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Abstract

The purpose of this research is to look into the corporate attributes and financial performance of listed consumer goods companies in Nigeria. It examines the impact of firm size, age, and leverage on financial performance (return on equity). The study integrates financial and non-financial data from annual reports of Nigeria's five publicly traded consumer goods companies from 2010 to 2020. With the aid of STATA version 13, the data was analyzed using descriptive statistics, Pearson correlation, and multiple regressions. The findings reveal that firm size has a positive link with financial performance, as does firm age, and leverage has a positive association with financial performance.
Keywords: Corporate attributes, Firm Performance, Firm Size, Firm Age, Leverage.
CHAPTER ONE

INTRODUCTION

1.1 Background To The Study
The performance of each firm not only contributes to its own market value, but also to the growth of the whole industry, which in turn contributes to the economy's economic success. Scholars in numerous fields of business and strategic management have paid close attention to the topic of financial performance. Financial performance has ramifications for an organization's health and, eventually, its survival, and it has been a main concern of business practitioners in all sorts of companies. High performance demonstrates managerial effectiveness and efficiency in utilizing a company's resources, which benefits the whole economy of the country. Naser K, Naser K, Naser K (2004).
Profitability thus, is a life wire gauge for evaluating, monitoring managerial and measuring performance of those charged with the responsibility of corporate management, including the overall roles of the board in maintaining the wheel of the entity. Glautier, Underdown and Morris (2011), see profitability as an index that expresses the gain over the cost involved. The uncertainty attached to the possibility of realizing gains in competitive markets heightens the need for the knowledge of costs and the system of Corporate attribute practice that may give rise to profitability.

Corporate attribute arrangements not only the internal administration of the firms, it also connected with a firm’s relationship with its suppliers, customers, and other stakeholders. The developing need for stocks and other assets from organizations expanded the vitality of Corporate attribute around the planet. Raising investment fund, liquidity with the view of profitability is highly competitive for the organizations.

Corporate attribute turned a well known finance exchange platform in the modern world. Generally, Corporate attribute determines firm establishment that defend and flourish the expectations of stakeholders which expanding worldwide considerations. However, those possibilities of Corporate attribute varies between countries, relying upon the economic, radical and furthermore social contexts. Organizations in rich economic countries divide shareholders jurisdictions that works in stable political, budgetary financial structures and developed legislative frameworks of Corporate attribute.

Corporate attribute varies from entity to entity and geographical region of countries. Its ultimate goal is to standardize, gain high rate of return and to prevent financial structure in attaining their targets at the expense of the investors (Luo, 2007). It must be acknowledged that feeble Corporate attribute or non-compliance of its doctrine could prompt financial abuses, corporate frauds and generate heavy losses for the companies (Jill, 2008).

Corporate attribute can be defined as the process and structure that is used for directing and managing business’ affairs in order to enhance business prosperity and corporate accountability with the ultimate objective (Mohamed, Ahmad, &Khai, 2016). Practicing Corporate attribute for many Asian countries is considered as a crucial issue, especially after the financial crisis in 1997 (Mohamed et al., 2016). 
The problem now is whether the firm Attribute influence financial performance. Studies have shown that Corporate attribute can be measured through board size, board women, CEO duality, and board education, working experience, outside directors, compensation and block holders, Phan T.G Et’al (2013). Several studies have examined the impact of CEO duality, board composition, board size, board independence on firm performance. In Nigeria, studies like Sanda, Mukailu, and Garba (2007), Ehikioya (2009), Babatunde and Olaniran (2009), Kajola (2010), and Akhalumeh and Ohiokho (2011), have studied Corporate attribute and firm performance, but did not consider the elements of gender, age and educational qualification. Therefore, this study aims to examine the influence of Corporate attribute on financial performance in Nigeria. The study intends to use firm size, firm age and leverage as measures of corporate attribute on return on equity as measure of financial performance
1.2 statement of the research problem
Theoretical basis for arguing that Corporate attribute are related to financial performance can be found in the traditional neoclassical view of the firm and the concept of economies of scale. Economies of scale may occur for various reasons such as financial; better interest rates and better discount rate to larger firms, organizational; specialization and division of labor, and technical; division of high fixed costs across large number of units. Thus, a positive relationship between firm size and profitability is expected. A negative relationship between firm size and profitability is noted in the alternative theories of the firm, which suggest that large firms come under the control of managers pursuing self-interested goals and therefore profit maximization as the firm‟s objective function may be replaced by managerial utility maximization function. While, Ajagbe (2007), put forward that in poor corporate management, fraud and insider abuse of power by management and board of directors is common place. There is however, a unanimous agreement that the key outcome of poor Corporate attributes is earnings smoothing. However, poor Corporate attributes practices invariably result to failure of firms, Enofe, A.(2012). Such significant failures have brought to the fore the need for a deeper understanding of the impact of Corporate attributes on corporate performance. Despite that regulatory agencies emphasize on Corporate attributes and performance, it is surprising given that many academic investigations did not report statistical relationships between the variables, Weisbach, M. S. (1998) and, in some studies, they reported negative relationship between Corporate attributes and firm performance. Several explanations have been suggested to be responsible for the inconsistencies. Some argued that the challenge results from the adoption of either publicly available information or survey results as these sources are restricted in scope Long, M. D. (2013). Majority of these works, however, focused on either only financial institutions or non-financial institutions.

Studies on the effect of Corporate attribute on firm performance have generated mixed results ranging from those supporting a positive relationship to those opposing it. A positive relationship between firm size and performance was found by Vijayakumar and Tamizhselvan (2010). In their study, they used different measures of size (sales and total assets) and performance (profit margin and profit on total assets). Majumdar (1997), investigated the impact that firm size has on profitability and productivity of a firm. While controlling for other variables that can influence firm performance, he found evidence that larger firms are less productive but more profitable.

The problem now is whether the Corporate attribute influence financial performance. Studies have shown that Corporate attributes can be measured through board size, board women, CEO duality, and board education, working experience, outside directors, compensation and block holders Phan T.G (2013). Several studies have examined the impact of CEO duality, board composition, board size, board independence on firm performance. In Nigeria, studies like Sanda, Mukailu, and Garba (2007), Ehikioya (2009), Babatunde and Olaniran (2009), Kajola (2010), and Akhalumeh, Ohiokho, Ohiokha (2011), have studied Corporate attributes and firm performance, but did not consider the elements of firm size, age and leverage. Therefore, this study aims to examine the influence of Corporate attributes on financial performance OF Listed Consumer Goods Companies In Nigeria.

1.3 Objective Of The Study
The main objective is to examine the impact of Corporate attributes on financial performance of consumer goods firms in Nigeria with the following specific objectives;

i. To determine the relationship between firm size and financial performance of consumer goods firms in Nigeria.

ii. To examine the relationship between firm age and financial performance of consumer goods firms in Nigeria.

iii. To examine the relationship between leverage and financial performance of consumer goods firms in Nigeria.

1.4 Research Question
i. What is the relationship between firm size and firm performance of consumer goods firms in Nigeria?

ii. Is there any relationship between firm age and financial performance of consumer goods firms in Nigeria?

iii. Is there any relationship between leverage and financial performance of consumer goods firms in Nigeria?

1.5 -Hypothesis of the study 
For the purpose of this studies the following hypothesis were formulated;

Hypothesis one
HO: firm size does have a significant positive relationship on financial performance of consumer goods firms in Nigeria.

Hi: firm size does have a significant negative relationship on financial performance of consumer goods firms in Nigeria.

Hypothesis two 
Ho: firm age does have a significant positive relationship on financial performance of consumer goods firms in Nigeria.

Hi: firm age does have a significant negative relationship on financial performance of consumer goods firms in Nigeria.

Hypothesis three
H0: leverage does have a significant positive relationship on financial performance of consumer goods firms in Nigeria.

Hi: leverage does have a significant negative relationship on financial performance of consumer goods firms in Nigeria.

1.6 Significant of the Study
The findings of this study will help the firm in this industry to understand very well the relationship between their respective characteristics and financial performance. Results from this research will provide an appreciation of the relationship between Corporate attributes and financial performance. Acquiring such evidence will enable firms in the industry to gain the benefit of amending some of their features. Interest of various related group is affected by the financial performance of a firm. Therefore, they can analyze and assess the financial performance of the firms. For instance, trade creditors are interested in the liquidity of a firm (appraisal of firm‟s liquidity).

And finally this research will contribute to the existing literature hence it can be used by other researcher who may wish to conduct similar research in the future.

1.7 Scope/Delimitation Of The Study
This research examines the effect of Corporate attributes on the financial performance of listed consumer goods firms in Nigeria, and will cover a period of ten years 2010-2020. The study used firm size, firm age and leverage as measures of Corporate attributes while return on equity (ROE) will be used as a financial performance measures.

1.8 Limitations of the study
In the process of carrying out this study, the following problems were encountered by the researcher, this includes:

- Time Factor:- The time within which this work must be completed and submitted for appraisal stood as an impediment to this project work.

- Financial Resources:- Due to lack of finance at the disposal of the researcher, affected the quality of this work, cause my sponsor(parents) prefers to spend money on my younger once admission into the University recently (2019/2020) academic session) rather than devoting huge financial resources on this study that will be of economic and academic importance in years to come.

1.9 Definition of key terms

Corporate attributes:
Corporate attributes is the system of rules, practices, and processes by which a firm is directed and controlled. Corporate attributes essentially involves balancing the interests of a company's many stakeholders, such as shareholders, senior management executives, customers, suppliers, financiers, the government, and the community. Since Corporate attributes also provides the framework for attaining a company's objectives, it encompasses practically every sphere of management, from action plans and internal controls to performance measurement and corporate disclosure.

Firm:
A firm is a for-profit business organization—such as a corporation, limited liability company (LLC), or partnership—that provides professional services. Most firms have just one location. However, a business firm consists of one or more physical establishments, in which all fall under the same ownership and use the same employer identification number (EIN).When used in a title, "firm" is typically associated with businesses that practice law, but the term may be used for a wide variety of businesses, including accounting, consulting, and graphic design firms.

Financial Performance:
Financial performance is a subjective measure of how well a firm can use assets from its primary mode of business and generate revenues. The term is also used as a general measure of a firm’s overall financial health over a given period or a performance measurement is a numeric outcome of an analysis that indicates how well an organization is achieving its objectives. 

CHAPTER TWO

LITERATURE REVIEW
2.1 introduction
This chapter examines the conceptual, theoretical and empirical evidence on the research undertaken on the impact of Corporate attributes and the financial performance of listed consumer goods companies which will be extensively reviewed. Emphasis is therefore placed on age, firm size, liquidity, and as well as leverage as they relate to financial performance of listed consumer goods companies over the period of 10 years from 2010 to 2020.

2.2 Review of conceptual literature

The use of application of concept is of paramount importance in social science researches. This is because the way and manner they are used in researches could be different from its general application and interpretation. Therefore, this chapter discussed the operationalized concepts used in this study.  More so, this section further explains the concept of financial performance proxied by Return on Equity (ROE).

2.2.1 The Concept of Corporate attributes
Corporate attributes refer to the attributes which a particular firm possesses that defines its activities. Corporate attributes are those variables that relatively affect the firm’s decision both internally and externally Shehu,U.H (2012)..

Firm Size
The nature of the relationship between firm size and financial performance has received considerable attention in the literature and has motivated strong debate. Several arguments favor larger firm size in attaining higher performance. Large firms are more likely to exploit economies of scale and enjoy higher negotiation power over their clients and suppliers Serrasqueiro, Z. S.,(2008).

Leverage
Financial leverage can be described as the extent to which a business or investor is using borrowed money; Financial leverage is a measure of how much firm uses equity and debt to finance its assets. As debt increases, financial leverage also increases. It has been seen in different studies that financial leverage has relationship with financial performance Syed,S.F.(2013).

Firm Age
The age of the firm is an important variable in determining its financial performance. When the firm becomes older, it enjoys economies of scale. This means that the firm can produce products at lower costs and this will cause an increase in revenue and profits. When a firm gets older, it can also enjoy a superior level of performance compared to newly established companies.

However, if the older firms do not change their systems to cope with the new environmental conditions, innovation and advancement, their current financial performance would be worse Chinaemerem,O.C.,(2012).

2.2.2 The Concept of Profitability
Profit is an excess of revenue over associated expenses for an activity over a period of time. Terms with similar meanings include „earnings‟, „income‟, and

"margin". Lord Keynes concludes that „Profit is the engine that drives the business enterprise‟. Every business should earn sufficient profits to survive and grow a long period of time. It is the index to the economic progress, improved national income and rising standard of living. No doubt, profit is the legitimate object, but it should be over emphasized management should try to maximize its profit keeping in mind the welfare of the society. Thus, profit is not just the reward to owners but it is also related with the interest of other segments of the society. Profit is the yardstick for judging not just the economic, but the managerial efficiency and social objectives also. Owolabi (2012).

Profitability means ability to make profit from all the business activities of an organization, company, firm, or an enterprise. It shows how efficiently the management can make profit by using all the resources available in the market. According to Harward & Upton (2012), “profitability is the „the ability of a given investment to earn a return from its use.” However, the term „profitability‟ is not synonymous the term "Efficiency". Profitability is an index of efficiency; and is regarded as a measure of efficiency and management guide to greater efficiency.

Return on Equity (ROE)
Common or ordinary shareholders are entitled profits. Rate dividend not fixed; the earnings may be distributed to shareholders or retained in the business. Nevertheless, the net profit after tax represents their return. A return on shareholder‟s equity is calculated to see the profitability of owners‟ investment. The shareholders‟ equity or net worth will include paid up share capital, share premium and surplus less accumulated losses. Net worth can also be found by subtracting total liabilities from the total assets. The ROE is net profit after taxes divided by shareholders‟ equity which is given by net worth.

ROE= profit after tax/ shareholders‟ equity

2.2.3 Financial performance
It has been known from the literatures that the performance of corporate organizations has been one of the major concerns of management experts, investors and as well as researchers. In view of this, financial performance is the most important and reliable indicator as it gives a broad indicator of the ability of companies to raise their income level (Ahmed et al, 2011). This therefore makes the financial performance to be one of the most important objectives of financial management because one of the goals of financial management is to maximize the owner‟s wealth and profitability which in turn indicates better financial performance (Malik, 2011).

The study of firm performance has been an inexhaustible subject that has drawn the attention of several researchers. The performance of a Firm can be measured using different indices and by applying different methods; however, profitability ratios are the key measures of firm‟s overall efficiency and performance widely used by stakeholders. Several theories have emerged trying to explain the reasons why some firms enjoy a higher profit than others and a number of studies investigated the effect of different variables that may drive the performance of a firm.

Malik (2011) points out various ways to measure financial performance. This includes Return on asset (ROA), Return on equity (ROE) and Return on invested capital (ROIC). All these are different from each other but provide a clear picture of management‟s effectiveness and efficiency.

Regarding Return on asset (ROA), it reveals how much profit a company earns for its assets. That is, it serves as an indicator of how profitable a company is relative to its assets and gives an idea as to how efficient management is in using its assets to generate earnings. Assets include cash in bank, account receivable property, equipment, inventory and furniture.

Return on equity (ROE) On the other hand, measures the rate of return on the ownership interest (shareholder‟s equity) of common stockholders; therefore it shows how well a company uses investment funds to generate earnings growth. Finally, Return on invested capital (ROIC) is a measure used to asses a company‟s efficiency in allocating the capital under its control in profitable investment. This metric gives indication of a company‟s actual capacity to generate returns through utilization of its productive assets. Comparing a company‟s ROIC with its weighted average cost of capital (WACC) reveals whether invested capital is used efficiently or not.

For insurance firms specifically, Greene and Segal (2004) assert that the performance of insurance companies in financial terms is normally expressed in net premium earned from underwriting activities, annual turnover, return on investment, and return of equity. These measures could be classified as profit performance measures and investment performance measures. However, most researches (Daniel & Tilahun, 2012, Iswatia & Anshoria, 2007) in the area of insurance and profitability revealed that the key indicator of a firms performance is ROA which is defined as profit after tax divided by total assets. Hardwick (1997), Malik (2011),

Ahmed et al (2011) and Abate (2012) suggested that although there are different ways to measure financial performance, it is better to use ROA instead of alternatives Return on Equity (ROE). This is because an analysis of ROE disregards financial leverage and risks associated with it as a measure of profitability in insurance companies.

2.3 Review Of Empirical Literature
This section focuses on related studies on firm specific attributes and financial performance of firms both in developed and developing countries. Emphasis is placed on some of the attributes used in this study as they relate to financial performance of firms.

Yuvaraj and Abate (2013) examined the effects of firm specific factors (age of company, size of company, volume of capital, leverage ratio, liquidity ratio, growth and tangibility of assets) on profitability proxied by Return on Assets in Ethiopia. The sample of the study included nine of the listed insurance companies over nine years (2003-2011).From the regression results; growth, leverage, volume of capital, size, and liquidity were identified as most important determinants of profitability. Hence, growth, size, and volume of capital are positively related. In contrast, liquidity ratio and leverage ratio are negatively but significantly related with profitability. The age of companies and tangibility of assets are not significantly related with profitability. Still in Ethiopia, Daniel and Tilahun (2012) investigated the impact of firm level characteristics (size, leverage, tangibility, Loss ratio (risk), growth in written premium, liquidity and age) on performance of insurance companies in Ethiopia. Return on total assets (ROA) a key indicator of insurance company's performance was used as dependent variable while age of company, size of the company, growth in writing premium, liquidity, leverage and loss ratio were independent variables. The sample includes 9 insurance companies over the period 2005-2010. The results of regression analysis revealed that insurers‟ size, tangibility and leverage are statistically significant and positively related with return on total asset; however, loss ratio (risk) is statistically significant and negatively related with ROA. Thus, insurers‟ size, Loss ratio (risk), tangibility and leverage are important determinants of performance of insurance companies in Ethiopia. However, growth in written premium, insurers‟ age and liquidity have statistically insignificant relationship with ROA.

Charumathi, (2012) examined the determinants of profitability of in Indian life insurers within the period of 2008-2010. For this purpose, Corporate attributes such as leverage, size, premium growth, liquidity, underwriting risk and equity capital are regressed against Return on Assets. This study concludes that profitability of life insurers is positively and significantly influenced by the size (as explained by logarithm of net premium) and liquidity. The leverage, premium growth and logarithm of equity capital have negatively and significantly influenced the profitability of Indian life insurers. The study did not find any evidence for the relationship between underwriting risk and profitability. The limitation of the study was the limited period covered. If the period captured by the researcher had increased, there is every tendency that the result of the study would have change.

Akotey et al (2011) identified the determinants of profitability in the life insurance industry of Ghana. The study used investment income, underwriting profit and overall net profit as proxies for profitability. The financial statements of ten (10) life insurance companies covering a period of eleven years (2000 to 2010) were sampled and analyzed through panel regression. The findings proved that whereas gross written premiums have a positive relationship with insurers‟ sales profitability, its relationship with investment income is a negative one. Also, the results showed that life insurers have been incurring large underwriting losses due to overtrading and price undercutting. The results further revealed a setting-off rather than a complementary relationship between underwriting profit and investment income towards the enhancement of the overall profitability of life insurers. The major drawback of this study is the combination of both the macro and micro determinant variables on life insurance neglecting the non-life insurance. Focusing on both micro and macro determinants variables may not give adequate information regarding their effectiveness in influencing the performance of insurance firms due to the combined effect of both the micro and macro determinants.

Sumaira and Amjad (2013) studied the determinants of profitability in insurance sector of Pakistan with a panel data set of 31 insurance firms (life insurance sector and no-life insurance) of Pakistan from 2006-2011. To investigate the determinants of profitability, panel data techniques (fixed effects and random effects models) were employed and then Hausman‟s specification test was applied to select the more effective model. The test proved that fixed effects model was the more appropriated model for the study. The outcomes show that leverage, size, earnings volatility and age of the firm were significant determinants of profitability while growth opportunities and liquidity were not significant.

A study by Ahmed et.al (2011) investigated the impact of firm level characteristics on performance of the life insurance sector of Pakistan over the period of seven years (2001-2007). Firm size, profitability, age, risk, growth and tangibility were selected as explanatory variables while ROA was taken as dependent variable. The results of Ordinary Least Square (OLS) regression analysis revealed that leverage, size and risk are most important determinant of performance of life insurance sector whereas ROA has statistically more of insignificant relationship with tangibility of assets. However, Malik (2011) discovered a positive and significant relationship between tangibility of assets and profitability of insurance companies and argued that the higher the level of fixed assets formation, the older and larger the insurance company is. In contrast to this, Yuqi Li (2007) in UK found no significant relationship between tangibility of assets and profitability of insurance companies.

From the above empirical studies, the outcome of their result will only be applicable in the country to which the research is conducted. In Nigeria, the result of their studies may not be applicable simply because of the environment in which the insurance companies operate differ from other countries in terms of supervision, regulation and operation.

2.3.1 Firm age and financial performance
Age of the firm is one of the non-financial factors in explaining and predicting the financial performance of companies and it is measured by taking difference between observation and establishment year of the company and thereafter taking natural logarithm of the outcome (Malik, 2011). In literature, age is seen as the reputation of the company because the companies that have been in the market for a long period of time have acquired reputation since they have proven their ability to fulfill long term contract obligations and their financial strength (Dieter 2011). Betra (1999) and Lumpkin and Dess (1999) argued that firm age has an influence on its performance. The reasons for this assertion were clearly stated in the work of Liargovas and Skandals (2008) that older firms are more experienced, have enjoyed the benefits of learning and are not prone to liabilities of newness and can therefore enjoy superior performance. In a similar vein, older firms may also benefit from reputation effects which allow them to earn higher profit margin on sales (Almajali, 2012). In view of this, Swiss Re (2008) in his study found that there is a significant positive association between age of the company and profitability. That is, the older the firm, the better the performance. He also opined that age is the strongest determinant of profitability.

In line with the above, Almajali and Yahya (2012) argued that an older well established company is likely to be more proficient in gathering, processing and releasing information when needed because of learning experience. In a similar vein, Liargovas and Skandal (2008) opined that older firms are prone to inertia and the bureaucratic ossification that goes along with age; they might have developed routines which are out of touch with market conditions. In this case, an inverse relationship between firm‟s age and financial performance could be observed.

Empirical evidence with respect to firm‟s age and financial performance however appears to be inconclusive. While Yuqili (2007), Browne and Hoyt (2001) and Swiss Re, (2008) found a positive significant relationship between age and financial performance of insurance companies, under review. On the other hand, Sumaira and Amjad (2013) found a negative significant relationship. However, Yavaraj and Abate (2013), Ahmed et al (2011), Abate (2012), Malik (2011), Al-shami (2008) and Daniel and Tilahun (2012) did not find any significant relationship between age and firm performance.

2.3.2 Firm size and financial performance
Empirically, firm size is measured as natural logarithm of total asset of a company. It is however established in literatures that company size is positively and strongly related to financial performance (Ahmed et al 2011). The positive relationship is supported by Hardwick (1997) who opined that larger insurance companies usually have greater capacity or strength for dealing with adverse market fluctuations than small companies. In addition, larger companies are better able to recruit skillful employees with professional knowledge compared with small companies and finally, the larger insurance companies enjoy economies of scale in terms of labour cost which is the most essential production factor for delivery insurance services. Similarly, Wyn (1998) posited that large corporate size also enables insurers to effectively diversify their assumed risks and respond more quickly to changes in market conditions.

Pi and Timme (1993) suggested that operational performance could be inversely related to firm size. This is supported by the argument put forward by Jensen and Murphy (1990) that as an organization grows, it often becomes more difficult for owners to efficiently and effectively monitor and control aberrant behaviors by managers. In view of this, managers have incentive to pursue corporate size related objectives such as increasing market share rather than maximizing shareholders wealth. In addition, Majumdar (1997) opined that as firms become larger, they might suffer from inefficiencies leading to inferior financial performance. Therefore theory is equivocal on the precise establishment of the relationship between the firm size and operational performance of companies.

Several studies have therefore been conducted to examine the effect of firm size on financial performance. However, the empirical evidence of the relationship between firm size and financial performance reveals mixed results. For example, recent studies conducted internationally by Yavaraj and Abate (2013), Daniel and Tilahun (2012), Abate (2012), Almajali and Yahaya (2012) and Malik (2011) suggested that firm size is positively and strongly related to financial performance of insurance companies. On the other hand, study conducted by Adams & Buckle (2000) found no significant relationship between firm size and financial performance of insurance companies.

2.3.3 Liquidity and financial performance
Another aspect of firm specific factor that determine the financial performance of companies is the liquidity as confirmed in related literatures. Liquidity of the firm is an important factor that influences the performance of the firm (Chen & Wong, 2004). Liquidity in its general sense is referred to as the ratio of current assets to current liabilities. In other words, an assessment of an organizational ability to meet its current obligations when they fall due is termed liquidity.

From the context of insurance companies, liquidity is referred to as the probability of insurance companies to pay its debt which include operating expenses and payment for losses/benefits under insurance policies. It shows the ability to convert an asset to cash quickly and also reflect the ability of the firm to manage its working capital when kept at normal level. A firm can use liquid assets to finance its activities and investments when external finance is not available or it is too costly (Almajali & Yahya, 2012). On the other hand, Liargovas and Skandals (2008) articulated that higher liquidity would allow a firm to deal with unexpected contingencies and to cope with its obligation during the period of low earnings.

In line with the explanation above, Daniel and Tilahun (2012) revealed that companies with more liquid assets are less likely to fail because they can realize cash even in very difficult situation. It is therefore expected that insurance companies with more liquid assets will outperform those with less liquid assets. However, in accordance with the theory of agency costs, higher liquidity of assets could increase agency costs for owners because managers might take advantage of the benefits of liquid assets (Adams & Buckle, 2000).

Empirical evidence with regards to liquidity revealed mixed results. Study conducted by Ahmed et al (2011) in Pakistan observed that liquidity has statistically insignificant relationship with return on asset. Several studies have been conducted on the relationship between liquidity and performance of insurance companies under review. Recent studies conducted by Sumaira and Amjad (2013), Daniel and Tilahun (2012) all revealed insignificant relationship between liquidity and financial performance of insurance companies. In contrast, studies conducted by Almajali and Yahya (2012), Browne and Hoyt (2001), and Carson and Hoyt (1995) found that liquidity is positively and strongly related to financial performance of insurance companies. More also, Abate (2012), Yuvaraj and Abate (2013), found a negative significant relationship between liquidity and performance of insurance companies.

2.3.4 Leverage and Financial Performance

Leverage has been considered as a fundamental variable in explaining firm performance. It is seen as an important factor in explaining the financial performance of an insurance company. Leverage measures the degree to which a business is utilizing debt fund. Financing with debt funds is sometimes advantageous to the shareholder‟s return on their investment by making use of tax benefits associated with the borrowed funds. Similarly, as predicted by trade off theory which suggests a positive relationship between firm performance and leverage ratio and justified by taxes, agency cost and bankruptcy costs push more profitable firms towards higher leverage. Hence, more profitable firms should prefer debt financing to get benefit from tax shield (Abate, 2012). Therefore, insurance companies could prosper by taking reasonable leverage risk or could become insolvent if the risk is out of control (Daniel & Tilahun, 2012). As argued by Adams and Buckle (2000) which provide evidence that insurance company with high leverage have better operational performance than insurance companies with low leverage. Similarly, a free cash flow hypothesis which was put forward by Jensen (1986) postulated that high financial leverage can increase a company‟s operational performance because it obliges managers to generate cash flows in order to meet their obligations to fixed claimants.

Contrary to the above, Ahmed et al (2011) argued that if companies are highly leveraged, it may result to risk of bankruptcy if they are unable to make payment on their debts, and they may also

be unable to find new lenders in the future. For instance, Chen and Wong (2004) stated that leverage beyond the optimum  level could result in  higher risk and low value of the firm. Similarly, the risk of an insurer may increase when it increases its leverage. Literatures on capital structure confirmed that firm‟s value will increase up to optimum point as leverage increases and then declines if leverage is further increased beyond that optimum level (Abate, 2012).

Empirical evidence shows positive and significant association between financial leverage and firm performance. Carson and Hoyt (1995) and Daniel and Tilahun (2012), found that leverage is significantly and positively related to the financial performance of insurance companies. Conversely, a negative relationship was found between leverage and financial performance of insurance companies by Browne and Hoyt (2001), Ahmed et al (2011), Sumaira and Amjad (2013) and Yuvaraj and Abate (2013).

2.4 Theoretical framework

There is no universal theory on the Corporate attributes and financial performance that could be used to underpin this study but there are several useful conditional theories that attempt to approach the determination of financial performance. These theories include (i) agency theory (ii) Contingency theory. The explanation of each of the theory is provided below:

2.4.1 Agency theory
The principal–agent problem or agency dilemma occurs when one person or entity (the "agent") is able to make decisions on behalf of another person or entity (the "principal"). The dilemma exists because sometimes the agent is motivated to act in her own best interests rather than those of the principal. Researchers have extensively studied the conflict between managers and owners regarding the functioning of the firm, although, the research on understanding the differences in behavior of different shareholder identities is limited. Berle and Means (1932) indicates that with an increase in professionalism of management, firms might be operating for the managers‟ benefit rather than that of the owners. The principal-agent framework is used by Jensen and Meckling (1976) to explain the conflict of interests between managers and shareholders. The agency problem developed by Coase (1960), Jensen and Meckling (1976) and Fama and Jensen (1983)) is an essential part of the contractual view of the firm.

Problem arises where the two parties have different interests and asymmetric information (the agent having more information), such that the principal cannot directly ensure that the agent is always acting in his best interests, particularly when activities that are useful to the principal are costly to the agent, and where elements of what the agent does are costly for the principal to observe. Moral hazard and conflict of interest may arise. Indeed, the principal may be sufficiently concerned at the possibility of being exploited by the agent that he chooses not to enter into a transaction at all, when that deal would have actually been in both parties' best interests: a suboptimal outcome that lowers welfare overall. The deviation from the principal's interest by the agent is called agency costs (Lucian & Jese, 2004).

Berger et al (1997) contend that the factors underpinning the operational Performance of financial services firms are often difficult to discern because of the intangible nature of outputs and the lack of transparency over resource allocation decision. Nonetheless, insights from the financial economics literature, such as those provided by agency theory, can provide important insights into the determinants of operational performance in financial services firms. For instance, agency theory provides that relationships between owners of firms (principals) and managers (agents) are maintained by contracts (Jensen & Meckling, 1976). As the separation between ownership and control diverges due to corporate growth, contracts (for example, Compensation schemes) have to be introduced to ensure the alignment of owners‟ and managers‟ economic interests. As a result, operational performance will be a function of the effectiveness of contractual mechanisms in attracting, retaining and controlling managerial talent in ways that maximize owners‟ wealth.

Agency theory has been used by various researches in determining the financial performance of the firm, where a separation of ownership and control exist. Agency control mechanisms are put in place to align the goals of managers (agents) with those of owners (principals). Agency costs represent the costs of all activities and operating systems designed to align the interests and actions of managers with the interests of owners.

The first conflicts comes from that the manager are not the wholly owner of the company, if the managers wholly own all company, then the control and the ownership would be together instead of the separation, then the managers can have the all profit or pay the all cost. However, due to the mangers cannot own the whole company, so the managers cannot fully own the whole profit which is created by their hardworking, furthermore, they must accept the all cost. As such agency theory is found to be more appropriate in explaining the predictive relationship between the Corporate attributes and profitability therefore it is adopted to guide this study.

2.4.2 Contingency theory
The contingency theory literatures indicate that factors such as technology and environmental affect the design and functioning organizations Chen, S. (2008). Its central theme is that there is no unique best structure of all organization under all circumstances; instead each organizational structure is a response to a set of contingencies. The literature shows that important characteristics (contingencies) affecting organizational structure include size, environmental uncertainly, leverage, growth, production technology, corporate strategy and market environment.

2.5 Summary
As observed from the review of literature, factors influencing the financial performance of Listed Consumer Goods Companies have been studied, particularly in developed and some developing economies and none in Nigeria to the best of my knowledge. Most of the studies carried out in Nigeria were centered on Banking sector and other sectors of the economy with the exclusion of Listed Consumer Goods Companies in Nigeria. Prior researches similar to this study were examined in this chapter. More so, the concepts of firm attributes and financial performance of Listed Consumer Goods Companies were discussed.

There is no universal theory on the corporate characteristics. This studies reviewed several useful conditional theories that attempt to approach the determination of financial performance such as agency theory and Contingency theory.

CHAPTER THREE

RESEARCH METHODOLOGY
3.1 Introduction
This study examined the impact of Corporate attributes on the financial performance of Listed Consumer Goods Companies in Nigeria. Therefore, this chapter set out the steps and procedures used in analyzing it. In line with the objectives, the chapter focused on research design, method of data collection, population and sampling, techniques of data analysis to be employed in the research and measurement of variables.

3.2 Research Design

For this study, correlational research design is used. A correlational research design is use to describe the statistical association between two or more variable. It is therefore, most appropriate for this study because it allows for testing of expecting relationship between and among the variable and the making of predictions regarding these relationship. This study involves the measurement of four independent variable and one dependent variable as well as assessment of the relationship between them.

3.3 Pilot Study And Test Of Validity And Reliability Of The Study Instrument
3.3.1 Validity Of The Study
Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.

3.3.2 Reliability Of The Study
The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87

3.4 Population of the study
This study used all consumer goods firms of the consumer goods sector that are quoted on the Nigerian stock Exchange at 31st September, 2020 as the population of the study. There are twenty-seven (27) consumer goods firms quoted on the floor of the Nigerian Stock Exchange as at 31st September, 2020. This study covered a period of ten years from 2010–2020 The list of consumer goods firms that formed the population of the study is shown in table below.

Table 3.1 Population of the Study

	S/N
	Company
	Year
of

Listing

	1.
	7-UP bottling company
	2007

	2.
	Big treat plc
	1976

	3.
	Cadbury Nigeria plc
	1983

	4.
	Champion brewery plc
	2008

	5.
	Dangote flour mills plc
	2007

	6.
	Dangote sugar refinery plc.
	1961

	7.
	Dn Myre and rubber plc
	1978

	8.
	Flour Mills Nigeria plc.
	1979

	9.
	Golden Guinea Brewery plc.
	1965

	10.
	Guinness Nigeria plc
	2009

	11.
	Honeywell Flour Mill Plc
	1995

	12
	International Breweries Plc
	1992

	13.
	Jos International Breweries Plc
	2010

	14.
	Multi-Trex Integrated Foods Plc
	1992

	15.
	National Salt Company Nigeria

Plc
	1961

	16.
	Nestle Nigeria Plc
	1988

	17.
	Nigeria Flour Mills Plc.
	1973

	18.
	Nigerian Brewery. Plc.
	1979

	19.
	Nigerian Enamelware plc.
	1979

	20.
	P S Mandrides & Co Plc
	1972

	21.
	P Z Cussons Nigeria Plc.
	1988

	22.
	Premier Breweries Plc
	1972

	23.
	U T C Nig. Plc.
	1973

	24.
	Unilever Nigeria Plc.
	1993

	25.
	Union Dicon Salt Plc.
	1978

	26.
	Vitafoam Nig Plc.
	1990

	27.
	Vono Products Plc.
	1978


Source: Nigeria Stock Exchange (NSE) website as at September, 2020.

3.5 Sample Size And Sampling Technique

The sampling technique that was employed in this study is the non-probability sampling technique of judgmental sampling base on the filter that; for any company to be included in the sample, it must satisfy the following criteria. First, a company must be listed on the floor of the Nigerian Stock on or before 31st September, 2020. Second, such a company must have complete records of all the required data for measuring the study variables covering the period of 2010- 2020.

Base on the above condition, the number of consumer goods firms will reduce to five and this will sever as the sample of the study. The techniques for these sampling is in line with the studies of Zeitun,R.,Tian, G.,& Keen,K.(2007).

Table 3.2 List of sampled companies
	S/N
	Company
	Year of Listing

	1
	Dangote sugar refinery Plc.
	2007

	2
	National Salt Company Nigeria Plc
	1992

	3
	Nigeria Flour Mills Plc
	1988

	4
	Nestle Nigeria Plc
	1961

	5
	Union Dicon Salt Plc
	1993


Source: Generated from Table 3.1

3.6 Sources and method of data collection

This study uses a secondary data; data was collected from the company‟s annual reports and financial statements. This is consistent with other studies that made used of company`s annual reports as their main source of data Hashim, H. A., & Devi, S. S. (2010). Information on Corporate attributes such as firm size, firm age and leverage were all collected from the annual reports. The required data was extracted from published annual reports and accounts of the five (5) consumer goods firms covering a period of ten (10) years (2010 – 2020). 

3.7 Administration of data collection instruments

To comply with the stated research objectives, the study employed panel data mainly from secondary sources which are quantitative in nature. The data were obtained from the annual reports of individual consumer goods firms submitted to Nigerian Stock Exchange. Therefore, the data needed was extracted from the audited financial reports of the selected firms within the period of the study.

3.8 Techniques for data analysis 

In analyzing the relationship that exit between Corporate attributes and financial performance of listed consumer goods firms, three techniques of data analysis was used that is descriptive statistics, correlational and multiple regression using STATA version 13 as used in the study of Saleem and Rehman (2011) and Shehu (2012).

Descriptive statistics
Descriptive statistics are used to organize, summarize and describe the sample and also to confirm that no predictions or inferences are made regarding the population parameters.

Correlation
The study used the Pearson correlation coefficient as a measure of association to test the association between independent and dependent variables

Multiple regressions
Multiple regressions are statistical techniques that use several explanatory variables to predict the outcome of a respond variable. The goal of multiple regressions is to model the relationship between the explanatory variable and respond variable.

Multiple regressions
Multiple regressions are statistical techniques that use several explanatory variables to predict the outcome of a respond variable. The goal of multiple regressions is to model the relationship between the explanatory variable and respond variable.

Model Specification
To assess the nature and strength of the relationship between firm‟s characteristics and financial performance, this model was developed to test the hypothesis of the study. This is in line with the work of Saleem and Rehman (2011) and Shehu (2012).

ROEit= β0 + β1FSIZEit + β2AGEit+ β3LEVit + ε 

Where;

ROE denote return on equity

FSIZEit denotes firm size 

AGEit denotes firm age 

LEVit denotes leverage

Β0 represent the fixed intercept, 

β1-5 is the coefficient of the independent variable

Ε, error term

3.9 Variables of the study and their methodology

There are two set of variables in this study, these include the dependent and independent variables. However, to remain consistent with previous studies, measures pertaining to Corporate attributes and Firm Performance. Mrwan, Aiman and Mohamed (2014).

The Dependent Variable
This study used profitability as dependent variable and the following proxy return on equity was used.

Return on Equity
Common shareholders are entitled to the residue profits, the rate of dividend is not fixed; the earnings may be distributed to shareholders or retained in the business. Nevertheless, the net profit after tax represents their return. A return on shareholders‟ equity is calculated to see the profitability of owner‟s investment. The shareholders‟ equity or net worth will include paid up share capital, share premium and reserves. Net worth can also be found by subtracting total liabilities from the total assets. The ROE is net worth after taxes divided by shareholders equity which is given by net worth. This is in consistent with the work of Tukur and Aliyu (2014).

The Explanatory Variable
These include independent

a) Independent Variable
The independent variable is firm‟s characteristics and will be proxies by firm size, firm age, and leverage, as used by Saleem and Rehman (2011) and Tukur and Aliyu (2014).

Firm Size: The total assets owned by the firm, measured as the natural logarithm of total assets

Firm Age: Measured as the number of years since its incorporation

Firm Leverage: Measured as percentage of total debt to total assets

3.10 Summary of the chapter

In this chapter, outlines of the research design to be adopted for this study has been presented. Population and sample size of the study, the sources and method of data collection were presented. Discussions on the variables used in the study and the method of data analysis were also made. Finally, the chapter provided justification for the choice of sampling method and techniques to be employed for data analysis.

CHAPTER FOUR

PRESENTATION ,ANALYSIS AND INTERPRETATION OF DATA
4.1 Introduction
This chapter presents the results from the analysis of data and its interpretation. The chapter is divided into four sections. The first section deals with the preliminary analysis of the sample using descriptive statistics. The second section presents correlation analysis between the explained and explanatory variables. This is followed by testing the hypotheses of the study as well as discussion of findings and policy implications from the findings. The last section ends with a discussion of the various robustness tests conducted in order to improve the validity of the results.

4.2 Descriptive Statistics
The sample descriptive statistics is first presented in table where minimum, maximum, mean, standard deviation, of the data for the variables used in the study are captured. 

Table 4.1 Descriptive Statistics of the variables

	Variable
	Obs
	Mean
	Std. Dev.
	Min.
	Max

	ROE
	50
	30.62555
	29.20473
	-50.100
	92.78868

	FS
	50
	15.62631
	2.479587
	11.13469
	18.98563

	FA
	50
	29.5
	14.57738
	2
	47

	LEVERAGE
	50
	1.074976
	1.566516
	0.3139175
	8.5793


Source: Descriptive Statistic Results Using STATA 13.

The table shows the detail account of the descriptive statistics for the dependent and independent variables respectively (ROE = Return on Equity FS = Firm Size, FA = Firm Age and Leverage). On average, during the period of the study, the return on equity have a mean value of 30.62555, firm size recorded an average of 15.62631, also the firm age recorded an average value of 29.5 while leverage mean stood at 1.074976. This indicates that the leverage by the companies during the period was far and below 2%. Amongst the Independent variables, the firm age had the highest standard deviation of 14.57738 signifying its low contribution in enhancing financial performance of consumer goods firms in Nigeria. While leverage had the lowest standard deviation among the independent variables which indicated its highest contribution in enhancing financial performance of consumer goods firms in Nigeria. Finally, the study is considered valid when it is based on valid data or information, and this information is considered valid if obtained from the data quality. Therefore, the result from the normality test signified the normality of the data and further substantiated the validity of the regression result.

4.3 Correlation Results

table 4.2 Correlation Results of the variables
	
	ROE
	FS
	FA
	LEVERAGE

	ROE
	1.0000
	
	
	

	FS
	0.6341
	1.0000
	
	

	FA
	0.1569
	0.0886
	1.0000
	

	LEVERAGE
	0.2291
	0.2913
	0.7188
	1.0000


Source: Correlation Matrix Results Using STATA 13.

The coefficient of the correlation results revealed that; Firm size has a strong positive relationship with return on equity (ROE = 0.6341). Firm age has a positive relationship with firm size (FS = 0.0886), it has a positive relationship with return of equity (ROE = 0.1569). Leverage has a weak positive relationship with return on equity (ROE = 0.2291) and a weak and positive relationship with firm size (FS = 0.2913), while a strong negative relationship with firm age (FA = - 0.7188).

The coefficient of the correlation results revealed that a weak positive correlation relationship exist between the variables. The correlation matrix also revealed that no two explanatory variables were perfectly correlated. This means that there is the absence of multi collinearity problem in the model.

4.4 Analysis of the Results of Regression Estimates

The result of the pooled ordinary least squares (OLS) regression estimates for research model. The result helps to explain the empirical relationship between the dependent variable (return on equity) and the independent and control variables. The explanatory power of the pooled OLS regression model, coefficient of determination or R – square shows that the prediction variables: FS, FA, and LEVERAGE reviewed the weak ability to predict profitability proxy – return on equity and accounts for about 0% of the cross sectional variations in the dependent variable of ROE. This implies that the remaining 100% variation in ROE cannot be explained because it is related to other variables which are not depicted in the model. The implication is that there may be number of variables which can have an impact on financial performance of Corporate attributes that need to be studied.

Table 4.3 Analysis of the Results of Regression Estimates
 SHAPE  \* MERGEFORMAT 



In these results the interpretation for the level of significance is based on 0 per cent (0.000) critical value.

Thus, FS has t-statistics value of 3.96 with an associated probability of 0.00 that is insignificant for the 0% (0.000) significant level to lead to the conclusion that firm size has a positive and weak relationship with return on equity. Also the reported regression coefficient value of 5.944426 for FS holds that a unit increase in FS will lead to about 5.94 unit increases in ROE with 0 per cent probability level.

The reported t-statistics value of 2.02 for FA has probability value of 0.050 reveals that there is a positive and insignificant relationship between firm age and return on equity (ROE). Further, the coefficient value of 0.7091999 for FA holds that a unit increase in FA will lead to about 0.71 units increase in ROE with 5 percent probability level.

In addition to reported t-statistics of 1.84 and associated probability of 0.072 for leverage indicates positive relationship with ROE and as such, the regression coefficient value of 6.273331 for leverage implies that a unit increase in leverage will bring about 6.27 unit increase in ROE with 7.2% probability level.

4.5 Result of Test of Hypothesis

This section present the analysis carried out in order to test the hypotheses states in chapter one. Also robustness check was conducted to examine the outputs under varying circumstance. The robustness test gave greater reliability and credibility to the overall findings of the study. The regression result used for the hypotheses test is presented in table.

Table 4.4 Variable Coefficient 
	Variable
	t-Values
	P-Values
	Tolerance/VIF

	FS
	3.96
	0.000
	0.731392/1.37

	FA
	2.02
	0.050
	0.386311/2.59

	LEVERAGE
	1.84
	0.072
	0.356325/2.81


Source: Result output from STATA 13.

Statement of Hypothesis One
HO1: firm size does have a significant positive relationship on financial performance of consumer goods firms in Nigeria.

Hi: firm size does have a significant negative relationship on financial performance of consumer goods firms in Nigeria.

The research model is used to test whether firm size has a positive relationship with financial performance is measured by return on equity. Which shows the reported t – statistics value of 3.96 and associated probability value of 0.00 and the 0% (0.000) level of significance shows that there is a positive and insignificance association between firm size and return on equity. Therefore, alternate hypothesis (HO1) is accepted.

Statement of Hypothesis Two
HO2: firm age does have a significant positive relationship on financial performance of consumer goods firms in Nigeria.

Hi: firm age does have a significant negative relationship on financial performance of consumer goods firms in Nigeria.

The research model is used to test whether firm age has a positive relationship with financial performance is measured by return on equity. Which shows the reported t – statistics value of 2.02 and associated probability value of 0.050 and the 0% (0.000) level of significance shows that there is a positive and insignificant association between firm age and return on equity. Therefore, alternate hypothesis (HO2) is accepted

Statement of Hypothesis Three
HO3: leverage does have a significant positive relationship on financial performance of consumer goods firms in Nigeria.

HO1: leverage does have a significant negative relationship on financial performance of consumer goods firms in Nigeria.

The research model is used to test whether leverage has a positive relationship with financial performance is measured by return on asset. Which shows the reported t – statistics value of 1.84 and associated probability value of 0.072 and the 0% (0.000) level of significance shows that there is a positive and insignificant as association between board size and return on assets. Therefore, alternate hypothesis (HO3) is accepted

4.6 Summary Of The Chapter
The descrptive and correlational analysis were carried out in this chapter, the formualted hypotheses were tested and analyzed in this chapter. The findings showed the correlations between the independent variables considered in the regressions: firm size, firm age and leverage as independent variables in the model and ROE as a measure of financial performance of consumer goods firms in Nigeria.  

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of the study
In this study, our focus was on the Corporate attributes and financial performance of listed consumer Goods Companies in Nigeria, consumer Goods sector as case study. The study is was specifically focused on the relationship between firm size and financial performance of consumer goods firms in Nigeria; To examine the relationship between firm age and financial performance of consumer goods firms in Nigeria and examining the relationship between leverage and financial performance of consumer goods firms in Nigeria.
The study used secondary data obtained from the annual reports and accounts of 5 of the listed consumer Goods Companies in Nigeria. Multiple regression was used with the aim of explaining and predicting empirically the relationship between Corporate attributes and financial performance of the companies. The model used for the purpose of the study estimates the association and impact of three explanatory variables on one explained variable through the use of generalized least square techniques.

Panel data techniques (fixed effects and random effects models) were utilized to investigate the impact of Corporate attributes on financial performance of listed insurance firms in Nigeria. The Hausman specification test showed that random effects model is the more appropriate model in this study. The results showed tests on the differences in means of all variables of the financial performance model considered. The positive values implied that the variables under the model are significant in determining the financial performance of consumer goods firms in Nigeria. The findings showed the correlations between the independent variables considered in the regressions: firm size, firm age and leverage as independent variables in the model and ROE as a measure of financial performance of consumer goods firms in Nigeria.
5.2 Conclusion
Corporate attributes play a pivotal role in determining the performance of the firm. In this regard, firms that are able to align certain firm features with the characteristics of the environment outperform other firms.

The results showed tests on the differences in means of all variables of the financial performance model considered. The positive values implied that the variables under the model are significant in determining the financial performance of consumer goods firms in Nigeria. The findings showed the correlations between the independent variables considered in the regressions: firm size, firm age and leverage as independent variables in the model and ROE as a measure of financial performance of consumer goods firms in Nigeria.

5.3 Recommendations
The study found that firm size is the most significant factor influencing financial performance of consumer goods firms in Nigeria. 

The study recommends a high consideration of increasing the company assets. This is because the size of the company is an important factor as it influences its competitive power. Small companies have less power than large ones; hence they may find it difficult to compete with the large firms particularly in highly competitive markets. 

Great attention should be paid to leverage since companies that are highly leveraged may be at risk of bankruptcy if they are unable to make payments on their debt; they may also be unable to find new lenders in the future. On the other hand, leverage can increase the shareholders' return on their investment and make good use of the tax advantages associated with borrowing. 

There is a significant need to have highly qualified employees in the top managerial staff since the age of the company has no influence on its good financial performance.

5.4 Suggestions for further Research

This study has considered only three explanatory variables relating to financial performance of listed consumer goods firms in Nigeria. Future studies may consider more variables, both industry specific and macro-economic variables.
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