PERCEPTION OF SPORTS JOURNALISM'S ROLE IN NIGERIA'S SPORTS DEVELOPMENT BY THE AUDIENCE

ABSTRACT

This study was carried out on audience perception of the role of sport journalism in sport development in Nigeria using sports lovers in Garki, Abuja, as a case study. The survey design was adopted and the simple random sampling techniques were employed in this study. The population size comprised of sports lovers in Garki, Abuja. In determining the sample size, the researcher purposefully selected 222 respondents and 200 were validated. Self-constructed and validated questionnaire was used for data collection. The collected and validated questionnaires were analyzed using frequency tables. The result of the findings reveals that sport journalism has an effect on sport development in Nigeria. Furthermore, the study revealed that sport journalism has increased sports awareness in Nigeria. And sport journalism has helped to increase revenue generation in the sports industry of Nigeria. Therefore, concerted efforts should be put in place to encourage greater media coverage of sports by liberalizing the media to encourage more investors to come on board and establish more media outfits in every corner of Nigeria. And the sports development policy has to be regularly reviewed to accommodate greater role for the media in sports development and sustained partnership between sports administrators and the media. To mention but a few.
CHAPTER ONE

INTRODUCTION

1.1 Background Information

Mass media messages are often referred to those directed at a large group of person by means of an electronic medium involving the dissemination of information, knowledge and entertainment to a large diverse, sometimes homogenous but mostly heterogeneous audience. For any human society, the successful conduct of its internal and external affairs depends largely on the extent to which information is disperse and shared, the need for information is such that man can hardly function or determine the course of their life without communication (Dickson, 2005). It is in the light of this that the critical role of the media is captured in its impulsive tendency to direct and redirect the course of altitudinal change and building public perception towards societal affairs. This is a clear indication of how much the media are drench in the society. A good deal of support in common sense and evidence establishes a relationship of interdependence between the media and the society within which it operates and whose characteristics it often assumes, this relationship assumes two perspectives. Firstly, that the mass media are aspect of the society and as such as McQuail (2006) opines, are dependent on economic and power structure of the society and can be controlled or limited by those who own them. Secondly by their content, media are assumed to have potentials for significant influence and that the particular ideas and values conveyed by the media can exert significant social change regardless of the nature of ownership. Going by the position of the second perspectives of the media, a clear indication suggest great emphasis on the influence of media production and reception on social factors, suggesting that media messages function to influence its immediate physical environment. According to Rodney (2009), the media in performance of their traditional function of editorializing, information, correlation and socialization, participates in the social life of the society. Now let?s take a closer look at some of the key concepts around which this study is built, one of which is journalism which may well not be an alien term for many, especially those within the spectra of media, but for the purpose of scholarship, it is worthwhile to provide a workable definition for journalism that is in alignment with the topic of the this research study. According to Sambe (2005:230) journalism is a report of things as they appear at the moment of writing, not a definitive study of situation. Journalism has also been regarded as the activity or product of journalist or others engaged in the presentation of written, visual or audio materials intended for dissemination through public media with reference to factual, ongoing events of public concern, it is intended to inform the society about occurrences and to uncover that which would otherwise be unknown (i.e investigative journalism). It is the views of Harcup (2004), that Journalism entails creating and directing messages at consumers of the media who may comprise non-specific general audience or narrower market segment. Drawing similarities from the earlier concepts elucidated above, Sport journalism therefore can be viewed from Steve’s (2001) perspective, which he opines, is a form of writing that reports on sporting topics, events and games, often regarded as an unserious genre of journalism because the journalist within this concern are considered to be concerned with less serious topics covered by the news desk. However, sport journalism has grown in significance as sport itself as grown in wealth, power and influence. Sport journalism in the views of Steen (2007) covers writings and reports about amateur and professional sports, sport journalism in print medium provide detailed previews of upcoming events and post-game analysis in addition to extensive updates of game scores, player statistics and team standings. In the same vein, broadcast sport journalism provides real-time reporting and commentary of sporting events for television and radio broadcast. Sports are said to deal with physical activities with well set rules and regulations. From the set of rules, winners emerge and such winners attract reward from both the private sectors and public sector. This is a clear indication of the increased value of sport (Nwanne, 2010). Sports is an organized physical and recreational activities which is geared at facilitating human and material resources for intrinsic and extrinsic values, sports has become globally acknowledged as a potential tool for national and economic development. Nations of the world therefore endeavor to utilize their potentials in sports to enhance the attainment of their respective development objectives. 

The most important change that has taken place in the sport industry is the significant role the media are playing in the development of sports all over the world. Apart from the fact that the media has increased sports awareness and spectatorship among peoples of the world, it has also increased revenue generation which has enriched the various sports stakeholders. The media have been playing a catalyst role for the identification and the promotion of knowledge, information and understanding about various sports and sporting talent in various nations (Alimi, 2003). Acosta (2002) pointed out those competitive sports would only survive and develop with the cooperation of the media. It is for this reason that sports must enjoy good relationship with the press, radio, and television.  In the light of the above, this study seek to assess audience perception of the role of sport journalism in sport development in Nigeria.

1.2 Statement Of The Problem

Sports journalists, according to Alimi (2003) have crucial roles to play in the ongoing efforts to use sports as a vehicle for social mobilization geared towards building a prosperous country. It is the duty of the sports journalist to provide the audience with knowledge, information and understanding. Effective broadcasters and announcers attract spectators and sports enthusiasts to sports happenings. However, although the role of sports journalism in sports development is well established, it is not uncommon to find that some very cynical critics still exist within the profession. If sport is to be improved and more acceptable to the people, the relationship between sports journalism and the press needs to be  synchronized.
In addition, the media in carrying out their social responsibility and development role in sport development in Nigeria have been criticized for placing too much emphasis on European sporting promotion and culture to the detriment of indigenous games and talents, calling for a serious re-evaluation of the roles and obligations of sport journalist and media through self-regulation. However, looking at the nature of media ownership and the high cost of media production, industry watchers agree that practitioners have taken to profit maximization which finds a fertile ground in foreign sport portrayal on Nigerian media and the huge advert revenue it attracts for the media than in the local sporting events and activities, which is under-funded, ill equipped and lacks proper promotion, administration, management, branding and packaging.

Meanwhile, there also exists the problem of Nigerian high taste for foreign input in the media, particularly sports; Nigerians prefer staying at their places of work with company of friends and families discussing the outcome of foreign sporting activities or even watching, rather than to pay or tune in to see their local athletes or sporting activities.Therefore it is upon this backdrop that this study tends to determine audience perception of the role of sport journalism in sport development in Nigeria.

1.3 Objectives Of The Study

The overall aim of this study is to critically examine audience perception of the role of sport journalism in sport development in Nigeria. Hence, the study will be channeled to the following specific objectives;

Determine the extent to which the media promote sports events in Nigeria.

Determine whether sport journalism has any effect on sport development in Nigeria.

Determine whether sport journalism has increased sports awareness in Nigeria.

Determine whether sport journalism has increased sports spectatorship in Nigeria.

Determine whether sport journalism has helped to increase revenue generation  in the sports industry of Nigeria.

1.4 Research Question

The study will be guided by the following questions

What is the extent to which the media promote sports events in Nigeria?

Does sport journalism have any effect on sport development in Nigeria?

Has sport journalism increased sports awareness in Nigeria?

Has sport journalism increased sports spectatorship in Nigeria?

Has sport journalism helped to increase revenue generation  in the sports industry of Nigeria?

1.5 Significance Of The Study

Sport journalism is relatively a new and experimental genre of journalism for most developing countries like Nigeria, and may not have all the necessary condition for success. And so this research study will be of great importance to the generality of Nigerians who will want to venture into the practice of sport journalism or own and operate media houses that are purely to develop the nation?s sporting s

Similarly, this research study will also serve to find out the responsibilities of sport writers to the development of sports in Nigeria, with a view to establish sport journalism as an important genre of journalism giving the increasing value of sport in our society. Thus, helping to make it an attractive career option for journalist. Furthermore, the study will also be relevant to other researchers as it will be providing the opportunity to know more on the benefit or otherwise of sport journalism and media coverage of sporting event as well as local talent promotion and exposure through sport in Nigeria.

It will also serve as a guide to our national sport policy makers and future policy inquiry into the field of sport journalism and sport development, the possible recommendations made will be very useful to sport administrators and management of the various sporting associations or bodies in the country as will be highlighted in some of their operation.

1.6 Scope Of The Study

This study is structured to generally examine audience perception of the role of sport journalism in sport development in Nigeria. However, the study will further determine the extent to which the media promote sports events in Nigeria, determine whether sport journalism has any effect on sport development in Nigeria, determine whether sport journalism has increased sports awareness in Nigeria, determine whether sport journalism has increased sports spectatorship in Nigeria, and determine whether sport journalism has helped to increase revenue generation  in the sports industry of Nigeria.

The respondents for this study will be obtained from sports lovers in Garki, Abuja, FCT. Nigeria.

1.7 Limitation Of The Study

Like in every human endeavour, the researcher encountered slight constraints while carrying out the study. Insufficient funds tend to impede the efficiency of the researcher in sourcing for the relevant materials, literature, or information and in the process of data collection, which is why the researcher resorted to a limited choice of sample size. More so, the researcher simultaneously engaged in this study with other academic work. As a result, the amount of time spent on research will be reduced.

Moreover, the case study method utilized in the study posed some challenges to the investigator including the possibility of biases and poor judgment of issues. However, the investigator relied on respect for the general principles of procedures, justice, fairness, objectivity in observation and recording, and weighing of evidence to overcome the challenges.
1.8 Definition Of Terms

Journalism: this is the act of gathering, processing and preparation of written, visual and audio material intended for dissemination by means of a public media.

Mass media: communication media that reaches a large audience especially television, radio, newspaper and magazine.

Spectatorship: the act of watching or viewing an event, especially sporting events.

Sport: a game or physical activity that you do for enjoyment or in order to compete against other people

Sportscaster: a broadcaster who specializes in reporting sporting activities or games.

Sport development: all efforts geared towards the upliftment and improvement of sport and other sport related activity or institutions.

Sport journalism: the activity of gathering and disseminating to a large audience through the mass media reports of sporting activities like, players statistics, live score etc.

Reporting: to find out facts and tell people about them in print or broadcast media or to give information about something that happened.

CHAPTER TWO

LITERATURE REVIEW

INTRODUCTION

Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

Precisely, the chapter will be considered in two sub-headings:

Conceptual Framework
Chapter Summary
2.1
CONCEPTUAL FRAMEWORK

MASS MEDIA 

Mass media is a channel, medium, utility, device, or instrument used in the mass communication process. The mass media also includes, printed media, electronic media and Cyber media. Printed media such as newspapers, magazines, books, pamphlets, billboards and other technical tools that bring out the message by touching the senses of sight. Electronic media such as radio and recorded programs use the senses of hearing and television programs, motion picture and video recording covering both senses which is hearing and vision (Ray M. 2019). Meanwhile the online media (online media, cybermedia) is the internet-based mass media. Mass media is happen to be the suggestions for cultural development, not just culture in the sense of art and symbol but also in the sense of the development of settings, fashion, lifestyle and norms (Pate, U. & Abubakar, A. 2013).

The Mass Media definitions have therefore been going through dynamic changes on a daily basis. As digital technology develops, mass media, advertising and marketing communications are experiencing new dimensions. Mass media has been described in different ways depending on the context from which the subject is being perceived. Ruben (1984) cited Ray M. (2019) defined mass media as the communication of behavior-related information. Bozzi, H. (2013), in his own view, sees it as the sharing of ideas and feelings in a mood of mutuality.

Other definitions place emphasis on the importance of signs and symbols, as well as the transmission of cultural information, ideas, attitudes, or emotions from one person or a group to another. This branch of mass media involves in some ways the aspects of theater, music, dance, folklore, and other complementary traditional communication media. These definitions tend to capture the general idea of the sociological impact of the media on one hand, and the variances in individual perspectives of the media approach on the other hand. From whatever angle we look at it, these definitions may fit well into specific aspects of human development, from philosophy to psychology, from sociology to education, etc. Media in todays world has been described as a combination of content, comprising the scientific and artistic ensemble of music, film, TV, radio, publishing, advertising, and electronic games (Bazley, T. (2016).

Thus, the mass media is any medium used to transmit mass information. The categorical classifications of what could be termed as mass media forms comprise the eight industries of the mass media industries; books, newspapers, magazines, and recordings, radio, movies, television, and the Internet. Mass media has attained rapid and remarkable expansion, resulting in proliferated dynamism over its content, platforms, and devices, following technological innovations over a long period of years. These developments have provided some dimensions of influence over various industries and social institutions. One major element of the media is the nature of its audience, which refers to its relatively large audience. Mass media is any medium which is intended for a large audience (Smith., 2003). It either takes broadcast or print media form. The broadcast form of media is also referred to as electronic media and is peculiar to radio and television technology. Print media, on the other hand, operates in the form of newspapers, magazines, journals and other print media.

MASS MEDIA 

Mass media is a channel, medium, utility, device, or instrument used in the mass communication process. The mass media also includes, printed media, electronic media and Cyber media. Printed media such as newspapers, magazines, books, pamphlets, billboards and other technical tools that bring out the message by touching the senses of sight. Electronic media such as radio and recorded programs use the senses of hearing and television programs, motion picture and video recording covering both senses which is hearing and vision (Ray M. 2019). Meanwhile the online media (online media, cybermedia) is the internet-based mass media. Mass media is happen to be the suggestions for cultural development, not just culture in the sense of art and symbol but also in the sense of the development of settings, fashion, lifestyle and norms (Pate, U. & Abubakar, A. 2013).

The Mass Media definitions have therefore been going through dynamic changes on a daily basis. As digital technology develops, mass media, advertising and marketing communications are experiencing new dimensions. Mass media has been described in different ways depending on the context from which the subject is being perceived. Ruben (1984) cited Ray M. (2019) defined mass media as the communication of behavior-related information. Bozzi, H. (2013), in his own view, sees it as the sharing of ideas and feelings in a mood of mutuality.

Other definitions place emphasis on the importance of signs and symbols, as well as the transmission of cultural information, ideas, attitudes, or emotions from one person or a group to another. This branch of mass media involves in some ways the aspects of theater, music, dance, folklore, and other complementary traditional communication media. These definitions tend to capture the general idea of the sociological impact of the media on one hand, and the variances in individual perspectives of the media approach on the other hand. From whatever angle we look at it, these definitions may fit well into specific aspects of human development, from philosophy to psychology, from sociology to education, etc. Media in todays world has been described as a combination of content, comprising the scientific and artistic ensemble of music, film, TV, radio, publishing, advertising, and electronic games (Bazley, T. (2016).

Thus, the mass media is any medium used to transmit mass information. The categorical classifications of what could be termed as mass media forms comprise the eight industries of the mass media industries; books, newspapers, magazines, and recordings, radio, movies, television, and the Internet. Mass media has attained rapid and remarkable expansion, resulting in proliferated dynamism over its content, platforms, and devices, following technological innovations over a long period of years. These developments have provided some dimensions of influence over various industries and social institutions. One major element of the media is the nature of its audience, which refers to its relatively large audience. Mass media is any medium which is intended for a large audience (Smith., 2003). It either takes broadcast or print media form. The broadcast form of media is also referred to as electronic media and is peculiar to radio and television technology. Print media, on the other hand, operates in the form of newspapers, magazines, journals and other print media.

JOURNALISM

Though journalism is practiced for years now, there is no established definition of the term ‘journalism’. It is generally a term used to denote the practice of reporting news or current happenings for the masses of the country. While the people who work in collecting news and gathering information through various means are called journalists, the mediums through which they communicate the news – newspaper, radio, television, website etc. are called media.

According wikipedia. Org2021) Journalism is the production and distribution of reports on current events based on facts and supported with proof or evidence. The word journalism applies to the occupation, as well as citizen journalists who gather and publish information based on facts and supported with proof or evidence. Journalistic media include print, television, radio, Internet, and, in the past, newsreels.

Sports

Sports are regarded as one of the world’s most powerful communication tools, as a result of its near universal appeal, convening power and its many associations. Ihediwe (1997) defined sports as highly formalized and organized physical activity of high intensity regulated by acceptable rules and regulations and which require maximum physical and mental exertion. Hornby (2001) defined sports as outdoor or indoor game, competition, or activity carried on by rules and needing bodily effort and skill. Ugwueze (2005) defined sports as all organized physical or mental activities with rules and regulations, carried out indoors or outdoors whether at amateur or professional level requiring physical or mental exertion. Douglass (2008) viewed sports as an organized competitive, entertaining and skillful activity, requiring commitment, strategy and fair play in which a winner can be defined by objectives means.

Sports have become globally acknowledgment as a potential tool for national and economic development. Awosika (2003) described sports as a unifying factor in Nigeria and also an essential ingredient for nation building. Nations of the World therefore endeavour to utilize the potentials in sports to enhance the attainment of their respective development activities. Sports in this study, is an individual or group activity pursued for exercise or pleasure, often involving the testing of physical capabilities and taking the form of a competitive game.

Concept And Indices Of Sports Development

Sports development can be regarded as a process of continuous improvement of the sports structures, performances and programmes in order to createa condition which is conducive to physical fitness for all and the effective functioning of self-actualization (Federal Republic of Nigeria, 1989). It is a common knowledge today that the attainment of world class status in sports is a strong reflection of development objective of a country. Amuchie, (1992) defined development as stage in growth that leads to advancement, increase in size, to evolve and to unfold. It denotes a state of coming into being and evolving into maturity. According to Amuchie, (1992), Sport growth and development can be measured in two ways: - Vertically and horizontally: Vertically by identifying increase in the number of new sports a country have participated in over the years; Horizontally by determining the levels of frequency of competition in sports within a given period.Furthermore, sports could be measured from the number of successes achieved in national and international sports competitions. These success have direct bearing with the indices of sports development, these are;

Sports Policy 

Which is the guidelines and blueprint or action plan for the development and management of sports (National Sports Development Policy, 1989). The main objectives of sports development policy of any nation include the following: To provide the nation with the opportunity of measuring its sports might against those of other nations of the world with a view to establishing a respectable position for in the sporting community of the world.

Sport Personnel 

Includes; coaches, sports managers, stadium managers and organizing secretaries. These are some of the personnel required for the management of sports development programmes. Coaches are responsible for the improvement of the level of skills of the athletes. There is no way the quality of participation of any nation in competitive sports can improve without having well trained and experienced coaches in various sports.

FUNDING 

The importance of providing adequate funds for sports programmes cannot be over emphasized; this is because as Bucher (1979) stated, the services that are involved such as recruitment and training of personnel, purchase of equipment, construction of standard facilities, transportation and care of athletes all require large sum of money. Writing specifically about sports programmes, Zeiglar (1968), maintained that it is an area of higher expenses and adequate funding is necessary if goals are to be achieved. Adequate funding is essential for effective sports development as enunciated by authorities like Levin (1972).

Sports Development In Nigeria

Sports world wide have become progressively capital intensive; yet our history shows that government has almost single handedly shouldered the responsibility for sports development in Nigeria, especially when it comes to provision of sport facilities, programme, personnel and participation in continental and global competitions. There is minimal private sector participation. Therefore, Government is forced to invest part of its scare resources on sports development. The development and upsurge of interest in highly organized competitive sports in Nigeria is a relatively new phenomenon dating back to the early 1980’s when the Nigerian hosted and won the Africa Soccer Cup of Nations in Lagos. The government of the Federal Republic of Nigeria has made tremendous efforts towards the development of sports in the country. In most cases, substantial resources, both humans and materials have been invested in a wide range of activities intended to bring about a strong base for a meaningful development of sports. An objective observation of these efforts reveals that the commendable objectives of the government and people of Nigeria for sports development are yet far from being realized. Expensive Commission of Enquiry into the management of sports in Nigeria has been set and often well written reports are presented, accepted and published. In addition a sound sports development policy for the nation has been published. At present Nigeria has a Federal Ministry charged with the function of Youth Affairs and Sports. The sports policy in operation is the 1989 sports policy, which outlines the main objectives and programme areas, is currently undergoing review. Sports require a lot of funds, for this sector to be able to achieve desired result, all the other factors or indices depend solely on funds. In spite of the annual budget provided by the government in Nigeria, sport is still not adequately funded. Nigeria over the years have made some impressionable successes, it was this international sport successes that makes the international communities, focus their attention to find out the secret of its performance and successes; but all the successes recorded were by chance and not byshare hard work; Questions are being asked, enquiries are being made and documentary evidence sought. How, where are the players bred? What is the entrenched system of development? What is the impact of the league? What part does administration play? Is coaching a big new ‘player’ in sport development? What and where are the facilities for training and for competition? What is the role of the sport academies? What is the process that produced Nigerian players and athletes the likes of Blessing Akagbere, Mary Onyali, Victor Moses, Sam Mba and a host of other making a great impact in their various clubs and international competitions? There are many questions, but very few answers. AFCON2O13, of the 23 mans squad, 6 were from the domestic leagues,something that have not been done since the era of Clemens Westerhof who took the national team to the country’s first World Cup in 1994. So what is going on in the Nigerian domestic leagues now that could have made the difference? Apart from the fact that there had not been major sponsors of the leagues in two football seasons, the other ‘new’development of note is the participation of stadiums with artificial turfs around the country. More state governments have ignorantly bought into the idea that artificial turfs are good for the game. They are confused by the beautiful look of the track and pitches from the4 terraces and the lesser cost of maintaining them. They forgot that as a result of this ‘development’ the Super Eagles have been finding it difficult to find a suitable venue to play their matches in the country. That’s why the World cup qualifying matches are taken to Calabar, a city so distance from the centre of Nigerian football that is becomes almost a neutral ground for visiting opposition. That’s perhaps why Kenya could come to Nigeria and steal a draw. It is only the powerful Nigerian businessmen behind this ‘racket’ of rubberized turfs that are smiling to the bank. It is pertinent to wonder why national team players have rejected the ‘beautiful’ stadiawith artificial surfaces as venues for their matches; why Arsenal FC last years, and FC Barcelona, this year, has called off friendly matches in the country because the artificial turfs grounds indicated for the matches are considered completely unsuitable for their players. The proliferation of these pitches does no good to Nigerian sport development. The grassroots football development and athletics programmes? The only evidence of any grassroots football and athletics programmes in Nigeria is about the establishment of academics everywhere. Many a foreign scout has come to Nigeria in search of these academies that are supposedly breeding the players and found nothing on ground. There are virtually academics. They are not institutionalized players and coaches and athletes are mostly from the streets are assembled at weekends by all manner of agents and coaches in little crannies around the country and are formed into an ‘academy’. There are no proper programmes, no proper coaching, no proper infrastructure, and no proper fields. Football in schools and athletics competitions that could have provided the excellent platform for development only receive token attention from the football associations and national federation, too little to account for anything.

Management Of Sport

The state of sport management is aptly captured in the CAF executive committee election and the episode of coach Stephen Keshi’s resignation from the team a day after winning the AFCON 2013 trophy for what he described as disrespect by the Nigeria Football Federation members and lack of support for the team and Team Nigeria officials that participated in the 2012 London Olympics. There was a big and unhealthy disconnects, between management, the team, athletes and Nigeria Athletics Federation officials which account for the failure of the country’s sports sector to grow at a rapid rate. The lack of professionals to drive development in the sector as 83% of the sports administrators, lack the training to sport forward (Daily Trust: March 28, 2012). Nigeria has no structure in place to develop and train its coaches, apart from the occasional CAF and FIFA short-term coaching courses; the only institution that trains coaches in the country, the National Institute for Sports (NIS) is a pitiable sight. The NIS is merely going through the motional of training coaches, starved of funds and lacking qualify personnel, facilities and the latest tools and equipment, its programs have become a case of ‘garbage in garbage out’. The recent elections into CAF Executive Committee, where the President of the Nigerian Football Federation was rejected by the rest of the African member and the representative from small Benin Republic, convicted of corruption only a few years ago in his country, and suspended from African football by African Confederation,was elected ahead of the Nigerian. That is an issue about what the continent thinks of the quality of sport management in Nigeria (Daily Trust, December 12, 2012). The lack of knowledge in attracting sports sponsorships has been the bane of sports association in getting corporate and individual sponsors to bankroll their activities. The immense presence of the corporate world in sports sponsorship in other part of the world that provided structures on which those countries have programmed their preparations for international and domestic sports competitions;In order to corporate and attain its objectives sports organization needs to have a functional set up that can implement sports development programme effectively. It is in the light of this need that substantial resources have been committed by government at federal and state levels to a wide range of programmes without appreciable result and the enactment of decrees intended to advance the pursuit of national objectives in the sports development sector. Where then lie’s the secret of Nigeria’s recent success? The major reason which tended to slow down our sport development efforts have been traced to two (2) major broad areas, (Venkateswarlu, 1997) these are: Management and Funding. When the National Sport Commission was established by decree 34, there have been no fewer than thirty five (35) Chief Executives of sport within the forty (40) years period 1993 – 2014. These supervising chief executives have been appointed either as Honorable minister or as chief executive/chairman. Going by the figures above the average management life span each Minister or chairman served is far less than his average management time, a period not enough to even plan for effective sport development. Because of the nature and manner sport is managed by (nonprofessionals) sport managers, players/athletes have not been able to fully put in their best into the services of their father land; sport deserve the honour of being allowed to be run by the professionals people who know the area very well.Where players/athletes find out that the sport managers are not only lacking in the knowledge of sport they manage not to talk of the politics of sport itself they get disappointed and this does not help their performance on the field. Sport in Nigeria has over the past years suffered management, organizational and funding problems, these problems have increased with the growth in sporting activities and increased in mass participation. Funding, sport generally worldwide have become progressively capital intensive, yet our history shows that government has almost single handedly shouldered the responsibility for sport development, when it comes to participation in continental, global competitions, and provision of facilities. Our level of development dictates that only government is in a position to fund sport, because there is minimal private sector participation, however in recent times sport has received support from business and corporate organizations.

Institutional Sport Development

Educators all over the world agree that the elementary or primary school is the foundation of formal teaching and learning of any skill or knowledge necessary for the maximum development of the child. Therefore, this level of education should provide a fertile based for a diversified and development of the beneficiaries. As far as sports development is concerned, the primary school should be the ideal ground for its take-off, through a sound programme of elementary physical education. A good physical education programme makes use of the natural activity drive of children, who even the most timid, enjoy moment. Nowhere in the world do sports develop in isolation of physical education which starts in the school through a formal graded instruction under experts trained for this purpose. In Nigeria, the current status of primary physical education levels much to be desired. This is quite contrary to the practice in primary schools during the period described in Nigeria as the colonial days. That time, every primary school provided for daily physical activities which were quite rigid and militaristic on the school time-table. It was compulsory for every class teacher to take his or her class out for thirty minutes’ vigorous regimented physicalactivities. In addition to this, there was a break period daily where organized games and sports took place during this period. In this way every pupil was conscious of physical activities and sports. By the time a child completed primary school education, it was possible to identify children talented in sports skills. The status of physical education and sports in secondary schools in Nigeria is not different from what is in primary schools. In the past, one of the complaints for lack of interest in sports or physical education among secondary schools in Nigeria was that it was not an “examinable subject” by the West African Examination Council (WAEC). As a result, there is no mention of physical education in the senior secondary classes in many schools. Hence the interest of the school authorities and the students in the subject is not encouraging. In terms of sport many secondary schools have no provision for this in their school programme, except what is known as the annual inter-house sports competition which a few interest schools organize haphazardly once every year. In a situation like this, one wonders how the students are expected to compete in sports in which they do not have any meaningful training or practice. With regard to sports equipment, many secondary schools are no better than some primary schools in the sense that they cannot afford one football for the students. All over the world, universities regard and include sports as components of the educational programme provided for their students. Nigerian University Games Association competition affirmed that all over the world, universities have been the mainstay of sporting aspirations and achievements of the communities which they serve that such would be the case in Nigeria. Nigeria is in need of bright and talented sportsmen and women. Universities are vital not only to the development of sport in Nigeria but as a vehicle for moulding the characters of the youths who,through these institutions, are preparing themselves to be future leaders of the nation.

Relationship Between Media And Sports

The most important change that has taken place in the sports industry is the significant role the media is playing, in the development of sports all over the world. Apart from the fact that the media has increased sports awareness and spectatorship among peoples of the world, it has increased revenue generation which has enriched various sports stakeholders. The media has been playing a catalyst role in the identification and promotion
of knowledge,
information and understanding about various sports and sporting talents in various nations (Alimi, 2003).

In defining the
symbolic relationship between the media and sports, Abdullahi (2013) summed it up thus, "That the relationship between the global culture and the media on the one hand and media and sports on the other is quite interesting as it is complex. The global culture creates the new media and the new media in turn drives the global culture, and the two combined, propelled by the logic of the mass market and consumerism to repackage sports as a commodity, delivered to the market through satellite, television, the internet based channels like Facebook, Twitter, and YouTube".

The media and sports are now so intricately connected that it has become impossible to speak of one without the other, but in a general sense, that relationship is not in any way peculiar. The media has grown so phenomenally in the last decade or so that they affect virtually every area of human life and almost everyone is now a media practitioner of sort. Sports has therefore become big business accompanied by the glamour and the glitz, hugely amplified in a way that only the media can. Every year, the money spent on various sporting activities across the world runs into billions of United States Dollars. There are now professional sportsmen in a true sense of the word, men and women, who do not just make a living through sports, but have become global brands, (Samaranch, 1995).

Sports icons like Lionel Messi, Cristiano Ronaldo, Usain Bolt, Tiger Woods, David Beckham, Didier Drogba, Nwankwo Kanu and the Williams sisters are people one has never met before and would probably never meet, but one can recognize and actually feel they know them. The translation of these young men and women into global icons could not have happened without the media that has delivered their extra-ordinary talents to people's living rooms and even their mobile phones.

Today, the English Premiership is followed passionately by Nigerians of all classes. It is common to hear a fan in Calabar who probably has not travelled out of Cross River State Nigeria, boast about "his" club Chelsea, Manchester United or Arsenal. He is ready to fight, and indeed sometimes do fight, to defend the reputation of his club. People have adopted these teams as their own, spend considerable amounts of money on the procurement of jerseys and other paraphernalia of the teams.Some fans even sacrificed cows to supplicate for their club's victory before a major game, even though they live thousands of kilometers away from the cities where these teams are domiciled. This is what the power of the media has done to Nigerians.

Media And Direct Sports Development
The media's role in sports development does not begin and end with paying for broadcasting rights and exposure for sponsorship and other brands associated with sports in the media. In Nigeria, media houses conduct seminars and workshops with the aim of fashioning out strategies to develop sports. They push for good governance and ethics in sports administration a also fight racism and corruption. Stories in the media about the success of sporting idols have also inspired generations of young at athletes, and led to the discovery of new talents, (osagie, 2007).

Some media houses have been more directly involved in sports development by directly organizing championships. Unarguably, the most competitive and uncreative cycling race in the world today the "Tour de France, is an initiative of a French media house. From primarily French field, riders from all over the world began to participate jr the race each year.

It is also worthy of note that two of the most prestigious football awards; the African Footballer of the year and European Footballer of the year (Ballon d'Or) were started by media houses. The African Footballer of the year award, presented to the best African Football (Soccer) player each year, now a project of the Confederation of African Football (CAF) since 1992, was an initiative of France Football magazine. Initially, it was called African Footballer of the year Golden Ball award around 1970's and was organized by France Football Magazine. Similarly, the European Ballon d'Or — was also awarded by the magazine since 1956 before it was taken over by UEFA.

Media And Sports Development In Nigeria
In Nigeria, the media has a long history of significant contribution to sports development. Long before the arrival of Super sports, the satellite based sports television channel, Fabio Lanipekun had led a generation of Nigerians that include the late Yinka Craig, Hamed Adio, Waheed Olaguniti, Rotimi Bisiriyu, Charles Ogughana and others to pioneer sports broadcast journalism in Africa (Showsiliva, 2001).

The versatile radio broadcasters like Ernest Okonkwo, Ishola Folorunsho and others cannot be easily forgotten. Their football commentaries made could make you stay glued to your radio, thereby encouraging many cooperate bodies to fund sports. The magical moments in our football, including the many years of frustrating efforts to qualify for the Federation of International Football Association,(FIFA) World Cup, would not have been so memorable without these incredibly talented broadcasters. whose exploits on radio contributed in many ways inspiring Nigerians to take part in sports (Osagie, 2007).

The newspapers were not left behind. The Daily Times, Nigerian Tribune, New Nigerian and others devoted many pages to the coverage of sports and because of this extensive coverage of sporting events, sponsors provided funds needed for sports development. It would be recalled that at a point in Nigeria, Volleyball actually rivaled football for sponsors because the head of Volleyball Federation then, Eddie Aderinokun used the mediato make the game so popular that the sponsors were running after the federation (Abdullahi, 2013). Infact, virtually all the sports had sponsors by then. Athletics enjoyed the sponsorship of Mobil, UNIC Insurance, Folawiyo Nigerian Limited, Nestle, and Nigerian Breweries; while Table Tennis had 

Sports Journalism and its Impact on Spectatorship and Sports Development.

Sports is regarded as one of the world's convening power and its many associations. These characteristics confer on sports the capacity to reach a range of audience in a variety of ways, most especially those that are difficult to reach. The influence of spectators in sports cannot be over emphasized. The presence of spectators provide an added proactive effect
and improves performance. In sports event, a large number of people arc usually present at such venues either to enjoy the fun or act as active supporters. Alimi (2003)pointed out that sports journalists can effectively influence the conduct and administration of sports in Nigeria and that the information given to readers on recent developments at the local and international levels would create the required awareness in the efforts towards development of sports in the country. It is for the development of sports that, for instance, the United Nation in 2003 encouraged the cooperation between UNICEF and FIFA in promoting the "say YES for children" campaign. 

Alimi, further stated that through the activities of journalists, the awareness of a group of people in sports matter could be raised through public service announcements, information in media publications and other linkages. Sports development is a collective responsibility of the people in a nation. But then their contributions could only be obtained when they are sufficiently aware of what is going on. But where such awareness is lacking, it will lead to lack of proper articulation of sports messages and by extension reduce the number of anticipated spectators at sporting events and venues.

Positive effects of Journalism on Sports

According to Davis and Harris (2004), Journalism coverage of sport has good outcomes, namely;

Generation of income — media companies pay for the rights to show sporting events. Also sports shown on the television generate more sponsorship and raise performers' earnings.


Education of people - people learn the rules of the sports from watching it on TV.

3.Provide role models — seeing good sports people on TV and in newspapers, make them a role model for people to look up to.

4.Provision of inspiration— media brings sports to people who may not normally get to experience it otherwise. This can encourage people to get involved.

5.Provision of coaching watching professionals on the TV can help you see how a technique should be performed which could help your performance.

6.Individuals
train for sports because the media gives them the stage on which to demonstrate their talents.

7.With cameras being placed in goals, under water, and in racing cars, the viewer at home gets a more detailed coverage than a live spectator.

8. Actions are replayed - mean a detailed analysis can take place every minute after the goal. International events can be viewed live in all homes without going to the sports venues: i.e. broadcast instantaneous sporting actions to a large audience.

2.2
THEORETICAL FRAMEWORK

Shannon Model of Communications Theory

An early model of the communication process designed by Claude Shannon 1949. This model pictures the transmission of a message from an information source (e.g. a news caster) to a destination (e.g. a home audience). The concern of the communications specialist is to describe what is involved when people attempt to convey to others what is on their minds, what facilitates this process, and what interferes with it. There are various ways in which messages may be Transmitted; they include written languages, spoken languages, graphic symbols, and representational images. The media of transmission include teachers, books, films, TV, Radio and computers. Shannon’s model represents the process by which communication takes place via electronic media. Messages are broadcast as signals, subjected to various sources of noise e.g. static interference), picked up by suitable receivers (e.g. radio, TV) and thereby conveyed to the intended audience.

Models such as the one Shannon made were meant to draw attention to the message rather than the medium. Media any allow preservation, amplification and distribution of messages, but do not substantially influence the explicit content of messages they transmit. In that note the research anchored on Shannon model of communications in this study, since the emphasis is not just distribution of messages but electronic media substantial influence on the content they transmit to the audience (athletes) such as provision of sports facilities, personnel development sports funding, sports awareness among others, for sports development.

2.3
EMPIRICAL REVIEW

In a related study carried out by Nji (2008) on mass media sports coverage for football development in Nigeria. The study investigated the status of mass media sports coverage in the areas of information dissemination, active and spectatorship participation and contribution to improve of football facilities. The study was also aimed at implicating the status of sports coverage to the development of football in Nigeria. The cross-sectional survey research design was adopted for the study. The sample comprised 300 adults. The research instrument was a 16 item four point questionnaire. The findings showed that the mass media gave adequate coverage of football events, effective influenced, active and spectatorship participation. The study further revealed that mass media contributed to improvement of football facilities and contributed positively to active participation. Finally, the implication of these finding to football development in Nigeria were articulated.

Elendu and Deemua (2009) carried out a study on winning corporate sponsorship of competitive sports in Nigeria, determinants, problems and prospects. The study revealed that the sports development of any nation including Nigeria depends substantially on the status of facilities, equipment, motivation of athletes, sports personnel, sports preparations, among others. These require huge amount of financial resources. Since Nigerian government allocation for sports is inadequate considering the economic recession and demands from the other sectors of the economy, the need for sports organizers to scout for where and how to get both financial and material assistance for sports development outside government arises. One of the means of getting the necessary resources and assistance for sports development is through winning sports sponsorship deals from sponsors, especially corporate firms. The paper also discussed some factors like size and composition of the anticipated spectators, type of sports or event, security, athletes’ personality, level of competition, sport setting, and personality of sports organizers as they influence corporate firms in signing sponsorship deals with sports organizers or bodies. Some of the problems of sports sponsorship such as conflict on who and event to sponsor, demands and expectations of sponsors, conflict over sponsorship deals, lack of continuity, lack of evaluation, ambush marketing, setting deceitful objectives and lack of accountability where discussed. Possible prospects were highlighted.

Ping-Kun and Chiung-Hsia (2009) in their study on impact of media coverage of the 42nd World Archery Champions and Audience Attendance and purchases. The study was designed to analyze both an audience at and media coverage of the 42nd World Archery Championship in New-York City. A quantitative methodology was used to collect data from persons attended the archery event as audience members. The demographic variables were chosen to aid understanding of the characteristics of the sample; the logistic regression method was subsequently used to search for the factors which statistically influenced attendance and enjoyment. A total of 250 questionnaires were distributed, 169 of which were returned and found valid. The over all response rate were 67.6%. The study found out that two income groups (“US $ 35, 001 - $ 65, 000” and above US $ 65, 000) were mostly likely to attend the archery event. In terms of the media influence, involvement in the archery event was most likely to occur in the presence of radio and internet publicity about the event. Other media predicators of attendance found by the study were TV advertising, archery web-sites and Televising of an event.

Awareness and spectatorship as indices for sports development in Lagos states, Nigeria. The purposive and random sampling techniques were adopted in selecting four hundred and eighty (480) respondents made up of sports journalists and stakeholders in the sports industry, descriptive research design with a self-structured questionnaire (r = b8) was used for data collection. The Chi-square (l2) was used to test hypothesis at 0.05, alpha level. The analysis revealed that the two variables were indices of sports development (Awareness – 37.59, p < 0.05, 2df; spectatorship – 12.47, p < 0.05, 2df.

Cronin (2011) conducted a study on the inspirational effort of major sporting events in UK sports. The study comprised spectator surveys at three events held in the summer of 2010 and an associated omnibus survey of a representative sample of British population (August, 2010). The study therefore explored the link between major sporting events and their power to inspire people to participate in sports. The findings showed that 67% of live spectators at the major sporting events studied felt inspired to participate or participate more frequently in sport as a result of their attendance at the event. Over two-thirds of the British population (68%) had watched a major sporting event on TV in three months prior to interview. 28% of these viewers felt inspired to participate or participate more frequently in sport as a result of watching a major event on TV. The ability to inspire 280, 000 people in a broadcast that reaches 1 million viewers present a significant opportunity to encourage people towards greater physical activity. Major events are particular powerful ways of inspiring young people to participate in sports. Nearly three quarters of spectators under 25, and half of all TV event viewers under 25, felt inspired. The study suggested that broadcasters should give greater consideration to how they can use the promotional and inspirational impacts associated with their coverage of major sporting event to support participation initiatives.

Moradil, Honaril, Naghshbandi and Jabar. (2012) the role of sport media in developing championship sport. The study was applied descriptive – comparative research population composed of media experts, sports experts, and national athletes. There were 150 people as sample selected by convenience sampling. It was a research – made questionnaire. University professors confirmed the validity and reliability. (Cronbach a = 0.88). Individual characteristics, normality of data distribution and significance of hypotheses were measured by descriptive statistic Kolmogorov – Smirnor test, and Wilcoxon test respectively. Result showed that there was a significant difference between real condition and ideal condition of sports media role to develop components of championship sports (P – 0.05). Values were Z = - 8.645 for media experts, Z = - 8.664 for sport expert, and Z = 8.652 for athletes.

Frazalipour, Akalan, Tuncel, Ghorbanzadeli, Kashef, Zadeh and Hajizadeh (2012) examined the role of mass media in women’s sport from experts viewpoint. The study was descriptive sealing which conducted in field study. Among the experts, 100 experts in media, 100 experts in sport and 100 national and international women athletes were selected as samples of the study. Data was collected by self administered questionnaire. The questionnaire included 21 questions that measured the role of mass media in five variable of sport (four questions) improvement of performance (six questions), management and planning (four questions) financial resources (four questions) news resources (three questions), in current and desired situation. Chronbach’s alpha coefficient was utilized to examine the reliability of current situation, 0.9729 and desired situation, 0.9723. Data analyzed at meaningful level of P ≤0.05 using Kolmorgrov – Smirnov, Kruskal Wallis, Umann Withney and Wilcoxton. Results from subject’s viewpoint showed that mass media in current situation play a little and so little role in all variables. While, in desired situation, it can play an important role in women’s sport. Also result showed a meaningful difference between subject’s viewpoint about desired role of mass media in current and desired situation in women’s sport. Difference between current and desired situation in all variables showed that mass media has high potential role in women’s sport, but for some reasons, they do not do it properly. So, the proper use of mass media is essential for women’s sport improvement.

Alshmli, Anazi and Shawqi (2012) carried study on sports mass media influence on promoting sports in order to improve public Health. According to the study, mass media could be one of the tools used to promote a physically active lifestyle. It is a direct and potentially effective tool for reaching public with means, knowledge and information and helping them to understand the importance of a physically active lifestyle. The main purpose of the study was to discover the influence of mass media in promoting sports activities to improve health. The study sample consisted of 470 participants divided to five age groups (15 – 20, 21 – 25, 26 – 30, 31 – 35, 36 – 40 and over 40 years). The study used a mass media survey to answer the main questions of the study. The results showed a weakness of mass media to encourage sports culture and exercise with different segments of society in order to improve health. Furthermore, it was a good signal that highlighted the importance of mass media in promoting exercise in sport in order to improve health. In addition, the results of the study provide professional in sports adequate information to what mass media should be done to promote sports in order to improve health of the people of Oman. It recommended that mass media should embrace national projects to promote and encourage sport for health.

Dziubinski, Jankowski, Lenartowwicz, Murrmann, Rymarczyk, (2012) studied electronic media and professional sport. The goal of the paper was to show the relationship between the electronic media and professional sport, with special focus on both the positive and negative impact the electronic media might have on the development of sport. The paper employed a range of theories, including the structural-functional theory, symbolic interactionism and, to a certain extent. Several research methods have been used as well, including the inductive and deductive methods. The link between the sport and electronic media are many and multilayered and opinions on them differ greatly. The electronic media and sport are two domains which influence each other and each of them has changed because of other. One could say nowadays, the electronic media and sport form almost perfect union.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1 Introduction

In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.

3.1 Research Design

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e. mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.
3.2 Population of the Study

According to Udoyen (2019), a study population is a group of elements or individuals, as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitutes individuals or elements that are homogeneous in description. 

This study was carried out to examines audience perception of the role of sport journalism in sport development in Nigeria using sports lovers in Garki, Abuja, as a case study. Hence, sports lovers in Garki, Abuja form the population of the study.
3.3 Sample Size Determination

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.4 Sample Size Selection Technique And Procedure

According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.   
In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of the entire sports lovers in Garki, Abuja, the researcher conveniently selected 222 respondents as the sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.5 Research Instrument and Administration

The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. 
Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.6 Method of Data Collection

Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.7 Method of Data Analysis

The responses were analyzed using the frequency tables, which provided answers to the research questions.
3.8 Validity of the Study

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.9 Reliability of the Study

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

INTRODUCTION

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of two hundred and twenty two (222) questionnaires were administered to respondents of which two hundred (200) were returned and all were validated. For this study a total of  200 was validated for the analysis.

4.2
DATA PRESENTATION

The table below shows the summary of the survey. A sample of 222 was calculated for this study. A total of 200 responses were received and validated. For this study a total of 200 was used for the analysis.

Table 4.1: Distribution of Questionnaire

	Questionnaire 
	Frequency
	Percentage 

	Sample size
	222
	100

	Received  
	200
	90.09

	Validated
	200
	90.09


Source: Field Survey, 2021

Table 4.2: Demographic data of respondents

	Demographic information
	Frequency
	percent

	Gender
Male
	
	

	
	132
	66%

	Female
	68
	34%

	Age
	
	

	20-30
	94
	47%

	30-40
	58
	29%

	41-50
	42
	21%

	51+
	6
	3%

	Education
	
	

	WAEC
	36
	13%

	HND/BSC
	88
	44%

	MASTERS
	50
	25%

	PHD
	26
	13%

	Marital Status
	
	

	Single
	102
	51%

	Married
	86
	43%

	Separated
	0
	0%

	Divorced
	0
	0%

	Widowed
	12
	6%


Source: Field Survey, 2021

4.2
ANSWERING RESEARCH QUESTIONS

Question 1: What is the extent to which the media promote sports events in Nigeria?

Table 4.3:  Respondent on question 1
	Options
	Frequency
	Percentage

	High extent
	128
	64

	Low extent
	40
	20

	Undecided
	32
	16

	Total
	200
	100


Field Survey, 2022

From the responses obtained as expressed in the table above, 64% of the respondents said high extent, 20% of the respondents said low extent, while the remaining 16% were undecided.

Question 2: Does sport journalism have any effect on sport development in Nigeria?

Table 4.4:  Respondent on question 2
	Options
	Frequency
	Percentage

	Yes
	118
	59

	No
	38
	19

	Undecided
	44
	22

	Total
	200
	100


Field Survey, 2021

From the responses obtained as expressed in the table above, 59% of the respondents said yes, 19% of the respondents said no, while the remaining 22% were undecided.

Question 3: Has sport journalism increased sports awareness in Nigeria?
Table 4.5:  Respondent on question 3
	Options
	Frequency
	Percentages

	Yes
	91
	46

	No
	59
	29

	Undecided
	50
	25

	Total
	200
	100


 Source: Field Survey, 2022

From table 4.5. above, 46% of the respondents said yes, 29% of the respondents said no, while the remaining 25% of the respondents were undecided.

Question 4: Has sport journalism increased sports spectatorship in Nigeria?
Table 4.6:  Respondent on question 4
	Options
	Frequency
	Percentages

	Yes
	125
	63

	No
	45
	22

	Undecided
	30
	15

	Total
	200
	100


 Source: Field Survey, 2022

From table 4.6 above, 57% of the respondents said yes, 22% of the respondents said no, while the remaining 15% of the respondents were undecided.

Question 5: Has sport journalism helped to increase revenue generation  in the sports industry of Nigeria?
Table 4.7:  Respondent on question 5
	Options
	Frequency
	Percentages

	Yes
	131
	66

	No
	36
	18

	Undecided
	33
	16

	Total
	200
	100


 Source: Field Survey, 2022

From table 4.6. above, 63% of the respondents said yes, 18% of the respondents said no, while the remaining 16% of the respondents were undecided.

CHAPTER FIVE

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS:

5.1 Introduction

This chapter summarizes the findings into audience perception of the role of sport journalism in sport development in Nigeria using sports lovers in Garki, Abuja, as a case study. The chapter consists of summary of the study, conclusions, and recommendations. 
5.2 Summary of the Study

In this study, our focus was to examine audience perception of the role of sport journalism in sport development in Nigeria using sports lovers in Garki, Abuja, as a case study. The study specifically was aimed at determining the extent to which the media promote sports events in Nigeria; determine whether sport journalism has any effect on sport development in Nigeria; determine whether sport journalism has increased sports awareness in Nigeria; determine whether sport journalism has increased sports spectatorship in Nigeria; and determine whether sport journalism has helped to increase revenue generation  in the sports industry of Nigeria.

The study adopted the survey research design and randomly enrolled participants in the study. A total of 200 responses were validated from the enrolled participants where all respondents are sports lovers in Garki, Abuja.
5.3 Conclusions

Based on the findings of this study, the researcher made the following conclusion.

The extent for which the media promote sports events in Nigeria is high.

Sport journalism has an effect on sport development in Nigeria.

Sport journalism has increased sports awareness in Nigeria.

Sport journalism has increased sports spectatorship in Nigeria.

Sport journalism has helped to increase revenue generation in the sports industry of Nigeria.

5.4 Recommendations

Based on the findings of the study, the following recommendations are proffered.

Concerted efforts should be put in place to encourage greater media coverage of sports by liberalizing the media to encourage more investors to come on board and establish more media outfits in every corner of Nigeria.

Adequate funding of the media and sports in Nigeria is also another critical factor in sports development. Media owners should evolve ways of generating, appropriating and utilizing of funds for sports development.

The mass media should be given freedom to seek information and express them as enshrined in the constitution
of the
Federal Republic of Nigeria. 

The sports development policy has to be regularly reviewed to accommodate greater role for the media in sports development and sustained partnership between sports administrators and the media.
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(S) ON A QUESTION.

SECTION A

PERSONAL INFORMATION

Gender

Male [  ]


Female [  ]

Age 

20-30
[  ]

31-40
[  ]

41-50   [  ]
51 and above [  ]

Educational level

WAEC

[  ]

BSC/HND
[  ]

MSC/PGDE
[  ]

PHD

[  ]

Others……………………………………………….. (please indicate)

Marital Status

Single
[  ]

Married [  ]

Separated [  ]

SECTION B
Question 1: What is the extent to which the media promote sports events in Nigeria?

	Options
	Please Tick

	High extent
	

	Low extent
	

	Undecided
	


Question 2: Does sport journalism have any effect on sport development in Nigeria?

	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


Question 3: Has sport journalism increased sports awareness in Nigeria?
	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


Question 4: Has sport journalism increased sports spectatorship in Nigeria?
	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


Question 5: Has sport journalism helped to increase revenue generation  in the sports industry of Nigeria?
	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


