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[bookmark: _GoBack]ABSTRACT
This research project tends to examine the Provision of Public Amenities and Its Impact on Small Scale Ventures in Nigeria
Survey design was employed with the use of a well structured questionnaire. Respondents were selected based on simple random sampling technique. Sample size of Three-Hundred and Seventy (370) respondents were selected.
Two hypotheses were formulated and tested with the use of Chi-Square analysis. The analysis resulted to rejecting all null hypotheses and hence accepting the two alternate hypotheses.
Based on decisions of the tested hypotheses conclusions were reached that Small scales are essential for national economic development growth; the quality .of infrastructure in the country is good enough for optimal productivity of the small scale enterprises. Relevant recommendations were proffered to small scale ventures and the government.



CHAPTER ONE
INTRODUCTION
1.1   BACKGROUND TO THE STUDY
Good and sufficient infrastructure is a key stimulus to the development of small scale enterprises are catalysts in the socio economic development of a country, which implies that infrastructure impact on small scale enterprises in Nigeria manifold. These small scale enterprises are a veritable vehicle for the achievement of natural macroeconomic objectives in terms of employment generation, good source of raw materials for big industrial complex, the development of entrepreneurial capabilities and indigenous technology.
The catalytic role of small scale enterprises has been made possible with the aid of adequate infrastructure. Infrastructure is conceptually, perceived by social scientist from two interrelated dimensions and these interrelated dimensions can also be called the infrastructure sectors. The social services which include the provision of education, information, town and country planning, health services and other social welfare services in the society. Given their welfare related services, their outputs are usually defined as the social services. Sun - sectors of the entire infrastructural sector.
The economics infrastructure sub sectors which is the main focus of this paper embraces a group of hard core economic activities which related to the provisions of energy and power, transformation (air, water, road and rail) services, water and communication (telephone, telex, telegram and postal) services. By the nature of these economics services, they are generally defined as a utility with their sub sector is also known as the utilities sub sector of the infrastructure sector.
Adeyemo (1979), also sees physical infrastructure as the totality of basic, physical facilities upon which all others economics activities in the system, significantly depends. Infrastructure services are central to the activities of household and economics production. The development of infrastructure generally enhances welfare and faster economic growth.
Major infrastructure failure occasional by natural disasters or civil disturbances, such as destruction of power stations, roads, and bridge and water supply, could radically reduce communities quality of life and the productivity of the small scale enterprises in Nigeria. Thus, providing infrastructural facilities to meet the demand of business and households is one of the major challenges of economics development.
The abundance of evidences on the poor state of infrastructure and it adverse effects on small- scale enterprises in Nigeria brings to fore the rationale for this study. In particular, the physical conditions of Nigeria's infrastructure, water supply, sanitations, roads, electricity among other is generally poor. All types of infrastructure suffer from a massive backlog of neglected rehabilitation and maintenance, not to speak of investment needed to serve future growth.
For instance, most enterprises and manufacturing establishment in Nigeria have been compelled by this worsening situation to have its own electricity generators, which increase the production cost of such enterprises. Actually, most small scale enterprises have been grounded due to the poor condition of the available facilities. Most importantly, more attention should be given to the rehabilitation and upgrading of the existing infrastructure as it is expedient for the development of small scale industries which also plays important roles like employment generation, reducing poverty level, high contribution to the gross domestic products (GDP), increasing local value added and technological development.
The main focus of this paper is to analyze critically the various impacts of infrastructural facilities on small scale industries and government effort at correcting the problems. Roles and state of those infrastructures are also to be considered in relation for the small scale enterprises,
1.2 PROBLEMS OF THE STATEMENT
Infrastructure has a very strong influence on the development of small scale enterprises and it determines the profitability and continuity of small scale enterprises.
The impact of infrastructural facilities needs to be researched due to the problem small scale enterprises encounter from a smooth running of them enterprises.
The poor state of infrastructure in Nigeria has led to increase in the cost of production of small scale enterprises,' and these problems rang from un-motorable roads, frequent power outages, poor communication link, lack of water supply to mention a few.
Considering the issue of power outage most enterprises in Nigeria have been compelled by this worsening situation to have their own electricity generators, and even seek other source of power supply thereby increasing their cost of production and any enterprises that cannot afford other source of power supply eventually folds up. This is one of the major problem being faced by small scale enterprises.
Another problem is that of the unmotorable roads which hinder the growth of small scale enterprises, the bad state of these roads increases transportation cost which also affect their turnover as of increase their production cost.
Furthermore, information which is a form of resources input for production is still very much elusive. This is evident with the high cost of obtaining different means of communication such as telephones, text message, telex to mention a few even with the advert of the global system for mobile (G.S.M), adequate information is still not attainable and this is attributed to the high cost of obtainable and even maintaining it.
Also, there is the problem of water supply infact most enterprises dig boreholes to ensure their own private water supply, which also increases their production cost. There are extra cost added into small measures to total machinery and equipment budget of enterprises. (The world bank, 1998).
In spite of the problems small scale enterprises encounters from the above mentioned inadequate infrastructural facilities, they are also faced with the problem of finance because it is an important determinant of establishing any enterprises and this problem is basically
Though, government has for a long time been committed to small scale enterprises development which is evident through the Central Bank of Nigeria (CBN) credit guideline on the minimum credit commercial and merchant bank should lend to the small scale enterprises but the banks are relevant to discussed below.
The problem of high mortality rate, banks perceive small scale enterprises as high risk borrowed and are usually unwilling to provide loans for them, the perception may not be informed as many small scale enterprises lack financial integrity.
1.3 AIMS AND OBJECTIVES OF THE STUDY
This study aims at examining a number of factor, which are significantly for a visible small scale enterprises that will promote and enhance the productivity of an economy. The specific objectives of the study are:
i. To analyze the roll of infrastructure at enhancing capacity utilization in small scale enterprises in Nigeria.
ii. To identify and enhance the various factors that impedes the development of small scale enterprises, especially in the area of finance and infrastructure facilities.
iii. To offer suggestions and make recommendations at enhancing the adequacy of infrastructural facilities in improving the profitability of small scale enterprises in Nigeria.
1.4   RESEARCH HYPOTHESES
Hypothesis is a tentative statement about an observed fact of a distribution. The respondent enables the researcher to make valid conclusion.
The researcher either accepts or rejects the hypothesis by testing for the validity or otherwise of the hypothesis.
HYPOTHESIS I
Null Hypothesis: Small scales are not essential for national economic development growth.
Alternative Hypothesis: Small scales are essential for national economic development growth.
HYPOTHESIS II
Null Hypothesis: The quality of infrastructure in the country is not good enough for optimal productivity of the small scale enterprises.
Alternative Hypothesis (HI): The quality .of infrastructure in the country is good enough for optimal productivity of the small scale enterprises.
1.5   SCOPE OF STUDY
The study shall be based on selected small scale enterprises in Nigeria precisely Lagos state where several industrial activities takes place. The places selected are: Ijora, Ikeja, Ilupeju and Oshodi area in Lagos state with their output infrastructure relatively analyzed.
Due to the broad native of this topic the research shall be based on key infrastructure such as electricity, transportation (condition of the roads), telecommunication and water. The restriction is due to the fact that cost of transportation and power supply often constitute major input cost apart from raw materials. For production process, communication is also a key aspect of infrastructure which should be considered.
1.6   RESEARCH METHODOLOGY
The methodology to be adopted in this research work will include, the gathering of data through primary source by the use of questionnaire as well as personal interview.
The primary data will be gathered by the researcher himself and this involves a systematic collection of information from respondents for the purpose of understanding some aspect of the behaviour of the population. The purpose of data would be through self - administered questionnaire and oral interview with some private investors and management staff of the selected small scale enterprises.
The secondary data shall also be of great important and relevance to widen the source of data and this should be through textbooks and journals. Methods of analysis to be adopted in this study will be if chi-square analysis coupled with descriptive analysis
1.7   PLAN OF THE STUDY
The research study is divided into five chapters.
Chapter One: This contains the general introduction of the research work, the identification or problem statement, aim and objectives of the study, research hypothesis, scope of the study and research methodology
Chapter Two: it deals with the literature review of the study, the theoretical framework and also conceptual definitions.
Chapter Three: This covers the research) methodology the research design, method of data collection, production of the study, sources of data collected among others.
Chapter Four: It deals with the analysis of data, presentation of data, testing of hypothesis and the interpretation of result.
Chapter Five: Finally, chapter contains the summary of the findings, conclusion, and the recommendations made, also with limitations of the study.


CHAPTER TWO
LITERATURE REVIEW
The literature is replete with evidence that adequate infrastructure provision is a key element in the ‘behind the border’ agenda required for economic liberalisation to achieve its intended objective of efficient resource allocation, enhancement of investment, increased productivity and export growth (Adenikinju 2005; Agboli & Ukaegbu 2006; Akinlo 2008; Amis & Kumar 2000; Anas, Lee & Murray 1996; Azémar & Desbordes 2009; Lee & Anas 1991, 1992; Nwankwo & Richards 2004; World Bank 2014). The performance of SMEs is predicated on the availability of infrastructure which impacts on their competitiveness as infrastructure services affect other factors of production (Kessides 1993). However, the high set-up costs, long gestation periods and the social nature of infrastructure pay-offs make it unattractive to private sector investment (Adenikinju 2005; World Bank 2014). But with the low budgetary allocation to public goods by the Nigerian government following the adoption of SAP and the series of the reforms thereafter negatively affected the quantity and quality of infrastructure provision and has necessitated manufacturing businesses in Nigeria to embark on selfprovision, especially power for their production process (Owualah & Obokoh 2008). The inadequate provision of infrastructure is part of the reasons for the poor performance of Nigeria and other SSA countries in attracting foreign direct investments (Azémar & Desbordes 2009; Dupasquier & Osakwe 2006; World Bank 2014). A study by Akinlo (2008) of 11 sub-Saharan African countries including Nigeria indicates that social infrastructure is an important factor of production that impacts greatly on economic growth. The study report gives credence to Morley and Perdikis’ study (2000) on trade liberalisation and government expenditure in Egypt, where it was demonstrated that export-led growth pursued by the government was hindered by the absence of essential infrastructure throughout the period investigated by the study.
With the prevailing liberal economic environment, both domestic and foreign investors would prefer to invest in regions or countries with adequate infrastructure services because improved infrastructure lowers production costs and increases market accessibility of businesses (Calderón & Servén 2004; Wheeler & Mody 1992). Where there is absence or inadequate provision of infrastructure, such as electricity and good roads, the enterprise resorts to self-provision, which the enterprise may not fully be able to internalise into its pricing structure. As a result, self-provision distorts the costs structure and the points of optimality where firms maximise profits subject to cost efficiency (Kimuyu & Kayizzi-Mugerwa 1998). Specifically, the level of infrastructure available to firms generates spillover externalities, with resultant higher industrial manufacturing cost of production. The result of Hulten, Bennathan and Srinivasan (2006) study on the state of infrastructure in India reveals substantial external effects exerted by infrastructure facilities on manufacturing productivity. The study separated the direct effects of roads and electricity, as mediated by the infrastructure services purchased by manufacturing industries along with other intermediate inputs, from the indirect effects, as measured by the impact of infrastructure capacity on the Solow productivity residual. They found that growth of road and electricity-generating capacity seems to have accounted for nearly half the growth of the productivity residual of India’s registered manufacturing industries during a period of 20 years (1972–1992). Calderón and Servén (2004) carried out an empirical evaluation of the impact of infrastructure development on economic growth and income inequality on 100 countries, spanning from 1960 to 2000. They used the data set to estimate the empirical growth and inequality equations, including a standard set of control variables that were augmented by the infrastructure quantity and quality measures, which control the potential endogenous infrastructure indicators. The results suggest that the impact of infrastructure on economic growth is quite significant and that growth is accelerated while income inequality is reduced, when there is an increase in the availability and quality of infrastructure. The two results suggest that infrastructure development is highly effective to combat poverty especially in developing countries. Ayogu (2007) highlighted highways and roads, mass-transit and airport facilities, educational buildings, electricity, gas and water supply facilities and distributional systems, waste treatment facilities, correctional institutions, police, fire service and judiciary as factors that can impact on the development efforts of developing countries. He stated that some infrastructural facilities, such as power and water do not possess the characteristics of non-rivalry and nonexclusion. Core infrastructure comprises highways, water, electricity and telecommunications. Public services provided by core infrastructure components may enter directly into private sector production and these components are expected to contribute most directly to private sector output. He concludes that infrastructure is important in different contexts and the level of its importance have not been fully appreciated by developing countries governments, in the sense that considerable resources have been expended on the provision of infrastructure with marginal success because of a lack of commitment and corruption. In developing countries such as Nigeria, road and poor electricity supply are the twin major infrastructure problems confronting the business sector, including SMEs. In recent times, the introduction of the global system of the mobile communication helped in reducing to some extent the problem of communication in Nigeria, though at a great cost to subscribers. It has been observed that a typical Nigerian firm experiences power failure more than seven times per week without the benefit of prior warning (Adenikinju 2005). This imposes a huge cost on the SMEs arising from idle workers, spoiled materials, lost output, damaged equipment and costs of providing own electricity. The overall effect is the increase in business uncertainty, increase in operational costs, reduced competitiveness and lower return on investment (Nwankwo 2000). The growth potential of SMEs and even large-scale businesses has been seriously impaired by a lack of functional infrastructure (Adenikinju 2005; Cissokho & Seck 2013). The infrastructure problem has become so deplorable that even some MNCs are closing down their factories and shifting operations to other countries. Another study by Anas et al. (1996) was carried out in Nigeria and Thailand to document the qualitative and quantitative responses of manufacturing firms to infrastructure deficiencies in electricity, water, transport, telecommunications and waste disposal, as it affects their productivity and competitiveness. They found that manufacturers bear significant expenditures to offset deficiencies in publicly provided infrastructure services and that the changing public policy towards privately supplied infrastructure and the pricing of such infrastructure can be adjusted from its current forms to yield significant savings in social cost. While Thailand and Indonesia have already made significant strides in the direction of private sector participation in the provision of infrastructure, Nigeria still lags behind and will stand to benefit most from such a policy reform. They suggested that government policy should be directed towards the industrial organisation and pricing of infrastructure sectors. This will significantly help developing economies, including Nigeria where it has been realised that there are lots of important benefits in private sector participation in the provision of infrastructure service. Adenikinju (2005) highlighted five means some firms in Nigeria cope with irregular electricity supply, which can be choice of location, factor substitution, private provision, choice of business and output reduction. While all these elements are presently observed among Nigerian firms, the most common approach has been through private provision. Electricity consumers have responded to Power Holding Company of Nigeria (PHCN) inefficiency through self-generation of electricity. This is done by inputting the cost of self-generated power as part of the cost of their total investment, which then raises significantly the set-up cost for manufacturing firms operating in the country. Lee and Anas (1991) reported that SMEs in Nigeria spend about 25% of the initial investment outlay on the self-provision of power generating plants. The existing electricity market structure allows PHCN to enjoy monopoly powers, yet it has so far failed to use the opportunity of large-scale electricity generation to lower supply cost compared with private provision. A study was conducted by Lee and Anas (1992) to ascertain manufacturers’ responses to the deficiencies of various public infrastructure services and the proportion of the costs of self provisions as an alternative that make up the total cost structure of the firms. The result revealed a general pattern of deficiencies and self-provision responses by the manufacturers across all five infrastructure subsectors. In almost all the infrastructure facilities, SMEs face higher unit costs than larger firms. They believed that improvements in public sector performance were likely to remain slow unless something drastic was done by the government. This means that manufacturing SMEs will have to bear the costs of selfprovision with the resultant detrimental effect on their local and international competitiveness.
2.1 Overview of Small and Medium Scale Enterprises. 
According to allbusiness.com (2010), the abbreviation SMEs occurs commonly in the European Union and in International Organizations such as the World Bank, the United Nations and the World Trade Organization. Also the term Small and Medium Scale Businesses (SMEs) is predominantly used in the United States of America. The European Union states traditionally have their own definition of what constitutes SMEs. For instance, the traditional definition in Germany Limits Small and Medium Scale Enterprises to two hundred and fifty (250) employees while in Belgium, it is limited to one hundred (100) employees. Recently, the European Union has standardize the concept by categorizing enterprises with less than ten (10) employees as ‘micro’, those with fewer than fifty (50) employees as ‘Small’ and those with fewer than two hundred and fifty (250) employees as “medium”. In the United States of America, any business with fewer than one hundred (100) employees is classified as “small” while medium scale business refers to a business with fewer than five hundred (500) employees. In India, Micro and Small Enterprises play a pivotal role in the overall industrial economy of the country. It is estimated that in terms of value, the sector account for about 39% of the manufacturing output and about 33% of the total export of the country. Also in South Africa, the term Small, Medium and Micro Enterprises (SMMEs) is usually used, while in Nigeria, the term Small and Medium Scale Enterprises (SMEs) is generally used. From the foregoing, it can be deduced that Small and Medium Scale Enterprises are enterprises that have the capacity to employ at most five hundred (500) employees at a time and it has been proved to be the back bone of every economy. The brain behind every successful Small and Medium Scale Enterprise is entrepreneurship which in the words of Olagunju Y. (2004) is an undertaking in which one is involved in the task of creating and managing an enterprise for a purpose. The purpose as further stated may be personal, social or developmental. One who is involved in this task is called an entrepreneur. Also a line between an entrepreneur and business owners must be drawn. While business owners establish and manage their own enterprise for personal gains, entrepreneurs exploit ideas that create a business that benefit them, the society and act as developmental weapon. 
The growth of SMEs and the contributive schemes in Nigeria. 
Jimodu (1998), Kayode (2001) and Hassan (2003), mentioned various schemes that have contributed to the growth of Small and Medium Scale Enterprises in Nigeria. The industries credit scheme (ICS) was introduced in 1971 as a revolving grant by the federal and state governments in Nigeria to assist in meeting the credit needs of SMEs on a relatively more liberal condition than in private leading institutions The Nigeria Bank for commence and industry (NBCI). The Nigeria Bank for commence and Industry was established jointly by the federal government of Nigeria and the Central bank of Nigeria (CBN) in 1978 as the apex institution for financing Small and Medium Scale Enterprises. The rationale for establishing the bank was to bring financial discipline to bear and to hopefully ensure a more efficient utilization of scarce financial resources for the development of viable Small and Medium Scale Enterprises. Bank was also vested with the power to administer the federal ministry to commence and industry’s special funds for small and medium scale Enterprises under a soft loan agreement.
2.2 THEORETICAL REVIEW
2.2.1 The Knowledge Based Theory
This was originally introduced by Penrose (1959) and was later expanded by Barney (1991) and Conner (1991). Knowledge-based theory underlines the significance of knowledge in increasing productivity of the SMES and the economy. Therefore, SMEs with highly educated and skilled manpower have a higher chance of performance than those without. This is because well-educated and trained employees are quick at learning and applying new skills and proactive to develop efficiency, productivity and innovation. According to the knowledge-based theory, there are two types of learning explorative learning - obtained from inside the SME and exploitative learning- external to the SME and therefore must be acquired. Learning by experience integrated with education can enable an entrepreneur to successfully run a business (Middleton, 2010).
A well-trained entrepreneur can easily make the right decisions in regards to which markets, products and prices. These decisions are key differentiators between performing and non- performing SME. Education and training equips the entrepreneur with skills on planning and management of a business (Njoroge & Gathungu, 2013). Experience acquired either internally or externally also has a critical role to play of performance of an SME. Through experience, entrepreneurs develop important skills such as innovation, customer relation and financial management. The entrepreneur can then pursue profit making businesses and abandon those ventures that have little returns (Kisaka, 2014)
This theory supports this study’s objective to determine the relationship between entrepreneurial competence and growth of SMEs in Lagos Nigeria. Knowledge and skills gained either from education or experience can help an entrepreneur run a business sustainably.
2.2.2 Institutional Theory
Simpson & Weiner (1989) defined the institutional theory as an approach that explains the influence of an organization’s environment on its structures. This theory appreciates the integration of institutional players in an environment of formal and informal rules. This theory is based on the observation that organizational activities and processes are propelled by some people who want to rationally explain their actions. In this view, organizational players will tend to explain the implementation of strategies by linking them to standards and social contexts that the players see as acceptable and reasonable (Dacin, Oliver et al., 2007). Companies will make efforts to adhere to the certain standards by adopting strategy implementation that validates them as part of the organizational field. Basically, the traditional institutional theory brings out the fact that the organizational fields become more organized due to the strong influences among organizations. The acceptance of a system such as strategy implementation will depend on the degree to which it is institutionalized by law. Legitimacy concerns make organizations to embrace practices that “conform to the mandate of the institutional environment” (Kraatz and Zajac, 2006).
This theory appreciates the role of all stakeholders in an industry including competitors and regulatory bodies. Entrepreneurial competence thus comes in handy in maneuvering this environment.
2.2.3 Market Based View
The market-based view (MBV), also referred to as market positioning view developed by Mason (1939) and later enhanced by Bain (1956) highlight the responsibilities of the market conditions in formulating strategies for the firm. The Market-Based View (MBV) of strategy postulates that industry facets and the direction of the external market are the key indicators of firm performance. According to the SCP paradigm, the industry components like the number of buyers and sellers, entry/exit barriers, and competitor’s cost structures; influence the performance and strategies of participating firms in that industry. In addition, activities such as pricing and product strategies, investments in research and advertising, and distribution strategies; further impacts the performance of companies in the industry. Therefore, the SCP paradigm describes the disparities in the performance of businesses between various organizations mainly through the structure of their industries, an element that is outside the organization itself.
Competitive strategy is putting the firm in its markets. It can also be referred to as market positioning view or the market-based view (MBV). This is different to the resource-based view (RBV) which looks at the on the unique resources and skills the firm need to have in order gain a competitive advantage. Strategic position is the special set of activities that
differentiate the firm from its rivals. It can be viewed as the manner in which an organization performs the same venture as other firms but in very distinctive methods. Therefore, how the firm performs and makes profits depends on structural and competitive elements in the line of business in which it operates (Schendel 1994).
The Market Based Theory acknowledges that businesses do not exist inside vacuums, thus there are external factors that affect the performance of a firm. It therefore supports this research as it links strategic positioning through infrastructure and strategic product pricing to performance of the SMEs.
2.2.4 Firm Growth Theory
This theory by Churchill and Lewis emphasizes that the growth and productivity of any business, large or small, are likely to follow an expected pattern that is represented by consecutive progressive phases (Perenyi, 2008). This growth model is made up of five stages; existence, survival, success, take-off and resource maturity. In the existence stage, the most important factor was to get customers and as a result, the formal system does not exist or is only available in limited extent. In addition, the structure of the business is flat, requiring managers/owners to adopt a management style characterized by direct oversight of workers. As the organization progresses to the survival stage, it starts to use the formal system and its structure introduces more levels. The managers/owners start to assign specific roles to employees.
At the success stage, the owners/managers can decide either to retain the business in its current state of performance and operation or introduce an expansion plan. The move to expand the business will entirely depend on the motivation of all employees, more business opportunities and availability of resources, business opportunities, recognition, resources as well as owner/manager’s motivation themselves. During the success stage, the organization employs the use of important systems such as finance, marketing and operations.
In the take-off stage, the management/owner is tasked with critical issues such as determining the rate of growth, performance and financing of the desired growth. The owners/managers delegate more work for the organization to perform more effectively. The final resource maturity stage focuses on proper management of business. The owners/managers are mostly concerned with proper management of finances, maintaining their relationship with other businesses and responding to changes in the customers’ needs and entrepreneurial practices. At this point, the organization is using well established systems. Since the firm growth theory by Churchill and Lewis explains the growth and expansion process, the theory therefore is rightfully linked to growth of SMEs in Lagos Nigeria. It provides a framework of how SMEs grow from inception to maturity.
2.3 EMPIRICAL REVIEW
2.3.1 Infrastructure and Growth
Infrastructure is one of the key components of production and economic development, Fluctuations in the quality of infrastructure used in the production processes will affect in a great deal the performance of an organisation in terms of quantity of output, income, profits and job creation in the economy. Even though the presence and quality of infrastructure directly affecting economic development, the availability of proper infrastructure in most countries in Sub-Saharan Africa is still limited (Obokoh & Goldman, 2016). Lack of proper infrastructure in developing countries has affected the abilities of SMEs to fairly compete in the global market.
Infrastructure is the totality of fundamental physical facilities upon which all other ranging from economic, social and political activities significantly depend on. Infrastructure are those services without which primary, secondary, and tertiary production cannot work and function and that will lead to negative SMEs performance. In a study carried out by Rao and Srinivasu (2013) opined that infrastructure in general, is a set of facilities through which products and services are produced to the citizens and the infrastructure installation does not produce goods and services directly but provides inputs for all other economic, social and political activities. Nkechi et al., (2012) opined that it is a universal belief that infrastructural facilities aid the development of the mind, body and assist productivity in any environment and at the same time increase SMEs performance effectively and efficiently. infrastructure includes structures such as roads, railways, port facilities, power facilities and telecommunications networks, educational institutions, hospitals, justice facilities and community facilities.
Nganga, Onyango and Kerre (2011) explored the factors essential for the active participation of small manufacturing enterprises in contributing towards sustainable industrial development. Data was obtained from wood based enterprises owner/managers (284) who were sampled from three Districts; Kericho, Nakuru and Uasin Gishu all in the Rift valley province of Kenya using multistage sampling strategy. Data was collected by use of questionnaires, observation and documentary analysis. The study found that the infrastructure accessed by wood industries in Western Kenya is poor, the technology employed low, the wood enterprise growth poor and collective efficiency also poor. The relationship between infrastructure and technology development is significantly linear, between infrastructure development and wood enterprise growth and between technology development and wood enterprise growth is also linear. However, the relationship between collective efficiency and wood enterprises growth is logarithmic. The study revealed the need for industrial development paradigm shift to a focus on small manufacturing enterprise’s infrastructure and technological development planning based on the collective efficiency paradigm that should anchor sustainable industrial development.
Obokoh and Goldman (2016) Orientation investigates the situation facing SME’s in Nigeria, who have to function in an environment with depleted infrastructure. Research purpose was to examine the effects of infrastructure deficiency on the performance of manufacturing small
and medium sized enterprises in Nigeria. A longitudinal approach was followed, where a survey was conducted amongst 500 SME’s in Nigeria. To complement this, semi-structured interviews were conducted in 2007 and 2011 respectively. The results showed that deficiency in infrastructure negatively impacts the profitability and performance of SMEs, due to the high cost incurred by SMEs in the self-provision of infrastructure and distribution of finished goods. Furthermore, despite the successful privatisation of electricity production in November 2013, there is still no significant improvement in the power supply in Nigeria. The study uncovered the practical realities of the challenges faced by SME’s operating in an environment with insufficient infrastructure, which is typical of much of the developing world.
Abdullahi, Ghazali, Awang, Tahir and Azman (2015) examined the effect of finance, infrastructure, and training on the performance of SMEs in Nigeria. This study used Kano State as a case study, and descriptive survey research design was used in this study. Sample size of 310 SMEs was drawn through simple random sampling out of the population of 1530 registered SMEs in Kano State, Nigeria. Primary data was employed in this study, and the data was collected through administering of close-ended structured questionnaires, but only
299 respondents respond to the questionnaires that were used for this study analysis. Statistical Package for Social Science (SPSS) software was used to analyze the respondent’s profile while Structural Equation Modeling (SEM) through Analysis of Moment Structure (AMOS) software was used to test the hypotheses of this study. The findings indicate that finance, infrastructure, and training have a positive and significant effect on the performance of SMEs in Nigeria. This suggests that there is a dire need for finance, infrastructure, and training to be given adequate concentration as they serve as the engine of boosting the performance of SMEs in Nigeria.
According to an investigative journal by by Gaal and Afrah (2017), infrastructure is a key element of poverty alleviation. The purpose of this study was to investigate lack of infrastructure: the impact on economic development as a case of Benadir region and Hir- shabelle in Somalia. A survey research method was adopted to examine the impact of lack of infrastructure on economic development. The data were collected through questionnaires filled by the respondents equally. The results of the questionnaire were analyzed by using SPSS version 16.0. The results showed that lack of infrastructure brings poor standards of living, economic deficit and improves poverty.
2.3.2 Growth of Small and Medium Enterprises
Sarwoko and Frisdiantara (2016) researched on individual factors, organizational factors, and environment factors in the district of Malang while using a sample of 52 owners/managers of SMEs, that were taken by purposive sampling and analysed using Path Analysis techniques. The results showed that individual factors directly affect the growth of the business, as well as an indirect effect through organizational factors. So, the individual factors influence the growth of SMEs. Due to individual factors which reflected the business experience and the motivation of the owners/managers to their employees, they were able to manage the
organization to make them more effective so as to compete, and the effects are on the achievement of business growth. Environmental factors provide the greatest impact in achieving the growth of SMEs, meaning that the ability of owner/managers to produce competitive products, leverage technology, and diversify their products will determine the growth of SMEs.
Bouazza, Ardjouman and Abada (2015) analysed the factors influencing the growth rate of small and medium-sized enterprises (SMEs) in Algeria. The research revealed that the growth of SMEs in Algeria was hampered by several interrelated factors, which included business environmental factors that were beyond the SMEs’ control and internal factors of the SMEs. The external factors included the legal and regulatory framework, access to external financing, and human resources capacities. The internal factors comprised of entrepreneurial characteristics, management capacities, marketing skills, and technological capacities.
Muchai (2016) conducted a study whose purpose was to determine the challenges that prevented the growth and development of small and medium enterprises. Key findings in this study were that entrepreneurs were faced with barriers which prevented them from effectively managing the SMEs towards growth and development. Barriers presented were; lack of access to financial institutions for funding, incompetent workforce, limited managerial skills, high operating costs, stiff and unfair competition, and unfavourable government policies especially those that were concerned with business legislation and taxation.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Introduction
In this chapter, we would describe how the study was carried out.
3.2	Research design
A research design is the procedure to be adopted by a study to answer specific questions developed by the researcher. The design adopted by this research was the descriptive survey design. This design involves gathering information about the characteristics, actions or opinions of a large group of people. This design is suitable as it will bring out information on attitudes that would be difficult to measure using observational techniques. It allows for answering the questions; who, what and how. This design also allows the researcher to collect both primary and secondary data (Gure, 2018).
3.3	Research settings
This study was carried out in in Nigeria precisely Lagos state where several industrial activities takes place. The places selected are: Ijora, Ikeja, Ilupeju and Oshodi area in Lagos state with their output infrastructure relatively analyzed.
3.4	Sources of Data
The data for this study were generated from two main sources; Primary sources and secondary sources. The primary sources include questionnaire, interviews and observation. The secondary sources include journals, bulletins, textbooks and the internet.
3.5	Population of the study
A study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description (Udoyen, 2019). In this study the study population constitute of all selected small and medium ventures in Ijora, Ikeja, Ilupeju and Oshodi.
3.6	Sample size determination
A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher used the random sampling technique to sample 400 respondents purposively from all selected small and medium ventures in Ijora, Ikeja, Ilupeju and Oshodi.
3.8	Instrumentation 
This is a tool or method used in getting data from respondents. In this study, questionnaires and interview are research instruments used. Questionnaire is the main research instrument used for the study to gather necessary data from the sample respondents. The questionnaire is structured type and provides answers to the research questions and hypotheses therein.
This instrument is divided and limited into two sections; Section A and B. Section A deals with the personal data of the respondents while Section B contains research statement postulated in line with the research question and hypothesis in chapter one. Options or alternatives are provided for each respondent to pick or tick one of the options.
3.9	Reliability
[bookmark: _bookmark61]The researcher initially used peers to check for consistence of results. The researcher also approached senior researchers in the field. The research supervisor played a pivotal role in ensuring that consistency of the results was enhanced. The instrument was also pilot tested.
3.10	Validity
Validity here refers to the degree of measurement to which an adopted research instrument or method represents in a reasonable and logical manner the reality of the study (Udoyen, 2019). Questionnaire items were developed from the reviewed literature. The researcher designed a questionnaire with items that were clear and used the language that was understood by all the participants. The questionnaires were given to the supervisor to check for errors and vagueness.
3.11	Method of Data Collection 
The data for this study was obtained through the use of questionnaires administered to the study participants. Observation was another method through which data was also collected as well as interview. Oral questioning and clarification was made.
3.12	Method of Data Analysis
The study employed the simple percentage model in analyzing and interpreting the responses from the study participants while the hypothesis was tested using [chi-square].
3.13	Ethical consideration
The study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.


CHAPTER FOUR
PRESENTATION OF DATA AND ANALYSIS
This chapter presents the data collected for the study with the questionnaire as research instrument. The data are presented in frequency and simple percentage tables. The purpose for this is to make the data easy to interpret and understand. The objectives of the study were used for data presentation while the research questions formed the basis for the discussion of the findings. Four hundred (400) copies of the questionnaire were distributed to the respondents and three hundred and seventy-eight (370) were retrieved for data analysis.  
4.1	Data presentation
Table 1: Age of Respondents
	Response 
	Frequency
	Percent

	18-25
	50
	13.5%

	26-36
	150
	40.5%

	37-47
	100
	27%

	48-58
	50
	13.5%

	59 and above
	20
	5.4%

	Total
	370
	100%



This means that 13.5% of the respondents fall within 18-25 years old, 40.5% fall within 26-36 years old, 27% of the respondents fall within 37-47years old, and 13.5% fall within 48-58, and 5.4% fall within 59 and above.
Table 2: Sex of Respondents
	Response 
	Frequency
	Percent

	Male
	174
	42.03%

	Female
	196
	52.97%

	Total
	370
	100%



This means that 42.03% of the respondents are males while 52.97% of the respondents are females. The reason that accounts for more females than males is that the females were the ones who agreed to fill the questionnaires while the men assisted in answering the questions.
Table 3: Marital Status of Respondents
	Response 
	Frequency
	Percent

	Single
	154
	41.6%

	Married
	216
	58.4%

	Total
	370
	100%



This means that 41.6% of the respondents are single while 58.4% of the respondents are married.
Table 4: Religion of Respondents
	Response 
	Frequency
	Percent

	Christianity
	370
	100%

	Islam
	0
	0

	ATR
	0
	0

	Total
	370
	100%



All the respondents are Christians. This means that 100% of the respondents are Christians.
Table 5: Educational status of Respondents
	Response 
	Frequency
	Percent

	None
	30
	8.1%

	Primary
	86
	23.2%

	Secondary
	166
	44.9%

	Tertiary 
	64
	17.3%

	Above
	24
	6.5%

	Total
	370
	100%



The above table indicates that 8.1% of the respondents had no formal education, 23.2% of the respondents attended primary school, 44.9% of the respondents attended secondary school, 17.3% of the respondents had tertiary education and 6.5% further studies.
ANALYSIS OF DATA
TEST OF HYPOTHESES
HYPOTHESIS I
Null Hypothesis: Small scales are not essential for national economic development growth.
Alternative Hypothesis: Small scales are essential for national economic development growth.
HYPOTHESIS II
Null Hypothesis: The quality of infrastructure in the country is not good enough for optimal productivity of the small scale enterprises.
Alternative Hypothesis (HI): The quality .of infrastructure in the country is good enough for optimal productivity of the small scale enterprises.
Hypothesis One: Small scale ventures are not essential for national economic development growth.
Table 4.2.2: Chi-Square test showing relationship between Small scale ventures and essential for national economic development growth
	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	19.284a
	1
	.000

	Continuity Correctionb
	17.931
	1
	.000

	Likelihood Ratio
	19.894
	1
	.000

	Fisher's Exact Test
	
	
	

	Linear-by-Linear Association
	19.178
	1
	.000

	N of Valid Cases
	370
	
	



DECISION RULE: 
X2 = 19.284, df (c-1, r-1) = 1, n = 370, p = .000 at 0.05 level of significance. 
The relationship between Small scale ventures and essential for national economic development growth was investigated using Chi-Square Test. The result from this investigation proved that there is a significant relationship between Small scale ventures and essential for national economic development growth. 
Hypothesis Two: The quality of infrastructure in the country is not good enough for optimal productivity of the small scale enterprises
Table 4 Chi-Square test result showing relationship between The quality of infrastructure and optimal productivity of the small scale enterprises
	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	94.550a
	1
	.000

	Continuity Correctionb
	91.525
	1
	.000

	Likelihood Ratio
	119.828
	1
	.000

	Fisher's Exact Test
	
	
	

	Linear-by-Linear Association
	94.033
	1
	.000

	N of Valid Cases
	370
	
	



DECISION RULE: 
X2 = 94.550, df (c-1, r-1) = 1, n = 370, p = .000 at 0.05 level of significance. 
The relationship between The quality of infrastructure and optimal productivity of the small scale enterprises was investigated using Chi-Square Test. The result from this investigation proved that there is a significant relationship between The quality of infrastructure and optimal productivity of the small scale enterprises.


CHAPTER FIVE 
CONCLUSION AND RECOMMENDATION
CONCLUSION
The study drew its conclusions from the information collected from the respondents and based on the major findings of the study in relation to Infrastructure and SMEs Growth, majority of the respondents are of the view that availability of road networks and provision of telecommunication services have helped to grow their businesses. The regression coefficient of infrastructure was 0.068 and a p value of 0.100. Therefore, the study concluded that infrastructure has a positive but insignificant effect on the growth of SMEs in Lagos Nigeria.
RECOMMENDATIONS
The study found out that the infrastructural related factors: road and telecommunication networks somehow contribute to the growth of SMEs in the clothing and textile industry in Lagos Nigeria. The recommendations of the study is that the National government and County governments should aim at improving infrastructure such as roads and telecommunication as well as power supply and water as a way of promoting the growth of SMEs in the clothing and textile industry in Nigeria. The National and state governments can exploit opportunities available in telecommunications by investing in modern telecommunication technologies such as Wi-Fi hotspots to open up and expand business opportunities for SMEs as they venture more on online marketing. This would increase businesses as well as saving time for would be buyers who jump from shop to shop looking for items and resulting to congesting of towns. 
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QUESTIONNAIRE
PLEASE TICK [√] YOUR MOST PREFERRED CHOICE AND AVOID TICKING TWICE ON A QUESTION
SECTION A
PERSONAL INFORMATION
Gender
Male [  ]
Female [  ]
Age 
18-25 [  ]
20-30 [  ]
31-40 [  ]
41 and above [  ]
Educational level
WAEC [ ]
BSC/HND	[  ]
MSC/PGDE [  ]
PHD [ ]
Others……………………………………………….. (please indicate)
Marital Status
Single	[  ]
Married [  ]
Separated [  ]
Widowed [  ]
Duration of Service
0-2 years [  ]
2-5 years [  ]
5 and above [  ]
Section B: THE PROVISION OF PUBLIC AMENITIES AND ITS IMPACT ON SMALL SCALE VENTURES IN NIGERIA
	Items under consideration
	Please Tick

	What is the state of infrastructure
	

	Good
	

	Adequate
	

	Poor
	

	Very poor
	

	Effect on operating cost
	

	Increase
	

	Decrease
	

	No effects
	

	Effect on profits
	

	Increase
	

	Decrease
	

	No effects
	

	SMEs that generate own power
	

	Yes
	

	No
	

	Others
	



