CRITICAL ASSESSMENT OF NTA NATIONAL INTEGRATION PROGRAMME

ABSTRACT

National integration has been described as the role in which television must play.  This study will critically examine the level to which television can aid national integration and to achieve unity in diversity. It will also assess the impact of television message on individuals in the society. Also it will look into the NTA Kaduna has been able to perform integration function. The methodology of the study is survey method, using questionnaire as the main instrument for gathering primary data. The population of the sample include male and female within the age of 18 – 65 and above all resident in Kaduna. And almost of the respondents agree that television is the most effective tool for national integration. The study therefore recommends that television programmes on integration should be more pleasing and satisfying to the audience to ensure more viewer ship. Also, there should be more innovations and creatively in television programme production to aid efficiency. More so, more space and time should be allocated to national integration related programmes, which will in turn lead to achievement of objectives.

CHAPTER ONE
INTRODUCTION

1.1 Background to the study

The role of the media, particularly, television in advancing national integration  is pivotal. Television has become a very important and an effective medium of mass communication since its invention. Its synchronous transmission of audio and visual signals enables it to excert enormous influence on the society, thus, commanding credibility and attention than other media as Radio, Newspaper, Magazine etc.

Television has become a nerve linking the society and its activities together. This is because it performs the role of integration which is of particular importance in contemporary times in which ethnic, religions, politics and other diversities are being brought together into a global village. The media provides messages which people from different groups and nations require in order to know; understand and appreciate each other. Moreover, television creates awareness of different life styles in a society. In doing this, emphasis is placed on similarities in life style, which is beneficial to developing nations like Nigeria where “loyalties rarely extend beyond the village, tribe or religion” and where integration is usually seen as an identification with the larger whole, that is, the state.

This, in assessing the role of television in advancing national integration, it should be noted that, the media (Television) inform every stratum of the society about the dangers of lack of unity amongst the different people of a community or nation state through the creation of sense of identification and the propagation of common cultural values. In Nigeria, for instance, NTA stations in different states of the Federation exchange programmes about their peoples’ ways of life, this could be seen as an attempt at National integration. By watching such programmes, people of one state can get to understand and appreciate the pattern of life, view point and aspirations of other Nigerians in other states. Such as understanding could minimize or even eliminate fear and ethnocentrism which usually form the basis of the mistrust which divide people along cultural, religious and other liens/diversities.

For a developing country like Nigeria to achieve true national integration and unity, the role of the media especially television must be unearthed and emphasized. National integration is a multi-faceted or rather a multi-sectoral concept that encompasses all aspects of our national, educational, cultural, social, religious, tribal, ethnic, political, economic etc. it therefore connotes the active participation of all. The media enlightens the general public on the desirability for national unity and development. Currant et al (1979) assets that: “the role of the media cannot be overlooked in the development of any society which diverse culture, tribe, group and other affiliations”. He added that: “the media is of great importance in social, cultural, economic and political development of every nation not because they are in better position to serve the particular needs of the people but also because they make it easier for more people to have access to the media and therefore take part in its affairs”.

For the media, particularly television to contribute meaningfully to national integration/unity in facilitating development, it must have a conclusive atmosphere to carry out its traditional function of curtailing the excesses of communities which if left to continue will drail the much needed integration and development. The media needs all the necessary support from both the government and the citizenry to educate people on the need to tolerate one another in the interest of peace and tranquility. Recent events in the Niger- Delta, Jos, Kano, and Bauchi crisis are manifestation of lack of unity amongst the various communities of the nation .Those frictions not only impede social and economic development, but also resulted into loss of lives, maiming of innocent citizens of the areas and destruction of properties.

Thus it is imperative for the media to play a very crucial role in changing these ugly situations. This is only attainable if the press is given a free hand to operate because a free press is the cornerstone of national integrations and development.  

HISTORY OF CASE STUDY  

Television broadcasting has since 1954 grown by leaps and bound through out the federation. Barely a year after the establishment of Western Nigeria Television (WNTV). Eastern Nigeria television (ENTV) now NTA Enugu, was established by the then governor of former Eastern region in 1962 the Northern  regional government joined inter – alia in the formation of the radio Kaduna television (RKTV) from which the F.R.C.N and N.T.A Kaduna evolved from.

Nigeria television Authority (NTA) Kaduna was excised from the former broadcasting corporation of northern Nigeria (BCNN) which was established by decree No 21 of 31st March 1962, the decree took effect from April 1st 1976.

The station has 10 kilometer each cover to down south of Kaduna, Malumfashi in Katsina state and part of Kano State.

The transmitter operates on 4 bands 1 VHF, transmitter which is situated at No 99, Isah Kaita Road Kaduna, and was commission in 1993 and covers up to Kafanchan, Saminaka and Birnin Gwari. The transmitter could be said to cover three quarter of the land area of Kaduna.

STATEMENT OF GENERAL PROBLEM

National integration is highly instrumental to the development of every nation. Nigeria, though characterized by so many ethnic, religious and cultural diversities cannot be said to be an exception. Thus, there is the problem of lack of understanding amongst the various diversities in the country, which has often resulted into crises. However the mass media, particularly television has come under criticism while performing its role of national integration during such period.

Against this background, this study shall assess the role of television particularly NTA Kaduna in fostering unity in the nation with the goal of engendering peace and harmonious co-existence among the divers groups in the nation.

AIMS AND OBJECTIVE 

This research work is aimed at assessing the television in national integration, considering the fact that television has remain a very powerful instrument of control. It is in view of the above that this study tends to as part of its objectives :

1. Assess NTA Kaduna national integration programmes.

2. Find out viewers perception of  NTA Kaduna’s  programme, how does this relate to the national integration goal ?

3. Investigate the influence of television message during crises.

4. Find out how television can be used to further enhance unity within the nation’s groups and cultures.

5. To analyses  various means through which NTA Kaduna carry out their national integration functions.

RESEARCH QUESTIONS. 

The research question are as follow: - 

Does television serve as a tool for national integration?

What are the effects of television programmes on its audience?

Is television message very effective?

1.5   SIGNIFICANCE OF STUDY
This research work will give insight to those who intend to undertake a similar research. It will also contribute meaningfully to literature both for students and media practitioners and generally in the field of mass communication. This study will also assist and guide NTA Kaduna on how to design and package programmes on national integration. This research is also generally useful since it diversity which is cardinal to sustainable development.

1.6   SCOPE OF STUDY

The scope of this study is NTA Kaduna’s programmes on national integration and their influence on the residents of Kaduna metropolise.

1.7 DEFINITION OF TERMINOLOGY 

TELEVISION: The Webster’s dictionary defines television as the exact and continues transmission of audio and visual image, still or in motion but without permanent recording. For instantaneous viewing at a distance: effected by a combine optical and electrical system for converting waves into corresponding electrical impulses which are converted into their visual form in a receiving set.

MEANS: 
This is simple a way through which something is passed across.

TOOL: 
anything that aid in doing as top or completing a process.

NATION: 
The oxford dictionary defines nation as a large community of people sharing common history, culture and language and living in a particular territory under one government.

INTEGRATION: Oxford dictionary define integration as combining two or more things in such a way that one because fully. Part of the other.

COHESION:
This means helping coursing something or people to stick together mass media

This refers to the various channels through which information get to the audience e.g. TV, Radio and Newspapers, Magazine, Internet etc.  
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CHAPTER TWO

LITERATURE REVIEW

This chapter is set aside to review various research work done by mass communication scholars on television broadcasting. As far as the media is concerned information disseminate is the basis of all it activities. 

Thus, there can be no communication without the message, which serves as the content of the information, which is mean to get across to the people through a medium of communication. Sequel to this fact there has to be a message before communication takes place.

2.1
TELEVISION MESSAGE 

The broadcast media particularly television has become the major sources information dissemination. Accordingly to Mac Bride, the rise of television as a communication medium is obviously more striking since it invention, only a few decade ago there has been a tremendous and rapid improvement in television production since it inception few years back. The first practical television system began operation in the 1940’s.

The picture it produced during it adolescent stage was black and white. Today, television audience watch programmes on television in their natural colours this occurred as a result of improvement in technology which paved, way for the production of coloured television, this further authenticate the message sent across through it by giving the right and vivid picture of an event or object for there is the evidence that people who are socially isolated or who are aline for some reasons use the medium of television for companionship more than those who have many contracts information”.

Television as a mass medium serves as a tool for national integration. In other word it serve as a means through which people get enlightened, educated and oriented especially on the way they could interact and appreciate each other culture irrespective of their diversities.

Televisions have the ability to transmit message to it audience in sound and picture. This has been the major reason why government and private bodies give much attention to it.

In a study of television news audience by levy (1975) more than half of all the respondent agreed with the statement “news casters on television are almost like friends one see everyday” (Philip .W. 1982 p. 322)

A similar study was conducted on the unique usage of television in Israel during and after the October war in 1970, it was discovered that Israelis look up to broadcast news (Television News) as a means reducing the tension they fell and obtain reassurance that thing were going well. (Dr. Girgis 1970 p.21)

Also, alabadejo, uphold the view that the bases of dynamic African television and film industries exist and that television and easy comprehension and clearer identification. 

A survey has proved that television is believed to report more accurately than the newspapers, magazine and radio. If they received different report of the same story and that the television message ir more credible due to the fact that it combines both audio and visual signals. 22 percent says they would be most inclined to believe the newspapers, 31 present the television with 8 and 9 percent for radio and magazine respectively. 

Reagan and Zenaty 1979, p.168). Peterson aggress that television stories provoke more reactions to an individual personality.  Than the print media: he noted that once an image is formed, television exposure of the individual will likely affect very much (Petterson 1980 p.89).

2.2
TELEVISION AND THE SOCIETY

Though television is just like any other communication system in the society, yet it is assumed to be the live wire of any modern society because of the way it is used to disseminate information

It is believed that television messages at any time reflects the value pattern of the society because, it determines when and where information flows, as well as who share it withwho (genda setting function).  According to Mechnick Sornatt, “A serious social issue involving attitude is the effect of the mass media especially television” Medinick Sornaff 1975 p. 442)  film industry can make a far more effective contribution to national and pan African development that they are making at present” (Alabadejo, 1970, p.21).

2.3
TELEVISION AS A TOOL FOR NATIONAL INTEGRATION

A nation is made up of different races, culture, religion and languages.  Integration attempt to make people of different culture, race, religion and language united, and to live together harmoniously through interaction and the knowledge of each other’s way of life. 

Therefore, in regards to television as a tool for national integration, it has been used from it existence to present day to bring and at the same time stick people together by expressing cultural values and symbols which are essential to identity and continuity in a nation.  This is because television create awareness of different life style in the society and in doing this, emphasis are placed on similarities in life style and this help those to be integrated to identify with one another. This is beneficial to developing countries like Nigeria where “loyalties rarely exist beyond the village or tribe or region”.

Therefore television as a tool for national integration plays the role of creating the sense of identification through the propagation of common cultural values and symbols and by giving interpretation to events geared towards uniting the people.  Udoakah, (1988, p.208). Udoakah particularly emphasis that the media should desist from interpreting events in ways that would inflame tamper and cause disunity. 

In Nigeria, federal television stations have been established virtually in all the state capitals. Programmes of broadcasting stations like television are expected by law and policy to reflect the unity of Nigeria as a federation and at the same time to emphasis the culture, characteristics and affairs of each zone of other part of the federation and to also guard against news items that may hurt tribal, religious and racial feelings that may cause disharmony in the country. 

Consequently, the federal television network programmes make sure that the interest of the various parts of the country is taken care of.  Exchange of programmes between stations is encouraged.  Although other national programmes are broadcast in English, national news is translated into local languages. Generally, the mass media, according to Philip Davis on writing on “the role of communication in democracies” should educate people on their right and ensure that what ought to be done for integration to be achieved are done. Davison also emphasis that without the media producing meaningful programmes on integration no real progress can be made.   

Therefore, television is a reliable tool for national integration because it reflects the homogeneity of cultures.

This is in line with the stimulus response theory of the media. The theory sees individual as anomic and the power of the media as direct and dependent on the source rather than the recipient.

According to Jehiel Desola pool, the media (Television) can make people aware of aspects of life that are not part of the personal experience of the audience members.  In essence the media is the go-in-between the government and the society because it helps to integrate the society. 

2.4
THE CULTURAL IMPACT OF TELEVISION 

Television impact on our society has been profound it has changed the life style of most Nigerians and becomes a major influence on our culture. Unlike printing which took hundreds of years to influence the culture, TV’s impact was almost instantaneous.

During television breakthrough years there were fewer than 20 television stations on air. This figure grew to 1440 by the beginning of the 1990’s the number ot television sets at home also grew rapidly. From 172,000 sets in 1948, the sales of television sets increased at the rate of quarter million per month and today exceed 22 million. By 1962, more than 90 percent of all households in America hold at least one television set and 13 percent has more than one set. It is the most time consuming activity besides sleeping, therefore it can be effectively used to unify people with different cultural background.

SOCIALIZATION EFFECTS

TV dominance as a household activity often reduce the level of communication among family members and as a result much of the culture being disseminated to young ones today comes from the tube (television) rather than the family.

Television usage in homes with children in the highest and it is believed that the average child has watched more than 18,000 hours of television by the time he or she reaches the age of 15. This compare with 11,000 hours of schooling and 3,000s of church attendance. Television has become the most powerful tool for socialization that civilization has ever devised making it very useful for national integration and cohesion. 

What has made television’s significance ever more profound is the fact that it took little time for it to become pervasive in the culture. Unlike many media, TV spent relatively little time in the elite culture. The rich and middle classes were not the only ones to rush to purchase television sets. Many lower classes households went into debt to own the luxury item.

However, television now is no longer a luxury but a psychological necessity. Even sociology have been puzzled as to how something previously nonexistent could become psychological necessity the moment it arrived in the popular culture. The answer seems to be that television found a niche by bringing the world into individual isolated from the dominant culture. However, by bringing the world into the home, TV replace many cherish be said to be a tool for national integration.

THEORETICAL FRAME WORK 

To support this research work will close reference to the field of mass communication one will like to use the Harold D. Lasswell’s Broad generalization of media functions 

Correlation of the society    

Surveillance of the society

Transmission of cultural heritage.

Simplified as education, information, enlightenment, socialization and entertainment by other scholarslike C.W. mills and Charles Wright represent the basic functionalist approach to media role in the society. 

Functionalist theory view the different institution of society as  a component of a whole with each component contributing towards maintaining the whole.

In the functionalist analysis, each of the institution of society has a specific function to perform in order to maintain equilibrium in the society. Functionalist scholar therefore divides the role of the media into two levels namely.

Societal Level and level of individual.

Surveillance: At the level of society. The mass media (Television) is responsible for warning society on dangers and opportunity e.g. News related to economy, advantages, the viability and otherwise of a country’s socio cultural system and development plans. 

At The Level Of Individual 
The media (television) warns individual on emergences of disease e.g HIV, Crime, Source Mode and solution.

Correlation: -  At the level of society the media and mobilization of social  and reduce treat to social stability by facilitating consensus especially on controversial issues. E.g Sharia debate etc. 
Correlation: (at individual level.)
The media helps to provide efficient assimilation of news and reduce apathy and individualism through sharing of views.

Transmission of Social/Cultural Heritage: - The mass media (Television) in any nation or society serves as the forum for the different segments or opining groups’ that constitute the wholes to deliberate and arrive at certain consensus on what to do.
Since societal norms and value change with the passage of time, some means of reaching agreement on what those changes shall be necessary for without agreement. Social organization may breakdown. While simple society may reach consensus through face – face, modern complex societies rely on the mass media of a society.

Similarly, the mass media of a society serve the teacher that (Socialises) passes social heritage to future generation. 

In line with the above television can therefore be used to survey correlate and transmit social heritage that may aid integration.
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CHAPTER THREE

RESEARCH METHODOLOGY 

This specifically refers to the procedure used in the gathering and collection of data from the chosen respondents. In this research, questionnaire is used to ascertain the validity of the findings. 

Questionnaire according to Sobowole, is a device that contains that instrument on a topic which sought the respondent answer that measure the variable necessary to test the hypothesis or answer to the research question. 

The researcher actually chose questionnaire to ascertain the validity of finding because it is faster and also reduce time and cost involved in data collection and gathering from members of the public.

A research topic, which seeks to bring out fact on how television entertainment could have impact on it audience, needs to be approach with research instrument like questionnaire for effective result.

3.1
 DATA GATHERING INSTRUMENT 

This refers to the kind of material used in gathering the respondents views on the topic in question.

The data gathering instrument used in the work is an inventory questionnaire Niofresh (1970) writing on the type of instrument appropriate for assessing studies in understanding attitude, show that such instrument has to be inventory questionnaire i.e asking a number of speech question but so devised that if would be possible to derive various comparisons not only the total number of the population but a particular dimension of population.

This is the more reason why questionnaire is used in this research work so as to let the researcher cover a reasonable amount of respondent within the limited time given for the research work to be completed. 

3.2
STATISTICAL TECHNIQUE IN DATA ANALYSIS 

These simply indicate the way and manner our data-gathering instrument is being designed to achieve the goal of this research work. The questionnaire used in getting the views of the respondents is divided into two sections.

The first section entails the demographic of the respondents, such as age, sex occupation etc. this is done in order to give us a picture of background of the respondents. The second section contains the main body of the questionnaire, which will enhance the needed information for the research work.

The researcher also designed a close-ended question for both section of the questionnaire to enable the respondent’s answer the questions without having to write extensively on the questionnaire while answering the questions. This makes both answering and gathering of views on the respondent and researcher easier the random sampling procedure is also used due to little number of population to be studied by the researcher. 

SAMPLE/POPULATION STUDY 

The population studied for this research work where resident in Kaduna. The questionnaire were sent and distributed randomly to the respondents in which they were employed to answer the question correctly and avoid false information.  

An ultimate of one week was given to then within which the questionnaire were expected to be completed and sent back to the researcher through the address attached to the questionnaire for analysis.

UNIT OF ANALYSIS 

A total questionnaire were distributed and only 49 respondents sent back their questionnaire answered. 19 are female which represent which represent 65% of the respondent while 30 of the respondent are male which represent 65% of the population sampled. 

However, the questions were accurately answered and the analyses were carried out based on the views point of the respondents.

CHAPTER FOUR 

DATA INTERPRETATION AND ANALYSIS 

TABLE 1 

SEX OF RESPONDENTS

	S/NO
	RESPONSES
	NO OF REPONSES
	PERCENTAGE

	1
	Male
	30
	60%

	2
	Female 
	19
	40%

	TOTAL
	
	49
	100%


From the above table, 30 (about 60%) of the respondent are male while 19 (about 40%) of the respondent are female.

TABLE 2

AGES OF RESPONDENT 

	S/NO
	RESPONSES
	NO OF REPONSES
	PERCENTAGE

	1
	18 – 30 
	20
	42%

	2
	30 – 45 
	15
	30%

	3
	45 – 65 
	10
	20%

	4
	65 – Above 
	4
	8%

	
	
	49
	100%


From The Above, 20 (about 40%) of the respondent falls between the age of 18 and 30 while 15 (about 30%) falls between the age of 30 and 45. 10 (about 25%) of the respondents are between the age of 45 and 65. while 4 (about 8%) of the respondent are 65 and above years of age.

TABLE 3 

OCCUPATION OF RESPONDENT   

	S/NO
	OCCUPATION
	NO OF RESPONSES
	PERCENTAGE

	1
	Workers 
	30
	61%

	2
	Business 
	10
	20%

	3
	Students
	9
	19%

	
	
	49
	100%


From Table 3, it shows that 30 (61%) of the respondents are workers and 10 (20%) are businessmen and women while 9 (19%) are student.

TABLE 4

QUESTION: Do You Have a Television Set?

	S/NO
	RESPONSES
	NO OF RESPONSES
	PERCENTAGE

	1
	 Yes  
	40
	81%

	2
	No
	 9
	19%

	
	
	49
	100%


From table 4, above it shows that 40 (81%) of the respondents have a television set. While 9 (19%) do not have television set. 

TABLE 5.

QUESTION: How Often do you Watch TV

	S/NO
	RESPONSE 
	NO OF RESPONSES
	PERCENTAGE

	1
	Sometimes 
	7
	19%

	2
	Always  
	20
	40%

	3
	Some days
	2
	5%

	4
	Everyday 
	20
	40%

	
	
	49
	100%


From table 5 above, 7 (15%) watch television sometimes, 20 (40%) watches television always 2 (5%) of the respondents watch television some days, while 20 (40%) respondents watch television every day.

TABLE 6

QUESTION: How do You Find NTA Message 

	S/NO
	RESPONSES 
	NO OF RESPONSES
	PERCENTAGE

	1
	Effective 
	15
	30%

	2
	Less Effective 
	1
	2%

	3
	Very Effective 
	33
	68%

	4
	Not Effective 
	-
	-

	
	
	49
	100%


From table 6 above, 15 (30%) of the respondents say television message are effective. Only one of all the respondent (20%) says it is less effective. While 33 (68%) of the respondent admit that television message are not effective.

TABLE 7

QUESTION: Did NTA aid National Integration?

	S/NO
	RESPONSE
	NO OF RESPONSES
	PERCENTAGE

	1
	Yes 
	49
	100%

	2
	No
	-
	-

	
	
	49
	100%


From table 7, all the respondent answered Yes” option, which show that NTA aid national integration.   

TABLE 8 

QUESTION: Through Which Medium do You Get Informed on National Integration

	S/NO
	RESPONSES 
	NO OF RESPONSES
	PERCENTAGE

	1
	Television 
	30
	60

	2
	Radio
	5
	11%

	3
	Newspaper 
	10
	20%

	4
	Magazine 
	4
	9%

	
	
	49
	100%


    From table 8 above 30 (60%) of the respondent says through television, 5 (11%) says through Radio and 10 (20%) of the respondents ticks Newspaper While 4 (about 9%) of the respond at ticks the magazine.

TABLE 9 

QUESTION: Does NTA Programmes influence your sense of reasoning?

	S/NO
	RESPONSE
	NO OF RESPONSES
	PERCENTAGE

	1
	Yes  
	40
	80%

	2
	No  
	9
	20%

	
	
	49
	100%


From table 9, above 40 (80%) of the respondents says Yes, While 9 (about 20%) of the respondent say no. 

TABLE 10

QUESTION: Do you see NTA as an Effective tool for National Integration?  

	S/NO
	RESPONSE
	NO OF RESPONSES
	PERCENTAGE

	1
	Yes  
	45
	90%

	2
	No  
	4
	10%

	
	
	49
	100%


From table 1o above 45 (90% ) of the respondents ticks yes, 4(10%) of the respondent tick the No option.

CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATION 

This study is aimed at seeing how television is being used as an effective tool for national integration, and this could be carried out through programme that promote unity and cultural values in the mind of the people to be integrated.

Television is said to wield enormous power and influence on the society and that explains why it is a ready tool in the hands of the government that seek unity of their own people.

Thus, television serves as a socialization (i.e) it teaches people how to live together harmoniously irrespective of their diversities by creating sense of identification through the propagation of common cultural values. 

This study is also carried out to ascertain the impact of television messages on audience with different cultures, norms and value.

Furthermore the role of television in the society is also discussed to ascertain it validity.

The methodology of the study is survey method, using questionnaire as the main instrument for gathering primary data. The population of the sample include male and female within the age of 18 – 65 and above all resident in Kaduna.

And almost of the respondents agree that television is the most effective tool for national integration.

5.2
RECOMMENDATION

The objective of this study is to make and in-depth analysis how television as a tool for national integration. Therefore at the end of this it will be of immense benefit to make some recommendation that could aid the television medium to pursue it objective of integrating people from all works of life.     

Television programmes on integration should be more pleasing and satisfying to the audience to ensure more viewer ship.

There should be more innovations and creatively in television programme production to aid efficiency.

More space and time should be allocated to national integration related programmes, which will in turn lead to achievement of objectives.

It is also essential to translate programmes on national integration in local languages so as to ensure that it impact will be felt in all quarters.

Programmes on national integration should be aired at the appropriate time so that the target audience will have time to watch the programmes conveniently.

Television stations should be established in rural areas so that the rural dwellers will also be active in the issue of national integration.

Television stations should interchange programmes from different states on network and should always produce programme that fully talk about the unity of the nation.    

5.3
CONCLUSION 

The analysis of this research reveals that television is the most effective means for national integration, because it plays a prominent role of informing, educating and enlightening people with different religion, ethnic and cultural diversities.

The research concludes that television programmes particularly those aired on N.T.A Kaduna meets the need on the respondent.

The research also indicate that the ability of television to transmit both audio and visuals is a plus to it making it more compelling and commanding great respect.

It can therefore be held that the television medium is an effective tool for national integration and this is because television create the awareness of different lifestyle in the society and in doing this more emphasis are placed on similarities in life style to help individuals and societies appreciate each other culture which is paramount to unity in all paraphernalia.
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APPENDIX ONE : QUESTIONNAIRE

Sex?

Male 



{      }

Female


{      }

Age

a.
18 – 30 Years

{      }

b.
30 – 45 years 

{      }

c.
45 – 65 years 

{      }

d.
65 – above   


{      }

Occupation

a.
Worker 


{      }

b.
Business 


{      }

c.
Student  


{      }

Do you have a television set?

a.
Yes



{      } 

b.
No 



{      }

How often do you watch Television?

a.
Sometimes 


{      }

b.
Always


{      }

c.
Some days


{      }

d.
Everyday


{      }

How do you find Television Message?

a.
Effective


{      }

b.
Less Effective 

{      }

c.
Very Effective 

{      }

d.
Not Effective  

{      }

Does Television Aid national Integration 

a.
Yes



{      }

b.
No



{      }

Through what Medium do you Get Informed on National Unity 

a.
Television


{      }

b.
Radio



{      }

c.
Newspaper 


{      }

d.
Magazine 


{      }

Does Television programme influence your sense of reasoning 

a.
Yes



{      }

b.
No



{      }

10
Do you see Television as an effective tool for National integration?  

a.
Yes

b.
No 

