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ABSTRACT
The study examined the influence of youth culture on the social orientation of adolescents in University of Lagos, Akoka Lagos.
The descriptive research survey was employed to assess the opinions of the respondents. A total of 120 (one hundred and twenty) students were sampled for this study.
Four null hypotheses were formulated and tested using the t-test and Analysis of Variance (ANOVA) at 0.05 level of significance.
At the end of the analyses, the following conclusions were reached: Hypothesis one found that there is a significant influence of perceived youth culture on social orientation of undergraduates at University of Lagos; Hypothesis two found that there is a significant gender impact in youth culture on social orientation of adolescents in schools; Hypothesis three found that there is a significant class difference in perceived youth cultural impact on social orientation of undergraduates and finally finally, hypothesis four found that there is a significant effect of perceived youth cultural impact on social orientation of undergraduates living in the hostels and those who do not live in the hostels.
Based on the conclusions arrived at, at the end of this study, the following recommendations were made as possible solutions to the problem of perceived low social orientation of youths in the school and outside of it:
(1)         Youths should exhibit proper attitude to their cultural heritage. They should also understand that for them to be able to uphold good or higher social orientation, they would do well to possess high or healthy self-concept which is a positive way of how an individual sees himself/herself. It is recommended that youths should possess high and healthy self-concept in order to do well in life.
(2)         Both male and female students should inculcate their cultural values and norms that are required in the society. They should not try to uphold those norms and values that are inimical to the cultural heritage in a normal and decent society. Male and female youths of the society should know that they are the leaders of tomorrow, and as such, they should keep to the cultures and behaviours that are accepted in their community, rather than behaving unseemingly and irrationally, which is not a healthy attribute of a good society. Male and female youths should socialize correctly, doing it with decorum and maturity. They should shun acts and behaviours that can make them to be seen as delinquents and indisciplined in the society.


CHAPTER ONE
[bookmark: _GoBack]INTRODUCTION
1.1 Background of the Study
The examination of each constituent of a social structure inevitably culminates in an exploration of the interplay among its constituent components. As per the scholarly work of Rummer (1996), social interactions encompass the deliberate engagement between two or more individuals, wherein their actions, behaviours, or practices are directed towards acknowledging and influencing each other's subjective experiences and intentions. This implies that the participants involved in the social interaction must possess a mutual consciousness of one another, taking into consideration each other's individuality, as exemplified by the adolescents belonging to the cultural cohort of young individuals being examined. In educational establishments, the adolescent demographic engages in multifaceted interactions and is subject to diverse influences pertaining to various facets of existence. These encompass sartorial choices, encompassing the adoption of similar clothing styles and hairstyles, dietary preferences, social circles, sexual conduct, employment of shared colloquial expressions, recreational activities, and attitudes towards figures of authority as well as academic endeavours. The collective known as "youth" typically comprises a cohort of individuals, often of a single sex or a diverse assemblage, who are united by a shared emotional disposition. Such a group is commonly encountered within the confines of educational institutions, youth organisations, religious establishments, or places of worship. In each instance, the adolescent encounters his peers, thereby initiating prompt social interactions. 
The youth culture fosters profound sentiments of camaraderie amongst its constituents, facilitating the cultivation of social aptitude that is instrumental in the youth's navigation of social, emotional, and personal spheres. Furthermore, the act of social interaction necessitates a shared sense of direction and purpose. Hence, it can be deduced that peer acceptance holds immense significance and is of utmost importance during this particular developmental phase, as corroborated by the findings of Osarenren (2005). According to her assertion, individuals in the adolescent stage who garner favour and acceptance from their peers tend to exhibit greater psychological well-being and self-assurance compared to those who experience social isolation and rejection. This aligns with the perspective put forth by Nwadinigwe (2004), wherein it is posited that in instances where an adolescent encounters difficulties in establishing meaningful connections, they may exhibit signs of withdrawal, experience feelings of rejection, depression, and a sense of frustration. Additionally, he expounded upon the notion that his cognitive focus within the educational setting, his intrinsic drive to acquire knowledge, and his overall academic prowess inevitably experience a deleterious decline. In instances of such nature, it is posited by Osarenren (2005) that it behoves an individual of advanced age, ideally possessing sagacity and empathy, such as a sage, therapist, progenitor, or pedagogue, to intercede. The ensuing interaction has the potential to initiate the commencement of a significantly more constructive and beneficial interpersonal relationship for an adolescent who has experienced rejection. However, according to the scholarly work of Sokan and Akinade (1994), it can be argued that the phenomenon known as the generation gap syndrome frequently gives rise to conflicts between parents and adults due to inherent differences. Inevitably, this leads to a lack of harmony in perspectives, ideologies, and even dispositions. As per the scholarly work of Anusiem (1987), it has been duly noted by certain observers that contemporary youth exhibit heightened proclivities towards rebellion, emotional turmoil, sexual promiscuity, diminished idealism, heightened critique of societal values and norms (thus giving rise to the commonly referred to "generation gap"), and a greater sense of detachment from the prevailing cultural ethos when compared to preceding eras. These astute observers additionally reference manifestations and labour strikes, tumultuous events within university campuses and other esteemed centres of knowledge, purported disregard for duly established authorities, escalated prevalence of substance abuse, confrontations with law enforcement personnel, heightened incidence of teenage pregnancies, and a surge in school dropouts, all of which underscore the prevailing tumultuous nature of our era. In light of the aforementioned context, Siann and Ugwuegbu, as cited in Anusiem (1987), posit that in instances where society imposes an overwhelming burden on adolescents, fails to provide a coherent vision of the future, and undergoes rapid transformations that deprive adolescents of suitable role models, the phase of adolescence may occasionally manifest as a period characterised by turmoil and tension. This is not to suggest that adolescents are inherently emotionally unstable, but rather, it is due to the excessive expectations placed upon them. In light of this observation, it is imperative to comprehend and acknowledge the younger generation as they navigate the intricacies of their own existence. As expounded by Osarenren (2005), this journey, commonly referred to as "The crisis period," manifests itself through various manifestations of apprehension and preoccupation, including but not limited to the formation of identity, the cultivation of moral principles and values, and the relentless pursuit of independence. Consequently, the younger generation frequently establishes connections and relies upon their contemporaries who encounter comparable challenges, thereby fostering a sense of empathy. According to Hurlock's seminal work in 1993, the concept of socialisation can be understood as a cognitive process wherein individuals acquire the necessary skills and knowledge to assimilate into societal norms, values, and cultural practices. The acquisition of knowledge and skills through a systematic educational endeavour enables an individual to effectively engage and contribute within the confines of a social collective or broader society. Henceforth, the concept of social orientation delves into the extent to which the younger generation exhibits a sense of ease and adaptability in their interactions with a multitude of individuals within their daily lives. According to Nwadinigwe (2004), it can be inferred that individuals who undergo comprehensive socialisation are more likely to exhibit enhanced adaptability within their respective societies. This study aims to explore the impact of perceived youth culture on the social orientation of undergraduate students at the University of Lagos. 
1.1    Theoretical Background       
Several theories explain what influences social orientation of youths in our institutions of learning and the society at large. Some of these theories will offer the theoretical basis of this study. They include: consensus, conflict and interactionist theories of youth culture and symbolic interaction and social influence theories as related to the youths social orientation. The symbolic-interaction theory by Mead (1990) assumes that social interaction can best be understood by studying humans, because people evidently possess the ability to think, reason and plan, which is not possessed by other animals. Thus, the theory calls attention to cognitive processes and therefore has a psychological base. The approach is likewise very sociological in that one of its major concerns is to understand the cooperative dimensions of human social behaviour, which was the essence of society. The theory further suggests that people mentally explore the possible reactions of others to specific behaviours and uses this information to decide how to act toward other people. However, the self is a central concept here. People can interact with themselves just as they do, with others. This explains why we have the ‘crowd’ and ‘gang’ amongst the youth whose function according to Nwachukwu (1993) is its provision of a group identity for the individual adolescents – the ‘we’ feeling which separates him/her from the parents of the family. 
Social influence theory – The Theory of Reasoned Action (TRA) according to Aaron (1994) proposes that human behaviour is influenced by two factors: -     attitudes towards the behaviour -                     
the influence of social environment and general subjective norms on the behaviour. Social norms are determined by examples that significant others set for us and by the attitudes they convey to us. However, according to Lewin in Turner (1991), group decision studies once showed how difficult it is to change individuals behaviour in isolation from the norms they share as group members. He further said that we develop attitudes toward behaviour and understand social, norms through learning. Social influence or interaction between people who are related to each other psychologically as members of positive reference groups or culture gives rise to shared social norms in relevant areas. Early studies in youth culture were mainly produced by functionalist sociologists, and focus on youth as a single form of culture. In explaining the development of the culture, they utilized the concept of anomie. Parsons (1994) argued that as we move from one pattern of behaviour to another (from the family to work, for example) the concept of ‘anomie’ comes into play. He further added that though the family group is the primary unit of socialization in the society, the behaviour learnt within the family group is unlikely to be considered appropriate in other social groups (such as education or work). This is because the values and norms we learn during childhood within the family are not totally appropriate to the norms we need to display in later life in other institutions. And this brings about an “anomic situation” – feelings of unhappiness, isolation, loneliness and uncertainties. Hence, to avoid to some extent the anomic situation, there is good evidence that youth in the process of interacting, from and conform to social norms and goals of the group (Turner, 1991). Conflict (Marxist-type) theories of youth culture generally see human behaviour in terms of the various ways in which the structure of people’s relationships broadly conditions the way they behave, writers in this perspective tend to focus on the complex nature of individual/social group responses to the social environment in which they live (Adamson, 2000). 
The theory propounded by Allium (2001), tend to focus attention on categories such as social classes (upper, middle and lower working class) and possibly more importantly class-fractions rather than “Youth as a whole”. In this respect an individuals position in a system of social stratification affects, how they experience the social world and the benefits they develop about the nature of the social world and their relative prospects. It could be seen from the above that Marxist perspectives on youth sub-cultures develop around the need to explain how and why different social groups (abbeit predominantly male and working class groups) respond to the structural pressures that surround them (Almond, 1997). To achieve this theoretical explanation, two levels of analysis are frequently used -                     firstly, a macro level that seeks to understand the social structural pressures (economic, political and ideological) that surround and act on our choices of behaviour. -                     secondly, a micro level that seeks to understand the various ways that different groups respond to these pressures. In analysing this second level, Mc Robbie and Garber (1995) writing about female teenage subcultures attempted to explain why these female subcultures are expressed differently to male subcultures. The behaviour of teenage girls in society is more closely controlled by parents. Also young girls are far more likely than young boys to attract negative labelling for their behaviour. On the issue of class by Marxist, it should be noted herein, that youths in the undergraduate level are seen identifying with those who are popular academically or materially. To this, Eaton (1990) in a study found that student who were popular with their peers tended to be more successful in school work than those who were rejected by them. He also discovered that there was a stronger relationship between achievement in school and peer acceptance, than between achievement in other school activities and peer acceptance. However, Coleman (1991) in an earlier study had results that were not consistent with Eaton’s. The former found that boys valued athletic status while girls valued popularity and leadership in extra class activities more than scholastic achievement. Hence, like class, gender is not simply a social category but relative and relational: women and men as social groups are defined in terms of each other. Lastly, the Interactionist Theory of Youth Culture. One of the most significant concepts in interactionist approach and analyses of deviance is that in order for behaviour to be seen as deviant, there must be some form of publicly-stated response. Cohen (1994) argues that what is significant about youth subcultures is not that they are either functionally necessary or indicative of attempts by powerless youths to resist ‘hegemony’. Rather his basic argument is that youth subculture are effectively created, maintained and killed off by the mass media. He further argues that sociological attempts to explain youth cultures or subcultures in terms of structural pressures forcing a reaction amongst misconceived, since such attempts fail to recognise that youth cultures are not social groupings that arise “spontaneously” as a reaction to social forces. The crucial variable involved here is that of the mass media as a form of social reaction. The media in effect, provide an ideological framework which gives meaning to the behaviour of people that prior to the labelling process, may not have had any coherent meaning like the popularisation of a spectacular subculture such as the Hippy movement in the 1960’s. This was also confirmed in Cohen’s (1994) classic study where he illustrated the idea of media involvement in the manufacture of spectacular youth subcultures in numerous ways, the most striking being his analysis of the relationship between “mods” and “rockern”. These two groups, he argues came to see themselves as being implacably and violently opposed through numerous media references to their opposition. This could be likened to the present ‘Area Boys’ or ‘OPC’ in Nigeria today. However, it was noted by Ross Farelly (internet) that modern electronic media allow children and youth to live in a socially isolated, individualised world which is entirely a creation of the youth culture itself. 
1.2       Statement of the Problem 
There are many problems associated with the youths who are found both in the post primary schools and tertiary institutions. The problems ranges from indecent dressing, emulating negative peer attitude, cheating, disobedience, promiscuity, drug abuse, use and addiction etc. According to Onyeuke (2002) adolescents in tertiary institutions adopt some cultures that are inimical to the ones acceptable in the society or community. Belonging to secret cults, challenging the laid down rules and regulations of the school authority, smoking and general indisciplinary behaviour, characterize the youths at school. According to him, this is as a result of borrowed culture by the youths. A situation where the adolescent discards the cultural values and norms with which he/she was brought up and cleaves to another culture and negative ways of behaviour due to the negative influence of peer pressure and all in the name of ‘civilization’. The negative attitude of youths is a problem because if it is not checked by the relevant authorities at home in school and the society at large, it could pose a great danger in the immediate society and the future generation.
 1.3       Purpose of Study 
The major reason for this study is to investigate the influence of perceived youth culture on the social orientation of undergraduates. Specifically the study intends to find out whether -                  
1. The youth culture influences their social orientation. 
2. Gender in the perceived youth culture influences social orientation..
3. Class/status of students in the perceived youth culture influences their social orientation.
4. Environment of students affects their social orientation. 1.4       Research Questions 
The study will be guided by the following research questions: 
1. To what extent does the perceived youth culture influences social orientation of adolescents.
2. To what extent does the sex of students in the perceived youth culture affects their social orientation
3.  To what extent does the class difference of students in the perceived youth culture affects their social orientation. 
4. To what extent does the environment of the youth influences their social orientation.
1.5 Research Hypothesis
HO1:  There is no  significant influence of perceived youth culture on social orientation of undergraduates at University of Lagos; 
HO2:  There is no  significant gender impact in youth culture on social orientation of adolescents in schools; 
H03:  There is no significant class difference in perceived youth cultural impact on social orientation of undergraduates 
HO4:  There is no significant effect of perceived youth cultural impact on social orientation of undergraduates living in the hostels and those who do not live in the hostels.
1.6 Significance of the Study 
 Findings from the study will be beneficial to the university community and stakeholders in the academic environment. The result of the study will enlighten them on the perceived gap of what need to be done in shaping the perceived youth culture and thereafter encourage student to align to what is acceptable to Nigeria environment in regards to mainlining societal decency and morality instead of copying the westernization to a fault at the detriment of social sanity. The result will further contribute to the general body of knowledge and serve as a reference material to both scholars and student who wishes to conduct further studies in related field.
1.7 Scope of the study
The scope of the study borders on the influence of perceived youth culture on social orientation of undergraduates. The study will further examine if gender, class difference and status of the perceived youth culture will have any influence on their social orientation. The study is however delimited to University of Lagos, Akoka Lagos State.
1.8 Limitation of the study
As every human endeavor is once faced with a constraint, the same was tenable during the period of this study. In the course of carrying out this study, the researcher experienced some constraints, which included time constraints,  attitude of the respondents and limitation on the sample size. On time constraint, the researcher was engaging in order academic activities simultaneously with the project, hence this prompted her to limit her sampled population to secondary school teachers alone. More so most of the respondent were bias in attending to the research instrument even when the research promised animosity of their identity. Additionally was Lack of previously conducted studies on similar topic and accessibility of sufficient current literature on the subject of youth culture and social orientation context which makes this study difficult. Regardless of the hurdles encountered, the researcher ensured that these factors were downplayed in order to produce the best result of findings.




CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION
Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.
2.1 CONCEPTUAL REVIEW
Culture
Culture can be thought of in many different ways. UNESCO used a definition in its 2001 Declaration of Cultural Diversity which was very broad: “culture should be regarded as the set of distinctive spiritual, material, intellectual, and emotional features of society or a social group and. . .it encompasses, in addition to art and literature, lifestyles, ways of living together, values systems, traditions, and beliefs.” The declaration talks about culture and identity as being part of our human rights and fundamental parts of development, in a national sense. Cultural rights are an integral part of human rights which are universal, indivisible, and interdependent. Cultural diversity widens the range of options open to everyone; it is one of the roots of development, understood not simply in terms of economic growth but also as a means to achieve a more satisfactory intellectual, emotional, moral, and spiritual existence.
Culture has also been defined as the behavior patterns, beliefs, and all other products of a particular group of people that are passed on from generation to generation. The Latin cultus means cultivation and refinement and, of course, is used in agriculture when referring to growing plants. The term also is important in referring to ‘growing’ or developing and refining human beings. Ethnicity can be seen as a dimension of culture based on heritage, nationality, race, religion, and language. The culture of a group can be defined by its behaviors in terms of music, food, customs, protocols, language, and dress, as well as by its common and agreed beliefs, myths, histories, and values. Thus, there can be cultures linked with race, geographic regions, population group, professional group, or any social group with its own culture. Youth culture has been seen as one overall culture, but it also has many different subsets according to the emphases put on particular styles of music, dress, language, or behavior. 
Culture is important in that it provides a sense of identity, belonging, and safety—all of which are known to be very important for young people’s development. Problems can arise when more than one culture is present in a geographical region. Cultures may live side by side without any effect on each other and often will change as they interact. Acculturation is the cultural change that results from continuous, first-hand contact between two distinctive cultural groups. Assimilation is what happens when absorption of minority groups into the dominant group occurs, resulting in the loss of some or virtually all of the behavior and values of the minority group. Cultures which arrive with an immigrant group can dominate, as in colonial times, or be assimilated. Another view of interaction between cultures is the alternation model. This model assumed that it is possible for an individual to know and understand two different cultures. It also assumes that individuals can alter their behavior to fit a particular social context.
Although all cultures change and develop, the cultures within youth culture probably change more rapidly than any other.
Concept of Youth Culture
Youth is known to be the most sensitive-to-changes age category, so it represents a major research interest in the context of the future trends of the society development. On the one hand, such a research focus is needed for better understanding of what is going on in the countries concerned. The issue of youth’s personal and professional development is tightly connected with that of each country’s high-quality human capital in a long-term perspective. On the other hand, globalization processes are enhancing cooperation in different spheres between the post-soviet states as well. What do we know about people living in these countries nowadays, especially about young people who will be a driving force in their countries and, therefore, globally in a couple of decades? To what extent are they similar to each other? How much do they differ? Do they value the same things? Cultural dimensions are believed to be the very factors that can contribute to a better understanding of the interplay between personal and environmental aspects when analyzing the problem in question.
	Young people who come to a new country with their families are often alternating between two cultures. They may fully integrate with both cultures or feel separated from their ethnic culture in an attempt to be accepted by the culture of their peers. They may find themselves marginalized by both cultures or  assimilated by the new culture. The most successful young people seem to be the ones who can integrate with both cultures. Thus, culture is an important part of merging the different roles young people have into an independent autonomous identity. Cultures can be inclusive or exclusive, and thus can be helpful or destructive to those individuals attempting to be part of a new culture.
Hill and Fortenberry (1953) along with others put forward that adolescence itself is a cultural concept. In their view, adolescence was created to cater to a group of people who had the spare cash to be marketed to and was viewed as a highly lucrative market in the 1950s in the United States. Indeed the authors go one step further and discuss the medicalization of adolescence which, as Steinberg suggested, could be thought of as a “dopamine receptor deficiency syndrome”4 alongside diseases like pregnancy, menopause, and perhaps even womanhood!
Vanden Bossche(1990) suggests that the idea of adolescence as a stage was first conceptualized by the Victorians in the late 19th century stemming from their concerns about what it is to be an adult. Thus arriving at adulthood was not just a coming of age but a complex moral, social, and psychological process. Adults emerged as a different kind of self. It could be conceptualized that adolescence is the “cocoon” stage preceding the emerging adult butterfly. The fact that the study of adolescence has emerged in the context of Western industrialized society and that it has evolved as the norm for all adolescents, means that it is colored by the values and norms of Western culture. This of course can produce erroneous conclusions about the nature of adolescence.
In 1916, G. Stanley Hall, known as the father of adolescent research, published Adolescence. This book marks the beginning of a systematic exploration, both empirically and theoretically, of adolescence as a unique period of the life-span. During the nine decades following its publication, research on adolescence has gradually attracted more and more attention from researchers from various disciplines such as psychology, sociology, anthropology, and medicine. Gerald Adams,7 a prominent adolescent researcher, remarked that “by the end of the 1990s the study of adolescence [had] come of age.”
Paralleling scholarly trends in other areas of psychology, the role of culture in adolescent development has been recognized for some time. For example, soon after Hall’s proclamation of adolescence as a period of Sturm und Drang (storm and stress), Margaret Mead published Coming of Age in Samoa, in which she used a cultural case study to challenge Hall’s notion.8 Such cross-cultural studies on adolescent development, however, were woefully few in number for most of the last century. Up until the 1950s, <5% of research on adolescence included cultural or cross-cultural elements. The proportion increased to 7% between the 1960s and 1980s. The past two decades, however, have witnessed a major surge: Cultural and cross-cultural research accounts for 14% of recent adolescent research.9 In the following section an outline of three major world cultures is offered to assist in understanding the different concepts that young people have around them if they travel or link with others from another culture.
Social orientation of Youth
Social orientation designates how a person is aware of, relates, and adapts to other people, whereas time approach designates how a person perceives, approaches, and manages time. Adolescent social orientation, as reflected in perceived problem solving effectiveness, identification with adult prosocial values, and self-efficacy expectations, exhibited a direct association to delinquent behavior and an indirect association to drug involvement mediated by demonstrated success in using problem solving skills.
The problems of studying character, though pushed to the periphery of psychological science, become relevant due to the need for scientific understanding of ambiguous, paradoxical models and styles of behavior, especially of young people. One and the same young person may combine political passivity in cases of legal opportunities (elections, public associations, political discussions) and political activity in its illegal forms. However, the paradoxical combination of activity and passivity, entrepreneurial spirit, and lack of initiative is a fairly frequent occurrence in other spheres of life of young people. When inconsistency and paradoxical behavior become a feature of some youth group, this fact undergoes socio-psychological and sociological analysis.
It would be unreasonable to say that social orientation of various social groups have never been the subjects of sociology. Suffice it to recall the works of M. Weber "The Protestant ethics and the spirit of capitalism" (Weber, 1990) and W. Sombart "The Bourgeois. Sociological studies" (Sombart, 1994). Successively changing each other affective, traditional, value-rational and goal rational ideal types personify the social characters of Western Europeans at various stages of historical development. The "philistine" and "entrepreneurial" types of the bourgeois social character also illustrate the "capitalist spirit" evolution of the Western European type. 
The concept of a social orientation was most fully developed by E. Fromm and D. Riesman from the Frankfurt School. Erich Fromm, having formulated the concept of a social character from the neo-Freudian and neo-Marxist perspectives, described productive and unproductive orientation. Of particular interest is the description of the market character that, from the psychologist’s point of view, dominates in modern Western society (Fromm, 2004, 1994, 2011). 
According to E. Fromm's definition, social orientation is "the core of the character common to most members of a culture, in contradistinction to the individual character, in which people belonging to the same culture differ from each other. Social character is not a statistical concept, that is, it is not just a combination of character traits characteristic of most representatives of a given culture. … Members of society and (or) various classes or groups occupying a certain social position within them must behave in such a way as to be able to function as required by the social system. The purpose of social character is to organize the energy of members of society so that their behavior is determined not by a conscious decision to follow or not follow a socially defined pattern, but by the desire to act in the way they should, and at the same time, satisfaction from actions that meet the requirements of culture". E. Fromm did not reduce social character to the modal (most common) type of individual characters or to their combination. The social character, he noted, is produced not by individual traits, but by the system of social relations and culture (Fromm, 2011).
While the concept of E. Fromm focuses on the analysis of such forms of social character as productive (constructive) and unproductive (destructive) orientations, D. Riesman, another representative of psychoanalysis, focuses on examining the types of orientations in the individual behavior: "orientation-to-tradition", "self-orientation" and "orientation-to-others." The formation of "self-orientation" is associated with autonomy and weakening of the influence of traditions on the individual behavior. As the American psychologist stated, since middle of the last century, "orientation-to-others" had been due to the growth of the influence of corporations, presenting the employee with a rigid set of role behaviors (Riesman, 1993). 
Problems of a social orientation can be traced in the works of all Frankfurt School representatives, especially G. Marcuse ("one-dimensional man") and J. Habermas ("theory of communicative action"). Analyzing such types of social action as strategic, dramatic, norm-oriented and communicative, J. Habermas associated them with a negative and constructive character. The studies of the "authoritarian personality" by M. Horkheimer and T. Adorno intersect with the social character issues. 
The proximity of the concepts of a social orientation and a youth culture should be specifically noted. The study of a national character originates from W. Wundt’s folk psychology, and is further developed in the research by M. Mead and R. Benedict. As A. Inkeles notes, so far empirical studies of a national character have not been based on well-established analytical schemes,a universally-accepted system of concepts, and descriptive variables (Inkeles, 2000). This assessment is also true in relation to Russian research in the field of national character. Some works are full of empiricism; others either describe individual traits of a national character avoiding theoretical interpretation, or completely lack empirical basis. As for the studies of a social character, they are few in number, compared to the studies of a national character; they also lack conceptual design and descriptive variables.
In case of a social character, not an individual one, this task appears to be more challenging. M. Maccoby noted that describing a social character in terms of an individual character resulted in confusion. According to M. Maccoby, for most people the social character is not rooted in their individual character, but is the result of the inculcation of cultural norms that determine social attitudes, and value orientations (Maccoby, 2020). 
However, it should be taken into account that the individual characteristics of a person are also closely related to social interactions. Therefore, we are inevitably posed with the question: to what extent and how is the social character determined firstly, by the personality core of interacting individuals; secondly, by social interactions within a particular society; and thirdly, by external social circumstances. A social character cannot be reduced to a modal (most commonly found in society) individual character or to the individual character type prevailing in society. The social character is not only a product of culture and social interactions; it also exists in the form of social interactions and cultural standards. In the authors’ view, social character represents stable types of social behavior, understood as an emergent result of social interactions. The subject of a social character is not just individuals, but also societies to which these individuals belong.
 Therefore, in social character studies, it is necessary to focus on the typical forms of social behavior of various social groups and strata. Regarding a social character, we consider these typical forms of behavior as immanently inherent in various social groups and strata. These types of behavior develop historically, are rooted in cultures and passed down from generation to generation in the form of traditions (Gaisina, Dorozhkin, Yakupova, Gainanova, Gainanova, Averkina, 2018; Gaisina, Bakhtizin, Mikhaylovskaya, Khairullina, Belonozhko, 2015).
The emergent result of social behavior has been the subject of various socio-psychological and sociological studies of mass behavior (crowd, public, audience, etc.). 
Human behavior can deviate from the individual character not only in stochastic formations, but in stable social systems as well. Individual and social characters can differ significantly under certain critical circumstances (wars, crises, disasters, etc.); an “ordinary” person with his “ordinary” behavior can manifest himself in a completely different way. In critical situations, on the one hand, the so-called cultural code and the mentality of society are most clearly manifested, on the other hand – the influence of various social expectations on human behavior (Sekerin, Gaisina, Shutov, Abdrakhmanov, Valitova, 2018). 
It is necessary to choose between individual and social imperatives, as opposed to the cultural ones. It should be noted that artistic research of a social character (in literature, theatre and cinema, fine arts) provides rich material for scientific analysis. When developing a social character concept, we should take into account the limitations of behaviorism, which reduces analysis to the description of behavioral acts, while psychoanalysis and humanism focus on the analysis of the inner world of an individual. On the one hand, individual and social characters are persistent manifestations of individual and social behaviors. On the other hand, since individual and social characters are stable behavioral strategies, it is necessary to reveal what provides such stability. 
Individual and social orientation are manifestations of essential and externally observable, and internal, latent personality traits. From the authors’ viewpoint, the character of a person is an expression of their orientations. By personality orientations, we mean stable internal regulators such as ideals, principles, beliefs, and directions. Unlike motives, orientations are more stable and oversituational. We judge the prevailing character of a person by the certainty and stability of their behavior in ambiguous, unstable situations ("it shows their character"). Thus, personality orientations represent, on the one hand, the inner core of the personality, on the other hand, the orientation of the personality's behavior. The study of individual and social characters involves the analysis of the system of "internal" and "external" orientations of the subject. In our previous research papers, within the framework of sociocultural analysis, we identified three aspects of personality orientations: orientation to the social environment (social orientations), orientation to culture (norms, values, traditions) and orientation to oneself, which are the basis of social, cultural and self-identity of the individual (Shaikhislamov, 2005). Reflection of these orientations and identities in the form of concepts, judgments, inferences, as well as self-esteem represent the We- and Self-concepts of personality. Judgments and evaluations regarding one's own individual and social character are an integral part of the We- and Self-concepts of personality.
THE INFLUENCE OF PERCEIVED YOUTH CULTURE ON SOCIAL ORIENTATION
A shift from modernity to late modernity implies that both young people’s personal experiences and their relationship with public institutions have changed radically. This change means that as identity, values and role orientations are less and less defined by tradition, adolescents face new demands in relation to the core societal institutions, notably family, work, authorities, the political system and the state. In modernity the construction of identity is understood to be largely dictated by tradition, national culture and structural position, whereas in late modern societies the task is increasingly individual, or at least it appears to be largely independent of social structure and national cultural influences (e.g. Furlong and Cartmel 1997). Along with the erosion of tradition as a guide for social action, new structures gain power to shape identities, potentially more transnationally than before. For example, Best (2009) claims that consumption has replaced social roles, norms and institutions in structuring the lives of young people experiencing flexible capitalism.
	These changes have been labelled somewhat differently by various scholars (Giddens 1991, Inglehart 1997, Bauman 1998, Hofstede and Hofstede 2005), but the essence of the argument remains the same: especially with respect to young people for whom it is proposed that traditional values have been replaced by more individualistic and less coherent values. In short, the argument suggests two interrelated, yet disparate notions. First, late modern value orientations arise from the rejection of tradition (traditional family roles, traditional political antagonisms, national values such as protestant work ethic, etc.). Second, regardless of one’s position value orientations do not form a coherent construction either for individuals or for cultures or nationalities. The second notion suggests that established sets of values are becoming more fragmented suggesting it is increasingly possible to have dissonant, even conflicting values. This would coincide with the fragmentation of identity in a postmodern condition. Another view suggests that there are other forces, notably globalization, that lead to more uniform value orientations and that the effect is cross-national. 
Globalization predicts convergence of young people’s values due to global consumerism (Schaefer et al. 2004, Best 2009), while other theories predict differences attributable to a nation’s economic development, history and culture (Inglehart 1990, p. 97). This trend, sometimes referred to as the global teen hypothesis has, however, to-date received little empirical support (Schaefer et al. 2004).
	For example, Given these differences, we hypothesised that youth from Helsinki more closely represent late modern value orientation and Glaswegian youth more modern values with more traditional elements. This notion is further supported e.g. by Inglehart’s (1997) thesis according to which ‘the Scandinavian youth should represent’  in his terminology  ‘the vanguard of postmaterial value shift’. There is some empirical support for the hypothesis that Scottish and Finnish youth differ in terms of consumerism, as in our earlier study we found those in Glasgow to be more involved in commercial youth culture than those in Helsinki (Karvonen et al. 2001). Further, compared with Finland, Scotland can be placed in closer proximity to the US, which many globalisation theorists would pinpoint as an exemplar of consumerist society. Given the strong historical, cultural and political links with America, together with a common language, Scotland (and the UK as a whole) should, therefore, be less resistant to American consumerism (e.g. the McWorld phenomena) than Finland, which has closer cultural links to other Nordic countries. That differences in values between these two nations should arise mainly from cultural influences, is supported by the fact that materially adolescents in the two countries do not differ. For example, family affluence  measured in terms of possession of cars and computers, the size of family apartment and the prevalence of family holidays  is similar in Finnish and Scottish youth (Currie et al. 2004).
	There is a large literature on young people’s value orientations, but few based on carefully designed comparisons (see however, Ger and Belk 1996, Kamano 1999, Schaefer et al. 2004). Consequently, we have limited our focus to themes central to the construction of identity among young people, such as their relationship with work, sources of authority (ranging from the family to the police and religion) and society (the political system, citizenship and welfare state) in general, as well as gender relations. As an example of a contemporary theme among present-day youth we include attitudes towards nature and environment (Morris and Schagen 1996).
	We see value orientations to be formed in the context of everyday interaction with agents and institutions of local culture including their experiences related to transitions and trajectories. We also anticipate, as the global teen hypothesis suggests, that factors such as the global media and the Internet impose increasingly similar influences upon youth from different parts of the world.
2.2 EMPIRICAL STUDIES
	In a study carried out within the framework of the project "Peculiarities of forming Russian civic identity in a multi-ethnic region (the Republic of Bashkortostan)", conducted in 2015-2016, the level of manifestation of self-orientation was measured, as well as orientation-to-tradition, and orientation-to-others (according to D. Riesman’s typology). These three orientations are significant components of a social character. Unlike D. Riesman, who was inclined to view orientation-to-others as a negative trait of personal behavior, our judgments tend to be rather neutral. The respondents were asked to agree or disagree (completely, mainly, partially) with 21 statements on their behalf ("I always make a decision myself", etc.). These judgments, representing the respondents’ self-concept, related to their social character. Each type of orientation is represented by 7 statements. There were 1000 respondents aged 18 years old and above – residents of the Republic of Bashkortostan. Young people were represented by two age groups – 18-24 and 25-30 years. The sampling is systematic, with the sampling error under 3%. A technique for measuring these types of orientations is presented in our articles (Shaikhislamov, Asadullina, Korovkina, Sadretdinova, 2019; Asadullina, Korovkina, Sadretinova, Shaykhislamov, Hajrullina, 2020).
In many ways, the protestant work ethic epitomises modernist values of progress, linearity and security. Based on a comparison between two British cohorts of young adults (born respectively in 1958 and 1970), Bynner and Parsons (2000) reported less commitment to employment among the later cohort suggesting that traditional goals of employment and affluence may have been rejected to a greater extent by the younger generation. Finnish Youth Barometers have followed work-related attitudes since 1994 but there are no signs of weaker commitment to employment. More than 80% of 1529-year-olds would accept even a temporary job instead of unemployment benefit (Myllyniemi 2007). This evidence seems to counter our broad hypothesis but the incongruity may be due non-comparable sources. Kelly (2009) notes, however, that crude generalisations concerning young people’s apparent lack of work ethic mask the fact that youth is confronted with new demands, more precariousness and even a new work ethic resting on ‘cultivation of self’. 
 Complementing these findings, Kamano (1999) found less support for consumerist ideals in Britain among a younger generation who had experienced material well-being since their childhood. However, and perhaps typical of late modernity itself, there appears to be (at least) two interpretations of these changes (see Jones 2001), the more optimistic of which anticipates the prospect of a less goal-oriented lifestyle together with more humane and collective attitudes (e.g. Inglehart 1997). By contrast, the more pessimistic interpretation suggests that post-materialist values are associated with hedonistic lifestyles and consumerism in an ever-increasing range of areas of life (Best 2009, Young and West 2010).
 In Finland, based on studies of young peoples’ attitudes from the end of the 1980s to mid-1990s, Heleve (2000) concluded that a complete break from the modernist paradigm was imminent. However, the evidence is not entirely consistent with this conclusion since during this same period, which was characterised by a fall in the standard of living, there was also an increase in negative attitudes towards refugees, development aid and unemployment support together with less tolerance of welfare ‘indulgence’ (such as abuse of social welfare). Notwithstanding this, Finnish youth do not appear particularly consumerist: social relations were perceived as by far the most important area of life in the future, while only a third of 1519-year-olds found it important to have a car by the age of 35. A high standard of living was seen as important by an even smaller group of young Finns. (Saarela 2002) This lack of emphasis on material factors is compatible with the finding that among young Finns the main condition on accepting a job was its correspondence with educational level. By contrast, and suggestive of a more consumerist value, among British youth pay was the major condition (Eurobarometer 2003). 
In sum, while the evidence regarding consumerism remains mixed, there is more suggesting British youth are more consumerist than Finnish youth. As already outlined, theories on late modernity imply a change in individual attitudes towards authority from one emphasizing traditional views to another more individualized and potentially fragmented position. Changes in young people’s attitudes have also been described in respect of several key societal issues. For example, several studies have found young people to have become more cynical about politics (see e.g. Buckingham 1999). In the US, values reflecting the pursuit of one’s own well-being  in terms of financial security and prestigious status  have been increasing, while concern for the welfare of the broader community appears to have decreased for decades among young people (Kirkpatrick Johnson and Monserud 2009). At the same time, concern has risen over their sense of belonging to society or citizenship (see e.g. Hall et al. 1999) and over the excess of forms of citizenship, namely strong patriotism and nationalism.
Despite these representations, it is clear that many young people profess a keen orientation towards environmental issues (Morris and Schagen 1996, Skogen 1999) and that their political involvement extends beyond the traditional political arena (Paakkunainen 2007) incorporating new issues and new political forms on the agenda (for example animal rights). Cross-cultural comparisons show that young Finns are more involved in social and political organisations than their UK counterparts (Eurobarometer 2003), suggesting a stronger sense of citizenship. It is also the case that concern about the disengagement of young people has been especially marked in the UK (see Catan 2004) although there is evidence that a significant minority of UK youth do engage in a range of activities (e.g. volunteering) indicative of a strong sense of citizenship. In broad terms the limited evidence thus suggests that the sense of citizenship is stronger in Glasgow. On the other hand, while the evidence remains mixed in terms of political involvement generally, environmental issues in particular seem to be more on the political agenda of young Finns. Finally, gender roles are another core area subject to rapid social change which is likely to be reflected in changing attitudes. Burt and Scott (2002) argue that despite consistently documented gender differences in gender role attitudes, there is evidence that British males (both adults and adolescents) increasingly accept non-traditional female roles. To our knowledge, there is no direct evidence about gender role attitudes among young Finns as compared with their UK counterparts, but on the basis of the much longer historical involvement in the labour market by Finnish women, coupled with much greater levels of state support for childcare (e.g. one month paternity leave), it might be expected that young people in Finland would be less traditional in their attitudes than those in the UK.

	



CHAPTER THREE
RESEARCH METHODOLOGY
3.1	INTRODUCTION
	In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.
3.2	RESEARCH DESIGN
Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e., mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.
3.3	POPULATION OF THE STUDY
	According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description.
The study examined the influence of youth culture on the social orientation of adolescents in University of Lagos, Akoka Lagos. Student from the University form the population for the study.
3.4	SAMPLE SIZE DETERMINATION
A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.5	SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE
According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.
In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of all the entire population of  student in university of Lagos Akoko, the researcher conveniently selected 120 as the sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.6 	RESEARCH INSTRUMENT AND ADMINISTRATION
The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section inquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.7	METHOD OF DATA COLLECTION
Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.8	METHOD OF DATA ANALYSIS
The responses were analyzed using simple percentage in frequencies and tables which provided answers to the research questions. Hypothesis test was conducted using ANOVA and T-test statistical tool SPSS(v.2.3).
3.9	VALIDITY OF THE STUDY
Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.10	RELIABILITY OF THE STUDY
The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.
3.11	ETHICAL CONSIDERATION
The study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	Preamble
This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of one hundred and Twenty (120) questionnaires were administered to respondents of which all were returned and validated.  For this study a total of 120 was validated for the analysis.
4.2	DEMOGRAPHIC INFORMATION
Table 4.1: Demographic profile of the respondents
	Demographic information
	Frequency
	Percent

	Gender
Male
	
	

	
	70
	58.3%

	Female
	50
	41.7%

	Age
	
	

	18-22
	44
	36.7%

	23-27
	56
	46.7%

	28-32
	13
	10.8%

	33+
	07
	5.8%

	Marital Status
	
	

	Single 
	97
	80.8%

	Married
	23
	19.2%

	Separated
	00
	%

	Widowed
	00
	%

	Education Level
	
	

	Undergraduates
	108
	90%

	Post Graduate
	12
	10%


Source: Field Survey, 2021
4.2 DESCRIPTIVE ANALYSIS
QUESTION 1: To what extent does the perceived youth culture influences social orientation of adolescents.
Table 4.2 
	Options
	Frequency
	Percentage

	High Extent
	70
	58.3%

	Low Extent
	36
	30%

	Undecided
	14
	11.7

	Total
	120
	100


Field Survey, 2021
From the responses obtained as expressed in the table above, 58.3% of the respondent  said high Extent, 30% of the respondent  said Low Extent, while the remaining 11.7% of the respondent  were undecided.
QUESTION 2: To what extent does the sex of students in the perceived youth culture affects their social orientation
Table 4.3
	Options
	Frequency
	Percentage

	High Extent
	98
	81.7%

	Low Extent
	12
	10%

	Undecided
	10
	8.3%

	Total
	120
	100


Field Survey, 2021
From the responses obtained as expressed in the table above, 81.7% of the respondent  said High Extent, 10% of the respondent  said Low Extent, while the remaining 8.3% of the respondent  were undecided.
QUESTION 3: To what extent does the class difference of students in the perceived youth culture affects their social orientation. 
Table 4.4
	Options
	Frequency
	Percentage

	High Extent
	56
	46.7% 

	Low Extent
	44
	36.7%

	Undecided
	13
	10.8%

	Total
	120
	100


Field Survey, 2021
From the responses obtained as expressed in the table above, 46.7% of the respondent  said High Extent, 36.7%% of the respondent  said Low Extent, while the remaining 10.8% of the respondent  were undecided.
QUESTION 4: To what extent does the environment of the youth influences their social orientation.
Table 4.5
	Options
	Frequency
	Percentage

	High Extent
	76
	63.3%

	Low Extent
	30
	25%

	Undecided
	14
	11.7%

	Total
	120
	100


Field Survey, 2021
From the responses obtained as expressed in the table above, 46.7% of the respondent  said High Extent, 36.7%% of the respondent  said Low Extent, while the remaining 10.8% of the respondent  were undecided.
4.3 TESTING HYPOTHESES
HO1:  There is no  significant influence of perceived youth culture on social orientation of undergraduates at University of Lagos.
HO2:  There is no  significant gender impact in youth culture on social orientation of adolescents in schools.
H03:  There is no significant class difference in perceived youth cultural impact on social orientation of undergraduates.
HO4:  There is no significant effect of perceived youth cultural impact on social orientation of undergraduates living in the hostels and those who do not live in the hostels.


HYPOTHESIS ONE: 
HO1:  There is no  significant influence of perceived youth culture on social orientation of undergraduates at University of Lagos; 
Table 4.6: Model Summary
	
	
	
	Adjusted
	Std. Error of the

	Model
	R
	R Square
	R Square
	Estimate

	1
	.407(a)
	.166
	.157
	.739

	
	
	
	
	


a. Predictors: (Constant), Youth Culture
Table shows the model summary of the multiple regression equation that predicted the significance of the regression model. In this case Youth Culture can explain a significant variance on social orientation. The independent variable of youth culture accounts for 40.7% of the variance on social orientation, this table provides useful information about the regression analysis. It shows the variation in the dependent variable (pro-social behavior) that can be attributed to the independent variable (Youth culture). The R Square value is 16.6, expressed by a percentage. The standard error of estimate (SE) indicates that on average there is a predicted regression line by score of 0.739. Based on this, the adjusted R Square shows 0.157
Table 4.7: ANOVA (b)
	
	
	Sum of
	
	Mean
	
	

	Model
	
	Squares
	Df
	Square
	F
	Sig.

	1
	Regression
	10.631
	1
	10.631
	19.481
	.000(a)

	
	Residual
	53.479
	119
	.546
	
	

	
	Total
	64.110
	120
	
	
	

	
	
	
	
	
	
	


a Predictors: (Constant), Youth Culture.
b Dependent Variable: Social Orientation.
The unstandardized coefficient B column gives us the value of the intercepts and the slope of the regression line. The standardized Beta Coefficient column us of the contribution an individual variable makes to the model. For instance, the unstandardized regression weights (B) is .536 while the standardized regression weight (B) is .407. It is evident from the table that the variable enters the regression equation at .001 level of significance. The t-observed value of the predictor showed .536. From the table above it can be seen that Youth Culture provides 0.407 on pro-social behavior. The t-value for Emotional intelligence (=3.494. p<0.00) shows that the regression is useful. Hence, the alternative hypothesis which says Youth Culture exerted a significant effect on Social orientation is accepted.
Table 4.8: Coefficients (a)
	
	
	Unstandardized Coefficients
	
	Standardized Coefficient
	T 
	Sig.

	Model
	(constant)
	B
	Std. 
Error
	Beta
	B
	Std. Error

	1
	Significant Influence of perceived youth culture on social orientation of undergraduates
	1.923


.536
	.550


.121
	


.407
	3.494


4.414
	.001


.000


a Dependent Variable: Social Orientation.
Interpretation of results
From the above findings we can deduce that Youth Culture exerted a significant influence on social orientation.
Decision Rule
Reject the null hypothesis (H01) and accept the alternative hypothesis (Ha2). Therefore, emotional intelligence exerts a significant effect on pro-social behavior.
TEST OF HYPOTHESIS TWO
HO2:  There is no  significant gender impact in youth culture on social orientation of adolescents in schools.
Hi: There is a significant gender impact in youth culture on social orientation of adolescents in schools.
Table 4.9: Model Summary
	
	
	
	Adjusted
	Std. Error of the

	Model
	R
	R Square
	R Square
	Estimate

	1
	.410(a)
	.168
	.160
	.49481

	
	
	
	
	


a Predictors: (Constant), Gender Impact in Youth Culture
Table shows the model summary of the multiple regression equation that predicted the significance of the regression model. In this case Gender Impact in Youth Culture can explain a significant variance on social orientation. The independent variable Gender impact accounts for 4I.0% of the variance on social orientation, this table provides useful information about the regression analysis. It shows the variation in the dependent variable (social interaction) that can be attributed to the independent variable (Gender impact). The R Square value is 16.8, expressed by a percentage. The standard error of estimate (SE) indicates that on the average there is a predicted regression line by score of 0.49481. Based on this, the adjusted R Square shows 0.160.
Table 4.10: ANOVA (b)
	Model
	
	Sum of
	Df
	Mean
	F
	Sig.

	
	
	Squares
	
	Square
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	Regression
	4.854
	1
	4.854
	19.826
	.000(a)

	1
	Residual
	23.994
	119
	.245
	
	

	
	Total
	28.848
	120
	
	
	

	
	
	
	
	
	
	


a Predictors: (Constant), Gender Impact in Youth culture       
b Dependent Variable: Social Orientation.
Table 4.11: Coefficients(a)
	
	
	Unstandardized Coefficients
	
	Standardized Coefficient
	T 
	Sig.

	Model
	(constant)
	B
	Std. Error
	Beta
	B
	Std. Error

	1
	 significant gender impact in youth culture on social orientation of adolescents in schools
	3.015


.322
	.303


.072
	


.410
	9.959


4.453
	.000


.000



The unstandardized coefficient B column gives us the value of the intercepts and the slope of the regression line. The standardized Beta Coefficient column us of the contribution an individual variable makes to the model. For instance, the unstandardized regression weights (B) is .322 while the standardized regression weight (B) is .410. It is evident from the table that the variable enters the regression equation at .001 level of significance. The t-observed value of the predictor showed .322. From the table above it can be seen that gender impact in youth culture provides 0.410 social orientation, which is the person’s value. The t value for gender impact (=9.959. p<0.00) shows that the regression affects pro-social behavior. Hence, the alternative hypothesis which says Promotional activities act as incentives to attract customers’ significant gender impact in youth culture on social orientation of adolescents in schools should be accepted.
Interpretation of results
From the above findings we can deduce that Assertiveness exerts a significant effect on pro-social behavior.
Decision Rule
Reject the null hypothesis (H02) and accept the alternative hypothesis (Ha2) and. Therefore, Assertiveness exerted a significant effect on pro-social behavior.

HYPOTHESIS THREE
H03:  There is no significant class difference in perceived youth cultural impact on social orientation of undergraduates.
Table 4.12: Significant differences in class/status in perceived youth cultural impact on social orientation of undergraduates.
T-Test
	Group Statistics

	
	CLASS/STATUS
	N
	Mean
	Std. Deviation
	Std. Error Mean

	social orientation
	Rich Student
	52
	208.4000
	46.49821
	9.29964

	
	 Poor Student
	68
	236.2800
	40.35838
	4.66018




	Independent Samples Test

	
	Levene's Test for Equality of Variances
	t-test for Equality of Means

	
	F
	Sig.
	t
	df
	Sig. (2-tailed)
	Mean Difference
	Std. Error Difference
	95% Confidence Interval of the Difference

	
	
	
	
	
	
	
	
	Lower
	Upper

	social orientation
	Equal variances assumed
	.555
	.458
	-2.878
	119
	.005
	-27.88000
	9.68683
	-47.10319
	-8.65681

	
	Equal variances not assumed
	
	
	-2.680
	36.814
	.011
	-27.88000
	10.40195
	-48.95996
	-6.80004



From the first table above (Group statistics), we can observe that 52 undergraduate are from rich class while 68 are from poor class background. The mean showed that there is a mean difference of 27.88 between the  class/status in perceived youth cultural impact on social orientation of undergraduate. This difference was further explained by the standard deviation of 6 between the two groups.
The rule states that if the Sig (2-Tailed) value is greater than .05, conclude that there is no statistically significant difference between the two conditions, while If the Sig (2-Tailed) value is less than or equal to .05, conclude that there is a statistically significant difference between the two conditions.
The results shows that  Sig (2-Tailed) value (.011 and .005) is less than .05. hence we conclude that there is a statistically significant difference in  class/status in perceived youth cultural impact on social orientation of undergraduate.
HYPOTHESIS FOUR
HO4:  There is no significant effect of perceived youth cultural impact on social orientation of undergraduates living in the hostels and those who do not live in the hostels.
Table 4.12: Significant differences in perceived youth cultural impact on social orientation of undergraduates living in the hostels and those who do not live in the hostels.
T-Test
	Group Statistics

	
	Youth Culture
	N
	Mean
	Std. Deviation
	Std. Error Mean

	social orientation
	Hostel Student
	43
	208.4000
	46.49821
	9.29964

	
	 Outside Hostel
	77
	236.2800
	40.35838
	4.66018




	Independent Samples Test

	
	Levene's Test for Equality of Variances
	t-test for Equality of Means

	
	F
	Sig.
	t
	df
	Sig. (2-tailed)
	Mean Difference
	Std. Error Difference
	95% Confidence Interval of the Difference

	
	
	
	
	
	
	
	
	Lower
	Upper

	social orientation
	Equal variances assumed
	.555
	.458
	-2.878
	119
	.005
	-26.88000
	9.68683
	-47.10319
	-8.65681

	
	Equal variances not assumed
	
	
	-2.680
	36.814
	.011
	-26.88000
	10.40195
	-48.95996
	-6.80004



From the first table above (Group statistics), we can observe that 43 undergraduate are living in Hostel while 77 are living outside the hostel. The mean showed that there is a mean difference of 26.88 between the  class/status in perceived youth cultural impact on social orientation of undergraduate. This difference was further explained by the standard deviation of 6 between the two groups.
The rule states that if the Sig (2-Tailed) value is greater than .05, conclude that there is no statistically significant difference between the two conditions, while If the Sig (2-Tailed) value is less than or equal to .05, conclude that there is a statistically significant difference between the two conditions.

The results shows that  Sig (2-Tailed) value (.011 and .005) is less than .05. hence we conclude that there is a statistically significant difference in  perceived youth cultural impact on social orientation of undergraduates living in the hostels and those who do not live in the hostels.

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1 SUMMARY
The study examined the influence of youth culture on the social orientation of adolescents in University of Lagos, Akoka Lagos.The study will further examine if gender, class difference and status of the perceived youth culture will have any influence on their social orientation. 
The descriptive research survey was employed to assess the opinions of the respondents. A total of 120 (one hundred and twenty) students were sampled for this study.  Well structured questionnaire was issued to the 150 respondent of which total of 141 responses were retrieved  and validated for the study. Data was analyzed in frequencies and tables using  simple percentage. Four null hypotheses were formulated and tested using the t-test and Analysis of Variance (ANOVA) at 0.05 level of significance.
5.2 CONCLUSION
At the end of the analyses, the following conclusions were reached: Hypothesis one found that there is a significant influence of perceived youth culture on social orientation of undergraduates at University of Lagos; Hypothesis two found that there is a significant gender impact in youth culture on social orientation of adolescents in schools; Hypothesis three found that there is a significant class difference in perceived youth cultural impact on social orientation of undergraduates and finally finally, hypothesis four found that there is a significant effect of perceived youth cultural impact on social orientation of undergraduates living in the hostels and those who do not live in the hostels.
5.3 RECOMMENDATION
Based on the conclusions arrived at, at the end of this study, the following recommendations were made as possible solutions to the problem of perceived low social orientation of youths in the school and outside of it:
(1)         Youths should exhibit proper attitude to their cultural heritage. They should also understand that for them to be able to uphold good or higher social orientation, they would do well to possess high or healthy self-concept which is a positive way of how an individual sees himself/herself. It is recommended that youths should possess high and healthy self-concept in order to do well in life.
(2)         Both male and female students should inculcate their cultural values and norms that are required in the society. They should not try to uphold those norms and values that are inimical to the cultural heritage in a normal and decent society. Male and female youths of the society should know that they are the leaders of tomorrow, and as such, they should keep to the cultures and behaviours that are accepted in their community, rather than behaving unseemingly and irrationally, which is not a healthy attribute of a good society. Male and female youths should socialize correctly, doing it with decorum and maturity. They should shun acts and behaviours that can make them to be seen as delinquents and indisciplined in the society.
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QUESTIONNAIRE
PLEASE TICK [√] YOUR MOST PREFERRED CHOICE AND AVOID TICKING TWICE ON A QUESTION
SECTION A
PERSONAL INFORMATION
Gender
Male [  ]	Female [  ]
Age 
25-30 [  ]
31-36 [  ]
37-42 [  ]
43 and above [  ]
Marital Status
Single  [   ]
Married  [   ]
Separated  [   ]
Educational Qualification
uNDER
QUESTION 1: To what extent does the perceived youth culture influences social orientation of adolescents.
	Options
	Please Tick

	High Extent
	

	Low Extent
	

	Undecided
	


QUESTION 2: To what extent does the sex of students in the perceived youth culture affects their social orientation
	Options
	Please Tick

	High Extent
	

	Low Extent
	

	Undecided
	



QUESTION 3: To what extent does the class difference of students in the perceived youth culture affects their social orientation. 
	Options
	Please Tick

	High Extent
	

	Low Extent
	

	Undecided
	



QUESTION 4: To what extent does the environment of the youth influences their social orientation.
	Options
	Please Tick

	High Extent
	

	Low Extent
	

	Undecided
	





