THE INFLUENCE OF PHOTOGRAPHIC IMAGES IN ADVERT DESIGN



[bookmark: _GoBack]ABSTRACT
This research project the influence of photographic images in advertising has looked at photograph in relation to their roles in conveying  messages through advertising medium, to also improve on the way photographs are been used in advertising for promotion of products. To successfully do this the illustration aspect, which is the photograph, must be properly used in a way that it must tally with the text aspect in other for the role message to be adequately conveyed to the public. This project also covers the studio process through which photographs are been produced. Furthermore, this research also covers the creative aspect of advertising which are stages that are involved in the task of a successful adverts. In conclusion, the researcher included techniques in photography through which photograph for advert can be produced. Moreso, that the works should be handled by professionals in graphics design to avoid wrong or abusive way of using photograph in adverts, to also make work being done in Nigeria of international standard.
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CHAPTER ONE
INTRODUCTION
1.0              BACKGROUND STATEMENT
The use of photograph for adverts, which is very important, is a means of communication or passing across message to the public about a particular product for the purpose of sales and promotion. Therefore, the researcher has chosen this topic to bring to light those roles or function photograph plays in advert cannot be overlooked by the advertisers. To make them see why they must imbibe by it and how to go about using photograph in advertising their product. Some advertisers preferred using text only without illustration either photographs or hand made, forgetting that a picture is worth a thousand words, as the Chinese philosopher says. For this purpose, the researcher treats the effective ways of using photograph. As earlier mentioned, the advert predominantly has the written information which is the message and it has ‘shown” information this is the picture content. Picture is very      important in very advert because they aid credibility and other aesthetic value to the advert and most importantly to the text message. In other words, pictures and text message compliment each other. It is almost impossible to imagine what the world look like if photographic process were suddenly taken from us. It is involved directly or indirectly in almost everything, we do. Photography which through photographic camera is a medium completely familiar to today’s youth and they have accepted it as either their own. Everyone is interested in photographic images. Still or movies in black and white or in colour, light or contrived, fantastic or documentary, beautiful or brutal and everyone seems to have at least, one camera. Photography is the language of today; it is the best known medium for adverts.


1.1       STATEMENT OF PROBLEMS:
Subsequently on the fact that language of today is a picture (photograph) the advertisers most especially in Nigeria do not seem to identify with the current trend. While some that seemed to be identifying with the current trend, majority of them made use of hand made illustration that cannot be compared with a real picture. Based on this research I decided to make the advertisers to know the role photograph plays in helping to promote their products and gain the attention of the buyers. The researcher also observed that those that chose to advertise with photograph, their works are being given to non - –professionals. Hence the work are not professionally handled by so doing the purpose of the advert is not fully fulfilled because some of this non professional made use of picture that does not fit n with the text message.


1.2       OBJECTIVE OF STUDY
This project work is initiated to correct the wrong insinuation of neglecting the use of photograph for adverts by going for hand made illustration, which is some how archaic in nature. We are in a computer age where everything is being done in a computerized way. Also to discourage the advertisers from giving their adverts to non- professionals and make them see the reasons why a professional should handle their adverts. Equally to correct the abusive use photography in advertising a product.

1.3       SIGNIFICANCE OF STUDY
This research work is designed to give adequate knowledge to the graphics artist on how to make best use to photograph in advertising a product for sales and promotion.



1.4              SCOPE OF STUDY
For the purpose of proper accomplishment of this project, I decided to limit my research with photograph being under execution by snapping photographs for promotion of a newly introduced product to the market on poster.


CHAPTER TWO
LITERATURE REVIEW
According to history it has been discovered that photography was invented in 1839 or so we have commonly been led to believe (Könemann, 1998). But this apparently simple statement marks a complex set of factors, it is true that it was in 1839 that both fox Talbot in England and Daguerre in France announced the process whereby they succeeded in making and fixing a photographic image, but the idea of photography prior 1938, when Beaumont Knowable first publish his commentary titled “photograph” A short critical history has been represented as a history of techniques. The focus was not on what sorts of image were made (Berger, 2013). This approach is to some extent reflected in museum collections wherein it is the instrument of photography which are not prioritized for display, with photographs acting as samples particular method, detailed in accompanying descriptions the subject matter of such photograph (and associated aesthetic the social implication), if acknowledged at all, is presented by being of secondary importance (Könemann, 1998). So was the story of photography always an account of changing technologies. Martin  (A. Sarti et al, 2001). Gessar suggested that this is more complicated (Gasser) (1992) considering German, French, British and American publication written 1839 and 1939 identifies three emphasis; firstly, what is termed the priority debate. Secondly, histories of of the development of photography written primarily as hand book detailing methods and techniques and potential uses for photography Thirdly, histories of the photography as image (Berger, 2013). It is worth nothing that it is the prolix federation of material in the second of these categories which has led the false assumption, that the first hundred years of publication were largely devoted to technologies and techniques aside from any consideration made assertions about the intrinsic nature of the medium as speculated on its potential uses (Bright et al, 2015).

2.1 PHOTO – RETOUCHING
Re – touching can be put to use in two in ways to make corrections to a blemished photograph or to alter the image reliability (Berger, 2013). The former is a stand procedure particularly with enlarged prints when scratches on the negative or just specks of dust have been magnified and spoilt the print (S. Lee, 1995). The latter use can however require considerable illustration skill and is often used to create images that would be impossible or very difficult in the camera (Bright et al, 2015). Whatever the purpose, basic re – touching methods are essentially the same. Whether you are re – touching a negative or print, make a careful assessment of the image then the sequence of activities chemical action comes first followed by dye applications, start with large – area re –touching, and gradually work down to smaller scale blemishing finishing with fine spotting 35mm film is so small that it is normally impractical to re- touch negative or transparencies directly (Berger, 2013) and (G. Greiner, 1994). The most that can be done with any accuracy to broad final alteration on black and white negative. Colour negative or transparencies  need more subtle treatment, occasionally, professional re- touching studio will make large format duplicates of 35mm originals before stating work or they may even make expensive dye transfer prints (G. Greiner, 1994). How every, the order of expertise needed for this type of exactly work is normally beyond the casual retouching (Bright et al, 2015). Avoid using re – touching as a safety net It nearly always need less effort to eliminate mistakes at the source during the picture taking or processing than on the re –touching stand and a perfect negative is more durable than an elaborately re – touching one (Berger, 2013).

2.2 CREATIVE ASPECT OF ADVERTISING
In advertising, art refers to more than what a cartoonist, a painter, or an illustrator does, the term art entails the whole visual presentation of the commercial or advertisement including how the words in advert are arranged. What size and style of type are used. Whether photos or illustration are used and if so, how they should be organized (M. Bertalmio et al, 2000). Art also refers to what style of photograph or illustration employed how colour is used and how these elements are arranged in an advert and relate to one another in size and proportion (M. Bertalmio et al, 2000). In short, of copy is the true for both print advert and television commercial. Art directors are as involved as copywriters in writing and producing the commercial look like. In fact, many of the top agencies even have their art directors help write radio advertising combine sounds and words to create visual work pictures in mind of the listener. To art director can be very instrumental (M. Bertalmio et al, 2000). Thus every advertisement employs art- even if that art is sometimes in appropriate to the advertisers or the market or the message (A. Sarti et al, 2001). Severally, different type of people are employed in advertising art and all of them may be called artist or commercial artist as a general description although they may perform entirely different tasks  (A. Sarti et al, 2001). What is often surprising to non- advertising people is that some of these artists may not be able to draw particularly well; they have trained for their artistic specialties (S. Skaria et al, 2001).

2.3 CREDIBILITY OF PHOTOGRAPH
     Before the invention of photography in the 1800”s, products in the printed advertisement could be illustrated only by drawings (S. Skaria et al, 2001). Photograph added a great deal of credibility on whole new world of creativity to advertising because it allowed products, people and places to be shown as they are rather visualized by an artist (Cotton, C., 2015). This could affect the originality, of the product, therefore affecting the sales promotion (Cotton, C., 2015) and (G. Greiner, 1994). However, because of the use of photograph for an advert these can go a long way in promotion and making the product accepted in the market. This show that the credible photographs added to advert couldn’t be relegated to the background (Cotton, C., 2015) and (G. Greiner, 1994). 

2.4 FUNCTION OF PHOTOGRAPHY
Good photographers can usually make important contribution to an advertisement.

1. REALISM EFFECT
photography input the reality effect to an advert; a colorful photograph can give an exclusive realistic look at all kinds of product from up close views of high teach product to steaming hot books of soup (G. Greiner, 1994). You imagine the glorious look at some of the food in any homemaker’s magazine. Photographs, especially new type photos put you right on the spot, you are on the goal line when the touch down is cored, you are on the track approaching the finish line and you get checkered fag. Photograph get you personally involved in the action (J. C. Carr, 2001).
2. PHOTOGRAPHY ADD MOOD, BEAUTY AND SENSITIVITY
A photograph can carry a tremendous emotional wall- like the picture of a battered wife or an abused child. In fact, children are superb attention grabbers when their picture are used with warmth and sensitivity (J. C. Carr, 2001). Photography may be used to create high sensuality and even shock value. Some photographers moreover are to achieve a high artistic level with their picture as in the Nestle Milo Poster (J. C. Carr, 2001) and (Cotton, C.,2015).

1. MAKE A LIVELY CARTOON EFFECT
Photographers have done some wonderful things in taking cartoon situation and giving them the added dimension of realism of the work not appealing to the eye hence the essence is unfulfilled (B. Morse, 2001).


2. PHOTOGRAPHY OFFERS SPEED FLEXIBILITY AND ECONOMY
A drawing or painting usually takes considerable longer to compel than a photograph. In fact, many photographs can be taken at one session and delivered almost overnight. If the advertisers does not want to pay to have custom photographs taking, stock photos at popular situations, scenes and people can usually purchased at reasonable cost (B. Morse, 2001). It is typical for photographers to take the hundred of shots before being satisfied. The photographers may shoot a variety of poses at various angles and with various light settings. In case of black and white photographs the negative are then printed on a contact sheet in small size and in UN-retouched form with the aid of a magnifying glass, the art direction finds the photo that is most suitable for use (G. Barequet, 1993). In the case of color, photos are shot with slide viewer to make selection, photography offers flexibility since photography since photography is appropriate here when, a photography is bought by an advertising agency, whether it is a stock photo or a photograph taken by a commission, any individual who appear in the picture must sing a standard release perfusion to the advertiser for the photos used for children, the relies must be signed by the parent or guardian (G. Barequet, 1993). In addition, copyright law restricts the right of advertisers to use the work of photograph without compensating the equitability. The price a photographer changes therefore frequently depends on the intent used of the work (H. Samet, 1986). If the advertiser later decides to use the photographs in additional way the photographer usually has to be paid more money. These agreements are negotiable and should always be put in writing and in audience (H. Samet, 1986) and (Shore, S., 2015).

2.5 THE NECESSITY OF THE VISUAL 
It is obvious that visual is the heart of every advert work (Shore, S., 2015) and (Wells, L.,2004). There are three parts of artwork that when put together makes a complete design. Therefore if anyone of them is lacking is incomplete. Most readers of advertisement: 
(1) Look at the picture 
(2) Read the copy 
(3) Read the headline. (Wells, L.,2004).
Since the visual carried such a great responsibility for the success of an advertising. It should always try to offer story appear. Some advertisements have no visual because someone made a conscious decision that a picture was not needed for effective communication to occur (W.H. Press, 1997). If a visual is used, it accomplishes at least one and preferably more of the following tasks: 
(1) Capture the attention of the reader 
(2)  Arouse the reader interest in through the headline 
(3)  Clarify claims by the copy 
(4) Point out the unique textures of the product 
(5) Identify the subject of the advertisement 
(6) Provide community for all advertisement in the campaign through the use of the same visual technique in each individual 
(7) Help contrive the reader of the truth of the claims made in the copy 
(8) Quality readers by stopping those who are legitimate prospects and letting others skip over the advert if they are so included 
(9) Create a favorable impression of the product or the advertiser (W.H. Press, 1997).  					            

CHAPTER THREE
3.1 METHODOLOGY
In an effort to gather information and get proper insight of this research the researcher personally embark mostly on facts and figures gathered through books, interviews internet just to mention a few. Moreover, in the course of trying to gather facts on the role of photograph in advertising, some casual question were asked and immediate response were given

3.2 THE QUESTIONS INCLUDES 
(1) Do the advertisers use bold, catchy and colorful             pictures? 
(2) Does the picture have the power to inform very well and convey message?
(3) Do the picture and the caption give one clear message?
(4) What is the place of photographs in advertising today?
(5) Of what use can photograph be to the public most especially the illiterate ones.

3.3 RESPONSES ON ORAL INTERVIEW 
In the processing of conducting oral interview, a lot of responses were gathered from different individuals, but the researcher was able to draw conclusions from all the different views and to compromise. It was discovered that the use of photographs in advertising will go a long way in promoting the sales of that product being advertised, hence the people can see the production in action and the unique features of the product is being displayed through the pictures this equally arouses the interest of the buyer for a good patronage. In order words picture cannot be relegated to the background. If possible picture should take the first place in advert for a picture is worth thousand words. Moreover, the researcher also got to know that it is not enough to use photograph alongside with the caption but rather the right picture must be used alongside with the text part of advert to give a clear and vivid message. Moreover, picture help in a great in conveying message to the general public most especially the illiterate people to enable them know what is at hand or the message an individual or co-operation the books and oral internal the researcher was to accumulate this fact and figures so this project can be consulted by any one that want to learn or be informed on this particular area of study This chapter further looks into production process of photograph for an advert on poster. It is aimed at looking into the bit by procedure for the production of a photographic picture meant for an advert. It also for the looked into the nature of the material, personal and the ideal situation production of such photographic picture along with the studio  processes in attain the final print of the photograph and fixing alongside with the advert.

3.4 PRODUCTIONS PROCESS  
There are so many graphical procedures which exist within graphic artist or designer department. In an advertising job or contract, the graphic artist known as the art director, when occasion demand goes into a wide range of inquiring from this client about certain information, the trade mark logo illustration which is inevitable in advertising, client choice and so on. The essence of this protocol is including the major characteristics needs for an effective illustration. In order to achieve a good and effective photograph for a good advert, alongside with a professional finishing it has passed the following graphical stages. Nevertheless, due to the purpose of this research, which identifies the role of photography in advertising, I shall be limited or based on the second stage, the three stage are as follows:
1) the visualization stage
2) The illustration stage which is also known as the pictorial stage the finishing stage.

3.5 THE VISUALIZING STAGE
             This stage of advert production is also known as the layout – quick rough sketch of how the job will look like. The visualizing stage is in fact the act of an illustration in which the art director create sticking layout and possible principles after the detailed study of the client desire these sketches are called the thumbnails They are often times a quarter of desired original job, after the production of series of sketches, the art director then chooses the most striking as well as the other elements in the comprehensive layout now shows the way finished work will look like.

3.6  THE ILLUSTRATION STAGE (PECTORAL ASPECT)
     For the purpose of this research instead of using hand illustration, real photograph is employed for realistic effect on the advert. These are processes involved in achieving a good photograph for advert. The processes are as follows: to start with, the type of camera used goes a long way to determine the outcome of the photograph. Hence professional camera is the best for such photograph. In addition, the single lens relax camera is the ideal type.

    1)   LOADING FILM
          The mechanical details of films vary between makes of camera. Open the camera back and pull out. Then rewind, go in subdued light and insert the cassette so that the producing end of spool in at the bottom. Push back the rewind knob. Pull out the film leader and by locating the take-up spool insert the end of the film into one of the slots making sure that the perforations engages the lower sprocket. Wind on the film until the top of perforations engage the upper sprocket and the films is tensioned across the films guide rails close the back and gently turn the film rewind knob in the direction of the arrow until you feel resistance. This is to check if the film is fully tensioned. Advance the film two frames making two blank exposures the frame counter show now read ‘0’, advance the films one more time and the first frame is ready for exposure.
11)   FOCUSING
               The focusing of the lens moves the lens element backwards and forwards so that images of objects at different distance from the camera can be brought sharp focus at the films plane. Focusing with a single lens reflex is visual, view finder cameras sometimes includes a rand finer system where two images of the subject coincide with focus otherwise the distance scale on the focusing ring must be used. The exact definition of sharp depends on the size of the circle of confusion and the distance at which they are viewed.

111) TAKING SHOTS
            The normal trend is for the photographers to take hundred of shot before being satisfied. The photographers may shot a variety of poses at various angles and with various light setting not without regulation the aperture and the speed very well to ensure good shot.

iv) DEVELOPING THE NEGATIVE
                After shot are being taken, the already exposure film to the studio. In the title darkness the film is being developed. The chemical is being prepared i.e the developer, stop bath, the fixer. Pending on the After being stop bath for further chemical reaction of developer, the negative is fixed and dried.

v) PRINTING THE PHOTOGRAPH
               After successfully developing the negative, the test strip has to be carried out, i.e. test of various exposures should be made to know the one that will be developer for print. The printing procedures go thus: (a) check that the developer, stop bath and fixer are in the right order.(b) slide the paper, emulsion slide down into the developer tray press it down with the developer tongs so emulsion side is facing up and you can see the developing that the paper receives even development, develop for 90 seconds. (E) lift the paper out of the developer tongs into the stop bath. Rock the tray as during development. (f) After 10 seconds, lift the print out of stop bath and drain. Transfer to the fixer (some mixture of stop bath to fixer causes no harm) rocking the tray at interval. After one print, leave it in the fixer for at least 10minutes. But not more than 20 minutes. (g) Wash the print in running water removes all traces of the chemicals. Watching time varies according to paper manufacture recommendation. If the paper is resin coated it needs washing for only four minutes, paper-based need about 15 minutes? (h) Put the against a smooth flat surface and wipe off the water drops.

vi) DRYING THE PRINT
       Resign coated prints: you can dry the flat without using a dryer drying print, rages is ideal, as water cannot trap underneath the prints.
Paper-based prints: these should be dried in a heated dryer (a flat bed machine is moral) glossy prints can be glazed by being placed for down on the dryers metal plate. The majority of professional photographer uses glossy paper unglazed (i.e. dried faced up) .

3.7 THE FINISHING
This stage is last stage in advert production. It involves the placement of the photograph. This is by the graphic artist, after the photograph is printed it will be scanned and cropped then it will be included in the design at the part meant for illustration. All these are done with computer because of advancement in technology.



CHAPTER FOUR

4.1 PROJECT ANALYSIS
             The researcher carried out some research on the influence of photograph in advertising and can confidently say that photograph as information retriever and history store is indispensable to advertising, hence it speaks for itself to both the illiterate literate, children or adult etc the research project equally cover the studio through which photograph are being produced and the creative advert design. The practical aspect of the project was experimenter on a straw board with oil paint that will be framed.

4.2 PROJECT EXECUTION
          In other to represent the influence or the role of photograph in advertising design the researcher did a small sized poster design which he executed through the following means:
a) Buying of straw and car paints
b) He painted the straw board with white background 
c) Then he snapped the different type of product of product and equally the person that is assumed using the products. The pictures were done in a panoramic style to achieve whole pix.
d) The space for the pix were mapped out as wrote the suggested company and the slogan
e) Then takes the were placed in order for the text to rhyme with the photograph
f) The work now goes into framing for preservation and more aesthetic look.

DEFINITION OF TERMS
               Angle of view-the acceptable views a camera accepted lens can accept or take into the part of the camera.
Aperture-a hole through which light can pass into the photographic camera Circle of confusion-it is image predicting material in the camera. Depth of field-the distance through which the subject may extend and still form an acceptable sharp image.
Emulsion- light sensitive substance used for photographic film and paper. Exposure-is a process of allowing light to register on light sensitive material in the camera on the photo dark room. Test strip-test of various exposures.
     Test finder- simple optical system used for viewing an object. Zoom lens- lens with a continues variable focal length over a certain range at any given focus and aperture. It is generated by different movement of any the lens elements. Negative- photographic image with reversed tones used to make a positive image normally a print by projection. Sensitivity-the ability of an emulsion to respond to light Shutter-camera mechanism that covers uncovers the camera aperture. Save Light source used in a dark room in a colour and intensity that does not affect the back and white photographic papers. Single lens reflex-camera design that allows the image focused on the film plane to be previewed. A hinged mirror that diverts the light path is the basis of the system.











CHAPTER FIVE
5.1 OBSERVATION
           Through this research work, the researcher discovered that photograph play a vital role in advertisement. For a moving advert of a product. It is obvious that the photograph of such product should be included, because it goes a log way to convince the buyers or the general public of the authenticity of that product. For this to be really achievable, professionals must be given to handle the work for effective production. 

5.2 RECOMMENDATION
       	The use of photograph should be encouraged instead of hand made illustration, if possible series of seminar and workshop should be organized in major cities of the nation where the inform adverting agencies are highly concentrated to educate and inform the artist of the necessity of making their design to be photographic oriented. Another way of promoting the use of photograph among artists is by making our tertiary institution to be computerized to the extent that each graphics student have access to computer for effective training. Moreover the photographic studio in the institution should be well equipped with current equipment machines for photograph most especially colour photograph equipment so that undergraduates will be accustomed to the system before graduating into professionals hence we will be breeding in into competent graphic artists I believe if this recommendation agencies and the future will be more brighter.

5.3 CONCLUSION
Having put into consideration according to all that been discovered on this influence of photography in advert design as promotion of the product which tend into convincing the buyers and increasing the patronage of such product, the n the the use of photograph should be embraced by the entire graphic with artists. Furthermore, extra efforts should march the international standard. This will go a long way to increase the patronage of our agencies in Nigeria. Those that has cultivation the habit of taking their advert abroad as a result of quality production in our country will see the reasons why their advert jobs should handled here in Nigeria.
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