THE IMPACT OF NEWS COMMENTARIES ON RADIO LISTENERS (A CASE STUDY OF FEDERAL RADIO CORPORATION OF NIGERIA ENUGU)

ABSTRACT

The aim of this research project is to know the essence of radio commentaries and its impact on the listeners.

The project stars with information which given insight into the historical  back ground of news commentaries.

It processed to examine the impact news commentaries creates to this listens and the distinguishing features.  It then derives into detailed exposition of relevant literature formation of research question and hypothesis.

The research question was formulated to properly address the problem on radio commentary in relation to its listens.  Questionnaire were administered to the sampled respondents. The findings on the study reveled that news commentaries have less impact on some resident of the country as a result of low level of awareness and illiteracy.

The research recommended that radio news commentaries should create enough awareness to control the effect of illiteracy level of respondent and also further studies should be encouraged.        

CHAPTER ONE

INTRODUCTION

The history of radio news commentary in Nigeria dated back to the 1930’s when what was known as radio receiver was just a wooden box and as amp liter.  The audience has thrilled by these live commentaries run by various pioneer commentators. Ever since the tradition of running radio commentary has remained with radio to this day. In presidential democracy such as ours news commentary whether on the  radio newspaper or television do not only serve as surveyor of public opinion but also serve as a requisite for bridging the credibility gap between government and the governed. Perhaps, it might be necessary to draw a line of distinction between news and news commentary. A news caster presents straight news without additional comment.  While a news talk provides background information to the new.  Writing on the uses of radio, Richard Aspinall said that:

“with limits radio can persuade   and effectively influence large  audience thereby contributing substantially to the thinking of the nation”   

in the Nigeria media house today news commentary has become a ferment feature.  Airtime is allowed to news commentary immediately after major news- bulletins perhaps as an attention gaining strategy.   The media house not only give air space to commentaries written by its own staff but also uses those written in the additional headlines of various  new papers this giving freedom of expression a chance. Today the media house news - commentary not only interpret the news but sometimes comment on societal problems but what happens to the problems or issues of the society and the views expressed by the news- talk after these Tracie broadcasts as in the media house?

Do they influence the attitude and an opinion of the country’s listening public?

1.1
BACKGROUND OF THE STUDY

Perhaps 50 percent of each radio news commentary listeners who forget to fund their radio during commentary do so are more accustomed to the news paper additional page to which they can easily refer may be and may be not we shall find cut through survey in the subsequent chapters.

Owing to the fact that news- commentary are aired to  listeners and are not seen we have therefore taken it upon ourselves to present at least except of two news commentary aired by ESBS  and FRCN Is it not often said that seeing is believing? Indeed sight or vision is an indispensable in learning and retention –vision is said to aid the memory to produce previously retained content.  And for quick remembrance of past new-talks by respondents these excerpts shall serve as basis for our analyses.  We shall present them to our respondents for answers

1.2
STATEMENT OF PROBLEM

A country like Nigeria with diverse culture and human resource & need radio commentaries or news talk capable of interpreting events bordering global and societal issues. Obviously these news-commentary are staunchly provided to listeners on a daily basis. Unfortunately about 80% of radio listeners ignore news- talk once they have listened to actual news broadcast but radio listeners are 100% attentive to sport commentaries. If all radio commentaries are said to interpret events occurring earlier on illuminating the hidden fact (news behind the news) to the layman then it is  to be preferred to actual broadcast. Moreover generally the Nigeria audience seems not to appreciate radio commentaries as their western counterpart who listen to radio and write feedback to their radio stations such as BBC which in turn  offers them a round the clock service.

SIGNIFICANCE OF THE STUDY

The foregoing objectives apart the present study must be seen to be significance or relevant to mass communication at least on two grounds.

First, it focuses on Nigeria media consumer on news- commentaries which is a medium essentially designed for news broadcast and its obligatory effort interpreting new to its listeners through commentaries.

The second point or relevance of this study is its typology. Being an audience research this study seeks to emphasis that communication without feedback is incomplete.  We might wrap up this relevance of feedback   in the words of Quall and Brown  

“ In any communication system feedback from receivers to a communicator is

a necessary ingredient fro maximum efficiency.  Ti is the only true indicator of the effectiveness to reach the people and it provides the only safe basis for alteration of any format”

RESEARCH QUESTION

Do the news commentary ever steer a middle course at times disagreeing with government policy and at the other time selling it

To what extent have the suggestion and opinion offered by the news talk as solution to societal problems been adopted in the society.

What are the criteria fro selecting among others the news talk to be aired?

Considering the frequency that news talk are and have the purpose tended to induce  the desired effect

How often are the suggestions and opinions contributed   in the news talk adopted by the lecterns  

Does Nigeria radio news talk influence the attitude and opinions of the listening public?

How many media consumer listen to and make use of any Nigeria news  talk

RESEARCH HYPOTHESIS

To provide some dues as the direction of this inquiry the following hypothesis have been put forward to us.

H1:
Radio audience in Nigeria do listen to new talk because the letter are 

Mere  repetition of actual broadcast.

H0:
Radio audience in Nigeria do not listen to new talk because the letter are 

Mere repetition of actual broadcast

H2:
Things are likely to continuously exhibit this trend toward Nigeria radio 

News talks so long as strong foreign counterparts exist.

H0:
Things do not continuously exhibit this trend toward Nigeria radio 

News talks so long as strong foreign counterparts exist.

H3:
That spot commentaries are livelier and therefore more interesting than 

New talk 

H0:
That spot commentaries are not livelier and therefore more interesting than new talk.

DEFINITION OF TERM

We are obligated to define the conceptual and key operational definitions are given blow:

Commentary 

Listeners

ESBS and FRCN

Effectiveness

Method of presentation 

CONCEPTUAL DEFINITION  

i.
Commentary: This offer listener information on current issues or research of current relevance which helps in directing the minds of the entire audience including those in authority and subjects.

ii.
Impact:
According tot the oxford paper- back dictionary it means idea in as much as this is valid? Impact here shall be operationally seen to be effective in result of radio news talk.  It provides such detailed and in-depth opinion as would enable the listeners to interpret the significance of news     
iii.
Listener:
These are the audience of radio news talk.

iv.
ESBS and FRCN:

ESBS stands for Enugu state broadcasting service and FRCA stands for federal radio corporation of Nigeria

v.
Effectiveness:
This means that ESBS /FRCN commentaries are achieving the intended result aims and objective to which it was established 

vi.
Method of Presentation:
This is the technique to which commentary is delivered to the target audience through radio. 

ASSUMPTION

All the studies of the research work will be passed on survey method. The survey research method will be adopted because in any experimental research the researchers have studied without injecting extraneous variables.  On the other hand the survey research usually involved studying the attitudes of pole, which cannot be predicted.

It is therefore believed that at the end of this research work a reliable and depended able result will be achieved.   

LIMITATION OF THE STUDY

We shall not hesitate to state the inherent factors which we encountered in the course of our research that may likely influence our working sampling result one of these factors is that of all our intended diversified respondents only the ones belonging to the middle class or upper stratum of the society responded positively to listening to news - talk or commentaries.  And this makes the result slanted to only the opinions of this class of people.

Another limitation was that of the “ fear syndrome” in Nigeria respondents, some people whom other wise would have been good material for our research we discovered were reluctant to make any comment for fear of being quoted so we are only making use of the available and willing respondents.

CHAPTER TWO

LITERATUE REVIEW

SOURCE OF LITERATURE

There is no doubt that a study of this magnitude requires that some critical examination be made on already existing literature with contemporary views and idea in the field of study.

The literature used were mostly acquired from past research studies done by mass communication students/ scholars radio commentary programmers reference books and interview!

This is apart from other theoretical literature, which extensively attempted to explain the use of radio commentary as a medium for information education and enlightenment.

The radio news commentary is a means of communication that impact knowledge.  Radio is a means of communication that relies on the use of electro- magnetic waves used for radio communication are similar to light and heat waves but are generally much slower in frequency.

The information transmitted by radio is carried by electromagnetic wave system called the wave carrier”. The wave is modulated (varied) in some fashion by the electrical signal representing the information to be transmitted. The modulated carrier wave is feed to a transmitting antenna, which launches the electromagnetic wave into the space. At the transmitted wave is captured by another antenna this signal is fed to a receiver, which separates the desired information form the carries. The information is then converted from electronic energy into sound energy.

THE REVIEW

A lot of studies have been done in the area of radio commentary especially in ESBS and FRCN.

We shall begin with a report on our interview we held with Mr. John Agusi, deputy director and Mr. Emma Atama Editor of commentary both are from department of current Affairs ESBS.  The interview went like this what purpose does news commentaries broadcast by ESBS organization intended to serve radio listeners.  Mr. Agusi said commentary serves radio listeners by giving detailed information about an opinion it entertains and also appeal opinion of the radio listeners he went further to explain that radio commentary give historical. Antecedent of the matter at hand before liking it up to the present matter.

Mr. Emma Atama the editor of commentary give his contribution by saying radio commentary gives an analytical insight on any issue by virtue of the subject matter treated in commentary.  He said radio news commentary can be educative more than informative; it gives commentary of anything under the sum.  In other words radio new commentary can be written on any topic of ones choice.

Asked to comment on how the radio service draws the attention of the federal government to certain issues arising from the commentaries that might require its attention? Mr.  Atama replied that the federal government ought to monitor the commentary programme.  He said radio news commentary helps to cue and change government policy by making them to seat up their responsibilities. It draws the attention of the government to act positively to societal problem e.g. bad roads careless gun fire (stay bullet) by the police calling for aids etc. the next question was how can radio commentary avoid to law of defamation in the Nigeria society? The commentary editor Mr. Atama said it requires technical know how and intelligent ability of the editor to remove any defamatory statement that might implicate the station.  Mr. John Agusi contributed by saying through investigation should be carried out and enough fact to back up the story that is aired as commentary so that if a case of defamation arises they can be able to defend themselves. He said commentary should be objective and subjective in opinion and that derogative (abusive) language should be avoided.

When asked to comment on radio commentary, Mr. Emma Anyamalohon from FRCN said that radio news commentary no longer take place in Enugu station of FRCN that it is now on a network basis. He said that the organization has adopted the suggestion and opinion contributed by radio listeners.

The commentary under review here is that which was aired by ESBS on the issue of impeachment of president Obasanjo by the House of Representatives. The commentary helped radio listeners in forming and changing their opinion and educating them in having a for-knowledge about the bad and good side of impeachment the level of accusation and the implication of impeachment and also the consequence it may cause.

By airing these facts behind the straight news radio commentaries has succeeded in enlightening the average radio listeners in Nigeria today making them wiser in looking beyond more occurrences in the society far into hidden meaning. Sometimes radio station does these effectively using a recast in the Igbo or local dialect.

As a further support for role of commentary in developing the society Edward Sapire said some process of communication is needed for and the understanding which prevail within. Also Wilbur Schramm in his books “ mass media and national development said.

The media are agents of social change that for an impact to be made by any mass media, the populace must first become aware of a need which is not satisfied by present custom and must subsequently invert or borrow a behavior closer to meeting the need.

It has been said that the mass medial mass age have a grate impact on the audience and therefore serve as instrument for social change not “by creating or shaping our impression of various aspects of the environment through selective presentation and through emphasizing and de-emphasizing certain theme” Melvin De Fleur called this “cultural norms theory”

Using impact the mass media may initiate organized social action by exposing condition which are at variance with public announcement of deviation mass media exposure may elicit some degree of publication through radio news.

ESBS and FRCN commentaries are aired respectively from the time of?

ESBS


FRCN

6.40am

7.25am      

3.40am

4.25am

6.10am

10.25am

2.3 THEORETICAL FRAMEWORK
The mass communication theory that is best for this study is the uses and gratification theory. The theory was propounded by Katz in 1970 and it is concerned with how people use media for the gratification of their needs. It believes that people choose what they want to see or read and the different media compete to satisfy each individual’s need.

 In this theory, the audience perceive same news item in a different ways because of the audience member believe, custom and ideology. It is individual perception, retention, interaction etc that shows what the audience make of a news item.

2.4 SUMMARY OF LITERATURE REVIEW

In the view made reference to relevant literature in order to portray the impact of radio news commentaries on the media consumers the quotation from Schramm Wilber aptly sums up the result of much of this work and hardly seems a surprising conclusion.  A brilliant inspiring commentary will help people to learn and know more effectively than a badly written in accurate correspondence lesson.

This we observed that through radio news commentaries societal problem have been spotlighted and offered solutions to solve them.  Although most of these problems still exist in the society also most of the suggestion and opinion of the said commentaries is not positive actions be bring about desired change.

To this effect we shall make our modest commendation in the subsequent chapters. 

CHAPTER SUMMARY

In this review the researcher has sampled the opinions and views of several authors and interviews. The works of scholars who conducted empirical studies have been reviewed also. The chapter has made clear the relevant literature.

CHAPTER THREE

3.0
RESEARCH METHODOLOGY

Bearing in mind the fact that there are different classes of research methodology open to any researcher one has to agree that the versatility of a research depends on its knowledge on the application of the research process. It is a truism that no method of research is better or superior to another rather the use of any one method depends on the nature and the scope of the research.

RESEARCH METHOD

Mr. E.C OSULA in his book “introduction to research methodology” stated that an important feature that determine the research method to be applied in a study is the nature of the problem studied so in this study we will use the survey method. This is most appropriate because survey method is meant to be used to collect information from people in real life situation says Mr. J.E Alika in his statistic and research method.
RESEARCH DESIGN

For the research design we shall start by choosing the population, which is resident Enugu state.

Hundred persons shall be interview in Enugu state at different area respectively.

Copies of questionnaire will be distributed and collected on the same day to avoid sampling error. The response will be analyzed and then subsequent recommendation and conclusion made. 

RESEARCH SAMPLE

Our sample for this study will be 100.  a total of 100 questionnaire will be distributed to  100 people. Twenty questionnaires into five places will be administered in Enugu state. Ten questionnaires will be tested to measure the validity of the questionnaire. Systematic random sampling will be used to get the sampling size.

In choosing this we will toss a coin to determine which of the sides that should be chosen. We will sample every fifth building on the sides we have chosen and every first room or flat in the building we will also sample the questionnaire in institute of management and technology (I.M.T) premises.

DATA ANALYSIS

The percentage and tabular method of analysis will be used to analyze the data collected.  This is because of simplicity and clarity. The method is done to be understood by a layman at a glance.  People will know the result of the analyses and which hypothesis is validated and the one not validated by empirical test.

Other method of analysis like content analysis and hindquarter demands experimental work like reading through the whole work and some mathematical calculation, which every reader may not have the time and knowledge to do respectively.  The method to be applied will make for concise and concrete analysis unlike the descriptive analysis.

CHAPTER FOUR

DATA ANALYSIS AND RESULT

The percentage and tabular method of analysis are used here to analysis the data collected. This is because of simplicity clarity and understanding which the method has to offer to a layman at a glance.

Reader will know the result of the analysis and which hypothesis is validated and one not validated by empirical test.

DATA ANALYSIS

Respondent to our questionnaire here form the mass of data (information) as are properly tabulated and analyzed in the result.

The statistical technique employed here allows for easy distribution of data.

RESULT

Table I to Vi below shows the number of questions directed at residential of five selected areas in Enugu State.

More importantly it show respondents reaction to our research hypothesis

TABLE I

QUESTION I:

Respondent’s listener ship score 

Question: How often do you listen to radio news commentaries?

	Variable 
	Frequency 
	Percentage 

	Regularly 
	25
	25

	Occasionally 
	75
	75

	Total
	100
	100


The table shows that 25% of the respondent from the various area listen regularly to radio news commentaries whole 75% listen occasionally, which is even often by change and not intentionally 

TABLE II

QUESTION II

Table II test for impact of listeners 

Question: Has radio commentary influenced your attitude and opinion on a particular issue?

	Variable 
	Frequency 
	Percentage 

	Yes
	32
	32

	No
	68
	68

	Total
	100
	100


Table II shows that only 32% or respondent in the five area admit to having been influenced by radio commentaries on one point or the other while 68% claims otherwise.

QUESTION III

TABLE III:
Test for validity of hypothesis question: Between commentaries and straight news report which of these gives more balanced information?

	Variable 
	Frequency 
	Percentage 

	Commentaries 
	26
	26

	Straight news
	74
	74

	Total
	100
	100


The above result reveals that a whooping 74% responded in favour of straight news report claming that to them commentaries are more repetitions of actual broadcast.  But 26% of respondent prefer commentaries still.

QUESTION IV

TABLE IV:
Test for validity of hypothesis 

Question: 
Do you prefer sport commentaries to news commentaries 

	Variable 
	Frequency 
	Percentage 

	Sports commentaries 
	94
	94

	News commentaries 
	6
	6

	Total
	100
	100


Table IV shows that a majority of 94% of respondent answered in the affirmative while only a meager 6% answered in the negative 

Question V

Table V:
Test for impact of past radio commentaries based on one airedon Wednesday August 7, 2005

Question: such radio commentaries on child abuse and neglect have such notorious acts been aired in this particular episode?

	Variable 
	Frequency 
	Percentage 

	Yes
	67
	67

	No
	33
	33

	Total
	100
	100


This question is drawn from an excerpt of past radio news commentary and is used here as one of the basis for our analysis.  More people responded in the affirmative while 33% said people have and will continue to abuse children rights so long as the economic crunch bits them hard.

QUESTION VI

TABLE VI
Question drawn from commentary aired 

Tuesday 2,2005

Question: Did the radio commentary on the abuses of the police on reckless killing all in the name of stray bullet create any positive awareness.

	Variable 
	Frequency 
	Percentage 

	Yes
	80
	80

	No
	20
	20

	Total
	100
	100


Most or majority of those interviewed confessed that the above commentary served as a eye opener as to the real causes of constant reckless killing of the police on innocent people but 20% of respondent maintained that public awareness so far has not stopped such notorious act for reoccurring from year to year. 

DISCUSSION

First and foremost the first question which result appeared in table I was designed to ascertain form the respondents their level of listener ship of radio news commentaries. This question serves as a preamble to some further specific 

Questions based on except form radio commentaries under study

However the result revealed that perhaps due to variation in level of education and probably area of residence.  Certain respondent at Enugu State are seldom aware of such phenomena as news commentaries let alone listening 6 to one. 

This only 25% of majority from Enugu state were discovered to be ardent listeners of radio commentaries. These ardent listeners were further asked to make a preference based on in depth analysis and more balanced information between new commentaries and actual broadcast and between news commentaries and sports commentaries 74% of these respondent prefer straight new; while asked to give reason they purported that the former are seemingly     mere repetition of actual broadcast over again.  Only 26% chose commentaries because of their more balanced information as shown in table III

Further- more tables IV result shows that 94% of respondent preferred sport commentaries.  Reason given was because of the former are obviously livelier and more interesting to listen to and because in designable in understanding the event.  But that unlike sport straight news can still be understood without having to listen to commentaries on them.

Based therefore upon the over all revelation deduced from result it is justifiable to say that the first hypothesis of Enugu metropolis do no listen to news commentaries because they regard new commentaries as mere repetition of actual broadcast has been proved beyond reasonable doubt.

The second preposition for this study was confrimed also as our research finding this is that; sport commentaries are more preferable to news commentaries for obvious reasons.

In view of the above should news commentaries now take the shape of spot commentaries in presentation? This question shall be tackled in the next chapter.

CHAPTER FIVE

SUMMARY AND RECOMMENDATION FOR FURTHER STUDY

This study was carried out to ascertain the impact of radio news commentaries in Nigeria radio listeners and to weight these impacts if any

SUMMARY

Six research question including the research hypothesis were structured in line with the purpose of the study and result were analyzed using frequency and percentage.

Result obtained form the overall response to our research question all justify our first and second preposition that the respondents under study do not listen to radio commentaries because they are regarded as mere repetition of straight news report.

The care of the matter is that majority are not even aware of news commentaries.  Therefore it is even the knowledge few who exhibits this nonchalance.  Another confirmed hypothesis is that sport commentaries are more enjoyed by listeners and are therefore more preferable to new commentaries.

The question then is should the later now take the shape of sport commentaries to licit listeners attention see our recommendation.      

RECOMMENDATION

In view of our research finding we hereby make our modest recommendation on how media house can make its news commentaries impact in Nigeria metropolis.

This is that media houses should create now awareness for its commentaries through radio jingles in station broadcast to educate non- challent listener on the indispensability of news commentary for a proper and more balance understanding of straight news broadcast the media house should also properly define these various purpose for their various commentaries news or sports and reasons for various in style.  This is to curb listener preference to only sport commentaries as against news commentaries.

Again media houses should adjust its presentation of news commentaries to very conversational and much liverier than actual regard the two as the same

Otherwise this negative trend towards new commentaries may likely continues so long as listener cannot draw clear- out line or definition between the two.

However the recommendation to solving this research problem is inexhaustible.  We believe that further studies in this area by other researchers will reveal more and consequently enhance the impact of radio news commentaries on its listeners          

CONCLUSION

From all indication and all that is at hand it could be drawn that news commentary do not contribute in information of idea behaviour and attitude of the masses because so many do not listen to it and to the measure to enhance the attention given to news commentaries, a lot of things has been said and suggested toward improving the rate of listening to day issue in a more clearer state. 
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APPENDIX

Dear Respondent,

I am ND final year student of the named school I am carrying out a study on the essence of radio communication and its impact on radio listeners.

I therefore request your contribution by answering the following questions, which will be of great help to the study.

All information supplied will be strictly used for academic purpose and will be treated in confidence.

Thanks for your co-operation.

Yours Sincerely

QUESTIONNNAIRE

Please in answering the question below tick√ in the boxes proving with respect to the alternative you decide to choose.

1.
Gender

Male
[
]

Female
[
]

2.
Educational level,

O’ level
[
]

OND/NCE
[
]

HND/BSC
[
]

3.
What is your age range?

a.
18-24
[
]

b.
25- 31
[
]

c.
32- 46
[
]

d.
46 and above
[
]

4.
What do you do for a living? 

a.
Civil servant 
[
]

b.
Teacher
[
]

c.
Student
[
]

d.
Journalist
[
]

e.
Businessman 
[
]

f.
Indicate any other from above

5.
Do you listen to radio commentaries

Yes
[
]

No
[
]

6.
How often do you listen to radio commentaries

  a.
Every day

[
]

b.
Every week
[
]

c.
Every month
[
]

d.
Once while
[
]

7.
Apart from in depth analysis is there anything that constitute  your interest in commentaries  

 Yes
[
]

No
[
]

8.
Has there been any positive difference in you since your started listening to radio commentaries?

Yes
[
]

No
[
]

9.
Do you think radio commentaries have helped in solving some society vice/ problems?

Yes
[
]

No
[
]

10.
Between commentaries and straight news report which on do you prefer?

Commentaries
[
]

Straight news
[
]

11.
Give reason for your choice

----------------------------------------------------------------------------

----------------------------------------------------------------------------

----------------------------------------------------------------------------

12.
Which of these do you think gives you more credible and objective information?

Commentaries 
[
]

Straight news
[
]

13.
Do you consider the radio news commentaries a mere repletion of actual new broadcast?

Yes
[
]

No
[
]

14.
Do new commentaries ever steer a middle course at times disagreeing with government policy/

Yes
[
]

No
[
]
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