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THE MASS MEDIA AND COVERAGE OF SPORTS PORGRAMMES IN NIGERIA

 (A STUDY OF NTA ENUGU)

“ABSTRACT”

The research work used social responsibility and Agenda setting theories to examine the importance of media coverage of sports programmes in Nigeria. The research work also carried out an investigation on the role of mass media in the area of sports coverage and to make suggestions on how to progress and towards the works of the mass media and also the mass media have many functions such as educating, entertaining and informing.  It is the duty of the mass media to inform the public regularly on the issues of sports.
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CHAPTER I

INTRODUCTION

1.1
Background to the study 

The responsibilities of the mass media as a social institution cannot be over emphasized, it is not therefore an over statement to point out here that the co-existence of the society and the functionality of government and its agencies are the reason the mass media exist.  This means that the mass media have responsibilities that are meant to keep the society in peace, unity and progress.


However, the mass media are the collective network of a journalists channels and instruments that are responsibility for gathering and dissemination of information to the heterogeneous audience.  Among other function of the mass media to the masses are information, education and entertainment responsibilities.


The mass media owe the society the duty of always upholding the principles, views, ideas and acts that promote stability, unity and mutual co-existence in the society.


On the other hand, is sports which is very broad in its enlarged form.  Sports means A series of physical activities which includes soccer, judo, volleyball, athletics, basketball and tabled tennis.  Most sports can also be undertaken as recreation.


In this light, it is pertinent at this juncture, to state that the purpose of the research work is to x-ray the coverage of sports programme by the mass media.


The Mass Media in Nigeria    

The history of the mass media in Nigeria can be traced down to the days of colonialism and through the white.  Meanwhile, mass media is divided into two, the print and electronic (broadcast) media.  For better and productive study of this research work, the two divisions of the mass media will be discussed separately.      The print media (press) constitutes the newspaper, magazines, books and other journals.  This division of the mass media has its roots to an Anglican revered by name, Henry Townsend, who published the first newspaper in Nigeria title “Iwo –Irohin” in 1859 and was later translated in English language.  The paper was not politically oriented.

The Broadcast Media 

The segment of the broadcast media is made up of radio and television; like the print, the broadcast media has it history in Nigeria in the early 1930’s when the British Broadcast Commission (BBC) started the first world regular scheduled short wave services radio station with receiving stations in Lagos, Ibadan and Kano.

Sports Coverage in Nigeria

When coverage of sports started, it was the newspaper, that is the print media that started it, later radio follows but radio based on sports commentaries.  Television was the last of the media to start sports coverage.


Meanwhile, mass media coverage of sports starts with the coverage of football.  The mass media starts their coverage of sports immediately participating countries for the competition are grouped.  This means that, the mass media starts their coverage from the preliminary stage. The mass media always follow up the coverage right from selection of the players to the selection of the team managers, coaches, their practices and also the tournament they are vying for.  The mass media will not only cover the sports, but will also reveal the finance budget for the tournament.


Furthermore, they will also give the history of the sports and number of countries that have won in the past tournament, detailing the number of goals, number of penalty kicks, players, names of goals scorers, position of the goal scorers.


The media also tells the target audience about football field if they are up to standard.  Likewise they tells the mind and spirit of the referees and the reactions of the spectators.

1.2
STATEMENT OF RESEARCH PROBLEM 

The problem under investigation is the media coverage of sports programme in Nigeria.


This will uncover the role f the mass media in the said coverage and suggest ways of improving what this study sees as insufficient and inadequate coverage.

OBJECTIVES OF THE STUDY 

The objective of the study is to estimate the extent of mass media coverage of sports programmes in Nigeria.  Also it is to analyze the performance of the media in providing speedy, efficient, effective and qualitative sports coverage.

1.4
SIGNIFICANCE OF THE STUDY

The relevance of the study is to give an insight into the effective of the mass media in promoting sports programmes.


Sports reporting and entertainment has grown from a popular pastime to a lucrative  profession today. 


Sports is the thing all over the world and could be seen as a strong unifying influence for world traumatized by many vices chiefly amongst whom is terrorism.


There are many sporting activities going on in many places throughout the year especially in the area of football ranging from the professional league here in Nigeria to English Premier league and to International Sporting Festivals like the African cup of Nations, Common Wealth  Games, the Olympic games and the world cup.


Sports writers today have organized themselves into professional associations world wide and continually organize seminars and symposia to train and re-train their members as to update their knowledge and get them equipped for the challenges of modern sports reporting.


Finally, Fred Siebert 1963, stated the functional paradigm for analyzing mass media functions in the society.

Servicing the political system by providing information, discussion and debate on public life.

Enlightening the public so as to make it capable of self government.

Safeguarding the rights of the individual by serving as a watchdog against government.

Providing entertainment.

1.5
RESEARCH QUESTIONS

The following question have been asked in this study.

Do the mass media operating within a particular geographical location emphasize the interest of that location in coverage of sports programmes.

Do all media participate in coverage of sports programes?

Do mass media coverage of sports influence the society perception of sports in Nigeria?

Of what significance is NTA Enugu in sports coverage in Nigeria.

Are all sports coverage carried out by the media paid for?

1.6
RESEARCH HYPOTHESIS 

The following hypothesis have been used in this study.

H1:
Mass media participate in coverage of sports programmes in Nigeria.

H0:
Mass media do not participation in the coverage of sports programmes in Nigeria.

H2:
The mass media influence the society perception of sports programmes.

H0:
The mass media influence the society perception of sports programmes.

H3:
The mass media report objectively on sports issues in Nigeria.

H0:
The mass media do not report objectively on sports issues in Nigeria.

H4:
The mass media operating within a particular geographical location emphasize the interest of that location in the coverage of sports programmes.

H0:
The mass media operating within a particular geographical location do not emphasize the interest of that location in the coverage of sports programme.

1.7
SCOPE

This study seeks to find out the effectiveness of the mass media in promoting coverage of sports programmes in Nigeria. 

1.8
LIMITATIONS

The limitedness of the sample size is because of financial problems. The time allotted for the research is very short.

1.9
DEFINITION OF TERMS 

The Mass Media:  
Conceptual – Sources of information and news such as newspaper, magazines, radio and television, that reach  and influence large members of people.

Operational – The journalists and photographers that are in involved or who work for the newspaper and magazines.

Coverage: 
Conceptual – The reporting of news and sport in newspaper and on the radio and television.

Operational – The amount or way that NTA Enugu covers sports programme in Nigeria.

Sports:

Conceptual  - Activity that one do for pleasure and that needs physical or skill. 

Operational – Sports are series of physical activities which are usually competitive in nature.

Programmes 

Conceptual – plans of things that will be done or include in the development.

Operational – An organized order of performance or events 
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CHAPTER II

2.0
LITERATURE REVIEW 

2.1
SOURCES OF LITERATURE 

Like most other social science research, the sources of literature review for this study ranges from classroom lecture notes to texts particularly in the area of mass media coverage.


However, emphasis is laid on texts and journals dealing on sports issues.  Ideas are also gotten from library, newspaper, personal interviews, the use of questionnaires and other public lecture materials.

REVIEW OF RELEVANT LITERATURES

The mass media are considered important mainly because of the many functions they perform in our private and public life in any society they exist.  In a nutshell, the mass media inform, educate, persuade and entertain.


Charles Wright (1975:p.9) adopts the Lasswellian functional paradigm completely but adds the entertainment function which he thought was missing but very important.  Ray Hiebert and his research associates (1994:p.26) expanded these media function thus news and information, analysis and interpretation, education and entertainment.


Similarly, Fred Siebert and his research associates in their (1963) classical work also offered functional paradigm for analyzing mass media functions in society.  According to them, the mass media must perform the following function in any society in order to remain relevant response and responsive.  (1) servicing the government by providing information discussion and debate on public life.  (2). Safeguarding the rights of the individual by servicing as a watchdog against government.


Literature review scholarly writing on the state of Nigeria media has television programming in Nigeria is of poor quality compared to today’s sports.  Due to the poor coverage of sports, on 11th December, 2010, media coverage of bane of gold is not embarked like other sports in the country.  Nigeria media coverage of the 1995 coverage of sports (24%) in the Nigeria media sample is overwhelmingly more than the coverage (6%) in 1979.


Furthermore, media coverage of female sporting events is rather shallow; and in pursuit of gender equality in the field of sports in Nigeria.  The mass media in the watchdog role is entrusted with the responsibilities of showcasing the society on the area of the sports reporting.


Mccombs (1940) reflected on his opinion stating.  The media is quite adopted in handling major misfortunes such as sports hooliganism; this means when the sports fans turn to violence.  The media  can act with great speed constantly to such event more than most public.


According to Berelson (1950) he stated that “people depend on the media for various forms of gratification based upon content”  when such communication is taken away from them, they fell isolated or rejected.


Agbo and Ukozor (2000:p.52) stated that millions of people are devoted follower of this pseudo sport.  Media effects researcher between watching football matches and aggression.  For example, they might study whether soccer fans get in more fist fight, or whether they are more likely to act violently with their officials.  If they did discover a link between watching football matches and perpetrating  physical violence, media effects researcher would try to sort out the causal relationship between the two phenomena; whether, for example soccer causes people to behave more violently or whether people with violent personalities are attracted to football. 


When ever a message is designed there must be a target  audience.  The source also seeks for a reliable way to make his messages effective on the target audience, sports messages are not exception.  As a result of this, coverage of sports programmes is dependent on the mass media to inform , educate, mobilize and motivate the masses in order to remold the attitude towards sports programes so that the masses will participate actively in sports programmes which will enhance national development.  The mass media are seen as powerful utilized during public enlightenment.  Nwosu (1990:P.1) writes about the importance of the media as mobilizing people support for development in Africa.


The initial source of message which it give to the people through opinion leaders and other individuals.  The media are also important in the ability to emphasize events that influences audience to see the event as important.  In order words, people rely on the mass media i.e radio, television, magazine, journals, books, newspaper etc would be enough in propitiation. Other communication as the case may be should be followed by other important step which allow information to mode smoothly through the web of interpersonal relationship especially in developing countries.  In fact the concept of interpersonal communication is very important in Nigeria where more than 70% of the populace are in the rural area and do not have access to the mass media.  But as a result of subsequent development, Nwosu pointed out that is only the radio that readily available and accessible to a greater percentage of populace due to its advantages over their media. However, television and videos have contributed enormously to the sports programmes especially soccer and other sports.


Nwosu argued that, interaction and discussion could be expected to follow political campaign coverage, individual and likely of expose themselves to media coverage.  It uses the concept of communication utility to refer to this expectation.  This is significant correlation between media exposure and interpersonal communication.


Wilbur Schramm (1964) explain the relationship between the media and national development in 60’s listing 12 things or roles media performs in the task of national development.  The tasks which have come to be the development function of the media include:

To widen the horizon 

To focus attention 

To help create climate for development 

They raise aspiration 

Mass media help change strongly held attitude or values.

They feed the interpersonal channel 

Status conferrer 

They broaden the policy dialogue

They enforce social norms

They form taste

The effect attitude slightly held and analyzed stronger attitudes.

The help substantially in all forms of education and learning.

In 1978, Roger changed his position by referring to development as a “wider participatory process of social change to bring about both social and material advancement.


Ackoff, 1984, sees development as a desire for improvement and knowledge than it is of wealth.


Ugboajah, (1985) ‘A media mix may comprise of interpersonal contacts, Dramedia or indigenous channels, radio, television, flyers, bill boards and poster.  These should be useful to any development agent.


It is important to point out that access to all forms of communication is important for the success of development projects.  When compared with the cities the rural dwellers do not have genuine access to the mass media.  The print media have limited reach because of the problem of illiteracy and cost; television cannot function fully because of lack of electricity and poverty.  Okunna (1992) remarks that radio is most accessible to rural dwellers.  It is however hampered by the over centralized, “urban originated and ‘largely urban –oriented” messages that are broadcast.

Moemeka (2000:p.12) notes that, development communication is a pervasive discipline with differing definitions and approaches.  He however pointed out that the differences seen in the definitions and approaches are only in degree rather than in substance.  He emphasize that, all the definitions and approaches emphasize, to equal degree, the concept of participation, understanding and positive change.


This is very correct because communication entails participation to create understanding, which will ultimately lead to positive change, which is development.  In other words, the target audience of development or change must be involved.


However, Okunna (2002; P:295) effective development communication has to do with creating awareness and providing knowledge about a development project, as well as winning the acceptance of the people whom the project is meant for target audience.


Similarly, Moemeka (2000:P.13) opines that the ultimate aim of development communication is to create an environment in which people are willing to participate in the discussions on planning and execution of it.  According to Balit (1993:P.12) views development communication as a “social process design to seek a common understanding or consensus among all participants of a development initiative leading to a joint action.  Oyebode (2006) also writes that development communication involves giving people access to media of communication so that they too can talk back to the government because they too are participants in the development initiatives.


According to Enemaku (2006:P.49) opines that the process of development is people centered and must be built around an even flow of flow of information and horizontal, as apposed to vertical communication.  Therefore, communication for development should be participatory and not coercive or manipulative.


Lent (1987) talk about “confusion” in the filed of development communication Fuglesang and Chandler (1986) complained about the “noisy nothingness” of the mass media upon which the old deocom media strategy was based while Okigbo (1985),  in utter resignation wrote that deocom had gone out of fashion and in fact died.


The mass media’s ability to provide social change in development countries, the search for a new development communication paradigm became imperative.


Similarly, Ank (1989) in a new paradigm for development, here seeks to achieve self- reliance and improved living conditions for the underprivileged majority.

2.3
THEORETICAL FRAMEWORK 
In this study, the researcher used social responsibility and agenda setting theories to describe the mass media and coverage of sports programme in Nigeria.

Social responsibility theory emphasizes the need for an independent press that scrutinize other social institutions and provide objective and accurate news reports.

The most innovation feature of social responsibility theory is its call for media to be responsible for fostering productivity and creativity.  They provide entertainment.  The theory further recommended for total freedom of the press without any form of restriction.


In the coverage of sports programmes in Nigeria, social responsibility theory serves as a means whereby the mass media have freedom to report or to cover a certain essential functions of mass communication in contemporary society.

Agenda setting theory says that the news media present the public not with picture of the world as it is but an agenda of their own a selection of reports about what is happening in the world.  It also stated that, audience member will adjust his or her perception of the important of issues in the direction corresponding to the amount of attraction devoted to those issues in the medium used.

The power of news organizations to influence what people think about, often referred to as ‘agenda setting”, comes from their ability to choose the stories that will gain media attention (McCombs and Shaw 1972:36).


Adding to the study, agenda setting theory of the media helps the mass media in the coverage of sports programmes in Nigeria, in the sense that the theory serves as a guide.

2.3.1
THEORETICAL ASSUMPTIONS

The research assumes that the mass media operating in Nigeria attain objectivity in their reporting of sports programmes.   The researcher also assumes that the mass media coverage of sports influence the society’s perception of sports in Nigeria..  it is assumed further that the mass media participate in the coverage of sports programes in Nigeria.

2.4
EMPIRICAL STUDIES

Puertas-Molero Pilar et al (2018) carrid out a study on Impact of Sports Mass Media on the Behavior and Health of Society. They conducted a systematic review of international studies (Web of Science and Scopus) published between 2007 and 2018, focusing on the effects and influence of sports content on the audience. The Preferred Reporting Items for Systematic Reviews and Meta-Analyses (PRISMA) statement provided a framework for the analysis. The study incorporated an initial sample of 313 research articles that discussed the importance of emotional factors with regards to perceptual processes. Furthermore, links with various behavioral indicators were identified, such as competitiveness, violence, self-improvement linked to effort, stereotypes of beauty and health care.The study recommended an examination of how the media contribute to changes in lifestyles and how they facilitate the acquisition of these habits, in addition to examining the connection between sports information and a communicative education. This is highly relevant given that mass media are consumed from very early ages and have yet to be comprehensively explored.

Kirsten M. Lange (2002), conducted a study with the aim to construct a profile of Australian Internet sport journalists within the context of recent developments in the field of sport and new media. In terms of print journalism, some researchers have previously examined the educational background, working practices and self-assessment of print sport journalists. Similar themes were explored in this thesis, using semi-structured interviews with thirteen. It was discovered that, with certain limitations, traditional journalism skills still apply to the Internet sport environment. In comparison to print media, Internet sport journalists tend to write shorter articles, have to respond to a continuous deadline and do not work within a traditional beat system. In addition, it can be noted that the interactivity of the Internet forces Internet sport journalists to continually re-evaluate their skills and the manner in which they respond to their audience. Overall, the study provides important insights into the working practices of Australian Internet sport journalists and the online environment, an occupational field that is currently in a considerable state of flux.

Zbigniew, Dziubiński & Jankowski, Krzysztof & Lenartowicz, Michał & Julia, Murrmann & Piotr, Rymarczyk. (2012)conducted a study on Mass Media and Professional Sport. Baltic Journal of Health and Physical Activity. The goal of study was to show  the  relationship  between  the mass media and professional sport,  with special focus on  both the positive and negative  impact the mass media  might  have  on  the  development  of  sport,  complete  with  changes  which  the mass media  trigger in sport as such. In order to do so, the study employed a range of theories,  including  the  structural-functional  theory, symbolic  interactionism  and,  to  a certain extent, the theory of social conflict. Several research methods have been used as  well,  including  the  inductive  and  deductive  methods,  the  idiographic  and  nomo-thetic methods and an analysis of publications dealing with the subject. The links and interrelations  between sport and the  mass media are many  and  multi-layered and  opinions on them differ greatly. It  is not possible to unequivocally decide whether they are good or bad as far as contemporary people and the modern civilisa-tion are  concerned.  Like  most social  and  cultural phenomena,  they certainly  can  be both.  The  mass  media  and sport  are  two  domains  which  influence each  other  and each of them  has  changed because of the  other.  One could say  that  nowadays, the mass media and sport form an almost perfect union.

2.5
SUMMARY OF LITERATURE 

Sports no doubt promotes physical fitness and metal health.  It also serves as rallying point for fostering national identification.  The NTA Enugu with respect to sports are to:

Promote sporting events and activities, especially participatory sports.

Encourage existing sports and develop new ones.

Encourage outdoor exercise and physical activities design for physical fitness.

Teach how to play various sporting activities.

Encourage the spirit of healthy competition among various competing teams.

Promote the physical, mental and social well being of the people.

Promote local, national and internation understanding and harmonious affinity among various competing transaction their fans.

Raise the standard of sports in the country.

Encourage the revival and restoration of local sporting activities.

Foster the spirit of local, state and national integration.
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CHAPTER III

RESEARCH METHODOLOGY 

3.1
RESEARCH DESIGN 

The study was conducted through the simple survey reach method using questionnaire for instrument of data collection.

AREA OF STUDY 

The research was conducted in Enugu using NTA channel 8 Enugu as a study of how the mass media cover sports programmes in Nigeria.

RESEARCH POPULATION 

The research was covered in Enugu where politians, civil servants, students and traders were interviewed.


In this study, the research population of interest is people within Enugu metropolis.  The researchers estimated the population to be 2000.

RESEARCH SAMPLE 

The research will use scientific procedure randomly in sample selection to select 200, respondents from the Enugu metropolis.  The researcher population of interest is people living within Enugu metropolis estimated at 2000.


Determining the research sample, the formular below is used:


S
=
        N





1+N (e)2 



S
=
 Sample size



N
=
Population size



E
=
Co-efficient of allowable error



C
=
0.067 (decided for the study of the 

researcher)



S
=

200





1  +  2000  X (0.0045)2 
S
=
2000



1  +  9.00

S
=
2000



10.00

S
=
200

3.5
SAMPLING TECHNIQUE

The research sample is 200 persons were selected and interviewed of which if multiplied by four sets of people in the metropolis, will still give the same number.

3.6
INSTRUMENT OF DATA COLLECTION 

The researcher use oral interviews, questionnaires in the collection of data in this study.

3.7
METHOD OF DATA COLLECTION 

Coders were used, as explained in the text: “Mass Communication Research issues and methodology.


Coding has the advantage of converting data generated into easily under standable numerical values. In this regard during this period we pet to terms of whether their coverage was in favour or against.


The involvement of coders conters reliability determined by the number, the coders agreed with.

3.8
METHOD OF DATA ANALYSIS 

Data generated in this study were presented in tables and analyzed in percentages.

3.9
EXPECTED RESULT(S)

It is expected that virtually the four hypothesis  proposed in this study were given support by data collection using measuring instrument consequently.  It is expected that the effect of media on the objective coverage of sports programme in Nigeria were established and critically analyzed.

CHAPTER IV

PRESENTATION AND INTERPRETATION OF FINDING

DATA PRESENTATION AND ANALYSIS

The central focus of this study is the assessment of how the mass media covers sports programmes in Nigeria.

In this study which has people living in Enugu Metropolis primary respondents, a total number of 200 questionnaire were distributed out of which 190 were completed accurately and returned.  This shows a response rate of 95% highly significant.

4.2
ANALYSIS OF RESEARCH QUESTION / HYPOTHESIS 

The data collected show that though 195 respondents completed and returned their questionnaire, 5 either were not sure or had no knowledge of sports programmes, thus could not answer the subsequent questions and as such cannot be used bringing the number of accurately completed questionnaire to 190.

	Sex
	Frequency 
	Percentage 

	Male 

Female 
	115

75
	60.5

39.5

	Total 
	190
	100


The data shows that out of the 190 respondent that completed and returned their questionnaire, 115 representing 60.5% were male while 75 representing 39.5% were female.

Table II

Age distribution of the Respondents 

	Age 
	Frequency 
	Percentage 

	10 – 18

19-30

31 – 42

43 – 60

Above 60
	20

70

25

25

5
	10.5

36.8

36..8

13.3

2.6

	Total 
	190
	100


From the age distribution of respondents, 20 representing 10.5 was (10-18), 70 representing 36.8 was (19-30), 25 representing36.8 was (31-42) 25 representing  13.3 was (43.60) while 5 representing 2.6 was above 60years.

TABLE III

ACADEMIC DISTRIBUTION RESPONDENTS

	Academic Status
	Frequency 
	Percentages 

	FSLC

SSCE

OND/NCE

BSC/HND

MSC
	21

43

44

70

12
	11.5

36.8

22.6

23.2

6.2

	Total 
	190
	100


Academic status attainment of respondents shows that 21 representing 115% had first school leaving certificate, 43 representing 36.8% had senior secondary certificate where as 44 representing 22.6% had OND/NCE.  The data further shows that 70 respondents representing 23.2% had BSC/HND while 12 representing 6.2 had MSC

Table IV

Marital Status Distribution of Respondents

	Marital Status 
	Frequency 
	Percentage 

	Married

Single

Divorced 

Widow

Widower
	37

75

30

20

28
	16.8

39.5

16.8

11.8

14.7

	Total 
	190
	100


The data shows that 37 representing 16.8% were married, 75 representing 39.5% were single, 30 representing 16.8% were divorced, 20 representing 11.8% were widow while 28representing 14.7% were widower.

Table V

Distribution of Respondents 

	Occupation 
	Frequency 
	Percentage 

	Employed

Unemployed

Self Employed
	60

90

40
	29.0

47.4

23.6

	Total 
	190
	100


The data shows that 60 representing 29.0% were employed 90 representing 47.4% were unemployed while 40 representing 23.6% were self employed.

Table VI: Do the mass media operating within a particular geographical location emphasize the interest of that location coverage of sports programmes?

Table VI

Interest location in coverage of sports programmes

	Response 
	Frequency 
	Percentage 

	Agreed

Disagreed

Not sure
	80

35

75
	42.1

18.4

39.5

	Total 
	190
	100


Interest location in coverage of sports programmes shows that 80 agree which represent 42.1%, 35 disagrees which also represent 18.4% and not sure respondent were 75 which as well represent 39.5%.

Question VII

Do all media participate in the coverage sports programmes?

Table Vii media participating in the coverage of sports programmes

	Response 
	Frequency 
	Percentage 

	Yes 

No
	150

40
	75.5

24.5

	Total 
	190
	100


In the above data, 150 respondent positively with 75.5% while 40 respondent negatively with 24.5%

Question VIII, Do mass media coverage of sports influence the society’s perception of sports in Nigeria.

Table VII

Society’s Perception of Sports in Nigeria

	Opinion
	Frequency 
	Percentage 

	Strongly Agreed

Agreed

Neutral

Disagreed

Strongly disagreed
	85

60

15

20

10
	47.5

30.5

7.0

10.0

5.0

	Total 
	190
	100


Out of the 100 respondents, 85 representing 47.5% strongly agreed society’s perception of sports, 60 representing 30.5% agreed, 15 were neutral with 7.0%, 20 disagreed with 10.0% and 10 strongly disagreed with 5.0%.

Question IX

What significance is NTA Enugu in Sports Coverage in Nigeria?

Table IX

The Significance of NTA in Sports Coverage 

	Response 
	Frequency 
	Percentage 

	Very High

High 

Low

Very low
	90

50

35

15
	42.1

25.3

18.4

14.2

	Total 
	190
	100


In the above significance of NTA coverage of sports 90 representing 42.1% respondents very high, 50 representing 25.3% respondent high 35 representing 18.4% respondent low while 15 representing 14.2% respondent very low.

Question X

Are all sports coverage carried out by the media paid for?

	Response 
	Frequency 
	Percentage 

	Very Much 

Much 

very Little
	80

48

62
	42.1

25.3

32.6

	Total 
	190
	100


Response to this question indicate that 80 respondent representing 42.1% said they pay very much, 48 representing 25.3% said they pay much while 62 representing 32.6% they pay very little.

4.3
DISCUSSION OF RESULT 

In this study, it is estimated the extent of mass coverage of sports programmes in Nigeria.  It also analyze the performance of the media in Providing speedy, efficient, effective and qualitative sports coverage.


Furthermore, it also expands, the media functions such as information, analysis, interpretation, education and entertainment

APPENDIX 

Institute of Management and Technology (IMT), Enugu.

P.M.B. 01079 Enugu State

Mass Communication Department 

14th December, 2010.

Dear Respondents,

I am a final year student in the above mentioned department  of the above mentioned institution.  I am carrying out a research on the topic “The Mass Media and the Coverage of sports programmes in Nigeria” which at the end will help me to present a project which is one of the requirement for graduation in the above department.

I therefore plead and ask for assistance in making your objective response to questions below inspite of your obvious schedule.  I strongly assure you that your responses are meant for academic purposes only.

Yours faithfully,

Oputa Chinenye .N.

MC/H2008/614

QUESTIONNAIRE

INSTRUCTION: Carefully answer the question of marking “x” in the appropriate box.

1.
What is your sex?

a.
male  [   ]

b.
female [   ]

2.
What is your marital status?

a.
Married [   ] 

b.
single  [   ]

c.
divorced [   ]

d.
widow [   ] 

e.
widower [   ]

3.
What is your academic status?

a.
primary [    ] 
OND/NCE [    ]

b.
Secondary 
MSC [    ]

c.
BSc/HND [    ]

4.
What is your range?

a.
10-18 [    ]

b.
19-30  [    ]

c.
31-42  [    ]

d.
43-60 [    ]

60 above [   ]

5.
What is your occupational status?

a.
employed [   ]

b.
unemployed [
 ]

c.
self employed [    ]

6.
Do the mass media operating within  a  particular of geographical   location emphasize the interest of the location in coverage of sport programmes? 

a.
agreed [    ]

b.
disagreed [    ]

c.
Not sure [    ]

7.
Do all media participate in the coverage of sport programmes?

a.
Yes [    ]

b.
No [    ]

8.
Do media coverage of sports influence the society’s perception of sports in Nigeria ? 

a.
Agreed [    ]

b.
Disagreed [    ] 

c.
neutral [    ]

d. 
strongly agreed [    ]

e.
strongly disagreed [    ]   

9.
Of What significance is NTA  Enugu in sports coverage in Nigeria?  

a.
very high [    ]

b.
high [    ] 

c.
Low [    ] 

d.
Very low [    ]

10.
Are all sports coverages carried out by the media paid for? 

a.
Very much [    ] 

b.
much [     ]  very little [     ]

CHAPTER V

CONCLUSIONS AND RECOMMENDATION

5.1
SUMMARY

This study commenced firstly with discussion of background to the study, he statement of the problem, objectives of the study, significance of the study, research question, hypothesis, assumption etc.


The very point of the study was on mass media and coverage of sports programmes in Nigeria.


The main point in this is to carryout an investigation on the role of mass media in the area of sports coverage in Nigeria and to make suggestions on how to progress and forward the works of mass media.


The method for the in depth analysis was based on theoretical approach wide literature research was conducted.


Research questions were equally used; finally the background of information gathered and data analyzed, the researcher has all the capabilities to draw conclusion on this study.

5.2
CONCLUSION  

This study is set out to examine the mass media and the coverage of sports programmes in Nigeria, using NTA channel 8 Enugu as a study.


The study tested four hypothesis, all of which were statistically supported, the results of the hypothesis indicates that the mass media report objectively on sports issues in Nigeria.


They also influences the society’s perception of sports programs.  And finally, they operate within a particular geographical location which emphasized the interest of that location in the coverage of sports programmes.

5.3
RECOMMENDATION  

 The mass media playing the role of educating, informing and entertaining owe the society the duty of always upholding the principles, views, ideas and acts that promote stability, unity and mutual co-existence in the society.
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