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ABSTRACT

The aim of this study is to investigate Audience perception on coverage of political news programmes of Africa independent Television (AIT) in Enugu metropolis Enugu state. Three research questions guided the study. The data of this study were gathered through various Likert scale questionnaire. Statistical analyses of data collected were performed using, frequency distribution, percentages, and tables. A total of 400 copies of the questionnaire were distributed. The number of retrieved questionnaire was 280, representing 70% response rate. Results showed that audience attach importance to the status and pedigree of African Independent Television (AIT) hence influences their perception and believes and in the way they react to certain issues of life and act as a watchdog over the government. Finally the survey revealed that African Independent Television (AIT) political news coverage is of good quality, timely, precise and detailed political news programs. The researcher recommends that since the primary purpose of the media is to inform the public then media houses should ensure that contents of their news are absolutely free from bias, factual and relevant to the larger society
CHAPTER ONE

INTRODUCTION

Background of the study

In this era of digital technology and globalization of communication, the media industries have crucial role to play in creating awareness and giving first class information to the populace on issues emanating from the administrations and governance of their elected leaders. Research has shown that successful countries are rated on how well organized their system of government and political willpower as it affects their citizens’ standard of living. The way and manner a society is governed directly or indirectly reflects on the behavioural pattern and perception of its citizens. In a democratic society, the media especially the television station is the major source of communication between the government and its citizen. The media through the television stations disseminate information, news items, showcase political programmes, developmental projects and pitfalls of the various arms of government in a particular country. Private owned television stations such as Africa Independent Television (AIT) has been known for promoting news and information related to politics and major happenings in the political industries around the world. Hence, there is close relationship between communicating political news and other political related news contents and citizens’ dispositions, attitudes, behavioural pattern and perception of their leaders. Viewers not only listen to news, they also analyse, select, make comments, give opinions and share comments on how they perceive media effects on politics generally. It is against this backdrop that the researcher seeks to investigate the perception of viewers/audience on political news coverage on television stations using Africa Independent Television (AIT) as her main focus. Efforts shall be made to find out the impacts of television in the dissemination of political news and politics in general. How do audience and the general public perceive political news and other political programmes on Africa Independent Television (AIT) in terms of quality of news items, quality of broadcast and coverage, authenticity of news source, competency of staff to mention just a few. An informed society, they say, is a rich society. In other to establish a robust and information rich society, adequate communication is necessary and a media house that has distinguished itself will definitely excel especially in the present political juggernaut around the world. AIT is a subsidiary of DAAR Communications Plc. DAAR Communications Plc is the foremost Independent Broadcast Organization in the Federal Republic of Nigeria pioneering private/independent broadcasting with the establishment of RayPower 100.5FM, AIT, Daarsat – The first fully Nigerian base digital multi-channel direct-to-home subscription TV and an indigenous station FAAJI FM. AIT political news cut across news on Legislation, Presidency, Political Institution and Government Institutions (http://www.aitonline.tv/live).December 6, 1996 heralded the coming of a star in global Satellite Broadcasting, the Africa Independent Television channel 21. AIT provides a fresh slant to TV broadcasting with a unique programming theme that shares the African Experience with the wider global community. AIT channel 21 and AIT International share the same vision and a similar mission. AIT has a unique mission that of sharing the African Experience with the wider global community. With its fascinating cross-cultural theme and vibrant programme content, Africa Independent Television (AIT) aims to share everything that is exciting about the African experience with the nations of the world. The station logo and pay-off, AIT – Sharing the African Experience, symbolizes its vision: to offer on a daily basis, a refreshing but revealing insight into the African experience worldwide. This sentiment is proudly echoed in AIT’s corporate identity – AIT, Sharing the African experience.
With a thematic pay-off which emphasises the objective of sharing the unique African experience with the world, AIT’s mission is to enhance global understanding through an untainted appreciation of the world and its peoples. Unusual amongst global satellite broadcasting stations, AIT is motivated by uniquely altruistic aims to promote a methodical reduction of tension and friction and foster a greater appreciation of humanity. It is committed to the task of bridging the gap in global communication which places Africa at the ruthless mercy of western perspectives, opinions and nuances. AIT’s main task is to project Africa from a holistic African prospective. Untainted, undiluted and absolutely original, AIT offers the world a new insight into the African experience (http://www.daarusa.com/ait).The perception of audience regarding television news content has long been of interest to communication researchers. Perceptions of credibility have been found to be influenced by the content of the news reports and characteristics of the news anchor, suggesting that perceptions of credibility may be influenced by presentation variables. Public perception is the aggregate of individual attitudes or beliefs in a system. It can also be seen as the complex collection of opinion of many different people and the sum of all their views or as a single opinion held by an individual about a socio-economic or political topic. Key component in the formation of public perception is “framing”. Framing is when a story or piece of news is portrayed in a particular way and is meant to sway the consumers’ attitude one way or the other. Social desirability is another key component in the formation of public perception. Social desirability is the idea that people in general will form their perceptions based on what they believe is the popular opinion. Based on media agenda setting and media framing, most often a particular opinion gets repeated throughout various news mediums and social networking sites, until it creates a false vision where the perceived truth is actually very far away from the actual truth. Public perception can also be influenced by public relations and the political media. Mass media utilizes a wide variety of advertising techniques to get their message out and change the minds of people. From the 1950s, television was one of the main media for moulding public perception, but with the advent of the internet and social media, that has changed considerably. Public perception starts from an idea or suggestion being subtly mooted, mainly through the mass media. Questions such as why would the North always rule? The government is filled with corrupt politicians and what should the government do regarding public transportation etc. So when citizens gather they talk about politics. Generally, they proffer their opinions on what they think that their governments ought to be doing on this or that issue (Agbo, 2013).In mass media, channels of transmission of news include: the press, radio, television and internet. All this media have specific technical-technological characteristics with which they transmit their news. The role of the mass media in creating and strengthening public opinion is very important. The advent of independent media houses in the present democratic settings has contributed to the growth and freedom of expression and perception. In modern societies, getting authentic information is critical to the quality decision making by the citizens and the legislators. The growth of the mass media and their capability to transmit information and messages to a large population at the same time combined with the ever ready good to go journalists have turned the media world into a large social institution. In the past, the traditional media organizations have been the basic means of connecting the public with news on social and political world. For a longer period of time, such media have been observed as a means of preventing the citizens from knowing some of the misdeeds of the government especially in politics. Politics in the modern societies can be understood as a system organizing and governing the public way of life and taking care of the overall interests of the citizens. The role of the mass media in creating and strengthening the public opinion is pivotal. Hence, with the advent of independent media houses in the process of democratization, expressions and thoughts of the general public have been made easy. Public perceptions could also be related to their attitudes, opinions, and believes on certain political news and political programmes; these sometimes influence their behavioural patterns and dispositions toward their political leaders and stakeholders. Public perceptions are also conditioned by three key elements: public, the message and the channel through which the message is passed. The television today represents a channel of information dissemination, such as the political happenings, events, quarrels and debates, the manner in which the television station package and transmit the information has an influence on the audience, since it is through the media the audience learn, judge, analyse, makes contexts and make informed decisions about their political leaders. Politics cannot exist without the voice of the media, because only through it, the public get to know the plans, activities and agenda of the political parties (Siljanovska and Ejupi, 2013).

STATEMENT OF THE PROBLEM

One of the most common generalizations about politics is that today’s voters are less informed and less engaged than voters in prior generations. This perceived decline in political engagement echoes a decline in both exposure to news and the quality of political news. Television viewers has been waning steadily for decades, the network news shows have lost a third of their viewers, and the content of campaign coverage in these news outlets has shifted away from policy to scandals, gaffes, and the horse race. It is no wonder, then, that citizens are viewed as less equipped to make electoral decisions today than they were 50 years ago (Gilens, et al., 2009). Despite the efforts of the private electronic media to help in the growth and development of the country, by keeping audience informed about political activities in the country through their political news and programs, these media houses have short comings and these short comings have prevented them from serving the audience effectively. It is in this context that this work will study the audience perception of political news coverage on Africa Independent Television (AIT) in Enugu metropolis. The study will seek to proffer and suggest solutions to some of the challenges mentioned above 

OBJECTIVE OF THE STUDY

The objectives of this study are:

To investigate audience perceptions of political news coverage on Africa Independent Television (AIT)

 To find out the impacts of AIT’s political news coverage on politics in Nigeria.

To find out how audience perceive the credibility of political news on AIT.

RESEARCH QUESTIONS

The study will proffer answers to the following research question:

1. What are the perceptions of audience on political news coverage on AIT?

2. What are the impacts AIT’s political news coverage on politics in Nigeria?

3. How credible do audience perceive political news coverage on AIT?
SIGNIFICANCE OF THE STUDY

This study will be of benefit to the audience; this is because it will create room for the audience to air their views on how they perceive AIT political news coverage. It will also benefit them because it will help them have a better understanding of the mission and vision of establishing privately owned media. Furthermore, it will benefit both government and private electronic media owners; because it will help media owners to understand their audience attitude and conduct towards their political news and on the other hand help the government knows the public reaction towards their political activities. The research will make room for increase in quality of news programs basically election news. Finally this study will be of significance to electronic media researcher because it will offer useful solutions to the problems facing communication; it will also serve as a springboard for further research into television ownership and as a useful recommendation for more studies. 

SCOPE AND LIMITATION OF THE STUDY

This study will investigate audience perceptions of political news coverage on Africa independent Television (AIT) in Enugu metropolis. It will investigate how the public perceive political news programmes on AIT. It will also discuss the impacts/roles of media in political. Finally the study will assess the quality of political news program in term of quality of broadcast and coverage, quality of news items, authenticity of news source and competency of staff. The researcher encounters some constrain which limited the scope of the study;
a) AVAILABILITY OF RESEARCH MATERIAL: The research material available to the researcher is insufficient, thereby limiting the study


b) TIME: The time frame allocated to the study does not enhance wider coverage as the researcher has to combine other academic activities and examinations with the study.

c) Organizational privacy: Limited Access to the selected auditing firm makes it difficult to get all the necessary and required information concerning the activities.  

1.7 DEFINITION OF TERMS

Audience: Group of people or individual that view political news and programmes on AIT and other television stations.

Audience perception: This is the aggregate of individual attitudes or beliefs in a system. It can also be seen as the complex collection of opinion of many different people and the sum of all their views or as a single opinion held by an individual about a socio-economic or political topic.
Political news: These are information and report contents such as: political happenings, events, quarrels and debates on government activities around the world made available to for public view.
Politics: Politics in the modern societies can be understood as a system of organizing and governing the public way of life and taking care of the overall interests of the citizens
Television station: a channel of information dissemination, such as the political happenings, events, quarrels and debates, through which the audience learn, judge, analyse, makes contexts and make informed decisions about their political leaders.

Mass media: The use of different channels of transmission which include: the press, radio, television and internet with specific technical-technological characteristics with which they transmit news and other programmes.

News coverage: This is the actual style, language, positioning and viewpoint given to a story in any of the various medium of mass communication.

Digital technology: The use computerised equipment and electronic devices to process and disseminate news and information.
1.8 ORGANIZATION OF THE STUDY
This research work is organized in five chapters, for easy understanding, as follows 

Chapter one is concern with the introduction, which consist of the (overview, of the study), historical background, statement of problem, objectives of the study, research hypotheses, significance of the study, scope and limitation of the study, definition of terms and historical background of the study. Chapter two highlights the theoretical framework on which the study is based, thus the review of related literature. Chapter three deals on the research design and methodology adopted in the study. Chapter four concentrate on the data collection and analysis and presentation of finding.  Chapter five gives summary, conclusion, and recommendations made of the study     

CHAPTER TWO 

REVIEW OF RELATED LITERATURE

2.1THE PLACE OF ELECTIONS IN DEMOCRATIC POLITICS

Elections have a very central role to play in democratic politics if we define democracy as a procedure for electing or selecting leaders, especially in many a modern polity. Elections vary as much as there are many necessary institutional correlates that are required to be put in place, to make the entire process credible and acceptable. Elections could be held in one day or could run over a number of days. Elections going beyond one day may be due to the size of the electorate as much as they could have resulted from some administrative bungling and tardiness. India is one democratic setting in which popular elections normally go beyond one day because of the huge number of voters. Whether the number is large or small, the bottom line is that voters everywhere would like to be given the assurance that their votes would ultimately count. While the number of registered voters is quite significant in determining the time frame within which elections are to be held, as we have argued earlier, there is also the need to have other necessary preparations and logistics to be put in place to ensure success. The logistics would include the size of the ballot papers to be printed and distributed; what means would have to be used for the distribution as well as their security. It is also instructive that efforts must be made to hire staff (both ad-hoc and permanent) to ensure the efficient handling of the processes of counting, recording, collation, and the final announcement of the results. We mentioned above that elections vary. There could be direct or indirect elections. A direct election is one in which the voters might be asked to line up behind the picture of a contestant as the signification of their preferred choice. The election officials would merely count the voters, record the tally and declare the winner. The direct election could be by simply asking the voters to stand up, if everyone is seated, and they are counted and recorded for the candidate of their choice or be required to remain seated and merely raise their hands when the candidate of their choice is called out or identified. This kind of election can only take place in a largely rural setting, in a situation where literacy is low, and/or where the population of the voters is insignificant. Sometimes, it is the danger inherent in direct elections that does not make them amenable to wider use; otherwise, it could be very cheap to operate for a poor country. On the other hand, what may be referred to as an indirect election is that in which some forms of secrecy are cherished. In this instance, the voter is given a ballot paper after accreditation and is required to go into a booth to make their choice before coming to drop the ballot paper in a designated (ballot) box or any material that is meant for the collection of same. The highly bureaucratic modern world makes an indirect election system a sine qua non. This is particularly imperative in the Third World context in which it is much easier to debase or expose the electoral process to abuses. In the event of litigation against debasement, there would be the need to bring the records for the examination for possible areas of amends. Elections in a democracy are not always all geared towards leadership selections. Some elections are indeed conducted to either adopt a constitution or the amendment of a new grundnorm; or they could have been staged to resolve a central political issue such as it is being expected that the newly elected Conservative Party Government in Britain may in the nearest future conduct a referendum whether or not the country should continue to remain a member of the European Union. The same process was what the Scottish people of Britain should continue to be part of the Kingdom or should declare its independence. In Nigeria’s political history, a referendum (which is what this electoral process is technically called) was used to determine, at the morrow of Nigeria’s independence from Britain, whether or not the parts of colonial Cameroon that were Trusteeship Territories should remain in Nigeria or should revert to Cameroon. While the southern part of Cameroon decided to be merged with Cameroon, Northern Cameroon voted to remain part and parcel of Nigeria. This has been the case till date. 

2.2 ROLE OF MASS MEDIA HISTORICALLY AND IN THE COMPARATIVE NIGERIAN POLITICAL DEVELOPMENT PERSPECTIVES

Mass media is conceptualized as the totality of organizations and agencies that provide information for the members of the public. The role of the mass media lies in making information a common knowledge or facilitating effective communication of ideas. Furthermore and according to Ekeanyanwu (2007): the media exists as an organ of information sourcing and dissemination, educational promotion, surveillance, social enlightenment and mobilization. These functions set the media apart as an important link/factor in the relationship between the government and the governed and make them a sine qua non to societal growth and development. Finally Olukotun defines the media very broadly to include: not just newspapers and electronic organs of communication, but the total ensemble of popular culture, which encompasses, for example, mobile theatres, pamphleteering, neotraditional chanted poetry, and other infrapolitical vehicles of popular mobilization.5 The working definition of the mass media we would like to adopt for this paper is excluding what is popularly referred to as the “social media.” This pattern of media that has or is creating tremendous impact in networking and the sharing of information and other forms of entertainment is not yet amenable to the Nigerian audience on a large scale. Probably because of the limited scope that the “social media” has had, the average Nigerian politicians do not make use of them to project to publicize their political programmes. Reference to the mass media in the paper is therefore premised on the conventional understanding of the phrase. Put succinctly, we define mass media to include all means of communication that are both modern and are, at least, sophisticated and technologically driven. These would comprise the newspapers and electronic mass media institutions such as the newspapers and the television stations. The mass media institution is rightly identified as the purveyor of information, enlightenment (education) and entertainment. This identification does not say anything about how accurate, relevant and necessary that description is. This is the crux of the matter, especially when the role of the institution is to be examined in relation to the electoral process, as we intend to do in this paper. More often than not, the media organizations tend to reflect the wishes and aspirations of their owners and where the owners are notable political figures, either as candidates or as influential financiers of the political parties, the objectivity that should be the hallmark of the papers and even the electronic media type tends to suffer from credibility problems. Issues about the credibility The country witnessed this scenario in the Second Republic when late Bashorun M. K. O. Abiola founded the Concord Group of Newspaper. As a leading member of the defunct National Party of Nigeria (NPN), he put all the resources of the paper at the disposal of the party, to the extent possible, to attack the opposition party – the Unity Party of Nigeria (UPN). When his political ambition was later frustrated in the former party, he not only resigned from the party, but made sure that the support to the NPN was also withdrawn. of the mass media shall be looked into when latter we assess its performance below, with regard to the 2015 General Elections. In the foregoing quotation, mention is made of the unintended but clearly inevitable role of the mass media as an instrument of “societal growth and development.” Just like any social institution, mass media has a role to play in the development of society. This role is more pertinent with the mass media because of the tomes of information available and how such knowledge in itself is power. The manner of deployment of the enormous powers the mass media institutions possess is a major desideratum of the developmental trajectories of societies. Where such powers are deployed to chase shadows instead of the encouragement of nobler values that would more beneficial to societies, such societies in question would be worse for it. The uniqueness of the mass media in the use of the “information power” can only be appreciated if it is put in the context of how, even low literacy level country such as Nigeria, many people tend to spend some quality time to listen to news, watch features such as drama programmes, comedies, political talks, etc., and, on the basis of the message passed through such outlets, people from their opinions about the goings-on in the country. It is instructive that some of these talks either in the electorate component of the mass media are translated into the vernacular, which makes possible to relate to them most effectively. It could therefore be imagined what could be the outcome in an electoral setting if the organs of disseminating information are mere purveyors of negativities, halftruths and character assassinations. It is therefore necessary that there exist mechanisms that could help check recklessness and bias in the manner the mass media carry out the responsibility of informing, educating, and entertaining its audience. We shall come back to look at such kinds of mechanism to check excesses of the mass media in the Nigerian setting. At this point, it is pertinent to stress that, historically, the mass media institution has come a long way. The origins of this so-called Fourth Estate of the Realm in Nigeria are now traced to the modest effort made by Reverend Henry Townsend – a Christian Missionary – when on December 3rd 1859, he published the first edition of Iwe Iroyin Fun Awon Egba ati Yoruba, which could literally be translated to mean “A Newspaper for the Egba and Yoruba Nations.”7 Since then to date, the mass media in Nigeria has grown in leaps and bounds, even if some had died along the way. In terms of ownership, the trajectory, over the years, has appeared to be from heavy involvement of the private sector, at the beginning, to the period when there was an overwhelming and overbearing presence of the public sector. This was irrespective of whether we are looking at the print or the electronic media components. A further analysis of ownership pattern would indicate that the preponderance of private ownership at the beginning was a result of the seemingly ambivalent attitude of the colonial masters to the role the mass media could play in the development of society, especially a dependent colonial one for that matter. To a large extent, they did not show much keen interest in owning and operating newspapers. But, the colonial government was reported to have sponsored one Sir Kitoye Ajasa to launch the “Nigerian Pioneer” in 1914, a pro-government newspaper. Its objective was to protect the colonial government against the onslaught of the bourgeoning Nigerian Press. It defended the government against all protests and protest movements, and opposed movements and leaders who earned government displeasure. In fact, it was generally believed that it was, in effect, a government newspaper. It sought to divide the Nigerian petty bourgeois[ie] and create a different mindset from that propagated by the Nigerian press. In the end, however, the viewpoint of the agitational [p]ress prevailed.8 The beginning of broadcasting media was witnessed when a relay a British Broadcasting Corporation (BBC) relay station was established in 1932.9 Since the newspaper was the much easier and cheaper to own and operate, the nationalists who were acutely aware of the tremendous role of mass media in mobilization, conscientization and awareness raising against the evils of colonialism seized the initiative and establish newspapers, to do precisely that. The likes of Herbert Macaulay Ernest Ikoli, Chief S. O. Akinsanya, Dr. Nnamdi Azikiwe, Chief Obafemi Awolowo, Chief Anthony Enahoro, Alhaji Raji Abdallah, Abubakar Imam, etc., floated or immersed themselves in newspaper production and/or took to the journalistic profession, at least or among others, to advance the nationalist cause. This phase of the development of the mass media in Nigeria could not only be described as golden, proactive, and exhilarating, but certainly was a precursor to national development in several respects. Among the newspapers in existence before even the amalgamation of the country in 1914 and also within this period of the ferment of nationalist agitations were the Lagos Observer; Nigerian Chronicle, Nigerian Times, Lagos Weekly Records, Lagos Times, Eagle, Lagos Critic, and the Nigerian Pioneer. Others included The Dawn, Nigerian Observer, Nigerian Echo, and the Nigerian Eastern Mail. 10 There has also been a period when state intervention in the mass media institution became dominant. Starting with the development of the first “Television Station in Africa,” that is, the Western Nigerian Broadcasting Service (WNBS), established by the government of Chief Obafemi Awolowo in 1959 to the post-independence era when all governments without exception took it up as a challenge to set either a radio station or its combination with the television and coupling all this with the establishment of newspaper production company. The whole idea then was the assumption that these institutions would not only help to explain government programmes to the citizens of the state (region) concerned, but that they could generate the momentum for the mobilization of the people to embark on state-wide development and, in the process, their selfactualization and improvement. At this point, especially in the seventies when the country was awash with “petro-dollar” revenues from the boom in oil production and sales, the public sector literally crowded out private sector initiatives in ownership and control. It was pervasive such that the military regime of General Murtala Mohammed had to nationalize the Daily Times, one of the oldest and largest independent newspaper groups in the country at that time. Perhaps, the effervescence of the mass media institution in Nigeria was given a boost in the wake of the structural adjustment programme of the late eighties when, in the process of commercialization and privatization of a number of state parastatals by the General Ibrahim Babangida Administration, private interests saw a vista of opportunities and decided to invest in many private companies, including the mass media business. This time around, private initiatives went as far as or upped the ante and began to invest in radio and television stations, for the first time. The pioneers and/or the major players in this regard have included High Chief Alegho Dr. Raymond Dokpesi, John Momoh, Ben Bruce-Murray, Mrs. Chris Anyanwu, etc. Community radio stations have also sprang up and it appears the kaleidoscope is changing and changing fast. It may be that there is huge profit to be made in mass media business; what is irrefutable is that the industry has generated a lot of employments for the Nigerian workers even if remuneration is still generally poor and unedifying. In spite of this drawback, in over 100 years of mass media development, one can assert that the institution has contributed to the development of the country. In several respects, mass media has opened up the country; it has enlightened Nigerians about our differences, similarities, the potentials of the country and the factors militating against the optimization of such potentials; it has integrated the country as much as it is also capable of disintegrating the country or setting one section against the other through sensational reportage, particularly in periods of electioneering campaigns; in short, the mass media in Nigeria, probably more than any other place on planet earth, is a “necessary evil.” In the next section, we shall embark on an analysis of this veritable institution in the electoral development cum politics of the country. In the process, most probably we shall endeavour to unearth the devil in the details of this necessary evil conceptualization. 

2.3 POLITICAL COMMUNICATION: AN OVERVIEW 

Political communication refers to the process by which information and values are communicated, that is, the transmission of political messages between the system and its environment (Olayiwola, 1980, 1981, 1982, 1984, 1987a, 1987b, 1987c, 1988, 1989, 1991, 1992, 1993, 1995, 1996, 2001). Lucian Pye pointed out many years ago that there is a peculiarly  intimate relationship between the political process and the communication process and Karl Deutsch suggested that a study of the nerves of the body politic – its decision making processes gives insights into the performance of its bones and muscles – the exercise of power (Pye, 1963, Deutsch, 1965). Blumler and Gureritch argue that if politics is about power, then this must be conveyed by power wielders. If politics is about participation, then, the desires of citizens must be communicated to leaders and vice versa. If politics is about legitimacy, then regime norms must be symbolically expressed. And, if politics is about choice, then policy options must be circulated (Blumler, 1983). Pippa Norris (2004) says: ‘Political communications is an interactive process concerning the transmission of information among politicians, the news media and the public. The process operates down-wards from governing institutions towards citizens, horizontally in linkages among political actors, and also upwards from public opinion towards authorities’. Writing on Representation and Mediated Politics: Representing Representation in an Age of Irony, Stephen Coleman (2011) opines thus: The function of a democratic election is to express the political will of the public and confer legitimacy upon a chosen government. When there is doubt about the relationship between the will expressed by voters through the ballot box and the declared outcome of an election, such results, far from legitimizing government, undermine the claim of ‘elected representatives’ to speak for the people. In countries as politically different as the United States (2000), Ukraine (2004), Zimbabwe (2008) and Iran (2008), widespread perceptions that the ‘winning’ candidate or party claimed victory on the basis of less electoral support than the defeated rival have led to periods of administrative turbulence and popular protest. Let us consider the Kenyan election of 2007. According to the official results, Mr Kibaki’s Party of National Unity (PNU) won by a small margin of 230,000 votes out of a total cast of some ten million. There were several reasons for Kenyans and international observers to be suspicious about the official results: the head of the election commission admitted that turnout in more than one constituency was 115 per cent; results in some constituencies were different when announced nationally to when they had previously been announced locally; in the simultaneous parliamentary race, Mr Odinga’s ODM won twice as many seats as Mr Kibaki’s PNU, but Mr Kibaki still claimed a majority mandate in the presidential election. The European Union Election Observation Mission stated in its preliminary report (2008) that ‘the elections were 42 Representation and Mediated Politics competitive and generally well administered prior to tabulation’, but ‘they were marred by a lack of transparency in the processing and tallying of the presidential results, which raises concerns about the accuracy of the final result of this election’. This was clearly a very dubious election, but, quite aside from the allegations of fraud that have been made by almost everyone except the Kenyan government, I am interested in how these seemingly corrupt practices became apparent. What happened in this historical instance that led to power failure? On what basis did claims to be representing the Kenyan electorate come to culminate in such embarrassing public incredulity? What were the criteria that these representative claims failed to meet? The failure of representative claims in this instance was intimately related to the availability of new forms of mediation, which made visible aspects of the electoral process that had hitherto been less open to scrutiny. Firstly, the Kenyan media had changed radically in the years leading up to the 2007 election. Until 1996, the government-controlled Kenyan Broadcasting Corporation monopolized the radio airwaves. In 2000 the first non-government-controlled radio station to broadcast in a local language (other than English or Swahili) was established and since the 2004 legislation that liberalized the airwaves there had been a flourishing of such stations, attracting over one in four of the Kenyan radio audience. Local-language stations introduced new interactive formats, inviting Kenyans who for decades had been excluded from the airwaves to discuss political issues on phone-in talk shows. ‘Suddenly, and largely accidentally, these talk shows had become an outlet for a public debate and an expression of voice that had been suppressed for decades’ (Ismail & Deane, 2008, p. 322). Secondly, Kenya has as lively a blog culture as is likely to be seen anywhere. Many of these, such as Mashada.com, form online communities connecting people within the country with diasporic communities; they provide a key form of public debate and a source of investigation at a time when investigative journalism is under threat in the country. As such, blogs provide a growing form of democratic expression and accountability, and fresh opportunities for dialogue and debate across cultures and communities. (Ismail & Deane, 2008, p. 11) Mashada.com was receiving 5000 messages a day from Kenyans during the height of the electoral crisis. Thirdly, there are seven million cell phone users in Kenya, and when the government attempted to ban broadcast reports about electoral corruption, people turned to their phones to share experiences, rumour and observations. Where messages can circulate freely and rapidly, the invisibility of authoritarian power is undermined. Claims to be the legitimate representatives of the people become contestable. The fact that Kibaki was inaugurated within one hour of ‘winning’ the election suggests that the political elite were aware that they could lose control of the situation at any point. So, through increased media pluralism and means of interpersonal communication, representation failed to be represented as a foregone conclusion. Legitimacy claims had to be negotiated in new spaces and in unprecedented ways. However, while there seems to be no consensus on whether there is a liberal or conservative bias, the American Society of Newspaper Editors reports that 78% of the public believe there is a bias in news reporting (ASNE 1999). While crucial to understanding the \Fourth Estate," there have been relatively few replicable large empirical studies of the ideology of media outlets. Much of the scholarly work uses content analysis to study this topic. There is certainly a large value added to these studies, but their replication costs make them less desirable. Nonetheless, understanding the political positions of media is key. If media outlets are a primary mechanism for voters to learn about policy options, then there is a serious concern that the information might be tainted by the ideological views of an outlet. 

2.4 GENERAL ELECTIONS IN NIGERIA: A RETROSPECTIVE REVIEW

Election has commonly come to be known as the process of choosing one or two or more people from amongst a number of contestants. The central logic is for those so elected to govern on behalf of those who elected them. Writing on the Mass media and election coverage in Nigeria, Marcel Okhakhu and Atte (2011:43) opine this way: ‘the Nigeria political system today is rooted in multi-party culture. From democratic perspectives, there have been series of general election in the country which installed different civilian administrations in Nigeria. These were the 1959 general election which installed Sir Abubakar Tafawa Balewa as the nation’s prime Minister, the 1979 elections which inaugurated the civilian administration of Alhaji Shehu Shagari and that of 1999 which installed the democratic regime of President Olusegun Obasanjo and later the 2003 general election which saw his re-election as the President of the Federal Republic of Nigeria. The latest is the 2007 general election which installed the administration of Alhaji Umar Yar’Adua as the President of Nigeria’. To up-date- the above is to add the 2011 general election that ushered in the government led by president Goodluck Jonathan and the recent and most keenly contested 2015 election that brought about the reemergence of erstwhile Military Head of State, President Mohammodu Buhari. The Nigeria mass media played divergent but significant roles in the different electoral epochs in Nigeria and this has given them different image in the public estimation. Duyile (2006:26) described the 1979 and 1999 general election as “testing grounds for fair and democratic coverage of election in Nigeria”. Giving a contrasting scenario of the 1979 and 1959 elections, he observed thus: The 1979 elections were covered by the press under military dictatorship. Reporters and Editors were free to some extent and press harassment and intimidation were reduced as political party candidates, coming out of a long military sojourn, began to run image campaigns’ and avoiding any serious discussion of political issues. Of course the national radio and television stations suffered some manipulative political operatives as they relied too heavily on the election result as put out by the National Electoral Commission. Whereas, in the 1959 general election, the existing Tv station, WNTV, owned by the Western Nigeria Government was not a victim of such manipulation. Okhaku and Ate (2011: 43) further note that the mass media in Nigeria were deeply implicated in the 2007 general elections in three phases: Pre-election awareness/publicity, election coverage and post-election coverage and information management 

CHAPTER THREE
RESEARCH METHODOLOGY

Research design
The researcher used descriptive research survey design in building up this project work the choice of this research design was considered appropriate because of its advantages of identifying attributes of a large population from a group of individuals. The design was suitable for the study as the study sought audience perception of Africa Independent Television (AIT) coverage of political news

Sources of data collection 

Data were collected from two main sources namely:

Primary source and 



Secondary source 



Primary source:


These are materials of statistical investigation which were collected by the research for a particular purpose. They can be obtained through a survey, observation questionnaire or as experiment; the researcher has adopted the questionnaire method for this study.

Secondary source:

These are data from textbook Journal handset etc. they arise as byproducts of the same other purposes. Example administration, various other unpublished works and write ups were also used. 

Population of the study 

Population of a study is a group of persons or aggregate items, things the researcher is interested in getting information audience perception of Africa Independent Television (AIT) coverage of political news. residents in Enugu, Enugu state was selected randomly by the researcher as the population of the study.
Sample and sampling procedure

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.   
In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of the entire Enugu state residents, the researcher conveniently selected 400 respondents as sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.5 
RESEARCH INSTRUMENT AND ADMINISTRATION

The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.6

METHOD OF DATA COLLECTION

Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.7
METHOD OF DATA ANALYSIS

The responses were analyzed using frequency tables, and  mean and standard deviation, which provided answers to the research questions. 

In using the mean score, the four points rating scale will be given values as follows:

SA = Strongly Agree

4

A = Agree



3

D = Disagree


2

SD = Strongly Disagree
1

Decision Rule:

To ascertain the decision rule; this formula was used

	4+3+2+1 =10

      4           4


Any score that was 2.5 and above was accepted, while any score that was below 2.5 was rejected. Therefore, 2.5 was the cut-off mean score for decision taken. 
3.8
VALIDITY OF THE STUDY

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.9
RELIABILITY OF THE STUDY

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.
3.10
ETHICAL CONSIDERATION

he study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.

CHAPTER FOUR

PRESENTATION ANALYSIS INTERPRETATION OF DATA 

4.1 Introduction


Efforts will be made at this stage to present, analyze and interpret the data collected during the field survey.  This presentation will be based on the responses from the completed questionnaires. The result of this exercise will be summarized in tabular forms for easy references and analysis. It will also show answers to questions relating to the research questions for this research study. The researcher employed simple percentage in the analysis. 

4.2
DATA PRESENTATION

The table below shows the summary of the survey. A sample of 400 was calculated for this study. A total of 280 responses were received and all were validated. For this study a total of 280 was used for the analysis.

Table 4.1: Distribution of Questionnaire

	Questionnaire 
	Frequency
	Percentage 

	Sample size
	400
	100

	Received  
	280
	70

	Validated
	280
	70


Source: Field Survey, 2021

DEMOGRAPHIC DATA OF RESPONDENTS

Question 1

Gender distribution of the respondents.

TABLE I
	Gender distribution of the respondents

	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	160
	57.9
	57.9
	57.9

	
	Female
	120
	42.1
	42.1
	100.0

	
	Total
	280
	100.0
	100.0
	


From the above table it shows that 57.9% of the respondents were male while 42.1% of the respondents were female. 

Question 2

The positions held by respondents

TABLE II

	The positions held by respondents

	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Public servants 
	77
	30
	77
	27.8

	
	Youths 
	70
	25
	70
	65.4

	
	Married men
	70
	25
	70
	82.7

	
	Married women
	63
	20
	63
	100.0

	
	Total
	280
	100.0
	100.0
	


 The above tables shown that 77 respondents which represents 30% of the respondents are public servants  70respondents which represents 25% are youths, 70 respondents which represents 25% of the respondents are married men, while 63 respondents which represent 20% of the respondents are married women

Question 3: What are the perceptions of audience on political news coverage on AIT?
Table 4.3: Mean Responses on the perceptions of audience on political news coverage on AIT.

	S/N
	ITEM STATEMENT
	SA

4
	A   3
	D   2
	SD  1
	X
	S.D
	DECISION

	1
	It is necessarily beneficial to the entire citizens
	89
	117
	58
	16
	3.3
	5.78
	Accepted

	2
	It does not report the true scenarios that should makeup the news
	75
	120
	61
	24
	3.5
	5.91
	Accepted

	3
	The news are being manipulated
	95
	113
	40
	32
	3.4
	5.8
	Accepted

	4
	It is of good quality
	108
	83
	61
	28
	3.2
	5.7
	Accepted

	5
	It is timely, and detailed political news programs
	113
	78
	69
	20
	3.0
	5.5
	Accepted


Source: Field Survey, 2021

In table 4.3 above, on the perceptions of audience on political news coverage on AIT, the table shows that all the items (item1-item5) are accepted. This is proven as the respective items (item1-item5) have mean scores above 2.50.

Question 4: What are the impacts AIT’s political news coverage on politics in Nigeria?
Table 4.4: Mean Responses on the impacts AIT’s political news coverage on politics in Nigeria.

	S/N
	ITEM STATEMENT
	SA

4
	A   3
	D   2
	SD  1
	X
	S.D
	DECISION

	1
	It enables the mass to remain inform about political matters
	118
	92
	65
	05
	3.3
	5.78
	Accepted

	2
	It enables individuals to act as a watchdog over the government
	104
	90
	60
	26
	3.5
	5.91
	Accepted

	3
	It has practically influenced the perception, believes of the citizens, and the way they react to certain issues
	105
	100
	59
	16
	3.4
	5.8
	Accepted

	4
	It offers individuals platform to participate in political issues
	95
	108
	62
	15
	3.2
	5.7
	Accepted


Source: Field Survey, 2021

In table 4.4 above, on the impacts AIT’s political news coverage on politics in Nigeria, the table shows that all the items (item1-item4) are accepted. This is proven as the respective items (item1-item4) have mean scores above 2.50.

Question 5: How credible do audience perceive political news coverage on AIT?
Table 4.5: Mean Responses on how credible audience perceive political news coverage on AIT.

	S/N
	ITEM STATEMENT
	SA

4
	A   3
	D   2
	SD  1
	X
	S.D
	DECISION

	1
	It is of good quality
	115
	88
	67
	10
	3.2
	5.45
	Accepted

	2
	It is timely
	131
	93
	50
	06
	3.0
	5.6
	Accepted

	3
	It is precised
	100
	90
	55
	35
	3.3
	5.68
	Accepted

	4
	It is detailed
	98
	112
	62
	08
	3.1
	5.65
	Accepted


Source: Field Survey, 2021

In table 4.5 above, on how credible audience perceive political news coverage on AIT, the table shows that all the items (item1-item4) are accepted. This is proven as the respective items (item1-item4) have mean scores above 2.50.

CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1 Introduction 


It is important to ascertain that the objective of this study was to ascertain audience perception of Africa Independent Television (AIT) coverage of political news. In the preceding chapter, the relevant data collected for this study were presented, critically analyzed and appropriate interpretation given. In this chapter, certain recommendations made which in the opinion of the researcher will be of benefits in addressing the challenges of audience perception of Africa Independent Television (AIT) coverage of political news
Summary



This study was on audience perception of Africa Independent Television (AIT) coverage of political news. Three objectives were raised which included: To investigate audience perceptions of political news coverage on Africa Independent Television (AIT), to find out the impacts of AIT’s political news coverage on politics in Nigeria, to find out how audience perceive the credibility of political news on AIT. In line with these objectives, three research questions were posited. The total population for the study is 400 residents of Enugu, Enugu state. The researcher used questionnaires as the instrument for the data collection. Descriptive Survey research design was adopted for this study. A total of 280 respondents made public servants, youths, married men and married women were used for the study. The data collected were presented in tables and analyzed using simple percentages and frequencies, and mean and standard deviation.

Conclusion

From the data collected and analyzed in this study, it has been established that Nigeria television stations played significant role in the coverage of general election in the country. There is no gain-saying in the fact that AIT was outstanding in its coverage of the general election. Despite the immense contribution of AIT as well as other tv stations, there were certain misgivings that deserve pragmatic and urgent redress. Certain discrepancies exist between the two television stations as observed by the audience. Based on the observation made during data gathering, AIT are becoming more aware of unprofessional practices in the industry and the awareness is drifting them towards looking for alternative medium of true and untainted information about politics. Violation of ethical standards by various television stations create in the audience insatiable quest for better forum of airing their view as well as engaging in public discourse. In spite of the lapses observed, AIT in Nigeria performed above board in providing their audience with information they needed to participate in the seemingly most keenly contested election in the history of Nigeria. 

It was equally observed that the AIT political news was of good quality, timely, precised, and detailed. More so, the findings of this study revealed that political news coverage on AIT is beneficial to the entire citizens, although the news are being manipulated.
Recommendation

As Nigeria’s democracy evolves, the need for a more comprehensive coverage of elections by the Nigerian Mass Media in general and television in particular as an impact medium cannot be over-emphasized. It is against this backdrop that the following recommendations are considered desirable: 

Media practitioners in Nigeria especially political reporters must strive to display appreciable level of objective, balanced and fair reporting of politics and political issues. 
Appropriate professional bodies in the industry should evolve stiff sanctions against erring media professionals as well as organizations caught up in unethical practices. 
Considering the critical socialization and attitudinal change roles constantly expected from the media, television operators should strive to grant editorial independence to their employees. 
Media practitioners should owe their allegiance to the country rather than to their employers.
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QUESTIONNAIRE 

INSTRUCTION

Please tick or fill in where necessary as the case may be. 

Section A

 Gender of respondent

A 
male

{  }

B 
female
{  }

Age distribution of respondents

15-20 {  }

21-30  {  }

31-40   {  }

41-50  {  }

51 and above { }

Marital status of respondents? 

married [   ]

single [   ] 

divorce [  ]

Educational qualification off respondents

SSCE/OND  {  }

HND/BSC    {  }

PGD/MSC    {  } 

PHD            {  }

Others……………………………….

How long have you been in Enugu

0-2 years   {  }

3-5 years   {  }

6-11 years  {  }

11 years and above……….

Position held by the respondent in Enugu

Public servant 
{  }

Youth 

{  }

Married man

{  }

Married women

{  }

How long have you been Enugu

0-2 years   {  }

3-5 years   {  }

6-11 years  {  }

11 years and above……….

SECTION B

There is no bad perception of audience about AIT?

Agrees


{  }

Strongly agreed

{  }

Disagreed 


{  }

Strongly disagreed
{  }

There are perceptions of audience on political news coverage on AIT? 

(a) Agrees



 {  }

(b) Strongly agreed

 {  }

(c) Disagreed               
 {  }

(d) Strongly disagreed

{  }

There is no impacts AIT’s political news coverage on politics in Nigeria

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

There is credible do audience perceive political news coverage on AIT.

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

People of Enugu state do not like AIT
Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

Enugu state patronize AIT than any private stations

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

AIT does not cover general election in Enugu? 

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

 AIT staff always takes risk during election? 

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

Staff of AIT are active

Agreed 


{  }

Strongly agreed 

{  }

Disagreed 


{  }

Strongly disagreed 
{  }

Question 17: What is the impact of trade unionism in managing working grievances in Nigeria Breweries Lagos?

	S/N
	ITEM STATEMENT
	SA
	A 
	D  
	SD 

	17
	It is necessarily beneficial to the entire citizens
	
	
	
	

	18
	It does not report the true scenarios that should makeup the news
	
	
	
	

	19
	The news are being manipulated
	
	
	
	

	20
	It is of good quality
	
	
	
	

	21
	It is timely, and detailed political news programs
	
	
	
	


Question 18: What are the impacts AIT’s political news coverage on politics in Nigeria?
	S/N
	ITEM STATEMENT
	SA
	A 
	D  
	SD 

	22
	It enables the mass to remain inform about political matters
	
	
	
	

	23
	It enables individuals to act as a watchdog over the government
	
	
	
	

	24
	It has practically influenced the perception, believes of the citizens, and the way they react to certain issues
	
	
	
	

	25
	It offers individuals platform to participate in political issues
	
	
	
	


Question 19: What are the impacts AIT’s political news coverage on politics in Nigeria?
	S/N
	ITEM STATEMENT
	SA
	A 
	D  
	SD 

	26
	It is of good quality
	
	
	
	

	27
	It is timely
	
	
	
	

	28
	It is precised
	
	
	
	

	29
	It is detailed
	
	
	
	


=  2.5








