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ABSTRACT

This study was carried out on the challenges and prospects of POS businesses in Nigeria using POS business owners in two selected Local Governments Areas in Anambra State as case study. To achieve this 3 research objectives were formulated.  The survey design was adopted and the simple random sampling techniques were employed in this study. The population size comprise of all the POS business operators in the study area. In determining the sample size, the researcher purposively selected 65 respondents while 50 respondents were validated. Self-constructed and validated questionnaire was used for data collection. The collected and validated questionnaires were analyzed using frequency tables and percentage. The result of the findings reveals that; The very advantages of using POS includes; It’s convenience for performing transactions, Easily accessible, Availability and ability to perform variety of transactions, Speedy access to fund and payment; High cost of charges, Insecurity, Disclosure of account details, unreliable network, power outage, security of communication over transaction network are the identify disadvantages of using POS machine in Nigeria; the challenges the facing Point Of Sale retail business in Nigeria are; Robbery, Irregular Connectivity, Transactional Insecurity, High Cost of POS terminal, power outage, and transaction irregularities. The paper recommends that all the relevant authorities should ensure that there is an improvement of National security, Provision of Connection and network infrastructure to strengthen connectivity, Digital or internet Security should be enhanced; Reduction of POS terminal cost and Adequate power supply, meeting the above listed will help to expose the potentials of POS business to Nigeria economy.
CHAPTER ONE

INTRODUCTION

1.0 BACKGROUND OF THE STUDY

With the increasing use of advanced electronic technologies for e-funds worldwide, the introduction of POS into the Nigeria economy has facilitated the ease of doing business without necessarily going about with huge cash in wallet.

The use of POS terminals to make financial payment in Nigeria was introduced by the Central Bank of Nigeria (CBN) in 2012 to promote its cashless policy with the aim of improving payment system. Ever since the introduction, there has been increasingly growth in the number of active POS terminals provided by banks to mobile money merchants. In the first three months of 2018, for example, it was reported that a total of 17,193 POS terminals were registered by banks for carrying out cashless transactions in Nigeria (Ogunfuwa, 2018). Statistical figures from the Nigeria Inter-Bank Settlement Scheeme (NIBSS) indicated that as of 2018, the number of active POS terminals in Nigeria was 164,607. Also, in addition to this development, a record of 66.6% rise in transactions using POS across the country was registered as at January, 2018 compared to the value registered using POS for transaction in January, 2017. This trends was maintained in February, 2018 where an increase of 60.61% was registered compared to February, 2017. The attribution to this growth can be acceptance of POS terminals for making payment and increasing ICT network penetration in Nigeria.

Point of Sale also called Point of Purchase, is a device that allows local debit cardholders to make withdrawals or make payment for product and services.

This machine is mainly used in retail shops where customers pay for good or services using their ATM cards. POS machine is also used to pay some utility bills like electricity, airtime, cable or decoder subscription etc.

However, because the services of the banks does not serve everybody in Nigeria especially those in remote village. Banks created POS business as a terminal to bring financial services closer to the unbanked and under banked segment of the society. Hence this is a huge relief to decongest the already crowded banks in the rural areas and the often crowd witnessed at ATM spots and also encourage entrepreneur who would be interest to be bank agent while earning their own commission.

1.2 STATEMENT OF THE PROBLEM

Every business has its pros and cons as POS business is not an exemption. According to Nzaro and Magidi (2014) who examined the role of e-payment, they observed that although the using of POS have been beneficial such as convenience, product and service variety, easy access to funds and speedy payment, issues such as high cost of charges, insecurity question over frauds via e-banking and the issue of being debit without credit have being the problem faced by POS users. Adeoti (2013) when he examined the challenges to the efficient use of POS terminals in Nigeria, the study indicated that the efficient use of POS terminal in Nigeria is challenged by issues such as unreliable network, power outage and security of communication over transaction network. therefore it is on this note that this study seek to examine the challenges and prospects of POS Business in Nigeria.

1.3 OBJECTIVE OF THE STUDY

The purpose of this study is to examine the challenges and prospect of POS business in Nigeria. Specifically this study will also seek:

To examine the relative advantage of using Point Of Sales machine in Nigeria.
To examine the challenges facing Point Of Sale retail business in Nigeria.

3. To examine the prospect to the challenges faced by Point Of Sale business in Nigeria.

1.4 SIGNIFICANCE OF THE STUDY

This research study would enlighten the stakeholders in the banking sector on the need to encourage more entrepreneurs by making setting up of POS business easier for them. , it would be relevant to the general public, respective bank customers, banks regulatory authorities, the academia and interested persons and organizations on the adoption of electronic payment system.finally this study will contribute to the general body of knowledge and give room for further studies.

1.5 SCOPE OF THE STUDY

The study shall examine the relative advantages, problems and prospects of electronic payment system at the point of sale terminals in Nigeria. The study shall rely on empirical evaluation of the adoption of electronic payment system at the point of Sale terminal in Nigeria. However the study is delimited to 2 local government in Anambra State.

1.6 RESEARCH QUESTION

1. What are the relative advantages of using Point Of Sale Machine in Nigeria?

2. What are the disadvantages of using Point of Sale machine in Nigeria?

What are the challenges the facing Point Of Sale retail business in Nigeria?

4. What are the prospect to the challenges faced by Point Of Sale business in Nigeria?

1.7 LIMITATION OF STUDY

In the course of this study, the researcher encountered few factors that posed to be a limitation. These include financial and time constrain

Financial constraint- Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in the process of data collection (internet, questionnaire and interview).

Time constraint- The researcher will simultaneously engage in this study with other academic work. This consequently will cut down on the time devoted for the research work.

1.8 OPERATIONAL DEFINITIONS

Challenges: This is the situation of being faced with something that needs great mental or physical effort in order to be done successfully.

Prospects: prospect is the possibility or likelihood that something will happen or something will succeed. It also mean the chances and solution on which something or a course succeeds.

POS: The full meaning of POS is "point of sale," or, in other words, it's where your transaction is finalized.The point of sale or point of purchase is the time and place where a retail transaction is completed. 

POS business: POS business is a legitimate way to make money in Nigeria. It is also called agent banking business, and it's an extension of the services offered by financial institutions to enable easy service offering to a wide range of customers

POS Agents/Retailers: This any individual that has a POS business. They are agents who carry out financial and banking services on behalf of the bank while earning their own commission.

CHAPTER TWO

LITERATURE REVIEW

INTRODUCTION
Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

Precisely, the chapter will be considered in two sub-headings:

Conceptual Framework
Chapter Summary
2.1
CONCEPTUAL FRAMEWORK

The Evolution Of The Nigerian Payment System 

The Nigerian payments system has evolved over the past few decades. The modern payments system started being completely paper-based with the use of banks notes, payment orders, and cheque. In 1996, the payments system was modified to include card-based e-payment products. This was followed by the introduction of pay card in 1997. By 1999, card based payment products assumed an open platform with authorization from the CBN for the floating of two card service companies by a consortium of over 20 banks. In 2003, the CBN, in collaboration with the Bankers Committee, launched the first major initiative to modernize the payment system, granting approval to a number of banks to introduce international money transfer products, telephone banking, and online banking via the internet on a limited scale. Today, virtually all banks have introduced electronic funds transfers (EFT), debit and credit cards, internet banking, mobile banking and deployed Automated Teller Machines (ATM). The Nigerian payments system has further evolved with the introduction of the Payments System Vision 2020, launched in 2007 to facilitate a wider range of electronic payment methods such as POS terminals, facilitated by a wider range of service providers. By 2007, the payment system had transitioned from being cash-heavy to a bulk payer status, which is a combination of cash, and some electronic instruments, mainly Automated Teller Machine (ATM). Post 2007, Nigeria continues to embark on measures to increase the use of electronic channels in its journey to a cash lite society with efficient payment systems. In 2011, the CBN launched a cash policy to modernize Nigeria’s payment system (in line with the country’s vision 2020), reduce the cost of banking, foster economic growth and improve the effectiveness of monetary policy. The cash policy is to reduce the rate at which cash is physically moved in the country. The cashless economy, as explained by NIBSS (2015) is aimed at reducing and not eliminating the stock of paper currency circulating within the economy. It does not refer to an outright absence of cash transactions in the economic setting but one in which the amount of cash-based transactions are kept to the barest minimum. Several electronic payment systems such as payment cards (smart card) and paper-based instrument that were introduced by the CBN gave rise to significant growth in the use of electronic payment systems. The CBN strategic plan on e-payment system is to ensure that a larger proportion of currency in circulation is captured within the banking system, thereby enhancing the efficacy of monetary policy operations and economic stabilisation measures. E-payment initiatives such as the establishment of switching companies that facilitate inter-connectivity, introduction of payment instruments such as Automated Teller Machine (ATM), web transaction, e-money products such as credit and debit cards and Point of Sale (POS) have drastically helped reduce the volume of cash transactions and the flow of cash in the Nigeria economy. Electronic payment systems that have been introduced in Nigeria are Automated Teller Machine (ATM), web transaction, electronic money products (such as credit and debit cards), and POS. These e-payment systems provide a better audit trail than transactions which involve physical cash and thus reduce the amount of currency in circulation (Adeoti & Oshotimehin, 2012). POS is one of the e-payment systems introduced in Nigeria to further the course of cashless policy. POS is an electronic payment device which enables individuals to make purchases with electronic cards. POS accepts ATM cards for payment of goods and services. This card stores account information on microchips. The microchip contains a purse in which monetary value is held electronically. The card can be used to make purchase of goods and services online, in supermarkets, shopping malls, and other market places. POS allows cardholders to have a real time online access to funds and information in their bank account through debit or cash cards. POS deployment is projected to hit 350,000 in 2014 from 120,191 in 2013, reflecting growing acceptance of POS and electronic card payments. This is because between 2012 and 2014, it was found that the volume of transactions conducted via POS increased by 183% compound annual growth rate (CAGR) suggesting significant adoption and usage of POS (NIBSS, 2015).

The Mechanics of the Cashless Policy in Nigeria 

The cashless initiative is an alternative to cash transactions through electronic means using information and communications technology (ICT). Ndifon and Okpa [Ndifon E 2014] maintain that the future of all business, particularly those in the service industry lies in information technology. This technology as far as cashless policy is concerned is not only computer. Information technology for banks takes different forms; computerization of customers’ accounts and account information storage and retrieval; deposit and withdrawal through Automated Teller Machines (ATMs); and networking to facilitate access to accounts from any branch of the bank, bio-metrics, use of mobile phones to consummate transactions, internet, and websites. It also involves the use of credit cards, debit cards, mobile pay and many other forms of payment, but always only in digital ways, as paper currency does not come into play. Babalola [Babalola 2008] identified seven different electronic payment channels in Nigeria, Automated Teller Machines (ATM), points of sales terminals, mobile voice, web, inter-bank branch and kiosks. Ogbuji et al. [Ogbuji 2012] noted that ATM allows a bank customer to conduct his/her banking transactions from almost every other ATM machine in the world. In this type of economy, the amount of cash in one’s wallet is not relevant. One can pay for purchases by any one of the forms of transactions in cashless economy which includes the use of credit cards or bank transfer. Cashless economy is enhanced by e-finance, e-money, e-brokering and e-exchanges Moses-Ashike, [Moses 211]. Central Bank of Nigeria introduced Point of sale and gave the guidelines in 2011 with maximum service commission of 1.25% or a maximum of NGN2000 and limiting the role of connecting and maintaining POS devices only to licensed Payment Terminal Service Providers (PTSPs). These POS terminals serve like the Automatic Teller Machines (ATM) across commercial points in the country. At the completion of a transaction and the value ascertained, the amount is entered into a POS terminal into which the electronic card has been slotted. The cash equivalent of the amount will be automatically transferred from the payer’s account into the account of the payee’s account. In Nigeria today, private enterprise, religious bodies, educational institutions and other service providers such as hotels, transport firms etc. have embraced the POS option in their transactions. Users are issued with a card (the electronic purse). The electronic purse is topped up using revaluation terminals. There are different types of terminals: coin & note, credit card and payroll deduction terminals. The cards are simply inserted into the revaluation terminal and certain programmed instructions are followed, and money is added onto the electronic purse. This can then be used to pay for goods/services by inserting them into the POS terminals. When the card is inserted into the POS, and the transaction amount entered, the reader reads the amount and is quickly deducted from the e-purse (the card) (Akhalumeh and Ohiokha, 2011). It can be used to pay for school fees, shopping bills, utility bills and others bills. The aspect of cashless policy streamlining the permitted limits of cash transactions for individuals and institutions beyond which charges apply cover all accounts types especially savings and current with exception of government revenue generation; primary mortgage institutions, microfinance banks and embassies’ accounts. The policy clearly states that the cash withdrawal and deposit limit for individuals is N500, 000 and N3,000,000 for corporations, although the policy does not prohibit withdrawals above the stipulated amounts, but such transactions will be subjected to cash handling charges. The interesting thing about the way banks are implementing this policy is that at the end of each transaction, they send alert to the customer indicating the amount withdrawn and the balance. Banks have equally made available different types of cards to enhance the electronic transactions which consist of Verve, Master, Platinum cards; some customized means of making payments include: pay pal and payoneer and so many others. It is good to mention that these e- transactions are not without charge. This policy facilitates fund transfer, thereby reducing time wasted in bank(s). The transactional ease and other advantages of cashless economy may explain its growing popularity. For instance, Wizzit, a fast growing mobile banking company in South Africa has over three hundred thousand customers across South Africa. Likewise, M-PESA was introduced in Kenya as a small value electronic system that is accessible from ordinary mobile phones. It has experienced exceptional growth since its introduction by mobile phone operator (Safaricom) in Kenya in March, 2007 and has already been adopted by nine million customers, which is about 40% of Kenya’s adult population. The success of M-PESA has been attributed to its flexibility enabling users to carryout financial transactions across long distances with their cell phones, thereby reducing their travelling costs, eliminating the risks of carrying cash and also avoiding most banking charges (Akintaro, 2012). In Sweden, it is almost impossible to find a shop that does not accept electronic payment cards, and most locals almost never carry any cash on them.

Forms of Electronic Banking 

There are various forms of electronic banking which include: 

Mobile banking: This is a form of E-Banking that involves using mobile phones to carry out banking transactions. This is a system that offers information to customers and other bank services. Some of the services which are provided through mobile banking include account balance inquiry, payment of bills, short message service (SMS). It enables transactions to be done anywhere in the world and at the customer's convenience. This banking is also called ‘motion banking'. It allows the customer to form banking transactions at any time as long as a mobile phone is present Ayodele, [2015].

Internet/ Online Banking: This is a form of E-Banking whereby the internet is used for dissemination of information and also allowing customers to perform banking transactions. Tools such as computers, laptops that have access to the internet are used for this process Ngango, Mbabazize, Shukla, [2015]. The bank’s website is used to advertise services. When conducting E-Banking, the instruction of customers is taken and then attended to via the same platform, The Internet. Through this product, customers are now able to enjoy 24/7 services from banks. Another advantage of the internet banking is it helps reduce the cost of operations for banks, unlike traditional banks. Just as internet banking agent banking is mainly driven by technology and transactions can be made via mobile phones, point of sales(POS) e.tc Achugamonu, Taiwo, Ikpefan, Olurinola & Emena, [2016].

Automated teller machine (ATM): An ATM is an electronic device which can be used to carry out bank transactions. Some of the services offered by an ATM include withdrawal of funds, account balance inquiry, transfer of funds, and top-up on airtime for mobile phones etc. An ATM is operated with an electronic card. Each card has a Personal Information Number (PIN) which gives access to the account of the owner of the card. The first ATM that was offered to the public was in 1969 at the chemical bank in Rockville Center, New York. ATM'S were introduced into Nigeria in the year 1989. It was installed by national cash registers (NCR) for the society General Bank of Nigeria.

Point of sale (POS): This is a form of e-payment that handles balance inquiry, payment for goods and service, electronic fund transfer at a specific point of sale. The device allows customers to make payment for goods and services purchased without the physical use of cash. At POS terminals, when a customer slots in his card into the POS, he inputs his details and in the case of payment for goods or services, his account is debited at that point resulting in a transfer of funds to the service provider's account.

Electronic cards: these are cards that contain integrated circuits which can process data and are used for conducting financial obligations. Electronic cards could be debit or credit cards. The difference between debit and credit cards is; debit cards are used for payment of purchases made and the money comes from the customer’s account directly. On the other hand, payment for goods or service using the credit card is based on borrowing. The most preferred cards used by Nigerians are the master and visa cards.
POS

According to Rose et al (2008:113), point of sale terminals are computer facilities in stores that permit a customer to instantly pay for goods and services electronically by deducting the cost of each purchase directly from his/her account. The customer presents an encoded debit card to the store clerks who insert it into a computer terminal connected to the financial firm’s computer system. The customer’s account is charged for the purchase and funds are automatically transferred to the store’s deposit account. Adeoti et al (2012:10) described a POS machine as a terminal, a box that allows a merchant to accept payments by means of cards from his customers. It works almost like an ATM machine except that in this case, the machine is designed to accept payments only on behalf of the merchant which is mostly the registered company which has an account with bank. Rose and Hudgins (2008:113), state that current Point-of-Sale network are divided between online and offline POS systems. The offline accumulates all of the customer’s transaction until day’s end and then the total of all transactions is subtracted from the customer’s account. In contrast, online system deducts each purchase from the customer’s account as that purchase is made. Customers and financial firms would generally prefer offline POS system, but online system appears to reduce the frequency of customer overdrafts and, thus may be less costly in the long run.

A point of sale (POS) terminal is a computerized device in replacement for a cash register, much more complex than the cash registers of even just a few years ago. The POS system can include; 

a) The ability to record and track customer orders. 

b) Process debit and credit cards. 

c) Connect to other systems in a network and 

d) Manage inventory.

Generally, a POS terminal has as its core, a personal computer, which is provided with application-specific programs and 1/0 devices for the particular environment in which it will serve. A POS system for a restaurant, for example, is likely to have all menu items stored in a data base that can be queried for information in a number of ways. POS terminals are used in most industries that have point of sale such as a service desk, including restaurants, lodging, entertainment, and museums. Okechi and Kepeghom (2013:12) describes POS as an electronic device that is used for verifying and processing credit transactions typically connected via highly reliable performance. A retail point of sales system typically includes a computer, monitor, cash drawer, and receipt printer, customer display and barcode scanner, and the majority of retail POS system also includes a debit/credit card reader. It can also include a weight scale, integrated credit processing system, a signature capture device and a customer pin pad device. More and more POS monitors use torchscreen technology for ease of use and a computer is built into the monitor chassis for what is referred to as an all-in-one unit. According to Central Bank of Nigeria (2013:3) the approved minimum standard for POS card acceptance services include that all industry stakeholders who process and /or store cardholder information shall ensure that their terminals, applications and processing systems comply with the minimum requirements of the following standards and best practices (for PCI, the minimum requirement will be level 2.1). In addition, all terminals, applications and processing systems should also comply with the standard specified by the various card schemes. Each vendor must provide valid certificates showing compliance with these standards and must regularly receive status of all its terminals to ensure they are still compliant as standards change. There will be a continuous review and recertification on compliance with these and other global industry standard from time to time.

Benefits/Importance of POS 

POS payment platform confers several benefits to users. Some of these benefits are summarized below: 

a) Better and faster way of making payments. 

b) Convenient to use for all amounts as cash payment could be bulky. 

c) Deposits money electronically into your account without having to go to the bank. 

d) Reduces risks of theft and cash handling. 

e) Transactions can be monitored online real time. 

f) MIS report can be generated anytime on the PoS terminal for you. 

g) Increases sales as customers buy more with cards than cash at hand. 

h) The economy now demands card payment as a preferred option to cash with large handling charges imposed on individuals and companies who withdraw and pay in cash.

Challenges to the efficient use of point of sale (POS) terminals in Nigeria
The role and importance of efficient payment systems has been closely monitored and promoted by monetary authorities in all countries. However, the Nigerian payment system that is cash-driven cannot and has not guaranteed the much needed efficient and effective transactions required for a sustainable economic development. Among the problems often associated with cash transactions are armed robberies, use of counterfeit bank notes, frauds, inconveniences of carrying large quantities of currency notes, long period of waiting in bank halls, frequent trips to banks, frequent printing of bank notes (Nnanna and Ajayi, 2005). Most economies of sub Saharan Africa countries is cash based. This is often associated with high cost of cash management in these countries. For example in Nigeria, over 90% of funds circulate outside the banking sector (Ojo, 2004; Ovia, 2005). According to Central Bank of Nigeria (CBN, 2011), the cost of cash management in 2009 was N114.6 billion and grew to N135 billion and N166 billion in 2010 and 2011 respectively. The apex institution projected that the cost of managing cash will hit N192 billion by 2012. These cost arises from frequent printing of currency notes, currency sorting, cash movement, keeping large amount of cash, security cost of checking high incidences of robbery and burglaries to mention a few. This has made Nigeria cash-dependent, cash loving and cash carrying society, as an average Nigerian businessman prefer cash transactions. Reliance on cash based economy has however been found to be risky and cumbersome because money outside the banks cannot be subjected to regulatory and operational procedures, and the ability of monetary policy to achieve set objectives in the presence of sizeable currency out of Bank (COB) is therefore limited. This cash carrying character of the economy is also responsible for large pool of money in the hands of the unbanked citizens. In order to reduce the volume of cash in circulation and reduce the risk of going about with cash, the CBN introduced electronic payment system such as payment cards (smart card) and paper- based instrument to the country. This has encouraged e-payment initiatives such as the establishment of switching companies that facilitate interconnectivity, introduction of payment instruments such as point of sale (POS) terminal and automated teller machine (ATM) which gave rise to significant growth in the use of electronic payment systems (Salimon, 2006). Speculation however exists on the possible challenges to the use of the payment system. This concern necessitate this study which is aimed at providing information on possible challenges to the use of POS terminals and the characteristics of its consumers that could influence such challenges. Generally, electronic payment system (e-Payment) refers to an electronic means of making payments for goods and services procured online or in supermarkets and shopping malls. It enables websites and shopping malls to securely process transactions in real time. It operates on a smartcard that stores information on microchips. The microchip contains a purse in which monetary value is held electronically. The electronic payment system takes several forms. This payment system provides a better audit trail than transactions that involve physical cash and thus reduce the amount of currency in circulation. The CBN strategic plan on payment system is to ensure that a larger proportion of currency in circulation is captured within the banking system, thereby enhancing the efficacy of monetary policy operations and economic stabilization measures. While there is volume of studies on e-payment system such as ATM, there has been dearth of literature on POS especially factors influencing its adoption among the consumers. In spite of the practice of modern payments system in the world with their attendant advantages for both consumers and financial institutions, it has not become mainstream activities in Nigeria (Kolodinsky, 2004). Nigerian consumers and banks apparently still regard “in-person banking” as a more important method for money transactions. This cash-based payments system is responsible for the N545.8 billion currently in circulation (CBN, 2004). This represents about 90% of the total volume of cash in circulation compared to 4 and 9% in the UK and the USA respectively (Ovia, 2005). Despite the overwhelming superiority of electronic payment options, business–to– business transactions are still pre-dominantly consummated in Nigeria with the use of cash and to a limited extent bank’s cheque or certified cheque. The unintended social and economic costs (risks and inconveniences) associated with cash transactions are alarming. The most obvious has to do with insecurity (considering daily loss of lives from the activities of fraudsters, and armed robbers) as enhanced and encouraged by cash payments system. There is also the inconvenience of carrying larger volume of currency notes, the use of counterfeit banknotes, time loss as a result of long period of waiting and making frequent trips to banks. The monetary authorities also bear the high cost of printing bank notes due to the short life cycle of notes, and the cost of moving large amount of cash from banks to banks and across the country. Overdependence on cash for transaction also implies that much cash is held outside the banking system, which naturally reduces the capacity of banks to lend to the productive sectors of the economy. It is for some of these reasons that a forward-looking economy should seriously think of embracing the modern payments system, such as credit card, electronic money, electronic fund transfer, Automated Teller Machine (ATM) and debit card. Debit card is particularly important in a growing economy as Nigeria. For instance, debit card will promote better services to customers, because it is a very fast and speedy means of financial transaction. It is more efficient than cash, and, there will be drastic reduction in the printing of bank notes. It will remove the high cost of handling and printing notes. It will also increase profitability due to considerable reduction in overheads and most importantly, it will enhance security of life and property from armed robbery incidences that have become a common phenomenon in the country. Debit card will also make it possible for more money to be available to lend to the productive sectors of the economy. This will bring about positive impacts on economic growth and global competitiveness. However, to ascertain the enumerated benefits of this payment instrument, there is a need to analyze possible challenges to the efficient use of POS terminals determine. In fact the global trend in the use of electronic payment system, particularly the growing popularity of ecommerce calls for studies such as this. However, the empirical studies that are related to the use of debit card, as a payment instrument are foreign researches conducted in advanced countries of the world.

2.2 THEORETICAL FRAMEWORK

Unified Theory of Acceptance and Use of Technology 

Venkatesh, Morris, Davis and Davis (2003) introduced the Unified Theory of Acceptance and Use of Technology. UTAUT provides a comprehensive amalgamated theoretical underpinning explaining the application of ICT based strategies in an organization. The theory explains that the successful application of technology based strategies in an organization is based on four major aspects: “performance expectancy (P.E), effort expectancy (E.E.), social influence (S.I.), and facilitating conditions (F.C)” (Venkatesh et al., 2003). According to the theory, P.E pertains to the level that applying the technological strategy benefits customers in performing particular transactions. E.E is the extent of simplicity that the strategy grants customers in accessing products/services. S.I is the customers’ perception of the benefits of the technology to others, while F.C are the perceptions of the customers on the resources and assistance provided for them in using it (Brown & Venkatesh, 2005). The theory further alleges that the influence of these four aspects on the successful application of the ICT based strategies is further moderated by four variables including: age, gender, experience and voluntariness to use the technology. Importance of UTAUT in this research is that it helped in assessing ability to meet the four major aspects alleged in the theory as critical for the successful application of ICT based strategies. Furthermore, insights from the theory helped to interrogate how these aspects in the case of electronic banking strategies influence organization’s competitive advantage.

Resource – Based Theory 

Barney (1991) introduced the resource based theory (RBT) but its original ideas originated from Penrose (1989). According to the theory, a firm’s competitive advantage is primarily based on the uniqueness of its resources, processes and capabilities, which enables the firm to make good use of any market opportunity and stay ahead of competitors. However, according to Grant (2001), competitive advantage of the firm cannot be achieved through a single resource or process, but it is attained through a right mix of resources, processes, strategies and capabilities in the firm. Barney (1991) underscores that for a firm to innovatively transform its competitive advantage from short term to a sustainable long-term competitive advantage, it must ensure that it possesses diverse resources that are mobile. According to Johnson et al. (2008), in RBT, competitive advantage is a product of interrelation between the organization’s internal resources and strategic behavior, giving the firm unique capabilities which are not easily duplicable by other firms. Importance and application of RBT in this research was to provide insights which helped in assessing application of EBS by banks to achieve competitiveness. That is, whether the diverse electronic banking strategies applied by the banks enables the banks to acquire competitive advantage or not. It also helped to interrogate how each of them contributes to the banks’ competitive advantage and how the mix of different electronic banking strategies affects the banks’ competitiveness.
CHAPTER SUMMARY

In this review the researcher has sampled the opinions and views of several authors and scholars on challenges and prospects of POS business. The works of scholars who conducted empirical studies have been reviewed also. The chapter has made clear the relevant literature.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1
AREA OF STUDY

Anambra State is one of the 36 States of Nigeria, located in the southeastern region of the country. Formed in 1976 from the former East Central State, the state is named after the Anambra River. The state capital is Awka, a rapidly growing city that increased in population from approximately 300,000 to 2.5 million between 2006 and 2018. The city of Onitsha, a historic port city from the pre-colonial era, remains an important center of commerce within the state. 

3.2
RESEARCH DESIGN

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled.

3.3
POPULATION OF THE STUDY

According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 

This study was carried out on the challenges and prospects of POS businesses in Nigeria using POS business owners in two selected Local Governments Areas in Anambra State as case study. The two selected Local Governments are; Onitsha North and Onitsha South local government. Respondents for this study were obtained from POS business owners and operators in the selected local Government. Hence all the operators of POS business in Onitsha North and Onitsha South local government form the population of the study.

3.4
SAMPLE SIZE DETERMINATION

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the simple random sampling (srs.) method to determine the sample size. 

3.5
SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE

To determine the sample size of this study, the researcher adopted the purposive sampling techniques. Therefore, the researcher purposively selected 65 POS operators from the study area comprising of 30 POS operators in Onitsha North local Government and 35 POS operators in Onitsha South local government making sum of 65 respondents as the sample size.

3.6
SOURCES OF DATA COLLECTION

The research instrument used in this study is the questionnaire. A 12 minutes survey containing 10 questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions.

3.7
METHOD OF DATA ANALYSIS

The responses were analyzed using the frequency tables, which provided answers to the research questions.
3.8
VALIDITY AND RELIABILITY OF THE STUDY

The reliability and validity of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.

3.9 ETHICAL CONSIDERATION

Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

INTRODUCTION

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of sixty five (65) questionnaires were administered to respondents of which fifty (50) were returned and validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of  50 was validated for the analysis.

4.2
DATA PRESENTATION

The table below shows the summary of the survey. A sample of 65 was calculated for this study. A total of 50 responses were received and validated. For this study a total of 50 was used for the analysis.

Table 4.1: Distribution of Questionnaire

	Questionnaire 
	Frequency
	Percentage 

	Sample size
	65
	100

	Received  
	50
	83.3

	Validated
	50
	83.3


Source: Field Survey, 2021

Table 4.2: Demographic data of respondents

	Demographic information
	Frequency
	percent

	Gender
Male
	
	

	
	19
	38%

	Female
	31
	62%

	Age
	
	

	20-30
	35
	70%

	30-40
	15
	30%

	41-50
	00
	00%

	51+
	00
	00%

	Education
	
	

	WAEC
	18
	36%

	HND/BSC
	27
	54%

	MASTERS
	05
	10%

	PHD
	00
	00%

	Marital Status
	
	

	Single
	26
	52%

	Married
	24
	48%

	Separated
	00
	00%

	Divorced
	00
	00%

	Widowed
	00
	00%


Source: Field Survey, 2021
4.2
ANSWERING RESEARCH QUESTIONS

Question 1: What are the relative advantages of using Point Of Sale Machine in Nigeria?
Table 4.3:  Respondent on question 1

	Options
	Yes
	No
	Total

	It’s convenience for performing transactions 
	50

(100%)
	00
	50

(100%)

	Easily accessible.
	50

(100%)
	00
	50

(100%)

	Availability and ability to perform variety of transactions
	50

(100%)
	00
	50

(100%)

	Speedy access to fund and payment
	50

(100%)
	00
	50

(100%)


Field Survey, 2021

From the responses obtained as expressed in the table above, all the respondents said yes to the options provided.

Question 2: What are the disadvantages of using Point of Sale machine in Nigeria?
Table 4.4:  Respondent on question 2

	Options
	Yes
	No
	Total

	high cost of charges
	50

(100%)
	00
	50

(100%)

	Insecurity
	50

(100%)
	00
	50

(100%)

	Disclosure of account details
	50

(100%)
	00
	50

(100%)

	unreliable network
	50

(100%)
	00
	50

(100%)

	power outage
	50

(100%)
	00
	50

(100%)

	security of communication over transaction network
	50

(100%)
	00
	50

(100%)


Field Survey, 2021

From the responses obtained as expressed in the table above, all the respondents said yes to the options provided.

Question 3: What are the challenges the facing Point Of Sale retail business in Nigeria?
Table 4.5:  Respondent on question 3 

	Options
	Yes
	No
	Total

	Robbery
	50

(100%)
	00
	50

(100%)

	Connectivity
	50

(100%)
	00
	50

(100%)

	Transactional Insecurity
	50

(100%)
	00
	50

(100%)

	High Cost of POS terminal
	50

(100%)
	00
	50

(100%)

	power outage
	50

(100%)
	00
	50

(100%)

	transaction irregularities
	50

(100%)
	00
	50

(100%)


Field Survey, 2021

From the responses obtained as expressed in the table above, all the respondents said yes to the options provided.

Question 4: What are the challenges the facing Point Of Sale retail business in Nigeria?
Table 4.6:  Respondent on question  4

	Options
	Yes
	No
	Total

	Improvement of National security
	50

(100%)
	00
	50

(100%)

	Provision of Connection and network infrastructure to strengthen connectivity.
	50

(100%)
	00
	50

(100%)

	Digital or internet Security should be enhanced
	50

(100%)
	00
	50

(100%)

	Reduction of POS terminal cost
	50

(100%)
	00
	50

(100%)

	Adequate power supply 
	50

(100%)
	00
	50

(100%)


Field Survey, 2021

From the responses obtained as expressed in the table above, all the respondents said yes to the options provided.

CHAPTER FIVE

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS:

5.1 Introduction

This chapter summarizes the findings into the challenges and prospects of POS businesses in Nigeria using POS business owners in two selected Local Governments Areas in Anambra State as case study. The chapter consists of summary of the study, conclusions, and recommendations. 

5.2 Summary of the Study

In this study, our focus was to examine the challenges and prospects of POS businesses in Nigeria using POS business owners in two selected Local Governments Areas in Anambra State as case study. The study specifically was aimed at examining the relative advantage of using Point Of Sales machine in Nigeria; examine the challenges facing Point Of Sale retail business in Nigeria and examine the prospect to the challenges faced by Point Of Sale business in Nigeria.

The study adopted the survey research design and randomly enrolled participants in the study. A total of 50 responses were validated from the enrolled participants where all respondent are active POS operators in the selected Local Governments in Anambra State.
5.3 Conclusions

Based on the findings of this study, the researcher made the following conclusion.

The very advantages of using POS includes; It’s convenience for performing transactions, Easily accessible, Availability and ability to perform variety of transactions, Speedy access to fund and payment.

High cost of charges, Insecurity, Disclosure of account details, unreliable network, power outage, security of communication over transaction network are the identify disadvantages of using POS machine in Nigeria.

The challenges the facing Point Of Sale retail business in Nigeria are; Robbery, Irregular Connectivity, Transactional Insecurity, High Cost of POS terminal, power outage, and transaction irregularities.
5.4 RECOMMENDATIONS

Based on the findings of this study, the researcher recommends that;

The all the relevant authorities should ensure that there is an improvement of National security, Provision of Connection and network infrastructure to strengthen connectivity, Digital or internet Security should be enhanced; Reduction of POS terminal cost and Adequate power supply, meeting the above listed will help to expose the potentials of POS business to Nigeria economy.
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(S) ON A QUESTION.

SECTION A

PERSONAL INFORMATION

Gender

Male [  ]
Female [  ]

Age 

20-30
[  ]

31-40
[  ]

41-50   [  ]
51 and above [  ]

Educational level

WAEC

[  ]

BSC/HND
[  ]

MSC/PGDE
[  ]

PHD

[  ]

Others……………………………………………….. (please indicate)

Marital Status

Single
[  ]

Married [  ]

Separated [  ]

SECTION B
Question 1: What are the relative advantages of using Point Of Sale Machine in Nigeria?
	Options
	Yes
	No

	It’s convenience for performing transactions 
	
	

	Easily accessible.
	
	

	Availability and ability to perform variety of transactions
	
	

	Speedy access to fund and payment
	
	


Question 2: What are the disadvantages of using Point of Sale machine in Nigeria?
	Options
	Yes
	No

	high cost of charges
	
	

	Insecurity
	
	

	Disclosure of account details
	
	

	unreliable network
	
	

	power outage
	
	

	security of communication over transaction network
	
	


Question 3: What are the challenges the facing Point Of Sale retail business in Nigeria?
	Options
	Yes
	No

	Robbery
	
	

	Connectivity
	
	

	Transactional Insecurity
	
	

	High Cost of POS terminal
	
	

	power outage
	
	

	transaction irregularities
	
	


Question 4: What are the challenges the facing Point Of Sale retail business in Nigeria?
	Options
	Yes
	No

	Improvement of National security
	
	

	Provision of Connection and network infrastructure to strengthen connectivity.
	
	

	Digital or internet Security should be enhanced
	
	

	Reduction of POS terminal cost
	
	

	Adequate power supply 
	
	


