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ABSTRACT
This study was carried out to examine the influence of social media on students academic performance in Veritas University, Abuja. Specifically, the study examined various areas social media has affected students academic performance including their grade point average (GPA). The study employed the survey descriptive research design. A total of 230 responses were validated from the survey. The study adopted the students involvement theory which explained that the level of time committed by students can determine the outcome of the students’ performance. From the responses obtained and analysed, the findings revealed that social media to a significant extent distract students from studying, this is as a result of many students studying with their phones close-by. Furthermore, the impact of social media is significant on students Grade point average. This is as the Pearson correlation test showed a positive significant relationship (.922**) between the use of social media and students academic performance. The study recommend students creative awareness on the negative effects of social media on academic performance. More so, there should be a regulation of social media usage by the students as the possibility of total stoppage is not feasible. 








CHAPTER ONE
INTRODUCTION
1.1 Background of the study
The use of social media (internet powered) in the 21st century has become a core integral part of humans everyday life. Beyond the visible observations in our environment, some researchers have also attested to the pervasiveness of this global situation. Far back 2012, Nielsen, a communications company in the United States of America reported that internet users across the country have continued to spend additional time than the usual on social media when compared to any other category of website ever had. This report further detailed that as at July 2012, social media usage time was 121 billion minutes which shows a rise from 88 billion minutes in July 2011. Global Web Index (2019, p.3) reports that average social media user now spends 2 hours and 16 minutes each day on social media platforms, which equates to roughly one third of their total internet time and one-seventh of their waking lives. Increased usage of social media can be tagged a global phenomenon.
Online technologies have continued to erase the line between the traditional media and their audience. This significant success has been facilitated by the two-way communication system which social media provides than the one-way broadcast method of the traditional media. Social media have given masses a voice which the traditional media though committed to achieve has not yet totally achieved. 
With the continuous improvements in information and communication technologies and increasing possibilities for ubiquitous internet connectivity, more freedom is anticipated for using social media whenever and wherever one wants. Relating to freedom, and as indicated by Nielsen (2012), social media (appearing in the form of MySpace, LinkedIn, Facebook, Mebo, Twitter and others) continue to alter the way in which humans access, generate, share and use information (Cabral, 2011). With the possibility for more freedom (i.e. of connectivity and access) regarding networking online anywhere and at any time, it is not difficult to note that social media use will remain a regular aspect of humans everyday life. Social media use is already pervasive in all contexts, but many implications of the specific use of social media in the lives of specific sets of users are not adequately conspicuous and they may not be until further researches are focus on their exposure.  
Students are a specific group of high percentage social media users. For example, the study on social media use involving selected students from all the colleges at the University of New Hampshire in the United States of America showed that 96% (1,082) of the surveyed students were regular Facebook users (Martin et al 2009). The widespread use of social media by students, in general, is no more remarkable than the implications of the use of it in their academic lives. The need to examine these implications (i.e. in other social contexts unlike the United States of America) is quite important for researchers today to understand how the use of social media impacts learning either by enhancing it or eroding it. 
The place of time used for academic and extra-mural activities by students could not be overlooked especially when considering how they use social media. As noted in the study conducted by Bronnert (2016) which focused on time management regarding the use of social networking websites, people have time for using Facebook and they are capable of managing their time except that there are various factors that generally influence fundamental behavior of time usage. 
The advent of social media has impacted significantly on how students learn and the mode instructors teach. In today’s higher education settings, social media has influenced instructors, students, and others to cooperate with each other on the tasks of knowledge construction in learning and teaching environments. Social media applications can strengthen class material and positively influence discussions collaborative work, and authoring (Devi, Eragamreddy, Lakshmi & Vijaya, 2019, p.96).
According to James (2010, p.80) educators and researchers are constantly experimenting with social media technologies hoping to stimulate critical thinking skills, collaboration, and knowledge construction . However, the fact that these media are generally open to the world implies a need to carefully consider its’ benefits, impacts and risks of openness as well as need for ongoing communication with students in order to address their concerns and deal with issues in the use of social media as they arise.
Academic excellence or achievement plays an important role in an individual placement, be it in the academic institutions or job placement. Due to this, many people are concerned with the ways they can enhance their academic achievement. The emphasis on academic excellence which is also prevalent worldwide has encouraged many studies about the conditions promoting it. Kyoshaba (2009) contended that the role of academic achievement as one of the predictors of one’s life success and also in the aspect of academic placement in schools to higher institutions as well as the level of employability in one’s career is inevitable. 
Academic performance, which is measured by the examination results, is one of the major goals of a school. Hoyle (1986, p.22) argued that schools are established with the aim of imparting knowledge and skills to those who go through them and behind all this is the idea of enhancing good academic performance. 
Academic performance or achievement is the outcome of education, the extent to which a student, teacher or institution has achieved their educational goals. In support Annie, Howard & Mildred (1996) also notes that academic performance is commonly measured by examinations or continuous assessment but there is no general agreement on how it is best tested or which aspects are most important, procedural knowledge such as skills or declarative knowledge such as facts (. 
A direct relationship exists between Social media usage and the academic performance of students in universities. However the darker side within technological evolution has resulted in dilemmas such as the setback of real values of life especially among students who form the majority of users interacting through the use of social networking sites. Online social networking sites focus on building and reflecting social associations among people who share interests and or activities. With so many social networking sites displayed on the internet, students are tempted to abandon their homework and reading times in preference for chatting online with friends. Many students are now addicted to the online rave of the moment, with Facebook, Twitter, Instagram etc. 
1.2 Statement of the problem
Social media has gradually become one of the many habits of students. This acquired habit has mopped its way into their personal time substituting time meant for reading, library and other academic activities. More interestingly is the continued conversation of students on topics bothering on social media trends other than their curriculum. This upward habit have bothered scholars such as Choney (2010, p.13), MehMood & Taswir, 2013, p.111), Kist, 2008, p.245), Jacobsen & Forste (2011, p.275) to  earnestly agree that the continuous use of social media is among the important factors that can influence academic performance of students positively or negatively. The usage by social media has been debated by authorities as its negative effects continue to permeate the society. Despite this public and private outcry, students have continued to access and use social media (Twitter, Facebook, WhatsApp, Instagram) on an increasing ratio. It is based on this premise that this study seeks to  examine impact of social media on the academic performance of students in Veritas University, Abuja, Nigeria.
1.3 Objective of the Study
The primary objective of this study is to examine the impact  of social media on the academic performance of students. Specifically, using academic performance: 
1. Assess how the study of the student is impacted upon by social media .
2. Examine the impact of social media on the overall  grade point average (GPA) of students.
3. Assess how the frequency of social media usage has impacted the  students academic performance.
1.4 Research Questions
The following research questions guides the study:
1. How do social media impact students’ study?
2. What is the ascendancy of social media on students’ grade point average (GPA)?
3. How has the frequency of social media usage impacted students’ academic performance?
1.5 Research hypothesis
The study developed for testing the following null hypothesis:
H01:  There is no significant positive relationship between social media usage  and students grade point average (GPA) achievement.
H02: There is no significant positive relationship between social media usage frequency and student’s study habits.

1.6 Significance of the study
An understanding of social media, its usage and how it is impacting  students learning environment would be of great relevance to students, researchers, students affairs practitioners and all the various bodies that comes to play when talking of social media and school life. The outcome of the study will help students to strategize and reconstruct their attitude regarding the use of social media. It will also push people further to identify the exciting opportunities and threats social media add to human and student life as a whole.
1.7 Scope of the study
The study is focused on assessing the impact  of social media on students academic performance. The various ways social media affects students academic performance will be examined in this study. 
1.8 Definition of terms
Social Media:  In this study, this term refers to network platforms used for social interactions like facebook, Instagram, twitter and tik tok.
Student: A person who is studying at the university or other place of higher education.
Academic: relating to education and scholarship.
Performance: This refers to the positive achievement expected from students in terms of learning and character.





CHAPTER TWO
REVIEW OF LITERATURE
2.1	REVIEW OF CONCEPTS
Social Media
The term “Social media” is defined as the application that allows users to converse and interact with each other; to create, edit and share new forms of textual, visual and audio content, and to categorize, label and recommend existing forms of content (Selwyn 2012). Social media therefore denotes to the wide collection of Internet based and mobile services that connect people together to communicate, participate,
collaboratively interact, discuss and exchange ideas and information on an online community. The kind of Internet services commonly associated with social media (sometimes referred to as “Web 2.0”) include the following:
Weblog.
Weblogs or blogs, as they are branded, are easily created and updateable websites that allow authors to publish to the Internet instantly, hence allowing instructors and students to communicate easily.
Basically a blog is an online journal in which pages are usually displayed in reverse chronological order. Blogs can be hosted for free on websites such as WordPress, Tumblr and Blogger. 
Wikis.
A wiki is “a collective website where any participant is allowed to modify any page or create a new page using her Web browser” (Dewing 2010).
Anyone can add and edit what has already been published. One well known example is Wikipedia, a free online encyclopedia that makes use of wiki technology.
Social bookmarking.
Bookmarking sites allow users to organize and share links to websites. This enables users to produce a searchable personalized internet. Examples include reddit, Stumble
Upon and Digg.
Social network sites.
Boyd and Ellison (2007) defined social network sites as public web-based services that allow users to develop a personal profile, identify other users with whom they have a connection, read and react to postings made by other users on the site, and send and receive messages either privately or publicly. These web based services allow individuals to construct a public or semi-public profile within a bounded system. Among the most popular are Facebook and LinkedIn.
Status update services.
This kind is also known as micro blogging services, status update services such as
Twitter allow people to share short updates about people or events and to see updates tweeted by others. These are limited list that are certain to revolution quickly, probably could be by our own contributions to the field.
Social Networking and Nigeria 
Peter (2015) Social networks are increasingly gaining momentum in the world of information and communication. It has without doubt altered the conventional method of news gathering and dissemination, a confirmation of what seems to be paradigm shift from print and broadcast media to the more effective and efficient rave of the moment. Social networking played a pivotal role in information and communication in Nigeria last year, event that will forever stick to our memories. 
It all started with the removal of fuel subsidy on New Year day in 2012. This event showed the overwhelming power of networking. Daily protest were organized and sustained for about a week in social networks. It was a powerful tool that it was rumored that the resident considered suspending their operations. Another incident is the case of Cynthia Okojie who was murdered by “Facebook’s friends”. The role of social network is quiet overwhelming in this scenario considering the very fact that this ordeal started and ended on Facebook, it wowed everyone. It proved that social networks are becoming tools in the hands of government and weapons for criminals. One of the most shocking and angering thrillers ever was the video and pictures of the “Aluu4”. It was a horrible site to behold, inhumanity at its peak. It was evidently one of the biggest news that rocked 2012. It wasn’t the first “criminals” were butchered and burnt alive by angry uncivilized barbaric mobs. The difference between Aluu4 and other similar occurrences was simply the presence of social networking which led to empathy from the public and resultant involvement of the government. 
Social Networking Sites (SNS) have been popular since the year 2002 and have attracted and fascinated tens of millions of Internet users (Boyd & Ellison, 2007). Though only a few have gained worldwide publicity and attention, the Federal Bureau of Investigation estimated that there are over 200 different sites that are used for social networking (Duven& Timm, 2008). Most people who are members of these sites, such as Facebook (over 400 million users) and MySpace (over 100 million users) participate in them on a daily basis (Duven& Timm, 2008). Each person who becomes a member of a SNS has the opportunity to create his or her own webpage or “profile” which is supposed to be seen as a reflection of that person’s personality (Tufekci, 2008). By using this personal profile, one can build an entire social network based on his or her own personal preferences (Boyd & Ellison, 2007). 
The idea behind most of this phenomenon, as with many websites, is to help people feel socially connected and part of a community, even though they may be sitting home alone at their computer (Coyle & Vaughn, 2008). Participants may connect with other people they know through school, work, or an organization, or they may meet complete strangers from all over the world (Coyle & Vaughn, 2008). They do this by searching for people and adding them as “friends” so that they may share information with them and other networks that those people may be a part of (Boyd & Ellison, 2007). Being “friends” in the SNS world simply means that two profiles have been linked together (Tufekci, 2008). This, in turn, expands a person’s network greatly, so that they may meet and share information with even more members (Coyle & Vaughn, 2008). 
In addition, being “friends” with someone on a SNS allows a person to communicate in a variety of ways such as sending private and public messages, participating in on-line games, commenting on photos that have been posted, sharing music or movie preferences, responding to journal entries, and much more (Livingstone, 2008). In one author’s opinion, “Creating and networking online content is becoming an integral means of managing one’s identity, lifestyle and social relations” (Livingstone, 2008, 394). A click of a button may mean the loss or gain of a friendship, and a friendship on a SNS may be with someone who is not a friend in “real life” (Livingstone, 2008). 
Though there are several options for “privacy” on these sites, research has shown that the public aspect of sharing information is what draws many to join and participate (Duven& Timm, 2008). Privacy has a new definition when referring to Social networking sites, since just becoming a member requires a person to give certain personal information (Duven& Timm, 2008). Some sites, like Facebook, started as a way for college students to connect and having an “edu” email address was required for signing up (Tufekci, 2008). Now, this site is open for all users, which also increases the amount of people who may have two accounts: One for private use, and one for business or school use (Tufekci, 2008). When conceptualizing why these sites appeal to so many people, it is significant to note that each SNS focuses on the presentation of self and social status (Tufekci, 2008). Each person who joins a SNS must choose a picture to post on their personal profile, which is the picture that will be used as a representation of themselves (Barker, 2009). Some people use a recent picture of their face or a photo of a group of friends, while others choose a different image that they want to represent them or their values (Barker, 2009). Either way, this picture is significant when looking at a SNS because it shows how each individual would like to be seen by others (Barker, 2009). 
Social status is also a very important part of SNSs because it is plays a role in how each individual is viewed on their profile by others (Tufecki, 2008). Most SNS will show how many “friends” a person has, as well as how many people have written to that person lately (Tufecki, 2008). Because of this, many SNS members will seek out people to connect with, even though they may not personally want to be linked with specific people (Tufecki, 2008). Adolescents and college-aged individuals are especially interested in having a lot of friends, because many worry what others will think if they do not have as many friends as their peers (Barker, 2009). 
Not only does joining a SNS help gain and preserve popularity, but selecting the perfect pictures to post are also very important aspects of the experience (Siibak, 2009). According to a recent study done on visual impression management and social networking sites, approximately 60% of adolescents will spend more time selecting which pictures to post on their profile than actually communicating with others (Siibak, 2009). This shows that these SNSs are not just for keeping in touch with classmates and meeting new people, they are used to build adolescent identities (Siibak, 2009) because social networking sites are used primarily by adolescents and young adults. 
Parental Involvement and Social Media 
Parent- child conflicts have also become more of an issue since the sudden escalation of online social networking (Greenfield & Subrahmanyam, 2008). Research has shown that students who have a strong sense of communication and closeness with one (or more) parent or guardian have a better chance at academic success (Greenfield & Subrahmanyam, 2008). With adolescents hooked on the Internet and other forms of technology and their language changing with new acronyms and code words that can only be learned through this technology, the gap between parents and children has gotten larger (Greenfield & Subrahmanyam, 2008). Many parents do not understand their children, and cannot find a way to relate to their virtual worlds. This, in turn, causes distress in the household and may ultimately lead to a barrier between parent, child, and communication about school work and grades (Greenfield & Subrahmanyam, 2008). 
Attention
Being able to attend to and concentrate on the assignment at hand is an important aspect of academic success (Anastopoulos and King, 2015; Fleming and McMahon, 2012). The inability to sustain attention can hinder academic functioning as it leads to impaired learning of necessary knowledge and skills, difficulty organizing, and poor time management (Anastopoulos and King, 2015; Fleming and McMahon, 2012). Attention is defined as it relates to regulating time and study environment. Regulating time and study environment is characterized by an individual’s ability to attend to the academic task at hand, not paying attention to other distractions during the task, and eliminating distractions. It includes students’ ability to effectively manage their time and the surrounding environment to reach their academic goals (Kwon et al., 2018; Richardson et al., 2012). Research in this area found a significant correlation between high social media use and attention problems (Karpinski et al., 2012). High multimedia users had more difficulty filtering out unwanted distractions, such as notifications, when they were engaged in productive tasks (Ophir et al., 2009).
The ease of access to these “technologies” impacted students’ ability to adequately sustain their attention and process the information at a deeper level, as evidenced by participants’ grade point average (GPA; Junco, 2012; Junco and Cotten, 2012). Research suggests that having an environment conducive to studying without excessive use of social media sites is needed (McCardle et al., 2017; Nasrullah and Saqib Khan, 2015; Ophir et al., 2009). Students who were able to effectively manage their time and create an environment that was conducive to learning and did not allow for distractions, had higher GPAs than students who did not (Kitsantas et al., 2008).
As implicated in the research, managing your study time in an environment with limited to no distractions affects overall academic performance. In addition, given the increasing popularity and accessibility of social media sites, students are likely to utilize social media while completing academic work. Therefore, students may be less likely to sustain their attention on the task at hand due to the distractions caused by social media.
Motivation
Motivation is important for academic success and can be affected by social media usage. Motivation involves students’ abilities to set goals for academic tasks, and their effort to complete the task even when it does not interest them (Pintrich and De Groot, 1990; Zusho, 2017). Motivation leads to increased effort, initiation, and continuance in productive activities, such as school work (Nguyen and Ikeda, 2015; Ormrod, 2008). Motivation is defined as it relates to effort regulation.
Effort regulation is characterized by an individual’s ability to persist during difficult tasks, putting forth the effort needed to complete the task, and not engaging in a more favorable task (Richardson et al., 2012). Effort regulation also considers how people self-manage their motivation to elicit positive outcomes when academically challenged. Effort regulation is the strongest predictor of academic performance because it requires action. Other strategies such as management of time and study environment require action, however, a conducive environment is not beneficial unless the person puts forth the effort to regulate their environment and then completes the task.
Studies examining the effects of social media usage on student academic performance, demonstrated student difficulties with effort regulation (Camilia et al., 2013; Stollak et al., 2011; Wang et al., 2011). For example, Karpinski et al. (2012) studied how often students used social media sites in general, while completing work, and instead of completing work. In this case, effort regulation included the ability to complete work even when there was a more desirable task such as social media, or the individual was uninterested in the work. The results showed that most students spent time meant for studying, on social media because it was available and more favorable than the work they were to complete. This suggests that social media impacts the students’ ability and motivation to control their effort in completing tasks, which then may impact their overall academic performance.
Academic performance as measured by GPA
Unlike the variables of regulation of time and study environment (attention) and effort regulation (motivation), there have been studies conducted on the impact social media usage has on academic performance, specifically cumulative GPA. Several studies investigating the impact of social media on academic performance were conducted (Apuke and Iyendo, 2017; Peter, 2015; Waqas et al., 2016). In one study, the students were given surveys that inquired about their daily social media usage, whether they used social media sites while completing university work, which sites they used more often, and their GPA (Peter, 2015). The results indicated that students spent a large amount of time in their day on social media, and used social media while working on classroom assignments. The results also indicated that high-frequency social media usage is correlated with lower overall academic performance. However, results also suggested that when social media is used for academic purposes, there was not a negative correlation between social media usage and academic performance. Students in other studies seldom reported using social media for academic purposes (Apuke and Iyendo, 2017; Waqas et al., 2016).
These findings were consistent with another study (Abdulahi et al., 2014) in which students were asked similar questions about their social media usage and their overall academic performance.
The results indicated that a majority of the students reported spending much of their time using social media sites (i.e. checking or posting on social media). Furthermore, students spent time on social media while or instead of engaging in academic assignments and academic performance was negatively affected.
Students who frequently engage in social media may not see the impact of their use on overall academic performance, or the relationships between key strategies and skills important for academic success and social media use. Engaging with social media implies that students are not removing the distractions from their environment to allow them to focus their attention (regulation of time and study environment). Also, choosing a more favorable task such as social media may mean they are not persisting in the primary, study-related task when it becomes difficult or they are not motivated (effort regulation).
Research suggests relationships between these variables; however, there has not been research conducted that explicitly examines the juncture between social media usage, regulation of time and study environment, effort regulation, and academic performance. The study described here addresses these gaps. The purpose of this study was to first explore the predictive relationship between social media usage and academic performance. Second, the purpose was to determine whether regulation of time and study environment (attention) and effort regulation moderate the relationship between social media usage and academic performance.
2.2		REVIEW OF RELATED LITERATURE
Social Media and student academic life in higher education 
Academic life in these context is describe as the activities that relates to the work done in colleges and universities especially which involves studying and reasoning rather than practical or technical skills. Higher education on the other hand is an educational level that primarily describes post-18 learning that takes place at the universities as well as other colleges and institutions that awards academic degrees and professional qualification.
A side most deliberations of social media being perceived as either on the very straightforward or the very philosophical, emergent numbers of educationalists exploring and aspiring in this field are beginning to consider the possible significance and likely implications of social media for education practice and provisione specially in terms of higher education. Social media constitute an increasingly important context in one’s academic everyday lives. Indeed, some critics talk of social media as a self-networked acknowledging avenue serving as a key site for sociality and identity recognition in many people’s lives (Papacharissi, 2010). The apparently changing nature of a student, who is entering university, will ultimately see the significance of social media in higher education in a practical sense, the attribute of social media reflects a highly connected, collective and creative qualities application that are more flexible, fluid and accelerated in nature. Social media are therefore associated with an
increased tendency for young people to multitask, to rely on a digital juggling of daily activities and commitments (Subrahmanyam and Šmahel, 2011).
More subtly, the reason with young people associated with these emerging technologies is also associated with the autonomous nature of social media allowing students an increased control over the nature and form of what they do, as well as where, when and how they do it. As Tapscott and Williams (2007) argue that, young people ‘are not content to be passive consumers, and increasingly satisfy their desire for choice, convenience, customization, and control by designing, producing, and distributing products themselves’.
Gender Usage of Social Media
Males and Females use social media at similar rates (Pew research center, 2017). However, according to Lim, Heinrichs and Lim, (2017) females perceive social media differently than males. Social media corporations found out that interest and curiosity are the main factors that affect the social media usage of females, whereas variety of contents is the main factor that affects the social media usage of males. There are also several researches mentioned that there are gender differences in the social media usage. For example one of the conducted studies to analyze this phenomenon showed that females listen to less music on social media sharing platforms than males (Putzke, Fischbach, Schoder&Gloor, 2014). On the other hand, in 2007 a research from Pew research center showed that 70 percent of female teenagers use social media and that only 54 out of the 70 are active members and post photos on different social media platforms, as compared with males with 54 people, only 40 out of the 54 are active members (Ularo, 2014).
Another study by Zheng, Yuan, Chang & Wu (2016) showed that females use to put seductive profile pictures more than males because they believe that the attractiveness of the profile picture influences the number of online followers or friends they have. This study also showed that females gave emphasis to emotional expression while using social media. On the contrary, males enjoy showing that they are having fun while using social media. A study by Chan, Cheung, Na Shi & Lee (2015) showed that the majority of females use social media for socializing and connecting with their family members, whereas males are more focused on task- oriented actions and gaming.
It was also mentioned by that the personality traits affecting the social media usage of males and females differ (Correa, Hinsley&Zungia, 2010) . For example, males who are emotionally stable tend to use social media less than the males who are not emotionally stable. However, emotional stability does not have any effect on the social media usage of the females. It was also mentioned that females who are open to experience tend to use social media more than the females who are introverts. However, openness to experience and extraversion do not have any effect on the social media usage of males.
Gender usage is also altered when it comes to the social media multitasking phenomenon. Research showed that females tend to use multiple social media platforms at the same time while doing other things. Studies showed that 50.5 percent used to talk face to face with other people and 56.2 percent use to talk on the phone while using social media (Ularo, 2014). Researches mentioned that females are better at multitasking than males. For example, Offer and Schneider (2011) reported that mothers spend 10 more hours a week multitasking compared with fathers” as cited in (Mantyla, 2013, para.1)
2.3		REVIEW OF EMPIRICAL STUDIES
Raacke and Bonds-Raacke (2008) found out that college students around the age of 20 with accounts on Myspace or Facebook use these systems “to keep in touch with old friends” (96.0%), “to keep in touch with my present friends (91.1%), “to post/look at pictures” (57.4%), “to make new friends” (56.4%), and “to locate old friends” (54.5%). But only 10.9 percent stated that they used it “for academic purposes”, and only 12.9 percent listed their courses on their profiles. 
Michikyan, Subrahmanyam, and Dennis (2015) used a mixed-method approach to investigate the relationship between online academic disclosure (namely status updates about their academic experiences) and academic performance for 261 students with an average age of 22 years. Thematic analysis of their posts indicated that 14% of their contributions to Facebook were academic in nature. On the other hand, the majority of students in Camilia, Sajoh, and Dalhtu (2013) used social media for academic purposes. 
Several studies suggest that the time spent on social media takes away from the time available for studying. Alwagait, Shahzad, and Alim (2015) investigated to role of social media on academic performance of 108 Saudi students. Survey data revealed that Twitter was the most popular social network followed by Facebook. The average number of hours spent by students on social media was 25.3 hours. Sixty percent of the respondents acknowledged that excessive use of social media negatively impacted their performance, and indicated that 10 hours per week of use would ensure that their academic performance is not negatively impacted. SimilarlyKrischner and Karpinski (2010) noted that some students do not have control on their social media while engaged in academic activities, and that they spend more time on these networks than they do studying or sleeping. They point out that empirical research suggests the negative impact of multi-tasking, or attempting to simultaneously process different sources of information, on performance. They underscore that this leads to increased study time and an increased number of mistakes on assignments. Junco (2013) examines the relationship between Facebook activity, time taken for class preparation and overall GPA for 1839 students. Hierarchical linear regression analyses indicated that time spent on Facebook was significantly negatively correlated with overall GPA, but only weakly related to time spent on class preparation. Moreover, using Facebook to search for information was a positive predictor of GPA while time spent on socializing was a negative predictor. 
Some studies delve deeper into the phenomenon of spending too much time on social media and almost portray it as a coping mechanism. Student in Krischner and Karpinski (2010) for example, did not believe that it impacted their academic performance negatively. Those who did report a negative influence explained social media as a strategy for guiltless procrastination. The path analysis conducted by (Michikyan, Subrahmanyam, & Dennis, 2015), mentioned earlier, for example, determined that academic performance was a predictor of Facebook use rather than the opposite. Students with low GPA are more active on Facebook than students with high GPA; one of the reasons of this is the fact that students, who are facing academic or social problems turn to Facebook as a way of distraction from the difficulties that they are facing. Similarly, Fogel, and Nutter-Upham (2011)’s study about the self-reported executive functioning associated with academic procrastination by distributing a thirty minutes questionnaire on 212 university students, showed that there is a relationship between social media use, procrastination and poor academic performance, between 30 to 60 percent of college students stated that they use social media to procrastinate on their academic duties and socialize or surf the internet. 
Very few studies have investigated variables that might impact how, when, and to what extent students used social media. Krischner and Karpinski (2010) conducted an exploratory survey study to examine if and how 102 undergraduate and 117 graduate students in public US University used Facebook, and how this usage related to hours of studying and GPA. The survey they used also elicited information about students’ own perceptions on Facebook use. Facebook users reported lower GPA and fewer hours studying. Users and non-users did not however differ in terms of the amount of time they spent on the Internet, but their studying strategies differed. These results held regardless of student status (whether they were an undergraduate or graduate) or their major (humanities, social sciences, medical, STEM or business). The study also suggested that personality and hours spent working are related to Facebook use. 
Boogart (2016) conducted a study in four universities to investigate the impact of Facebook on campus life at four higher education institutions, analyzing the responses of 3134 students. He found significant relationships between time spent on Facebook, and several demographic variables. Females spent significantly more time on Facebook. Students with a GPA of 2.99 or less reported being longer on Facebook than those with a higher GPA. Also, students who are in their first and second years of undergraduate study spend more time using Facebook than those in their third year – the majority of the third year students (almost 70%) spent less than 30 minutes on day using it. 
Julia, Langa& Miquel (2015) underscored the importance of social and relational factors in for educational attainment within higher education. They examined the impact of the connectedness afforded by social media tools on the performance of students within desperate disciplines of study – creative and non-creative – at the bachelor’s level, 76 students participated from the business administration and management discipline which is considered as non-creative and 78 students participated from the industrial design engineering discipline which is considered as creative. The results of their study suggested that close social ties within the network of their discipline helped students within the non-creative discipline perform better. The same was not true for the creative discipline in which the relationship between social ties and performance was inversely proportional. 
A few studies suggested a more positive potential for social media, but also the variation of how students interacted and perceived these tools. Camilia, Sajoh, & Dalhtu (2013) investigated this relationship in the Nigerian context. The responses of 536 students to a survey revealed that 97% of students used social media networks. Facebook was the most popular social network site, followed by “2go” and YouTube. The majority of students (91%) spent less than 4 hours a day on social networks. A quarter of the students reported that they believed that social media impacted their academic performance positively, 32% indicated that it impacted it negatively; the rest though it had no effect. About 75% of the students reported that they used it for academic assignments. 
Wodzicki, Schawmmlein and Moskluik (2012) pointed out the potential of social media to develop students’ self-directed learning skills because they give students a platform to explore subjects and gather information through accessing existing data on the web or interacting with like-minded students to constructively exchange ideas and build knowledge through informal and formal activities. Wodzicki et al (2012) however note that little is known about how these informal learning opportunities are harnessed and about the characteristics of the students who engage in these activities. To examine these relationships, they conducted three studies to investigate academic knowledge exchange via StudiVZ, an equivalent to Facebook on 774 users of StudiVZ students. The sample consisted of 498 women and 276 men between 19 and 29 years, which is a typical age range for German students. Analysis revealed that one fifth of students employed this social media tool to build knowledge. However, the majority, especially freshman, used it for social purposes such as networking and getting oriented to the university environment. The researchers concluded that knowledge exchange and social functions for using social networks should be regarded as intertwined rather than mutually exclusive. 
Rambe (2012) employed an ethnographic approach to examine the impact of social media on meaningful learning and pedagogical strategies. To do that they examined the Facebook postings of students and instructors enrolled in an Information Systems course within the South African context. The results of the study showed that 165 participants posted 154 wall posts, 121discussion board posts, and 139 posts to the administrator‘s inbox over two semesters. Rambe concluded that Facebook constituted a collaborative “safe” “third space” that facilitated student expression, the development of learning communities, and encouraged knowledge construction. On the other hand, Rambe suggested that postings fell short of manifesting deeper levels of conceptual engagement and learning. 
Junco, Heiberger, &Loken (2011) examined the impact of twitter on university students’ engagement and GPA. Using an experimental design, students from a first year pre-health seminar were assigned to an experimental group (N=70) in which Twitter was used for a variety of academic activities and a control group (N=55). The analysis of engagement and GPA via an ANOVA test showed that students in the experimental group were significantly more engaged and had a higher GPA. Analysis of Twitter postings also reflected that high level of engagement on behalf of students and faculty. They concluded that social media has no negative impact on student academic performance if they learned to allocate their time effectively. 
As per Mingle and Adams (2015), Likert scale was used to survey the social media effect on grade performance amongst 526 students. A Likert scale is a scale used for research that involves questionnaire. Out of these 526 students, majority confirmed that the use of social media affected their grades negatively. 62 (11.8%) students strongly agreed, while a majority of students of strength 255 (48.5%) agreed that their grades dropped owing to the use of social media. In addition, 60 (11.4%) students neither agreed nor disagreed. Finally, (8.2%) and 106 (20.2%) students disagreed and strongly disagreed respectively that their grades dropped, due to the use of social media.
2.4	THEORETICAL FRAMEWORK
Student Involvement Theory 
Originally developed by Alexander W. Astin in 1984, the theory highlights the influences of mediating factors between the personal and psycho-social amount of commitments that students give to attain desired learning outcomes. Astin (1999) defines students’ involvement as “the amount of physical and psychological energy that the student devotes to the academic experience”. This theoretical model suggests that a highly involved student is one who; “devotes considerable energy to studying, spends much time on campus, participates actively in student organizations, and interacts frequently with faculty members and other students”. The uninvolved student is directly the converse of this quoted definition of involved student (Astin, 1999). 
Student involvement theory is found to be relevant to this study looking at the scope of engagement of students in the contemporary Web 2.0 literacy of the 21st Century vis-à-vis their concurrent involvement in studying and the relationship between the two could spell out in terms of academic performance. Web 2.0 is the general outlook on the development of the World Wide Web to a phase where static nature of the Internet to the user-generated content phase which include the social media. At this phase the involvement of the users is higher and more demanding than that of Web 1.0. 
As shown below, a look at the core concepts and the basic postulates of these theories will serve as a framework in examining the aim/s of this study and in developing the survey tool:
Core Concepts:
Inputs: demographics, student background, previous experiences. 
Environment: range of experiences encountered during college.
Outcomes: characteristics, knowledge, attitudes, beliefs, values, etc. that exist after college. 
ii) Five Basic Postulates about Involvement 
Investment of psychosocial and physical energy. 
Involvement is continuous, students invest varying energy. 
Involvement has qualitative and quantitative features. 
Development directly proportional to quality and quantity of involvement. 
Educational effectiveness is related to the level of student involvement. 
An intense look on the propositions of the Uses and Gratifications theory along with the postulates of the Student Involvement theory will reveal, on the part of a student Facebook user, the place of the fulfillment of the needs for non-curricular (social) gratifications, on the one hand, and the needs for being an involved (academically committed) student, on the other hand. The use of the theory of student involvement provides that despite the possibility for lower than expected academic performance resulting from the use of Facebook, the investment of personal involvement in studying helps students to improve their academic performance. It is viewed that using the two theoretical arguments will complementarily help in achieving the aims of this study. 
User and gratification theory
User and gratification theory was developed in 1974 by Katz, Blumler and Gurevitch (Wimmer& Dominick 2011:294).
Basically, the theory places more emphasis on “what people do with media” rather than “what media do to people” (Katz, 1959 cited in Idakwo, (2011:24). Uses and Gratifications theory is the study of the gratifications or benefits that attract and hold audiences to various types of media and the types of content that satisfy their social and psychological needs.
Social networking sites as new media of communication also lends itself to uses and gratifications approach, in part due to its interactive nature (Grant, 2005:627). Uses and gratifications research has typically focused on how media are used to satisfy cognitive and affective needs involving personal needs and entertainment needs (Rubin, 2002:46).
This hypothesis specifically puts power in the hands of the crowd. Instead of expecting that media messages have immediate, uniform impacts on the individuals who devour them, the Uses and Gratifications point of view suggests that beneficiaries make planned, purposeful choices about the media messages they open themselves to and at what recurrence taking into account individual needs and cravings independent of its impact on them-positive or negative.
Relating this theory to this current study, it shows that students use Social networking sites like facebook, whatsapp, instagram, twitter etc just to satisfy their needs- which may either be physical or psychological irrespective of the direction of its influence on their academic performance. Besides, it offers explanations to suggest that students use this site for varying reasons. In other words, users select media based on how well each one helps them meet specific needs or goals. Hence, this study tries to find out how this uses and gratification derived from the use of social media by students of Veritas University impacts on their academic performances.
2.5	CHAPTER SUMMARY
In this review the researcher has sampled the opinions and views of several authors on scholars on different social media concepts. The works of scholars who conducted empirical studies have been reviewed also. The chapter has made clear that social media has its positives and negatives. The outcome is usage dependent. However, taking a leaf from the gratification theory, social media usage is more of psychological-need fulfilling than academic. This means that students participate or join social media not to meet an academic goal per se but to satisfy their psychological need. While satisfying one’s psychological need is necessary for increased productivity, it poses danger of reduced productivity if the time spent and content fed on do not directly or indirectly reflect on the students’ academic progress. In this chapter also, the researcher has been able to review some literatures comparing social media and gender usage. This chapter is thus fulfilled the conceptual, theoretical and empirical requirements.























CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Research Design
Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled.
3.2	Population of the study
According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. According to Student Representative Assembly (SRA), Veritas University has an estimated population of 2,200.
3.3	Sample size determination
A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the simple random sampling (srs.) method to determine the sample size. 
3.4	Sample size selection technique and procedure
The Taro Yamane (1967:886) provides a simplified formula to calculate sample sizes.
Assumption
95% confidence level 
 P = .5
[image: ]
n= 2,200/1+2,200 (0.05)2
n= 2,200/1+2,200 (0.0025)
n= 2,200/1+5.5
n=338
Therefore for this study, the sample size is 338
3.5 Research Instrument and Administration
The research instrument used in this study is the questionnaire. A 10 minutes survey containing 19 questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions.
3.6	 Method of data collection
While hard copies were administered, Google forms were also used electronically to reach out to more students through popular social media application (WhatsApp).  (see link https://forms.gle/f41S2tQLBzva4AbX6 )
3.7	Method of data analysis
The responses were analysed using the frequency tables, which provided answers to the research questions. The hypothesis test were conducted using the Pearson correlation statistical tool, SPSS v.23.
3.8	Validity and Reliability of the study
The reliability and validity of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.






















CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	Data Presentation
The table below shows the summary of the survey. A sample of 388 was calculated for this study. Both online and off-line questionnaire distribution was made. A total of 258 responses were received, while a total of 230 were validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of 230 was validated for the analysis.
Table 4.1: sample Survey
	Questionnaire 
	Frequency
	Percentage 

	Sample size
	388
	100

	Received  
	258
	66.5

	Validated
	230
	59.2



Table 4.2: Demographic data of respondents
	Demographic information
	Frequency
	percent

	Gender
Male
	
	

	
	101
	44%

	Female
	129
	56%

	Level
	
	

	100
	35
	15%

	200
	74
	32%

	300
	65
	28%

	400
	56
	25%

	Religion
	
	

	Age
	
	

	18-22
	79
	34%

	23-30
	112
	48%

	30+
	39
	18%

	Social media status
	
	

	Active User
	230
	100%

	Inactive user
	0
	0


Source: Field Survey, 2020
On demographic information, table 4.2 reveals that 44% of total respondents were male while 66% of the total respondents were female. Also, 15% were in 100 level, 32% were in 200L, 28% were in 300L, while 25% were in 400L. this depicts that greater percentage of the respondents have been in school for not less than 2 years. 34% were aged between 18-22 years, 48% were aged 23-30 years, while 18% were 30 and above. The total respondents agreed that they are active users of social media platforms.
4.2	ANSWERING RESEARCH QUESTIONS
What kind of influence does social media have on students study habits?
Table 4.3: Social media and students study habits.
	Questions
	Yes (%)
	No (%)
	Total

	Do you study with your phone(s) close-by?
	179(77%)
	51(33%)
	230(100%)

	Do you receive notifications from your phones while reading?
	215(93%)
	15(7%)
	230(100%)

	Do you think that some notifications are distracting when reading?
	147(64%)
	83(36%)
	230(100%)

	Do you think constant use of social media can affect students study time?
	193(84%)
	37(16%)
	230(100%)


Source: Field Survey, 2020




Table 4.3 above simply explains the kind of influence social media has on the study habits of students. 77% of the total respondents agreed that the study with their phones close-by, 33% disagreed, 64% agreed that notifications from the social media applications during studying can be distracting, while 84% agreed that constant use of social media can affect academic performance of students. Going by the responses obtained, it is clear that social media applications can be described as an object of distraction for students during study. This is due to constant notifications that comes from these applications. Some students during study can decide to check a notification and end up spending more time on the platform. This is a negative kind of influence. Hence, we conclude that social media has a negative(distraction) influence on the study habits of students.

Q2: What is the ascendancy of social media on students’ grade point average(GPA) achievement?
Table 4.4: social media and students grade point average
	Questions
	Yes (%)
	No (%)

	Are you active on social media?
	230 (100%)
	00

	If you tick yes to the question above, how long do you spend on it?
	1-2 hours daily
	2-5 hours daily	
	I’m always updated.

	
	23
	79
	128

	Current GPA
	2.00-3.00
	3.00-4.00
	4.00-5.00

	
	123
	73
	34


Source: Field Survey, 2020


Probing more into the ascendancy of social media and students grade point average, table 4.4 reveals that all the respondents (230) are active on social media, 23 respondents spends at least 1-2 hours daily on social media, 79 respondents spend at least 2-5 hours daily on social media. However, a huge number of respondents could not account for an estimated time spent on social media, they are always updated. This implies that the mostly active on social media as long as their internet data is on. Assessing their grade point average, 123 respondents indicated their GPA at 2.00-3.00, 73 (3.00-4.00), while 34 respondents indicated their GPA at 4.00-5.00. from the responses obtained, the researcher can deduce that as students stay updated always on recent trends and happenings on social media, they lose time meant for academic activities which affects their GPA. A hypothesis test was conducted for this observation to accept or reject this fact.

Q3: How has the frequent usage of social media affected students academic performance?

Table 4.5: Frequency of social media and academic performance.
	Time spent
	1-2 hours daily
	2-5 hours daily
	I’m always updated

	
	23
	79
	128

	Academic performance
	Good 
	Fair 
	Bad

	
	93
	129
	08


Source: Field Survey, 2020

Comparing the time spent on social media and students academic performance, the students were asked to rate themselves on a three point scale of good, fair and bad. A total of 93 respondents rated their academic performance good, a total of 129 rated their performance fair, while 08 students rated their performance bad. This again shows that students are mostly on average level of performance and one of the students’ factors that contribute to this medium level of academic performance is social media. The researcher conducted a hypothesis test to assess the correlation between these two variables.

4.3	TEST OF HYPOTHESES
H0: There is no significant positive relationship between social media usage period and students grade point average (GPA) achievement?
Table 4.6: Correlations between social media usage and grade point average
	Variables
	
	time spent
	academic performance

	
	Pearson Correlation
	1
	.922**

	Social media usage period
	Sig. (2-tailed)
	
	.028

	
	N
	230
	230

	
	Pearson Correlation
	.922**
	1

	Grade point average
	Sig. (2-tailed)
	.028
	

	
	N
	230
	230


Field Data, 2020**. Correlation is significant at the 0.01 level (2-tailed).

From Table 8, there is a strong positive relationship between the dependent variable (GPA) and the independent variable (usage period) at a significant of 0.01 level. This indicates that more time spent on social media affects student GPA. Therefore spending much time on social media contributes to low academic performance. This findings is in line with the findings of Choney (2010),who investigated the time spent on Facebook and its effect on academic performance. Her result showed that said a user of Facebook records an average “GPA of 3.06, while non users records an average GPA of 3.82”.

H02: There is no significant positive relationship between social media usage frequency and student’s study habits.
Table 4.7: Correlations between frequency of social media and study habits
	Variables
	
	academic performance
	use of social media

	
	Pearson Correlation
	1
	.752**

	Social media usage
	Sig. (2-tailed)
	
	.003

	
	N
	230
	230

	
	Pearson Correlation
	.752**
	1

	Study habits
	Sig. (2-tailed)
	.001
	

	
	N
	230
	230


Source: Field Survey, 2020 **. Correlation is significant at the 0.01 level (2-tailed).

In respect to Table 9, there a strong and positive relationship between social media usage and study habits to 0.01 level. In other words, the more use of social media, the less study habits students will record. This implies students who use the social media sites frequently risk higher chances of performing poorly academically. In 2009, San Miguel evaluated the relationship between the use of Facebook and the academic performance of students. The findings indicated that more use of Facebook result in lower grades. In his study, the average Facebook user had a GPA of 3.0 to 3.5, while the non Facebook user had a GPA of 3.5 - 4.0. this findings is in line with Miguel findings.



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY
In this study, our focus was to examine the influence of social media on the academic performance of students. Carefully, the researcher selected Veritas University as the place of study. The study specifically was aimed at ascertaining the kind of influence  social media has had on students’ study habits; also the ascendancy of social media on students’ grade point average (GPA) achievement was examined and finally the frequency of social media usage and its corresponding effect on academic performance. This study reviewed and anchored its framework on the students involvement theory and the gratification theory. 
The study adopted the survey research design and randomly enrolled participants in the study. A total of 230 responses were validated from the enrolled participants where all respondent are active on social media. The findings revealed that social media though helpful in speedy communication and interaction, is a threat to the concentration of students. It is an object of distraction and as such divides the study time of students, rendering students’ study habit likely ineffective. Many students study with their phones close-by and are distracted by social media notifications from facebook, twitter, whatsApp and Instagram. While a lot of students are always up to date with recent trends, and activities only, they tend to spend more time on social media apps, viewing, commenting and replying to comments on social media applications. The student is bound by time and every continuous time a students spends on what is not directly or indirectly beneficial to his/her academic success has a negative implication on the overall academic performance.

5.2	CONCLUSION
Performing excellently in school is the priority of parents/guardians when they send their children/wards to school. The importance cannot be overemphasized. This is because being at certain levels of education is bound by time and as such students are expected to make judicious use of this limited time and avoid much distractions. Social media is a contemporary networking systems that has made communication easy, fast and entertaining. The numerous features attached to social media has created an entire world out of the physical world, statistically, young people happen to be more active on social media compare to older people.
While the use and engagement on social media is promising, informative and entertaining, the underlining questions from parent, teachers, and policy-makers is; how is social media influencing the academic performance of students? This is because most students who are in the category of young people stay active on social media applications longer than normal and risk substituting the time meant for academic activities for social media activities. The consequence is poor academic performance. Poor academic performance have ripple effects on the students, the parents, the teachers and also the society. Therefore there should be a balance to the use of social media by students. Balance is required because one cannot totally stop the accessibility and usage of social media by students.
While, its negatives exists, the positives also exist, at least psychologically. Therefore, in this study, we conclude that the use of social media by students is high. This is as young people are eager to participate in public discussion both locally and internationally. Also, the frequency of usage is high. This is because young people (students) wants to stay updated to the latest information and even prefers to break the news. The implication of this is academic distraction which is huge minus to excellent academic performance. If parents, teachers and policy makers desire the students to do well, then, they must of all necessity take viable actions to bring balance to the usage of social media and excellent academic performance in students.
5.3	RECOMMENDATION
Based on the responses obtained, the researcher proffers the following recommendations:
1. First, students have an awareness need on the accessibility and use of social media. While social media facilitates communication, there is also a need to sensitize students on the importance of spending less time on social media and the academic implications of social media constant usage.
2. While mobile phones have data limit, there should also be a policy regulating the use of social media and educating people on its profitable use. This is because one cannot totally stop the usage of social media applications by students but with the right education and strategy, its use can be productive and the performance of students can be improved if they are duly informed.
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Appendix	
Gender
Male [  ]		Female	 [  ]
Level
100 [  ]	200  [  ]	300 [  ]	400  [  ]
Religion
Christian  [  ]	Muslim [  ]
Age
18-22	 [  ]	23-30  [  ]	30+  [  ]
Are you active on social media?
Yes [  ]
No [  ]
For how long have you been on social media?
2 years [  ]
4 years [  ]
More than 5 years [  ]
Which of these is your preferred access medium?
Laptop	[  ]
Mobile phone [  ]
Which of the do you use often?
Facebook	[  ]
Twitter	[  ]
Instagram	[  ]
WhatsApp[  ]
Which of the following do you likely use less?
Facebook	[  ]
Twitter	[  ]
Instagram	[  ]
WhatsApp[  ]
If you tick question 3, how long do you spend on it?
1-2 hours daily	[  ]
2-5 hours daily	[  ]
I don’t count it [  ]
Do you study with your phone(s) closeby?
Yes	[  ]
No 	[  ]
Do you receive notifications from your phones while reading?
Yes	[  ]
No 	[  ]
Do you think that some notifications are distracting when reading?
Yes	[  ]
No 	[  ]
What do you do when you receive frequent notifications when reading?
Turn it off [  ]
Turn off my data [  ]
Check if it is important [  ]
Do you think constant use of social media can affect students study time?
Yes	[  ]
No 	[  ]
Do you agree that frequent usage of social media can affect students academic performance?
Good	[  ]
fair 	[  ]
Bad	[  ]
Do you think you will be more concentrated if you use less of social media?
Yes	[  ]
No 	[  ]
Which of the social media application do you consider most distracting?
Facebook	[  ]
Twitter	[  ]
Instagram	[  ]
WhatsApp[  ]
Which of the following best describes your current GPA.
2.00-3.00
3.00-4.00
4.00-5.00
Social Media and Distraction
Distracted by Notification	


Yes	No	84	16	
Time spent on SM and GPA effect
Frequency	
Time Spent	Current GPA	120	20	Frequency	
Time Spent	Current GPA	300	30	Frequency	
Time Spent	Current GPA	360	40	
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