comes up. News bulletins, whose provision is incumbent upon the radio station, need not take a lot of time. News is basically any event deemed to be of interest to the population, whether it has happened within the community or outside the community. According to Nworgu (2005:161) news elements are the five Ws and H, which are the who, the what, the where, the when, the why and how of the news of which, all of it or some of it be contained in the news. These are the essential components of news alongside others, which should keep the audience abreast of the information they desire.

Talk shows is another type of genre and have become very popular ways of reflecting public views over important public matters. This genre, which features on radio offer platform for people to express themselves, mostly through phone-in which was noted earlier on. The debate, is moderated by a presenter or editor in the radio station. The topic of discussion is usually decided upon by the presenter or his editor, but bearing in mind public demands and latest “hot topics.” Most of the talk shows are on political topics. Of which politics should not be allowed to sell at the expense of other themes of human interest.

The Expert Programmes are another type of genre also, just as the name suggests, this type of programme feature people who are experts or professionals in a particular field. The health programmes broadcast on radio for instance, are strictly for doctors or other senior health practitioners who are very knowledgeable and have relevant experience on the subject of discussion. The religious programmes are as well strictly for the church leaders, while farming and environmental programmes are also for professionals in those fields. Such programmes are initiated by the radio crew, in consultation with the particular experts who in most cases, have their products such as drugs advertised on such programmes.

Such programmes are said to be popular and influential because the rural dwellers, trust and believe in what the experts talk about. Like in other programmes, letters and phone-ins are common ways by which the community participate in this type of programme.

The Special Interest Groups, besides the expert programmes, the radio crew come up with programmes for special interest groups. These include persons with disability, women, the youth, children, farmers among others. This diversity of programmes is a reflection of the diversity of the audience, and help meet the specific interests of the target groups. On such programmes, members of the specific interest groups, especially those who hold some special posts and opinion leaders, address their special interests, and answer phone-calls or letters from the audience.

The Music, Dance and Drama programmes, serve three main purposes – entertainment, education and cultural preservation. The music, dance and drama programmes are important since they are very useful source of education and entertainment. The music is normally selected from among local albums with educative themes or lyrics. Some impressive songs and dance tunes are recorded from church choirs or community social groups.

2.3 Theoretical Framework of the Study

It has been established that certain theories are determinants of communication effects on audience. Therefore, this study is based on the framework of development media theory. According to McQuail in Folarin (1998:31) the major tenets of the theory, included in the normative media theory are as follows

i) Media must accept and carry out positive development tasks in line with national established policy.

ii) Freedom of the media should be open to economic priorities and development needs of the society.

iii) Media should give priority in their content to the national culture and language(s).

iv) Media should give priority in news and information to links with other developing countries which are close geographically, culturally or politically.

v) Journalists and other media workers have responsibilities as well as freedom in their information gathering and dissemination tasks.

vi) In the interest of development ends the state has a right to intervene in or restrict media operation and devices of censorship, subsidy and direct control can be justified.

This theory believes that the primary aim of the media in using this theory, is societal development especially at the grassroots level. Principles of this theory are in support of the respective concepts of radio mediated messages and rural development. According to Folarin (2005:32) the media is a tool of national integration, socio-economic modernization, promotion of literacy and cultural creativity. All the above points and other points prove why the researcher conducted this study under the theoretical framework of Development Media Theory.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1
INTRODUCTION


In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.
3.2
RESEARCH DESIGN

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e., mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.
3.3
POPULATION OF THE STUDY


According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 


This study was carried out to examine The Role of Broadcast Journalism in Nigeria with particular reference to Nigerian Television Authority (NTA), Lagos. Nigerian Television Authority (NTA), Lagos form the population of the study.
3.4
SAMPLE SIZE DETERMINATION

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.5
SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE

According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.
In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of all the entire population of staff of Nigerian Television Authority (NTA), Lagos, the researcher conveniently selected 120 out of the overall population as the sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.6 
RESEARCH INSTRUMENT AND ADMINISTRATION

The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.7
METHOD OF DATA COLLECTION

Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.8
METHOD OF DATA ANALYSIS

The responses were analysed using the frequency tables, which provided answers to the research questions. Chi- square statistic is used to test the hypothesis.
3.9
VALIDITY OF THE STUDY

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.10
RELIABILITY OF THE STUDY

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.
3.11
ETHICAL CONSIDERATION

The study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.
CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of hundred and twenty (120) questionnaires were administered to respondents of which 100 were returned. The analysis of this study is based on the number returned.

4.1
DATA PRESENTATION
Table 1: Gender Distribution of Respondents

	Gender
	Frequency
	Percentage

	Male
	48
	48%

	Female
	52
	52%

	Total
	100
	100.0%


Source: Author’s Computation from Field Survey 2022

The table above shows the gender distribution of respondents. 48% of the respondents were male and the remaining 52% were female. Thus, female respondents were slightly higher than their male counterparts.

Table 2: Age Distribution of Respondents
	Age
	Frequency
	Percentage

	20-30 years
	24
	24%

	31-40 years
	47
	47%

	Above 40 years
	29
	29%

	Total
	100
	100.0%


Source: Author’s Computation from Field Survey 2022

The table above shows the age distribution of respondents. 24% of the respondents are between the age bracket of 20-30 years; 47% which constituted the majority are between the age bracket of 31-40 years and 29% are above 40 years.

Table 3: Marital Status of Respondents
	Marital Status
	Frequency
	Percentage

	Single
	13
	13%

	Married
	87
	87%

	Total
	100
	100.0%


Source: Author’s Computation from Field Survey 2022

The table revealed the marital status distribution of respondents. Majority of the respondents, which constituted 87% are married while the remaining 13% respondents are unmarried.

Table 4: Educational Qualification of Respondents
	Qualification
	Frequency
	Percentage

	SSCE
	11
	11%

	HND/B.Sc
	80
	80%

	M.Sc/PhD
	9
	9%

	Total
	100
	100.0%


Source: Author’s Computation from Field Survey 2022

The table revealed the educational qualification of respondents. 11% of the respondents are SSCE holders, 80% of them, which formed the majority, are HND/B.Sc holders and 9% are M.Sc/PhD holders.

Table 5: Position of Respondents
	Position
	Frequency
	Percentage

	Manager
	12
	12%

	Accountant
	31
	31%

	Auditor
	26
	26%

	Cashier
	24
	24%

	Others
	7
	7%

	Total
	100
	100.0%


Source: Author’s Computation from Field Survey 2022

Table 5 unveiled the distribution of position of respondents. 12% are managers, 31% are accountants, 26% are auditors, 24% are cashiers and 7% are mostly administrative staff.

ANSWERING RESEARCH QUESTIONS

Question 1: Does the number of journalist in any organization justifies like the effectively of media production?

Table 4.2: Respondent on question 1

	Options
	Frequency
	Percentage

	Yes
	78
	78

	No
	00
	00

	Undecided
	22
	22

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 78 respondents constituting 78% said yes. While the remain 22 respondents constituting 22% were undecided. There was no record for no.

Question 2: Can the effective dissemination of information be able to establish good relationship between your organization and its public ?

Table 4.3: Respondent on question 2

	Options
	Frequency
	Percentage

	Yes
	60
	60

	No
	19
	19

	Undecided
	21
	21

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 60 respondents constituting 60% said yes. 19 respondents constituting 19% said no. While the remain 21 respondents constituting 21% were undecided.

Question 3: What do you regard as the best method, the most effective means of disseminating information?

Table 4.4: Respondent on question 3

	Options
	Frequency
	Percentage

	Mass media
	56
	56

	Social media
	21
	21

	Undecided
	23
	23

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 56 respondents constituting 56% said mass media. 21 respondents constituting 21% said social media. While the remain 23 respondents constituting 23% were undecided.

Question 4: Do you subscribe to the assertion that effective performances of journalist enhance sound information dissemination to the media audience?

Table 4.5: Respondent on question 4

	Options
	Frequency
	Percentage

	Yes 
	61
	61

	No 
	17
	17

	Undecided
	22
	22

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 61 respondents constituting 61% said yes. 17 respondents constituting 17% said no. While the remain 22 respondents constituting 22% were undecided.

Question 5: How will you judge the performance of mass media practitioners in Nigeria?

Table 4.6: Respondent on question 5

	Options
	Frequency
	Percentage

	High 
	60
	60

	Low 
	20
	20

	Undecided
	20
	20

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 60 respondents constituting 60% said high. 20 respondents constituting 20% said low. While the remain 20 respondents constituting 20% were undecided.

CHAPTER FIVE

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS:

5.1 Introduction

This chapter summarizes the findings on The Role of Broadcast Journalism in Nigeria, Nigerian Television Authority (NTA), Lagos as case study. The chapter consists of summary of the study, conclusions, and recommendations.

5.2 Summary of the Study

In this study, our focus was on The Role of Broadcast Journalism in Nigeria, Nigerian Television Authority (NTA), Lagos as case study. This research looked into The Role of Broadcast Journalism in Nigeria with particular reference to Nigerian Television Authority (NTA), Lagos. It is mainly carried out to have knowledge of broadcast journalism deals with news writing and presentation in the electronic medium. It poses a Herculean task for a journalist A broadcast journalist must be aware of just about everything that is going on the world over i.e. he must know something about everything and everything about something. As a result, the research work is divided into five chapters: Chapter one of this research deals with introduction of topic on study, background to the study, statement of the problem, purpose of the study, significance of the study, research questions, delimitation and limitation to the study. Chapter two focuses on the review of related literature, the review of many authors also included in this chapter on the broadcast journalism. The relevance, importance and purpose of broadcast journalism. Chapter three based on research methodology, research design and data analysis procedure. Chapter four has to do with data analysis and discussion of finding, testing of hypothesis, for the purpose of analysis we make use of table and percentage to text the validity and reliability of the result. Finally, chapter five deal with summary, conclusion and recommendation, bibliography and appendix. With above information it is assumed that research may not find it difficult to sensitize how effective is broadcast journalism in Nigeria..
The study adopted the survey research design and randomly enrolled participants in the study. A total of 100 responses were validated from the enrolled participants where all respondent are staff of Television Authority (NTA), Lagos.

5.3 Conclusions

With respect to the analysis and the findings of this study, the following conclusions emerged;

This study was embarked on in order to find out the role of broadcast journalism in Nigeria. So far the researcher’s findings revealed that broadcast journalism brought about the extent of development in Lagos. And if the radio stations are better managed and reformed, they can facilitate development of the rural areas to a greater level. As a matter of fact, it is the conclusion of this study that radio is a powerful tool for rural development and equal development in the third world countries and Nigeria in particular.

5.4 Recommendation

Based on the findings the researcher recommends that;

The crew should find ways of encouraging more ordinary people and grassroots leaders to take part, either as guests or contributors, in the talk shows, phone-ins and other programmes. Today, the status quo of the people have changed from the state of being passive to the state of being active and also with the advent of technology and new trends in the mode of communication, therefore the people’s needs ‘‘entirely’’ should be taken into consideration by the radio crew. .

To promote local and national identities, the government should come up with a national policy that local content constitutes not less than 50 per cent of the radio daily programmes. Local contents are programmes, drama or songs produced by the rural dwellers, in the local language, sometimes using locally made instruments, and aimed at promoting local themes, ideas or causes.
BIBILOGRAPHY

a)BOOKS:

Agbo .B. & Ukozor N. F. (2000). Mass communication: purpose, principle and practice. Enugu: John Jacob’s Classic Publishers Ltd.

Bittner J.R. (1977). Mass communication: an introduction (5th ed) New Jersey: Prentice Hall.

Dominic J.R.(1984).Dynamics of mass communication: Media in the Digital Age (7th ed) New York: McGraw-Hill Companies.

Ebeze, u.v. (2002) Media and society in Okunna C.S (ed.),Teaching mass communication: a multi dimensional approach. Enugu: New Generation Ventures Limited.

Ewelukwa B.N (2004) Introduction to Nigerian press law. Onitsha: Maranatha Press Limited

Fisher, Harold A. (2001) . Media and development: The insights of a pioneer and reformer, in Melkote, Srinivas R. and Rao, Sandhya (eds) Critical issues in Communication: Looking Inward for Answers, New Delhi: Sage

Folarin .B. (2005). Theories of mass communication. Lagos: Bakinfol Publication.

Franklin, Bob et al. (2005) Key Concepts in Journalism Studies, London: Sage Folarin .B.(1995). Theories of mass communication. Ibadan : E-watch Commercial Printing Press.

Green. L. (2002). Communication, technology & society, London: Sage. Hendy. D .(2000). Radio in the global age, Malden: Blackwell Publishers Inc.

Ineji U.P. (2003). Mass communication studies: the basics. Calabar: Ushie Printers and publishing Co Ltd.

Jayaweera N. (1991). Folk media and development communication. Manilla: Asian Social Institute.

Mattelart, Armand & Mattelart, Michele (1998) Theories of communication: An Introduction. London: Sage

McQuail.D.(1987). Mass communication theory: an introduction. London: Saga Publishers.

Morgan, David L. (1997) Focus groups as qualitative research: Qualitative research methods series, Volume 16, Second Edition, Newbury Park: Sage

Morris, Paul & Thornham, Sue (eds) (1999) Media studies: A reader, Edinburgh: Edinburgh University Press.

Nworgu. B.G (1991).Educational research, basic issues & methodology. Owerri: Wisdom Publishers Ltd.

Nworgu K.O and Nwabueze C.D (2005) Mass media writing form and style. Owerri: Ultimate books.

NOUN (2004).History and philosophy of science. Lagos: NOUN Publishers

NOUN (2005) Use of english and communication skills 1.Ibadan University Press Plc.

Nwosu I. (1993). Mass media and the Nigeria society. Nnewi: The Readers Choice Press.

Odigbo B.(2003).The role of public relations and the mass media in building and sustaining democracy, in Nwosu I.(ed.). POLIMEDIA- media and politics in Nigeria, Enugu: Prime Target Ltd

Okoro .N.(1995). The business of advertising. Nsukka: Prize Publishers. Okunna. C.S.(1999).Introduction to mass communication. Enugu: New Generation.

Okorie .P.U (2006).Communication challenges of reform policies in Nigeria. Aba: POU Ventures.

Opubor A.E (1985). Mass communication and modern development in Nigeria, in Onuora E. Nwuneli (ed.), Mass communication in Nigeria: a book of reading. Enugu: Fourth Dimension Publishing Company Ltd.

Procter. P. (ed) (1978).Longman dictionary of contemporary english. England: Longman Group Ltd.

Sokefun .J.A. et al (2008).Constitutional law. Lagos: Adesola Print and Co Ltd.

Procter, P.(ed.) (1978) Longman dictionary of contemporary English. England: Longman Group Ltd.

Prevette, E. (2006) How to turn your ability into cash. Benin: Kingdom Life Publication.

Servaes, Jan (1999) Communication for development: One world, multiple cultures, New Jersey: Hampton Press.

Servaes, Jan, Jacobson, Thomas L. & Shirley A. White (1996) Participatory communication for social change, New Delhi: Sage.

Silverstone, Roger (1999) Why study the media?, London: Sage

Sparks, Colin (2001).Development, imperialism, and globalization: The implications of the paradigm shifts in international communication, in Melkote, Srinivas R. and Rao, Sandhya (eds) Critical issues in communication, New Delhi: Sage

Thussu, Daya Kishan (2000) . Development news versus globalized infotainment, in Malek, Abbas & Kavoori, Anandam P. (eds) The Global Dynamics of News: Studies in International News Coverage and News Agenda, Stamford: Ablex Publishing Corporation

Thussu, Daya Kishan (2000) International communication: continuity and change, London: Arnold.

Udoakah, N. (1998). Development communication. Ibadan: Strilling-Horden Publishers.

Uchennaya C.C.(2003). Mass media and mass mobilization for peaceful election, in Nwosu E.I. (ed.) POLIMEDIA-Media and politics in Nigeria, Enugu: Prime Target Ltd.

Ume-Nwagbo .E.(1979). Politics and ethnicity: the role of broadcasting. Journalism Quarterly, Winter Edition.

b)NEWSPAPER:

Akosile A. (2008). Government –civil society collaboration for poverty reduction in
Thisday Newspaper, May 21.

Babalola A.A (2007). ‘‘Government’s economic agenda on course’’ in Sunday Champion Newspaper Oct.14.

Champion Newspaper editorial, November 21. 2008. Daily champion Newspaper editorial. June 2, 2008. The Guardian Newspaper editorial, January 20, 2008.

c)JOURNALS:

Agba P.C..(2000). New communication technology in broadcasting for enhancing development in the Nigeria journal of communication Vol. 2,No.2,Published by Prime Target Ltd.Enugu.

Edeani
D.O.(ed.).(1990).
Nigeria
journal
of
mass
communication.

Enugu:Magnet Business Enterprises

Moemeka.
A.A.(1980).
Perspectives   on   development
communication.

Africa Media Review, Vol 3,No.3.

Okunna C.S (1999) Mobilizing host communities development communication projects, in African Journal of Development Studies Vol.1, Nos 1 and 3.

Oso L.(2003). Mass media and democracy: enlarging the scope in Nwosu I.E.(ed), The Nigerian journal of mass communication. ACCE: Nairobi, Kenya.

Padovani, Claudia & Kaarle, Nordenstreng (2005) “From NWICO to WSIS: another world information and communication order?” in Global Media and Communication, Volume 1 (3), pp 264-272,

London: Sage

APPENDIX

QUESTIONNAIRE
PLEASE TICK [√] YOUR MOST PREFERRED CHOICE AND AVOID TICKING TWICE ON A QUESTION

SECTION A

PERSONAL INFORMATION

Gender

Male [  ]

Female [  ]

Age 

18-25
[  ]

20-30
[  ]

31-40
[  ]

41 and above [  ]

Educational level

WAEC
[  ]

BSC/HND
[  ]

MSC/PGDE
[  ]

PHD

[  ]

Others………………………………………………(please indicate)

Marital Status
Single
[  ]

Married [  ]

Separated [  ]

Widowed [  ]

Section B
Question 1: Does the number of journalist in any organization justifies like the effectively of media production?
	Options
	PLEASE TICK

	Yes
	

	No
	

	Undecided
	


Question 2: Can the effective dissemination of information be able to establish good relationship between your organization and its public ?

	Options
	PLEASE TICK

	Yes
	

	No
	

	Undecided
	


Question 3: What do you regard as the best method, the most effective means of disseminating information?

	Options
	PLEASE TICK

	Mass media
	

	Social media
	

	Undecided
	


Question 4: Do you subscribe to the assertion that effective performances of journalist enhance sound information dissemination to the media audience?

	Options
	PLEASE TICK

	Yes 
	

	No 
	

	Undecided
	


Question 5: How will you judge the performance of mass media practitioners in Nigeria?

	Options
	PLEASE TICK

	High 
	

	Low 
	

	Undecided
	


