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ABSTRACT
This study is set to examine the effect of social networking sites on the academic performance of senior secondary school students in Makurdi metropolis scrutinizing significantly on the effects of good educational practices such as note taking, completion of assignments and their concentration during classes. And also how these social networking site such as Facebook, internet and Whatsapp influences these activities. The area of this study is Makurdi metropolis. The research design adopted for this study is the survey method in data collection. It is used to obtain the peoples opinion through the questionnaire.  A total number of five (schools) was purposively selected and a sample size of 150 students (30 from each school) was drawn out from the selected schools. The sampling technique adopted for this research is purposive sampling technique. The result revealed that 94 (62.7%) respondents agreed and 56 (37.3%) respondents disagreed that they have shared information/chat with their classmates/friends on Whatsapp while the teacher is teaching and this has reduced their level of concentration. Also, 62 (41.3%) respondents agreed and 88 (58.7%) respondents disagreed that WhatsApp has influenced their concentration during classes and this has improved how they performed in most subjects academically.
CHAPTER ONE
INTRODUCTION
1.1       Background of the Study
 Addiction to the usage of social network has greatly increased in contemporary times. The risk of its effects on the academic performance of the so many students that are involved in it is disturbing. In views of Karpinski and Duberstein (2010), academic performance which is depicted by the grades of students is a great concern to senior secondary schools. Students that spend much of their time on social networks become reliant on it; it is believed that their academic performance will be at a decreasing rate. It has been noticed (Moon, 2011) that school academic performance is devaluated when students engage themselves much in tweeting and using facebook messenger while class lessons are going on.
Furthermore, most students fail to do their assignments given to them by their teachers and instead engage themselves in their electronic gadgets chatting with their friends on the internet. They also show no concern about reading and studying of their various lesson notes after school as they find it less important and less interesting than spending their time on the internet. This is continuously dwindling their academic performance in school. According to research findings (Jomon, 2012; Moon, 2011; Oye, 2012; Shana, 2012;  and Englander, 2010) statistically significant negative relationships exist between time spent by students on social networks and their academic performance. This has taken over the ancient culture of reading all through the night.
Junco, Helbergert, and Loken (2011) are of the view that social media, internet-based tools that promote collaboration and information sharing, can be used in academic settings to promote student engagement and facilitate better student learning. They emphasize that student engagement represents the time and effort that students invest in collaborative and educational activities and is often linked with the achievement of positive student learning outcomes, such as critical thinking and individual student development.
In another study, Nalwa and Anand (2003) show that students like to use internet for their own responsibilities and this affects their academic performance. This study is further elaborated by Karpinski (2009), where it was found that social networking sites users had lower grade rankings than students who never engaged in social interactions.
               Note-taking is the process of recording information captured from another source or transient source, such as an oral discussion at a meeting, a lecture or lesson, in which case, the notes may be the only record of the event. It is also a form of self-discipline. Most students have formed the habit of not taking down notes while lesson is going on in the classroom due to the influence of these social networking sites such as Facebook, WhatsApp and twitter. These social networking sites are current messaging applications running on the background of various communication electronic devices. Some of these communication electronic devices include smart phones and ipads. These habits of twitting, facebooking, among other things, lead to lack of concentration and no important point from the lesson is jotted down by the students which will lead to reduction in the assimilation of the lesson being taught and inversely affecting their academic performance. It is perceived that running a social networking site when studying or doing homework could lower a student's grade.
            According to Enriquez (2010), students who multi-task between social networking sites and homework are likely to have 20% lower grades than students who do not have a social networking site in visual range. Napoleon (2014) opines a continuing drop of grades among student users of social networking sites. The rapid adoption of social network sites by students in Makurdi metropolis raises some important questions on the influence of using it on the academic performance of students that use these sites. Kirschner and Karpinski (2010), report that students who are Facebook users have lower Grade points average and spend fewer hours per week studying than nonusers.
1.2       Statement of the Problem
            Since the inception of social networking sites in the 1990s, it is perceived in some quarters that the academic performance of students is facing enormous challenges. There is deviation, distraction and divided attention between social networking activities and their academic work.  Scholars (Oluwa and Seni, 2012; Englander, 2000; Aamo and Ode, 2014) have observed that students devote more attention to social media than they do to their studies. Therefore, the question this research work is out to answer is: how do social networking sites influence the academic performance of senior secondary school students in Makurdi Metropolis?
1.3       Purpose of the Study
            The purpose of this research is to determine whether the social networking sites affect the academic performance of secondary school students. The specific objectives of this research are to determine the influence of:
the internet on senior secondary school students’ attitude to note-taking
Facebook on students and their attitude towards assignments.
WhatsApp on students’ concentration during classes.
1.4       Research Questions
            This research was carried out to answer the following research questions:
How does the internet influence students’ attitude towards note taking?
How does Facebook influence students’ attitude towards doing assignments

How does WhatsApp influence students’ concentration during classes?
1.5     Research Hypotheses

The following hypotheses were formulated for the study:

HO1: There is no significant effect of internet on student’s attitude towards note taking.

HO2:There is no significant effect of Facebook on student’s attitude towards assignments.

HO3: There is no significant effect of WhatsApp on student’s concentration during class

1.6       Significance of the Study

This study is significant to the researchers, students, teachers, parents and also the society at large. It is essential to the researchers as it will lead to the award of a degree in Statistics and Computer Science Education. It will also provide the researchers insights into the influence of social networking sites on academic performance so as to enable them guide those around them as regards prevention of the negative effects. The result from the research will help the students to be conscious of the time they spend on social networking sites in proportion to the time they commit to academic activities and also, it will help them to know the negative effect on their studies. This can be achieved by communicating the result from this research to the students, teachers and parents through seminars and also various Parents Teachers Associations (PTA).

The result from the research will also provide insight for the parents into how much the internet and Facebook has diminished the academic performance of their children, and also how they can guide them to focus more on their academic activities at home. It is also of significance to the teachers as the result from this study would allow them to understand why some students perform poorly in their academics and also how to overcome such problems. The result from this research will be communicated to the students, teachers and parents through seminars and also various Parents Teachers Associations (PTA) of secondary schools. It will also provide relevant materials for students and other researchers undertaking similar research.

1.7       Scope of the Study

This study has been narrowed down to Special Science Senior Secondary School, North-Bank, Heritage Group of Schools, North-bank. Makurdi International School, High-level, Makurdi, Community Secondary School, Wadata, and Government College all in Makurdi metropolis.

1.8       Operational Definition of Terms

The following are key terms used in the Research Work.

Social Networking Sites – A website where people put information about themselves and can send to others.
Social Networking – The use of internet to make information about yourself available to other people especially people you share an interest with to send messages to them.
 Mass Media – Are all those media technologies that are intended to reach large audiences.
Computer – A computer is an electronic device that accepts data, process the data and gives output which can be stored for further use or reference.
 WhatsApp- A chart application usually that works with smart mobile phones; messages can be sent in the form of text, pictures, videos or links.
 Facebook- A social networking site that allow users meet old friends and family, while sharing pictures texts and articles.

Electronic gadget/devices – these include mobile phones, laptops, notepads, Tablets, etc used in accessing different social networking sites.

CHAPTER TWO

LITERATURE REVIEW

2.0 INTRODUCTION

Our focus in this chapter is to critically examine relevant literatures that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

2.1 CONCEPTUAL FRAMEWORK

Concept of Social Media

Social Media 
Social media are computer-mediated technologies that facilitate the creation and sharing of information, ideas, career interests and other forms of expression via virtual communities and networks. Users typically access social media services via web-based technologies on desktop computers and laptops, or download services that offer social media functionality to their mobile devices (e.g.smartphones and tablet computers). The term Social media is defined as the application that allows users to converse and interact with each other; to create, edit and share new forms of textual, visual and audio content, and to categorize, label and recommend existing forms of content (Selwyn 2012).When engaging with these services, users can create highly interactive platforms through which individuals, communities and organizations can share, co-create, discuss, and modify user-generated content or pre-made content posted online. They introduce substantial and pervasive changes to communication between businesses, organizations, communities and individuals. Social media changes the way individuals and large organizations communicate (Curran, O'Hara, & O'Brien, 2015). These changes are the focus of the emerging field of technological studies. Social media differs from paper-based media (e.g., magazines and newspapers) or traditional electronic media such as TV broadcasting in many ways, including quality, reach, frequency, interactivity, usability, immediacy, and permanence. Social media operate in a dia-logic transmission system (many sources to many receivers). This is in contrast to traditional media which operates under a mono-logic transmission model (one source to many receivers), such as a paper newspaper which is delivered to many subscribers or a radio station which broadcasts the same programs to an entire city. Some of the most popular social media websites are Instagram, Facebook, LinkedIn, Pinterest, Reddit, Snapchat, Tumblr, Viber, VK, WeChat, Weibo, WhatsApp, Wikia, and YouTube.

Evolution Of Social Media 
Social media is now known by everyone in today’s world. Not only the urban areas but also the remote areas of the world have at least heard about Facebook. Instagram and Twitter and may be using them daily. Although it seems like a new trend at the present, it has been practiced and started a few decades ago. During the 20th century, technology began to change rapidly (Hendricks 2017).

Social media have evolved through Web 2.0, a term coined to describe a new wave of Internet innovation that enables users to publish and exchange content online (Kaplan and Haenlein cited in Eun 2015). Social media encompass a wide range of electronic forums, including blogs, microblogs (e.g., Twitter), social networking sites (e.g., Facebook), creative work-sharing sites (e.g., YouTube), business networking sites (e.g., LinkedIn), collaborative websites (e Among these social media, social networks and microblogs are the most popular, accounting for 22.7% of all time spent online in the United States, A.C Nielsen (cited in Eun 2015).  aThus, Web 2.0 is the idea/goal of a second generation internet that is highly participatory, allowing users to improve it as they use it. Social media content is primarily written and published by their users and not owners or employees of the site.

The first social media site was created in 1997 by Andrew Weinreich. It enables the registered user to upload a profile and make friends with other users. Then, blogging became popular. The invention of blogging and social media exploded in popularity. Sites such as Myspace, LinkedIn came into existence during 2000. (Barker, Barker, Bormann, Roberts & Zahay 2016). After that, Facebook in 2004, YouTube in 2005 and Twitter in 2006 were created and available to users all over the world. These sites are recognized to be the most popular social networks until now on the internet. A tremendous variety of social networking sites can be linked to allow cross posting. It is very difficult to decide the future of social networking might look in the coming years or even decades from now, but it seems that it will have its existence until humans exist on earth (Hendricks 2017).

Concept of Social Networking Sites

Social Networking has been the most preferred source of information among different groups of the society worldwide (Igcasama, Borinaga, Mutia, Suarez, & Balogo, 2019). It has been recognized as is one of the Technological foundation of web which allow people to create, share, exchange information and ideas in virtual communities and networks. Through social networking, social interaction among people in which they can create share or exchange information are prevalent in all groups of the society. Social Networking such as Face book ,Orkut, MySpace, Flicker and YouTube are sites where users apply for membership and maintain their personal profile information in a centrally organized database (Doleck, Bazelais, & Lemay, 2017). Each network member controls access to their profile by accepting or deleting request from other network members to be “friend “. By expanding and developing their networks of friends, social networking members are able to maintain online relationship for work, study, special interests leisurerelated purposes. Social networking Platforms like Twitter, Face book, WhatsApp, Instagram, MySpace etc have created online communities, where people can share as much or as little personal information as they desire with other members (Veletsianos & Navarrete, n.d.). The result is an enormous amount of information that can be easily shared, searched, promoted, disputed and created. Social Networking services utilize the participation technology and software tools such as blogs, wikis instant messaging, chat room message boards and social bookmarking to share online ideas, videos, and photos. At first glance this may seem like a waste of time; however it also helps students to develop important knowledge and social skills, and be active citizens who create and share content (Badri, Al, Guang, & Al, 2017). At present, whether social media is favorable or unfavorable, many students utilize these sites on a daily basis. As social media sites continue to grow in popularity, it is our belief that technology is a vital part of today‟s student success equation. Many researchers have been diving into a considerable amount of research on how social media influences secondary school student academic performance.

Concept of Secondary Education

According to National Policy on Education(1979), Education is the process of acquiring knowledge. It is a tool for person’s development, the single most powerful weapon against poverty, and a fundamental human right to which we all are entitled. It gives people the opportunity to improve on their health, raise productivity and help foster participation in civil society. NERD (2004) further asserts that Education is the process of providing information to an inexperienced person to help him/her develop physically, mentally, socially, emotionally, spiritually, politically and economically
According to Melvin (2015), secondary school education is the engine room of knowledge acquisition, a stage at which students come in contact with various subjects, which determine the field of study they will like to pursue in higher schools. Secondary school education is kind of level after the primary education and before higher education. Its position in educational system also speaks of its importance. Schwarzeller (2012) see secondary school as that which provides an outside view of what needs to happen in order for change to occur and also an equal opportunity for developing capabilities and talents. Education reforms Nigeria always have the secondary schools as main focus. In fact, it is viewed as powerful stage for knowledge, skill and experience acquisition as well as a wide range of career prospects for young boys and girls (Ezekwesili, 2016).
Fafunfwa (1974) defines education as, what each generation gives to its younger ones which makes them to develop, abilities, skills and other behaviours which are of positive values to the society in which they live. He further opined that the development of human beings in the cognitive, affective, psychomotor and psyco-productive domains. While the cognitive aspect refers to intellectual development and the knowledge of subject matter, affective domain refers to the development of desirable behaviours and psycho-motor and psyco-productive domains refers to skill acquisition and its application for purposeful activities.

Concept of Academic Performance

Academic performance is the measurement of student achievement across various academic subjects. Teachers and education officials typically measure achievement using classroom performance, graduation rates and results from standardized tests (Ballotpedia, 2020). According to Wikipedia (2013), academic performance is the outcome of education; it is the extent to which a student, teacher or institution has achieved their educational goals. Academic performance also means the knowledge and skills that students have mastered in a subject or a course. It’s basically a measure of how well students have performed in the various assessment items set for them based on some educational criteria determined by professional educators (Yunlok, 2014). Thus performance is characterized by performance on tests associated with coursework and the performance of students on other types of examinations (Amasuomo, 2014).

Academic performance plays an important role in the life of a student as it determines his or her placement in the academic institutions or job. Due to this, many parents, teachers, guardians, students and well wishers are concerned with the ways their students can enhance their academic performance. The emphasis on academic performance which is also prevalent worldwide has encouraged many studies about the conditions promoting it. The role of academic performance as one of the predictors of students’ success and also in the aspect of academic placement in schools to higher institutions as well as the level of employability in individual’s career is inevitable (Osharive, 2015). 
Academic performance, which is measured by the examination results, is one of the major goals of a school. Schools are established with the aim of imparting knowledge and skills to those who go through them and behind all this is the idea of enhancing good academic performance. Academic performance or achievement is the outcome of education, the extent to which a student, teacher or institution has achieved their educational goals. Academic performance is commonly measured by examinations or continuous assessment but there is no general agreement on how it is best tested or which aspects are most important, procedural knowledge such as skills or declarative knowledge such as facts (Raymond & Afua, 2016; Santoveña-Casal, 2019; Stacy, 2018; Tarek & Yasmin, 2015).
The Influence Of Social Networking Sites On The Academic Performance Of Secondary School Students

The social media engages students and have to be examined as entrepreneurs of understanding. The medium of internet is marketing with increase in its programs. The interactive character of online conditions has extended with social networking. Hooking up through social networking began as being a niche activity, though time it's a phenomenon. The web sites are employed in many ways like developing metropolitan areas, speaking, blogging etc. Additionally different institutions even nowadays are developing groups on several Websites (Saba in Osharive 2015). Social media has a positive influence on education, helping students improve their academic performance. From helping students complete their assignments, get to grips with intricate educational concepts, prepare for quizzes and exams, to improving their practical skills and finding the right career opportunities, social media is playing a vital role in helping students stay on top of their studies. The use of social media channels like Facebook, Twitter, Instagram, YouTube is highly beneficial for students as these channels allow them to stay up-to-date with the latest happening in their fields and, unearth cutting-edge researches (www.windsor.edu; Yunlok, 2014)

Facebook on Academic Performance of Students

 
Facebook is one of most popularly used social networking software among students today and there are vast opportunities for teachers and students in using social software for teaching and learning. Created in February 2004 by Mark Zuckerberg, Dustin Moskovitz and Chris Hughes as a site for Harvard students only, Facebook has expanded and today a lot of people especially students are on facebook (Kietzmannn, 2012). Today, facebook has extended to high school networks, work networks, later, and, eventually, to Internet users in general. Like most social network sites, facebook provides a formatted web page into which each user can enter personal information, including gender, birthday, hometown, political and religious views, e-mail and physical addresses, relationship status, activities, interests, favorite music and movies, educational background and a main personal picture. After completing their profile, users are prompted to identify others with whom they have a relationship, either by searching for registered users of facebook or by requesting their contacts to join facebook (usually by e-mail). “Once someone is accepted as a “friend,” not only the two users’ personal profile but also their entire social networks are disclosed to each other” (Naheed & Tasawar, 2014; Hardi, et al 2017; Hamdi, 2010). This allows each user to navigate networks by clicking on “friends profiles, so that one’s social network soars speedily through persons and establishments This feature is the backbone of facebook which attracts millions of users around the world.
Whatsapp on Academic Performance of Students 

The Whatsapp is a social media application where audio and audio-visual messages are conveyed between communicants. It is an instantaneous messaging application for smartphones and computers. Whatsapp as a social networking enables users to share text messages, videos, images, and audio messages via Internet connection. It is superior to SMS messaging, which can be very costly when used in foreign countries due to roaming charges; WhatsApp, in contrast, relies on the active Wi-Fi network (Ravizza, Hambrick & Fenn, 2014; Flynn, 2011). WhatsApp is a social network that allows people to access a great deal of information rapidly. The simple operation scheme makes the program accessible to a variety of people of different ages and back-grounds. WhatsApp facilitates interaction with anyone who has a Smartphone, with active internet connection, and has this application installed in the device. A special feature of Whatsapp as a social networking platform is the option to create group and to communicate within its boundaries. The person who created the group becomes the group administrator which enable him to add, erase and control membership. In the case of group chat, Aside from this, all of the participants in the group enjoy equal rights. The software makes it possible for members to receive a notification for each message sent or, alternatively, to mute the in-coming alerts for the duration of 8 hours, a day, or a whole week. The use of WhatsApp as a social networking application enhances online collaboration and cooperation between online students connected from school or home in a blended mobile lecture and has the following educational value (Chenail, 2014).

 YouTube on Academic Performance of Students 

The YouTube is an American online video-sharing platform. YouTube allows users to upload, view, rate, share, add to playlists, report, comment on videos, and subscribe to other users. It offers a wide variety of user-generated and corporate media videos. Available content includes video clips, TV show clips, music videos, short and documentary films, audio recordings, movie trailers, live streams, and other content such as video blogging, short original videos, and educational videos. Most content on YouTube is uploaded by individuals, but media corporations including CBS, the BBC, Vevo, and Hulu offer some of their material via YouTube as part of the YouTube partnership program. Unregistered users can only watch (but not upload) videos on the site, while registered users are also permitted to upload an unlimited number of videos and add comments to videos (Fisher &Taub, 2019; Jidenma, 2011; Haselton & Salinas, 2019).

Problems Associated With the Use of Social Media on Academic Performance 

Recently, there has arisen a debate on the adverse impact of social media usage on people, particularly adolescents and student communities across the world. In this respect, digital media and social media networking sites have received criticism, and there are many perspectives regarding the effect of social media in the context of Pakistani students. The popularity of social media applications and social networking sites has increased precipitously during the last decade (Malita, 2011). Typically, the reason for this rapid increase is that teenagers and college and university students are using social media applications to gain global access. These social media sites, such as Facebook and Twitter, are becoming the craze in our society for everyone these days (Stathopoulou Siamagka & Christodoulides, 2010). Today, students are relying increasingly on information and data that is easily accessible on social networking sites and the internet. This is the reason why students’ learning skills and research capabilities are decreasing in certain situations, as their engagement with these sites reduces their focus, which causes them to dedicate less time to their studies and results in a decline in their poor academic performance manifesting in the form of low grades, failure in assignment and class test, etc. (Hoffmann & Bublitz, 2017). Typically, as students spend more time on social media, they spend less time socializing face to face or in person with other people, and these habits reduce their communication skills. The wasting of students’ time on social media may also cause them to miss deadlines on occasion. As a result, students might not be able to communicate and socialize effectively in person, and it is well known that strong communication skills are a key to success. Moreover, excessive social media use affects students’ mental and physical health. The adverse effects of these social media networking sites outweigh the positive ones. Thus, these sites have caused potential harm to society. Students become victims of social networks more often than anyone else. This may be because social media is an attractive way for students to avoid boredom while they are studying or searching their course material online, diverting their attention from their work (Bozoglan, 2017). Social media platforms have also been criticized for revealing and fueling negativity,

2.2 THEORETICAL FRAMEWORK

Student Involvement Theory 
Originally developed by Alexander W. Astin in 1984, the theory highlights the influences of mediating factors between the personal and psycho-social amount of commitments that students give to attain desired learning outcomes. Astin (1999) defines students’ involvement as “the amount of physical and psychological energy that the student devotes to the academic experience”. This theoretical model suggests that a highly involved student is one who; “devotes considerable energy to studying, spends much time on campus, participates actively in student organizations, and interacts frequently with faculty members and other students”. The uninvolved student is directly the converse of this quoted definition of involved student (Astin, 1999). 

Student involvement theory is found to be relevant to this study looking at the scope of engagement of students in the contemporary Web 2.0 literacy of the 21st Century vis-à-vis their concurrent involvement in studying and the relationship between the two could spell out in terms of academic performance. Web 2.0 is the general outlook on the development of the World Wide Web to a phase where static nature of the Internet to the user-generated content phase which include the social media. At this phase the involvement of the users is higher and more demanding than that of Web 1.0. 

User and gratification theory

User and gratification theory was developed in 1974 by Katz, Blumler and Gurevitch (Wimmer& Dominick 2011:294).

Basically, the theory places more emphasis on “what people do with media” rather than “what media do to people” (Katz, 1959 cited in Idakwo, (2011:24). Uses and Gratifications theory is the study of the gratifications or benefits that attract and hold audiences to various types of media and the types of content that satisfy their social and psychological needs.

Social networking sites as new media of communication also lends itself to uses and gratifications approach, in part due to its interactive nature (Grant, 2005:627). Uses and gratifications research has typically focused on how media are used to satisfy cognitive and affective needs involving personal needs and entertainment needs (Rubin, 2002:46). This hypothesis specifically puts power in the hands of the crowd. Instead of expecting that media messages have immediate, uniform impacts on the individuals who devour them, the Uses and Gratifications point of view suggests that beneficiaries make planned, purposeful choices about the media messages they open themselves to and at what recurrence taking into account individual needs and cravings independent of its impact on them-positive or negative.

An intense look on the propositions of the Uses and Gratifications theory along with the postulates of the Student Involvement theory will reveal, on the part of a student Facebook user, the place of the fulfillment of the needs for non-curricular (social) gratifications, on the one hand, and the needs for being an involved (academically committed) student, on the other hand. The use of the theory of student involvement provides that despite the possibility for lower than expected academic performance resulting from the use of Facebook, the investment of personal involvement in studying helps students to improve their academic performance. It is viewed that using the two theoretical arguments will complementarily help in achieving the aims of this study.

Relating this theory to this current study,  it shows that students use Social networking sites like facebook, whatsapp, instagram, twitter etc just to satisfy their needs- which may either be physical or psychological irrespective of the direction of its influence on their academic performance. Besides, it offers explanations to suggest that students use this site for varying reasons. In other words, users select media based on how well each one helps them meet specific needs or goals. Hence, this study tries to find out how this uses and gratification derived from the use of social media by students of Veritas University impacts on their academic performances.

2.3 EMPIRICAL REVIEW


Michikyan, Subrahmanyam, and Dennis (2015) used a mixed-method approach to investigate the relationship between online academic disclosure (namely status updates about their academic experiences) and academic performance for 261 students with an average age of 22 years. Thematic analysis of their posts indicated that 14% of their contributions to Facebook were academic in nature. On the other hand, the majority of students in Camilia, Sajoh, and Dalhtu (2013) used social media for academic purposes. 

Several studies suggest that the time spent on social media takes away from the time available for studying. Alwagait, Shahzad, and Alim (2015) investigated to role of social media on academic performance of 108 Saudi students. Survey data revealed that Twitter was the most popular social network followed by Facebook. The average number of hours spent by students on social media was 25.3 hours. Sixty percent of the respondents acknowledged that excessive use of social media negatively impacted their performance, and indicated that 10 hours per week of use would ensure that their academic performance is not negatively impacted. SimilarlyKrischner and Karpinski (2010) noted that some students do not have control on their social media while engaged in academic activities, and that they spend more time on these networks than they do studying or sleeping. They point out that empirical research suggests the negative impact of multi-tasking, or attempting to simultaneously process different sources of information, on performance. They underscore that this leads to increased study time and an increased number of mistakes on assignments. Junco (2013) examines the relationship between Facebook activity, time taken for class preparation and overall GPA for 1839 students. Hierarchical linear regression analyses indicated that time spent on Facebook was significantly negatively correlated with overall GPA, but only weakly related to time spent on class preparation. Moreover, using Facebook to search for information was a positive predictor of GPA while time spent on socializing was a negative predictor. 


Krischner and Karpinski (2010) conducted an exploratory survey study to examine if and how 102 undergraduate and 117 graduate students in public US University used Facebook, and how this usage related to hours of studying and GPA. The survey they used also elicited information about students’ own perceptions on Facebook use. Facebook users reported lower GPA and fewer hours studying. Users and non-users did not however differ in terms of the amount of time they spent on the Internet, but their studying strategies differed. These results held regardless of student status (whether they were an undergraduate or graduate) or their major (humanities, social sciences, medical, STEM or business). The study also suggested that personality and hours spent working are related to Facebook use. 

Boogart (2016) conducted a study in four universities to investigate the impact of Facebook on campus life at four higher education institutions, analyzing the responses of 3134 students. He found significant relationships between time spent on Facebook, and several demographic variables. Females spent significantly more time on Facebook. Students with a GPA of 2.99 or less reported being longer on Facebook than those with a higher GPA. Also, students who are in their first and second years of undergraduate study spend more time using Facebook than those in their third year – the majority of the third year students (almost 70%) spent less than 30 minutes on day using it. 

Julia, Langa& Miquel (2015) underscored the importance of social and relational factors in for educational attainment within higher education. They examined the impact of the connectedness afforded by social media tools on the performance of students within desperate disciplines of study – creative and non-creative – at the bachelor’s level, 76 students participated from the business administration and management discipline which is considered as non-creative and 78 students participated from the industrial design engineering discipline which is considered as creative. The results of their study suggested that close social ties within the network of their discipline helped students within the non-creative discipline perform better. The same was not true for the creative discipline in which the relationship between social ties and performance was inversely proportional.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1
INTRODUCTION


In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.
3.2
RESEARCH DESIGN

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e., mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.
3.3
POPULATION OF THE STUDY


According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 

 
TThis study is set to examine the effect of social networking sites on the academic performance of senior secondary school students in Makurdi metropolis. Thus five (5) secondary school in Makurdi Metropolis was selected  which forms the sample size for this study.
3.4
SAMPLE SIZE DETERMINATION

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.5
SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE

According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.

 Therefore 30 respondent were selected from 5 schools, thus 150 participant forms the sample size for this study. 
3.6 
RESEARCH INSTRUMENT AND ADMINISTRATION

The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section inquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.7
METHOD OF DATA COLLECTION

Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.8
METHOD OF DATA ANALYSIS

The responses were analyzed using simple percentage, frequencies and tables which provided answers to the research questions. Hypothesis test was conducted using Chi-Square statistical package for social science (SPSS v.23)
3.9
VALIDITY OF THE STUDY

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.10
RELIABILITY OF THE STUDY

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.
3.11
ETHICAL CONSIDERATION

The study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

INTRODUCTION

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of one hundred and fifty (150) questionnaires were administered to respondents of which  all were returned and all were validated. For this study a total of  150 was validated for the analysis.

4.2
DATA PRESENTATION

Table 4.2: Demographic data of respondents

	Demographic information
	Frequency
	percent

	Gender
Male
	
	

	
	86
	57%

	Female
	64
	43%

	Age
	
	

	11-14
	33
	22%

	15-17
	61
	40.67%

	18+
	56
	37.33%

	Ethnicity
	
	

	Yoruba
	62
	40.87%

	Igbo
	56
	37.33%

	Hausa
	32
	21.8%

	Class
	
	

	SS2
	81
	54%

	SS3
	69
	46%


Source: Field Survey, 2021

4.2 DESCRIPTIVE ANALYSIS

Question 1: How does the internet influence students’ attitude towards note taking?

Table 4.3:  Respondent on question 1

	Options
	Frequency
	Percentage

	It leads less motivated to engage with their studies
	81
	54

	It makes them more anxious about tests.
	10
	6.7

	It distract me from taking notes because of lack of concentration
	59
	39.3

	Total
	150
	100


Field Survey, 2021

From the responses obtained as expressed in the table above, 54% of the respondents said it makes them less motivated for their studies, followed by 6.7% of the respondents who said it make  them more anxious about test, while the remaining 39.3%  said it causes them lack of concentration on such distract them from note taking.

Question 2: How does Facebook influence students’ attitude towards doing assignments?

	Options
	Frequency
	Percentage

	Chatting with other students through the use of Facebook has helped to improve the Students‟ academic ability
	89
	59.3

	Use of Facebook has helped me in sharing information, ideas and opinion with my friends.
	21
	14.0

	It distracts my studies.
	40
	26.7

	Total
	150
	100


Table 4.4:  Respondent on question 2

Field Survey, 2021

From the responses obtained as expressed in the table above, 59.3% of the respondents said Chatting with other students through the use of Facebook has helped to improve the Students‟ academic ability, followed by 14% of the respondents said Use of Facebook has helped them in sharing information, ideas and opinion with their friends., while the remaining 26.67% were undecided.

Question 3: How does WhatsApp influence students’ concentration during classes?

Table 4.5:  Respondent on question 3

	Options
	Frequency
	Percentage

	Whatsapp affects my concentration during teaching-learning
	100
	66.7

	WhatsApp helps me in my studies as knowledge is being disseminated between me and my course mates.
	13
	8.67

	Whatsapp notification makes me less focus during lessons
	37
	24.6

	Total
	150
	100


Field Survey, 2021

From the responses obtained as expressed in the table above, 66.7% of the respondents said  Whatsapp affects their concentration during teaching-learning, followed by 8.7% of the respondents who said WhatsApp helps them in their studies as knowledge is being disseminated between me and my course mates., while the remaining 24.66%  ticked Whatsapp notification makes me less focus during lessons.
4.3 TESTING HYPOTHESIS

HO1: There is no significant effect of internet on student’s attitude towards note taking.

HO2:There is no significant effect of Facebook on student’s attitude towards assignments.

HO3: There is no significant effect of WhatsApp on student’s concentration during class.

HYPOTHESIS ONE

Table 4.6: There is no significant effect of internet on student’s attitude towards note taking
	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	45
	50.0
	-5.0
	25.
	0.5

	No
	69
	50.0
	19.0
	361
	7.2

	Undecided
	36
	50.0
	-14
	196
	3.9

	Total
	150
	150
	
	
	11.6


Source: Extract from Contingency Table




Degree of freedom = (r-1) (c-1)






(3-1) (2-1)






(2)  (1)






 = 2

At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.

Findings

The calculated X2 = 11.6 and is greater than the table value of X2 at 0.05 significant level which is 5.991.
Decision

Since the X2 calculated value is greater than the critical table value that is 11.6 is greater than 5.991, the Null hypothesis is rejected and the alternative hypothesis is accepted  which states that there is a significant effect of internet on student’s attitude towards note taking.
HYPOTHESIS TWO

Table 4.8: There is no significant effect of Facebook on student’s attitude towards assignments.
	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	60
	50.0
	10.0
	100
	2.0

	No
	65
	50.0
	15.0
	225
	4.5

	Undecided
	25
	50.0
	25.0
	625
	12.5

	Total
	150
	150
	
	
	19.0


Source: Extract from Contingency Table




Degree of freedom = (r-1) (c-1)






(3-1) (2-1)






(2)  (1)






 = 2

At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.

Findings

The calculated X2 = 19.0 and is greater than the table value of X2 at 0.05 significant level which is 5.991.
Decision

Since the X2 calculated value is greater than the critical table value that is 19.0 is greater than 5.991, the Null hypothesis is rejected and the alternative hypothesis is accepted  which states that there is a significant effect of Facebook on student’s attitude towards assignments.
HYPOTHESIS THREE

Table 4.9: There is no significant effect of WhatsApp on student’s concentration during class.
	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	55
	50.0
	5.0
	25
	0.5

	No
	70
	50.0
	20.0
	400
	8.0

	Undecided
	25
	50.0
	25.0
	625
	12.5

	Total
	150
	150
	
	
	21.0


Source: Extract from Contingency Table




Degree of freedom = (r-1) (c-1)






(3-1) (2-1)






(2)  (1)






 = 2

At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.

Findings

The calculated X2 = 21.0 and is greater than the table value of X2 at 0.05 significant level which is 5.991.
Decision

Since the X2 calculated value is greater than the critical table value that is 21.0 is greater than 5.991, the Null hypothesis is rejected and the alternative hypothesis is accepted  which states that there is a  significant effect of WhatsApp on student’s concentration during class

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1 SUMMARY

The purpose of this research is to determine whether the social networking sites affect the academic performance of secondary school students using Markurdi Metropolis of Benue State as case study. The  study further  determined the influence of internet on senior secondary school students’ attitude to note-taking, it also ascertained the influence of Facebook on students and their attitude towards assignments. The study investigated the influence of  WhatsApp on students’ concentration during classes.

The research design adopted for this study is the survey method in data collection. It is used to obtain the peoples opinion through the questionnaire.  A total number of five (schools) was purposively selected and a sample size of 150 students (30 from each school) was drawn out from the selected schools. The sampling technique adopted for this research is purposive sampling technique. Data was analyzed using simple percentage in frequencies and tables. Hypothesis test was conducted using Chi-Square Statistical package for social science (SPSS).

5.2 CONCLUSION

Social Networking Sites are fast emerging as powerful and unparalleled tools to share information, shape opinions, connect people across domains and cultures, bring participation, and above all to communicate as never before.However, taking a leaf from the gratification theory, social media usage is more of psychological-need fulfilling than academic among secondary school student. This means that students participate or join social media not to meet an academic goal per se but to satisfy their psychological need. While satisfying one’s psychological need is necessary for increased productivity, it poses danger of reduced productivity if the time spent and content fed on do not directly or indirectly reflect on the students’ academic progress.


The result from the findings of this study showed that, though Social media have negative effects on student such as; distracting them from their academic work, they also have benefits and can be used appropriately. For instance, students can form online communities in order to plan for a project, have group discussions about class material, or use the Social networking sites(SNS) as a way to keep in contact when a student who has been absent needs to be updated on current academic information. This is inline with the study by Yebaoh & Ewur (2014) also posits that the use of Facebook, WhatsApp and Youtube increases the provisions and access to learning materials, anywhere, anytime and in various formats, and also has the potential to enhance students‟ cap abilities. 

Further analysis on the testing of the hypotheses showed that here is a significant effect of internet on student’s attitude towards note taking, there is a  significant effect of Facebook on student’s attitude towards assignments. There is no significant effect of WhatsApp on student’s concentration during class.

5.3 RECOMMENDATION

In the light of the findings of this study, the following recommendations are made: 

School counselors should be able to educate students on the negative and positive influence of Social media on their academic performance. 
Through counseling intervention programs Students should be able to understand themselves better and how to manage their study time and prevent distractions from social media. 
Social Networking Sites should be expanded and new pages created to enhance academic activities and avoid setbacks in the students ‘academic performance.
The students should create a balance between chit-chatting and academic activities. More attention should be directed to research.
The use of Social media network by students should focus on the academic relevance of those sites instead of using them for negative purposes.
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PPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(S) ON A QUESTION.

SECTION A

PERSONAL INFORMATION
Gender

Male
[  ]
Female
[  ]
Age

13-15
[  ]
15-17
[  ]
18+
[  ]
Ethnicity

Yoruba
[  ]
Igbo
[  ]
Hausa
[  ]
Class

SS2
[  ]
SS3
[  ]
SECTION B
Question 1: How does the internet influence students’ attitude towards note taking?

Table 4.3:  Respondent on question 1

	Options
	Please Tick

	It leads less motivated to engage with their studies
	

	It makes them more anxious about tests.
	

	It distract me from taking notes because of lack of concentration
	


Question 2: How does Facebook influence students’ attitude towards doing assignments?

	Options
	Please Tick

	Chatting with other students through the use of Facebook has helped to improve the Students‟ academic ability
	

	Use of Facebook has helped me in sharing information, ideas and opinion with my friends.
	

	It distracts my studies.
	


Question 3: How does WhatsApp influence students’ concentration during classes?

	Options
	Please Tick

	Whatsapp affects my concentration during teaching-learning
	

	WhatsApp helps me in my studies as knowledge is being disseminated between me and my course mates.
	

	Whatsapp notification makes me less focus during lessons
	


Question 4: Is there any significant effect of internet on student’s attitude towards note taking?

	Options
	Please tick

	Yes 
	

	No
	

	uncertain
	


Question 5: Is there any significant effect of Facebook on student’s attitude towards assignments?

	Options
	Please tick

	Yes 
	

	No
	

	uncertain
	


Question 6: Is there any  significant effect of WhatsApp on student’s concentration during class?

	Options
	Please tick

	Yes 
	

	No
	

	uncertain
	


