ASSESSMENT OF AUDIENCE PERCEPTION OF MEDIA COVERAGE OF FEBRUARY 2023  PRESIDENTIAL ELECTION

ABSTRACT

This study aims to analyse the audience's view of media coverage of the February 2023 Presidential election, with a specific focus on the South-East geo-political zone as a case study. Nevertheless, the scope of the research study was limited to the five South-East states of Abia, Imo, Enugu, Anambra, and Ebonyi in order to gather diverse perspectives from the populace regarding the manner in which the presidential election held in February 2023 was conducted. The primary discoveries of this research investigation indicate that political parties and officials engaged in the practise of giving bribes to voters in order to secure their support for their favoured candidates. Furthermore, it was seen that numerous political parties engaged in the practise of coercing individuals to provide them permission to cast their votes during the election. The necessary population samples were surveyed using questionnaires. The researchers conducted interviews with the audience and proceeded to gather, analyse, and interpret the data. The employed methodology involved the utilisation of percentage-based analysis. The collected data was organised into tables. The conclusion and recommendation were derived from the analysis of the collected data. In conclusion, it can be deduced from the analysis that the electoral commission should prioritise the implementation of extensive voter education initiatives aimed at enlightening the general public about the consequences that await individuals who engage in electoral misconduct. Once more, it is imperative for election officials to actively promote and uphold the principles of incorruptibility, diligence, and abstention from accepting bribes.

CHAPTER ONE INTRODUCTION

Background to the Study

Development in all its ramifications is a product of peace. Society without unity, peace and understanding between and among its inhabitants cannot boast of development. Peace is integral and very central to the development of any nation. Development is simply an increase, improvement, and growth for the better. Development is a self-generating and self-sustaining phenomenon. Therefore, development is conceived in human term as the maximum satisfaction of basic human needs of adequate and decent food, water, electricity, shelter, education, modern social infrastructural facilities (Development administration, 1998, Yunusa & Okene, 2008).

The word ‗media‘ comes from the plural of the Latin word medium and it is used as a collective noun to refer to television, radio, newspapers, magazines, films, the international networks (internet) etc. The media, in both specific and general terms (the Newspapers, Television, Magazine, radio, social media and the internet as a whole) has always played and is still playing very prominent role in national growth and development. Media helps to develop societies by gradually changing and making them to become more advance, greater, stronger, larger, successful and impressive entities.

Apparently, media exert a powerful influence on its audience, their actions and inactions; also exert same on the perceptions of the world around them. The role of the media is to report and disseminate authenticated and objective information. This information must be factual, accurate and balanced and fair representation of divergent views, to allow the audience or larger public to make well-informed choices (Coffman et. al, 2006) and judgment. The media plays a wide range of roles in our lives. Some of these roles are constructive and some are destructive.

Media is often described as a double-edged sword. When employed positively, media can become an instrument of conflict resolution and a catalyst for peaceful change. However, when employed as a means to propagate intolerance and hatred, and to incite violence, media becomes a negative force among efforts to foster peace (Coffman et. al, 2006). It has remained an indisputable fact that the mass media or media of mass communication are among, if not the most effective and powerful means of disseminating information all over the world. Countries that are seen to be powerful or developed are perceived as such, largely owing, among other things, to the powerful media they possess and control (Bello, 2005:177).

Media owners and professionals decide what they think the public or some target audience want to see and hear. A common journalistic principle is: ―If it bleeds, it leads.‖ That means violent conflict will be headline news, not news of cross-cultural dialogue and understanding. The media mostly covers conflict, not peace building. This tendency to cover conflict and violence distorts reality and leads many people to think that conflict is pervasive and peace is abnormal. History has shown that the media can incite people toward violence. Hitler used the media to create an entire worldview of hatred for Jews, homosexuals, and other minority groups. Rwanda‘s radio RTLM urged listeners to pick up machetes and take to the streets to kill what they called ‗the cockroaches.‘ Broadcasters in the Balkans polarized local communities to the point where violence became an acceptable tool for addressing grievances. The media‘s impact on the escalation of conflict is more widely recognized than the media‘s impact on peace building (Bratic and Schirch, 2007).

Journalism does not need justification for its existence. Its service to society is justification in itself. Journalism can not only help to distribute information but also counter hate-speech and create an environment of balanced opinions, and information equilibrium. For

the media it can be problematic to find a balance between preventing harm caused by speech and protecting individual expression. Being able to find this balance however is important especially in conflict situations. Responsible journalism does not just re-publish press releases but is truly concerned with a truthful, balanced and fair account of events (Kuusik, 2010). In order to achieve this journalists have to stay clear of judgemental representations and describe reality without embellishment. If democracy is to work properly, society needs access to news and information; analysis of the status quo, debate, practical information and exchange as well as entertainment are needed and provided by the media (Kuusik, 2010).

Experience has shown that mass media in Nigeria since independence have dissipated much of its energies in creating political dichotomy among diverse ethnic nationalities rather than building consensus, broadening policy dialogue, raising aspirations, setting agenda as well as widening the horizon of the membership of Nigeria society. The facts remains that, most media operators, proprietors and practitioners in Nigeria have not only grossly mislead, misdirected and misapplied media resources but have also failed to bring the good potentials offered by the mass media to bear on national development (Okoye, 2009:321).Whatever the society in which the media operates, certain basic factors are responsible in the way they influence changes and development. Every medium has a message, it has a target audience, it aims at influencing changes and decisions, and it also influences attitudes, perceptions and general behaviour.

A professional and vigorous media is a very central component for stable plural democracies. As the fourth-estate of the realm; the media acts as agenda setter, gatekeeper, peace promoter, watchdog, policy maker, diplomat and the guardian of interest. Revealing abuses of state authority and defending the democratic rights of citizens. In this regard, it is assumed that

strong and well-grounded democracies are less prone or vulnerable to conflict (ISAI/ IMS, 2004:9). Thus, conflict is the source of a vigorous and dynamic society. A society without stress, internal tension, rivalries, disputes, or discords seems to be unimaginative, uncreative, and unproductive (Nwanko & Nzelibe, 1990:253).

Conflict is an inescapable factor in human life. According to Imoh (2008:33) it is neither a positive nor a negative phenomenon. It exists in various forms and intensities between persons, groups, and nations. The complex and heterogeneous nature of individual attitudes, behaviours, and perceptions precipitates the human inability to coexist without conflict. Conflict may be either beneficial or destructive to the people and communities involved. But whatever the outcome of a conflict, the process assumes a dynamic path which, in retrospect, provides avenues to knowledge enrichment and experience acquisition for dealing with future events (Nwanko & Nzelibe, 1990:253). According to a recent finding, ―at least one fifth of humanity lives in countries experiencing significant violence, political conflict, insecurity and societal fragility. Such conditions form a major obstacle to development, with lasting implications for societal well-being. No country affected by violence or fragility has achieved a single MDG target. Countries with major violence have poverty rates more than 20 percentage points higher than the average‖ (Preis and Mustea, 2013:2).

Conflicts do occur at various levels and in various forms. According to Adeyanju (2004:70), these levels include intrapersonal, interpersonal, intra group, inter group, intra organizational, inter organizational. On the basis of their causes and effects, conflicts may be classified as communal, institutional, ethnic, family, gender, intergenerational, interpersonal, intra and inter group, labour, armed, environmental, technological and personality. Conflict can be seen as positive because it can lead to positive result, changes or decisions that lead to

improved relationships between two conflicting entities or parties involve in the conflict. Many scholars and researchers agreed that conflict is a severe form of crisis (Gusau, 2005:17), and looking from the realist lens inter-group or intra- state, conflicts are inevitable. This is essentially because the state is made up of groups that are defined by, among other variables, ethnicity, religion, politics, class, socio-economic problems and aspirations. These groups, as in the case of this study are heterogeneous with competing and consequentially, conflicting interests and values. Besides, society is dynamic and changes -weather economic, political or social- all these are major sources of conflict (Gusau, 2005:17).
Journalism can play a role in escalating conflicts, which also demonstrates the potential for positive purposes. The media have the power to defuse tensions before they even reach a critical point and keep a critical eye on government, opposition and society. Apart from international media covering conflicts, local media are a recognized part of society with the ability to accelerate and magnify fears or reduce them. By supplying credible information and reaching a large audience, the media help in managing conflicts and promoting democratic principles. In the aftermath of a conflict, reconciliation and societal development can be encouraged as well.

Statement of the Research Problem

The nature of political disorders/competition in Nigeria has reached the stage of mass participation among the bulk of Nigerians who are not literate in the acquisition of education, but that does not mean they are by any means of no political weight. This frequent occurrence of ethno-religious crises has remained a source of concern to the government and the citizenry.

According to Abah, Okwori, and Alubo (2009), Kaduna experienced 24 Muslim- Christian conflicts between 1977 and 2002. The conflicts of 2000 were particularly bitter, resulting from an attempt to introduce Sharia law as a governing principle in the state. The accusations are always borne out of misperception as well as misconception of the role of the media in the society. There is also the lack of sufficient and accurate, independent and balanced coverage by the media in the society. The lack of professionalism in the media has seemingly fuelled rumours and misperception in conflict times with often disastrous consequences. This research seeks to identify the crucial role media can play in preventing or reducing conflict in our society. Religious leaders, conflict and peace mediators or managers have for too long neglected the role the media can play in society before, during and after any violent conflict by exposing to the society the risk of such conflicts which are often avoidable and their pains mitigate able. There is a serious need for re-awakening in Nigeria on insecurity due to careless, inconsiderate and insensitive role of media in our society.
Objectives of the study

The main objective of this study is to examine the Analysis Of Audience Perception Of Media Coverage Of February 2023  Presidential Election.

The specific objectives for this study are therefore:-

To find out the extent of audience exposure to media messages on conflict management and reconciliation.

To determine the perception of general audience on the role of media in conflict management and reconciliation.

To investigate the extent to which both local and foreign media of communication impact on conflict, peace and reconciliation.

To examine the perception of pressmen, religious leaders, peace and conflicts practitioners on the role of the media in conflict management and the implication of such conflicts to security and national development.

To provide recommendations on the best media practice(s) during any violent conflict.

Research Questions

The aim and objectives will be achieved through the use of the following research questions.

What is the extent of audience exposure to media messages on conflict management and reconciliation?

What has been the general audience perception of the role of media in conflict management and reconciliation?

What is the impact of local and foreign media of communication on conflict, peace and Reconciliation?

How do pressmen, religious leaders, peace and conflict practitioners perceive the role of the media during conflicts management and what could the implication of such conflict to security and national development?

Significance of the Study

The study is significant because it exposes the value of communication on our social, economic and political life and provides information for managing conflicts in our societies. Media contents on conflicts management is hoped to influence positive social behaviour change in the interaction and attitude of individuals or groups in any given society by trying to influence positive societal values and development. The perception of the media and its content/ messages is a prerequisite to achieving peace and conflict reconciliation.

This study examines the roles of the media, before, during and after the 2023 Presidential elections and is hoped to contribute to body of literature on audience, perception, communication, media, conflict study and conflict management, electoral process and also election violence because it explored the positive and negative roles of media in election process, democracy and national development.

One of the significance of this study is that it will provoke further researches or studies on communication, perception and media in the field of peace building, conflict resolution and reconciliation by exploring the underlying causes and effects of such conflict and at the same time serve as a reference point in terms of awareness of literature and theories that support genuine media and conflict management practice, its experiment and where we are presently.

This Research also exposes the grave and negative implication of violent political, ethno- religious and socio-economic conflicts on security and national development. It will also add to the existing body of knowledge on perception of communication and their possible influences on attitudes and behaviour change.

Scope of the Study

Obviously, the topic is very wide in its scope; therefore, analysis was limited only to perception study of the audience on the role media in conflict management and reconciliation in the given area, South-east states. Media is a very broad term which cannot easily be discussed in any given research of this nature with limited time and scope.   This study focuses on the perception of audience of mass media messages (readers, listeners and viewers of national and international Newspapers, Radio and Television stations) on conflict management and reconciliation as it relates to Nigeria in general and South-east states in particular.

The attempt by various media to report conflict in an objective, balanced and unbiased manner was examined. However, due to the limited time and resources only issues relating to the subject were discussed. This study focus primarily on the perception of the audience on the role of media of communication in conflict management and reconciliation, the types of messages communicated during conflicts, and the reaction of audience to such messages during and after the 2023 post elections in South-east states..

Justification for the Study

The world has shrunk and no doubt we are in the global village as was earlier predicted by Marshall McLuhan in the 1960s. It is interesting to note that beyond the ordinary value of information, democracy cannot thrive without free and independent media of communication to provide checks and balances to institutions and governments at all levels. Likewise, the media cannot be effective in maintaining peace and preventing conflict if they are not responsible by being free from all sorts of sensationalism, propaganda and biases in their coverage of events or situations. In post conflict situations and peace building, reconciliation is a key component, a key element in preventing the recurrence of violent conflict. Recognizing the importance of the emerging conflict prevention paradigm, this study examines the utility of reconciliation processes in areas of latent or potential conflict for preventing conflict manifestation.

Since independence in 1960, Nigeria has witnessed several ethnic and religious disturbances, which are so devastating and have resulted in colossal loss of lives and massive

destruction of property. Recently, after 2023 general elections some states were terribly affected by political cum religious violence. These have ravaged the societal wellbeing of Nigeria and the study was necessitated, as it focus more on finding and suggesting long-term and feasible solutions for conflict management and reconciliation.

Definitions of Terms

Audience: Audience includes all those who are actually reached by particular media content or media ‗channels‘. Audience can be defined according to the relevant media and content or in terms of their social composition, location or time. The audience can exist as an imagined 'target' or intended group of receivers. Media audiences are not fixed entities and may only be known after the event as statistical abstractions (e.g. 'the rating'), with a known probability of recurrence.

Conflict management: this refers to intervention or efforts towards preventing the escalation and negative effects, especially violent ones, of on-going conflicts. These conflicts will then are reduced, curtailed, downgraded, coped with, especially since conflict are hardly completely resolved.

Conflict: Spanler and Burgess (2005:1) States that conflict" involve deep- rooted moral or value differences, high-stake distributional questions, such as who dominate whom, fundamental human psychological needs for identity, security and recognition are often an issue as well, adding that "people will not compromise fundamental values".

Media effect: is the consequences or outcomes of the working of, or exposure to mass media, weather with intention or not. They can be sought at different level of social analysis. There are many types of effect, but it is usual to distinguish at least between effects that are behavioral, attitudinal (or affective) and cognitive.

Media messages: persuasive messages targeted at various groups through communication forms. Media: The media includes all the media organizations, such as television, radio, and newspapers that provide news and information for the public, or audience.

Mitigation: Conflict is considered as part of human nature that we are all likely to live with throughout our lifetime, as individuals and as groups. The word mitigation is derived from the verb mitigate. The ordinary dictionary meaning of the word mitigates means to moderate (a quality or condition) in force or intensity.

Perception: De Vito (1986) defined perception as "the process of becoming aware of objects or events from the senses".

Prevention: Prevention is better than cure‖ is a popular adage. The word prevention, derived from the root word prevent, is to keep something from happening or occurring altogether, especially by taking precautionary actions.

CHAPTER TWO LITERATURE REVIEW

Introduction

A substantial amount of available literatures were reviewed for the study. Several definitions have been given to media of communication. The media is taken to refer to both the print (newspapers, journals or magazines) and the electronic (television, radio, C.D, internet and mobile phones) media. Pressmen, journalists, media men, media practitioners or experts were used interchangeably.

Development is a multidimensional concept, and the links and relative priorities among its various dimensions are debated. In economic terms, development is often understood as sustained high growth rates or the transformation of agrarian economies into industrialized systems of production. Social development is typically taken to mean poverty reduction and improvement in education and health.

Development and communication are two terms heavily loaded with different conceptions and a richness of uses and functions shaped by their various theoretical underpinnings. Such richness often leads to ambiguities and a lack of clarity that affects the field of development communication. The wide range of interpretations of key terminologies and the rapid evolution of some concepts have led to inconsistencies in the way basic terms are understood and used. As far as its definitions are concerned, they usually consist of general statements (Kaul, 2023:2). Thus, the communication media, in the context of development, are generally used to support development initiatives by the dissemination of messages that encourage the public to support development-oriented projects (Kaul, 2023:2). Schramm (1964) argues that, the media entice people to change. However, media can only do so much when it

comes to influencing people in making major attitudinal change. He discusses campaigns on agriculture, health, literacy and formal education using mass media (Schramm, 1964).

The news media thrive on conflict. This according to Gilboa (2009:97), the lead story for most news programmes is typically the most recent and extreme crime or disaster. Conflict attracts viewers, listeners, and readers to the media; the greater the conflict the greater the audience, and large audiences are imperative to the financial success of media outlets. Therefore, it is often in the media's interest to not only report conflict, but to play it up, making it seem more intense than it really is. Long-term, on-going conflict-resolution processes such as mediation are not dramatic and are often difficult to understand and report, especially since the proceedings are almost always closed to the media. Thus, conflict resolution stories are easily pushed aside in favour of the most recent, the most colourful, and the most shocking aspects of a conflict. Groups that understand this dynamic can cater to it in order to gain media attention.
Roles of the Media in our Contemporary World

Media as the Fourth Estate of the Realm

The Fourth Estate is a phrase which refers to the profession of Journalism. The phrase according to Carlyle,(1905p:349) was attributed to Edmund Burke when he said that ―there were Three Estates in Parliament; but, in the Reporters‘ Gallery yonder, there sat a Fourth Estate more important than they all…‖

It was therefore derived from the old English idea of three Estates: the Lords Spiritual, the Lords Temporal and the House of Commons. The notion that the media is the Fourth Estate rests on the idea that the media‘s function is to act as a guardian of public interest, and as a watchdog on the activities of government. Burke asserted that the power of the press was at least equal to that of the other three ―estates of the realm‖ –lords, commons and clergy. It became a

conventional term for journalists in their role as reporters of and watchdog of government (McQuail, 2005:555). The media are therefore important components of the checks and balances that form part of modern democracy. Only through the media can the governing communicate with the governed or rulers to the ruled in any mass sense.

The media as the fourth estate of the realm after the executive, legislature and judiciary, can therefore be seen as an arm of government charged with the constitutional responsibilities of educating, informing and entertaining the public. In their role of the Fourth Estate, the media guarantee the accountability of government officials and defend public interests. In modern interpretation of the Fourth Estate, the media are seen as the fourth ―power‖ which checks and counterbalances the ―powers‖ of executive, legislature and judiciary.

Media as Information Provider and Interpreter

Information according to McQuail (2005:558) in a broad sense is the content (messages) of all meaningful communication. This includes opinions as well as reports about the facts of the world. The media provide people with important information about their environment (e.g. political, cultural, social issues) and respond to more imminent problems (weather, traffic, natural catastrophes, etc.). At least in part, people make decisions about whether to choose political leaders to vote for in elections, and judge other groups in society based on the media. The media interpret events beyond our physical realm and help us make sense of them. With the improvement of technologies and the advancement of new media such as the internet, media plays an increasingly more prominent role in our daily communication, interactions and entertainment.

Media as Agenda Setter

Agenda setting is a process of media influence (intended or unintended) by which the related importance of news events, issues or personages in the public minds are affected by the order of presentation (or relative silence) in news reports. It is assumed that the more the attention given to a topic by the media, the greater is the importance attributed to it by the news audience (Mc Quail, 2005:548). The media influence is not on the direction of opinion but only on what people think about. This concept according to Mc Quail is been mainly applied especially to political communication and elections campaign (2005:548).

This function is one of the most important of the media. It is defined as the process whereby the media determine what we think and worry about. The effect of agenda-setting is epitomized in the famous Cohen‘s(1963) quote that the press ―may not be successful much of the time in telling people what to think, but it is stunningly successful in telling its readers what to think about.‖ McCombs and Shaw (1977:5) pointed out that, there is abundant evidence that editors and broadcasters play an important role as they go through their tasks in deciding and publicizing news. The concept of agenda setting is for the press to selectively choose what we see or hear in the media.

Media as Gatekeeper

Gate keeping is the controlling of a strategic portion of a channel, so as to have the power of decision over whether whatever is flowing through that channel will enter the group or not. In other words, it involves a series of checkpoints that the news has to pass through before it gets to the public. Through this process many people have to decide whether or not the news is to be seen or heard.

Gate keeping according to McQuail (2005:556) is a general term for the role of the initial selection and later editorial processing of events reports in news organizations. News media have to decide what ‗events‘ to admit through the ‗gates‘ of the media on the grounds of their news

‗worthiness‘ and other criteria. Gatekeepers of the media are message filters, and they include reporters, writers, editors, commentators, producers, presenters, directors, proprietors and even government officials. The concept involves every aspect of message selection, handling and control.

The media sets agenda, filters issues and tries to maintain a balance of views. Media like to portray themselves as ‗accurate, balanced and fair,‘ even when they privately seek to promote a particular ideological interest or set of ideas and limit the public‘s exposure to a wide array of information.

Media as Watchdog

Closely linked to the gate keeping role of the media is their watchdog role. The media are traditionally the watchdog of democracy, which is also linked to their status as the fourth estate. The key assumption of the media as watchdog is that they speak for the people, represent the interests of the people, and serve as checks on the government. In today‘s politics and society at large, media is essential to the safeguarding transparency of democratic processes. This is often called its ‗watchdog‘ role. Transparency is required on many levels including for access to information; accountability and legitimacy of individuals, institutions and processes themselves; and for rightful participation and public debate (http://indianstrategicknowledgeonline.com).

The media acts as a third party ‗watchdog‘ that provide feedback to the public on local problems. Media can bring hidden stories out into the public. Investigative reports can surface public problems.

Analyzing the role of media, Schuepp (2000:6) identifies the responsibilities of a watchdog, thus:

A watchdog has to protect his owner, give him security and react to possible outside interference with the rights of his owner.

The watchdog has to know his loyalties therefore the media have to be loyal to the society, because they are the watchdog of society and not of government.

Anybody who threatens democracy, freedom of speech, the basic rights of the people, should be attacked by the watchdog.

According to Kovach (1998), watchdog journalism at its best helps alert a community to changing circumstances affecting their lives. He further notes that the watchdog role goes beyond a simple journalism of witness: …embedded in each watchdog story are the elements of disclosure and judgment, which often point to victims and wrongdoers. By probing below and beyond surface information, by challenging assumptions and assertions, the reporting invites a civic judgment (Kovach, 1998).

Media as Public Educator

Media educates through the transmission of voter information in an electoral process. This might be through direct negotiation with Electoral Bodies and NGOs for broadcast of educational material. It also happens indirectly. For example, when media report on an electoral event, details such as the location of voting sites, the necessity of voter registration, how the count will be conducted, and so forth, may be provided to the audience. This is one reason why it is very important for the electoral body (INEC) to be communicating frequently with all media, providing them with the necessary facts and figures to ensure accurate reporting (www.aceproject.org/1998-2014).
Media also play an important analytical role, which enhances their ability to play their other roles, as watchdogs, forums for debate, and so on. For example, if media simply re-post or re-broadcast an electoral body (INEC or SIEC) press release, transmission of information to the electorate may still warrant useful, but lacking in scope and context. Without analysis of the press release in relation to on the ground events, results, or opposing opinions, for example, the information received by the media audience is one-dimensional. In ensuring that the public has the level of informational detail required to make informed choices or action, media utilize various tools of analysis (www.aceproject.org/1998-2014).
Conflict, Social Change and the Human Society

The word conflict has its origin from the 15th century Latin word ―conflictus", being the past   participle   of   ―confligrie",   which   basically   means   to   strike   together",   or   fight,   or confrontation among parties whose means or ends are incompatible. However, modern usage,
―conflict" has been broadened to assume multi-disciplinary dimension, cutting across the fields of English language, politics, military, psychology, sociology, administration and literature (Antigba, 2005:147).

Although conflict is a normal part of organization life, providing numerous opportunities for growth through improved understanding of the insight, there is a tendency to view conflict as a negative experience caused by difficult circumstances. According to Best (2004), conflict is defined as the pursuit of incompatible interest and goals by different groups. He advances further that it is an inevitable part of human existence which manifested itself in form of incompatibility of objectives.

Consensus is achieved by scholars that conflict is an inevitable part or process of social life. It is a continuing reality of social existence. Necessarily, conflict involves two or more

parties that have, or perceive incompatibility in either interests and or values, or in strategy of achieving the ends desire (Akpuru-Aja, 2007 in Thomas 2023:28). From the beginning of time and society, the efforts of men have been directed towards attempts at making society a congenial place to live, where everyman is free to pursue his life ambition under the rule of law, thereby making it possible for people to have a good life. Good life on its own, conjures a measure of confusion in terms of what it means to different people. In spite of man‘s efforts to achieve a type of sanity that is capable of making the world a comfortable place to live, bumps, crevices and puddles are found everywhere. These destruction are caused by actions as well as inactions of men and which are of different magnitudes, if not properly managed, could snowball into severe misunderstandings, hostilities, skirmishes, conflicts and end up ultimately in wars with their devastating consequences on lives and property, good governance, prosperity, growth and development (Ekeli, 2008:336).

Man as a gregarious animal is naturally predisposed to live in groups, communities and societies. From the cradle to the Stone Age, man had sought to live and interrelate with fellow men. This gregarious instinct in man finds its expression in association of man with woman to form a family; also in association of man with fellow man to institute social order within clans, villages and communities. Furthermore, with the progressive development of productive forces and consolidated refinement of the relations of production, this gregarious instinct in man expanded and found fullest expression in the revolutionalization of the communication instruments. Thus, man as a social animal expresses both individual and group solidarity, which constantly interrelate to produce a given social order within a given social environment (Thomas, 2023:29).

The history of human society is a process of tension and conflicts. Social change is not a smooth orderly progression, which gradually unfolds in harmonious evolution, instead a society proceeds from contradictions built into it, which are source of tension and ultimately the source of open conflicts and radical change (Kurfi, 2008:392). Many social scientists hold that periods of change—be it economic growth or decline, political transitions, or social innovation—are associated with conflict. Existing institutions come under pressure and may be unable to control or integrate new forces, demands, and collective actors. Change is likely to be uneven and to create a sense of relative deprivation, injustice, and threat among the losers.

Ekeli, (2008:336) maintains that ―as long as people live on the face of the earth, there are bound to be one form of conflict or the other, and in so far as there are conflicts, people must make efforts to resolve such conflicts if they cannot be avoided, because often times, conflict might be a necessary step in the dynamic match of society from one stage to another in its development‖ (2008:336).
Kurfi, (2008:392) argues that:

Conflict brings about change in the sense that it prevents the ossification of social system by exerting pressure for innovation and creativity; it also prevent habitual accommodations from freezing into rigid mold and hence progressively impoverishing the ability to react creatively to novel circumstances.

The clash of values and interest, the tension between what is and what some groups or individuals feel ought to be the conflict between vested groups and new strata demanding their share of wealth, power and status are all productive of social vitality (2008:392). Conflict is generally understood to mean tension between opposing views, interests, or wills. Conflicts may or may not involve violence, even if we allow for the many meanings of ‗violence‘. The most obvious and common sense meaning conflict is physical violence.

Communication, Conflict and Development

Conflict is the opposite of development—Conflict is development in reverse. According to a report of World Bank Researchers on civil wars, the study concluded that when development succeeds, countries become safer; when development fails, countries experience greater risk of being caught in a conflict trap (Collier et al. 2003). At first glance, this seems persuasive. Wars and other forms of conflicts destroy lives, property, and the environment. As such, it is

‗development in reverse‘. Most recent conflicts, moreover, have taken place in poor countries in Africa, Asia, and Latin America. Western Europe and North America—by most accounts the richest and most developed countries in the world—have experienced very little war since World War II. The Balkan wars in the 1990s appeared to many as a shock, a gust from a past it was assumed Europe had left behind. On closer examination, however, the picture is not so simple. Violence may set back ‗development‘, but it also may sweep away older structures and make way for change.

From the earliest history of human existence, conflicts have been a recurrent development. This situation is largely so because the factors that precipitated conflicts in any conceivable manifestation are inherent in man. However, suffice it to say that the interaction between man and his environment has tendered to have an impact on the manifestation of conflicts. In other words, development refines and defines conflicts. This explains why in the advanced societies of North America and Western Europe, primordial issues like religion, ethnicity and indigene settler syndrome have been largely overcome (Antigha, 2005:156).

Today, there is a general consensus that media can play a significant role in conflict situations, not only in provoking hate and killing, but also in promoting conflict resolution, management and reconciliation. Theoretically, conflict and peace share the same platform in media discourses, since reporting conflict also means finding alternative constructive solutions.

The nature of the post election crisis in South-east states is captured in Goodhand &Humle‘s (1999) definition of conflict. The authors define conflict as a struggle between individuals or collectives, over values or claims to status, power and scarce resources in which the aims of the conflicting parties are to assert their values or claims over those of others (1999:13). The post election crisis more or less emerged from a struggle for power, with each party pursuing an agenda that would bring it closer to controlling resources. On the other hand, the authors see peace-building as a promotion of institutional and socio-economic measures to address the underlying causes of conflict.

The digitization of the news industry, which has led to a compression of time and space, means we see news images of demonstrations, riots or coups within minutes of these occurring in the streets of major towns and cities. These images not only inform global audiences, but may instigate further campaigns of violence at home. As a result, the media's reporting of a conflict became central to the unfolding of the conflict itself. While technology has reduced the tyranny of distance, the commercial realities of news gathering have also affected the reporting of conflicts (Harris, 2004). Reliable, accurate and objective media, whether mainstream, alternative or traditional /non conventional can both help to prevent and resolve conflict through the automatic functions of responsibly disseminating information, acquiring knowledge and furthering awareness, promoting participatory and transparent governance, and also address perceive grievances.

Media, Conflict and National Development

Media‘s role in national development can be analyzed from political, economic and social perspectives. In the political sphere, media‘s role can be found in the areas of democracy and good governance, political transparency, foreign policy, human rights, war on terrorism, and

public relations. In the economic sphere, media can play their role in the areas of economic policy and growth, economic empowerment, business and investment, (http://indianstrategicknowledgeonline.com). In the social sphere, media‘s role cover social issues, such as corruption, criminal violence, communal conflicts, prostitution, war on drugs, population control, education, food security, and public health (especially on Acquired Immune Deficiency Syndrome (AIDS), Bird Flu virus, Cholera, Lassa fever, elephantiasis, Severe Acute Respiration Syndrome (SARS) and recently Ebola Viral Disease.

Any analysis of media roles in conflict management must address both the traditional media (newspapers, television, and radio) and the new media (Internet). Evolutions in communication technologies have created global news networks and various online social networks. Global news networks can broadcast live from almost any place in the world to any other place. For media to effectively assist in addressing conflict, it is essential that the root cause(s), patterns of violence and current dynamics are clearly comprehensive, and specialized approach upon which assessment of issues should be ideally based. More so, conflict should be considered as circular rather than linear, with the various stages of pre, mid-conflict, and post conflict overlapping one another without any necessary preset course (IMS/ ISAI, 2004:8). The media perform a wide range of functions depending on the society the media may operate in (Antigha, 2005:154). For instance, the Nigerian media inform, educate and entertain the citizenry. Beyond these elementary functions, the media also perform critical social and political roles like motivation and mass mobilization, integration, status conferral and Agenda settings.

Effects of media on conflict can be viewed in terms of negative repercussion that inadvertent or overt propagandistic or one sided reporting may have in terms of fuelling tension and provoking conflicts, conversely, the media may potentially have a positive impact if based

upon basic professional standards, combined with diverse access to information, reasonable financial resources and adherence to ethical codes. Such media can contribute to societal orientation and reconciliation; alter misrepresentation and broader understanding of the causes and consequences of conflict (IMS/ ISAI, 2004:9). The primary role of the media in conflict management and resolution is to report and disseminate objective information. Media plays a key role in fostering trust and unity, among conflict parties unlike any other source of information or communication.

Media increasingly has the ability to reach, inform, and shape the opinions of government and its citizens. The media role in conflict situation cannot be ignored; firstly, the issues are usually of a nature transcending the inter-personal level and often the easiest link between the parties involved are the media. Secondly, the media have almost limitless access to the parties in conflict. Thirdly, the media have a duty to survey the environment and correlative events in different segments of society if they are to function properly (Ashong, 2004:125).

i. Effects of Conflicts on Media

The negative effects of violent conflict on media are well known. In conflict developing situations it is the freedom of expression and the impartiality of the media that are often the initial victims. Conflict generating propaganda in the media (in the case of the government or independent media) can serve to provoke or escalate violence and is also often a convenient occasion for the authorities to break down on press freedom and freedom of expression. Conflict also erodes media environment and undermines the economic viability of the market places (ISAI/IMS, 2004:9).

The effects of the media on conflict and Vice-versa are dependent on the context in which the interactions take place. Such contextual factors dictate the role and scope of media to

influence the root causes, patterns of violence and current/future dynamics of conflict (ISAI/IMS, 2004:10). Media and journalism can be a great assistance in conflict management and peace building. However, the power they have is also limited, as they will never be able to eliminate armed conflicts altogether. The media can be a good tool in a healthy and functioning environment but more is needed than ethical and responsible reporting to ensure lasting peace and safety. The safety of media personnel and property is paramount to safeguarding democratic processes. Attacks on journalists and media outlets harm more than just the individuals targeted; attacks have a ripple effect throughout the entire media community, and where the media acts as a public mouthpiece, silencing the media means silencing the public. Attacks on media take many forms. Journalists may be explicitly censored through withdrawal of licenses, publishing bans, imprisonment, and other means. They may also feel pressured to increase self-censorship by adjusting the content of coverage, or by choosing not to cover events or issues entirely.

Journalism is a dangerous occupation. Elections can be dangerous for journalists, and tense and sometimes violent campaigns or announcement of results can expose those trying to report accurately and honestly. Violence directed at journalists and media can take many forms, including arrests, beatings, rape, and murder. Violence and manipulation also come in the form of attacks against family members, arson or destruction of offices or equipment, confiscation of equipment, and attacks on sources of information. Female journalists face somewhat different security situations in many contexts, and are at higher risk of sexual violence. Journalists face threat of unintentionally exposing valuable and sensitive information by way of third party access to computers, memory drives, telephones and so forth. In addition to surveillance of text messages, emails and phone calls, perpetrators of attacks (government or otherwise) use malware

(downloaded through fake links or attachments in emails for example) to track the victim‘s

activities and enable the attackers to identify sources or conspirators (http://en.rsf.org/).

The role of the media is twofold: on the one hand, the media report and reflect on pressing issues and can help to question established concepts and ideas. On the other hand, they can be used for propaganda purposes and instead of revealing truths, try to cover things up and by this curtail people‘s freedom and right to information (Kuusik, 2010). Regardless, the potential of the media in conflict and post-conflict situations remains a net positive, and has been sadly underutilized.

Negative Roles of Media to Development

Specific to conflict, media and national development, certain factors are inimical to the role of media. These factors include incitement and hate speeches, corruption, sensationalism, and propaganda, selective and bias coverage, among others. These factors are discussed accordingly below.

Hate Speeches and killings: History has shown that the media can be used to incite violence.

This can be illustrated with the example of the roles played by various media actors in the Great Lakes region which consisted of two newspapers, The Crossroads (Tutsi) and The Witness (Hutu); Radio Rutomoramgingo (anti-Tutsi in DRC); Radio Candid (anti-Tutsi); Radio Television Libre de Mille Collins (Hutu); and Kangura, a pro-Hutu newspaper. The media can play a critical role in exacerbating Conflict or consolidating peace. On the one hand, they can incite violence or distribute biased information. At the extreme there is hatemedia, which can directly incite a population toward genocide or ethnic cleansing, as did Radio Mille Collines in Rwanda in 1994 and Bosnian-Serbian media during the early 1990s. On the other hand, they can be a powerful tool in peace-building and democratic development by denouncing abuses, holding

the powerful accountable, providing information and serving as an outlet for different opinions and perspectives. At its best, it is the safeguard of democratic governance because it means accurate and balanced reporting, which fairly represents a diverse range of views sufficient for the public to make well-informed choices. Without reliable news and information, people in conflict and post-conflict zones are forced to rely on rumors, and rumors invariably spread distrust and stereotypes, which in turn fuels the war (Peinado, (2006:9).

The Kagura newspapers and the Radio, Television Libredes Milled Collines (RTLM) (One Thousand Hills Free Radio and Television) which broadcast from July 8, 1993 to July 31, 1994 in the Rwandan Genocide. According to the Human Rights Watch, In the thirteen weeks after April 6, 1994, at least half a million people perished in the Rwandan genocide, perhaps as many as three quarters of the Tutsi population. At the same time, thousands of Hutu were slain because they opposed the killing campaign and the force directing it or forces directing them. The killers struck with a speed and devastation that suggested an aberrant force of nature,

―people gone mad," said some observers. ―..But this genocide was not an uncontrollable outburst of rage by a people consumed by" ancient tribal hatreds." Nor was it the preordained result of the impersonal forces of poverty and overpopulation. This genocide resulted from the deliberate choice of modern elite(s) to foster hatred and fear to keep itself in power" (Danladi and Mohammad, 2012:145-147). Again, according to the Human Rights Watch, prior to the 1990 genocide the newspaper Kagura became one of the most potent voices of hate which poured venom on the Tutsi. Other newspapers and journals with considerable support from government and businessmen linked to government joined in the manufacture of hatred.

The radio was not left out. Indeed it became even more effective in delivering the message of hate and directly and simultaneously to a wide audience given that listening to radio

was a popular distractions among Rwandans both the ordinary people and the elite. In 1991, some 29 per cent of all households had a radio. To further galvanize the people to further carry out its genocidal enterprise the government, distributed radio sets free to some local authorities before the genocide and perhaps after the killing had gone full gear. Radio Mille Collines which was established by forces, politicians, businessmen, bureaucrats, etc., associated with the regime was   used   extensively to   galvanize   Hutus   to   kill   Tutsi.   The radio,   quite   often   used

―dehumanization‖ and ―depersonalization‖ to incite hatred against the Tutsi. It portrayed them as

―cockroaches‖  or  ―lesser  creatures‖  that  deserved  extermination.  (Allan  Thompson  ed.,  2007, Mbeke, 2009: 4 in Danladi and Mohammad, 2012:145-147). Here, parallels could be drawn with the Nazis who took propaganda to perverse levels. They produced a film, ―The Eternal Jew" that vilified the Jews. The film compared those in Europe to a hoard of rats, spreading disease, etc. " Like the Hutu extremists were to do later, Goebbels, the Minister of Propaganda, organized the sale of cheap radios, called the "People's Receiver" at the cost of only 76 marks. A smaller version cost just 35 marks to ensure that their propaganda reached the intended audience effectively (Allan Thompson, ed., 2007, Mbeke, 2009 in Danladi and Mohammad, 2012:145- 147). Studies have shown how broadcasters in the Balkans polarized local communities to the point where violence became an acceptable tool for addressing grievances (Bratic and Schirch, 2007).

Corruption: Corruption has been defined as the abuse of public power for personal gain or for the benefit of a group to which one owes allegiance. Corruption is said to distort economic and  social  development.  It  does  so  by  ―engendering  wrong  choices  and  by  encouraging competition in bribery rather than in the quality and price of goods and services…‖ The media can expose corruption in both the government and corporate sector. According to Stapenhurst

(1997), media can act as a force against corruption in ways that are both tangible and intangible. For Ogosoo (1999), it is the media‘s key role to educate society about corruption, and secondly, as watchdog, to expose the acts of corruption. Media reports can affect the reputation of key individuals. Since people care about their reputation, media attention can provide strong incentives for changing behaviour, therefore reputational penalties and rewards can be powerful in ensuring accountability toward constituents.

Sensationalism: the terms sensationalism, the principle is founded in the idea that news media have a ―vested interest in conflict‖. Media give opposing sides in a conflict the ability to have two-way communications and often, this is antithetical to the premise of the operation (Strobel 1997in Aho, 2004:17).Communication is dynamic, very powerful and has strong influence on the definition of reality. News sensationalism shows that what we watch or read casually may indeed have very significant impact within our views of reality. Sensationalism may prevent the public from being knowledgeable participants in policy discussions.

Let‘s take the case of Nigerian media as an example. Again, experience has shown that there are numerous unethical practices by Nigerian journalists bordering on over-simplification, exaggeration and outright sensationalism, suppression or outright distortion of facts, political partisanship and bias, ethnicism and religious insensitivity. Such actions not only make the media lose credibility, but also serve as avenue for increasing conflicts.

The 2002 ThisDay publication on the controversial Miss World beauty contest in Nigeria, in which a reporter made derogatory remarks on the Prophet of Islam, is a case in point (indianstrategicknowledgeonline.com). The publication led to riots resulting in the loss of lives and destruction of properties. The unbridled sensationalism is usually reflected in headlines, photographs, and editorials.

Sensationalizing events by the media or journalists is also an obstacle to greater in-depth coverage of conflict situations .For the media; however, situations where nothing is happening do not worth their attention. The real challenge, consist of ‗fixing‘ this contradiction, and trying to realign the fundamental purpose of the media to better serve the goals of peace building and reconciliation. It is evident, that accurate and balance reporting must go beyond the ‗simple‘ sound bite.

Propaganda: Propaganda is the systematic effort to manipulate other people‘s beliefs, attitudes or actions by means of symbols. Propagandists influence rational thought by agitating emotions, exploiting insecurities, capitalizing on the ambiguity of language, and bending the rules of logic.

The common techniques used by the media are word games (name-calling, glittering generalities and euphemisms); false connection (transfer and testimonial); and special appeals (plain  folks,  bandwagon  and  fear).  ―Name-calling‖  is  a  common  technique  used  by  Western media,  using  words  or  phrases  like  ―Islamic  fundamentalist,‖―Muslim  fanatics  or  terrorist,‖
―fascist,‖  ―dictatorship,‖  ―axis  of  evil,‖  etc  (http://indianstrategicknowledgeonline.com).  The reverse  is  ―glittering  generalities‖,  using  words  such  as  ―democracy,‖―good  governance,‖
―Christianity,‖  ―freedom,‖  ―western  civilization,‖  ―patriotism,‖  ―family  values‖  etc.  Among audiovisual media, radios, televisions are the most powerful tool for propaganda. While propaganda can serve to rally people behind a cause, it is often used to exaggerate, misrepresent or even lie about important issues.

Bello, (2005:196) observed that, such propaganda becomes very potent as a result of the ability of media house to make people i.e. feel at home regarding their status as guaranteed fountains of truth absolute and from there, news writers could twists reality to fit into their own

rationale by stage- managing the setting of a discourse, in such a way that they inject thought into readers without them realizing. And by taking in such thought, readers become accomplices- albeit unknowingly, to their own indoctrination and possible deception. This can further be substantiated by the fact that people actually choose which newspaper to read or which radio station to listen to. And this choice is ultimately guided by which media house tells the truth, the

―truth‖ being what we want to hear far rather than what is on ground. Hence by exploiting this unrivalled factual authority of journalism and the audiences mind set the level of mind- corruption done to readers by media house is simply incredible. And with such venomous ideas hulking in people mind the slightest provocation, real or perceived, could be a deadly instigator of violence (Bello, 2005:196).

The media has great capacities to contribute maximally to peace and conflict resolution in our society. The way or manner information is reported invariably sets the tone for reaction by citizens. The media can make or mar the society and have the power to destroy and repair also to aggravate or minimize issues and consequences depending on the way or manner issues of sensitive nature are reported. Overall interest of the society should be taken into consideration in reporting issues that border on conflict. By so doing unwarranted or unjustful loss of lives could be reduced to the barest minimum. Reports during conflict had played down on the negative side that create alot of wrong impression to people who are not there but who are active listeners, viewers or even readers may believe that a whole state is burning and not just the affected or particular area. Even if reports are true it is necessary to de-emphasizes the crisis to avoid aggravating tempers among people.

Selective and Bias Presentations: The media have the tendency for selective and bias

presentation  in  which  the  sources  of  stories  are  usually  ―official‖;  there  is  apparent  lack  of

diversity; the voice is one-sided (Government media, security and defence official, politicians or corporate executives); there are double standards; stereotypes skew the coverage; there are unchallenged assumptions; language is often loaded; stories are out of context; headlines and stories do not match, etc. Same goes international media covering events in Africa. Western media are mostly responsible for the dissemination of ideas about Africa as a ―dark continent‖ of

―primeval irrationality, tribal anarchy, hunger/famine, civil war, managerial ineptitude, political instability, flagrant corruption and incompetent leadership.‖ Misinformation about Africa has become a full time business enterprise in the West. During the apartheid regime in South Africa, for example, it was common for Western media  to use the euphemism to report on ―black on black violence‖ to describe intra-racial conflicts in the country, but British journalists never reported   on   ―white   on   white   violence‖   when   reporting   the   conflict   in   Northern   Ireland (http://indianstrategicknowledgeonline.com).

The mental images portrayed on Africa affect people‘s interests to invest, trade, and participate in development of the continent. Views of hopelessness to the extent of suggestions for re-colonizing are not strange, as depicted in editorial, news presentations and reportials: Africa is so much without hope that it is difficult to believe that it can help itself. If western countries had the will they could decolonize the continent which they left in such haste. Western media reports always fail to inform on the deep-rooted causes of political and economic problems, the result of centuries of slavery, colonialism and the role played by Europe in the whole mess of the continent. The situation has been exacerbated by the coming to power of an African elite colluding with Western governments and multinational companies to bleed African economies through imposed neo-liberal economic reforms. Sometimes African journalists

contribute to the way of negative reporting by the Western media (http:indianstrategicknowledgeonline.com).

In  this  regard,  Usman  was  right  when  he  states  that:  ―The  international  media  have become the convenient vehicles for image projection and propagation of hidden agenda…To achieve their objectives the foreign media have to work in collaboration with their counterparts who are not so refined and go about it in a crude manner‖ (1999:131).

Religious leaders should adhere strictly to their religious ethics. Obasanjo rightly observed: ―Christianity preaches peace and was established by the Prince of peace and Islam by name is a religion of peace. Both religions have love as cardinal in their creeds‖, (Newswatch, March 6, 2000:19). The religious leaders should, therefore, preach and practice the positive things in their religion to make for peace. Media reports must therefore be fair, accurate, and compassionate maintaining high professional standards at all times. Reporters should always put the interest of the nation above personal one and should use their reports to promote unity and stability, without which there could be no progress.

2.5.2 Media Ownership as a tool in Conflict Reporting

The media shape what we see and hear about conflict. The perspectives of those who run the media shape stories that are covered. Journalists have opinions and beliefs based on their experiences. Media owners have economic interests; they want to sell their stories and programs to a public who will buy their newspapers, listen or watch their programs. Increasing corporate control over media in some countries also plays a role in controlling the types of stories that get covered and the way stories get framed (Bratic and Schirch,2007).

Media ownership has an enormous bearing on the nature of media outlets on coverage of issues – or, for that matter, any political or elections coverage. State and government owned

media are under direct state or ruling party control and may therefore tend toward favouring incumbent parties or candidates. Public Service Broadcasting (PSB) acts independently of any political body, but is often financially supported by the government or state. Privately-owned (whether corporate or otherwise) media may be independent, but may also serve the political interests of their proprietors. In some countries, these proprietors might be political parties and candidates themselves (www.aceproject.org).

A country‘s portfolio of media ownership is likely to have a significant bearing on a range of electoral issues, including questions such the extent to which political advertising is permitted, citizens‘ access to civic and voter education as well as campaign material, and the extent to which elections are covered in a balanced and fair manner. Media ownership directly affects media‘s important watchdog role during elections. State and government media are sometimes measurably biased in favour of the incumbent or ruling parties or candidates. This is particularly the case with Nigeria and other transitional democracies in the world. Media ownership also affects the voters‘ right to information. Voters‘ access to information on elections is limited by poor diversity of media ownership, or by lack of policy-making and investment that ensures that media reaches a majority of the population. As well as the impact of media concentration, insufficient information can be caused by a lack of infrastructure and disillusionment or mistrust by the public in the media.

In Nigeria, according to Jimoh (2012:5), there is a long history of distrust between the media and successive governments in Nigeria. A measure of adversarial relationship between media and the political class can be gauged by accusations of bias, mischief, sensationalism, lack of objectivity and general irresponsibility leveled against the media by various government officials both military and civilian governments. The media on the other hand see themselves as

doing a professional job by reporting what government officials would rather sweep under the carpet. Interestingly, civil society and the general public also sometimes blame the Nigerian media for unprofessional conducts. Bishop Kukah in an interview with Nigerian Tribune noted that, ―the media are constantly misleading people about Christians bombing churches or Muslims bombing mosques. The denomination of the person who is involved in a crime is not important.‖ (Sunday Tribune, March 18, 2012 in Jimoh 2012:5).

During a round table discussion at the Northern Peace Conference in 2005, Mallam Abdulkarim Al-Bishir a daily commentator and Newspapers columnist states that:

There are times when the media actually instigates crisis in various parts of the country. Simple incidents which can be amicably resolved are blown out of proportion in news reports and often the reporters themselves are encouraged to engage in sensationalism and deliberate distortion by their employers for political or sale promotion motives (Albashir, 2005:207).

He goes further to add that the North does not have adequate media establishments to project the correct nature of things to the national audience and counter some of the deliberate propaganda and incitement.

According to Mahmud Jega (2005:207-208) a onetime Editor of the New Nigeria Newspapers, during same roundtable discussion added that:

The media has various roles to play in conflict resolution but there are some things the media must avoid in order not to exacerbate conflict situation. One is the creation of bogeys such as “Northern oligarchy” “Arewa conspiracy‟‟ and “Caliphate conspiracy” which over the long – term reduces the tolerance level among people and creating fear and suspicion.

He explains that conflict is usually preceded by misunderstanding which lead to suspicion, followed by fear, then antagonism and finally, hatred‖. Adding that, ―the media is a big factor in the generation of misunderstanding and all the subsequent complications ultimately leading to conflict. Then, the problem of stereo-types which the media indulges in by creating

the impression that some people are cheats, oppressors and clever. This also reduces the tolerance level.

Also in his contribution, the former Executive Director, FRCN Kaduna, Lawal Yusuf Saulawa was of the opinion that:

Lack of private media has been part of the problem and that most of the electronic media are owned by the states. Unless we have more of the electronics media owned privately we shall continue to have conflict situations escalating most of the time, most of our radio listeners tend to tune to foreign radio stations for news because their understanding is that states and federal owned radio stations do not report factually (Saulawa,2005:208).

Further stating that, most of the foreign media are more interested in sensational news and high death tolls especially in conflict situations. So, the state media is face with the dilemma of not reporting to help control tension and leaving the foreign stations to do the reporting for their local audiences.

So, also Alhaji Wada Maida, the former Chief Executive, News Agency of Nigeria (NAN), in his own remark states:

We should look at the issue of ethics and reporting conflict. The first dilemma any journalist will face is the definition of news, because news is essential, something new and unusual. If you ask a reporter to see conflict but not to report it, what will be the implication? He may be reporting it in order to alert the authorities to take measures to contain it. But, that can also be misrepresented to mean the report will escalate the crisis and that is where the dilemma is...

A good reporter should be able to strike a balance between reporting and exacerbating conflict. There is also the issue of paucity f media in the north, very few newspapers and the radio and television stations do not reach the national audience. So, from the beginning we are handicapped in promoting peace through the media. He then advised that the few that are available should be used to effectively promote peace (Maida, 2005:206).

The media therefore informs the public of illegal activities and corruption, violation of human rights and rules of the election process. In the event the media works for the politicians,

then they cannot expose these mishaps. The media therefore must be familiar with election process, and be able to anticipate any possible mishaps as well as mitigate them by exposing these activities to public criticism (Okwengu, 2023:17).

Overview of 2023 Presidential Election

Nigerian citizens participated in the electoral process on February 25 and March 18, 2023, with the purpose of selecting a new President, National Assembly Members, 28 State Governors, and members of 36 State Houses of Assembly. The general election in question was the seventh consecutive occurrence since the nation's transition to democracy in 1999. This signifies a continuous period of democratic governance lasting for 23 years, which stands as the most extensive duration of uninterrupted democracy in the annals of Nigeria.
The Presidential election was subject to contestation from a total of eighteen political parties and was carried out within the context of a recently implemented electoral framework. The recently implemented Electoral Act of 2022 enables the Independent National Electoral Commission (INEC), the nation's electoral authority, to utilise technology in the electoral process. Specifically, the act permits the adoption of the Bimodal Voter Accreditation System (BVAS), which employs fingerprint and facial biometric identification and authentication methods for voters.
The newly implemented legislation additionally grants the commission the authority to electronically transfer election results from the collation centres to the servers of the Independent National Electoral Commission (INEC) and the results viewing webpage promptly following the vote count.
The introduction of a new technology innovation by INEC has inevitably facilitated the implementation of an online pre-registration system for voters and a new INEC enrolment device. These advancements have effectively mitigated the issue of long waits that were observed during previous voter registration and voting processes. The recently updated Electoral Act in Nigeria, as approved by the National Assembly, has also resulted in an extension of the duration for political campaigns from 90 to 150 days. This adjustment has concurrently provided politicians with the opportunity to extensively tour all regions of the country, should they choose to do so.
Nevertheless, rather than diminishing the extent of monetary involvement in Nigerian politics, the Act significantly augmented the allocation of campaign finance resources, increasing the initial amount of N1 billion to N5 billion specifically designated for presidential candidates. The new electoral Act also witnessed a substantial increase in the maximum limits for other elected posts.
The total number of registered Nigerian voters eligible to participate in the elections was 93.4 million. However, the voter turnout for the February 25 Presidential and National Assembly elections was far lower than the number of registered voters, with only slightly over 30 million individuals participating.
In anticipation of the elections, the electoral regulatory body implemented a series of strategic action plans aimed at ensuring a proficient and seamless execution of the electoral process. In order to accomplish this objective, the commission implemented several measures. Firstly, it established 2,673 supplementary permanent voter card registration centres across the country. Secondly, it devised a simultaneous accreditation and voting system. Lastly, it established additional polling units in closer proximity to the voters. Furthermore, the organisation actively initiated and maintained ongoing interactions with various election players, including security services, political party leaders, civil society groups, and the media, with the aim of enhancing the electoral procedures.
In order to prevent the disenfranchisement of any eligible voters in the General Election, the commission implemented specific measures to accommodate individuals with disabilities and ensured sufficient provisions were made for voters residing in Internally Displaced Camps to exercise their right to vote during the polls.
The commission actively conducted ongoing awareness campaigns to educate and include the public in the electoral processes and preparations. Their aim was to mobilise citizens and ensure their comprehension and active participation in the electoral proceedings, ultimately contributing to the peaceful conduct of the elections.
Notwithstanding the implementation of many systems and actions by the commission in anticipation of the elections, certain obstacles were nonetheless experienced by the commission. Several obstacles have been identified, including instances of attacks on INEC facilities and workers in certain regions of the country, the occurrence of vote buying and selling during elections, and the failure of the BVAS in transmitting election results during the presidential election, among other factors.
Notwithstanding the numerous obstacles encountered, the electoral process transpired in a predominantly tranquil manner, culminating in the declaration of winners devoid of acrimony. The individuals who did not achieve success have opted for a strategic approach by utilising the legal framework of the jurisdiction, which provides them the opportunity to contest the result through Special Elections Tribunals established by the governing authorities.
Overview of the 2023 Elections and the Nigerian Media

Elections tend to be events that citizens look forward to most of the time. Some look forward to this time to have change, or to have politicians running to support their communities with free gifts, or change of regime (Okwengu, 2010:16). Emotions are often high as divergent views are exchanged during this period. Verbal exchanges and competitions are also common with rival parties promising to do better than the other. For these reasons clarity of mind and fairness must be upheld by the media, government officials/politicians and the voters (Okwengu, 2010:16).

The February 2023  general elections, was claimed by some people as a step forward in the nations march towards roundly free and fair elections. The elections were alleged at some quarter to be marred by several electoral irregularities like the allegation manipulation of result at collation points, heavy security at voting points which to some extent work against free choice, and campaigns were weighed heavily against opposition, as they were virtually shut out of public-owned media. The impact of the National Broadcasting Commission, which ought to have stepped in to ensure equal media access for all political parties and contestants, was virtually nil. As for the privately-owned media, the one who spends the most in advertising money gets the most slots; but then reportorial balance dictates in spite of each mediums editorial disposition

that every party or candidate should be fairly represented in independently generated news and feature programmes (Usman, 2023:64).

The media provides a reliable source of information, a market place of ideas to trade views and counter views and a forum where all contending opinions can be canvassed and promoted in the political process, thus fostering the concept of continues negotiation or re- negotiation as a form of conflict management. The media therefore informs the public of illegal activities and corruption, violation of human rights and rules of the election process. In the event the media works for the politicians, then they cannot expose these mishaps. The media therefore must be familiar with election process, and be able to anticipate any possible mishaps as well as mitigate them by exposing these activities to public criticism. The media coverage of the election period is administered primarily by the Electoral Act as amended, which elevates equal access to media above other campaign coverage elements and states ―media time shall be allocated equally among political parties or candidates‖. More specific obligations are stipulated in the Nigerian Broadcasting Code that declares prerequisites for balanced, accurate and fairly equitable political reporting. Subsequent in-house standards were established at all major media houses. Specifically, NTA issued a Political Broadcast Manual that gives a detailed description of formats (news, debate, press conference, documentary and live coverage) and content that should be delivered to the audience. In some parts, namely regarding political debate and talk, the document undermines the right to criticise (EU election observers, 2023:30).

Nigeria has a vibrant and diverse media scene, with a large number of broadcasters and press outlets offering a pluralistic political discourse to the electorate. Nevertheless, financial instability, legal shortcomings and an intimidating atmosphere in certain parts of the country imposed constraints on editorial independence and quality journalism. Since the government

monopoly in audiovisual media was broken in 1992, the broadcast sector has grown extensively. In February 2023  there were 187 radio, 109 TV, 35 cables and 4 satellite broadcast stations on air. All of them operate either at Federal or State level. Even though more than a half of the households have access to television, radio remains the key medium in Nigeria (EU election observers, 2023:31). Editorial independence of media houses is curbed by legal provisions and financial standing. In particular, the ability of state-owned broadcasters NTA and FRCN to report freely is marred by the fact that their Director Generals and Boards are appointed by the President of the Republic without any public discussion, and broadcasters‘ annual budget is conditioned on the Federal Government‘s decision. Moreover, special privileges granted for journalists (all NTA and FRCN employees are civil servants) may induce self-censorship (EU election observers, 2023:31).

Theoretical Framework

Persuasive communication has different effects on different individuals depending on a number of factors, among which is how the source and the message itself is perceived by the target audience. The process of individual perception is influenced by a number of variables. These variables determine how the same message is interpreted differently by individuals. Modern psychologist and communication scholars have found out overtime that when

individuals are confronted with communication messages selectivity takes place. Selectivity means the tendency to select that which interests the human mind.

The press as the fourth estate of the realm exists as an organ of information sourcing and dissemination, educational promotion, entertainment, surveillance, social enlightenment and mobilization. The democratic culture has also given the press the privilege of setting agenda for political discourse and other forms of socio-cultural and economic discussions. This invariably makes the press very powerful and influential (Ekeanyanwu, 2005:221).

There is consensus among communication experts that communication effects are resultants of a number of forces of which the communicator (media) can control only one –the message, the sender can shape the message and decide when, where and how to introduce it. The other three elements that determines what occurs after the message has been delivered, are the situation in which the communication is received and in which response, if any, must occur; the group (Audience) relationship, standards and the personality state of the receiver of the message (Imoh, 2008:33).

The definition of media and mass communication is in a state of flux. New theories are being developed to address the changing nature of the media. The theory to be discussed here is just a sample of the ways at which we try to understand the media and their influence on our daily lives.

2.11.2 The Functional Theory

This theory was not originally invented for the study of mass media but was largely taken over from sociology, psychology and an applied version of information science. This development took place especially in the decade after Second World War, when there was largely unchallenged North American hegemony over both social sciences and the mass media

(McQuail, 2005:63). Sociology, as it matured theoretically, offered a functionalist framework of analysis for media as for other institutions.

Harold Lasswell (1948) was the first to formulate a clear statement of the ‗functions‘ of communication in society-meaning essential tasks performed for its maintenance. The general assumption is that communication works toward integration, continuity and order of society, although mass communication also has potential dysfunctional (disruptive or harmful) consequences. Mc Quail (2005:63) maintain that despite a much reduced intellectual appeal, the language of functions has proved difficult to eliminate from discussions of media and society.

The functional theory of communication could be very useful for any attempt to construct a new framework for analysis of media and conflict resolution. Functional theory is a classic communication theory anchored in sociological system theory, which views institutions, including the media, as performing roles designed to meet the needs of individuals and societies. In communication studies, functional theory paved the way for several approaches and techniques in modern communication research, including media effects, uses and gratifications, agenda-setting, framing, cultivation theory, and the spiral of silence theory. Some scholars have even described this theory as a paradigm—a master theory in control of most research in mass communication. Application of functional theory to mass communication developed over time through several stages. Lasswell (1948) first suggested three media functions: (1) surveillance of the environment (news coverage); (2) correlation of the parts of society (interpretation of news and information, commentary, and editorial opinion); and (3) transmission of culture (history, values, religion, language, etc.). Charles R. Wright (1960) develop basic scheme to describe the effects of the media and added a fourth function, entertainment, This may be part of the transmitted culture but it has another aspect-that of providing individual reward, relaxation and

reduction of tension, which makes it easier for people to cope with real life problems and for societies to avoid break down(Mendelsohn,1966 in McQuail, 2005:97) distinguished between functions and dysfunctions, and constructed a framework for functional analysis. McQuail (2005:97) explains the fifth function, mobilization, described as campaigning for societal objectives in the sphere of politics, conflict, economic development and sometimes religion.

Mobilization according to McQuail is designed to reflect the widespread application of mass communication to political and commercial propaganda and also, exists in autocratic societies all the time, in new nations during the nation-building phase, and in democracies in times of crisis and warfare (2005:97). Mobilization may result from a governmental initiative or from the media‘s own initiative. After the September 11 terrorist attacks, for example, the American media self-mobilized and became a significant collaborating actor in the global war against terrorism. Members of the media who engage in this type of mobilization are also known as the patriotic press. Wright‘s distinction between functions and dysfunctions is pertinent to this work. Most approaches to media intervention in conflicts (local or international) have ignored unintended consequences, both positive and negative.

The media may provide useful information to citizens who could be motivated to act against their own interests and the interests of their community. For example, when the Nigerian media warn of possible flood in many states, the purpose is not only to provide information, but also to help citizens prepare for threats to life and property. A warning, however, could be dysfunctional if it causes panic and chaos or if everyone rushes to the roads and causes traffic jams which could result death or injuries. Similarly, the purpose of reporting on a bank‘s financial difficulties is positive warning those who have accounts are inform of an imminent threat to their investments but the result could be dysfunctional if all customers went to the bank,

liquidated their assets, and drove the bank into bankruptcy as the case with many Nigerian banks during capitalization by C.B.N.

Conflict, like other events or occurrences, provides media of communication with the raw material for their news presentation. While the audience expects the whole truth and involving them, the media find itself in a dilemma of ascertaining how much of such coverage is necessary. In conflict situation telling the whole truth in news reports about ethnic or religious crisis, especially the number of deaths, if it is high, extent of destruction and how the carnage was carried out might be dysfunctional. This is because it can trigger retaliating reaction from the aggrieved segment of the society or those sympathetic to the victims.

Application of the Wright‘s formula suggests that, even if the media are sincerely interested in positive contribution to prevent, manage, resolve, or reconcile conflicts, the results may backfire. For example, during the prevention phase, the media may wish to create awareness among the public for signs of an emerging conflict or violence. The result could be positive if the warning creates awareness and effective steps are taken to stop the drift toward violence. However, the result could be negative if the coverage produces apprehension that leads to escalated conflict behaviour. It is important to educate the public about the sources of conflict and the potential for violence or conflict resolution. If the public is educated, the coverage could be functional, but if the public is not educated, the coverage could be dysfunctional.

During the resolution phase, the media may wish to initiate a conflict resolution process and mobilize public support. If mobilization occurs, the coverage could be functional. However, if coverage creates stronger opposition and leads to blocking of the initiative, the result could be counterproductive and dysfunctional. Similarly, dysfunctions could occur if the media attempts to legitimize conflict prevention or conflict resolution, build confidence, dramatize efforts to

reduce violence and begin mediation, create realistic expectations, or present a positive balance of advantages and shortcomings of peace agreements. Several functions and dysfunctions may appear at each of the four conflict phases, while others may be unique to each phase. In addition, functions and dysfunctions may vary for each of the five basic media functions. For instance, entertainment may include implicit or explicit messages that may either help or hinder efforts to promote peace agreements and reconciliation.

In sum, relating the theory to this research, all of the potential functions and dysfunctions are relevant to the study of media coverage of conflict in Nigeria and South-east states in particular and shaping perception of the audience on issues relating to conflicts. In view of media‘s influence (positive or negative), location, ownership and reach it can escalate, fans the embers of conflict and on the other hand can de-escalate, prevent, mitigate or even extinguish it among other necessary intervention functions the media can play in conflict management and reconciliation.

The media could have good intention and but the process of conveying the message may come under distortions and interference from both physical and psychosocial factors, which affects the nature of the intended message. At the point of reception the audience state of mind and cultural, ethnic, tribal and religious backgrounds determine how the message is perceived.

CHAPTER THREE RESEARCH METHODOLOGY

Introduction

This chapter deals with the research design and method used in data gathering. According to Bello and Ajayi (2005:2), the primary purpose of research is to make objective decisions about human beings. Such decisions if accurate, enhance our understanding of different aspects of human abilities, behaviours and functioning. Assessment and evaluation instruments such as questionnaire, tests, observation and interview schedules all function in this regard. They provide precise measures of human abilities and behaviour which form the data base on which judgement are passed and decisions made.

Selection of the appropriate instrument is largely informed by the purpose of the research. Quite a number of readymade, standardized research instruments are available. However, accessibility, time and financial constraints often make the construction of required instruments by individual researchers imperative. Whichever method is adopted, it is important to ensure the effectiveness of the instrument in obtaining objectives and accurate information with repeated usage.

Research Design

Research design is a prerequisite to the takeoff of any research work. Kerlinger (1977) describes research design as the plan, strategy of investigation conceived so as to obtain answers to research questions and control variance. The plan is to achieve the overall research objectives. Research design is important so as to determine the type of data required, how to collect and collate them, as well as how to analyze and measure them. Factors that determine research design are the type of study, type of data, scope of the study, research problems and hypotheses,

and also appropriate analyses of data. The overall framework of a research project; the master plan within which various data gathering tools are used is called research design (Bello and Ajayi, 2005:16).

Gall (1987), believes that research design is the type of situation that the researcher is investigating. Such as correlational, experimental, historical, survey e.t.c. Answers have to be provided to research questions and the variance has to be controlled. The type of research design used in a particular design will depend on the nature of the researchable problem or question.

In any successful research, one of the most prominent aspects or components of the study is the method adopted in order to come out with the expected result. This is a survey research and this particular chapter covers population design, sample frame, instrument of collecting data and the procedure for data gathering and analysis.

Study Variables

The research consists of two main variables, which are the dependent and independent variables. As in any given research, the dependent variable relies solely on the independent variable to occur or for the result to be achieved. In the case of this study, the dependent variables are the audience, receivers or consumers of media messages and their perceptions of media contents or products. While on the other part, the independent variable is role of the media in conflict management and reconciliation. The media has power, serious effect and influence on our attitude, behavior and perception of the world around us.

Population of the Study

Population is the entire group of people or individuals that share some defined characteristic. It often means demographic. It is the aggregate or collection about (usually people) one intends to make inferences through the study of a sample. Population is the

collection of elements about which a research wishes to make inference. This refers to a set of all possible cases of interest in a given research activity. It is a set of individuals or objects whose properties are to be analysed (Bello and Ajayi, 2005:10).

This shows the number of people studied in a group. The study is restricted to only four major local government areas of South-east states, to represent the tree senatorial districts of the state most of which were seriously affected by the 2023 post election crises. The population considered here represents different ethnic and religious groups of the conflict (study) areas.

Sample Size

South-east states has a population of six million, one hundred and thirteen thousand, five hundred and three (6,113,503) according to the 2006 population figures. accordingly.

Philips Meyer in Stacks and Hocking (1999:123) stated that to get 95% confidence level for the total population a sample size of 384 is valid for a population of 500,000 to infinity. The population sample targeted for this research includes religious leaders and teachers with their followers, preachers, and opinion and community leaders, media practitioners, civil servants and students of tertiary institutions within study area and adults of all groups.

These constitute sampling units of the population studied. The sample consists of both male and female selected from a sampling frame in their respective areas of domicile.

Sampling Method and Sampling Techniques

Sampling is the portion of a population that is studied. A sample has been defined as a subset that is representative of the entire population (Wimmer and Dominick, 2000, Mohammad, 2008). The sampling methods considered for this study are Purposive non probability in the selection of study population and accidental, convenience or haphazard sampling in the selection of respondents because of the sensitivity of the problem being studied. Purposive sampling requires the selection of sample on the basis of knowledge of the population, characteristics, and objectives of the study. Purposive sampling is simply the study of population elements based on the purpose the researcher intents to achieve. An element is that unit about which information is collected and that provides the basis of analysis. The sample was purposely selected to get an equal representation of the local governments‘ under study and if possible to get an equal representation of Muslims and Christians from those areas. The various sampling techniques mentioned were utilized because they are easy, convenient and simple to apply in the study

areas, and looking at the complex issue or topic being studied and the diversity and also, division in the areas the research is been carried out.

Instrumentation

Instrumentation is the process of selecting or developing measurement devices for gathering desired data in a research study. In executing studies in research, certain research tools and methods of implementation of the tools were carefully selected in order to ensure the gathering of a reliable and valid data. The type of research tool to be used for particular education study usually depends on the relevance or appropriateness of the tools or instruments to the study under investigation (Bello, 2005:46).

For the purpose of this research all the four major data gathering tools used for social science research are employed, they include interview, questionnaire, documents and observations.

The research instruments for this research consist of questionnaire which served virtually as the primary instrument as in most survey researches, the instrument for data collection has always been questionnaire. Questionnaire is a series of relevant questions, sometimes statements which are usually used to elicit information from the target population of a given study. The questionnaire selected for this study contains both structured and unstructured items and then followed by in-depth interview with some selected group of persons. Kerlinger (1973:480) defined interview as a psychological and sociological measuring instrument. Information elicited during interview can be used in measuring human abilities and dispositions that are directly observable. It could also be defined as an evaluation process which involves at least two people (interviewer and an interviewee) in a face to face oral discussion with the aim of fetching information from the interviewee, so as to achieve the objectives of the study.

The questionnaire contains a list of questions on perception of audience of the role of media in conflict management and reconciliation carefully constructed to elicit appropriate responses from the respondents. The questionnaire selected for this study contained both structured and unstructured items. It covers demographic and other related questions on audience perception of media and conflict management so also the interview.

A total of 450 copies of questionnaires were distributed to different respondents in the stated areas. Adult of various ages and status were targeted and about ten persons were interviewed, mostly media practitioners, religious preachers and leaders. This enabled the researcher to sample divergent views and opinion of the target population.

Method of Data Analysis and Presentation

The analysis of data was done based on structured research questions and in-depth interview. Responses to the questionnaire were analyzed by using simple percentage scores and charts. The interview was quite helpful because it affords the researcher the opportunity of explaining the purpose of the study and answer questions face to face where the need arises for better clarification.

Data gathered or sourced from the field for this study were analyzed using simple descriptive statistical tools according to variables, frequencies and percentages. Results obtained from these percentage scores were tabulated and discussed in relation to both the questionnaire and interview conducted

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

4.1 Introduction

This chapter deals with the statistical analysis of data collected and presentation based on the findings as well as interpretation of data in order to achieve the earlier mentioned objectives of the Study. In earlier chapters the objective, research question and assumptions of the study were all stated and the methodology of analysis was also highlighted.

A total of 450 copies of questionnaires each containing 22 items were distributed in three cosmopolitan and semi-urban local government areas of South-east states, Out of the total number distributed only 396 representing 88% of the total copies distributed, were retrieved from respondents for subsequent analysis.

Data gathered or sourced from the field for this study were analyzed using simple descriptive statistical tools according to variables, frequencies and percentages.

Details of the findings to be displayed as follows:

4.2. Interpretation of Data on Audience Perception of Media in Conflict Management and Reconciliation

The tables and interpretations below are based on the findings from the questionnaires that were administered to Respondents (Audience of mass media in the State).

The tabulation consists of two sections. A contains demographic data while B covers the perception of audience on role of media in conflict management and reconciliation.

4.2. Demographic Characteristics of Respondents Table 1 Age of Respondents

	Variable
	Frequency
	Percentage%

	18-25
	112
	28.28

	26-35
	195
	49.24

	36-45
	76
	19.19

	46 above
	13
	3.28

	Total
	396
	100%


Table 1 shows the distribution of respondents based on age as, 18 to 25years of age were 112(28.28%), 195 respondents representing (49.24%) were between the ages of 26-35, while

those between 36-45 constitute 76 (19.19%), and only 13 (3.28%) respondents were above 46 years old.

Table 2. Sex of Respondents

	Variables
	Frequency
	Percentage %

	Male
	227
	57.32

	Female
	169
	42.67

	Total
	396
	100


In table 2, male respondents are 227 constituting (57.32) while the remaining 169

(42.67%) were female.

Table 3. Occupation of Respondents

	Variable
	Frequency
	percentage%

	Civil Servant
	201
	50.75

	Private employee
	51
	12.88

	Self employed
	32
	8.08

	Others (Students)
	112
	28.28

	Total
	396
	100


Civil servants were 201 (50.75%) of the respondents in the field of research, followed by students 112 (28.28%), while 51 and 32 respondents representing (12.88%), (8.08%) were private and self employed respondents respectively.

Table 4. Marital Status of Respondents

	Variable
	Frequency
	Percentage %

	Married
	240
	60.60

	Single
	115
	29.04

	Divorced
	11
	2.78

	Widow
	30
	7.56

	Total
	396
	100


The data in table 4 indicates that Married respondents were the majority met in the field of research, 240 (60.60%) respondents were married, while single respondents were 115 (29.04%) 11 were divorced, (2.78%) and 30 widows (7.56%) respectively.

Table 5. Level of Education of Respondents

	Variable
	Frequency
	Percentage %

	Primary
	27
	6.82

	Secondary
	99
	25

	Informal
	25
	6.31

	Tertiary
	245
	61.86

	Total
	396
	100


From table 5, respondents with primary school level of education were 27 (6.82%), respondents with tertiary level education were the majority with 245 (61.86%) while 99 (25%) respondents had secondary school certificates and 25 (6.31%) were informally educated respondents respectively.

Table 6. Religion of Respondents

	Variable
	Frequency
	Percentage%

	Islamic
	218
	55.05

	Christianity
	164
	41.41

	Traditional
	-
	0

	Others (Not specified)
	14
	3.54

	Total
	396
	100


Data in table 6 indicates that 218 (55.05%) respondents were of the Islamic faith, while 164 (41.41%) were of the Christianity, then only 14 (3.54%) were of other faiths or religions unspecified.

Table 7. Extent of Audience Exposure to Conflict

	Variable
	Frequency
	Percentage%

	Yes
	287
	72.47

	No
	109
	27.53

	Total
	396
	100


From Table 7 above out of the total 396 respondents administered with questionnaires, 287 (72.47%) were at one time or the other been affected by the occurrence or reoccurrence of conflict in the state then, 109 (27.53%) have never experienced or been affected by conflict in their own parts of the state.

Table 8 Audience Responses on Media Reports on Conflict from their respective areas

	Variable
	Frequency
	Percentage%

	Yes
	287
	72.47

	No
	109
	27.53

	Total
	396
	100


In table 8, majority of respondents 287(72.47%) responded that the media reports conflict from their affected communities while 109 (27.53%) responded that were no such reports from their areas.

Table 9. Media through Which Respondents Normally Get Conflict Information

	Variable
	Frequency
	Percentage%

	Radio
	137
	34.59

	Television
	24
	6.06

	Newspaper
	76
	19.19

	All of the above
	159
	40.15

	Total
	396
	100


Results in the above Table 9, shows that 137 (34.59%) respondents got to know about conflict through the radio, 24 (6.06%) watch such reports on TVs, 76 (19.19%) reads about conflict from the pages of newspapers and 159 (40.15%) responded all of the above.

Table 10 Audience views on Role of Media in Conflict Management and Reconciliation

	Variable
	Frequency
	Percentage%

	Yes
	246
	62.12

	No
	150
	37.88

	Total
	396
	100


Results in table 10 shows, 246 (62.12%) respondents were of the opinion that media play a vital and prominent role in conflict management and reconciliation, while 150 (37.88%) were of the opinion that media do not play any role in that regard.

Table 11 Audience Responses on the Positive or Negative Roles of Media in Conflict Management and Reconciliation

	Variable
	Frequency
	percentage%

	Positive
	231
	58.33

	Negative
	165
	41.66

	Total
	396
	100


The above result shows clearly that 231 (58.33%) respondents were of the believe that media reports on conflict affected their community positively which means the media affected the society positively, shaped people‘s behaviour and so on. While 165 (41.66%) respondents were of the believe that the affection was negative to the community by causing unnecessary tensions and disaffection to their wellbeing.

Table 12 Respondents Views on the Nature of Conflict in South-east states
	Variable
	Frequency
	Percentage%

	Ethno-religious
	328
	82.83

	Political violence
	53
	13.38

	Socio-economic Crisis
	4
	1.01

	Others(unspecified)
	11
	2.78

	Total
	396
	100


The provision of table 12 shows that the highest respondents were 328(82.83%) considered the prevalent crisis in South-east states as ethno-religious, while 53(13.38%) saw the conflict as political, 4(1.01%) responded that the common cause of the crisis is economic, while 11(2.78%) were for other reasons unspecified on the questionnaires.

Table 13 Respondents’ Views on Factors Responsible for the incessant Conflicts in

South-east states?

	Variable
	Frequency
	Percentage

	Intolerance
	33
	8.33

	Diversity
	15
	3.79

	Disrespect
	9
	2.27

	Mistrust
	5
	1.26

	All of the above
	334
	84.34

	Total
	396
	100


Table 13 shows that the highest number of respondents were 334(84.34%) considered all the listed reasons in the table as being responsible for the incessant conflict in South-east states, while 33(8.33%) thought intolerance could be the cause of conflict in the state, 9(2.27%) answered disrespect, 15(3.79%) were for diversity, while just 5(1.26%) were for mistrust as the responsible factor for such conflicts.

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

Conclusion

There is a every need to appreciate and recognised the media‘s crucial responsibility toward the public and then agree that journalist or media practitioners must continue to ensure objective news reporting and uphold high standards of accuracy, accountability, professionalism and also confidentiality in discharging their duties. The media can help achieve goals in conflict prevention and peace building when paired with professional approaches or strategies. The media is not appropriate for all peace building efforts however. Highly-sensitive negotiations, for example, are often best kept quiet without the pressure brought by media seeking to highlight areas of conflict (which helps them sell their media products) rather than serve to foster a focus on common ground, a problem-solving orientation, and hopefulness required for development.

The media‘s role in contributing to cognitive, attitudinal and behavioural change on a large scale is enormous. Conflict prevention and peace building professionals can use the media in harmony with their other programs – if they know when, why, where and how to use the media for strategic impact in lessoning polarization between aggrieve groups. On the other hand, media professionals still have much to learn about why and when their work can contribute to preventing violent conflict and building peace between groups. The media and peace professionals both have their limitations and share an interest in the dynamics of conflict.

Cooperation between agencies, donors, civil society, religious leaders, peace building organizations and media practitioners is essential. There is a need for meetings, seminars and

workshops where models and best practices can be shared. Because using media in peace building is a new practice, everyone has a lot to learn from the exchange of experiences and ideas.

A careful assessment of whether the media is likely to play a positive or negative role in achieving the goals of conflict prevention and peace building requires greater insight into ways the media helps and harms the path toward constructive change. Both peace building and media professionals still have a great deal to learn on this journey (Bratic and Schirch, 2007).

Recommendation for the Government, Journalists, and the Media in general.

Arising from the foregoing, the following recommendations are made:

Government at various levels, federal or states should explore and device means or ways in which the media can improve and promote a peaceful resolution to challenges. The government could use the media to promote and manage expectations as in the case of the coming 2015 elections, which could one way or the other be prevented from getting bad or worse, this can be done through the National Orientation Agency (NOA) and other relevant organizations.

The government should involve the media in decision making and at Security Council meetings to make meaningful contribution and suggestion on how to achieve lasting peace and understanding in the state.

Government at all levels should double their efforts in promoting initiatives to train journalist and other media practitioners on issues of peace and security through workshops, conferences, fora, symposia and the likes.

There is need for a legislative framework governing the conducts of media while it still respects media freedom, independence and autonomy. The government should liberalize

broadcasting and make issuance of license flexible and affordable and also, reduce all forms of bureaucratic bottleneck.

There should be natural, harmonious, peaceful audience-government-media relationship and coexistence with clear responsibilities spelled out. This means the responsibility of the media is to provide the audience or public with information while the government should issues licenses as well as commission an agreed constitution clauses that governs media conduct and operation in a democratic manner. As a matter of fact, government at all levels should motivate the media to mobilize support for peace and confidence building in conflict affected areas.

In addition, there should be a permanent consultative mechanism between the government and the media. The media should give special emphasis to the promotion of peace and development in the country and should also explore ways of providing greater coverage of issues pertaining to health, education, economy, youth, women and political issues. In addition, the media should continue playing a greater educational role and should contribute to transparency, accountability and efficiency of government by monitoring the government's collection, management and expenditure of public funds and should also keep abreast of foreign aid and monitor how it is used.

Media practitioners or journalists are expected to be responsible, accountable and professional in the exercise of their profession, in the same way and manner all other professionals are ethnically required to conduct themselves. It has been observe that journalists at some level are lacking in their abilities to meet journalistic standard of fairness, objectivity, accuracy and balance are mostly absent. To some extent journalists are in the habit of adopting reporting styles that promote ethnic, tribal, religious and political extremism, similar to what was done and the

consequences of the broadcast of extremist and genocidal messages by the Rwandan radio station, Radio des milles collines .

Codes of conduct for practitioners should provide essential principles to guide actions of media and journalists. A code of conduct may be declared by an association or trade unions of journalists or professional media regulatory bodies like the the Nigerian Union of Journalists (NUJ), the Nigerian Guild of Editors (NGE), the Nigerian Press Organization (NPO), Newspapers Proprietors Association of Nigeria (NPAN), Nigerian Press Council (NPC) among others, media houses both print or electronic, elections regulatory bodies (such INEC or SIEC), or by individual journalists. Such codes are most effective if they are the outcome of a collective process, however, in which journalists and editors themselves participate. There are overarching codes of conduct such as that agreed by the International Federation of Journalists (http://www.ifj.org/en/pages/about-ifj). This code of conduct enunciates several principles that will be relevant to journalists in election coverage: Accuracy, Impartiality, Honesty and resistance to corruption, avoiding the use of language or sentiments that promote violence or discrimination.

The media should promote the education of journalist on conflict management, peace building and reconciliation. In addition, the media should invest much more resources in strengthening their capacity to cover conflict and crises particularly areas that are devastated and in serious need of humanitarian relief or assistance. Journalist must be allowed to go about searching for facts and information freely without any intimidation what so ever by soldiers, police or other security operatives.

Their safety and security must be guaranteed by all and sundry in the society. Media safety also requires that media staff develop acute awareness of the socio-political environment and

potential volatilities at hand. Professionalism can also be a significant factor of media safety, as media can often unintentionally (or intentionally) incite further violence or insecurity, through inaccurate or inflammatory reporting.

Ensuring the safety and impartiality of journalist and other media practitioners in conflict situation is a major challenge that must be critically looked into and addressed. However, the journalist themselves must be very conscious and aware of how fragile their own safety and security can be at the time of conflict or any crises.

The media must look at strategies and partnership between them and governments at various levels as a means of enhancing understanding on the part of the media. Such partnership could help build strategies for disseminating tolerance and peace messages to the target public or audience.

The media could play vital role in increasing awareness with respect to conflicts and victims of conflict and let donors, NGOs, CBOs, relevant organisations and powerful individual know that crises or conflict victims are in need assistance, humanitarian or financial contributions or attention.
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Appendix i Questionnaire.

Section A (Demographic data)

1.   Age A.18-25
[
]   B. 26-35 [
] C. 36-45 [
]
D. 46 above [
]

Sex
A. Male
[
]
B. Female
[
]
Occupation
Civil Servant
[
] b. Private Employee [
] c. Self Employed
[
] d. Others

(specify)……………..

Marital Status
Married [
]
b. Single [
]
c. Divorced [
] d. Widowed [
]

Level of Education
Primary [
]
b. Secondary [
]
c. Tertiary [
] d. Non formal [
]

Religion

Islam [
] b. Christianity [
] c. Others (specify)…………

Section B (Extent of Audience Perception)

Have you ever been affected by conflict?

Yes [   ]
b. No [ ]

Have the media ever reported conflict situation from your affected area?

Yes [
]
b. No [
]

Through which media do you normally get conflict information?

Radio [
] b. Television [  ] c. Newspapers [ ] d. All of the above [ ]

Do you think the Media play any role in conflict Management and reconciliation?

Yes [
]
b. No [
]

How does the media report(s) affect your community? State please, (either positive or negative)

Positive [
]
b.
Negative [
]

What type of conflict would you say is common in South-east states?

Ethno-religious [ ] b. Political violence [  ] c. Economic crisis [ ] d. Others

(specify)……………….

What do you think is responsible for incessant conflicts in South-east states?

Intolerance [ ] b. Diversity [ ] c. Disrespect [ ] d. Mistrust [ ] e. All of the above [ ]

What in your opinion do you think could be the implication of such conflict on security and national development?

...............................................................................................................................…………………

………………………………………………………………………………………………………

Which media do you like turning to for information at the time of any internal conflict?

Local media [
] b. International media [
] c. Both Local and International media [
]

What do you think responsible for your answer above?

Factuality [ ] b. Bias [ ] c. Balance [ ] d. Don‘t know [
]

Do you think the media take side in reporting conflict and conflict related issues?

Yes
[
]   b. To some extent [
] c. To larger extent [
] d. Not at all [
]

How will you rate media reports on peace and conflict management?

Educative
[
] b. Balanced and accurate [
] c. Biased [
] d. Boring
[
]

Do you agree that Media is contributing to peace building, through preaching tolerance, respect, trust and understanding among the diverse people of South-east states?

a. Strongly agree   [   ]
b. Agree [
]
c. Disagree
[
]
d. Strongly disagree
[
]

Would you say you are satisfied with the Media content on conflict management and reconciliation?

a. Yes [
]
b. No
[
]

Do you believe that improved professionalism on peace journalism can be used to achieve peaceful co-existence among the people?

Strongly believe [   ] b. Believe [   ] c. Disbelieve
[
]
d. Strongly disbelieve
[
]

How can the media be used to better influence positive change and values among the people

of South-east states? Through….

a. Education [ ] b. Dialogue [ ] c. Sensitization [ ] d. Entertainment [ ] e. All of the above [ ]



