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ABSTRACT

The study investigated the impact of smart phones and social networking sites on senior secondary schools student academic performance in Amwuwo-Odofin local government area of Lagos State. The descriptive research design was adopted for this study.  Three (3) public secondary schools were selected from the list of Public Schools in Amuwo-Odofin Local Government Area of Lagos State using the Simple Random Sampling Technique. Two hundred (200) students were selected using stratified Random Sample Technique. The research instrument used was a four point modified Rennis Likert Rating Scale Questionnaire type. Five research questions were raised and five hypotheses were formulated. Data analyses was done using the descriptive statistics of frequency counts and percentages to answer research questions while the hypotheses formulated were tested using chii-square and t-test - statistical tool at 0.05 level of significance. All stated null hypotheses were rejected. 
 CHAPTER ONE

INTRODUCTION

Background of the study

The world is a big interconnected community that is united through a network of wired and wireless devices via the World Wide Web (WWW). The majority of individuals today possess a presence in the digital realm, courtesy of email accounts, online purchases, and e-learning. Social networking sites are the primary application within the realm of social media during the Web 2.0 era. Social media is the most rapidly expanding web application in the twenty-first century. The issue of technology addiction has garnered significant attention, especially in the realm of secondary school, due to the heightened susceptibility of adolescents to addiction. Nevertheless, the problem of smartphone addiction has escalated in importance. Smartphones, as identified by Pew Research Centre (2015), are the most recent iteration of mobile phones that have emerged in recent times and have already achieved widespread market dominance. Smartphones equipped with miniature keyboards are not just ordinary phones, but also encompass computer functionalities such as email, calendar, and address book. Additionally, they offer office applications for viewing and modifying documents. The multimedia capabilities of a phone, such as its camera, video recording, sound recording, and podcasting functionalities, are highly advanced and can rival specialised equipment. Due to the widespread availability of advanced features in modern mobile phones, particularly 3G and 4G phones, such as MP3 and Internet capabilities, as well as the decrease in size and cost of these devices, mobile phones have become quite common. The mobile phone is a versatile device that enables users to perform tasks quietly or publicly, regardless of time or location. Regular mobile phone users may struggle to distinguish between appropriate and inappropriate usage boundaries (Duberstein 2019). 

Currently, social networking sites like Facebook, Twitter, WhatsApp, Skype, Instagram, and others are widely used by college students in today's technological era (Gane & Beer, 2018). Due to the increasing popularity of wireless technology, accessing these social networking sites has become more convenient and effortless. Consequently, there has been a significant increase of more than one billion users using these websites every day. Individuals between the ages of 18 and 29, commonly referred to as young adults, are the primary consumers of cellular technology, making up 81% of the total user base (Lenhart, Purcell, Smith & Zickuhr, 2010). College students have a pronounced demand for social networking services. According to a study conducted by Junco and Cotton in 2012, 92% of undergraduate students utilise social media. As more college students utilise social media, it is vital for academics and administrators at higher education institutions to understand how this affects students' academic performance. 

1.2 STATEMENT OF THE PROBLEM
The invention of technology such as mobile phones has no doubt brought about immense positive progress to human societies, but this invention equally brought about in its wake some observed attitudinal problems among secondary schools students. However, this is not to say that these problems are solely caused by the usage of these phones as there are other causes, but that the attitudes of the users and the modes of the usage are significantly the contributing factors especially in the 21st century. Scholars have identified the problems associated with the phone usage and time (Junco, Merco and Salter, 2010_Wei and Lo, 2006), the attachment to phones (Gaser, 2006), in the face of this, therefore, there is the need to establish the link between these observations and academic performance. In analyzing the problem of these internet phones, and in order to synchronize and have a clearer understanding of the problem as it is related- to this study, it must be borne in mind that other varying platforms of distractions towards the academic performance of the secondary school students are also implicated, such as the computer usages, which generate internet social networking sites, and the visual display devices for relaxation such as televisions.

In addition to this, there is high tendency of students to interact with their phone in the class in the course of lectures, either to respond to received messages, or to browse the internet. These, no doubt, take a heavy toll on the level of concentration devoted to the lectures. Even while outside the classroom environment, most students who use internet enabled phones devotes much time interacting with their phones by chatting on Twitter 2go, Facebook, Instant messages (Bbm, Yahoo messenger). Consequently, the time that ought to have been devoted to study and other useful academic endeavours are thus frittered away.

OBJECTIVE OF THE STUDY

The general purpose of the study is to determine the influence of smart phones and social networking sites on the academic performance of secondary schools students and they are stated below

i.                    To determine the influence of smart phones on academic performance of school students.

ii.                  To ascertain the influence of social networks on the academic performance of students.

iii.                To determine the influence of social networks  on  student study habit.

iv.                To ascertain the influence of smart phones on students level of concentration in class.

v.                  To determine the influence of social networks on students access to learning materials.

1.4 RESEARCH HYPOTHESES

For the successful completion of the study, the following research hypotheses were formulated by the researcher;  

H0:    There is no significant influence between smartphones and students academic performance.
H1:  There is significant influence between smartphones and students academic performance.
H02:  There is no significant influence between social networks and students' access to learning materials. 
H2:  There is significant influence between social networks and students' access to learning materials. 

SIGNIFICANCE OF THE STUDY

As said earlier, this study is about the influence of smart phones usage and social networking sites on academic performance of secondary school students. This study will be useful to students, parents, teachers, school administrator and school counselor. The students as the receiver of knowledge in the school will understand the ways by which usage of smart phones can affect their learning performance. Teachers in schools will find these work useful as it will provide the rationale for ensuring that students are been told how and when to use smart phones and the ways they can benefit from social sites. The school administrator will see this work as one that can be relied on and as such come up with rules that can put the commendation of this study into action. The counselor as a professional will apply knowledge gain from this work by putting students through the use of smart phones and social networking sites, thereby assisting them to perform well in their studies.

SCOPE AND LIMITATION OF THE STUDY

The scope of this study will be limited to Senior Secondary Schools in Educational Districts (iv) of Mainland Local Government Area of Lagos State. It is worthy to note that smart phones and social networking sites will be treated as two separate variables affecting academic performance. The researcher encounters some constrain which limited the scope of the study;

 a) AVAILABILITY OF RESEARCH MATERIAL: The research material available to the researcher is insufficient, thereby limiting the study


b) TIME: The time frame allocated to the study does not enhance wider coverage as the researcher has to combine other academic activities and examinations with the study.

c) Organizational privacy: Limited Access to the selected auditing firm makes it difficult to get all the necessary and required information concerning the activities   

DEFINITION OF TERMS

  i.         Smart Phone: any mobile communication device capable of accessing the Internet.

ii.         Social networking sites or Social media: a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0and that allows the creation and exchange of user generated context (Kaplan & Haenlein, 2010).

iii.         BYOD (Bring Your Own Device): trend of using iPads, iPhones, Andriod phones, and sometimes even their own laptops, and expecting to use this to gain access to corporate educational data(Miller, 2012).

iv.         Mobile Learning: use of mobile or wireless devices for the purpose of learning while on the move or learning that takes advantage of mobile technologies.

v.         Student: a person who studies at a school, college or university.

vi.         Internet: is a collection of computers and computer networks located all over the world, all of which share information by agreed upon protocols.

vii.         Social Networking Site: this is an online site that focuses on facilitating the building of social -networks or social relations among people who share activities, interests, background thus allowing them share ideas, events among themselves.

viii.         Academic Performance: refers -to how students deal with their studies and how they cope with or accomplish different tasks given to them by their teachers.

1.8 ORGANIZATION OF THE STUDY

This research work is organized in five chapters, for easy understanding, as follows 

Chapter one is concern with the introduction, which consist of the (overview, of the study), historical background, statement of problem, objectives of the study, research hypotheses, significance of the study, scope and limitation of the study, definition of terms and historical background of the study. Chapter two highlights the theoretical framework on which the study is based, thus the review of related literature. Chapter three deals on the research design and methodology adopted in the study. Chapter four concentrate on the data collection and analysis and presentation of finding.  Chapter five gives summary, conclusion, and recommendations made of the study       
CHAPTER TWO  

REVIEW OF RELATED LITERATURE

 2.1 INTRODUCTION

Increased internet use and social networking has become very popular in the recent years. Everyone nowadays is a member to at least one social networking site where they have created a personal profile online which they use to interact. Teenagers and young adults have especially embraced these sites as a way to connect with their peers, share information, reinvent their personalities, and showcase their social lives (Boyd, 2007). Teenagers spend most of their free time on the internet and social networking. As opposed to older generations who used resources like the television or newspaper, teenagers now use the Internet for the majority of their daily activities and information gathering (Lewis, 2008). As for teenagers who are still in school hours spent on the internet can be/is precious study time wasted and this can impact negatively on their academic performance. Schools are also under a lot of pressure from the public, media and policymakers to embrace technology in their teaching and learning. A recent study by the British Educational and Communications Technology agency, Personalizing Learning with Technology, supported the findings by Harrison and colleagues (2004) in England that positively associated higher levels of technology use and school achievement at different key stages in schools but also highlighted the challenges of isolating technology among many other factors that might affect school achievement (Becta, 2007). Use of technology such as internet is one of the most important factors that can influence educational performance of students positively or adversely. Shah et al. (2001) proposed that student users are affected by the internet and this impact is determined by the type of internet usage. They are positively affected by the informative use of internet while having drastic impact of recreational use of internet on them. Technology has really advanced and with so many digital devices most of which are easily portable, it is very easy to access internet. DeBell and Chapman (2006) pointed out that adolescents and young adults are the heaviest users of computers and the Internet. The main use of internet by teenager is communicating and connecting with their peers. SNS becomes the latest online communication tool that allows these users to create a public or private profile to interact with people in their networks (Boyd & Ellison, 2008). A recent survey showed that approximately ninety percent of teens in the United States have Internet access, and about seventy-five percent of these teens use the Internet more than once per day (Kist, 2008). They thus may prefer to chatting with their friends online rather than doing their homework. 

2.2 SOCIAL NETWORKING SITES

With the increase of technology used for communicating with others and the popularity of the Internet, ―Social Networking‖ has become an activity that is done primarily on the Internet, with sites like MySpace, Facebook, Bebo, Friendster, and Xanga (Coyle et al., 2008). Paul, Baker & Cochran (2012), in his research on effect of online social networking on student academic performance found that there is statistically significant negative relationship between time spent by students on online social networks and their academic performance. Studies of adolescents‘ use of SNS showed that their profiles contained a wealth of intimate, candid, and publicly available information on a wide range of social issues. According to Williams and Merten (2008), university students are often found to be obsessed with their Facebook profile or Twitter page. The researchers matched this path of identity exploration and role experimentation to Erik Erikson‘s development stages (Erikson 1968). Erikson‘s theory suggests that adolescents between the ages of 13-18 will experience a period of psychosocial crisis – identity versus role confusion. While undergoing this development stage, adolescents become conscious about sexual identity, peer relationships and other social interactions. Willams and Mertne also suggested that the over-dependency on these media may affect a student‘s attendance at school (2008). Khan (2012) using the theory of Erikson (1953) noted that in this age of life a student cannot differentiate between his identity and role inside society and he cannot solve the conflict within his role in society and his real identity, to resolve this confusion student get attracted to social networking websites because in between social networking websites he or she finds a virtual life and friends which cannot let him or her (student) to be bored even for single moment. Trusov, Bucklin, and Pauwels (2009) noted that the Internet is no doubt evolution of technology but specifically social networks are extremely unsafe for teenagers, social networks become hugely common and well-known in past few years

2.3 SOCIAL NETWORKING SITES AND ACADEMIC PERFORMANCE

Ahn (2011) argues that to date, two studies exemplify the debate surrounding SNS, youth, and educational achievement. A conference paper by Karpinski (2009) received much media attention with findings that college Facebook users have lower GPAs than students who are not users of the site. Karpinski offers several hypotheses for these findings. For example, perhaps Facebook users spend too much time online and less time studying. However, the study did not rigorously examine counter hypotheses and remains a rather exploratory, basic attempt to understand the effect of SNS on learning (Khan, 2011). Kuppuswamy and Shankar (2010) argue that social network websites grab attention of the students and then divert it towards non-educational and inappropriate actions including useless chatting time killing by random searching and not doing their jobs. However, many researchers also found a positive association between use of internet and SNS and academic performance of the student users. Wiley and Sisson (2006) argued that the previous studies have found that more than 90% of college students use social networks. In the same way Ellison, Steinfield, and Lampe (2007) stated that the students use social networking websites approximately 30 minutes throughout the day as a part of their daily routine life. Benzie (2007) noted that the Canadian government prohibited employees from Facebook.com. In the same way Boyd & Ellison (2007) also pointed out that the U.S. Congress has proposed legislation to ban youth from accessing social networking websites in schools and libraries. According to Khan(2012) it is international law that one must be 18 years old minimum to use social networking websites but unfortunately, Lennart& Madden (2007) calculated a huge amount of underage users which must be violated. According to Lenhart& Madden (2007) calculation it has been analyzed that 41% of 12–13 years old and 61% of 14–17 years old users use social networking websites. Charlene Li et al., (2007) estimated that students are more likely to use social networking websites; nearly 47% of teenagers (12 to 17year olds) and 69% of young adults (18 to 21year olds) and 20% of adults (18+) use social networking sites, and only 20% use them to contact other people. According to Charlene Li et al (2007) student activity on social networking sites focuses on communicating with each other. Khan (2012) notes that the most popular activities done by students and users on social networking sites revolve around looking at profiles of one another, searching for someone here and there, or updating one‘s own profile, eavesdropping (sensing others activities on social networking websites and analyzing their posts). All these scholarly articles point to one thing, that students spend a lot of precious study time on these social networking sites interacting with others other than doing their school work. Ahn (2011) informs that research on SNS, social capital, and psychological well-being offers an additional link to student learning through the mechanism of academic engagement. The concept of engagement can be defined in behavioral, emotional, and cognitive terms (Fredericks, Blumenfeld &Paris, 2004). Behavioral engagement refers to participation in academic, social, or extracurricular activities. Emotional engagement describes the positive and negative feelings students may have towards teachers, peers, and the broader school community. Cognitive engagement depicts the idea that a student is willing to expend the energy to comprehend difficult concepts and learn new skills. As noted in this review, much of the research on SNS suggests that as students more frequently interact with their network, they develop higher quality relationships with others. Education researchers who examine the social context of learning in areas such as out-ofschool time, extracurricular activity and classroom climate also find a link between highquality relationships, students‘ academic engagement, and achievement (Eccles& Templeton, 2002; Feldman & Matjasko, 2005; Martin & Dowson, 2009). A major hypothesis among education researchers is that youth participation in extracurricular and school activities increases their social connectedness with teachers and peers (Eccles& Templeton, 2002; Feldman & Matjasko, 2005). Ahn (2011) further informs that this connectedness is related to increased engagement with school and academics. Engagement has also been related to a lesser likelihood to drop out of school (Fredericks et al., 2004). These hypotheses are still major questions for education research. SNS offer a new context within which to observe how relationships influence school engagement, grades, and student achievement (Ahn 2011).

2.4 THEORETICAL FRAMEWORK

Theories are formulated to explain, predict and understand phenomena ad in many cases to challenge and extend existing knowledge within the limits of critical bounding assumptions. The theoretical framework introduces and describes the theory that explains why the research problem under study exists (Swanson, Richard: 2013). The theoretical framework will help to demonstrate an understanding of the theory and concepts that are relevant to the topic of this research paper and that will relate to the broader areas of knowledge being considered. This study is based on the Uses and Gratification Theory.
Uses and Gratification Theory

Uses and Gratifications Theory, also called Needs and Gratifications Theory is a model that focuses on why people use certain media rather than on the content. Uses and Gratifications theory was propounded by Elihu Katz, Jay Blumler and Micahel Gurevitch in 1974. According to Severin and Tankard (2001), the uses and gratifications theory involves a shift of focus from the purposes of the communicator to the purposes of the receiver to determine what functions mass communication is serving for audience members. One of the tenets of the uses and gratifications theory is that audiences are active, and they seek to find out the mass media that satisfy their gratifications. The Internet has enabled audience to find and also have more options from which they are able to select the websites and web pages that satisfy their specific needs. The Internet also allows audiences to be in more control of the media. Uwem et.al (2013) asserts that while using the new media, people are actively combining several motives to fulfill their yearnings and aspirations, properly referred to as gratifications. This also happens when they are using social networking websites. The uses and gratifications approach is therefore a good way to find out what other purpose students use social networking sites for in high schools in Westlands sub-county. From a uses and gratifications perspective, social networking sites have a wide range of information material, thus those who utilize their services and resources should be able to satisfy a wide array of needs (Uwem et.al:2013).Uses and gratification approach will enable the researcher to understand what gratification the students seek and whether that gratification is obtained and what effects of the gratification obtained have on the user of the media (Park et.al:2009). 
2.5 HOW CAN SN IMPROVE STUDENTS’ PERFORMANCE

Information and communication technologies (ICTs) are becoming important tools for educational support. Using computers and the Internet is becoming more and more important in the learning and teaching processes. Also, with the advent of mobile phones, especially smart phones, it is becoming easier to reach students and even utilize the capabilities of technology. As an example a study utilized three groups of students, where the assignments and interactions where conducted with three levels: 1) traditional methods, 2) fair use of phones, and 3) extensive use of smart phones in working on mathematical assignments for school students (Nasser, 2014). The sample included 58 secondary students in Qatar. Results indicated a higher performance of the smart phone group compared to the other two groups. Many studies also focused on using SN applications, where they categorized them as productivity tools. Alonso et al (2013) listed many in their literature, where they focused on mobile applications and how they can accommodate the functionalities of learning management systems. Facebook resulted in a significant improvement in students’ performance in universities. A study in a Vietnamese university concluded that students using Facebook as a social media has improved substantially with respect to their grades (Tuan & Tu, 2013). The same study also concluded that the improvements and value of social network sites was not related to the academic performance but also to the adaptation to the social environment of school. The same argument relating to social absorption by students is reached by Gafni and Deri (2012), where they emphasized the role of social networks in socializing students and opening channels for finding more academic resources, thus improving their academic achievement. Such result was not supported for senior students, where social absorption is less relevant at later years and student experience might benefit more in academic area. Social network is a strong tool for social interaction and connection, where it can improve fa,ily ties and friends in a rich social context. A study on 161 Tunisian students concluded that performance was improved because of students’ satisfaction with their family and friends relations (Rouis, 2012). The author emphasized the role of multitasking as a moderator of such relationships, where multitasking and students interest in university will help enhance performance based on Facebook use. The use of Facebook was associated with cocurricular activities, which might be considered a positive influence by social media (Junco, 2012a). 

2.6 THE DOWNSIDE OF SN ON STUDENTS’ PERFORMANCE

Research indicated negative influence of Facebook on students, where a study by Haq and Chand (2012) utilized a sample of 384 students and concluded that Facebook use has an adverse influence on student academic performance. The study noticed that males and females spent equal time on the Internet where females used Facebook more, but males had more friends than females. The important difference was that Facebook use had an adverse influence on males’ performance than females. The authors accounted such adverse performance because males spend more time on sports and games activities than females, which caused a loss of time and a bad influence on performance. Some universities embedded the use of computers, tablets and other technology channels in their educational setup. A study that focused on the issue of multitasking in classrooms concluded to the fact that students who use ICT and involve in multitasking (examples like: text messaging, Facebook, internet searching, emailing, and instant messaging) would have lower GPA, which means lower academic performance based on their behavior (Burak, 2012). The study also related risk taking behavior to such use of ICT, and concluded that multitasking would result in a higher risk taking behavior. It is imperative to realize that time spent on social activities (using Facebook or other social media) will be on the account of academic performance. This logic is important regardless of the positive side we see in SNs. A study that utilized students in a US university concluded to a negative relationship between time spent by students on online social networks and their academic performance (Paul et al., 2012). The authors pointed to the importance of attention span devoted to multiple sources of attractions. Such result indicates the importance of using Facebook and other social media tools wisely and towards a productive time in class rooms and back home. The same study motioned in the previous section, regarding the improvement of social absorption and academic achievement (Gafni & Deri, 2012), concluded that using Facebook by students consumes times and thus negatively influencing academic performance. Using mobile phones for texting and social network access was also explored to see if it is related to the engagement level in classrooms, where research indicated that engagement is closely related to teacher’s style and control. Also, the use of social networks and mobile texting was not related to lower performance results (Paul & Gelish, 2011). Such issue emphasizes the distraction that social media cause, but not to the extent of risking academic performance. Social network use is related to personality of students, where some students are influenced more than others depending on their personality. A study of Swedish university students utilized 239 undergraduate students filling a survey related to their Facebook use (Rouis et al., 2011). Results indicated that the extensive use of Facebook by students with extraverted personalities will lead to poor academic performance. The authors concluded also that self-regulation and goal orientation (related to performance) characterized the students who are more in control of this social activity, and this better academic performance. The time spent on using Facebook was significantly associated with negative performance of students in a study that involved 3866 US students. The other indicator that showed significant association with performance is time spent preparing material for classes, where students devoted some time for sharing resources and material using Facebook or other social media website (Junco, 2012b). 
2.7 THE SIGNIFICANCE OF SNSS TO UNDERGRADUATE STUDENTS  

The academic and social importance of SNSs for undergraduate students was pointed out in literature. Michikyan et al., argued that college students need to develop new networks of support; especially for those with new academic experiences such as: first-year students, first generation college students, and immigrant students . These students may use online network sites such as Facebook, Twitter or LinkedIn to develop the support network they need. Furthermore, social media helps in establishing peer-support networks prior to first-year students arriving to campus. As for first generation students, whom parents have not attended university or undergraduate school, social media is very important because it offers emotional support and confidence from Facebook friends. First generation lack parental emotional support given that their parents have not experienced successfully graduating from college and are less involved in society and with teachers . The students’ confidence of college application process, for instance, was associated with instrumental support from Facebook friends and information obtained from social media. Accordingly, SNSs are used frequently by more students to build new friendship networks in order to be successful in both social and academic domains . SNSs also help in facilitating the art of learning by providing a media to share ideas which allow students to collaborate with others through building their own virtual communities . stated that Facebook as the most popular example of SNSs plays a crucial role in predicting expectations of college success; i.e. having successful Facebook colleagues in college serve a positive example of people from similar backgrounds.

2.8 CONCEPTUAL CLARIFICATION/REVIEW OF RELATED LITERATURE
Social Networking Sites In recent time, the world has witnessed what could be referred to as communication evolution through ‘technological advances and increased use of the Internet’ (Moqbel, 2012). This communication revolution, as well as the more technologically empowered lifestyle of individual users, has changed the way people communicate and connect with each other (Coyle, 2008; O’Murchu, Breslin & Decker, 2004). Social networking sites are a recent trend in this revolution. Social networking sites therefore, are web-based services that allow individuals to construct a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection with, and view and traverse their list of connections and those made by others within the system, (Boyd and Ellison, 2007). Social networking sites are created to take care of variety of human opportunistic social networking sites for business connections such as LinkedIn; community social networking sites representing cultural or neighborhood groups; media-sharing social networking sites such as YouTube and Flickr; and Passion-centric social networking sites for sharing common interests such as Dogster. Social networking sites came on board in the mid 1990s and one of the first at its emergence was Classmates, a site initiated in 1995 (Rooksby, 2009). The uniqueness of social networking sites is that they not only allow individuals to meet strangers but enables users to discuss and make visible their social networks. This results into connections between individuals which otherwise is not possible through any other media already existing. Maximum time is often used on social networking sites to communicate with people who are already friends or acquaintances in the social network, sharing same mindset or same interests and views (Raj Jain, Gupta & Anand, 2012). The public display of connections is a crucial component of SNSs. The friends list contains links to each friend's profile, enabling viewers to traverse the network graph by clicking through them. On most sites, the list of friends is visible to anyone who is permitted to view the profile, although there are exceptions. Most SNSs also provide a mechanism for users to leave messages on their friends' profiles. This feature typically involves leaving comments, although sites employ various labels for this feature. In addition, SNSs often have a private messaging feature similar to webmail. While both private messages and comments are popular on most of the major SNSs, they are not universally available. The background of today's social networking sites according to Roblyer, McDaniel, Webb, Herman, and Witty (2010) cited in Boyd & Ellison (2008:214), began in 1997 with the launch of SixDegrees.com which “allowed users to create a profile list of their friends and in 1998, surf the friends list”. Social networking is as old as humans have been around. Just as in nearly every other species, humans have an instinctual need to be communicated with, and share thoughts, ideas, and feelings about their daily lives. Only the tools with which we communicate have changed over the Millennia (Safko, 2010:5). Social media make it possible to share such information like photos, videos, audio files, and comments. These sites seem to be gaining such high popularity among users. This point was aptly emphasized by Stefanone, Lackaff, and Rosen (2010) when they affirmed that explosion in popularity of social networking sites (SNSs) represents one of the fastest uptakes of communication technology since the web was developed in the early 1990s. Even though the list is endless, some examples of these SNSs include Facebook, Twitter, Blogs, 2go, YouTube, MySpace, BB messenger, LinkedIn, WhatsApp and Wikis just to mention but a fewneeds and could be classified using that format. For instance, Ellison, Steinfield, and Lampe (2007:143) classified SNSs into: work-related contexts (LinkedIn.com), romantic relationship initiation (Friendster.com), connecting those with shared interests such as music or politics (MySpace.com), or the college student population (Facebook). It should however be noted that the examples mentioned above were based on the original intentions of founders of the SNSs, though these intentions have been taken to another level by users. This is why latter classification of SNSs takes somewhat different approach and put different factors into consideration. To Fraser and Dutta (2008), SNSs should better be classified into the following five categories- egocentric/identity construction social networking sites such as Facebook and MySpace; 

Facebook

 Facebook is a social networking device that enable users interact through conversations, and build relationships by networking with other users. Facebook groups are created as part of a smaller community within the social networking site and focus on particular interests or beliefs about certain issues (Graybill-Leonard, Meyers, Doerfert & Irlbeck 2011). As of January 2008, Facebook has more than 64 million users, and since January 2007 has had an average of 250,000 new registrations per day. It has 65 billion page views per month, and more than 14 million photos are uploaded to its site daily (Gane, & Beer 2008). A more vivid picture of this growth was painted by Kaplan and Haenlein (2009) when they affirmed that: By January 2009, Facebook had registered more than 175 million active users. To put that number in perspective, this is only slightly less than the population of Brazil (190 million) and over twice the population of Germany (80 million). At the same time, every minute, 10 hours of content were uploaded to the video sharing platform YouTube. And, the image hosting site Flickr provided access to over 3 billion photographs, making the world-famous Louvre Museum’s collection of 300,000 objects seem tiny in comparison. Safko (2010:8) identified Facebook as being by far the most popular and widely used social network. He gave the following few statistics on Facebook: It has 425 million users; more than 35 million users update their status each day, more than 3 billion photos are uploaded each month, more than 5 billion pieces of content including blog posts, news, web links, notes, photos, and so on, are shared each week; more than 3.5 million events are created each month; more than 1.5 million businesses have fan pages and more than 20 million people become ‘‘fans’’ of fan pages every day The use of mobile phones especially smart phones and the internet have made it possible for people to communicate and respond to just about any issue in their environment. This is in line with Hill (2010) assertion that the proliferation of mobile digital media and communications technology appears to have partially democratized image-making and media creation.

CHAPTER THREE

RESEARCH METHODOLOGY

Research design
The researcher used descriptive research survey design in building up this project work the choice of this research design was considered appropriate because of its advantages of identifying attributes of a large population from a group of individuals. The design was suitable for the study as the study sought to the influence of smart phones and social networking site on the academic performance of senior secondary schools student

Sources of data collection 

Data were collected from two main sources namely:

(i)Primary source and 



(ii)Secondary source 


Primary source:

These are materials of statistical investigation which were collected by the research for a particular purpose. They can be obtained through a survey, observation questionnaire or as experiment; the researcher has adopted the questionnaire method for this study.

Secondary source:

These are data from textbook Journal handset etc. they arise as byproducts of the same other purposes. Example administration, various other unpublished works and write ups were also used. 

Population of the study 

Population of a study is a group of persons or aggregate items, things the researcher is interested in getting information the influence of smart phones and social networking site on the academic performance of senior secondary schools student. 200 staff of selected secondary schools in Amwuwo-Odofin local government area of Lagos State was selected randomly by the researcher as the population of the study.
Sample and sampling procedure

Sample is the set people or items which constitute part of a given population sampling. Due to large size of the target population, the researcher used the Taro Yamani formula to arrive at the sample population of the study.

n= N

    1+N (e) 2

n= 200

1+200(0.05)2
= 200

1+200(0.0025) 

= 200               200

1+0.5      =      1.5       = 133.
3.5
Instrument for data collection 

The major research instrument used is the questionnaires. This was appropriately moderated. The secretaries were administered with the questionnaires to complete, with or without disclosing their identities. The questionnaire was designed to obtain sufficient and relevant information from the respondents. The primary data contained information extracted from the questionnaires in which the respondents were required to give specific answer to a question by ticking in front of an appropriate answer and administered the same on staff of the two organizations: The questionnaires contained structured questions which were divided into sections A and B.

 Validation of the research instrument

The questionnaire used as the research instrument was subjected to face its validation. This research instrument (questionnaire) adopted was adequately checked and validated by the supervisor his contributions and corrections were included into the final draft of the research instrument used.

 Method of data analysis

The data collected was not an end in itself but it served as a means to an end. The end being the use of the required data to understand the various situations it is with a view to making valuable recommendations and contributions. To this end, the data collected has to be analysis for any meaningful interpretation to come out with some results. It is for this reason that the following methods were adopted in the research project for the analysis of the data collected. For a comprehensive analysis of data collected, emphasis was laid on the use of absolute numbers frequencies of responses and percentages. Answers to the research questions were provided through the comparison of the percentage of workers response to each statement in the questionnaire related to any specified question being considered.
Frequency in this study refers to the arrangement of responses in order of magnitude or occurrence while percentage refers to the arrangements of the responses in order of their proportion. The simple percentage method is believed to be straight forward easy to interpret and understand method.

The researcher therefore chooses the simple percentage as the method to use.

The formula for percentage is shown as. 
% = f/N x 100/1 

Where f = frequency of respondents response 

N = Total Number of response of the sample 

100 = Consistency in the percentage of respondents for each item 

Contained in questions
CHAPTER FOUR

PRESENTATION ANALYSIS INTERPRETATION OF DATA 

4.1 Introduction


Efforts will be made at this stage to present, analyze and interpret the data collected during the field survey.  This presentation will be based on the responses from the completed questionnaires. The result of this exercise will be summarized in tabular forms for easy references and analysis. It will also show answers to questions relating to the research questions for this research study. The researcher employed simple percentage in the analysis. 

DATA ANALYSIS 

The data collected from the respondents were analyzed in tabular form with simple percentage for easy understanding. 

A total of 133(one hundred and thirty three) questionnaires were distributed and 133 questionnaires were returned.

Question 1

Gender distribution of the respondents.

TABLE I
	Gender distribution of the respondents

	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	77
	57.9
	57.9
	57.9

	
	Female
	56
	42.1
	42.1
	100.0

	
	Total
	133
	100.0
	100.0
	


From the above table it shows that 57.9% of the respondents were male while 42.1% of the respondents were female. 

Question 2

The positions held by respondents

TABLE II

	The positions held by respondents

	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Principals 
	37
	27.8
	27.8
	27.8

	
	Vice principals adm 
	50
	37.6
	37.6
	65.4

	
	Senior staff  
	23
	17.3
	17.3
	82.7

	
	Junior staff   
	23
	17.3
	17.3
	100.0

	
	Total
	133
	100.0
	100.0
	


 The above tables shown that 37 respondents which represents27.8% of the respondents are principals 50 respondents which represents 37.6 % are vice principals administration 23 respondents which represents 17.3% of the respondents are senior staff, while 23 respondents which represent 17.3% of the respondents are junior staff

TEST OF HYPOTHESES

There is no significant influence between smartphones and students academic performance

 Table III

	There is no significant influence between smartphones and students academic performance 

	Response 
	Observed N
	Expected N
	Residual

	Agreed
	40
	33.3
	6.8

	strongly agreed
	50
	33.3
	16.8

	Disagreed
	26
	33.3
	-7.3

	strongly disagreed
	17
	33.3
	-16.3

	Total
	133
	
	


	Test Statistics

	
	There is no significant influence between smartphones and students academic performance 

	Chi-Square
	19.331a

	Df
	3

	Asymp. Sig.
	.000

	a. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell frequency is 33.3.


Decision rule: 

There researcher therefore reject the null hypothesis there is no significant influence between smartphones and students academic performance as the calculated value of 19.331 is greater than the critical value of 7.82  
Therefore the alternate hypothesis is accepted that there is significant influence between smartphones and students academic performance
TEST OF HYPOTHESIS TWO

There is no significant influence between social networks and students' access to learning materials 

Table V

	There is no significant influence between social networks and students' access to learning materials 

	Response 
	Observed N
	Expected N
	Residual

	Yes
	73
	44.3
	28.7

	No
	33
	44.3
	-11.3

	Undecided
	27
	44.3
	-17.3

	Total
	133
	
	


	Test Statistics

	
	There is no significant influence between social networks and students' access to learning materials 

	Chi-Square
	28.211a

	Df
	2

	Asymp. Sig.
	 .000

	a. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell frequency is 44.3.


Decision rule: 

There researcher therefore reject the null hypothesis there is no significant influence between social networks and students' access to learning materials  as the calculated value of 28.211 is greater than the critical value of 5.99 
Therefore the alternate hypothesis is accepted that state there is significant influence between social networks and students' access to learning materials 

CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1 Introduction


It is important to ascertain that the objective of this study was to ascertain the influence of smart phones and social networking site on the academic performance of senior secondary schools student
In the preceding chapter, the relevant data collected for this study were presented, critically analyzed and appropriate interpretation given. In this chapter, certain recommendations made which in the opinion of the researcher will be of benefits in addressing the influence of smart phones and social networking site on the academic performance of senior secondary schools student 

5.2 Summary

This study was on the influence of smart phones and social networking site on the academic performance of senior secondary schools student. Four objectives were raised which included: To determine the influence of smart phones on academic performance of school students,   to ascertain the influence of social networks on the academic performance of students, to determine the influence of social networks  on  student study habit, to ascertain the influence of smart phones on students level of concentration in class, to determine the influence of social networks on students access to learning materials. In line with these objectives, two research hypotheses were formulated and two null hypotheses were posited. The total population for the study is 200 staff of selected secondary schools in Amwuwo-Odofin local government area of Lagos State. The researcher used questionnaires as the instrument for the data collection. Descriptive Survey research design was adopted for this study. A total of 133 respondents made up principals, vice principals administration, senior staff and junior staff were used for the study. The data collected were presented in tables and analyzed using simple percentages and frequencies 

5.3 Conclusion

Social networking sites have great potential for educational use and it is found that by chatting using Face book, Twitters, and chatting online result in increase of the English communication. The inferiority complex of talking and writing in English is decreased. They are trying their best to write and speak English which results in better communication. Social networking sites get updated with the news and other information which results in increasing the General Knowledge and current affairs which in result make a child ready for competitive examination. Theses social sites increases the links of the friendship with reputed person and famous personalities and scientists which on request guide and motivate these students. 
 5.4 Recommendation

Students should be taught proper time management so that they would rightly allot time for various activities especially while using facebook in their various institutions of learning so as to enhance chances of better academic performance.  Also, lecturers should look out for and completely discourage the use of facebook and other social networking sites gadgets during classes. Nonetheless, the National Communication Commission (NCC) should review downward the cost of accessing facebook or any other social networking site like Blackberry subscription, bearing in mind that majority of people on the site are students who may not have enough money but need the site to meet their academic demands.  Encouraging academic staff’s active utilization of the site for imparting knowledge to students as well is another realizable recommendation. This action will boost group academic communication, and also encourage and sustain students’ efforts towards learning and problems solving. It will reduce to the minimum endless youthful social communication while it achieves better utilization of the Internet and available technologies for learning.
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QUESTIONNAIRE 

INSTRUCTION

Please tick or fill in where necessary as the case may be. 

Section A

 Gender of respondent

A 
male

{  }

B 
female
{  }

Age distribution of respondents

15-20 {  }

21-30  {  }

31-40   {  }

41-50  {  }

51 and above { }

Marital status of respondents? 

married [   ]

single [   ] 

divorce [  ]

Educational qualification off respondents

SSCE/OND  {  }

HND/BSC    {  }

PGD/MSC    {  } 

PHD            {  }

Others……………………………….

How long have you work in secondary school

0-2 years   {  }

3-5 years   {  }

6-11 years  {  }

11 years and above……….

Position held by the respondent in secondary school

Principal


{  }

Vice principal adm

{  }

Senior staff
{  }

Junior staff

{  }

How long have you work with secondary school

0-2 years   {  }

3-5 years   {  }

6-11 years  {  }

11 years and above……….

SECTION B

 Government have reform educational sector

Agrees


{  }

Strongly agreed

{  }

Disagreed 


{  }

Strongly disagreed
{  }

  Smart phone and social networking site has nothing to do with academic performance

(a) Agrees



 {  }

(b) Strongly agreed

 {  }

(c) Disagreed               
 {  }

(d) Strongly disagreed

{  }

  Social networking site help student to speak well.

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

Networking site influence student academic performannce

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

Secondary school student should not be using smart phone? 

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

Smart phone influence student negatively

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

 Some students without smart phone perform more than those with smart phone

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

 Some teachers are not qualified to be a teacher

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

Smart phone cause distraction in school

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

