ASSESSMENT OF INTERNET INFILTRATION AND THE ACCEPTION OF TELEVISION STREAMING AMONG STAKEHOLDERS IN SOUTH-WEST NIGERIA
Abstract
Television streaming has come to stay with increase in Internet and broadband penetration. However, for television streaming to be successful, it has to be adopted by the audience. An influencing factor towards adoption could be the demographic dimensions of television viewers. Hence this study examined internet penetration and the adoption of television streaming among stakeholders in south-west Nigeria. Survey research design was adopted; the population comprised all the residents in the south west states. Stratified sampling technique was used to stratify the local governments into metropolitan and non-metropolitan. Subsequently, four local governments were selected randomly from the metropolitan local governments. A sample size of 153 respondents was drawn from twelve wards using judgemental sampling technique. 

CHAPTER ONE

INTRODUCTION

1.1 Background to the Study
Numerous breakthroughs have resulted from advances in computer technology, particularly with the introduction of the Internet. The growth of the Internet is transforming a variety of global industries, including the media sector. Television streaming, the process by which television stations make media material available online, is one of the cutting-edge ways the Internet is being used in the media sector. According to Okoro's definition of technological convergence (2016, p. 4), it is "the ongoing advancement in media technology aimed at bringing about a blend in technologies in the process of message transmission." This implies that computer and television technology will eventually converge, giving rise to television streaming. Gerbarg and Noam (2022) state that television streaming is the "ultimate digital convergence media combining together television, telecommunications, the Internet, and computer applications" on page xxi.

Before the Internet, television stations were constrained by geographic restrictions and the power of the airwaves. Because not all viewers were able to express their ideas or opinions about events occurring in the world, the feedback mechanism for television viewers was also either constrained or delayed. Additionally, viewers of television had access to a restricted number of programs at a certain time. As a result, television viewers often had a small selection of available shows to choose from, and there was no other way to catch up on a show they had missed. However, since they are not constrained by on-air signal or coverage, television streaming offers media companies a venue to reach a bigger audience. As a result, viewers from different locations may access the internet material of television stations. The audience has something to gain by viewing television shows online as well. With the invention of television streaming, viewers may watch their preferred television shows from anywhere in the globe as long as they have an Internet connection. Video on Demand (VoD) television watching on the Internet allows viewers to catch up on missed favorite shows, which lowers the frequency with which viewers miss television programs. The ability to watch television programs while on the go raises television to the level of a mobile media. Viewers may access a television station's website using a laptop or a mobile device.

Ikpe & Olise (2020) and Livingstone (2021) noted that television streaming broadens the area of television coverage and eliminates the geographic signal restriction of a television station by making way for an ever larger audience that transcends limitations of location. Because its feedback mechanism fosters more interaction between media professionals and media audiences, television streaming must be adopted immediately when the media audience migrates from conventional media to the new one. However, Mirza and Beltrán (2020) claimed that high-speed internet technologies should be in place to improve individual usage for a seamless streaming experience. This is accomplished by compressing streaming media apps to work with the end users' Internet access. This suggests that streaming services take the end customers' access to and quality of their Internet link into account.

According to Vliet (2022), the Internet is a worldwide network that allows millions of users to exchange data with a number of networks connected to a single organization. According to Pratama and Al-Shaikh (2022), the Internet is also the "symbol of technological age" (p. The widespread use of the Internet in the twenty-first century has not only led to changes in the media sector but also in every other area of the business. With the invention of radio and television streaming, it may be claimed that Internet technology has altered the face of broadcasting. Broadcasters started streaming their programs online in an effort to take advantage of the Internet's technical advancements and to keep up with the audience's transition to new media. Broadband Internet access must be widely available and reasonably priced in order for viewers to watch television programs online in sync (Gerbarg & Noam, 2022). Although this could be taken for granted in the wealthy nations of the West, for instance, it raises concerns about the infrastructures set up to improve Internet access and connection in a nation like Nigeria.

Internet penetration is the ratio of persons who have access to the Internet to those who do not, which is a key factor in determining how extensively the entire amount of broadband bandwidth is used. Additionally, it gauges the expansion of Internet access in a certain geographic area. According to statistics, more people in Nigeria have access to the Internet than there were 15 years ago. For instance, according to reports from Internet World Stats (2016), Internet Society (2016), and Premium Times (2016), the number of Internet users climbed to 93,524,398 as of August 2016 across both GSM and CDMA networks. Internet users may therefore access the Internet via either the fixed Internet known as the CDMA supplied by telecommunication providers or the mobile Internet platform. Internet users with established Internet infrastructures may now utilize tablets, laptops, smart phones, and other mobile devices with Internet capabilities to access the Internet.

However, research has revealed that respondents' age, education, income, work position, gender, and marital status are among the demographic factors that influence their usage of the Internet and acceptance of television streaming. This prompted Yang and Kang (2016) and Penard, Poussing, Mukoko, and Tamokwe (2017) to conclude that the young, educated, and employed are the main Internet users since they are assumed to have the computer skills required for Internet usage and the acceptance of television streaming. Adopters of television streaming, to some degree, must also have the technical know-how required to operate computer equipment before choosing to watch television programs online. The majority of Internet information is in the English language, according to Viard and Economides (2021), therefore it will be more appealing to people who are educated and can understand the language. The so-called "digital divide," or "the gap between those who have effective access to and use the potential of IT and those who do not," is a result of the demographic factors (Niehaves & Plattfaut, 2015).

Some of the factors affecting Internet use in Nigeria, according to the Internet Society, Nigeria Chapter (2016) and West (2015), include a lack of technical know-how, the high cost of purchasing computer equipment, the high cost of Internet subscriptions, and a negative attitude brought on by security-related problems like cybercrimes when using the Internet. According to West (2015), economic levels are obstacles to using the Internet, and unless low-income workers have access to free goods and affordable gadgets, they may not be able to do so. While data subscriptions may be available, they may not be utilized for television streaming due to the large quantity of data required to view live programs on the Internet. On the other side, costly gadgets and high data costs may work against high income earners' use of the Internet.

1.2 Statement of the Problem

With rising globalisation, stiff competition and technological development, the television industry is not new to changes; it is witnessing transition from analogue to digital and more recently it is undergoing the transformation from delivery of contents on-air to delivery via the Internet. The growth of the Internet over the years paved way for the innovation of delivering television content via the Internet. Statistics published by Nigerian Communications Commission (NCC), (2016) showed that from year 2000 when Internet began to gain ground in Nigeria, Internet users have increased from 78,740 to 93,524,398 in August 2016. This increase has also placed Nigeria as the largest Internet user in Africa, (Abikoye & Salihu, 2016). This is evident as out 182, 202, 000 of Nigerian residents, about half (52.1%) of the population have access to the Internet as at August 2016. With the expansion of Internet access however, there are inadequate Internet infrastructure to sustain the continual growth of Internet access thereby leading to traffic congestion on existing Internet infrastructure; a negative implication for Internet broadband penetration. Internet broadband penetration as at October 2016 according to Executive Vice Chairman of the Nigerian Communications Commission (NCC), Prof. Umar Danbatta, it is projected that Internet broadband penetration would be at 30 percent by 2018. As a bid to further increase broadband access, Globacom (GLO) network in April 2016 and MTN Nigeria in October 2016 joined other Internet service providers such as Smile Communications, Spectranet, IPNX and Swift networks that have rolled out the 4G LTE technology in Nigeria. Presently, Globacom covers only subscribers in Lagos State and MTN covers Lagos, Abuja and Port Harcourt. While this is a notable development in Internet access, the 4G wireless technology has little significance on Internet broadband penetration until 4G can spread across the country.

In addition, National Broadband Plan (2013) acknowledged that the high cost of Internet access remains a fundamental reason why Internet is not available in every home. One of the reasons given for the high cost of Internet data is a result of monopoly in the telecommunication industry and regulation of data prices by NCC. But deregulation of the data prices by the NCC in October 2015 and removal of data floor price led telecommunication industries to set their own data prices. This has resulted in the reduction of data subscription cost. Airtel Nigeria was the first to reduce its cost of data subscription in May 2016, subsequently, other competitors followed suit. For instance, in May 2016 a thousand naira could buy more data than it could in 2015. Though this is a landmark achievement, large amount of data which is proportionally expensive is still needed to watch television programmes. Furthermore, the proposed communication tax in the heat of the present economic recession in Nigeria has implication for broadband access, cost of data subscription and television streaming.

While 4G wireless network is expected to provide wireless download speeds of about 1Gbps in local area network (LAN) and 100 Mbps in wide area network (WAN) which is about 260 times greater than 3G wireless networks (Akintoye, 2013) 4G network is not evenly distributed. These existing challenges of Internet penetration can mitigate the extent to which television stations can actively get involved in live streaming of programmes because it is paramount for television operators to have access to steady broadband facilities. In addition, with low speed Internet connectivity, poor existing Internet infrastructure and digital divide in rural and urban centers (ITU, 2015; Mirza and Beltrán, 2014; Maciejewski, Fischerand Roginska, 2014), television stations may find it challenging adopting television streaming. As such, how readily accessible are television live and on-demand streams to Internet users and to what extent do respondents have the necessary computer literacy skills needed to adopt television streaming? With audience shift to new media technologies as a result of its interactivity and enhanced feedback, do they find television streaming easy to adopt and useful especially with the size of data subscription which is proportionally costly to watch television programmes online? Past studies on new technology often approach it from the economic and technological side while consumers’ needs which determine the success of television streaming is often neglected (Yang & Kang, 2006). More so, studies have shown that demography of audience such as income, age, gender and educational status go a long way in influencing Internet usage.

These questions demand answers because television viewing is shifting from the confines of the sitting room to anywhere as long as the viewer is connected to the Internet (ITU, 2015). While developing countries are still striving to adopt television streaming which is Internet driven, non- ubiquitous broadband Internet connectivity will negatively impact smooth access to television streaming of programmes which may further discourage Internet users from watching television programmes on television stations’ websites. Based on the above, the researcher studied the influence of Internet penetration on the adoption of Television Streaming among stakeholders in selected states in South-West Nigeria.

1.3 Objective of the Study

The general objective of this study was to find out  internet infiltration and the acception of television streaming among stakeholders in south-west Nigeria. The specific objectives are to:

1. determine the level of Internet penetration in South-West Nigeria;

2. determine the extent to which residents in South-West Nigeria watch television programmes on television stations’ websites;

3. examine the extent to which computer literacy skills promote residents’ adoption of television streaming in South-West Nigeria;

4. determine the extent to which perceived ease of use facilitates residents’ adoption of television streaming in South-West Nigeria;

5. examine the extent to which Ease of use promote residents’ adoption of television streaming in South-West Nigeria;

6. explore the challenges militating against residents’ adoption of television streaming in South-West Nigeria;

7. establish the extent to which selected television stations in South-West Nigeria have the appropriate technology to develop live streams;

8. ascertain the frequency of uploads of daily live or on-demand programmes on the Internet by selected television stations in South-West Nigeria;

9. find out challenges militating against television stations’ adoption of television streaming in South-West Nigeria;

10.find out the significant difference in adoption of television streaming by demographic characteristics across residents in South-West Nigeria

1.4 Research Questions

1. What is the level of Internet penetration in South-West Nigeria?

2. What is the extent to which residents in South-West Nigeria watch television programmes on television stations’ websites?

3. What is the extent to which computer literacy skills promote residents’ adoption of television streaming in South-West Nigeria?

4. To what extent does perceived ease of use facilitates residents’ adoption of television streaming in South-West Nigeria?

5. How does Ease of use promote residents’ adoption of television streaming in South-West Nigeria?

6. What are the challenges militating against residents’ adoption of television streaming in South-West Nigeria?

7. To what extent do selected television stations in South-West Nigeria have the appropriate technology to develop live streams?

8. How often do selected television stations in South-West Nigeria upload their daily programmes live on the Internet?

9. What are the challenges militating against television stations’ adoption of television streaming in South-West Nigeria?

10. What is the significant difference in adoption of television streaming by demographic characteristics across residents in South-West Nigeria?

1.5  Hypotheses

H1 Availability of Internet Infrastructure significantly influences residents’ adoption of television streaming

H2 Access to the Internet significantly influences the adoption of television streaming by residents in South-West Nigeria

H3 Broadband Penetration significantly influences adoption of television streaming among residents in South-West Nigeria

H4 The cost of data subscription significantly influences residents’ adoption of television streaming

H5 Internet Penetration when moderated by attitude of residents in South-West Nigeria significantly influences their adoption of television streaming

H6 Demographic characteristics significantly influence residents’ adoption of television streaming

H7 Computer literacy skills significantly influences residents’ adoption of television streaming in South-West Nigeria.

H8 Perceived Usefulness significantly influences respondents’ adoption of television streaming in South-West Nigeria.

H9 Ease of Use significantly influences residents’ adoption of television streaming in South-West Nigeria.

H10There is a significant difference in adoption of television streaming by demographic characteristics across residents in South-West Nigeria.

1.6 Significance of the Study

This study examined the extent to which Internet Penetration influenced the adoption of television streaming among stakeholders in South-West Nigeria. Television in Nigeria is recently gaining ground and as such, few studies have measured the extent to which Internet Penetration influences the adoption of television streaming. As such, the findings of this study would therefore be of immense benefits to the researcher as it would enable the researcher to expand the frontier of research in the field of television streaming. It would also provide empirical data for other researchers upon which further studies on New Media and Information and Communication Technologies in Nigeria could be conducted. Data from this study would also enrich the data bank of International Telecommunications Union (ITU) regarding Internet penetration in South-West Nigeria. This would provide ITU with statistical figures that could be used in ascertaining Internet penetration in Nigeria.

This study would be beneficial to Nigerian Communications Commission (NCC), National Broadcasting Commission and Internet Service Providers as it would show the extent to which Internet access have penetrated the studied areas. At the same time, the findings from the study would provide data on the challenges stakeholders encounter in accessing the Internet and reveal the extent to which the demographic characteristics of respondents influences the Internet penetration. This information would therefore aid NCC and Internet Service Providers on the need to improve on existing communication policies that will improve Internet infrastructure in the country. This in turn would enhance Internet access, pave way for high speed Internet connectivity and reduce the cost of Internet access.

It would also help television stations to know the access and adoption pattern of television streaming among Internet users. It would also help television stations to know how study participants view the concept of television streaming. Findings would also help television stations to discover the challenges that Internet users encounters while trying to view streamed contents on their websites and to improve on those areas in order to pave way for a good streaming experience.

1.7 Scope of the Study

This study on influence of Internet Penetration on the adoption of Television Streaming among stakeholders had South-West Nigeria as its focus. The stakeholders involved in this study were residents aged 18 and above and television stations in South-West. Ages 18 years and above were considered for this study because it is the standard age for adulthood and independence to a large extent. In addition, in the cultural context of Nigeria, children below the age of 18 years are largely dependent and under control mechanisms that are put in place by parents and guardians to regulate what they watch.

Out of the six states in South-West Nigeria, two states were selected using the simple random sampling technique. On the other hand, three television stations were selected from three states in South-West- one federal government owned television station, one state owned and one privately owned television station. This study was from January 2016 to January 2017. This is to ensure that literature consulted is in tandem and within the period in which data was collected.

South-West Nigeria was chosen for this study because fibre optics cables that supply West Africa Aggregation of broadband infrastructure is in the West Coast of Nigeria. This suggests that the West have access to infrastructure than other geographical zones and thus Internet access is expected to be more prominent in the West.

1.8 Operational Definition of Terms

Internet Penetration: Internet Penetration refers to the spread of Internet.  It means the extent to which study participants in South-West Nigeria have access to the Internet. Internet Penetration however is a latent variable as it is made up of several other variables and as such cannot be measured directly.  As such, Internet Penetration which is the independent variable was determined by

X= Independent variable

X1= the number of study participants that access the Internet,

X2= availability of Internet Infrastructure

X3= Broadband Internet connection

X4= Cost of Access

Adoption: In this context, adoption is the dependent variable and is classified into two. First is adoption on the part of television stations which is the use of television streaming as a means of distributing media content to viewers via the Internet. This was measured by the frequency in which television stations upload their television programmes on the Internet. Secondly, for South-West residents who are Internet users, adoption refers to viewing television programmes on selected television stations via the Internet. This was measured by the rate at which Internet users go to television stations’ websites to watch their favourite programmes.

Influence: This refers to the extent to which Internet penetration determine stakeholders’ adoption of television streaming. This was measured using stakeholders’ access to Internet infrastructure, frequency of television stations’ streaming and frequency of audiences’ adoption of television streaming.

Residents: These are people from 18 years and above living in the selected streets across the selected wards.

Television Streaming: This involves the ability of selected terrestrial television stations to make their programmes available live or on demand online to their viewers. This is a manifest variable and as such was measured directly. Television streaming also refers to Internet television and used interchangeably in the context of this study.

Stakeholders: Stakeholders for the purpose of this study are residents in South-West Nigeria, Chief Engineers in NTA Ibadan, Television Continental and Lagos State Television.

Internet Infrastructure: This refers to the existing Internet equipment that are in place to enhance Internet access, such as fibre optics cables, Internet routers, wireless spectrum, electricity and computer devices. This was also measured through the channels with which respondents gained access to the Internet, either through wireless telephone technology (3G or 4G on GSM, Wi-Fi) and Wired Telephone technology such as cable Internet connection.

Broadband Penetration: This refers to the availability of high speed Internet access that enables Internet users to view television programmes on television stations websites in real time at a minimum speed of 1.5 Mbit/s”.

Attitude: This is the perception and disposition of respondents towards television streaming. It is a moderating variable in this context and was measured by physical reasons such as lack of interest about television streaming, beliefs, likeness and readiness to adopt television streaming.

Access to the Internet: This means ways through which Internet is made available to the respondents. This was measured using individual or organisational subscription patterns- different types of bouquet data subscription available on selected telecommunication Internet service providers and the frequency of subscription by respondents. This was measured daily, weekly, monthly and by the size of data bundle subscribed to.

Metropolitan: These are Local Government areas that are urban in nature with characteristics and features of urban settlement such as high concentration of small and medium scale enterprises. They are industrialised by nature. The residents of these local government areas have the likelihood to possess the technological know-how to operate computer devices and have essential social services.

Non Metropolitan: These are Local Government areas that by nature have less urban settlements and have two or more of the following characteristics: core traditional areas, dilapidated buildings, poor sanitation, inadequate health facilities, slum settlements, high level of illiteracy and low level of socio-economic activities.

CHAPTER FIVE

LITERATURE REVIEW

Theoretical Framework

The study is anchored on the Unified Theory of Acceptance and Use of Technology (UTAUT) model, propounded by Venkatesh, Morris, Davis and Davis(2003) as a way of having an elaborate information communication technology model. The theory holds that performance expectancy, effort expectancy, social influence, and facilitating conditions are direct determinants of behavioural and usage intention towards information communication technology while gender, age, experience, and voluntary use are the four moderating factors influencing the four constructs. This, according to Atakiti, Adekoya, Ogunwemimo (2019) imply that with the presence of broadband penetration and ease of use in adopting television streaming, demographic dimensions such as socio economic status, age, education and gender will further influence the decision to adopt television streaming.

As such this study proposes that individual’s demographic factors such as age, gender, education, income, and technological background serve as predictors of television streaming. This approach is different from how demographic factors were used in the UTAUT model, where they were tested as facilitating conditions, whereby their moderating effect were tested on the adoption of technology. It is the view of this paper that demographic factors play a significant role in the adoption of television streaming. These factors need to be isolated and tested separately in order to ensure that the hypothesised predictive effectiveness is not being affected by other predictors or factors; which may be the case if used as moderators. Consequently, this paper justifies its approach with the need to assess the direct predictive powers of demographic dimensions on the adoption of television streaming.

Growth of Television Streaming
For most of the twentieth century, the available means of watching television were through over-the-air broadcasts and cable signals. With broadcast television, an antenna picks up radio waves to transmit pictures and sound to your television set. Cable wire television on the other hand connects to a set-top box or to TV itself. The wires run from a house to the nearest cable television station, which acts as one big antenna. Advances in technology are however changing the broadcast industry. The Internet has been available for a long period of time with industries tapping into the opportunities it provided. The world's first live streaming event,as reported by The Guardian (2016),was in September 1995 when ESPN Sports Zone streamed a live radio broadcast of a baseball game between the Seattle Mariners and the New York Yankees to thousands of its subscribers worldwide using cutting-edge technology developed by a Seattle-based start- up company named Progressive Networks. Television on the Internet was slow to take off because of copyright and piracy concerns coupled with the fact that few viewers had sufficient bandwidth (space on the wires bringing content into people’s home). The development of video compression software and broadband penetration in later years enabled the broadcast industry to begin television streaming. Television on the Internet was heralded by the 2006 announcements by three major broadcast networks in the United States; ABC, NBC and Fox.

This development led Deloitte (2015) to observe that media consumption across the globe is increasingly happening in digital formats on the Internet. The reason adduced to this is the rapid growth of the Internet and broadband technology coupled with proliferation of computer devices across the globe. Indrawati and Kusumoaji (2015) emphasised the importance of Internet penetration in the broadcast industry before it can embark on streaming services. While there are several religious institutions and new generation online based televisions that have gone into full-fledged streaming services as a major means of reaching their audiences, some of Nigeria’s terrestrial television stations are not yet viable in television streaming while a few are partially into television streaming adopting mostly the Video on Demand (VoD) streaming technology. Examples of religious institutions that have their live streaming television platforms are: Africa Christian Broadcasting Network (ACBN) is Africa’s official Christian Television Station. According to ACBN (2016), it is the most watched and the fastest growing faith based channel transmitting quality Christian programmes live from their world studio in Lagos, Nigeria to nations of Africa, America, Canada, Australia, Asia and Europe with 24 hours, 7 days a week live stream in real time. Mercy Television, Dove Television, Chosen Television, MFM Television and Emmanuel.tv are also examples of religious institutions that broadcast live and video on demand streaming services on deliverance and prophetic ministry to the members.

An example of Internet based television streaming service in Nigeria is the Ndani TV powered by Guaranteed Trust Bank Plc. Ndani TV provides entertainment from Kenya’s own Silicon Valley, the beautiful South African coats, to Nigeria’s vast entertainment landscape. It has variety of rich content from best Nollywood as well as the classics, exclusive interviews and backstage access to Africa’s largest fashion events as well as features on the continent’s most beautiful destinations and the most exciting sport interviews and analysis (Ndani TV, 2016). Other Internet based television stations in Nigeria are Cool TV, Planet TV, Wazobia Television, TV 360 Nigeria, Koga Television and Hip Television (Live from Naija, 2016)

Among the terrestrial television stations in Nigeria, Channels Television was the first to adopt television streaming. The relevance of television streaming was seen in the way Channels adopted it for the coverage of the 2015 and 2019 general elections in Nigeria. The international and national audiences both within and in diaspora were able to keep a tab and watch the proceedings live from the station’s streaming site. Other television stations that provide streaming services on the Internet to some extent are: African Independent Television (AIT), Silverbird Television, Television Continental (TVC), Galaxy Television, NTA News 24, Independent Television (ITV, Benin) and Murhi International Television (MITV).

Demography and Adoption of Television Streaming
Digital divide is a social issue referring to a gulf between those who have access to the computer and the Internet and those who do not have the access. Internet allows people, businesses and governments to transform the ways they communicate and engage with one another but some parts of the population are still excluded from using it. Digital divide is characterized by demography such as age, income, education and socio-economic status. According to Niehaves and Plattfaut (2014), access to mobile and Internet is concentrated among wealthier, urbanized citizens, than lower income citizens, and those in rural or semi-urban regions.

As such, while Internet and broadband penetration is improving in Nigeria, its wide adoption and utilisation remain unevenly distributed. This is notably attributed to three key drivers of broadband adoption: literacy, age and income, National Broadband Plan (2013). According to Mcconnaughey, Neogi, Goldberg and Brocca (2013) demographic dimensions and geographical location of people lowers the adoption rates among rural, low-income, less- educated, and older individuals. The findings of Penard, Poussing, Mukoko and Tamokwe (2013) in a survey using 2,650 individuals that are representative of the population in Douala, Limbe and Buea in Cameroon also attest to the above assertions as it was reported that Internet users in Cameroon comprises mostly of the young, educated and emplored while the probability of using the Internet is higher in males (53.2%) and among those that are digital literates. In addition, Internet usage patterns vary among age groups; the younger generation uses it more for leisure while the older generation uses the Internet to gather information. The study of Falzon (2016), using an online survey questionnaire that was distributed amongst all the students at the University of Malta, found that respondents were watching more television on their new media devices when compared to watching television through the conventional television sets.

Yang and Kang (2006) exploring factors influencing Internet users’ adoption of Internet television using a sampling of 1, 492 respondents from two metropolitan areas in Taiwan (Taipei and Kaohsiung) with the highest Internet penetration rate found that demographic variables of gender (B=0.068, t=2.700, p<0.001) and income level (0.116, t= - 4.555, p<0.001) significantly predicted consumers’ adoption of Internet television. On the other hand, educational level (0.049, t=1.894, p>0.05) and age (0.005, t=0.189, p>0.05) were not significant predictors of consumers’ adoption of Internet television. This is likely so because the researchers recruited 98.9% of the respondents to be 15 to 29 years (millennials) of age on the basis that they constitute 77% of Taiwan Internet users and 89% of the total population were undergraduates. This may have also accounted for the reason income was a predictor of Internet television adoption as almost all the respondents (81.6%) earned below NTD$10,000 and a very few (14.8%) earned between NTD$10,001 and 20,000. In addition females (52.3%) were more than the males and the coefficient indicates that females were less likely to adopt Internet television. The reason for this was justified based on the fact that males in Taiwan were taught and expected to be technologically inclined than their female counterparts.

Consumer Lab study (2015) using online interview from 20, 000 respondents aged 16 to 69 across 20 markets in Brazil, Canada, China, Colombia, France, Germany, Greece, Ireland, Italy, Mexico, Portugal, Russia, Spain, South Korea, Sweden, Taiwan, Turkey, UK, Ukraine and the US further reveals that 82% within the ages of 60 to 69 years old prefer the

traditional television while those between ages 16-34 spend 53% of their television viewing time on their smartphones, tablets and laptops. In another related study conducted Terragon (2014) disclosed that an average Nigerian Internet user spends 3 hours surfing the net. In addition, Terragon (2014) revealed that 78% of Internet users in Nigeria are between the ages of 19 and 35 and that 45 percent of Nigerian netizens are students. This is probably so because majority of students are mostly referred to as digital natives coupled with the fact that they surf the Internet for research.

In a study by Digital Demography survey (2016) in the US employing an online survey among 2,205 US consumers focusing on four generations in six age groups; Millennials (1983-2001), Generation X (1982-1966), Baby

boomers (1965-1947) and the matures (1946 and older), it was reported that smartphones remained the most valued device across all the generation as at 2015, followed by the laptop computer. Deloitte (2015) report also agrees with the above survey as it was also reported that among digital devices, mobile devices especially the smartphone is the preferred medium of consuming online media. According to Deloitte (2015):

The smartphone market has seen an unprecedented growth in the last 5 years. Smartphone devices across the globe grew at a CAGR of 17%

as compared to 9.5% growth in all mobile devices. Smartphones crossed 2 billion mark in 2014 and are expected to reach 4.6 billion by 2019 (p. 5.)

With rise in smartphone competition from key players in the industry, consumers can choose their devices from an increasing list of manufacturers at constantly decreasing prices and choose their connectivity from a bouquet of offers with constantly decreasing prices.

Pew Research (2015) report further reveals the growing preference of smartphones and tablets in accessing the Internet. This was revealed in the report based mostly on telephone interviews conducted March 17 through April 12, 2015, among a national sample of 1,907 adults aged 18 and older living in all 50 U.S. states and the District of Columbia. Of these respondents, 672 were interviewed on a landline telephone, and 1,235 were interviewed on a cell phone, including 730 who had no landline telephone. Of the full sample, 1,612 are Internet users, 68% of adults have smart phones and 45% have tablet computers. Also, 86% of those ages 18-29 have a smartphone, as do 83% of those ages 30-49.

A survey conducted among 1146 adults using broadband in United States of America by (TDG Research, 2016) showed that younger adults preferred streaming services to

traditional television. 66.3 percent of those aged 18-24 and 61.8 percent of those aged 25-34 chose streaming services while 70 percent of ages 35 and above still prefer the traditional television to viewing streams on the Internet. Similarly, Pew Research 2017) revealed that six-in-ten of those ages 18 to 29 (61%) adopts television streaming compared to 31 percent who watch television programmes via cable or satellite subscriptions in the United States. These findings suggest and give credence to the fact that the millennial adapt to the many technologies that the Internet has to offer than the older generation.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1
Introduction
In this chapter, we would describe how the study was carried out.

3.2
Research design

It is a term used to describe a number of decisions which need to be taken regarding the collection of data before they are collected. (Nwana, 1981). It provides guidelines which direct the researcher towards solving the research problem and may vary depending on the nature of the problem being studied. According to Okaja ( 2003, p. 2),” research design means the structuring of investigation aimed at identifying variables and their relationship, it is used for the purpose of obtaining data to enable the investigator test hypothesis or answer research question by providing procedural outline for conducting research”. It is therefore, an outline or scheme that serves as a useful guide to the researcher in his efforts to generate data for his study.

This cross-sectional study used mixed methods (both quantitative and qualitative). It is used to obtain the peoples opinion through questionnaire.

3.3
Research settings

This study was carried out in all the south west states.

3.4
Sources of Data
The data for this study were generated from two main sources; Primary sources and secondary sources. The primary sources include questionnaire, interviews and observation. The secondary sources include journals, bulletins, textbooks and the internet.
3.5
Population of the study

A study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description (Udoyen: 2019). In this study the study population covered all the  Six states (6) in South-West Nigeria; these were Ekiti, Lagos, Ogun, Ondo, Oyo and Osun .

3.6
Sample size determination/technique

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Prince Udoyen: 2019). In this study, The multi-stage sampling technique was adopted because of the complexity of the population under study. Using the fishbowl method, Oyo and Ogun states were randomly selected out of the 6 states in South-West Nigeria. Subsequently, the local governments in the two states were stratified into two groups of metropolitan and non- metropolitan. The classification was informed by the focus of this study which required that for any form of adoption of television streaming, the audience will have some level of Internet access, hence the study focused on the urban areas. In addition, studies have revealed that Internet access in the rural areas is still very poor with the absence of fibre optic cables that connect to the rural areas. Going a step further, two local governments were randomly selected out of the metropolitan local governments identified from each state.

Subsequently, 12 wards were proportionally and randomly drawn from Abeokuta South, Sagamu, Ibadan North West and Oluyole local government areas of Ogun and Oyo states respectively. The selected wards in each of the
selected local governments were further broke into streets and roads where applicable. Using judgemental sampling technique total of 153 sample size was drawn.
3.8
Instrumentation 

This is a tool or method used in getting data from respondents. In this study, questionnaires and interview are research instruments used. Questionnaire is the main research instrument used for the study to gather necessary data from the sample respondents. The questionnaire is structured type and provides answers to the research questions and hypotheses therein.

This instrument is divided and limited into two sections; Section A and B. Section A deals with the personal data of the respondents while Section B contains research statement postulated in line with the research question and hypothesis in chapter one. Options or alternatives are provided for each respondent to pick or tick one of the options.

3.9
Reliability

The researcher initially used peers to check for consistence of results. The researcher also approached senior researchers in the field. The research supervisor played a pivotal role in ensuring that consistency of the results was enhanced. The instrument was also pilot tested.

3.10
Validity

Validity here refers to the degree of measurement to which an adopted research instrument or method represents in a reasonable and logical manner the reality of the study (Udoyen: 2019). Questionnaire items were developed from the reviewed literature. The researcher designed a questionnaire with items that were clear and used the language that was understood by all the participants. The questionnaires were given to the supervisor to check for errors and vagueness.

3.11
Method of Data Collection 
The data for this study was obtained through the use of questionnaires administered to the study participants. Observation was another method through which data was also collected as well as interview. Oral questioning and clarification was made.

3.12
Method of Data Analysis

The study employed the simple percentage model in analyzing and interpreting the responses from the study participants while the hypothesis was tested using chi-square.

3.13
Ethical consideration

The study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of hundred and fifty three (153) questionnaires were administered to respondents of which one hundred were returned. The analysis of this study is based on the number returned.

4.1
DATA PRESENTATION

Table 4.1: Demographic data of respondents

	Demographic information
	Frequency
	percent

	Gender

Male
	
	

	
	60
	60%

	Female
	40
	40%

	Religion
	
	

	Christian
	55
	55%

	Muslim
	45
	45%

	Age
	
	

	25-30
	30
	30%

	31-40
	25
	25%

	41-50
	10
	10%

	50+
	35
	35%

	Family Economic Status
	
	

	Very High
	24
	24%

	High
	32
	32%

	Very Low
	21
	21%

	Low
	23
	23%


Source: Field Survey, 2021

ANSWERING RESEARCH QUESTIONS

Question 1:  What is the level of Internet penetration in South-West Nigeria?

Table 4.2: Respondent on question 1

	Options
	Frequency
	Percentage

	High
	58
	58

	Low
	20
	20

	Undecided
	22
	22

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 58 respondents constituting 58% said high. While 20 respondents constituting 20% said low. The remaining 22 respondents representing 22% said no.

Question 2: What is the extent to which residents in South-West Nigeria watch television programmes on television stations’ websites?

Table 4.3: Respondent on question 2

	Options
	Frequency
	Percentage

	High extent
	60
	60

	Low extent 
	19
	19

	Undecided
	21
	21

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 60 respondents constituting 60% said high extent. 19 respondents constituting 19% said low extent. While the remain 21 respondents constituting 21% were undecided.

Question 3: What is the extent to which computer literacy skills promote residents’ adoption of television streaming in South-West Nigeria?

Table 4.4: Respondent on question 3

	Options
	Frequency
	Percentage

	High extent 
	56
	56

	Low extent 
	21
	21

	Undecided
	23
	23

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 56 respondents constituting 56% said high extent. 21 respondents constituting 21% said low extent. While the remain 23 respondents constituting 23% were undecided.

Question 4: To what extent does perceived ease of use facilitates residents’ adoption of television streaming in South-West Nigeria?

Table 4.5: Respondent on question 4

	Options
	Frequency
	Percentage

	High
	61
	61

	Low
	17
	17

	Undecided
	22
	22

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 61 respondents constituting 61% said high. 17 respondents constituting 17% said low. While the remain 22 respondents constituting 22% were undecided.

Question 5: How does Ease of use promote residents’ adoption of television streaming in South-West Nigeria?

Table 4.6: Respondent on question 5

	Options
	Frequency
	Percentage

	Very easy
	60
	60

	Not easy
	20
	20

	Undecided
	20
	20

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 60 respondents constituting 60% said Very easy. 20 respondents constituting 20% said not easy. While the remain 20 respondents constituting 20% were undecided.

Question 6:  What are the challenges militating against residents’ adoption of television streaming in South-West Nigeria?

Table 4.2: Respondent on question 6

	Options
	Frequency
	Percentage

	Cultural Barriers
	48
	48

	Infrastructure Challenge
	30
	30

	Fraud and Security Concern
	22
	22

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 48 respondents constituting 48% said Cultural Barriers. While  22 respondents constituting 22% said Fraud and Security Concern. The rest said its the challenge of Fraud and Security Concern.

Question 7: To what extent do selected television stations in South-West Nigeria have the appropriate technology to develop live streams?

Table 4.3: Respondent on question 7

	Options
	Frequency
	Percentage

	High extent
	60
	60

	Low extent 
	19
	19

	Undecided
	21
	21

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 60 respondents constituting 60% said high extent. 19 respondents constituting 19% said low extent. While the remain 21 respondents constituting 21% were undecided.

Question 8: How often do selected television stations in South-West Nigeria upload their daily programmes live on the Internet?

Table 4.4: Respondent on question 8

	Options
	Frequency
	Percentage

	Very often 
	56
	56

	Not often 
	21
	21

	Undecided
	23
	23

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 56 respondents constituting 56% said very often. 21 respondents constituting 21% said not often. While the remain 23 respondents constituting 23% were undecided.

Question 9: What are the challenges militating against television stations’ adoption of television streaming in South-West Nigeria?

Table 4.5: Respondent on question 9

	Options
	Frequency
	Percentage

	High financial requirement
	61
	61

	 Inadequate regulatory framework
	17
	17

	Infrastructure Challenge
	22
	22

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 61 respondents constituting 61% said High financial requirement to set up television streaming. 17 respondents constituting 17% said  Inadequate regulatory framework. While the remain 22 respondents constituting 22% said Infrastructure Challenge is the major challenge militating against television stations’ adoption of television streaming in South-West Nigeria .

Question 10: Is there significant difference in adoption of television streaming by demographic characteristics across residents in South-West Nigeria?

Table 4.6: Respondent on question 10

	Options
	Frequency
	Percentage

	Yes 
	60
	60

	No 
	20
	20

	Undecided
	20
	20

	Total
	100
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 60 respondents constituting 60% said yes. 20 respondents constituting 20% said no. While the remain 20 respondents constituting 20% were undecided.
TESTING OF HYPOTHESIS

H1 Availability of Internet Infrastructure significantly influences residents’ adoption of television streaming

H2 Access to the Internet significantly influences the adoption of television streaming by residents in South-West Nigeria

H3 Broadband Penetration significantly influences adoption of television streaming among residents inSouth-West Nigeria

H4 The cost of data subscription significantly influences residents’ adoption of television streaming

H5 Internet Penetration when moderated by attitude of residents in South-West Nigeria significantly influences their adoption of television streaming

H6 Demographic characteristics significantly influence residents’ adoption of television streaming

H7 Computer literacy skills significantly influences residents’ adoption of television streaming in South-West Nigeria.

H8 Perceived Usefulness significantly influences respondents’ adoption of television streaming in South-West Nigeria.

H9 Ease of Use significantly influences residents’ adoption of television streaming in South-West Nigeria.

H10There is a significant difference in adoption of television streaming by demographic characteristics across residents in South-West Nigeria.

Hypothesis One: Availability of Internet Infrastructure significantly influences residents’ adoption of television streaming

Table 4.2.2: Chi-Square test showing relationship between Availability of Internet Infrastructure and television streaming
	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	19.284a
	1
	.000

	Continuity Correctionb
	17.931
	1
	.000

	Likelihood Ratio
	19.894
	1
	.000

	Fisher's Exact Test
	
	
	

	Linear-by-Linear Association
	19.178
	1
	.000

	N of Valid Cases
	100
	
	


DECISION RULE: 

X2 = 19.284, df (c-1, r-1) = 1, n = 100, p = .000 at 0.05 level of significance. 

The influence of Availability of Internet Infrastructure on residents’ adoption of television streaming was investigated using Chi-Square Test. The result from this investigation proved that Availability of Internet Infrastructure influences the residents’ adoption of television streaming. 
Hypothesis Two:  Access to the Internet significantly influences the adoption of television streaming by residents in South-West Nigeria

Table 4 Chi-Square test result showing relationship between Access to the Internet and adoption of television streaming by residents in South-West Nigeria

	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	94.550a
	1
	.000

	Continuity Correctionb
	91.525
	1
	.000

	Likelihood Ratio
	119.828
	1
	.000

	Fisher's Exact Test
	
	
	

	Linear-by-Linear Association
	94.033
	1
	.000

	N of Valid Cases
	100
	
	


DECISION RULE: 

X2 = 94.550, df (c-1, r-1) = 1, n = 100, p = .000 at 0.05 level of significance. 

The influence of Access to the Internet on the adoption of television streaming by residents in South-West Nigeria was investigated using Chi-Square Test. The result from this investigation proved that Access to the Internet influences the adoption of television streaming by residents in South-West Nigeria. 

Hypothesis Three: Broadband Penetration significantly influences adoption of television streaming among residents in South-West Nigeria.

Table 4 Chi-Square test showing relationship between Broadband Penetration and adoption of television streaming among residents in South-West Nigeria

	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	159.548a
	1
	.000

	Continuity Correctionb
	148.038
	1
	.000

	Likelihood Ratio
	91.463
	1
	.000

	Fisher's Exact Test
	
	
	

	Linear-by-Linear Association
	158.676
	1
	.000

	N of Valid Cases
	100
	
	


DECISION RULE: 

X2 = 159.548, df (c-1, r-1) = 1, n = 100, p = .000 at 0.05 level of significance. 

The influence of Broadband Penetration on the adoption of television streaming among residents in South-West Nigeria was investigated using Chi-Square test. The result from this investigation established that Broadband Penetration influences the adoption of television streaming among residents in South-West Nigeria. 

Hypothesis four: The cost of data subscription significantly influences residents’ adoption of television streaming

Table 4.4: Chi-Square test showing relationship between The cost of data subscription and residents’ adoption of television streaming

	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	19.284a
	1
	.000

	Continuity Correctionb
	17.931
	1
	.000

	Likelihood Ratio
	19.894
	1
	.000

	Fisher's Exact Test
	
	
	

	Linear-by-Linear Association
	19.178
	1
	.000

	N of Valid Cases
	100
	
	


DECISION RULE: 

X2 = 19.284, df (c-1, r-1) = 1, n = 100, p = .000 at 0.05 level of significance. 

The influence  cost of data subscription on residents’ adoption of television streaming was investigated using Chi-Square Test. The result from this investigation proved that cost of data subscription influences the residents’ adoption of television streaming. 

Hypothesis five: Internet Penetration when moderated by attitude of residents in South-West Nigeria significantly influences their adoption of television streaming

Table 4 Chi-Square test result showing relationship between Internet Penetration and adoption of television streaming

	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	94.550a
	1
	.000

	Continuity Correctionb
	91.525
	1
	.000

	Likelihood Ratio
	119.828
	1
	.000

	Fisher's Exact Test
	
	
	

	Linear-by-Linear Association
	94.033
	1
	.000

	N of Valid Cases
	100
	
	


DECISION RULE: 

X2 = 94.550, df (c-1, r-1) = 1, n = 100, p = .000 at 0.05 level of significance. 

The relationship between Internet Penetration and adoption of television streaming was investigated using Chi-Square Test. The result from this investigation proved that Internet Penetration when moderated by attitude of residents in South-West Nigeria significantly influences their adoption of television streaming. 

Hypothesis six: Demographic characteristics significantly influence residents’ adoption of television streaming.

Table 4 Chi-Square test showing relationship between Demographic characteristics and residents’ adoption of television streaming
	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	159.548a
	1
	.000

	Continuity Correctionb
	148.038
	1
	.000

	Likelihood Ratio
	91.463
	1
	.000

	Fisher's Exact Test
	
	
	

	Linear-by-Linear Association
	158.676
	1
	.000

	N of Valid Cases
	100
	
	


DECISION RULE: 

X2 = 159.548, df (c-1, r-1) = 1, n = 100, p = .000 at 0.05 level of significance. 

The relationship between Demographic characteristics of residents and residents’ adoption of television streaming was investigated using Chi-Square test. The result from this investigation established that Demographic characteristics of residents influences residents’ adoption of television streaming.

Hypothesis seven: Computer literacy skills significantly influences residents’ adoption of television streaming in South-West Nigeria

Table 4.2.2: Chi-Square test showing relationship between Computer literacy skills and residents’ adoption of television streaming in South-West Nigeria
	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	19.284a
	1
	.000

	Continuity Correctionb
	17.931
	1
	.000

	Likelihood Ratio
	19.894
	1
	.000

	Fisher's Exact Test
	
	
	

	Linear-by-Linear Association
	19.178
	1
	.000

	N of Valid Cases
	100
	
	


DECISION RULE: 

X2 = 19.284, df (c-1, r-1) = 1, n = 100, p = .000 at 0.05 level of significance. 

The relationship between Computer literacy skills and residents’ adoption of television streaming in South-West Nigeria was investigated using Chi-Square Test. The result from this investigation proved that Computer literacy skills significantly influences residents’ adoption of television streaming in South-West Nigeria. 
Hypothesis eight: Perceived Usefulness significantly influences respondents’ adoption of television streaming in South-West Nigeria

Table 4 Chi-Square test result showing relationship between Perceived Usefulness of television streaming and adoption of television streaming in South-West Nigeria

	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	94.550a
	1
	.000

	Continuity Correctionb
	91.525
	1
	.000

	Likelihood Ratio
	119.828
	1
	.000

	Fisher's Exact Test
	
	
	

	Linear-by-Linear Association
	94.033
	1
	.000

	N of Valid Cases
	100
	
	


DECISION RULE: 

X2 = 94.550, df (c-1, r-1) = 1, n = 100, p = .000 at 0.05 level of significance. 

The relationship between Perceived Usefulness of television streaming and adoption of television streaming in South-West Nigeria was investigated using Chi-Square Test. The result from this investigation proved that Perceived Usefulness significantly influences respondents’ adoption of television streaming in South-West Nigeria. 

Hypothesis nine : Ease To Use significantly influences residents’ adoption of television streaming in South-West Nigeria.

Table 4 Chi-Square test showing relationship between Ease To Use and adoption of television streaming in South-West Nigeria

	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	159.548a
	1
	.000

	Continuity Correctionb
	148.038
	1
	.000

	Likelihood Ratio
	91.463
	1
	.000

	Fisher's Exact Test
	
	
	

	Linear-by-Linear Association
	158.676
	1
	.000

	N of Valid Cases
	100
	
	


DECISION RULE: 

X2 = 159.548, df (c-1, r-1) = 1, n = 100, p = .000 at 0.05 level of significance. 

The relationship between Ease To Use and adoption of television streaming in South-West Nigeria was investigated using Chi-Square test. The result from this investigation established that Ease To Use significantly influences residents’ adoption of television streaming in South-West Nigeria.

Hypothesis Ten

There is a significant difference in adoption of television streaming by demographic characteristics across residents in South-West Nigeria..

	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	60
	33.33
	26.67
	711.2889
	21.134

	No
	20
	33.33
	-13.33
	-177.6889
	-5.33

	Undecided
	20
	33.33
	-13.33
	-177.6889
	-5.33

	Total
	100
	
	
	
	10.47


Source: Extract from Contingency Table

X2 = ∑ (fo – fe)2/fe = 10.47
Fe=  60+22+20        =   33.33

              
                3
Degree of freedom = (r-1) (c-1)




    


(3-1) (2-1)




   


(2)  (1)




      


 = 2

At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.

Findings

The calculated X2 = 10.47 and is greater than the table value of X2 at 0.05 significant level which is 5.991.
Decision

Since the X2 calculated value is greater than the critical table value that is 10.47 is greater than 5.991, the alternate hypothesis which states that There is a significant difference in adoption of television streaming by demographic characteristics across residents in South-West Nigeria. is accepted and the null hypothesis which states that There is no significant difference in adoption of television streaming by demographic characteristics across residents in South-West Nigeria. is rejected.

CHAPTER FIVE

Conclusion and Recommendation

From the findings of this study, it was concluded that demographic status of respondents had individual significant influence on the adoption of television streaming. It was further noted in the study that there is a significant difference in the pattern of adoption of television streaming by demographic dimensions of respondents, except for gender which indicated a similar pattern of adoption in both male and female respondents. In addition, it was surmised that the millennial and digital migrants are the major adopters of television streaming as they are the major users of information technologies. The study thus recommended that television stations should also take into cognisance the differences in the patterns of adoption across age groups and states and design contents that will meet the needs of the different age categories and geographical locations of the intended audiences. 
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QUESTIONNAIRE

Question 1:  What is the level of Internet penetration in South-West Nigeria?

	Options
	(TICK)

	High
	

	Low
	

	Undecided
	


Question 2: What is the extent to which residents in South-West Nigeria watch television programmes on television stations’ websites?

	Options
	(TICK)

	High extent
	

	Low extent 
	

	Undecided
	


Question 3: What is the extent to which computer literacy skills promote residents’ adoption of television streaming in South-West Nigeria?

	Options
	(TICK)

	High extent 
	

	Low extent 
	

	Undecided
	


Question 4: To what extent does perceived ease of use facilitates residents’ adoption of television streaming in South-West Nigeria?

	Options
	(TICK)

	High
	

	Low
	

	Undecided
	


Question 5: How does Ease of use promote residents’ adoption of television streaming in South-West Nigeria?

	Options
	(TICK)

	Very easy
	

	Not easy
	

	Undecided
	


Question 6:  What are the challenges militating against residents’ adoption of television streaming in South-West Nigeria?

	Options
	(TICK)

	Cultural Barriers
	

	Infrastructure Challenge
	

	Fraud and Security Concern
	


Question 7: To what extent do selected television stations in South-West Nigeria have the appropriate technology to develop live streams?

	Options
	(TICK)

	High extent
	

	Low extent 
	

	Undecided
	


Question 8: How often do selected television stations in South-West Nigeria upload their daily programmes live on the Internet?

	Options
	(TICK)

	Very often 
	

	Not often 
	

	Undecided
	


Question 9: What are the challenges militating against television stations’ adoption of television streaming in South-West Nigeria?

	Options
	(TICK)

	High financial requirement
	

	 Inadequate regulatory framework
	

	Infrastructure Challenge
	


Question 10: Is there significant difference in adoption of television streaming by demographic characteristics across residents in South-West Nigeria?

	Options
	(TICK)

	Yes 
	

	No 
	

	Undecided
	


