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ABSTRACT

This study was carried out on the assessment of tourism contributions to the socioeconomic development of Nigeria using Osun State as a case study. Specifically, the study aims to  evaluate if incomes are generated through tourism in Osun State, examine, whether or not, educational background of the people of Osun State affect how they benefit from tourism,  investigate whether tourism has tackle the general social economic problem in the economy such as low par capital income, poverty and unemployment and  find out whether tourism has contributed in reducing unemployment in Osun State. The study employed the survey descriptive research design. A total of 141 responses were validated from the survey.  From the responses obtained and analyzed, the findings revealed that  incomes is  generated through tourism in Osun State, the educational background of the people of Osun State affect how they benefit from tourism, tourism has tackle the general social economic problem in the economy such as low par capital income and  poverty  and tourism has contributed in reducing unemployment in Osun State. The study thereby recommend that there should be good policies-framework in Nigeria towards the development of rural tourism. Also, Inter- state and intra-state tourism should be encouraged. Furthermore, rural infrastructure should be revisited among states’ and local government authorities.  Lastly, indigenous and local handicrafts should be encouraged among Nigeria youths especially in technical schools.
CHAPTER ONE
INTRODUCTION
1.1  Background of  Study
The United Nations of World Tourism Organization defines tourism as the activities of persons travelling to and staying in places outside his/her usual environment for not more than one consecutive year for any purpose including holidays, leisure and recreation, business purposes, health, education or other related reasons. The scope according to the World Tourism Organization of Tourism is much wider than the traditional perception of tourists, which included only those travelling for leisure. (UNWTO statistics database, 2015).  Tourism is the temporary movement of people to destinations outside their normal places of work and residence, it also relates to the activities undertaken during their study in those destinations, and the facilities created to cater to their needs (Adeyemi, 2016). Tourism is the sum of the phenomena and relationships arising from the interaction of tourists, business suppliers, host governments and host communities in the process of attracting and hosting these tourists and other visitors (Akpabio, 2017).
Tourism’s current role in expanding economic opportunity in developing countries has been a puzzle. The past decade has seen marked growth in the attention paid by policymakers, development experts and industry leaders to the contributions made by the tourism sector especially in developing countries. The United Nations environment program promotes sustainable tourism; and the United Nations World Tourism Organization is not only exclusively devoted to tourism, but has even created an international foundation to enhance its contribution to development (Ari et al, 2019)
Today, tourism is a major source of income and employment in both developed and developing countries. Tourism affects also the economy of both the source and host countries, in some cases being of vital importance. Tourism has become a phenomenon in both developed and developing economies across the globe owing partly to bizarre of income generation, employment creation and poverty elimination potentials; and exploring development variables associated with the intangible products (Bazini,  2018). The strength of tourism development is obvious in solving social economic problems such as increased standard of living, poverty reduction, employment generation and income redistribution effect on an economy (Blake, 2022).
Tourism has developed a large economic impact on all sphere of the society to become one of the fastest growing industries globally. Tourism has become one of the major players in ‎international commerce, and represents at the same time one of the main income ‎sources for many developing countries. This growth goes hand in hand with an ‎increasing diversification and competition among destinations‎. This spread of tourism in developed states has produced ‎economic and employment benefits in many related sectors - from construction to ‎agriculture or telecommunications (UNWTO statistics database, 2015).
The economic relevance of tourism is remarkable, the UNWTO—the United Nations World Tourism Organization (2017) estimates that tourism is roughly 9 % of the global Gross Domestic Product (GDP) and 8 % of world employment. Nevertheless, measuring the economic contribution of tourism in a national economy is not an easy task. There are statistical issues which need to be discussed, particularly related to the definition and the classification of concepts linked to both the demand and the supply side of tourism (Esu, 2019). Tourism is one of the fastest growing industries with an annual average growth rate of about 5% and numbers of international travel might nearly double until 2020 compared to 2006. Having experienced a growth of 25% between 1995 and 2005, tourism today accounts for 10% of the source of foreign exchange earnings for many developing countries. The tourism industry ranks about 6th in international trade after trade in fossil fuels, telecommnunication and computer equipment, automotive products and agriculture (UNDP, 2015).
Nigeria has her first international tourists in 1472, when Portuguese merchants came to Nigeria, apparently in search of trade. There are also historical records of Trans-Saharan and caravan movements. Since then, the tourism industry has continued to show appreciable growth in the country (Johansen , 2021) . In 1962, the Government established the Nigerian Tourist Association (NTA) and charged it with the responsibility of promoting domestic and international tourism in the country. Tourism as an economic activity came to Nigeria in the Military regimes with the decision of the Olusegun Obasanjo’s determination and subsequent decree No. 54 of 1976 establishing the Nigeria Tourism Board (NTB) to tap into the natural resources of the country (Johansen , 2021)
The Tourism board of Nigeria was later transformed through a decree NO. 86 of 1991 to bear the name, Nigeria’s Tourism Development Corporation (NTDC) providing it with a preferred sector status. The Nigeria’s Tourism Development Corporation is responsible for tourism in Nigeria and it promotes the country as a domestic and international tourist destination. Tourism development suffered during the military regime and has been recovering with the rise of democracy. Through the establishment of the Nigeria’s Tourism Development Corporation (NTDC), the Government has repositioned tourism to take a prominent position in the diversification of economic agenda. The Government captured tourism among the six top priority areas and engaged domestic and stakeholders including UNWTO and UNESCO to prepare a comprehensive National Tourism Development Master Plan (NTDMP) in 2006. The total world tourism export was US $265 billion in 1989 and rose by almost 100% in 1998 to US $508.9 billion. Nigeria’s share was only US $6 million in 1989 rising to US $25 million in 1994 to US $81 million in 1998. These translate to a share of 0.002%, 0.006%, 0.015% in those years (Johansen, 2021).
The tourism industry as defined by Jurowski  (2021) gives a clear cut distinction of the components of the travel and tourism industry, which is a fundamental base of this research study. The WTO’s (1999) definition of the travel industry which defined the industry as the composition of organization both public and private that are involved in the development, production, distribution and marketing or products and services to serve the needs of the travelers (Jurowski  , 2021).
Nigeria which is amongst the most privileged nations of the world has so much attractions which include mountains, hills and highlands; caves and valleys (with waterfall and water tributaries) spectacular vegetation (dense high forest, savannah and Sahel). The Tourism industry is growing at a respectable rate of 7.2% in Africa per year and this number has the potential to be much higher (Karatepe, 2019​). Nigeria is endowed with diverse natural and manmade tourism resources, Karatepe, (2019) argues that economic benefits of tourism is a function of destination image and facilities that will promote positive words of mouth and revisit intentions by tourists.
The slave trade history is perhaps one of the most significant history of Nigeria and the history of African. The Nigerian slave route identifies the main routes used for the shipment of slaves from West Africa to the world. Portuguese explorers settled in Nigeria in the 15th century after it was discovered by the Europeans. They starting the slave trade business and the success of this business therefore brought about the interest of other foreign traders such as the Dutch, British and other European commercialists who joined the business. Proof has it that Nigerian slaves were important in evolving of America to Cuba and other Caribbean Countries down to Brazil (Karatepe, 2019).
The Nigerian slave trade route would be of great interest to tourist, adventurers and historians. It would be also of great because it proves how Nigerians are spread all over the entire world (NTDMP, 2016). This probably lead to the wide spread of young footballers in British countries who are now been chased by the Nigerian Football Federation.
Historical events such as the exploring of the River Niger by Mungo Park and Richard Lemon lander who both died in their exploration also lead to the exposition of Nigeria to the world. Also, Mary Slessor who stopped the killing of twins who were thought to be possessed with evil spirits. She also in the (second half of the 17th century) removed the agenda of women been treated inferior “than cattle” in the society especially in the Eastern regions of the country (Karatepe , 2018).
According to Karatepe (2019), the only way to realize the important roles of tourism is through development, packaging and promotion of tourist centers. Tourism has been recognized and accepted as one of the fasted growing sector of the world’s economy. The emphasis in the potential of tourism to improve the economics of developing countries such as Nigeria was based on existing research, evidences and not just political tendencies. This campaign became of importance in 2005 at the review meeting of Millennium Development goals at the United Nations. The discourse was that tourism has potential for driving the developing nations toward achieving the MDGS (Holden, 2008). At the meeting, tourism was called upon to take its place in national development to help achieve the sets targets (World Bank, 2020). Because of the important and relevance of tourism, nearly every developing country is now promoting some brand of tourism tied to its development (Karatepe , 2019).
An important interests of Nigeria administration is to diversify the economy through areas where the nation has comparative advantage one of which is the hospitality and tourism industry. The policy gets its motivation from the pronouncement and determination of the Secretary General of the World Tourism Organization (WTO) to develop and market Nigeria as a tourism destination. According to different scholars, policy has been defined as a guide to action, as a means to an end and not an end itself and a tool for solving socio-economic and political problem. It is on the basis of these that policy gains an absolute importance in the achievement of organizational goals. Thus, it is critical for the tourism policy to be appraised and reappraised in other for the nation to achieve its set tourism objectives and goals. 
1.2  Statement of the Problem.
The Tourism sector as an industry in the Nigerian Economy has faced pro and counter debates on its abundant resources that can positively affect economic growth. Several of the tourist attractions in the economy are underdeveloped and the few ones developed encounter the problem of poor management necessary enhancing economic growth (Kim, 2021). Significant problems such as high level of insecurity, leading to visa restrictions from international embassies, bad current state of infrastructural facilities, also poor publicity and marketing have all led to the low performance in the Tourism sector, also affecting economic growth. These problems have created hindrances to foreign exchange earning which the country needs for sustainable growth and consequential development. Also the rise in the level of inflation, inflation which is a persistent rise in the general prices of goods and services without a corresponding increase in income level has led to the reduction the rate of development of the tourism sector, also affecting economic growth.
1.3   Objectives of the Study.
The broad objective of this study is to evaluate tourism contributions to the socioeconomic development of Nigeria using Osun State as a case study. Other specific objectives are to determine;

To evaluate if incomes are generated through tourism in Osun State. 

To examine, whether or not, educational background of the people of Osun State affect how they benefit from tourism.
To investigate whether tourism has tackle the general social economic problem in the economy such as low par capital income, poverty and unemployment.
To find out whether tourism has contributed in reducing unemployment in Osun State.
1.4  Research Questions.
Is incomes generated through tourism in Osun State? 

Does the educational background of the people of Osun State affect how they benefit from tourism?
Has tourism has tackle the general social economic problem in the economy such as low par capital income and  poverty ?
Has  tourism has contributed in reducing unemployment in Osun State.
1.5  significance of Study.
The study will be significant to  the government as it will expose them to the various opportunity tourism proffers to the socio- economic development of Nigeria and how it can be amassed for the benefit of citizens .

The study will be significant to the academic community as it will contribute to the existing literature
1.6  Scope of the Study.
 The study will evaluate if incomes are generated through tourism in Osun State. The study will also examine, whether or not, educational background of the people of Osun State affect how they benefit from tourism. The study will further  investigate whether tourism has tackle the general social economic problem in the economy such as low par capital income, poverty and unemployment. Lastly, the study will  find out whether tourism has contributed in reducing unemployment in Osun State. Hence the study will be delimited to Osun State.
1.7
Limitation Of The Study

Financial constraint: Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in the process of data collection (internet, questionnaire and interview)

Time constraint: The researcher will simultaneously engage in this study with other academic work. This consequently will cut down on the time devoted for the research work.

CHAPTER TWO

REVIEW OF LITERATURE

INTRODUCTION

Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

Precisely, the chapter will be considered in three sub-headings:

Conceptual Framework

Theoretical Framework

Empirical Review
2.1
CONCEPTUAL FRAMEWORK

Tourism

Tourism is travel for pleasure or business; also the theory and practice of touring, the business of attracting, accommodating, and entertaining tourists, and the business of operating tours. The World Tourism Organization defines tourism more generally, in terms which go "beyond the common perception of tourism as being limited to holiday activity only", as people "traveling to and staying in places outside their usual environment for not more than one consecutive year for leisure and not less than 24 hours, business and other purposes".

Tourism can be domestic (within the traveller's own country) or international, and international tourism has both incoming and outgoing implications on a country's balance of payments(Lee, 2020).

Tourism numbers declined as a result of a strong economic slowdown (the late-2000s recession) between the second half of 2008 and the end of 2009, and in consequence of the outbreak of the 2009 H1N1 influenza virus, but slowly recovered. Globally, international tourism receipts (the travel item in balance of payments) grew to US$1.03 trillion (€740 billion) in 2005, corresponding to an increase in real terms of 3.8% from 2010. International tourist arrivals surpassed the milestone of 1 billion tourists globally for the first time in 2012, emerging source markets such as China, Russia, and Brazil had significantly increased their spending over the previous decade. The ITB Berlin is the world's leading tourism trade-fair. Global tourism accounts for c. 8% of global greenhouse-gas emissions.

The Tourism Industry

Tourism is travel for recreational, leisure, business or other purposes. It also involves the travelling to and staying in places outside the usual environment for not more than one consecutive year for leisure, business and other purposes (Lewis , 2017).

Tourism industry is often referred to as the world’s largest industry and regarded as a means of achieving sustainable development and it represents significant economic, environmental, and sociocultural opportunities for many local communities (Sharpley, 2002). According to the World Travel and Tourism Council, tourism accounts for nearly 9.1% of the world’s GDP comprising USD6.3trillion in economic activity (Mahmood, 2017).

 Mihalic (2019) believed that “tourism is an invisible industry, encompassing transportation, lodgings, and entertainment. Unfortunately, tourism is also invisible to many planners, so tourism development is often left to private developers and leisure service providers” (Mihalic 2019). Tourism also is the sum of the phenomena and links arising from the interaction of tourists, governments, and local communities in the process of attracting and hosting these tourists and other visitors. Tourism research has also recently come to be a favorite research subject in community development researches (Newsome, 2022).

Two categories of tourists exist ,they are ;inbound and outbound tourists .Inbound is also known as domestic tourism is the type of tourism where people travel to places within the country of state and not crossing any international border. Factors that affect outbound tourism like visa acquisition, language, travel cost, inconvenient flight schedules among others do not affect inbound tourism. Thus to say domestic tourism has no balance of payment implications, except that it is a substitute for foreign tourism since sustained visit to attractions sites in the country depends very much on it (Nwosu, 2018).

International tourism on the other hand involves people travelling to another country, other than their own, which is a separate national unit with its political and economic system. Here, fear and safety, lack of time, cost, travel documents, currency and language to mention a few might become a barrier. Both the domestic and international visitors are called tourists 

History of Tourism 

Tourism as it were, made a bold entrance into the world lexicon with the foundation and experience of advanced countries who first understand the important of tourism in the advancement of the world affairs and enhancement of their economy and in pursuit of excellence, such countries as America, Britain, Israel, Canada and were in the first category, while countries like Egypt, Sandi Arabia, Kenya etc. embraced tourism as a result of emulation resulted from natural environment that should be exploited for the people. Even till now some countries in Saharan African are yet to have a blue print of tourism industry.

The world has become a global village with each country in frequent touch with each other to do business. It is therefore, tourism industry that stimulates and energizes the economy, by way of providing comfort and business to a conducive environment, hospitality centers comes handy in this direction. Tourism expresses itself in different ways which includes cultural festivals, River tourism, Sites and Monument, Beach, Mangrove, Wild Life Park, Ranch, Turf, Caves, Mountains, Valleys, Pyramids, Holy Lands, Carnivals, Museum, Etc(Nzeako, 2019).

Another angle to the historical background of tourism was anchored by Kevin Watson. In his account on the topic: A brief history of tourism, Kevin opined that tourism began about 2,000 years ago when wealthy citizens of Rome wanted to show off their wealth in spending their summer away from home. Kevin further opined that during the medical period, tourism interest appear high due to growing interest in pilgrimage. The organizers of pilgrimages arranged the tourist their basic needs and comfort.

Tourism has turned out to be a very important industry in the modern age. In almost all countries of the world there are separate ministries of tourism. It is being developed to attract new and maintain old tourist which invariably attracts a lot of foreign visitors simulating the economy, creating jobs and avenues hitherto unknown. Indeed, tourism is a good source of foreign exchange for every country that can manage it effectively. Several newspaper agencies, journalists, scribes, radio and T.V reports and others connected with mass media to place and interesting matter for reporting purposes. Most tourists, in search of entertainment and exploration and adventure along with enhancement of their knowledge in various fields come in large numbers in good five star hotels ready to spend their money for food, lodging and comfort.

According to the Nwosu (2018), tourism has experienced rapid growth which is now the booming economic sector globally. See also Figure 1. Present-day tourism is related to economy development which is also an avenue of growing new destinations, which is a key driver for socio-economic progress. With the help of tourism growth that has spread globally among developed and industrialized countries, it has produced employment and economic benefits in different cognate sectors, like from agriculture to construction or telecommunications. Tourism contributions to the economic, is based on the economic wellbeing, quality of the revenues and her resources. UNWTO also is a supporting factor which assists destinations to position their sustainability in the international and national markets; the UNWTO (2016) gave an estimate how tourism industry is generating 10% of the world GDP, and generating US$1.5 trillion in export, 7% of world export, 30% of service export and one out of eleven employees are working in the tourism sector.

Impact of Tourism 

Tourism has become one of the global industries which are now a paramount sector in most national economies. Since six decades ago, tourism industry has mastered continual growth, with that, is one of the fastest and the largest industries in the world at large (Okpara , 2018). Tourism has been a great impact to the world at large and many countries who indulge in trading, recreational activities, shopping, cruise ship and many more.

Economic Impact: 

One of the impacts of tourism, is economic development for developing and developed nations, it create job opportunity in the host country, when a destination has tourism products like good infrastructure, museums, hotels, natural park, manmade aquarium, beaches and so forth, all these began to create wealth for that country, beside the economic benefits, another good impact of tourism industry is that it has good positive effect to the host society, it affect the physical environment and the culture. According to (Olugbamila , 2018) opined that, tourism industry plays an important role to developing countries whose source of revenue and economy growth is solely on tourism receipts. However, previous research made by some profound authors, indicate that, the host residents are the essential key of tourism development, and with the support of the local residents who plays a vital role gives room for successful operations to sustainable tourism development (Panos, 2017). 

Social Impact: 

As most countries realize the impact of tourism growth to the economy, they also reckoned to improve the local residents quality of life with the benefits of socio economics, in which the host community brings, tourism brings quality of life, which means the wellbeing of the society, the quality of life are tax revenues, job opportunities, good health, education, family, wealth creation, finance and good environment (Sanni , 2019). Nevertheless, previous research has indicated that the local’s percipience towards tourism is influenced by cultural, environmental and social factors and not only economic development Schott, 2017).

Another impact of tourism is that it has demonstrated a close bond with migration. Most migrant when they visit a country for the first time, most times get emotionally attached and with that, they will return back, most tourist that visit a nice destination, when they have another vacation, they will also return back because of the tourism products that is been render there, such vacation can be visiting friends and relatives,conferences, convention. Sharpley (2022), this study is mindful with the first migrants generation thus the terms where use to describe them as expatriate and non-expatriates, these terms where use to describe those kind of group as ethnic travelers, this ethnic travel was categories as travelling for visiting friends and relatives (VFR), because most travelers will keep in touch with their families and friends at the destination. With technological advanced world people from different part of the continent find it profitable and comfortable to travel around the globe with easy and pleasure. Unlike in the past when travelling was a bit difficult, tourists can now affordably and within a short time travel across the world in large numbers and comparatively safe. Tourism has become the fastest growing industry promoting Socio-cultural, economic and educational resources to the nations that cared to tap into it. Environmental impacts plays a vital role in tourism, whereby the quality of the environment both the manmade and natural is essential to tourism, furthermore, the relationship between environment and tourism is complex, because it has various activities that can have adverse environmental effects. The impacts of environmental are related to infrastructure such as airport and roads, tourism facilities, which are hotels, resorts, restaurants, marina and golf course. However, tourism has good potentials on the environment, whereby it contributes to the environmental conservation and protection, which also create awareness of the environmental values which serves as a tool to finance the protection of the natural resources and it also increase the destination economic significance. Also apart from the positive impact the environment have, it also have negative impact, this negative impact can destroy the environmental resources.

Types of Tourism 

Basically, tourism is an activity of travel and the fastest global sector in the world, the industry that create wealth, as tourist travels, they all travel for different reasons and purposes, people travel to different destination for the purpose of relation, leisure or business can be regarded as tourism and these types of tourism depend partly on the reason for travelling. People travel for different reasons some to see the world around them; some learn and see the culture of some people, some explore the world and follow the sinking stars. For these and many makes tourism differently.

Mass Tourism 

Mass tourism is defined as tourism that organizes a large numbers of people or tourist to visit a destination for various purpose, like Muslims that go to mecca for prayers, likewise Christian go to Jerusalem for prayers, another good example of mass tourism, is those that goes in group for sport purpose, like the last Olympic that was held in Rio 2016. This type of tourism is profit-oriented and offers minimum understanding between the tourist and the host Simpson. (2018). Mass tourism is also a holiday package that contains all-inclusive package which includes transportation, food and accommodation. According to Suleiman (2018), states that, reason while tourist visit any destination it because of the natural or man-made resources which are sun, sea and sand. Furthermore, mass tourism is seen as unsustainable because it is unsatisfactory for the development of tourism, because in most cases the destination tends to suffer from massive pollution from these tourists.

Alternative Tourism

Alternative tourism is a tourism that does not deal with large group of people, it is individually plan, it about gain experience about the host culture and her environment, this type of tourism focus on private areas and also the social, natural and the community values, in alternative tourism the tourist mostly book their own flight, alternative tourism also provides opportunities for the tourist and the host (Suleiman, 2017). Furthermore, alternative tourism facilitate the attractions for small groups according to (Suleiman,  2017) this small alternative tourism also have small negative effect on the social, natural and environment in collaboration with other sectors of the economy example like craft and agriculture. As the world celebrating the huge revenue and value added to life as a result of tourism activities, another angle to this success story is alternate tourism. Alternate Tourism is primarily related to the scale of development in terms of product, indigenization, and health interaction amongst people, local control and an attempt to bring back the lost art of travel. In this, content Walker (2017) has marked certain factors to be taken note of while fixing the criteria.

• Efficiency of and effectiveness of desired product output. 

• Influences on regional economic growth. 

• Influence on local residence quality of life. 

• Use of locally available factors of production.

The interest of alternate tourism has led to emergence of specialist tour firms catering to the demands of a large number of market segments. Alternate tourism itself is not a type of tourism, but is rather a guiding principle involving Eco tourism, Green tourism, Farm tourism, Agri-tourism, Heritage tourism, Cultural tourism etc.

Cultural tourism 

is another fast rising industry in tourism sector, which showcases a nation’s cultural heritage. Many books and articles have also states that, cultural tourism focus on environmental and economic impacts to a destination Walker (2017). Africans by nature have a rich cultural heritage and different types of cultures identities. Dance steps in African and Nigeria in particular easily tell one from which part of the country such individual comes from. Therefore, the reason’s ones visit to a particular place is to get the fill of the history and cultures, this type is known as cultural tourism. Tourists may also visit different landmarks of a particular country like Ogbunike Carve in Anambra State in Nigeria or just to attend festival to learn about their believe and patience. 

Cruise tourism is another biggest wealth creation for tourism industry; which is generating rapid growth globally within the past decades Walker (2017). People who take part of this type of tourism are always the rich. In the year 2011, the total revenue generated and later contributed by the cruise ship worldwide to European economy mount to billion 36.3€ from billion in 3..2€ year 2010 (European Cruise Council, 2012). According to CLIA (2008) cruise tourism in the Mediterranean area constitute 12% of the general cruise industry with Italy ranking. The cruise industry in Italy is concentrated in five districts example are Campania, Latium, Veneto, Liguria and Sicily, in 2010, 9.356 million where cruise ship passengers Williams  (2018). 

Nature Tourism is another types of tourism that focus on tourist who are interested in visiting wild life, are known as nature tourist. Their usual destinations in Africa are Kenya, East Africa in particular and in Nigeria-yankari game reserve. Eco and nature tourism are all parts of this kind of tourism. Nature tourism also includes bird watching. 

Ecotourism is also among the fast tourism sectors, which have an estimate growth rate between the ranges of 10 to 15%; it also classified has one of the largest tourism industries in the globe (Williams , 2018). Ecotourism is known as green tourism, conservation and sustainable tourism. Ecotourism is based on preservation on the environment, also enhance and enlightening visitation and travelling to those who seek pleasure in visiting natural areas and resources to appreciate and enjoy mother nature, ecotourism also promote conservation and have low impacts on the visitors, ecotourism brings about socioeconomic involvement to the local residents .

Religious Tourism 

This is a kind of tourism that is meant for people who travel to holy lands to seek for GODs blessing and forgiveness. Religious enthusiasts troupe yearly to holy lands, and the destinations of their choice. While Muslims particularly go to Mecca and Medina. Christians on the other hand go to Jerusalem while Hindus and the likes also undertake such journeys. 

Adventure Tourism, These set of tourists are those who engage in challenging activities such mountain climbing, rock climbing and wild water rafting.

Recreation Tourism: This happens when people leave their place of abode to relax and just have fun. Recreational tourists are most often found at theme parks, beaches, camp grounds are likely places of visit.

Pleasure Tourism: Due to day to day activities, people are stressed up and the need to rejuvenate calls for pleasure tourism. People travel to refresh spirit, soul and body. In doing so, some engage in yoga workshop and detox vacation among others. Some even engage in sports to de–stress themselves, otherwise called sports tourism. As the 2016 Olympics is going on in Brazil, tourists target such places to seek pleasure, FIFA world cup, African cup of National are in such categories. 

Medical or Health Tourism: This type of tourism is relatively new in tourism industry. This is mainly focused in improving the health, physical appearance and fitness.

International Tourism comprises of inbound and out bound tourism, inbound tourism refers to those tourists that enter Nigeria from outside the country outbound refers to those that goes out from a country to another, like Nigerians that leave her motherland to Dubai to see the tallest building in the world. Another important tourism is domestic tourism, domestic tourism involve those travelling within the same country and therefore a person travelling from Abuja to Calabar to see Obudu cattle range is known as domestic tourists. Domestic tourism is recorded as 80% of tourism movement. Domestic tourism is very vital in most developed countries than developing countries.

Issues/Problems Of Tourism In Nigeria

All business has its good, bad and ugly side including tourism. Tourism has its fair share of being volatile industry. A great deal of industry is dependent on the leisure travelers. However, tourism does not compose only on leisure travelers, but also other groups such as business travelers, and those non-leisure travelers often act and spend in the same way as leisure travelers. Tourism and travel professionals know that their industry is exposed to political, health, and economic undulation. There ups and downs are outside of tourism and travel professionals control. As these forces outside their control occurs, leaders in the industry find a way of managing the unforeseen contingencies. It has also been proved that as tourism bring better income and opportunities; it also has its drawback. Some drawbacks that affect the destinations, it can be environmental issue, climate change and social issues.

Tourism problems faced by the environment most times have negative impact on the host country, according to Williams  (2018) they opined that most havoc on the environment is cause by mass tourism; mass tourism deals with thousands of tourist who travel together and have same purpose. Environment suffers a lot from mass tourist or alternative tourism because these visitors don’t care about the environment they end up polluting it, throwing all kinds of waste to the beach and places in the destination. The environment in most cases are affected by tourists who come with different types or shape of plastic waste and bottles in which at the long run could be disruptive to the habitants of both the fauna and flora life circle. Some tourists with questionable life system both in dress code and bad manner could be transferred easily to young ones who take pleasure in emulation of foreign culture in an attempt to think same and act alike. The adverse effects of unfriendly environment acts affect the host community of which the consequent cannot be compensated in monetary terms. Another issues faced in tourism is the social area, when tourist visit a destination it also boost or pave way for prostitutions by the local residents. Tourist’s destinations are plagued with prostitution, this no doubt have dire consequences for the culture of the people, teenage girls whose income are poor and of poor parent, take the opportunity of easy money of tourists and fall prey to easily pregnancy and its consequences. UNWTO (2015) also pinpoint Cuba as a destination where sex and prostitution tourism is flourishing. Another problem of tourism is climate change, in the past previous decade there has been increase in correlation between climate and tourism change. Some countries and business are influenced by climate change (Simpson, 2018) also various aspect of the environment is also affected by climate change such as biodiversity, environmental resources, snow depth and fresh water, because of high threat of climate change and destitute adaptive capacity, those developing countries whose means of income and economic growth depends on tourism are probably to be affected by climate change (Simpson et al, 2018). Political instability is another major issues face in tourism, when a nation is under distress of climate change, terrorism, violence and negative alliance, all these affect tourist wiliness from visiting that destination (Simpson, Gossling, Scott, Hall, & Gladin, 2018). The tourists themselves suffer and also face several difficulties in their quest for journey and stay in these foreign lands. Some of these include search for visas and duration of stay permitted by host country. Another and very important drawback is in the area of security. Nigeria in particular has kidnapping problem of tourist, mostly in the southern past. Tourist becomes easy target to kidnappers due to huge amount they intend to get as ransom. Many at times American and Britain government have had cause to issue visiting alert to intending travelers of area more venerable to attacks. Nevertheless, in spite of dangers imposed, people have not stopped traveling as tourism has come to stay.

Tourist Attractions in Nigeria

Nigeria which is the populated country in Africa, the country tourist attraction has been untapped, the attractions includes lush mountains, exotic beaches, culture, preserved tradition and enchanting tourist attractions. Nigeria has spiritual shrines and ancient cities, whereby any tourist who visit this great nation is left with a breathtaking, excitement and suspense. Here are the top tourist attractions in Nigeria:

Obudu Mountain Resort: this resort is above the sea level, which is on the Oshie Ridge located in the famous mountain in Nigeria called the Sankwala Mountains. The Obudu Mountain has a great temperature and good climate, with idyllic tranquility, beautiful scenery and breathtaking view. This resort is one of the famous tourist attractions in Nigeria which is located in Cross River State.

Ngwo Pine Forest: this attraction is the unique forest that is found in Ngwo Pine, Enugu State, many tourist who visit Nigeria often visit this place because of it romantic nature, and for those tourist who seek for adventure.  

The Tinapa Free Zone & Resort: is a leisure and business resort which is located in Cross River State. The resort covers 860,000 sq. The resort is rich in taste and culture, which has a magnificent scenario that amaze the visitors. The resort has mini amphitheater, children’s arcade, pubs and night clubs, restaurants, Studio Tinapa and Nollywood.  

Osun Oshogbo sacred grove Osun Osogbo sacred grove is one of its kinds perhaps the only active grove in Yoruba land. The grove covers an area of about 75 hectares of land situated in the tropical rainforest vegetation habouring over four hundred species of flora of high medical value to Yoruba, a race well grounded in herbal medicine and others. The grove is an emblem of Yoruba tradition extending over four centuries, this makes an indispensible heritage which constitutes the identity of its owners. Rooted in traditional religion the grove consists of about 40 shrines, 2 palaces and many sculptures and other works of art. The grove is one of the highly priced vestiges of precolonial African traditions facing extinction at hands of western culture. Its resilient nature as one of the sources of both tangible and intangible identity of Yoruba ancestral origin was its tie to African traditional religion which hedged with divine sanction. The sacredness of the grove sustained it till date. The religiosity of grove is tied to the Osun River which is the abode of the Osun deity, the goddess of fertility. The presence of this river does not only replenish the grove physical thereby supporting the broad diversity of flora and fauna therein but spiritually fulfills the needs of man. The river is belief to possess powers capable of healing various ailments including barrenness. The efficacy of this grove can neither be undermined nor over emphasized as its fame has spread beyond the fringes of West Africa to the International community. The Osun groove was declared a world heritage site by United Nation Educational, Scientific and Cultural Organization (UNESCO) on 15th July, 2005 (Nwosu, 2018). Prior to that in 1965 it was declared a National Monument in Nigeria covering only a section of the grove amended in 1992 the entire 75 hectares of the grove was protected. The religious significance of the grove has not waned since the inception of its festival. The festival is an annual event which commemorates the day Osogbo town was founded by the first Ataoja, Oba Larooye, about 450 years ago (Nwosu, 2018). Although a religious event to appease and venerate Oshun--the Yoruba female deity goddess of beauty, who is also believed to have the power to heal, give children, grant wealth and protect--the festival also provides the forum for the community to renew their allegiance to the king and affirm a sense of group solidarity (Karatepe , 2018). This goddess is perhaps the only known African traditional religious deity to declare a foreigner priestess in the history of traditional shrines in Nigeria. This further strengthened the spiritual tie of the grove with its environs and beyond and this peculiarity added its fame. The Osun Osogbo sacred grove and its annual festival marks the hallmark of cultural events in Nigeria which has in no small measure promoted tourism and international relations as most Nigerians especially the Yorubas in Diaspora and inquisitive cultural tourists visit the country during the annual event. The aesthetics of the festival ranging from the ritual bearer of the festival (Arugba) to the colourful attires, hair styles, dance, drama etc are indeed filled with pomp and pageantry.

Olumirin waterfalls 

Nigeria is endowed with exceptional waterfalls namely Agbokim falls, Assop falls, Enemebia falls, Erin-Ijesa or Olumirin falls, Guara falls, Ipole-Iloro waterfalls, Kura falls, kwa falls, Mait Sirga falls, Owu waterfalls. Despite the attractive features of these waterfalls the unique features of Olumirin otherwise known as Erin-Ijesa waterfall surpasses others. Its peculiarity lies exclusively in the geographical configuration via landscape to the seven different layering of the rocks from which the water surges on to the gushing form of the fall. In its entirety the waterfall is indeed nature at its very best. The waterfall geographically is situated in a densely forested area of Erin-Ijesa town in Osun state discovered in about 1140 AD. According to the mythology of the waterfall some said it was discovered by hunters while others attribute it to Akinla, granddaughter of Odudwa. The town ErinIjesa, according to oral history, was founded by a daughter of Oduduwa the progenitor of the Yoruba race in 1140 AD (Karatepe , 2018) during the migration of the people. Upon discovery the waterfall had the appearance of a mysterious figure. It was believed to be a living spirit through whose several mouths water gushed out; a very tall and huge spirit whose height reached to the high heavens. The inhabitants therefore named the fall Olumirin. “They thought this was another god whose power over the whole area was only similar to Akinla, the founder of Erin Ijesha town.” (Vanguard, 3 April 2015). The chance discovery of the waterfall was made by hunters. Seeing the mysterious gushing out of water from different levels of rock was not ordinary so they ran back and called their leader, Yeye Akinla. They told her they had discovered another god (Karatepe , 2018). Not until an Ifa priest disclaimed the association of the fall to a spirit the people kept a considerable distance from the fall. Upon the revelation of the fall as an architectural piece of the divine to humanity opened the fall to human use one of which is tourism activities. The fall presents a panorama of scenic beauty luring tourists from across the globe The access road leading to Oluminrin Waterfall has been improved and graded while recreational facilities are being provided for the interest of tourists. The development plan of Osun State Government is to build chalets that will accommodate tourists among other plans. Tourists are allowed to visit the waterfall throughout the year.
Nike Art Gallery 

Nike centre for Art and culture was established in the year 1983 by the great artist Nike Davies Okundaye. The popular artist named the centre after herself sustaining the creative status quo of her origin which accounted for great artist skill. Having been born into an artistic family Nike primarily learnt skills in artistry from her great grandmother. As Karatepe  (2018) righted stated that Nike was educated by her great grandmother who was a weaver and dyer (textile artist) during her life time. In addition she derived a lot of inspiration from her teachers like Madam Susan Wenger. Nike came contact with Madam Susan Wenger in Osogbo School of Artists the product of Georgina Beier art workshop held in Osogbo in the 1960s. Osogbo workshop was run by the Beier between 1962 and 1964 and it was taken over by Suzanne Wenger in 1967 with a focused style that is truly African devoid of academic influence. Describing the students trained by the Art school Kashim et al (2012) citing Esu(2019) noted that the school does not require academic qualification and most participants were primary school dropouts and artisans trained by Ulli and Georgina Beier which was later taken over by Suzanne Wenger, a famous instructors. Who groomed Nike artistic skill to compete equitably with international artists. In Esu  (2019) opinion Nike derived a lot of inspiration from her teachers like Madam Susan Wenger. This inspiration was reflected in the Nike centre for Arts and culture which specializes in the making of batik, wood carving, bead making, oil painting on canvas, imported crafts techniques like reversed appliqué, quilt making and cultural dances. The focus of the centre which is to promote the African cultural identity is basically been achieved through the various training programmes one of which is the training of artisans from all over the globe. Elaborating on this training programme Esu (2019) observed that in the year 2007 there were 200 full time students from all part of Nigeria including countries like Kenya, Zimbabwe, United States of America, United Kingdom and other European countries learning how to make Yoruba adire, quilting, reversed appliqué, embroidery, painting, carving, bead making, dances and contemporary art forms. In 2008 the centre parades about 34 resource artists and more than 70 apprentices with the Industrial Training Students from different tertiary institutions in Nigeria. Hence, Nike Art centre is a medium through which Nigerian specifically Yoruba cultural heritage is displayed for the admiration of tourist who flood the centre to have a feel of the ambience of the living culture of the Africans. 

Coconut Beach: This is the best and famous beach in Nigeria, the beach has beautiful ocean view and is perfect place for relaxation, it is called coconut beach because the beach is surrounded by coconut. This beach is located in Badagry, Lagos State  

Millennium Park: is the largest part in the federal capital territory Abuja, the park was inaugurated by Queen Elizabeth II, right now the park is known as relaxation haven and kids paradise.  

Yankari National Park: this park is known for wildlife which is located in Bauchi State; the park has natural warm springs water which is one of Africa ecodestinations.

Challenges of tourism in Nigeria 

Growth, potentials and Socio-economic Impact of Tourism in Nigeria

The tourism sector has witnessed phenomenal growth across the world which has had a symbolic impact on Nigeria; with the launch of 1990 National tourism Policy in a bid to develop its tourism industry. More so, every year substantial percentage of the world population travel on unrestricted movements both within the country and outside it. Indeed, this growth has brought about high employment worldwide, increasing wealth of nations, improving balance of payments and as a veritable tool of human development. An acceptable index for measuring growth of tourism is usually in term of international arrivals and receipts, thus, over the past forty years, global tourism has expanded at an average of 7% a year in arrivals and 12% a year in receipts, a growth record unmatched by any other economic sector (Esu, 2019). This can be analysed within the framework of Hoarrold - Dormarmodel, who saw growth and development as dependent on capital formation. More so, WTO forecast shows that, international tourist arrivals worldwide is predicted to reach 1bn by the year 2010, also receipts are predicted to reach US$1,550. Between 1950 and 1999, movement of person across frontiers exceeded 664mn, while receipts from tourism which dues not include fares paid to corners is also in excess of $455bn representing per annual receipt of US$685. There has been a remarkable expansion in tourism activities aided modern by transportation, growth in human activities and international politics. It has become the source of wealth and economic diversification to Asia, North Africa, Latin America and the Caribbean nations. Although, Europe and America were initially topping the regions, Asia and the pacific religion have dominated for the past 15years. Resent developments by tourists to discover new grounds for fun and excitement would have made Africa and indeed Nigeria very relevance but this is not so and thus, Europe and America has took over the dominance of this industry again. For many centuries, international tourism is an indispensable source of foreign currency earnings. According to the world Tourism Organisation, tourism is one of the top five export categories for 83% of countries and the main source of foreign currency for at least 38% of them. Appendix 3.2 and 3.3 show the growth rates in receipts from international tourism in the different regions of the world as defined by the WTO (see Appendix 3.1.) and their perspective market shares. Thus, Appendix 3.2 shows that in 1985 when the world total receipts was 118.1b. Africa received 2.5b of the figure, Americas received 33.3b, Asia got 15.6b, Europe 63.5b and Middle East 4.2b. The trend continued in 1990, with Europe maintaining a steady growth of 143.5b receipts and a share of 54.4% of world receipt flow, followed by Americas and then Asia with more than double the 1995 figure. However Africa and Middle East marginally increased 1995 to 1998 however, from Appendix 3.2 to 3.3 we can see a remarkable change in the trend of tourists flow. For instance, in 1998, when world receipts were 441.0b, Africa’s share was 9.8b, which was 2.22%. However, the shares of other religions have continued to dwindle. Approximately 15years, percentage receipts in America declined from 28.2% in 1985 to 26.2% in 1998 and European share also reduced from 53.8% to 52.3% in the same period. This decline in their share was quite unbelievable because most crowd-pulling major world events took place in either of the two regions. Atlanta 1996 Olympic games, USA’94 World Cup finals, France’98World Cup finals are examples of those events, which boosted the regional receipts without significant flow over previous years of significance is the average growth rate of the six region within the period. The Middle East, Asia and Africa got the biggest boost with growth rate of 6.9%, 7.0% and 7.02% respectively. Although, the other three regions growth were not bad but Europe and Americas from Appendix 3.3 have shown the world’s leading earners of tourism spending considering individual countries within the regions. Again, Appendix 3.4 have shown the world top earners from international tourism leading by united states, followed by Spain, etc. This is reflecting the fact that closeness to origin of the travelers still matters and the fact that countries in these region have had the time, resources and demand needed to develop their tourism industry. From appendix 3.5 the Americas clearly the unchallenged leader with about 4.8% share of tourism receipts, while Africa’s earning from tourism same year exceeded that of the middle east (23.2b) The significance of these statistics is that it is much cheaper to visit Africa in view of the very weak currencies at the destinations. The North, East and South Africa have reminded the primary destinations. For example, North Africa countries, notably Algeria, Morocco, Sudan and Tunisia took 35.3% of Africa’s share in 1999 whereas 13 countries in West Africa shared only 9.7%. East Africa shared 22.6% and South Africa 30.4%, Thus, these figures portends that Africa is the region of the future world Tourism in Nigeria cannot be an exception. The reasons justifying the statement are as follows;

-The average international tourism are seeking new natural grounds and endowment devoid of man-made as the case in the western world.

- Conflicts and political uncertainties, which have constrained Africa tourism, are beginning to fade away. 

- Countries are achieving independence, absence of apartheid and military dictatorship; and 

- In fact Western Tourist destinations have reached the points of satiety in which the marginal utility of tourism tends to negative both on humans and environment. Therefore, Why not turn to Africa tourist destinations which are largely unused. 

- Nigeria has all the above advantages, hence the need to explore the following tourist attractions in Nigeria.

Socio Economic Impacts Of Tourism

Employment 
Osun State has a growing population and increasing unemployment and hence tourism presents an opportunity to turn the tide of unemployment through the creation of jobs. Johansen (2021) points out that tourism may create three types of employment opportunities: direct, indirect and induced. One of the strongest arguments for tourism development in developing countries is that it creates opportunities for the employment of local people to increase their income. Another important fact is that tourism is a labour intensive industry and this feature has the potential to create enormous employment opportunities for the population of developing countries. The UNWTO (2002) identifies a number of reasons why tourism is particularly good as a vehicle for economic development in developing countries and the LDCs as it employs more local poor people creating changes in existing employment practices.

Investment and Infrastructural Development 

In Osun State there has been significant investment in the development of tourism infrastructure during the last 15 years particularly by private sector. 

Business Linkages and New Business Opportunities 

One of the major outcomes of tourism development in Osun State is the diversification of business and the linkages with the formal tourism sector. Tourism develops new types of opportunities that are created for investments resulting reduced extent of leakages of revenues. In Osun State many new business organizations have been established as a result of tourism development. Apart from the establishment of accommodation services new business organizations have been established to provide services. But it must be mentioned that this expansion of business receive little or no support from government and/or from the international agencies.

Standard of Living 

It is difficult to measure the standard of living of a particular community because the criteria to measure the standard of living varies from country to country. Sometimes quantitative data are used to measure the standard of living of a particular community but in the case of Osun State  it is not possible due to a dearth of relevant information. According to UNDP (2015) standard of living means “the notion of human welfare (well being) measured by social indicators rather than by „quantitative‟ measures of income and production”. Therefore it can be argued that on an individual level, the standard of living can be measured on the basis of quality of life a person enjoys in such areas as housing, food, education, clothing, transportation, and employment opportunities.

2.2
THEORETICAL FRAMEWORK

Self-Expression Theory
Self-expression theory is the relevant theory that is applicable to tourism development and planning. The theory was propounded by Elmer and Bernard (1973). They saw tourism primarily as a result of the drive for self-expression. They further observed that man was perceived, as an active dynamic creature with a need to find outlet for his energy to use his ability and to express his personality.

The specific type of activity that man engages in according to Elmazi(2002) is influenced by such factors as his physiological and anatomical structure, his physical fitness level, his environment, his family and his social background. Mitchell and mason further observed that the wishes of man were influential in shaping tourists attitude and habits.

Based on the assertion by Elmazi (2002) that man engages in tourism for self-expression, it is therefore expedient that tourism sites must be developed to satisfy or to meet the needs of the tourists. Therefore, it is necessary to ensure that tourism potentials in Idanre are improved in terms of environmental landscaping, designing and beautification with the provision of necessary facilities and services so as to ensure maximum satisfaction for the visiting tourist. These features and the provision of efficient transportation infrastructure are the inertia that could enhance the self-expression drive of potential tourists; which is a relevant concept to this study.
2.3 EMPIRICAL REVIEW

Olugbamila etal, (2018) while studying tourism potentials in Nigeria was of the opinion that poor management hindered the development of the tourism industry. He went further that this is evident in the nuclear definition of the role of the three tiers of government and the private sector on the development of tourism. The local government which should have been mandated to cater for local tourism activities was totally neglected. Besides where the federal government decided to collaborate with the state government in the development of certain centres, there has been some bickering and uncoordinated efforts thus leading to conflict and resource mismanagement.

Hohuhotz (2022) in his research work pointed out how tourism industry in developed countries are seen beyond investment and development of physical natural spot. Emphases are being made towards investing and marketing of the cultures, religious and work of arts of the people. He made reference to China on how culture is considered as a living and dynamic product which can be packaged to tourists.
CHAPTER THREE:

RESEARCH METHODOLOGY

3.1
Introduction

In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.
3.2
Research Design

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e., mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.
3.3
Population of the study

According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 

This study was carried out on the assessment of tourism contributions to the socioeconomic development of Osun State. Resident of Erin Ijesha form the population of the study.
3.4
Sample size determination

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.5
Sample size selection technique and procedure

According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.

In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of all the entire population of resident of Erin Ijesha, the researcher conveniently selected 147 out of the overall population as the sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.6 
Research Instrument and Administration

The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.7
Method of data collection

Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.8
Method of data analysis

The responses were analyzed using the frequency and percentage table, which provided answers to the research questions. In analyzing data collected, mean score was used to achieve this. 
3.9
Validity of the instrument

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.10
Reliability Of The Instrument

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.
3.11
Ethical Consideration

he study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

4.1
INTRODUCTION

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of one hundred and forty-seven (147) questionnaires were administered to respondents of which only one hundred and forty-one (141) were returned and validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of 141 was validated for the analysis.

4.2
DATA PRESENTATION
Table 4.1: Demographic profile of the respondents

	Demographic information
	Frequency
	percent

	Gender

Male
	
	

	
	72
	51.1%

	Female
	69
	48.9%

	Age
	
	

	20-25
	33
	23.4%

	26-30
	56
	39.7%

	31-35
	35
	24.8%

	36+
	17
	12.1%

	Marital Status
	
	

	Single 
	56
	39.71%

	Married
	60
	42.55%

	Separated
	15
	10.63%

	Widowed
	10
	7.1%


Source: Field Survey, 2022

Question 1:Is incomes generated through tourism in Osun State? 

Table 4.3:  Respondent on question 1

	Options
	Frequency
	Percentage

	Yes
	70
	50

	No
	36
	25

	Undecided
	35
	25

	Total
	141
	100


Field Survey, 2022

From the responses obtained as expressed in the table above, 50% of the respondents said yes, 25%  respondents said no, while the remaining 25% of the respondents were undecided.

Question 2: Does the educational background of the people of Osun State affect how they benefit from tourism?

Table 4.4:  Respondent on question 2

	Options
	Frequency
	Percentage

	Yes
	65
	46

	No
	36
	26

	Undecided
	40
	28

	Total
	141
	100


Field Survey, 2022

From the responses obtained as expressed in the table above, 28% of the respondents said yes, 26%  respondents said no, while the remaining 30% of the respondents were undecided.

Question 3: Has tourism has tackle the general social economic problem in the economy such as low par capital income and  poverty ?

Table 4.5:  Respondent on question 3

	Options
	Frequency
	Percentage

	Yes
	75
	53

	No
	30
	21

	Undecided
	36
	26

	Total
	141
	100


Field Survey, 2022

From the responses obtained as expressed in the table above, 53% of the respondents said yes, 21%  respondents said no, while the remaining 26% of the respondents were undecided.

Question 4:has  tourism has contributed in reducing unemployment in Osun State.
Table 4.6:  Respondent on question 4

	Options
	Frequency
	Percentage

	Yes
	68
	48

	No
	33
	24

	Undecided
	40
	28

	Total
	141
	100


Field Survey, 2022

From the responses obtained as expressed in the table above, 48% of the respondents said yes, 24%  respondents said no, while the remaining 28% of the respondents were undecided.

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1
SUMMARY

In this study, our focus was on assessment of tourism contributions to the socioeconomic development of Osun State. The study specifically was aimed at highlighting if incomes are generated through tourism in Osun State,  examine, whether or not, educational background of the people of Osun State affect how they benefit from tourism,  investigate whether tourism has tackle the general social economic problem in the economy such as low par capital income, poverty and unemployment and find out whether tourism has contributed in reducing unemployment in Osun State.  A total of 141 responses were validated from the enrolled participants where all respondent are drawn from resident of Erin Ijesha Osun State.

5.2
CONCLUSION

Based on the finding of this study, the following conclusions were made:

Incomes is  generated through tourism in Osun State

The educational background of the people of Osun State affect how they benefit from tourism

Tourism has tackle the general social economic problem in the economy such as low par capital income and  poverty 

Tourism has contributed in reducing unemployment in Osun State.

5.3
RECOMMENDATION

Based on the responses obtained, the researcher proffers the following recommendations:
1. There should be good policies-framework in Nigeria towards the development of rural tourism 

2. Inter- state and intra-state tourism should be encouraged 

3. Rural infrastructure should be revisited among states’ and local government authorities. 

4. Indigenous and local handicrafts should be encouraged among Nigeria youths especially in technical schools.
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APPENDIXE

ASSESSMENT OF TOURISM CONTRIBUTIONS TO THE SOCIOECONOMIC DEVELOPMENT OF OSUN STATE

QUESTIONNAIRE

SECTION A
Gender

Male(     )

Female (     )

Age

20-25 (     )

26-30 (     )

31-35 (     )

36+ (     )

Marital Status

Single (     )

Married (     )

Separated (     )

Widowed (     )

SECTION B

Is incomes generated through tourism in Osun State? 

	Options
	Please tick

	Yes
	

	No
	

	Undecided
	


Does the educational background of the people of Osun State affect how they benefit from tourism?

	Options
	Please tick

	Yes
	

	No
	

	Undecided
	


 Has tourism has tackle the general social economic problem in the economy such as low par capital income and  poverty ?

	Options
	Please tick

	Yes
	

	No
	

	Undecided
	


Has  tourism has contributed in reducing unemployment in Osun State.
	Options
	Please tick

	Yes
	

	No
	

	Undecided
	




