ATTITUDES OF YOUTH TOWARDS VIEWERSHIP OF NTA PROGRAMS IN NIGERIA; A STUDY OF YOUTHS IN GBOKO METROPOLIS

ABSTRACT

This study was carried out on the attitudes of youth towards viewership of NTA programs in Nigeria using youths in Gboko Metropolis, Benue State as a case study. The survey design was adopted and the simple random sampling techniques were employed in this study. The population size comprise of youths in  Gboko Metropolis, Benue State. In determining the sample size, the researcher purposefully selected 147 respondents and 141 were validated. Self-constructed and validated questionnaire was used for data collection. The collected and validated questionnaires were analyzed using frequency tables. The result of the findings reveals that NTA programs does not really interest the youths to view. The study also revealed that The youths views NTA programs but not very often or frequently. Furthermore, the study revealed that the youths has negative attitude towards viewership of NTA programs in Nigeria etc. Therefore, it is recommended that messages contained in NTA Benue’s programmes should focus more on contributing positively to behavioral changes in youths in Gboko metropolis. And producers of television programmes should always conduct research to measure the acceptability and effectiveness of their programmes.To mention but a few.
CHAPTER ONE

INTRODUCTION

1.1     BACKGROUND OF THE STUDY

In the 21st century, television is an important means of communication that can be used for a variety of purposes, including the dissemination of information, the education of audiences, the entertainment of audiences, and the persuasion of audiences. The provision of vision as part of mass communication is a strength that television possesses. The programs that are broadcast are both a means of attracting an audience and a means of determining whether or not the station can remain profitable. According to Ogbuoshi (2005), television is an electronic medium that conveys both visual and aural information. The social and psychological development of children and adolescents is impacted by television to a significant degree. The public's interest can be better served and a deeper understanding of the world can be gained thanks to the contributions of television. Ibadan was the location in Nigeria where television broadcasting first began in 1959. Initially known as western Nigerian television, the station was later renamed Nigerian Television Authority (NTA) Ibadan. People are impacted differently by television depending on the kind of content they consume and the amount of time they spend in front of the screen. The government makes provisions for the implementation of measures that regulate and prohibit the transmission of particular programs. They prohibit the dissemination of information and methods that might put the viewing population in danger. Consequently, the Nigerian Broadcasting Commission has in recent times sanctioned some stations over breach of professional conduct (Aliyu, 2010). The study seeks to appraise the attitude of youth towards viewership of NTA programs in Nigeria. A case study of youths in Gboko metropolis, Benue State.
1.2 STATEMENT OF THE PROBLEM

In today's culture, one of the most prevalent and important uses of television is as a medium for educational and entertaining programming. This is made easier by the kinds of programs that are shown on Nigerian television, which are designed to appeal to a wide audience. In the 21st century, television is an important means of communication that may be used for a variety of purposes, including the dissemination of information, the education of audiences, the enjoyment of audiences, and the persuading of audiences. The provision of visual as part of mass communication is a strength that television has. The programs that are broadcast are both a means of attracting an audience and a means of determining whether or not the station can remain profitable. As a result, the challenge that the research faces is to evaluate the perspective of Nigeria's young people about their participation in the viewing of NTA programs. A case study of the young people living in the metropolis of Gboko in Benue State.
1.3 OBJECTIVES OF THE STUDY

The Main Objective of the research is to proffer an appraisal on the attitude of youth towards viewership of NTA programs in Nigeria. A case study of youths in Gboko metropolis. The specific objectives include:

Determine the extent to which NTA programs interest the youths to view.

Ascertain how often youth view NTA programs.

Determine the attitudes of youths towards viewership of NTA programs in Nigeria.

Ascertain whether youths viewership of NTA programs have an influence on their behavior.

1.4 RESEARCH QUESTIONS

What is the extent to which NTA programs interest the youths to view

How often does youth view NTA programs?

What is the attitudes of youths towards viewership of NTA programs in Nigeria?

Does youths viewership of NTA programs have an influence on their behavior?

1.5 STATEMENT OF THE HYPOTHESIS

The statement of the hypothesis for the study is stated in Null as follows:

Ho: The attitude of youths in Gboko metropolis towards viewership of NTA programs in Nigeria is negative.

1.6 SIGNIFICANCE OF THE STUDY

The study presents an evaluation on the perspective that young people in Nigeria have about their participation in watching NTA programs. A case study of young people in the metropolitan area of Gboko. It offers essential data that may be used for the successful creation and execution of policies to increase the achievement of the envisioned purpose.
1.7 SCOPE OF THE STUDY

The research proffers an appraisal on the attitude of youth towards viewership of NTA programs in Nigeria. A case study of youths in Gboko metropolis.

1.8 LIMITATION OF THE STUDY

The study was confronted with logistics and geographical factors.

1.9 DEFINITION OF TERMS

NTA DEFINED

NTA refers to the Nigerian Television Authority which is a Nigerian government-owned commercial television station inaugurated in 1977.  

AUDIENCE DEFINED

The Audience consists of the group of people who participate in a lecture, training sessions, and show or encounter a work of art, literature etc.

PERCEPTION DEFINED

Perception is the arrangement, recognition, and interpretation of sensory information so as  to represent and understand the presented information, or the environment.

NEWSPAPER   DEFINED

A newspaper is a new publication containing current events, articles and advertisements.

CARTOON   DEFINED

Cartoons are those simple drawings in a newspaper or magazine showing the features of its subjects in a humorously exaggerated way, especially a satirical one. A cartoon shows a typical illustration, oftened animated, in a non-realistic or semi-realistic style. It is an image or series of images displayed in form of a satire, caricature, or humor; or a motion picture use for illustrations. A cartoon is a humorous illustration in magazines and newspapers. In print media, a cartoon is a display of humorous illustration or series of illustrations, in intent.

CHAPTER TWO

REVIEW OF LITERATURE

INTRODUCTION

Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

Precisely, the chapter will be considered in three sub-headings:

Conceptual Framework

Theoretical Framework 

2.1 CONCEPTUAL FRAMEWORK
Who Is A Youth?

Beegle (1965) defined youth as all who fall between the ages of 15 and 24 years. Braungart (1974) simply defined youth as all who fall under the age of 30years. Dreyfus (1972) uses the term students, youths and young people interchangeably and settled down to define them as those people between the ages of 16 and 25 who are actively involved in the world and are concerned with effecting change in their own lives and the world around them. According to the International Labour Office Report on rural youths in Kenya (1968), the definition of youths is restricted to the graduates from primary schools, but additionally, young people in secondary schools, training centers, villages polytechnics, youth centers and agricultural institutions. Gachuchi (1974) believes that youth falls between the ages of 14 and 21. According to him, at 14 which is lower limit, youths enter puberty and can reproduce and may have sexual experiences and hence can be questioned on such issues. He further looked at 21 as the upper limit because as he observed several countries recognize this age as the age at which young people become responsible legally for their actions without the endorsement of guardian or consent of parents. Still on the attempt to answer who a youth is, Gills (1974) recalled the French and German words; “garcon” and “knable” both refer to a boy as young as 6 and as old as 30 or 40. In both countries, the term “boy” still carries traces of this original double meaning of “servant” and “boy” more especially in Irish peasants who call unmarried property less men as boys regardless of their age. Ifeanyichukwu Okonkwo (1990), youths are usually a generational age grouping that share common ideas, historical perspective, and are always influenced by a universal and unique national and international experience. He said, “They are usually those young men and women under the age of fifty as the case may be as per consideration in each nation”.

The Nigerian Youth

A Nigerian youth is characterized as a person who has a Nigerian father and can trace his ancestry lineage to a village in Nigeria. He does not live in isolation. If he does, he will die. In fact, if any other nation’s will quickly die in isolation, the Nigerian youth will die even quicker because he never likes to be alone. Our culture encourages him to be with his father, mother, brothers and sisters. A Nigerian youth is characterized as a parson likely to show a trait of strong desire to move up the social ladder of events. A Nigerian youth is a person who is still worrying about what he would be in life tomorrow; he is mainly concerned about mundane things of the world, how to change society as a whole to suit his taste of life. But, he is still materially dependent on his parents or other adults and to some extent need adult supervision in his daily life activities. A Nigerian youth often tends to identify with several aspects of adult life though depending on his temperament. Many of them tend to identify with adults of strong characters who are disciplined, successful, mentally alert and organized. Family stability as well as breast feeding is very important to a Nigerian youth, so as to prepare the youth to reason like normal human being instead of thinking like an animal; especially the untamed ones (Obasi, 2014).

Television as a Medium of Communication

Communication is a common phenomenon that cuts across the daily activities of human beings. It is an act that is integral to human existence; hence it is part of human existence on earth. In describing communication, Rodman (2006:6) posits that: Communication refers to the process of human beings sharing messages. The messages might be entertainment, information, or persuasion. They might be verbal or visual, intentional or unintentional. In fact they might have a different meaning to people sending them than those who receive them. Furthermore,Ugboajah (2001) cited in Obe, (2008:2) sees communication as: The processes which involve all act of transmitting messages to channels which link people to the language and symbolic code used to transmit such message. It is also the means by which such messages are received and stored. It includes the rules, customs and conventions which define and regulate human relationships and events”. The above definitions signify that communication is a multi-dimensional concept that takes place using different media. In the twenty-first century, communication technology is such that information can be shared instantaneously by millions of people simultaneously, almost anywhere around the world. Therefore it is pertinent to note that the mass media is crucial to any society as it helps in fostering communication and information dissemination. According to Giddens (2006) the medium is the message, that is to say, society is influenced by the type of media as well as the contents which the media convey. Television as an electronic medium has transformed the mass media and its main traditional functions of information, education and entertainment. There is no gainsaying that in the 20th and the 21st centuries, it has become one of the most commonly used media with its potentials of sight and sound; it has dramatic and demonstrative powers which has made it able to hold its audience spellbound and take them on a „roller coaster‟ into its world. Television is considered as an electronic carpet which seems to transport millions of persons each day to far off places (Syed, 2010). This electronic medium ensures its visibility without any global discrimination. People were not only sceptical about it, but were also jealous, unkind and even hostile. Over a short span of time, however, it emerged as a remarkable medium of communication, entertainment and education. It needs to be mentioned that it found its space in all countries of the world and has transformed our planet into a „gigantic electronic village‟ bringing various people and continents close (Bushan, 1992). Over the years it became a central dimension of our everyday activity and in our country it has grown at a phenomenal pace. Television is one of the major and significant ways of passing on information to the people because it is considered o be the greatest communication mechanism ever designed and operated by man after the internet. It influences our perception of politics, religion, movies, governance, fashion and culture, it is a compact structure that creates an intimate medium because it brings the world into our homes and it is not a mere transmission device, but it is a medium that brings its audience into a direct relationship with particular values and attitudes. In today modern world, television is one of the most commonly recognized forms of media and one can easily find a television set in many Nigerian homes.Rodman (2006), states that Television remains the most time consuming activity, and it remains the main source of news and information. It is the medium through which politics is conducted and it is humanity‟s main form of entertainment, it is also the world‟s most powerful sales tool.” Television is a very powerful tool because it has the ability to break or make any society due to the fact that its medium has the ability to make the viewers replicate actions they get exposed to; either in part or whole. That is why Television has become a very strong medium for advertising and other persuasive communications. For many of us the television is our first or only source of news and current events. Most channels have news updates up to four times a day and current affairs programmes which take a deeper look at the news that has affected the world that day or week.Television according to Onwuegbu, (2001) is an electronic cum audio-visualdevice through which viewers watch recorded and live programmes on air. Daramola (2005:172) further asserts that: Television is a sight and sound medium of communication. It transmits sound and pictures from given broadcasting studio to millions of homes everyday by means of electromagnetic radiation, using the techniques of radio. The word “television” is a combination of both Greek and Latin words. The Greek, Tele (meaning far) and the word vision (to see) both combined to form the word television. Thus, television means vision and sound at a distance. From the above, there is absolutely no doubt that despite the availability of other medium of information technologies, television still stands a high chance of creating a make belief perception on the minds of its viewers as it is bound to shape their beliefs on how to relate with their environment. This is further supported by Onabanjo(2005) television is usually a novelty, it combines sight and sound. In the developed world, television has been used to a large extent in the areas of formal, non-formal and informal education. Studies have shown that other media, political indoctrination, cultural and innovation, character building and formation are part of what television could be used to achieve. Television is considered to be potentially strong agent for children, adolescents and other family members, especially with its combined effects of audio and visual. In terms of technological advancement and development Fiske (1992), concludes that; with the changing times, you can now receive your television signals even in your car which makes it much easier with modern technology. Television signals could be received in any part of the globe.

History of Television in Nigeria

The history of television broadcasting in Nigeria revolves around the suitability of the medium for political propaganda and for educational broadcasting. This justified the fact that, Television development in Nigeria has been motivated by two factors: politics and education. The two are inextricably linked since education is always a vote catcher, and all governments are, to a degree, genuinely altruistic vis-a-vis education. It follows then that it is the educational factorthat the leaders present to the people in order to secure their approval and support for the introduction or expansion of television. That television could, once established, be used for blatant propaganda must havemotivated politicians, although the extent to which this is so can only besurmised. Tracing the history of the establishment of the first televisionstation in Nigeria, Egbon (1982) writes that, television transmission began in Western Nigeria on October 31, 1959. This servicewhich was initiated by a Regional Government was not only the first in Nigeria, butremains today the oldest in the whole of the African continent. The birth could betermed purely accidental, because it was borne out of political dissension. ChiefObafemiAwolowo and his party men had walked out of Parliament in protest againsta constitutional debate at the eve of Nigeria's independence. This action wascondemned by the ruling government over the Federal all-Nigeria Radio BroadcastingService, but access was denied the opposition leader to reply to the accusations.Instead of establishing a Radio Station alone, to offer an unrepressed 'voice' innational affairs, the Western Region commenced television transmission. Thus, while the aim of this expensive venture as delineated by the Government may not seriouslybe in dispute, yet the real motives may actually be more of 'regional pride' and'prestige'. Perhaps the whole action was calculated to spite political opponents.Doubtlessly, the people of Western Nigeria, at the time, had to be shownwhy Western Region had to embark upon what was describedas a 'wasteful' and 'prestigious' project. According to Faronbi (1979): Ibadan Television was established as a missionary in a wilderness ofunbelievers and critics. To many, it was a diversion of the scarce resourcesof the region to a prestigious project'.This kind of thinking at the time was strongly countered by theargument that television was being established to satisfy theeducational aspirations of the people of the Western Region. The DailyTimes (November 2, 1959) carried a front page report of the inaugurationof the new Western Nigerian Television service in Ibadan. Chief Awolowosaid in his speech that the venture was initiated because the RegionalGovernment was convinced that it could play a major role in increasingboth the pace and standard of education which was regarded as the key toprogress in other fields. He said that it was the aim of his government tobring information about development in Nigeria and in the outside worldinto the people's homes so that they might benefit from that knowledge.He declared that 'television will serve as teacher and entertainer, and as astimulus to us all to transform Nigeria into a modern and prosperousnation'. This educational task might be performed through formaleducational programmes for schools and less formal programmes foradults. Political motivation notwithstanding, the Western Nigeria Television venture took off successfully and became the pride of the entire Region and the nation. The other two regional governments in the east and the north soon followed suit. The National Council of Nigeria and the Cameroon (N.C.N.C.) government of the Eastern Region and the Northern People's Congress (N.P.C.) government of the Northern Region had to prove to their respective peoples that whatever the Action Group (A.G.) government of the West could do, they too could do for the people of their regions. Even the Federal Government at Lagos had to hurry into the television race. So, three additional television stations sprang up in Nigeria in a quick succession, Adegbokun (1983 ) writes that with its establishment on the 31st of October,1959, WNTV became the first operational television station on the continent of Africa, with the slogan 'First in Africa'. A year later, the former Eastern Nigeria Television Service (ENTV) came into being. This was followed by Radio Television Kaduna, established by the former Northern Nigerian Government as an arm of the Broadcasting Company of Northern Nigeria (BCNN) in March,1962. The Federal Government, a month later, established the Nigerian Television Service (NTS) in Lagos. Thus, the Federal Government and the three existing regional governments of the early 1960s all had television stations of their own. Observers at the time believed that although these television stations were welcomed and useful in many respects, they nevertheless served partisan political purposes for their various governments. This political and sectionalist heritage was to be passed over to future television establishments in Nigeria. Egbon (1982) voiced what was in the minds of many Nigerians: Although all the Nigerian Regional Television Stations in the First Republic (Post Independence Period) proclaimed national goals in their operational statements, yet the dominant tone was very much sectional and essentially partisan in federal politics.The accent was on regionalism and strengthening the power base accordingly to the needs of the government in power. In short, programming was simply divisive and propagandistic, as the coverage traced a sectional pattern-reflective of the nation's political ideologies and diversities. After this initial scramble for regional television stations, a period of over one decade elapsed before another major scramble erupted. However, it is evident that the inception of television in Nigeria was as a result of the urgent need of the Nigerian press coupled with the protest borne out of political and educational undertones in relationship with the sociopolitical disagreement between the leader of the opposition, Chief Obafemi Awolowo and the central government.

Television Programmes and Programming

A television programme showis a segment of content intended for broadcast on television. It may be a one-time production or part of recurring series. A television series that is intended to comprise a limited number of episodes is usually called a miniseries on serial. Series without a fixed length are usually divided into seasons or series, yearly or seasonal set of new episodes. While there is no defined length, US industry practice tends to favor longer seasons than those of some other countries. A one-time broadcast may be called a “special” or particularly in the United Kingdom a “special episode”. A television film (made-for-TV-movie), is a film that is initially broadcast on television rather than released in theaters or direct-to-video, although many successful TV movies are later released on DVD. A programme can be either recorded, as on video tape or other various electronic media forms, or considered live television.

Formats of Television Programming

Television programming may be fictional (as in comedies and dramas), or non-fictional (as in documentary, news, and reality television), It maybe topical (as in the case of a local newscast and some made-for-television movies), or historical (as in the case of documentaries and fictional series). They could be primarily instructional or educational, or entertainment as in the case in comedy and game shows. A drama programme usually features a set of actors in somewhat familiar setting. They programme their lives and their adventures. With the exception of soap operas, many shows especially before the 1980’s, remained static without story arcs, the main characters and premise changed title. If some change happened to the characters lives during the episodes, it was usually undone by the end. Common television programme periods include regular broadcast (like news), series (usually seasonal and outgoing with duration of only a few episodes to many seasons), or miniseries, which is an extended film, usually with a small predetermined number of episodes and a set plot and timeline. Miniseries usually range from about 3 to 10 hours in length.

Genres of Television Programmes

Scripted Entertainment

Animated 

Award shows (partially scripted)

Dramas – which includes:

Action- adventure or thriller

Comedy- drama 

Legal drama 

Medical drama 

Police procedural

Political drama 

Science-fiction/ fantasy/ horror/ supernatural drama 

Serial drama 

Soap opera 

Teen drama

Miniseries and Television movies  

Comedy

Mock documentary 

Satire

Sitcom 

Sketch comedy

Unscripted Entertainment  

Game shows  

Reality  

Talk shows  

Talent shows

Informational 

Infomercials- paid advertising spots that are up to an hour long

News programmes 

Documentaries  

News magazines- dealing with current affairs

Production of Television Programme

The executive producer, often the show’s creator, is in charge of running the show. They pick the crew and help cast the actors, approve and sometimes write series plots (some even write or direct major episodes), various other producers help to ensure that the show runs smoothly. As with film making or other electronic media production, producing a television programme can be divided into three (3) parts. These parts are:

Pre-Production

Pre-production begins when a script is approved. A director is chosen to plan the episode’s final look. Pre-production tasks include storyboarding, construction of sets, props, and costumes, casting guest stars, budgeting, acquiring resources like lighting, special effects, stunts, etc. Once the show is planned, it must then be scheduled; scenes are often filmed out of sequence, guest actors or even regulars may only be available at certain times. Sometimes the principal photography of different episodes must be done at the same time; complicating the schedule (a guest star might shoot scenes from two episodes on the same afternoon). Complex scenes are translated from storyboard to animatics to further clarify the action. Scripts are adjusted to meet altering requirements. Some shows have a small stable of directors, but also usually rely outside directors. Given the time constraints of broadcasting a single show might have two or three episodes in principal photography, a few more in various stages of post-production. The task of directing is complex enough that a single director can usually not work on more than one episode or show at a time, hence the need of multiple directors.

Principal Photography

Principal photography is the actual filming of the episode. Director, actors and crew gather at a television studio or on location for filming or videoing a scene. A scene is further divided into shots, which should be planned during pre-production. Depending on scheduling, a scene may be shot in non-sequential order of the story. Conversations are filmed from the opposite perspective. To complete a productionon time, a second unit may be filming a different scene on another set or location at the same time, using a different set of actors, an assistant, a second unit crew. A director of photography supervises the lighting of each shot to ensure consistency.

Post Production

Once principal photography is complete, producers coordinate tasks in video-editing. Visual and digital video effects are added to the film, this is often outscored to companies specializing in these areas. Often music is performed with the conductor using the film as a time reference (other music elements maybe previously recorded). An editor cuts the various pieces of film together, adds the musical score and effects, determines scenes transitions, and assembles the completed shows.

Functions of Television Programmes

Television programmes are planned and organized on-screen activities that have the capacity to orientate, educate, entertain, enlighten and mobilize the psyche of people in addition to becoming a channel for exchange of information, knowledge and values. (Herald, 1984). From the above definition of television programmes I came up with some of its functions and they include:

Information 

One of the importances of television programmes is access or gain of information. Television programmes of whatever genre is used to pass information to the viewer and in turn inform the viewer about the happenings in the society, report the activities of the government to the masses, inform them about new policies and programmes of the government, issues of global concern will be accessible to the viewers through various television programmes. Information is indispensable in television programmes because facts, ideas, opinion, beliefs, norms and news are been given out to the viewers.

Mobilization

Mobilization could be defined as a process of change, mobilization therefore, serves as a vehicle for galvanizing the masses into some kind of action, and the objective of which the masses must remain committed to. Mobilization is another vital element in media (television) development process. Infact, the successful participation of the people and the attainment of self-help in the enhancement of the well-being of the masses are hinged on effective mobilization. Experiences have shown that the success of any television programme is dependent on the massive and total involvement of the masses and the whole utilization of all available resources for the resolution of the problem confronting the masses.

Education

Education is one of the functions of television programmes in the sense that some programmes tend to educate the viewers and develop the minds of the viewers. Education in its general sense is a form of learning in which the knowledge, skills and habits of a group of people are transferred from one generation to the next through teaching or research. Therefore, any experience that has formative effect on the way a person thinks, feels or acts may be considered educational. Example of television programmes on NTA Enugu are African pot- where different delicacies of the African continent are taught, Super story, Speak out, Edge of paradise and Do it yourself.
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Cultural Transmission 

-Refer to the media’s ability to communicate norms, rules and values to the society. 

-Transmission of values from one generation to another or from the society to its newcomers. 

-Expressing the dominant cultures and recognizing subcultures and new cultural development. 

-Forgoing and maintaining commonality of values.

Entertainment 

The television programme content always provides relaxation moment for the viewer. Some television programmes helps to reduce tension and stress after a hectic day One can relax and watch television programmes to relax his or her memory, a viewer may decide to watch a comic play or funfair and drama. Some of the television programmes that can be used to while away time or soap operas, super story, funtime, drama and music videos, these are all good sources of entertainment to a television programme viewer.

Attitude

An attitude is an expression of favor or disfavor toward a person, place, thing, or event. The interesting thing about an attitude and human beings is that it alters between each individual. Everyone has a different attitude towards different things. A main factor that determines attitude is likes and dislikes. The more one likes something or someone the more one is willing to open up and accept what they have to offer. When one doesn’t like something, one is more likely to get defensive and shut down. An example of how one’s attitude affects one’s human behavior could as simple as taking a child to park or to the doctor. Children know they have fun at the park so their attitude becomes willing and positive, but when a doctor is mentioned, they shut down and become upset with the thought of pain. Attitude can sculpt personalities and the way people view who we are. People with similar attitudes tend to stick together as interests and hobbies are common. This does not mean that people with attitudes do not interact, because they do. What it means is that specific attitudes can bring people together. Attitudes have a lot to do with the mind which highly relates to human behavior. The way a human behaves depends a lot on how they look at the situation and what they expect to gain from it. Positive attitudes are better than negative emotions that most of the time can be avoided. It is up to humans to make sure their attitudes positively affects the behaviors they want to show. This can be done by assessing their attitudes and properly presenting them in society.

Youths and Television Viewing Habit

Television is one of the most common electrical appliances in our homes and as such almost all individuals are exposed to it at some time or the other. With regards to youths, studies have shown that they are among the heaviest users of television (Adam, 2014). According to Van (1990) television viewing refers to the art of spending time in front of a television screen while participate actively or passively in what is being displayed. He added that television viewing habit also refers to the amount of time an individual spent viewing television programs, nature of such programs, the age of the viewer and viewing hour (Jason and Johnson, 1995).To buttress this view, Gortmaker (2001) views television habit as the average viewing time of individuals. He continued, television viewing pattern may impact positively or negatively on individuals‟ cognitive development. Viewing television programs for 1-2 hours daily on the average may enhance an individual‟s cognitive skill development, while a habit of 3 hours or more of television viewing of general audience programs may reduce the time individuals would spend engaging verbally and socially with family members and significant others which are perquisite for effective cognitive skill development. Mass media play a significant role in most people’s lives, affecting family routines, social interactions, cultural norms, and leisure activities all of which impact upon contemporary youths. Television is particularly significant in early youths; it is the youth's first and most enduring contact with the mass media and an integral part of the overall environment. Victoria, (2009). The amount of television youths watch varies immensely. Viewing habits range from the youth who watches no television at all to the youth who is in front of the television nearly all waking hours. The decision to watch television is influenced by several factors, including the lack of any preferred or required alternative activity; fondness for particular programs or characters; habit; and mood. The longer a youth has spent watching television at any one time, the more difficult he or she is to distract. This means that during the formative years, youths spend more time in front of a television set. As it is today, television has become a major influence educationally, as well as social learning. With most families owning at least one television set, youths have become very television friendly from at least, the age of six. It is found in many homes and it requires a minimal skill to operate, such that youths find it easy to manipulate its visual nature, their viewing appetite increases. Television has become the dominant medium to which the children are exposed, obviously for children and of course everybody. Youths are the most captivated of television audience, since youth is a period of seeking information, gathering and learning. According to Sanders, (1994); The “average child,” between the ages of six and eighteen, will have spent 4,000 hours listening to radio and CDs, watched 16,000 hours of television, and watched several thousand more hours of movies.This assertion is further supported in a survey by Certain & Kahn (2002) the percentage of hours young children watch television is related to several variables, which include early television viewing and maternal education. Their longitudinal study indicates that greater television viewing in early childhood is associated with greater viewing at school age, due to continuing environment influence, child preferences or habit, or the interaction of both, and less educated mothers tend to watch more television at all ages. The interconnection between early childhood development and television begins at the start of life, those who watched more than three hours per day are more likely to have behavioural problems such as stealing or fighting than those who watch television for less than an hour per day making exposure to television one of the most enduring and consistent experiences of childhood, and arguably one of the most powerful.

Can the media affect and influence youth behavior
Obviously yes, one may quickly answer to the above posed question. “Obviously” in the sense that youth maintain a straight line of thinking ideology, they hardly can argue especially if what they learnt impresses them outwardly. They never would want to find out how the inside (other side) of what there was on screen or read about on the paper look like before they jump into conclusion. Werner and James (1987) believe that Bullet theory attributed great power of propaganda during the World War 1. Also, Lilly and Lilly (1976) agree that we have all been educated on the fantastic power of the media in changing public opinion. Media tend to influence behavior, whether that of youth or adult, provided we are exposed to them.Mass media provide the youth with three (3) functions that definitely affect their lives. They include an excuse for youth being together while watching an interesting film, television programmes and home-made videos, that opportunity afforded the youths the common experience to talk about. Take time off to observe a group of youths after watching few new home-made video films; watch their behaviors, talk and reasoning. They always try to imitate in words, actions or other exhibitions, some actors and major actresses in the films. Again, mass media especially broadcast media offer a youth an information source which often help them with their academic works by providing them with likely classroom topics and materials. Students, very often, develop their research topics from what they heard, listened and viewed from the media. This means that life changing source takes off from what the media gives us as iceberg. At times, media provides the youths with entertainments, which affects their causal relaxation times. Entertainment has remained the role of the mass media that youths find easiest to talk about all the time. (Obasi, 2014).

Positive Effect of Television Viewing: Children’s Behaviour Perspective

An individual‟s developmental level is a critical factor in determining whether the medium will have positive or negative effects because not all television programs are bad. Television‟s combination of sound and imagery renders it a powerful aid to learning. A review of research by Wetzel, et al. (1994) shows that adding sound to still pictures results in greater learning than merely adding motion. That is, the combination of sound and either still or moving images is more effective than just making still images move. Kozma (1991) found that television‟s combination of multiple symbol systems that is, its mix of spoken language, text, still images, and moving images yields greater learning gains than media that rely primarily on one symbol system. In corroborating the above view, Marshall (2001) points out that traditional textbook tend to take a linguistic approach to learning. However, television‟s multiple modes can portray content through a variety of approaches, e.g., linguistic, aesthetic, logical, or narration, thus more effectively matching viewers‟ various intelligence preferences. This depicts how television viewing can impact positively on children‟s learning behavior through watching certain television programmes with high educational or moral contents. In a research conducted by Saltrick, Magret and Shelley (2004) their findings provides clear evidence that the type of content children view may be a truer determinant of their future academic success than the amount of time they spend watching television. Thus children‟s viewing of educational television programmes has been shown to support significant and lasting learning gains, while too much viewing of other types of programming may be associated with a lack of academic achievement. This means that there is a positive relationship between children‟s viewing of educational television programmes and their cognitive performance. According to Rice (1983) television viewing and language learning has a correlation with the child growth. Television stimulates imagination as long as the child does not depend on it for imaginative activity (Singer & Singer, 1986) and it can be used to increase creativity and tolerance (Rosenkoetter, Houston & Wright, 1990). However, children can adopt and copy the behaviours they witness on television, and when these behaviours are rewarded on television, they see such behaviours as positive and something they would like to model. Family values can also be exemplified through television viewing, as can positive behaviour, morals, and decision making skills. Such television programmes that display pro-social contents which shows individuals being rewarded for good behaviour, can help the children develop good habits.

2.2 THEORETICAL FRAMEWORK

A theoretical framework includes concepts and, accompanied by their definitions and reference to pertinent scholarly literature, existing theories used for a particular study. This demonstrates an understanding of theories and concepts that are relevant to the topic of a research paper and that relate to the broader areas of knowledge being considered (Labaree, 2009). Research conducted around the use of technology in banking has employed the application of several research models and theories to explain factors that lead to adoption of technology.  The study is anchored by;

Cultivation Theory of Mass Media

Cultivation theory was propounded by George Gerbner in 1980. The theory asserts that exposure to television alters individual behavior, culture and society. Gerbner was of the view that TV subsumes other sources of information, ideas, and consciousness; teaching the audience a common-world view, common roles, common values, and common culture. The theory is of the opinion that repeated exposure to TV cultivates in an individual/audience a distorted perception of the world, an unsafe environment full of violence, rape, crime and lies. It suggests that TV is largely responsible for the development of perception of day-to-day norms and reality, through the teaching of a common world view, common values, etc. The theory functions to “enculturate”, to develop and encourage “standardized roles and behaviors for people”. (Obasi, 2013). Cultivation theory (sometimes referred to as the cultivation hypothesis or cultivation analysis), was an approach developed by Professor George Gerbner, dean of the Annenberg school of Communications at the University of Pennsylvania. He began the “cultural indicators” research project in the mid-1960’s, to study whether and how watching television may influence viewer’ ideas of what the everyday world is like. Cultivation research is in the “effects” tradition. Cultivation theorists argue that television has long term effects which are small, gradual, indirect but cumulative and significant. They emphasize the effects of television viewing on the attitudes and in a long run the behavior of viewers. Heavy watching of television is seen as “cultivating” attitudes which are more consistent with the world of television programmes than with the everyday world. Watching television may tend to induce general mindset about violence in the world, quite apart from any effects it have in inducing violent behavior. Cultivation theorists distinguish between “first order” effects (general beliefs about everyday world, such as about the prevalence of violence) and “second order” effects (specific attitudes such as to law and order or personal safety). Gerbner argues that the mass media cultivates attitudes and values which are already present in a culture: the media maintain and propagate these values amongst members of a culture, thus binding it together. He has argued that television tends to cultivate middle-of-the-road political perspectives. And Gross considered that “television is a cultural arm of the established industrial order and as such serves primarily to maintain, stabilize and reinforce rather than alter, threaten or weaken conventional beliefs and behaviors”. (1977, in Boyd-Barrett & Braham 1987, p 100). Such a function is conservation but viewers tend to regard themselves as “moderate”. Cultivation research looks at the mass media as a socializing agent and investigates whether television viewers come to believe that television version of reality, the more they watch it. Gerbner and his colleagues contend that television drama has a small but significant influence on the attitudes, beliefs and judgements of viewers concerning the social world. The focus is on “heavy viewers”. People who watch a lot of television are likely to be more influenced by the ways in which the world is framed by television programmes than individuals who watch less, especially regarding topics of which the viewer has little first-hand experience. Light viewers may have more sources of information. Evra argues that by virtue of inexperience, young viewers may depend on television for information more than other viewers do (Van Evra 1990, p.167), although Hawkins and Pingree argues that some children may not experience a cultivation effect at all where they do not understand motives or consequences. It may be that lone viewers are more open to cultivation effect than those who with others. Television is seen by Gerbner as dominating our “symbolic environment”. As McQuail and Windahl note, cultivation theory presents television as “not a window on or reflection of the world, but a world itself”. Gerbner argued that the over-representation of violence constitutes a symbolic message about law and order rather than a simple cause of more aggressive behavior by viewers. Audience research by cultivation theorists involves asking large-scale public opinion polls organizations to include in their national survey questions regarding such issues as the amount of violence in everyday life. Cultivation theorists are best known for their study of television viewers, and in particular for a focus on the topic of violence. However, some studies have also considered other mass media from this perspective and have dealt with topics such as gender roles, age groups, ethnic groups and political attitudes.

Social Learning Theory/Modelling Process

The social learning theory was propounded by Albert Bandura in 1977 emphasizes the importance of observing and modelling the behaviours, attitudes, and emotional reactions of others. Most of the research on television violence, according to Cullingford (1984), is designed to demonstrate a clear connection between what is seen on the screen and what is enacted in real life. Social learning theory suggests that viewing any content leads children to reproduce this content when there is good reason to reproduce it in their environment (Dorr,1986). Social learning theory has been applied extensively to the understanding of aggression and psychological disorders, particularly in the context of behaviour modification. Bandura (1977) further postulate that: In society children are surrounded by many influential models, such as characters on television. These models provide examples of behaviour to observe and imitate, e.g. masculine and feminine, pro and anti-social. Children pay attention to some of these models and encode their behaviour. At a later time they may imitate the behaviour they have observed. They do this regardless of whether the behaviour is „gender appropriate‟ or not but there are a number of processes that makes it more likely that a child will reproduce the behaviour that its society deems appropriate for its sex. It rests on the hypothesis that children learn from and imitate what they see: that they model their behaviour from television, they observed specifically when the individual is rewarded for aggressive acts, as they constantly witness their favourite TV “heroes” being praised for beating up or killing the “bad guy” would, in turn incorporate aggressive acts into their own repertoire of behaviours for use in situations characterized by conflict. Hence human social behaviour is learned, and much of this process occurs through trial and error, especially in the earliest years of life. Observational learning takes place when children pattern their behaviour to that of models. By watching television, a child can learn new forms of behaviour. Not only does learning from television consist of improving one‟s knowledge of what is going on in the world that is political, economic, industrial, and foreign affairs but television is also a major source of social learning (Gunter &McAleer, 1997). According to Gunter and McAleer (1997), through television, children may learn about themselves, about life, about how to behave in different situations, about how to deal with personal and family problems, and so on. The most common and pervasive examples of social learning situations are television commercials. Commercials suggest that drinking a certain beverage or using a particular hair shampoo will make us popular and win the admiration of attractive people. Depending upon the component processes involved such as attention or motivation, we may model the behaviour shown in the commercial and buy the product being advertised. According to Pfukwa (2001), the modelling process is the application of the general social learning theory to the acquisition of new behaviour from media presentations. The media are said to be readily accessible and attractive sources of models. They give symbolic modelling of almost every conceivable form of behaviour. Young people acquire attitudes and emotional responses and new styles of conduct from television, for example, from the films they watch. They acquire new types of behaviour from exposure to multimedia communications. Children usually want to identify with models whom they view as attractive and with of imitation. For example, they may emulate the T.V. character as a role model. Teenagers may emulate an international popular musician or the way a T.V. character dresses, behaves and the kind of food they eat. Also a lot of teenage girls are dieting to try to maintain what they call a super figure. Nigerian Children/youths want to imitate the Western models they see on T.V. for example, Super Model, Miss Universe, Miss World and Miss Malaika. They want to look like these beauty queens. Therefore, it is very clear from this theory that television has great powers to shape the way children/teenagers behave. To sum it up Kwaramba (2002) says, three kinds of effects are generally identified. These are:

• Cognitive, to do with knowledge and feelings, 

• Affective, to do with attitude and feelings, 

• Behavior, which is the main focus of the duty to do with behavioural change.

In conclusion these theories hold the fact that the media most especially “television” has the will power to enforce and influence the attitudes of its viewers who are well exposed and informed by this audio-visual medium by shaping their beliefs and mentality on how they perceive the real world. They will reflect and refer to the most common images or recurrent messages thought to have an impact on their own lives.

2.3 Empirical Review

Benson, (1998). Media Exposure: Impact of video films on Children and Adolescent in Lagos State. Unpublished Ph.D. Thesis, University of Lagos. Posited in his research methodology of the negative effect of home video in Nigeria that, “many of his research respondents consider video films as corrupting their children”. Also in his research, he buttressed the fact going to the movies will continue to be important dating activity for youths who seek to avoid the confines and supervision of the house. Since home video is easily accessible, it was mostly patronized by the younger generation, and if the message is not well placed it will be misinterpreted by them. He discovered that films, although not strictly home videos as a medium of education, increase moral value, reduces stress and preserves the culture of the society, can also have negative influences. It has gone a long way in misleading the audience especially youths in getting addicted to alcohol and smoking. In a survey conducted it was discovered that more than three-quarter of the respondents (78.8%) watch video films, (15.6%) of the respondents watched for the reason of getting educated, (32.2%) respondents indicated that films taught them how to react to everyday situations. Only (12%) respondents watched for entertainment value of films, (19.05%) said the films they watched had an influence on the way they behaved towards their friends. Political leaders too have expressed concern over the overriding influence of home videos on the social behavior of youths, to them; movies corrupt the minds of young people and glamorize deviant behaviors. He came to the conclusion that systematic investigation, study and examination of the effects of home videos on youths will be of great significance.

Ajenu, (2006). Impacts of soap opera on Benue state university students. A paper presented at Benue state university. This study was aimed at assessing the influence of the television soap opera “everyday people” on the students of Benue state university. The researcher used the survey method in conducting his study and as result administered questionnaire to his respondents. At the end of his enquiry, the researcher concluded that soap operas an entertainment programme on television had an overwhelming effect on youths generally as they desire to identify and emulate a character presented to all forms of pro-social, ideas and attitudes.

Okezie, (2007). Influence of home videos on Nigerian youths. Unpublished Ph.D thesis, Abia State University, Uturu. He buttressed the fact that youth between the ages of 18 and 22 prefer home videos and movies that tends to depict criminal tendencies. He discovered that some youths spend long hours at a stretch watching films and its likely to narcotize people to an extent that they would they could forget something happening around them, any which could be inimical. In a survey conducted he discovered that 70% of youth prefer home video films that show aggressive behaviors. He concluded that viewing aggressive films or television programmes is likely to arouse youth’s impulse to some degree and are likely to have aggressive behaviors. Comstock, G.A, (2013). Television and human behavior. Unpublished Ph.D thesis. Kingston University, London.He posited that media plays a very important role in creating awareness. There are certain issues which remain untouched among youngsters as they feel guarded concerning it. Media being one of the important means to reach out to the masses and influence their thinking and decision making, only to the positive media cannot attract attention of the masses, and to gain viewership. He said that the topic of media violence having an influence on the attitudes and behavior of the youth has been a topic of debate for the past decade. He also said that the media will always give out information, give out ideas, opinions, but the individual has a control over what he gets from the media and how he uses it and applies it to his everyday activities. He also said that how a person applies a message he gets from the media depends on his behavior, and his behavior he built over the years is influenced by factors like biological vulnerability, social conditions, and family psychopathology. 

L. Rowell Huesmann, Laramine D. Taylor,(2009). The Role of media violence in violent behavior. An unpublished work for the Institute for Social Research, University of Michigan, and Communication Department, University of California. In this work, various studies on various concepts were analyzed, and the studies include; 

(a) Violence on Television and Films. 

(b) Studies on Television News violence 

(c) Studies on Violent Video Games

n their analysis, they gave a theoretical explanation for media violence, and they went further to say that the messages gotten from the media has both short term and long term effects on individual behavior and on the society. The study also posited that how an individual (a young adult) interprets messages received from the media depends on the viewer characteristics and social environment. The viewer characteristics include; (a) Age and gender of the viewer (b) Aggressiveness of the viewer (c) Intelligence of the viewer While the social environment consists of factors like (a) Influence of neighborhood and socio-economic status (b) Influence of parents.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1 Introduction

In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.

3.1 Research Design

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e. mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.
3.2 Population of the Study

According to Udoyen (2019), a study population is a group of elements or individuals, as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitutes individuals or elements that are homogeneous in description. 

This study was carried out on the attitudes of youth towards viewership of NTA programs in Nigeria using youths in Gboko Metropolis, Benue State as a case study. Hence, the population of this study comprises of selected youths in Gboko Metropolis, Benue State. 
3.3 Sample Size Determination

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.4 Sample Size Selection Technique and Procedure

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics like similitude (Udoyen, 2019). In this study, the researchers adopted the simple random sampling (srs.) method to determine the sample size. 

In this study, the researcher adopted a convenient sampling method to determine the sample size. Out of the population of youths in Gboko Metropolis, Benue State, the researcher conveniently selected 147 participants as the sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.5 Research Instrument and Administration

The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.6 Method of Data Collection

Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.7 Method of Data Analysis

The responses were analyzed using the frequency tables, which provided answers to the research questions.

3.8 Validity of the Study

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.9 Reliability of the Study

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.
3.10 Ethical Consideration

The study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

1 Introduction

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of one hundred and forty-seven (147) questionnaires were administered to respondents of which only one hundred and forty-one (141) were returned and validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of 141 was validated for the analysis.
4.2
Data Presentation

The table below shows the summary of the survey. A sample of 147 was calculated for this study. A total of 141 responses were received and validated. For this study a total of 141 was used for the analysis.

Table 4.1: Distribution of Questionnaire

	Questionnaire 
	Frequency
	Percentage 

	Sample size
	147
	100

	Received  
	141
	96

	Validated
	141
	96


Source: Field Survey, 2022
Table 4.2: Demographic data of respondents
	Demographic information
	Frequency
	percent

	Gender
	
	

	Male
	87
	61%

	Female
	54
	39%

	Age
	
	

	20-24
	17
	12.1%

	25-30
	56
	39.7%

	31-35
	35
	24.8%

	36+
	33
	23.4%

	Education
	
	

	Dropout
	30
	28.3%

	Basic Education
	10
	7.0%

	Secondary Education
	39
	27.6%

	Tertiary Education
	62
	44.0%

	Occupation
	
	

	Student
	30
	21.2

	Self-employed
	82
	58.1

	Employed
	20
	14.2

	Unemployed
	9
	6.3


Source: Field Survey, 2022

4.3
 ANSWERING RESEARCH QUESTIONS

Question 1: What is the extent to which NTA programs interest the youths to view?
Table 4.3:  Respondent on question 1
	Options
	Frequency
	Percentages

	High extent
	54
	38

	Low extent
	46
	33

	Undecided
	41
	29

	Total
	141
	100


 Source: Field Survey, 2022

From table 4.3 above, 38% of the respondents said high extent, 33% of the respondents said low extent, while the remaining 29% of the respondents were undecided.

Question 2: How often does youth view NTA programs?
Table 4.4:  Respondent on question 2
	Options
	Frequency
	Percentages

	Regularly
	49
	35

	Not always
	61
	43

	Undecided
	31
	22

	Total
	141
	100


 Source: Field Survey, 2022

From table 4.4 above, 35% of the respondents said regularly, 43% of the respondents said not always, while the remaining 22% of the respondents were undecided.

Question 3: What is the attitudes of youths towards viewership of NTA programs in Nigeria?
Table 4.5:  Respondent on question 3
	Options
	Frequency
	Percentages

	Positive
	40
	28

	Negative
	80
	57

	Undecided
	21
	15

	Total
	141
	100


 Source: Field Survey, 2022

From table 4.5 above, 28% of the respondents said positive, 57% of the respondents said negative, while the remaining 15% of the respondents were undecided.

Question 4: Does NTA programs influence an influence on youths’ behavior?
Table 4.6:  Respondent on question 4
	Options
	Frequency
	Percentages

	Yes
	89
	63

	No
	23
	16

	Undecided
	29
	21

	Total
	141
	100


 Source: Field Survey, 2022

From table 4.6. above, 63% of the respondents said yes, 16% of the respondents said no, while the remaining 21% of the respondents were undecided.

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1 Introduction

This chapter summarizes the findings into the attitudes of youth towards viewership of NTA programs in Nigeria using youths in Gboko Metropolis, Benue State as a case study. The chapter consists of summary of the study, conclusions, and recommendations. 
5.1 Summary

In this study, our focus was on the attitudes of youth towards viewership of NTA programs in Nigeria using youths in Gboko Metropolis, Benue State as a case study. The study is was specifically carried out to determine the extent to which NTA programs interest the youths to view, ascertain how often youth view NTA programs, determine the attitudes of youths towards viewership of NTA programs in Nigeria, and ascertain whether NTA programs have an influence on youths’ behavior.
The study adopted the survey research design and randomly enrolled participants in the study. A total of 141 responses were validated from the enrolled participants where all respondent were youths in Gboko Metropolis, Benue State.
5.2 Conclusion

Based on the findings of this study, the researcher concluded that;
NTA programs does not really interest the youths to view.

The youths views NTA programs but not very often or frequently.

The youths has negative attitude towards viewership of NTA programs in Nigeria.

NTA programs have an influence on youths’ behavior.

5.3 Recommendation

With respect to the findings and the aim of this study, the researchers therefore recommend that;

1. Producers of television programmes should ensure that the messages they infuse into their programmes help youths form the right attitudes. 

2. Producers of television programmes should always conduct research to measure the acceptability and effectiveness of their programmes. 

3. Recommendations can be made and the programmes repackaged when its objectives are not achieved. 

4. Messages contained in NTA Benue’s programmes should focus more on contributing positively to behavioral changes in youths in Gboko metropolis.
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(s) ON A QUESTION OF YOUR CHOICE

SECTION A

PERSONAL INFORMATION

Gender

Male


[  ]
Female


[  ]
3. Age 

20-30



[  ]

31-40



[  ]

41-50



[  ]

51+



[  ]

4. Education

Dropout


[  ]
Basic Education

[  ]
Secondary Education

[  ]
Tertiary Education

[  ]

5 Occupation




Student

[  ]


Self-employed

[  ]
Employed

[  ]

Unemployed

[  ]

SECTION B

Please indicate the extent to which you are satisfied with the following items by ticking in any option presented in the boxes below.

Question 1: What is the extent to which NTA programs interest the youths to view?
	Options
	Please Tick

	High extent
	

	Low extent
	

	Undecided
	


Question 2: How often does youth view NTA programs?
	Options
	Please Tick

	Regularly
	

	Not always
	

	Undecided
	


Question 3: What is the attitudes of youths towards viewership of NTA programs in Nigeria?
	Options
	Please Tick

	Positive
	

	Negative
	

	Undecided
	


Question 4: Does NTA programs influence an influence on youths’ behavior?
	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


