THE PERCEPTION OF SOCIAL MEDIA ANTAGONISM ON YOUTH DEVELOPMENT IN NIGERIA (A CASE STUDY OF ILORIN METROPOLIS)

ABSTRACT

This study was carried out to examine the perception of social media antagonism on youth development in Nigeria (a case study of Ilorin metropolis). Specifically, the study examined the effect of social media on the Nigerian youth,  examined the impact of social media antagonism on youth development, examined  the importance of social media in Nation building, highlighted the level of use of social media by youths in Nigeria and recommended better ways of enhancing youth development in Nigeria. The study employed the survey descriptive research design. A total of 259 responses were validated from the survey. The study adopted the Classical and Modern Theory. From the responses obtained and analysed, the findings revealed that social media aids social interaction, affects learning and comprehension of what was taught, affects productivity and leads to unrealistic views of other people’s lives. Furthermore, the study also analysed the impact of social media antagonism on youth development and the conclusions were it leads to inability of youths to effectively use social media as their western peers, Prevents effective development of youths both educationally and financially. The study recommend Youths fundamental Human Rights should be promoted and guaranteed, Youths should be properly guided on how to use the social media effectively and for productivity.
CHAPTER ONE
INTRODUCTION

BACKGROUND OF THE STUDY

Social media was invented as a result of modernization in all countries of the world. Social media is an important tool for learning among youths, Bliss 1998. Social media can be seen through Facebook, Twitter, YouTube, Instagram and other social websites. The invention and introduction of it is to change and transform the way we think, learn and live our lives, interact and also to embrace growth and technology.
In recent times, the Internet has become the major means of communication for many people, if not all. Specifically, youths have welcomed and embracedthis new method of communication as the very important way to keep in touch with family and friends. Social media websites, like Facebook, Instagram, Twitter are the most popular and most visited places for youths to spend their time. Nowadays, it is difficult to point out a youth that can stay away from social media website for a day. Half of their day is often spent on social media, Agiriga 2000. Attention has always been given to the presentation of peer attitudes and behaviour on and towards social media networks. Looking at it closely, it looks as if a good number of youths creating networks and online presenceare an essential mode for the management of identity, lifestyle, and social relations. It has been discovered and noted that the ability of a youth to join a community is affected by both the number of friends he has within the community, and more crucially how those friends are linked to one another, Ayodele 1997. Some researchers evaluated the preferential behaviour of Yahoo! Groups. They discovered that diverse types of groups yielddifferentlevels of engagement. Members of a smaller, private group often times have higher level of engagement than members of a large, public one. The more groups a person belongs to, the better and more he would be heavily involved in all of them.
More importantly, media has the capability to control a whole lot. It can control a person’s life, how much friends one will have, etc. It suggests enthusiasm, aptitude and chance mainly in students very much. With rapid improvements in communication technologies, the new media began taking up more space within communal living every passing day. In the same light, the media influences the social interactions, communications of people, the social balance, and the internal dynamics of the society and the life style of people. Social media have switched our previous world to a world where mere tools are the message itself; people are now embracing the new habits and crafting new social life styles. The influence New Media has on social life has multiple-dimensional, multifaceted interactions, rather than only one-dimension. Hence, the media, the youths, society and cultural means influence each other and bring forth new means to create a lasting society alongside with this process. Presently, the crises and terrible failures which have a paramount position within social balance, take place all around the world in different facets and with different speed. Quite a good number of youths have lost their lives as a result of the friends they met on social media, while some people’s life styles have changed from good to worse because of social media. These crises most timeslead toprofound losses of human life or economic losses as mentioned above. Thus, governments and non-governmental organizations should make effort to take many protective and preventive measures in this field. In this form of crisis situations, institutional efforts are not solely fulfilled; hence, the duty and efficiency of people, youths have also changed and developed, similar to the growth in communication technologies. Through social media, people/youthshave started going through diverse crises and reacting to crises much more frequent and fast. Studies have been conducted on the extent or level to which social media crisis situations and created maps of new media tools for these situations.
STATEMENT OF THE GENERAL PROBLEM
The increase in the use of social media platforms like facebook, twitter, 2go, instagram etc. have significantly affected the average life of youths in the country. The development of the Nigerian youths has witnessed significant challenges as what is expected of the Nigerian youth has not been seen. The general rise in the use of social media in Nigeria has negatively affected the youths as more than 70 percent of youths in Nigeria are in one social media platform or the other.
AIMS AND OBJECTIVES OF THE STUDY
The major aim of the study is to examine the perception of social media antagonism on youth development in Nigeria. other specific objectives of the study include;
To examine the effect of social media on the Nigerian youth.
To examine the impact of social media antagonism on youth development.
To assess the importance of social media in Nation building.
To highlight the level of use of social media by youths in Nigeria.
To recommend better ways of enhancing youth development in Nigeria.
RESEARCH QUESTIONS
What the effect of social media on the Nigerian youth?
What is the impact of social media antagonism on youth development?
What is the importance of social media in Nation building?
What is the level of use of social media by youths in Nigeria?
What are the ways of enhancing youth development in Nigeria?
RESEARCH HYPOTHESIS
H0: Social media antagonism does not have an effect on youth development in Nigeria.
H1: Social media antagonism has an effect on youth development in Nigeria.
SIGNIFICANCE OF THE STUDY
The study would be of immense importance to Nigerian youths as it would unveil the effect of social media antagonism on Youth development. The study would greatly benefit students, researchers and scholars who are interested in developing further studies on the impact of effect of social media in Nigeria.
SCOPE AND LIMITATION OF THE STUDY
The study is restricted to the perception of social media antagonism on youth development in Illorin metropolis.
LIMITATION OF THE STUDY
Financial constraint- Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in the process of data collection (internet, questionnaire and interview).
Time constraint- The researcher will simultaneously engage in this study with other academic work. This consequently will cut down on the time devoted for the research work.
DEFINITION OF TERMS

Perception: the way in which something is regarded, understood, or interpreted.
Social Media: Social media are interactive technologies that facilitate the creation and sharing of information, ideas, interests, and other forms of expression through virtual communities and networks.
Antagonism: active hostility or opposition

CHAPTER TWO

REVIEW OF LITERATURE

INTRODUCTION

Our focus in this chapter is to critically examine relevant literatures that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

Precisely, the chapter will be considered in three sub-headings:

Conceptual Framework

Theoretical Framework and

Empirical Review of Related Literature
2.1
CONCEPTUAL FRAMEWORK

Meaning and Nature of Social Media

Social media, as a concept, has been explained in various ways by different social media scholars. According to Dewing (2012), social media is a term that refers to a wide range of internet-based and mobile services that allows users to participate in online exchanges, contribute user-created content or join an online community. Social media users are no longer passive media consumers but are now very active. This is largely because they have gone from being consumers to actual producers as they have become generators, creators, and disseminators of information. According to Suomen (2012), social media are new information network and information technology using a form of interactive communication skills, where users produce the content of information and interpersonal relationships are established and maintained in the process. In the same vein, social media belong to a new genre of media that focuses on social networking allowing users to express themselves, interact with friends, and share information with greater freedom as well as publish their views on issues on the World Wide Web (Okoro & Nwafor, 2013).

There have been several research studies on social networking media, both on the theoretical approaches as well as on the practical application of the new media. Bryer and Zavatarro (2001) noted that social networking involves the use of modern technologies to facilitate social interactions, make collaborations possible between individuals and organisations, and enables deliberation across stakeholders. Junco, Heibergert and Loken (2010) saw social networking as a platform and practice that supports collaboration, community building and information sharing and citizen participation in the decision-making process. Goad, Mooney and Bruns (2008) however posited that social networking services use the World Wide Web for radical transformation of the society where the populace are no longer passive in government activities. In some developed nations where social media are used for e- governance, ordinary citizens have the opportunity to make inputs in development policies through active participation.

Social networking media provide opportunities for citizens to participate on electronic platforms, which Medimorec, Parycek and Schossböck (2011) referred to as e-participation. E-participation is a form of online involvement in the process of governance. According to Macintosh (2006), e-participation is the use of ICT in enhancing political participation of citizens. Milakovich (2010) presented the Internet as a tool for increased citizen participation in the political environment. According to Milakovich, unlike the other mass media, social networking media provide two-way communication channels which enhance the feedback process and encourage interaction among citizens and public servants. It is this interactive nature of social networking media that creates unique and effective e-participation. Political leaders also adopt social networking media to maintain closeness and transparency with their citizens (Aharony, 2012). A recent study by Khan, Yoon, Kim and Park (2014) explored Twitter use among the Korean Central government. They found that government Twitter use did not motivate citizens, but government-to-government relationships were enhanced.

Apart from government functionaries, the number of social network users is increasing every minute. Burkhardt (2010, cited in Ekwelem, Okafor & Ukwoma, 2012) reported over 300 million active users of Facebook, over 100 million active users of LinkedIn, over 5 billion images on Flickr, and more than 7000 tweets per second. Anjum (2014) reported that Facebook had over 1.15 billion users, LinkedIn over 238 million active users, and Twitter over 500 million users with more than 20 million fake accounts. Topper (2007) and Thelwall (2008) reported that more than half (55%) of all online youths from ages 12 to 17 used online social networking media with MySpace and Facebook dominating the media. These statistics are testimony to the ever-increasing need and use of social networking globally.

Similarly, Anderson (2005) described social networking media as a class of network tools that support and encourage individuals to learn together while retaining individual control over time, space, presence, activity, identity and relationship. Another study by Watson (2008) found that health-related electronic discussion forums and blogs had the potential of improving the health and social care of users. He regretted however that many health and social work professionals were not adequately tapping into these opportunities. A recent report published by the Canadian Nurses Association (2012) argued that social networking media provided nurses a sound platform to improve patient care, minimize health and social inequalities, and improve healthcare delivery. The report however cautioned that as nurses explored opportunities provided by social media, ethical practices must not be sacrificed. Lenhart, Purcell and Smith (2010) also noted that social networking could be used to transform the delivery of education in line with international best practices.

The Society for New Communication Research (2009, p. 4) noted that “a record- breaking 46 percent of Americans used the Internet, email, or cell phone text messaging to get news about the [US election] campaigns, share their views, and mobilize others.” The report noted that 35 percent of Americans watched political videos online and 10 percent used social networking sites such as MySpace and Facebook to learn more about the race. These are indications of increasing use of social networking services in participation in elections as compared to before. Daou (2008) remarked on his blog that “virtually every online venue that played a role in the 2008 race provided a platform for public dialogue. Blogs, boards, news sites, YouTube, Twitter, and social networks large and small were inundated with millions of individual comments, the aggregate effect of which was to determine how voters viewed the candidates and the race.” Many observers of the 2008 and 2012 U.S. Presidential elections and authors such as Medimorec, Parycek and Schossböck (2011) and Bronstein (2013) believed that social media as new platforms for communication had tremendous influence in the election campaigns.

Virkus (2008) was of the view that social networking services help to promote the benefits of working cooperatively by offering tools that facilitate the aggregation and organisation of knowledge, while at the same time demonstrating the diversity of individual research interest that enhance learning. Adeyemi (2012, p. 11) noted that “youth on daily basis use desktop computers, laptops, e-readers, tablets, and cell phones to actively engage in social networking, text messaging, blogging, content sharing, online research activities online learning and much more for learning, research and making contributions in government policies.” Abonu (2012) also investigated the use of different social networking services by the youths, their attitudes, perceptions and the reasons for the usage. He found that social networking services were used for social engagement, relationship building, employment opportunities and business purposes. The services were also used for academic and research purposes as well as political campaigns. Similarly, Kim, Lee and Elias (2015) found that personal factors such as information self-efficacy, positive social outcome expectations and sharing predict interactions on social media.

Pettit, Salazar and Dagron (2009) examined the link between organisational culture and social networking so as to predict whether social networking tools were capable of reshaping and revitalising the brand and culture of an organisation, and enhance levels of employee productivity and satisfaction. They found that employees’ competencies improve as they share ideas, views and information with friends who are experts in the business area that boosts their productivity. It is also likely that the use of social networking among youths would improve government policies and programmes, particularly those that directly impact them.

As Brennan (2006) and University of Illinois at Urbana-Champaign (2007) have noted, the adoption of social networking media such as Facebook is increasing in diverse populations, and this has made life better for individuals and society as a whole. Positive outcomes from these technologies such as jobs found through LinkedIn or political activities organised via Facebook are well known. Similarly, Akindehin and Akindehin (2011) investigated the online social networking practices of some undergraduates at the University of Ibadan, Nigeria, and found that exposure to and competence in online social networking practice affects the performance of students. They recommended that in order to make classroom instructional events relevant to the real world of students, counselors should establish good relationships with students through online social network sites to complement classroom learning activities.

Another study by Ramanigopal, Palaniappa and Hemalatha (2012) examined the problems and prospects of social networking media and found several merits of social networking but cautioned that people should be very careful in using them since many have deployed it for cyber-crime (Sund, 2007). There have also been incidents of pornographic images posted on social networking sites. For example, in early 2012 some undergraduate students of Abia State University, Uturu Nigeria, raped and posted the picture of their victim on Facebook (Adesiyan, 2012). Many social network users continue to complain of postings of obscene images and write-ups on social networking sites. These practices erode African cultural values and expose young ones to high-risk behaviours. Unregulated use of social networking media has made countries such as the United States to enact Acts to protect the public from cyber bullying (Hanley, n.d).

In developing countries, social networking has several challenges that impede its full utilisation. There have been several reports of the challenges in Africa, particularly in Nigeria (e.g., Ezeani & Ezema, 2011; Ezema, 2011; Ezema & Ugwu, 2013). Ezeani and Ezema (2011) reported that inadequate power supply, poor Internet bandwidth and lack of experienced personnel slowed down the digitisation project at the University of Nigeria, while Ezema (2011) reported that similar factors affected the full implementation of open access institutional repositories in Nigeria. Ezema and Ugwu (2013) found irregular power supply and low Internet bandwidth as major challenges in the adoption of electronic theses and dissertations in Nigeria university libraries. By extension, some of these factors equally impede the use of social networking services among Nigerian youths.

The Internet of Things
Social media are computer-mediated technologies that facilitate the creation and sharing of information, ideas, career interests and other forms of expression via virtual communities and networks. Users typically access social media services via web-based technologies on desktop computers and laptops, or download services that offer social media functionality to their mobile devices (e.g., smartphones and tablet computers). When engaging with these services, users can create highly interactive platforms through which individuals, communities and organizations can share, co-create, discuss, and modify user-generated content or pre-made content posted online. They introduce substantial and pervasive changes to communication between businesses, organizations, communities and individuals. Social media changes the way individuals and large organizations communicate (Curran, O'Hara, & O'Brien, 2015). These changes are the focus of the emerging field of technological studies. Social media differs from paper-based media (e.g., magazines and newspapers) or traditional electronic media such as TV broadcasting in many ways, including quality, reach, frequency, interactivity, usability, immediacy, and permanence. Social media operate in a dia-logic transmission system (many sources to many receivers). This is in contrast to traditional media which operates under a mono-logic transmission model (one source to many receivers), such as a paper newspaper which is delivered to many subscribers or a radio station which broadcasts the same programs to an entire city. Some of the most popular social media websites are Instagram, Facebook, LinkedIn, Pinterest, Reddit, Snapchat, Tumblr, Viber, VK, WeChat, Weibo, WhatsApp, Wikia, and YouTube.

Websites for Social Networking
As a result, social networking sites are web-based services that enable individuals to create a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection, and view and traverse their list of connections as well as those made by others within the system (Boyd and Ellison, 2007).

Social networking sites are created to take care of a variety of human needs and could be classified using that format. For instance, Ellison, Steinfield, and Lampe (2007) classified SNSs into: work-related contexts (LinkedIn.com), romantic relationship initiation (Friendster.com), connecting those with shared interests such as music or politics (MySpace.com), or the college student population (Facebook). It should, however, be noted that the examples mentioned above were based on the original intentions of the founders of the SNSs, though these intentions have been taken to another level by users. This is why the latter classification of SNSs takes a somewhat different approach and puts different factors into consideration.

The uniqueness of social networking sites is that they not only allow individuals to meet strangers, but also enable users to discuss and make visible their social networks. This results in connections between individuals which are otherwise not possible through any other medium already existing. The majority of time spent on social networking sites is spent communicating with people who are already friends or acquaintances on the social network and share the same mindset, interests, and views (Raj Jain, Gupta, & Anand, 2012).

While SNSs have implemented a wide variety of technical features, their backbone consists of visible profiles that display an articulated list of friends who are also users of the system. Profiles are unique pages where one can type oneself into being. After joining an SNS, an individual is asked to fill out forms containing a series of questions. The profile is generated using the answers to these questions, which typically include descriptors such as age, location, interests, etc. Most sites also encourage users to upload a profile photo. Some sites allow users to enhance their profiles by adding multimedia content or modifying their profile's look and feel. Others, such as Facebook, allow users to add modules that enhance their profile. Structural variations around visibility and access are one of the primary ways that SNSs differentiate themselves from each other.

The public display of connections is a crucial component of SNSs. The friends list contains links to each friend's profile, enabling viewers to traverse the network graph by clicking through them. On most sites, the list of friends is visible to anyone who is permitted to view the profile, although there are exceptions. Most SNSs also provide a mechanism for users to leave messages on their friends' profiles. This feature typically involves leaving comments, although sites employ various labels for this feature. In addition, SNSs often have a private messaging feature similar to webmail. While both private messages and comments are popular on most of the major SNSs, they are not universally available.

The Development of Social Networking Sites
Social networking is as old as humans have been around. Just as in nearly every other species, humans have an instinctual need to be communicated with, and share thoughts, ideas, and feelings about their daily lives. Only the tools with which we communicate have changed over the millennia (Safko, 2010). Although it seems like a new trend at present, the practice started a few decades ago, during the 20th century, precisely when technology began to change rapidly (Hendricks 2017).
Social Networking Sites evolved through Web 2.0, a term coined to describe a new wave of Internet innovation that enables users to publish and exchange content online (Kaplan and Haenlein cited in Eun 2015). Social Networking Sites (SNS) encompass a wide range of electronic forums, including blogs, microblogs (e.g., Twitter), social networking sites (e.g., Facebook), creative work-sharing sites (e.g., YouTube), business networking sites (e.g., LinkedIn), collaborative websites (e Among these social media, social networks and microblogs are the most popular, accounting for 22.7% of all time spent online in the United States. (A.C Nielsen, cited in Eun 2015). According to Dominick (2019), Web 2.0 is the idea of a second generation Internet that is highly participatory, allowing users to improve it as they use it. Social media content is primarily written and published by their users and not owners or employees of the site.

Social networking sites came on board in the mid 1990s. One of the first social networking sites was Classmates, a site initiated in 1995 by Andrew Weinreich that enabled registered users to upload a profile and make friends with other users before blogging became popular (Rooksby, 2009). The invention of blogging and social media exploded in popularity. Sites such as Myspace and LinkedIn came into existence during the year 200 (Barker, Bormann, Roberts, & Zahay 2016). After that, Facebook in 2004, YouTube in 2005, and Twitter in 2006 were created and made available to users all over the world. These sites are recognized to be the most popular social networks on the internet. A tremendous variety of social networking sites can be linked to allow cross posting. It is very difficult to decide how the future of social networking might look in the coming years, or even decades from now, but it seems that it will exist until humans exist on earth (Hendricks 2017). However, it is important to elucidate in detail at least two (2) social networking sites which served as great tools in reference to ENDSARS, which were Facebook and Twitter.

Facebook
Facebook is a social networking device that enables users to interact through conversations and build relationships by networking with other social media users. Facebook, Inc. is an American multinational technology company based in Menlo Park, California. It was founded in 2004 as TheFacebook by Mark Zuckerberg, Eduardo Saverin, Andrew McCollum, Dustin Moskovitz, and Chris Hughes, roommates and students at Harvard College. The namesake social networking service eventually became Facebook, amassing 2.9 billion monthly users by 2021 (Our History.fb 2015).

Facebook groups are created as part of a smaller community within the social networking site and focus on particular interests or beliefs about certain issues (Graybill-Leonard, Meyers, Doerfert & Irlbeck 2011). As of January 2008, Facebook has more than 64 million users, and since January 2007 has had an average of 250,000 new registrations per day. It has 65 billion page views per month, and more than 14 million photos are uploaded to its site daily (Gane, & Beer 2008). 
A more vivid picture of this growth was painted by Kaplan and Haenlein (2009) when they affirmed that:  By January 2009, Facebook had registered more than 175 million active users. To put that number in perspective, this is only slightly less than the population of Brazil (190 million) and over twice the population of Germany (80 million). At the same time, every minute, 10 hours of content were uploaded to the video sharing platform YouTube. And, the image hosting site Flickr provided access to over 3 billion photographs, making the world-famous Louvre Museum’s collection of 300,000 objects seem tiny in comparison.

Safko (2010) identified Facebook as being by far the most popular and widely used social network. By the end of 2013, Facebook boasted 1.23 billion monthly active users worldwide, adding 170 million in just one year. According to Facebook, 757 million users logon to Facebook daily as of 31 December, 2013.

The company acquired Instagram in 2012, then WhatsApp and Oculus in 2014. It is one of the world's most valuable companies and is considered one of the Big Five companies in U.S. information technology, alongside Google, Apple, Microsoft and Amazon. The company generates substantially all of its revenue by selling advertisement placements to marketers (Facebook Quater Report 2021). Facebook offers other products and services, including Facebook Messenger, Facebook Watch, and Facebook Portal. It has also acquired Giphy and Mapillary, and has a 9.99% stake in Jio Platforms (Malloy, Daniel 2019).

Twitter

Twitter is an American micro-blogging and social networking service in which users post and interact with messages known as "tweets". Registered users can post, like, and retweet tweets, but unregistered users can only read them. Users access Twitter through its website interface or its mobile-device application software ("app"), though the service could also be accessed via SMS before April 2020. 

Alsubagh, H. in  2015 opined that these services are provided by Twitter Inc., a corporation based in San Francisco, California which has more than 25 offices around the world. He further expressed that Tweets were originally restricted to 140 characters, but the limit was doubled to 280 for non-CJK languages in November 2017 while most  audio and video tweets remain limited to 140 seconds for audio and video tweets.

According to a report retrieved from the Twitter Search Team in 2011, the social network Twitter was created by Jack Dorsey, Noah Glass, Biz Stone, and Evan Williams in March 2006 and launched in July of that year. By 2012, more than 100 million users posted 340 million tweets a day, and the service handled an average of 1.6 billion search queries per day. In 2013, it was one of the ten most-visited websites and has been described as "the SMS of the Internet". As of Q1 2019, Twitter had more than 330 million monthly active users.Twitter is a some-to-many micro blogging service, given that the vast majority of tweets are written by a small minority of users.

Going further, in April 2014, Twitter underwent a redesign that made the site resemble Facebook somewhat. On the 4th of June 2014, Twitter announced that it would acquire Namo Media, a technology firm specializing in "native advertising" for mobile devices. On June 19, 2014, Twitter announced that it had reached an undisclosed deal to buy Snappy TV, a service that helps edit and share video from television broadcasts.The company is helping broadcasters and rights holders to share video content both organically across social and via Twitter's Amplify program. In July 2014, Twitter announced that it intended to buy a young company called CardSpring for an undisclosed sum. CardSpring enabled retailers to offer online shoppers coupons that they could automatically sync to their credit cards in order to receive discounts when they shopped in physical stores. On July 31, 2014, Twitter announced that it had acquired a small password-security startup called Mitro. On October 29, 2014, Twitter announced a new partnership with IBM. The partnership was intended to help businesses use Twitter data to understand their customers, businesses and other trends.

Additionally, In February of the year 2015, as revealed by Wikipedia.org in 2021, Twitter announced that it had acquired Niche, an advertising network for social media stars founded by Rob Fishman and Darren Lachtman. The acquisition price was reportedly $50 million. On March 13, 2015, Twitter announced its acquisition of Periscope, an app that allows live streaming of video. In April 2015, the Twitter.com desktop homepage changed. Ever since then, Twitter has continued to be a viable tool for social media users who use it to share their opinions, information about events, and product information for brand owners. Thus, the youth did not hesitate to maximize the platform to unveil their displeasure with the security agencies.
Social Media and Politics

The emergence of social media has opened up new and enhanced ways of communication. In a changing world, it is difficult to advance democratic change and development with old tools only. Today, leaders need to understand the role of changing communication technology for politics and society. This is the use of the new media (social media) in the field of governance and political development to increase citizens’ participation in the political process. In recent times, social media have evolved new forms of democracy, government, and have become a clear and more effective voice of many. It has become a potent tool for disseminating information and a more accessible tool for information gathering. Information management through the new media (social media) is gaining more ground on our political landscape. Even political advertising is now done online. For instance, the election campaign that saw Barack Obama become the President of the United States of America in 2008 was characterized by effective and efficient information management ability. This process interfaced excellently with the deployment of the new media technologies due to his ability to use social media platforms to attract the electorate commonly known as Friends of Obama with the slogan ‘change is possible’. Following the same trend, President Goodluck Jonathan also adopted online information management skills in his 2011 presidential election campaigns and became the first Nigerian to use such strategy that has increasingly made inroad into our electoral process and in the overall political environment (Ezebuenyi & Ejezieh, 2012).

Okoro and Nwafor (2013) noted that Nigerian politicians and organizations actively utilized social media to participate in politics. Organizations like Enough is Enough Nigeria, ReclaimNaija, WangoNet, and IamLagos established platforms enabling citizens to report election-related incidences with pictures, videos, text messages and voicemail. At the same time, traditional media houses such as Channels Television, 234Next, and Punch newspaper used the new media to disseminate information and gather feedback from viewers. Adibe, Odoemelam, and Orji (2012) in Okoro and Nwafor (2013), observed that during the 2011 elections in Nigeria, many Nigerians were armed with their blackberries and Twitter feeds. One of such Nigerians was Gbenga, a 33-year old IT consultant and an activist. His team had designed a smart phone application called Revoda which allowed voters to instantly upload reports of delayed voting materials and intimidating gangs at their local polling stations to their database. Also, a daily summary was sent to Nigerian election officials and Western observers as well as posted on their Revoda website. This allowed many people within and outside Nigeria to follow the process. Photos, pictures, details, and videos from polling stations were quickly uploaded to Facebook and YouTube. There was another group, “Reclaim Naija”, who used text messages and e-mail reports to compile a live online map of trouble spots. There were also “Twitter activists” whose job was to look out for rigging and spread warning about bombings at polling stations. Omenugha (2011) in Okoro and Nwafor (2013) observed that this massive use of social media culminated in the success of the 2011 election acclaimed the freest and fairest in the history of the country.

Influence of Social Media on Youths Participation in Politics in Nigeria

Social media political participation is basically the political participation that takes place on social media platforms via the Internet. They are digital modes of participation, which are categorized as a non-conventional form of political participation. These non-conventional (also known as non- electoral or non-institutional) forms of engagement have been on the increase since the last decade (Shore, 2014). This has led to the emergence of a variety of activities now referred to as political participation, thus making the democratic experience more diverse. Today, several features of social media can be used for various forms of online political participation both in direct (instant messaging, messages, and wall postings) and indirect ways (posting notes, status update). Specifically, some political activities that exist through standard Facebook features are; posting political messages on a personal or friends’ wall, sharing political opinion, joining political groups, becoming a fan of political candidates by liking their pages, and posting comment on friends post about politics (Vitak et al., 2011).

Youths, being the dominant users of social media, engage in a lot of online political participation. Youth engagement in politics via social media has a lot of positive impacts. Social media have made access to information easier for youths. It exposes the youths to a variety of political information, hence providing a tool for participation. Additionally, it offers a variety of options for political engagement and also lowers the cost of participation significantly both in terms of time and effort. Furthermore, they provide an opportunity for interactivity between political elites and the youths, while at the same time making the political system seem more accessible to citizens (Bah, 2004; Engesser & Franzetti, 2011; Odunlami, 2014; Teng, 2012; Wojcieszak, 2012) cited in (Abdulrauf, Hamid & Ishak, 2015).

On the contrary, when the youths are disappointed with the kind of information they get on social media, it may not even propel them to participate in politics actively. In fact, Olabamiji (2014) believes abundant amount of political information on social media may even make youths apathetic to politics. However, Rahmawati (2014) argued that there is lack of empirical evidence to back this negative insight. It is noteworthy, however, that despite the fact that youths rely on social media for political information, the lack of professional monitoring system needed to validate the content of information online has made it difficult to trust the accuracy of such information (Bae, 2014). Similarly, in a study on the degree to which youths trust political information on social media, Johnson and Kaye (2014) found out that social media was ranked the least credible among nine other sources of political news examined. Perhaps, due to the ease and convenience of posting political information and news on social media, it is often not filtered through professional gatekeepers. This puts the burden of determining credibility more on the users.

Another positive impact of social media on the youth’s online political participation is that it has increased the political knowledge of youths. Political knowledge is a lineup of political information that are stored in the long term memory of the youths and which can be retrieved at any point in time. The implications of the youth’s political knowledge, according to Charles (2010), are that political knowledge is a strong predictor of a youth’s political participation. Hence, a decline in the political knowledge of youths is partly to blame for the decline in youths’ participation in politics (O’Neil, 2006) in (Abdulrauf, Hamid & Ishak, 2015). In other words, youths who are more knowledgeable about politics are more likely to participate.

Irrespective of the positive impact social media have on the participation of youths in politics, there are also negative ways in which it has impacted youths and some negative ways youths use social media. Udende (2011) in Olabamiji (2014) holds that, in a world where everybody is connected, everybody is at risk. This statement is an indication of the disadvantages and negative influence of social media. Nimmo and Combs (1990) report that social media devote more coverage to horserace than to the substance of political issues; to the personae of the election than to the issues that divide; to outcome than to the campaign; to day-by-day events of the campaign than to enduring trends in (Olabamiji, 2014). Thus, indicating that social media pay more attention to issues that are less significant than to those with more significance. Some youths use social media to express ethnic and religious sentiments. This has led to a number of inter-ethnic, intra-religious, and inter-religious conflicts in some part of Nigeria. (Olabamij, 2014).

Concept of Youth

The youth, for statistical purposes, is defined by United Nations (UN) as those persons between the ages of 15 and 24 years, without prejudice to other definitions by member states. This definition was made during preparations for the International Youth Year 1985, and endorsed by the General Assembly (A/36/215 and resolution 36/28, 1981). All United Nations statistics on youths are based on this definition, as illustrated by the annual yearbooks of statistics published by the United Nations system on demography, education, employment and health (UNESCO, 1985).

However, the definition of youth does vary from country to country, depending on the specific socio-cultural, institutional, economic and political factors, hence the Nigerian National Youth Policy (2009) defines a youth as a person between the ages of 18 years and 35 years.

Youths are up to 17.6 percent of the global population. According to United Nations-UN- (2013) reports, developing countries account for majority; 87% of the youth worldwide live in dev eloping countries, and 62% of this number lives in Asia. Premium Times (2016) cites Reuters and News Agency of Nigeria (NAN) as crediting the United Nations (UN) to have estimated that the number of youths globally will rise to 2 billion by 2060 from 1.8 billion in 2015, with most of that growth expected to in sub-Saharan Africa. As at today 63% of Nigeria`s population is under the age of 25 (Kawu, 2014); although, according to the UN, more than 70 per cent of Nigerian population are under 35years (Ibekwe, 2016). This accentuates the reason the youths who are regarded as leaders of tomorrow need to be allowed to take responsibility in all ramifications, especially in the championing of agricultural development in Nigeria.

Factors that motivate proper youth upbringing
The individual is subjected to the control of the social system. In order words, the ideals of a group must be by the society in which we live. This goes to show that we are shaped by the society in which we live. Adults motives are derived largely from individuals’ social experience/interaction until death.. This process contends Ntunde (2005) is socialization.

Socialization
Socialization according to Horton and Hunt in Ntude (2005) is the process whereby one internalizes the norms of his group so that a distinct ‘self’ emerges unique to this individual. man is shaped by the society. This process of shaping begins in earliest infancy. It is life long process of internalizing the norms of one’s group. One learns the ways of life of his people or groups. So culture is transmitted to the individuals. The effect of socialization is that man imbibes or fails to imbibe the societal values, norms and value systems. Many factors of socialization argues Okey (2000) include:

(a)The Family

The child’s socialization is carried out predominantly in the family by parents, brothers and sisters. But the role of the mother is more pronounced. From earliest infancy the child begins to be trained right from the first contact with the mother. The family lays the foundation for the child’s socialization. The child is taught how to talk, eat, and walk and the habits necessary for life and manners (Egboh, et. al. 2009). There are some structural attributes of the family that affect a child’s socialization. These include: size of the family, the birth order of the child, environment where the family resides, class of the family etc (Egbue, 2001).

(b)The Church
The church is also another important factor in socializing a child. Children who are taken to the church early by parents tend to imbibe good morals than those who are distanced from the church and other religious activities.

Peer group
The type of group a child mingles with plays significant role in his/her upbringing. Evidence has shown that a child that mixes up with criminals is likely to be a criminal.

Youths and communication Revolution
Communication is defined by the trio of Hovland, Janis, and Kelly (in Semiu, 2010) as the process by which an individual (the communicator) transmits stimuli (usually verbal) to modify the behaviour of other individuals (the audience).Today, communication is more computer-generated and easily achieved than it used to be.

The social media are the most effective media to reach to reach a mass audience, especially youths, that are heterogeneous, spread all over, and located in different places at the same time. The social media are interactive technologies that allow individuals to view, create and share information, ideas, career interest, and other forms of expression. Suchiradipta and Saravanan (2016) describe the social media as potential goldmine that can be used to engage with clients online, to help rural community gain a voice, make development bottom-up, more fruitful innovation brokering, and engaging with all the actors in agricultural innovation systems on the same social media platform.

According to Imoh (2007), for the past 50 years, development planners have used communication to support and promote agricultural development policies and programmes in a wide range settings and conditions with relative success. Imoh (2007)   cites Smith (1985) as saying that this is possible by using ideas drawn from instructional media, social marketing and behavioral psychology; planners have used system approach to communication which revolves around three elements, to wit, farmers orientation, targeted change, and on integrated media network of television, radio, print and other traditional and inter personal channels.

The youth, before now, tend to be vulnerable because they had little or virtually no prior experience they could relate with or compare with what they saw or heard daily in the conventional media. They also, absolutely, had no choice about, or opportunity to choose what they could see or hear. But today, because of the vast array of media available, youths make more choices about what they will attend to based on their backgrounds, interests, peer influences, and a number of other factors. There are now many media sources available to them.

Today’s youths have greater access to more forms of communication than ever before. Robert (2000) reports that in addition to the traditional television, music, magazines, and movies, new kinds of media such as interactive CD- ROMs, video games, E-mail, chat rooms, and Web sites are now available. Others are Facebook, 2go, WhatsApp, LinkedIn, Pinterest, Twitter, Instagram, Wikipedia, YouTube, and Evernote etc. They provide everything from the latest scientific discoveries to surrogate friendships, virtual sex, and violence to the youth.

Digital (new) media and online communication have become the main channels of communication youths now engage in. According to Robert`s (2000) recent survey, 8 to 18-year- olds spend 6–8 hours daily exposed to some form of media. They visit social network sites, video- sharing sites, and get involved in online games and gadgets such as iPods. The truth is that the new media, especially mobile phones, are now fixtures of youth culture.

This is an opportunity government can capitalise and leverage on to reach youths who are very active on these communication platforms with agricultural development programmes and information that can enlighten them on the trend in agriculture, thereby ensuring agricultural education and mass mobilisation that can lead to agricultural development.

Roe (2000) and Valkenburg (2000) brought to the fore the fact that the issue of media influence on youths is a global phenomenon hence the need to study the similarities and differences between the American media system and others. No wonder Newman (1997, p.5) laments that the youth of this generation want truth. They have been lied to so often- so much is fake. They are searching for identity, meaning in life, support and direction.

Youths and their Potentials

Nigeria is a nation of great human and material resources, especially the youths who are the engine room of any nation that must succeed in all ramifications. It is the recognition of the importance of the youths that made the Nigerian government to announce in New York on September 16, 2016 during the 71th United Nations General Assembly that it would push for the creation of an agency to cater for the peculiar needs of youths in the world. Speaking during a press briefing at the UN secretariat in New York, Nigeria`s Minister of Foreign Affairs, Geoffrey Onyeama, said the country will push for the establishment of the organisation to provide more opportunities for youths and help counter their indoctrination by fundamental organisations. Onyeama said the creation of such organisation will be particularly beneficial to the teeming Nigerian youths (Ibekwe, 2016). No wonder then that the Lebanese- American painter, writer, poet and philosopher Kahlil Gibran once said that "The true wealth of a nation lies neither in its gold nor silver, but in its learning, its wisdom, and in the uprightness of its youth" (Ajulo, 2015).

The fact remains that one of the greatest challenges Nigeria is facing today is how to create jobs for its teeming youths. The high rate of unemployment in Nigerian is making many youths to take to crime and vices while many of them fall victims of fake recruitment advertisements and job scams. The economy of Nigeria can improve, the standard of living of its citizens can be enhanced, and employment created for its swarming youths if agriculture can be focused on as the engine for growth and development.

There is no doubt that the youths are not only energetic, but they are full of ideas, this can be confirmed from the exploits they are making in different fields of endeavour today. Therefore, tapping into the potentials of the youths will bring about acceleration in whatever they are involved in. The youths should be made to realise that if the same resources and efforts they put into unprofitable ventures are channeled into positive activity like agriculture, they will make a huge success of their lives. Matthew Hobson, a World Bank Expert on Social Protection, said that the global growth and poverty reduction over the next 20 years will be driven by today’s young people, yet many of them struggle to find productive employment (Premium Times, 2016).

According to the Director-General of the National Directorate of Employment (NDE), Kunle Obayan, the rate of unemployment in the country is high because youths are scared of squaring up to the challenges of self-employment (Naijaloaded, 2016a).

Creating an enabling environment for youth survival

For the youths to develop as responsible citizens patriotic and forward looking argues Uzodinma (2005), certain conditions or requirements must be in place. Good education is the sum total of such requirements, good or sound education is the development of the whole man or woman, body, psyche, mind and spirit. Any educational policy that neglects any one of these constituents of the human personality is doomed to failure and as such would produce human beings who would be anything but what man was meant to be:

The body is developed through physical education, health-care, good food and water, cleanliness, good housing and ventilation etc.

The psychic life is developed through good social interaction in the family, in the school or age-grade, in the religious gathering, in the wider society. The emotions are controlled and channeled along the avenues approved by culture and custom.

The mind is trained through formal and informal education. The arts and science disputation and argumentation, more elaborate training in scientific and other research programs – all these help the mind grow and expand.

Spiritual training is more complex and very often neglected. That man is a spiritual being is evident in his ability to conceive of and possess abstract ideas or concepts like beauty, infinity, patriotism, originality etc. Such ideas are in-tangible, non-material, and abstract. They are as such spiritual. They exist beyond the ability of sense perception. That faculty or power in us, which produces and harbors or keeps such abstract concepts or ideas, must have the part of that which is perceived and harbored. An Igbo adage has it that ‘agwo adi amu ife di nkeke’ (the snake’s offspring cannot be short). A spiritual or abstract concept in man’s mind is proof that man is spiritual at the core of his being. This aspect of man’s nature is very often neglected in educational policies and the so-called educated man ends up parading himself as a glorified animal. He or she does not aspire for happiness above what the senses can enjoy. Outside eating, drinking, sleeping and mating, like any other beast or bird, there is nothing higher to aim at.

Youth Unemployment in Nigeria
There was a time in Nigeria when higher education certificates such as B.Sc, M.Sc., HND or even NCE were regarded or nick-named “meal ticket”. Then, holders of such certificates were highly honored and respected.. Reason being that they have jumped over poverty line. Their certificates give them automatic access to near riches or say wealth. Then too, only a few were holders of such degrees, yet there were many juicy jobs waiting at the door steps of a graduate. The academic world was good.

The economy was flourishing to the advantage of this class of citizens. A lot of laurels were knocking at their doors including good residential areas such as G.R.As in most of the big cities. In fact any degree holder in any discipline was regarded as a rich man or woman. Educational planners and managers had no stones to grind as to innovations and planning for future eventual changes.

Today things have changed. “Poverty” – a ‘dreaded monster’ now knocks at the door of graduates of higher institutions as well as others. Poverty may be defined as “the state of being poor or without competent subsistence, need, penury. (Webster International Dictionary 1999 Edition). . So what has to be done is to reposition our educational system to alleviate Poverty. It then means our educational system is no longer able to assist in alleviating poverty that is, providing its graduates with the necessary tools to sustain themselves. Therefore we could make bold to say that poverty among youths is occasioned by unemployment.

There is no gainsaying that Nigerian society is facing all forms of social disorder arising from youth unemployment Chukwuemeka,( 2009). Everyday, there are reports of robbery burglary, car snatching, forgery, impersonation, rape, kidnapping and other vices. There is a general belief that most of the acts are carried out by unemployed youths and youths that are not stable in their employment. In most of our streets and public places, the unemployed youths wonder about. This is mostly because they find themselves without any means of livelihood. In the circumstances, the alternative is to device some means to survive.

The problem of youth unemployment in Nigeria argue Chukwuemeka and Onudugo (2009) is a herculean task. According to Ude (2010) the quest for white collar jobs has also led to unemployment. Owing to societal expectations, many jobs are looked down upon. Imagine a situation   where undergraduates in the various facets of education would vow never to hold a piece of chalk, or browse through files in the bureaucracy. When youths are unemployed the tendency deviant behaviors are high. Kingsley (2004) is of the view that unemployed graduates sometimes indulge in drug abuse because they want to be far removed from society. They want to visit fantasy land where there is no gnashing of teeth. It could still force a graduate to contemplate suicide and actually go ahead to commit it. The basic problem is how to create or provide adequate employment opportunities that will create employment for the millions of unemployed youths, so as to fend for them-selves, and ensure that the youths accept to adjust with the available employment opportunities instead of pressing on or desiring a particular type of employment.

Concept of Youth Development

Youth development is the process of continuous improvement of the youth  with structures, institutions and programs in order to create a social condition, the rights of the youth are advanced and protected, their welfare enhanced, and their effective functioning and self actualization ensured. Youth development is a sine-quo-non for youth empowerment.

Components of Youth Development and Empowerment

Youth employment –employment opportunities should be provided by the ruling

elites to gainfully employ and empower the youths who incidentally are the future leaders.

Where there is insufficient paid employment, the ruling petit-bourgeoisies

should create enabling environment to sustain entrepreneurship and operation of small scale ventures.

Youth education and training – education is power, it is one of the major indicators of measuring development. Therefore youth training programs including vocational training through talent/skill assessment inventory.

Entrepreneurship skill acquisition should be inculcated in the educational curriculum to cut across all specter of educational system in order to position the

youths in act of management, analysis and effective operation of business.

Research, evaluation and publication of such researches, especially those that relate to skill acquisition would foster youth development.

Social Media and Youth Development

Considering its prevalence, youth media use is a primary contextual feature of interest (Calvert & Wilson, 2011; Roberts, Henriksen, & Foehr, 2009; Subrahmanyam, & Smahel, 2011). The contemporary media landscape is changing constantly and rapidly evolving, and the use of media and digital technologies is ever-increasing and varied. Thus, assessing how children’s and adolescents’ increasing use of various forms of media and technology affect their development is of theoretical and empirical importance.

A considerable amount of research on media and technology use has focused on potentially negative implications (e.g., violence and aggression, obesity and physical inactivity; Calvert, & Wilson, 2011; Roberts et al., 2009; Strasburger, 2009a, 2009b). To fully understand the influence of media and technology in the lives of young people, efforts should be made to understand the bases, development, and range of outcomes related to media and technology use. Furthermore, theory and research relating to media-related processes and effects across the life-span are enhanced by a developmental focus (e.g., Roberts, et al., 2009). The articles featured in this special issue contribute to our understanding of the links between media and technology use and human development by exploring a range of outcomes as well as using developmental theories to inform the work.

THEORETICAL FRAMEWORK

SOCIAL ACTION THEORY 
The Social Action Theory was developed by the German sociologist Max Weber, who with this theory pursued to highlight the importance of human behaviour as it relates to cause and effect in the social sphere. According to Max Weber, human beings adapt their actions according to social contexts and how these actions affect the behaviour of others.

For Max Weber, social action explains the behaviours, effects and consequences of human behaviour and how this behaviour can influence the behaviour of other people and become a social movement, where it is no longer an isolated behaviour, but part of a whole (society). Weber relied on existing research to argue that sociology is fundamental to scientific research. According to Max Weber, social action can trigger means and ends for social actors who want to achieve something specific. For example, a company organizes activities for each individual and assigns a different role to each employee, but each action performed by employees is connected to each other in order to keep the organization going. 

The relevance of this theory to this study shows that the rules that the government spells out determine the participation and the development of the youths. This can affect how the youths reacts and relates in communication, in their businesses and in organizations. Social media platforms such as Twitter allow people to interact with one another, share information, and even help businesses educate the public about the products and services they offer in order to acquire customers in a competitive market, gain more patronage, increase profitability, and achieve their long-term goals.

THEORY OF USES AND GRATIFICATION (UGT)
The uses and gratifications theory was developed by Elihu Katz (1959). The theory seeks to explain the relationship between an audience and how this audience uses the media. UGT is an audience-centered approach to understanding mass communication. Diverging from other media effect theories that question "what does media do to people?", UGT focuses on "what do people do with media?" It postulates that the media is a highly available product and the audiences are the consumers of the same product. It assumes that audience members are not passive consumers of media. Rather, the audience has power over their media consumption and assumes an active role in interpreting and integrating media into their own lives. Unlike other theoretical perspectives, UGT holds that audiences are responsible for choosing media to meet their desires and needs to achieve gratification. This theory would then imply that the media compete against other information sources for viewers' gratification.

With the birth of social media at the beginning of the 21st century, a new research perspective for the UGT was born. This new media showed characteristics never present before in other media, such as the creation of content and the ability to share it instantly. In this regard, UGT usually considers two categories for media gratifications: process and content. Process gratifications emerge from the activity itself of surfing the internet, whereas content gratifications arise from acquiring information (Kayahara & Wellman, 2007). A third gratification, exclusive to social media, is social gratification (Papacharissi & Rubin, 2000; Song, Larose, Eastin, & Lin, 2004). 

According to Miller (1996), online activity is motivated by the need for interaction, entertainment, and escape. This may include chat rooms, e-mail and, of course, SMS, such as Facebook, Twitter, Pinterest, or YouTube.

Invariably, young people use social media platforms as veritable tools for civic engagement. It gives them, as ordinary people, a voice to air their grievances and bring to public attention the crisis and injustice that has been done to them so as to seek both institutional and public support. Indeed, social media platforms such as Twitter serves as a powerful tool for online businesses and development by the youths and aids in their expression of views.

EMPIRICAL REVIEW

A considerable amount of research on media and technology use has focused on potentially negative implications (e.g., violence and aggression, obesity and physical inactivity; Calvert, & Wilson, 2011; Roberts et al., 2009; Strasburger, 2009a, 2009b). To fully understand the influence of media and technology in the lives of young people, efforts should be made to understand the bases, development, and range of outcomes related to media and technology use. Furthermore, theory and research relating to media-related processes and effects across the life-span are enhanced by a developmental focus (e.g., Roberts, et al., 2009). The articles featured in this special issue contribute to our understanding of the links between media and technology use and human development by exploring a range of outcomes as well as using developmental theories to inform the work.

In “The Role of Adolescent Development in Social Networking Site Use: Theory and Evidence,” Drew Cingel, Ellen Wartella, and Marina Krcmar explore the intersections of media use and human development. Specifically, the authors assess the links between social media use (e.g., Facebook) and imaginary audience ideation or the belief that others are constantly thinking about and judging you (Elkind, 1967). Based on Vygotskian developmental theory, the authors argue that social media use is a key developmental tool for socialization due to its prevalence in the lives of contemporary children, adolescents, and young adults. Using data from individuals 9 to 26 years of age, Cingel and colleagues found that there are associations and predictive qualities between imaginary audience ideation and Facebook use and customization (i.e., modifying one’s profile page).

CHAPTER THREE

RESEARCH METHODOLOGY

3.1
INTRODUCTION


In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.
3.2
RESEARCH DESIGN

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e., mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.
3.3
POPULATION OF THE STUDY


According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 


This study was carried out to examine the perception of social media antagonism on youth development in nigeria (a case study of ilorin metropolis) in Kwara state. Selected students from the University of Ilorin form the population of the study.
3.4
SAMPLE SIZE DETERMINATION

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.5
SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE

According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.

In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of all the entire population of students in the University of Ilorin, the researcher conveniently selected 266 out of the overall population as the sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.6 
RESEARCH INSTRUMENT AND ADMINISTRATION

The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.7
METHOD OF DATA COLLECTION

Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.8
METHOD OF DATA ANALYSIS

The responses were analysed using the mean and standard deviation, which provided answers to the research questions. 

In analyzing data collected, mean score was used to achieve this. The four points rating scale will be given values as follows:

SA = Strongly Agree

4

A = Agree


3

D = Disagree


2

SD = Strongly Disagree
1

Decision Rule:

To ascertain the decision rule; this formular was used

	4+3+2+1 =10

      4           4


Any score that was 2.5 and above was accepted, while any score that was below 2.5 was rejected. Therefore, 2.5 was the cut-off mean score for decision taken.


The hypothesis test was conducted using the Chi-Square statistical tool, SPSS v.23
3.9
VALIDITY OF THE STUDY

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.10
RELIABILITY OF THE STUDY

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.
3.11
ETHICAL CONSIDERATION

he study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.
CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

INTRODUCTION

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of two hundred and sixty-six (266) questionnaires were administered to respondents of which only two hundred and fifty-nine (259) were returned and validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of 259 was validated for the analysis.

4.1
DATA PRESENTATION
Table 4.2: Demographic profile of the respondents

	Demographic information
	Frequency
	percent

	Gender

Male
	
	

	
	72
	27.8%

	Female
	187
	72.2%

	Age
	
	

	16-19
	87
	33.6%

	20-25
	33
	12.7%

	25-30
	56
	21.6%

	31-35
	42
	16.2%

	36+
	41
	15.8%

	Marital Status
	
	

	Single 
	71
	27.4%

	Married
	102
	39.4%

	Separated
	67
	25.9%

	Widowed
	19
	7.3%

	 Level of Education
	
	

	100L
	56
	21.6%

	200L
	62
	23.9%

	300L
	67
	25.9%

	400L
	74
	28.5%


Source: Field Survey, 2021

4.2
DESCRIPTIVE ANALYSIS
Research question 1

What the effect of social media on the Nigerian youth? 

Table 4.2: Mean Responses on the effect of social media on the Nigerian youth
	S/N
	ITEM STATEMENT
	SA

4
	A   3
	D   2
	SD  1
	X
	S.D
	DECISION

	1
	Aids social interaction 
	200
	30
	15
	14
	4
	2.57
	Accepted

	2
	Affects learning and comprehension of what was taught
	150
	79
	25
	5
	3.4
	2.55
	Accepted

	3
	Affects productivity
	175
	79
	5
	-
	3.9
	2.74
	Accepted

	4
	Leads to unrealistic views of other people’s lives
	155
	70
	24
	10
	3.4
	2.56
	Accepted

	5
	Increased peer pressure
	125
	75
	35
	24
	3.2
	2.57
	Accepted


Source: Field Survey, 2021
In table above, item1 with mean response of 4 accepted that It Aids social interaction,  Item 2 with mean score of 3.4 also accepted that it affects learning and comprehension of what was taught. Item 3 with mean score of 3.9 accepted that it affects productivity. Item 4 with the mean score of 3.4 also accepted that it Leads to unrealistic views of other people’s lives. Item 5 with the mean score of 3.2 accepted that it Increases peer pressure. Item 1,2,3,4 and 5 have mean scores above 2.50. This indicates that respondents accepted that these are some of the effects of social media on the Nigerian youth.

Research Question 2: What is the impact of social media antagonism on youth development?
Table 4.3: Mean responses on the impact of social media antagonism on youth development
	S/N
	ITEM STATEMENT
	SA

4
	A

3
	D

2
	SD

1
	X
	S.D
	DECISION

	1
	Leads to inability of youths to effectively use social media as their western peers
	170
	60
	20
	9
	3.7
	2.63
	Accepted

	2
	Lack of access to online educational materials
	259
	-
	-
	-
	4
	2.82
	Accepted

	3
	Prevents effective development of youths both educationally and financially
	230
	20
	9
	-
	3.8
	2.76
	Accepted


Source: Field Survey, 2021
In table above, item 1 with mean response of 3.7 accepted that Leads to inability of youths to effectively use social media as their western peers. Item 2 with mean response of 4accepted that Lack of access to online educational materials. Item 3 with mean response of 3.8 also accepted that Prevents effective development of youths both educationally and financially. Item 1, 2, and 3 all have mean scores above 2.50. This indicates that respondents agreed on item 1 to 3 that these are some of the impact of social media antagonism on youth development

Research Question 3: What is the importance of social media in Nation building?

Table 4.4: Mean responses on  the importance of social media in Nation building.

	S/N
	ITEM STATEMENT
	SA

4
	A

3
	D

2
	SD

1
	X
	S.D
	DECISION

	1
	Allows government to share critical information during crisis
	170
	60
	20
	9
	3.7
	2.63
	Accepted

	2
	Aids job creation
	259
	-
	-
	-
	4
	2.82
	Accepted

	3
	Citizen Engagement  
	230
	20
	9
	-
	3.8
	2.76
	Accepted

	4
	Builds public trust
	160
	60
	20
	19
	3.2
	2.50
	Accepted

	5
	Sets the record straight
	200
	30
	19
	10
	3.8
	2.65
	Accepted


Source: Field Survey, 2021
In table above, item 1 with mean response of 3.7 accepted that it allows government to share critical information during crisis. Item 2 with mean response of 4accepted that it aids job creation. Item 3 with mean response of 3.8 also accepted that Citizen Engagement. Item 4 with mean response of 3.2 also accepted that it Builds public trust. Item 5 with mean response of 3.8 also accepted that it Sets the record straight. Item 1, 2, 3, 4 and 5 all have mean scores above 2.50. This indicates that respondents agreed on item 1 to 5 that these are some of the importance of social media in Nation building.

Research question 4: What is the level of use of social media by youths in Nigeria?
Table 4.5:  Respondent on question 4

	Options
	Frequency
	Percentage

	Very low level
	23
	8.8

	Low level
	23
	8.8

	Very high level
	86
	33.2

	High level
	127
	49.0

	Total
	259
	100


Field Survey, 2021

From the responses obtained as expressed in the table above, 8.8% said very low level, 8.8% said low level, 33.2% said very high level while the remaining 49.0% were said low level.
Research Question 5: What are the ways of enhancing youth development in Nigeria?

Table 4.6: Mean Responses on the ways of enhancing youth development in Nigeria
	S/N
	ITEM STATEMENT
	SA

4
	A

3
	D

2
	SD

1
	X
	S.D
	REMARK

	1
	Promoting their fundamental human rights
	160
	80
	19
	-
	3.4
	2.59
	Accepted

	2
	Promote their optimal development and well being
	50
	150
	40
	19
	3.1
	2.52
	Accepted

	3
	Enhance their participation in every sphere of national building
	170
	70
	12
	7
	3.8
	2.62
	Accepted

	4
	Provide employments
	160
	60
	15
	24
	3.3
	2.49
	Accepted

	5
	Invest in the Educational sector
	179
	80
	-
	-
	3.6
	2.66
	Accepted


Source: Field Survey, 2021

In table above, item 1 with mean score of 3.4 accepted that Promoting their fundamental human rights. Item 2 with mean score of 3.1 also aPromote their optimal development and well being. Item 3 with mean response of 3.8 accepted that Enhance their participation in every sphere of national building. Item 4 with mean response of 3.3 accepted that Provide employments. Item 5 with mean score of 3.6 accepted that Invest in the Educational sector. Item 1, 2, 3, 4, and 5 all have mean scores above 2.50. This indicates that respondents accepted in item 1 to 5 that these are some of the ways of enhancing youth development in Nigeria.

Research question 6: does social media have any effect on youth development in Nigeria?
Table 4.7:  Respondent on question 6

	Options
	Frequency
	Percentage

	Yes
	141
	54.4

	No
	89
	34.3

	Undecided
	29
	11.1

	Total
	259
	100


Field Survey, 2021

4.3
TEST OF HYPOTHESIS 

H0: Social media antagonism does not have an effect on youth development in Nigeria. 
H1: Social media antagonism has an effect on youth development in Nigeria.

Table 4.7: Social media antagonism does not have an effect on youth development in Nigeria
	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	141
	86.3
	54.7
	2992.09
	34.6

	No
	89
	86.3
	2.7
	7.29
	0.08

	Undecided
	29
	86.3
	-57.3
	3283.29
	38.0

	Total
	259
	259
	
	
	72.68


Source: Extract from Contingency Table




Degree of freedom = (r-1) (c-1)






(3-1) (2-1)






(2)  (1)






 = 2

At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.

Findings

The calculated X2 = 72.68 and is greater than the table value of X2 at 0.05 significant level which is 5.991.
Decision

Since the X2 calculated value is greater than the critical table value that is 72.68 is greater than 5.991, the Null hypothesis is rejected and the alternative hypothesis which states that Social media antagonism has an effect on youth development in Nigeria.
CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1
Summary


In this study, our focus was to examine the perception of social media antagonism on youth development in nigeria (a case study of ilorin metropolis). The study specifically aimed at examining the effect of social media on the Nigerian youth, examining the impact of social media antagonism on youth development, assessing the importance of social media in Nation building,  highlighting the level of use of social media by youths in Nigeria and recommending better ways of enhancing youth development in Nigeria.   This study was anchored on the Durkheim’s theory of Social Integration and Social Regulation.

The study adopted the survey research design and conveniently enrolled participants in the study. A total of 259 responses were validated from the enrolled participants, who where all students from the University of Ilorin.

5.2
Conclusion

Based on the findings of this study, the following conclusions were made:

The effects of social media on the Nigerian Youth is that:
It aids social interaction.
Affects learning and comprehension of what was taught. 
Affects productivity
Leads to unrealistic views of other people’s lives
Increased peer pressure
The impact of social media antagonism on youth development is that, it:

Leads to inability of youths to effectively use social media as their western peers

Lack of access to online educational materials

Prevents effective development of youths both educationally and financially.

The importance of social media in nation building are:

Allows government to share critical information during crisis

Aids job creation

Citizen Engagement 

Builds public trust and

Sets record straight

5.3
 Recommendations
In the light of the findings and conclusions, the following recommendations are hereby proposed: 
Youths fundamental Human Rights should be promoted and guaranteed.

Youths should be properly guided on how to use the social media effectively and for productivity.
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(s) ON A QUESTION OF YOUR CHOICE

SECTION A

PERSONAL INFORMATION

Gender

Male

[  ]

Female

[  ]

Age

16-19              [  ]

20-24

[  ]

25-30

[  ]

31-35

[  ]

36+

[  ]

Marital Status

Single

[  ]

Married
[  ]

Divorced
[  ]

Widowed
[  ]

 Level of Education

100L [  ]

200L [  ]

300L [  ]

400L [  ]

Research question 1

What the effect of social media on the Nigerian youth? 
	S/N
	ITEM STATEMENT
	Strong Agree


	Agree   
	Disagree  
	Strongly Disagree  

	1
	Aids social interaction 
	
	
	
	

	2
	Affects learning and comprehension of what was taught
	
	
	
	

	3
	Affects productivity
	
	
	
	

	4
	Leads to unrealistic views of other people’s lives
	
	
	
	

	5
	Increased peer pressure
	
	
	
	


Research Question 2: What is the impact of social media antagonism on youth development?
	S/N
	ITEM STATEMENT
	Strong Agree


	Agree   
	Disagree  
	Strongly Disagree  

	1
	Leads to inability of youths to effectively use social media as their western peers
	
	
	
	

	2
	Lack of access to online educational materials
	
	
	
	

	3
	Prevents effective development of youths both educationally and financially
	
	
	
	


Research Question 3: What is the importance of social media in Nation building?

	S/N
	ITEM STATEMENT
	Strong Agree


	Agree   
	Disagree  
	Strongly Disagree  

	1
	Allows government to share critical information during crisis
	
	
	
	

	2
	Aids job creation
	
	
	
	

	3
	Citizen Engagement  
	
	
	
	

	4
	Builds public trust
	
	
	
	

	5
	Sets the record straight
	
	
	
	


Research question 4: What is the level of use of social media by youths in Nigeria?
	Options
	Please tick

	Very low level
	

	Low level
	

	Very high level
	

	High level
	


Research Question 5: What are the ways of enhancing youth development in Nigeria?
	S/N
	ITEM STATEMENT
	Strong Agree


	Agree   
	Disagree  
	Strongly Disagree  

	1
	Promoting their fundamental human rights
	
	
	
	

	2
	Promote their optimal development and well being
	
	
	
	

	3
	Enhance their participation in every sphere of national building
	
	
	
	

	4
	Provide employments
	1
	
	
	

	5
	Invest in the Educational sector
	
	
	
	


Research question 6: does social media have any effect on youth development in Nigeria?
	Options
	Please tick

	Yes
	

	No
	

	Undecided
	


=  2.5








