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Abstract

The broad focus of this study borders on  application of media ethics in news gathering and dissemination. The study further investigate whether journalist applies ethics during news gathering and dissemination, examined  the extent journalists maintain the ethics of the profession in news-gathering and dissemination and highlighted some of the effect of  journalists not upholding the ethics of the profession. Survey research design was employed for the study and with aid of convenient sampling selected Thirty-Six (36) participant who  are media practitioners and journalist  as the sample size for this study. The sources of data collection was both primary and secondary with the application of questionnaires as an instrument to gather the necessary data. The questionnaires were properly completed as well  returned  by only 30 respondent after being administered and this was a basis by which the primary data were collected. Primary data collated was analyzed using simple percentage, frequencies and tables and the result were similar to those of the responses drawn from the questionnaires. Hypotheses was tested using Chi-Square statistical tools.Findings of the study to a high extent most journalist in Ikeja are aware of the ethics and principles of journalism, however struggles to maintain professionalism during the practices of journalism. The effect of not upholding ethics during information and gathering and dissemination leads to deliberate exclusion of some vital pieces of information especially when it portrays the leadership of the day unfavorable in the sight of the masses. m. The study therefore recommends that Media establishments should liaise with the Nigerian Union of Journalists (NUJ) in the state to ensure that only formally trained journalists work as journalists in their organisations. Finally, media organizations should make it a matter of priority to organize yearly refresher courses on ethics for their staff.
CHAPTER ONE

INTRODUCTION

1.1 Background to the Study

In a dynamic and evolving culture like Nigeria, the role of Nigerian journalists in information collection and transmission are diverse  Journalists in Nigeria operate as a pivot for socioeconomic, political, and cultural activity. On this premise, successive governments in Nigeria rely heavily on media assistance to disseminate policies and programmes to the public. According to  Okoro (2015), in essence, the rationale for this may be explained by the reality that humans are inquisitive creatures. Their curious minds appear to perceive and interpret the world around them and the events that occur in it. People, above all, are social beings; they are communicative creatures.

As observed by  Ewuola (2016), journalism is the daily collection and transmission of news, which indicates that journalism is primarily concerned with providing information to an audience on a regular basis via a proper medium of communication. In essence, journalism may be defined as the collection, processing, and transmission of news and news-related information to an audience. The term refers to both the process of gathering news and the literary style employed to distribute it. The activity or employment of gathering, writing, and editing news articles for newspapers, magazines, television, or radio, according to Merriam Webster. As a result, journalistic practise carries great influence and necessitates the highest ethical and truth-seeking standards. As journalists struggle to give credibility to their news articles, experts have recognised that its essential elements of objectivity, accuracy, fairness, and balance have just assumed mythological attributes. As a result, the journalist becomes a "walking paradox" (Nordenstreng, 1995), as one cannot help but notice that journalism is so full of contradictions that "we have to question even the most fundamental dogma of the profession - truth seeking - because the way it has been conceived and practised in journalism serves as a deceptive filtering device, preventing as much as it helps the truth being discovered" (p.117) Kate and Majority both use it (2013).

According to Odemwingie, O. (2020), journalism has become a significant force in Nigerian society throughout the years, not just as a way of expressing ideas, but also as a social force to be reckoned with and a vehicle for mobilization. This also implies that the media has evolved into one of the most significant and fundamental social processes in every civilization. This is simply because humans, as social beings, must communicate in order to build trust and improve their chances of survival. As a result, the media serves a variety of critical purposes, including information, education, agenda setting, monitoring, cultural promotion, cultural integration, and so on, without which society would be in chaos and darkness (Akinfeleye, 2015). 
However, journalism as a career necessitates discipline, adherence to ethics, and moral behaviour in order to protect the society that relies so heavily on journalists for timely and day-to-day information. This is critical because society is supposed to respond constructively and intelligently to information provided by journalists. As a result, people will be able to make informed judgments thanks to the countless instructive, educational, and entertaining programmes distributed by journalists (Okoro, 2015). Unfortunately, because of government pressure on journalists, a desire to protect personal and corporate interests, poverty, and a lack of professional training, many journalists engage in unethical practises such as sensationalism, invasion of privacy, code of conduct violations, impunity, disregard for security laws, brown envelope collection, and so on (Bankole, 2002). These negative developments have an impact on the credibility of the mass media to their audiences; listeners, readers, and viewers in Nigeria have lost trust in mass media content due to the influence of unethical practises on news judgement and objectivity as opposed to the ethics of the profession. According to Ojo (2003), ethics should provide the journalist with a standard by which he may determine if an action is right or wrong, good or terrible, responsible or irresponsible; that journalists nowadays must be aware of their limitations in order not to misuse the power of the media.

Unfortunately, economic extremism on the one hand and government coercion on the other dominate Nigerian communication. Poverty degrades human dignity in poor countries like Nigeria, causing the scale of honour and trust for money to affect the news rather than the editor's sense of worth. Apparently, the ordinary journalist's compensation is insufficient for the vast work they undertake in society, forcing him or her to make sacrifices (Folarin, 2005). In light of these perspectives, the researcher set out to critically investigate the influence of media ethics in news collection and distribution among journalists in Ilorin metropolis via empirical study for test validity.

1.2 Statement of the Problem

In recent years, the mass media is a strong tool for disseminating information to the public. However, there is no denying that we are in the midst of a critical revolutionary period in Nigerian history. To state that the mass media, as an institution, and journalists, as individuals, Umechukwu, )2016) opined that they play an important role in communication management in society is a fact that cannot be disputed in Nigeria, given the critical role of journalists in society as a conveyer of information, i.e. watchdog, education, information, integration, and entertainment, among other things. It is terrible that in recent times, journalists' wrongdoing has taken over the substance of the mass media . As a result, numerous perspectives on the efficacy of the media and journalism as a profession have emerged among the educated class, opinion leaders, government agencies, stakeholders, and the general people. In this regard, certain communication experts, such as Daramola (2015) and Babatunde (2017), have said that they no longer trust in the media message or content. It has been said that journalists and the mass media in general lack credibility and objectivity in their reporting of events due to the effect of unprofessional conduct on the part of journalists.

Furthermore, the advancement of Information and Communication Technology (ICT), particularly the inflow of information on social media, makes it relatively simple and accessible for journalists to collect information, decreasing the burden of finding and acquiring information materials. This information, which is frequently false, frequently enters the public realm via the media (Duyile, 2016). Because of the ease of access to the internet and other communication technologies, as well as the poor working conditions of journalists, such information is easy to abuse.  This emerging negative trend in information gathering and dissemination drew the attention of the researcher to set out to examine application of media ethics in news gathering and dissemination
1.3 Objective of the Study

The broad objective of this study is to examine application of media ethics in news gathering and dissemination. Other specific objectives includes:

To investigate whether journalist applies ethics during news gathering and dissemination. 
To examine  the extent  journalists maintain the ethics of the profession in news-gathering and dissemination.

To highlight some of the effect of  journalists not upholding the ethics of the profession.

1.4 Research Questions

Do journalists in Lagos state apply the ethics of the profession in news-gathering and dissemination?
What is the extent  journalists maintain the ethics of the profession in news-gathering and dissemination.?

What are the effect of  journalists not upholding the ethics in news-gathering and dissemination?
1.5 Research Hypothesis

Ho: Journalists in Lagos state do not apply the ethics of the profession in news-gathering and dissemination.

Hi: Journalists in Lagos state apply the ethics of the profession in news-gathering and dissemination.

1.6 Significance of the Study

The study draws attention to the actual performance and adherence to the ethics of journalist and Nigerian journalism. This derived that media do not operate in vacuum because what media do affect the media and others. In fact, the issues are significant to media practitioners, owners and patrol of the media.

1.6 Scope of the Study

The scope of the study is focused on application of media ethics in news gathering and dissemination. The  study is streamlined to cover journalists in Ikeja. This is for proximity and to lessen the financial burden of covering other locations. The scope of this of study comprises all member of Nigerian Union of Journalists in Ikeja 

1.8 Limitation of the Study

This research work like every other has its own limitation, in the process of putting this work together. The study is limited by the population and the consequence sample draw from it. In other words, they are many chapel we have about 37 Nigeria Union of Journalists but only focus on Edo state Chapel.

1.8 Operational Definition of the Terms

Press: This is a collective name for mass media including print and broadcast e.t.c. Within the context of this research, the press includes all the media involved in the collection and dissemination of news.

Ethics: It is the principle or code of conduct that governed the practice of journalism, which involve accuracy, objectivity, fairness etc.
Brown Envelope: It is a term in the media sphere which means bribe given to journalists. This practice negates ethics of the profession.
Journalist: A writer for newspapers and magazines. He/she is someone employed to provide news stories for newspapers or broadcast media. Within the context of this study, a journalist is a person who works with collecting, writing and distributing news and other current information to a target audience.
Credibility: Credibility is the belief or trust which audience or readers have on the contents of the broadcast/print media based on observance of ethics of the profession.
Gate Keeping: Any person or formerly organized group directly involve in relaying or disseminating information from one individual to another mass medium. Gatekeepers can add or reduce the content of the message. Gate keeping remain a sacrosanct duty which the media should carry out without ulterior motive.

Newsgathering: The act of reporting or finding news worthy events and reporting them. This act must be carried out with observance of the highest ethical standards.
News Dissemination: Takes on the theory of traditional view of communication, which involves a sender and receiver. The traditional communication view point is broken down into a sender sending information, and receiver collecting the information processing it and sending information back in form of a feedback.
CHAPTER TWO

REVIEW OF RELATED LITERATURE
2.1 INTRODUCTION

Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.
2.2 CONCEPTUAL FRAMEWORK

Concept of Mass Media

The term "mass media" refers to any method of disseminating information from a single source to a large, dispersed, and diverse audience. They also refer to the vehicles that deliver messages, information, ideas, knowledge, and culture to a broad group of people. The word press will include publishers and broadcasters, media, editorial judgment, editorial control, journalistic discretion and news gathering. The term publication implies the means or processes through which ideas and information are publicized, disseminated and made known to the general public. The major means of publication is through the mass media which could be through the electronic or print media.  According to Odunewu (2020), mass media are a technical communication notion that refers to the equipment used by anybody participating in a mass mediated communication scenario to move messages over time and distance. Palm and Marimbe (2018) defined mass media as any medium used to deliver large amounts of information. He categorizes what are known as mass media forms, which include the eight businesses of mass media: books, newspapers, magazines, recordings, radio, movies, television, and the internet.

Concept of information Dissemination


Information is an important tool used in the realization of any objective or goal set by individuals. It remains the lifeblood of any individual or organization. It is a valuable resource required in any society; thus acquiring and using information are critical and important activities. Users of information use it for different reasons. Some use it for health; others use it for advancement in knowledge, others for politics. To all these people information seeking is a fundamental human process closely related to learning and problem solving Merrill  (2018). Many factors initiate the search for information; among these are: individual tasks for knowledge advancement, creativity and for future documentation. 


Information seeking process depends on these tasks, and the complexity of the task/difficulty is an important factor that influence individual in seeking information. This reason of seeking for information depends on searcher‟s job, subject and educational attainment (Burkett, 1992). The importance of information in the developmental process is increasingly recognized, not only by those involved in development work, but also by the recipients of such information. Tsegyu & Asenah (2014) opined that information is now accepted as an important factor in the sustained development of any society because it reduces uncertainty, and enhances awareness of possible actions to take to solve problems. Lack of information is argued to act as a barrier to development because of importance of information provision in “capacity building” and “empowering communities (Wakelin & Simelane, 1995). Information and its dissemination appropriately are seen as critical resource for people and communities in both rural and urban areas. However, the lack of information provision in rural contexts remains a problem. Thus, there is alarming information gap that exists between rural and urban areas and how little is being done to bridge this gap (Moyo, 1994). It is assumed that if we know the factors which influence information need and the demand for the information we are likely to be in a better position to design better information systems and services. 


Therefore it is important to ascertain and distinguish between the information needs of an individual or group as well as how such information needs are passed or channelled to meet these needs. Several channels and methodology are being use to bring information to audience; such as the media, internets, institutions, social functions, Town-criers, but in the traditional African settings where most residence are illiterates the mode of passing information to such categories of people are through “Town-criers”(City of East Yorkshire, 2007). This medium of information dissemination is found to be effective, cheap, simple and reliable (Abraham, 2009). The uses of Town Criers are still in vogue in some traditional towns and villages in Africa and some part of the Caribbean (Meyer, 2005).
Concept of ethics

 The word, “Ethics” according to the Advanced Learner Dictionary, is the science of morals, the branch of philosophy which is concerned with character and conduct of a system of moral and rules of behaviours.  Akinfeleye (2015) defines ethics as a branch of philosophy that deals with values relating to human conduct with respect to rightness or wrongness of certain actions and to the goodness badness of the motives and ends of such actions. Ethics has to do with what is good and what is bad. To Ogunsiji (Agbanu, 2011), ethics is not laws in application but is binding on all members of the profession once it has been officially adopted. A member may be disciplined or reprimanded for contravening the ethics of his profession. He may also be blacklisted or expelled from the profession. Amakiri (2010) states that to be ethical means to be particularistic about the standards of good and bad behaviour. It means adopting a moral position dictated by a sense of right and wrong in one’s personal life and in relationship with others. According to Philip (2010, p. 51), ethics is the application of rational thoughts by media practitioners or professionals when they are deciding between two or more competing moral choices. It can also be seen as that which holds society or a profession together or provides stability and security to social or professional cohesion. 

Omenugha & Oji (2015). suggests ethics as a moral philosophy is the branch of knowledge which is concerned with the standards of good and bad conduct or behaviour while Ezeukwu and Nwanze (Akabogu, 2005, p. 202) opined that ethic in general refers to a code or set of principles by which men live e.g., medical ethics which means the code which regulates and guides the behaviour of doctors in their dealings with each other and their patients. Therefore, ethics can be said to be set of rules of behaviour or moral principles guiding the activities of a group of persons found in a given profession. It is a Greek word “Ethos” meaning character or what a good person is or does in order to have a good character. Ethics is also a behaviour and moral guides, principles as well as codes which a person or group of persons in a profession voluntarily choose to observe in the course of carrying out their day to day activities, that deals with the decision to do good or bad. In every society of the world, there are set of rules and regulations guiding the ways and manners they do things and the absence of these rules and regulations will lead to anarchy and lawlessness in such society. There also exists no universally accepted code of ethics for media practitioners; it varies proportionately with culture, orientation, exposure, and demands of the society at a particular point in time, like culture is dynamic and changes with the society in question. However, no matter the dynamism, there are certain basic provisions that are crucial to the practice of the profession.
Concept of Journalism

Though journalism is practiced for years now, there is no established definition of the term ‘journalism’. It is generally a term used to denote the practice of reporting news or current happenings for the masses of the country. While the people who work in collecting news and gathering information through various means are called journalists, the mediums through which they communicate the news – newspaper, radio, television, website etc. are called media. According Odunewu (2020), journalism is the production and distribution of reports on current events based on facts and supported with proof or evidence. The word journalism applies to the occupation, as well as citizen journalists who gather and publish information based on facts and supported with proof or evidence. Journalistic media include print, television, radio, Internet, and, in the past, newsreels.

Concept Journalism code of ethics 

Journalism like any other profession has ethical codes that guide them in their activities. This code of ethics consists of moral principles, guidelines, and rules that guide the behaviour of journalists in course of their practice as well as their relationship with the publics. As observed Okenwa (2017) journalism code of ethics therefore is the set of moral principles guiding the journalism profession. They include: 

Editorial independence: This entails that decision concerning the content of news should be the responsibility of a professional journalist. 

Accuracy and fairness: (i) The public has a right to know factual, accurate, balanced, and fair reporting is the ultimate objective of good journalism and the basis of earning public trust and confidence. (ii) A journalist should refrain from publishing inaccurate and misleading information. Where such information has been inadvertently published, prompt correction should be made. A journalist must hold the right of reply as a cardinal rule of justice. (iii) In the course of his duties, a journalist should strive to separate facts from conjecture and comment. 
 Privacy: A journalist should respect the privacy of individuals and their families unless it affects public interest. (a) Information on the life as an individual or his family should only be published if it impinges on public interest. (b) Publishing of such information about an individual as mentioned above should be deemed justifiable only if it is directed at: (i) exposing crimes or serious misdemeanour, (ii) exposing anti-social conduct, (iii) protecting public health, morality, and safety, (iv) preventing the public from being misled by some statement or action of the individual concerned. 
Privilege/non-disclosure: (i) A journalist should observe the universally accepted principle of confidentiality and should not disclose the source of information obtained in confidence. (ii) A journalist should not breach an agreement with a source of information obtained as “off-the-record” or as “background information”. 
Decency: A journalist should dress and comport himself in a manner that conforms to public taste. (i) A journalist should refrain from using offensive, abusive, or vulgar language. (ii) A journalist should not present lucid details, either in words or picture of violence, sexual acts, abhorrent or horrid scenes.
Discrimination: A journalist should refrain from making pejorative reference to a person’s ethnic group, religion, sex or to any physical or mental illness or handicap.

Reward and gratification: (i) A journalist should neither solicit not accept bribe, gratification, or patronage to suppress or publish information. (ii) To demand payment for the publication of news is inimical to the notion of news as a fair, accurate, unbiased, and factual report of an event. 
Violence: A journalist should not present or report acts of violence, armed robberies, terrorist activities or vulgar display of wealth in a manner that glorifies such acts in the eyes of the public. 
Children and minors: A journalist should not identify, either by name or picture or interview children under the age of 16 who are involved in cases concerning sexual offences, crimes and rituals or witchcraft either as victims, witnesses, or defendants. 
 Access to information: A journalist should strive to employ open and honest means in the gathering of information. Exceptional methods may be employed only when the public interest is at stake. 
Public interest: A journalist should strive to enhance national unity and public good. 
Social responsibility: A journalist should promote universal principles of human rights, democracy, justice, equity, peace, and international understanding. 
Plagiarism: A journalist should not copy, wholesale or in part, other peoples work without attribution and/or consent. 
Copyright: (i) Where a journalist reproduces a work, in print, broadcast, art work or design, proper acknowledgment should be accorded the author. (ii) A journalist should abide by all rules of copyright, established by national and international laws and conventions.
Press freedom and responsibility: A journalist should strive at all times to enhance press freedom and responsibility.
The Regulation of the Mass Media 

All over the world, governments regulate various fields of human endeavour. Thus, education, banking health, tourism etc. are regulated. This means that these industries are provided with basic structures for their operations. The mass media industry is equally regulated. However, because of the peculiar nature of the mass media as vehicles for free expression, which is fundamental human rights, government is careful to regulate the media only to the extent consistent with the expectations of a democratic society. Thus, over-regulation of the media will stifle free expression and give rise to underground press and even rebellion. Malemi (1999:32) identifies four formal regulatory mechanisms of the mass media and which operates till today as follows: 

Constitutional provisions. 
Statutes. 
Ethical guidelines. 
Informal restraints. Constitutional Provision 
Examples are beat associations and other arrangements which impose certain demands on members. Malemi (1999) further argued that Codes of Ethics cannot bring the desired result if these unlisted obstacles to objectivity are not put into consideration: 

Limited Space: In all mass media, reporters and editors do not have the space to include all the materials they would want to include always. This is particularly so in newspapers where limited space often results in the abridging of stories during make up. On radio and television also, the anchor must abridge a statement as soon as he receives the signal that the programme must come to an end. In essence, the sudden end of a story or a narration for space constraints may result in the inability to present all sides of an issue fairly and equally, thus undermining objectivity. 

Laziness of the Reporter: If a reporter is not resourceful enough, he may not take enough pain to obtain all the sides of a controversy. Objectivity suffers thereby. Lack of Openness of the News Source: Some news sources would not open up to the reporter for one reason or the other. A lady in a divorce suit, a jilted lover, a fired employee, or the victim of an ugly incident such as robbery, fraud, rape etc. may find it difficult to talk to the press. And this robs the reporter of the ability to present the facts objectively. 

Conflict of Interest: Concept of interest ranges from accepting gifts and travel junkets to political involvement and all forms of divided loyalty. If a journalist’s conscience has been compromised in any way, it is impossible for him to maintain objectivity either as a reporter, editor, or programme presenter on radio and television or as a producer or even a contributor. 

Advertiser Control: Since substantial amount of media revenues comes from advertising it follows that that pressure from advertisers is also a fact of life. There is no doubt that pressures affect the effort of the media to present all sides of an issue fairly and balanced. 

Government Pressure: Pressure from the government can come in form of written and unwritten laws. National security must be protected at all cost and government policies sold to the people. For this reason, government is usually inpatient with the media when they do not show sufficient understanding and sympathy with government position, they would abdicate their responsibility to the people. The 1999 Constitution of the Federal Republic of Nigeria, Section 39. Statutes Statutes (e.g. The Official Secrets Act, Laws of Sedition, Contempt, Obscene and Harmful Publications Act, Defamation, Copyright, Advertising Laws, National Broadcasting Commission (NBC) Code, Newspaper Act, Media Council Decree, which establishes the Nigerian Press Council (NPC), the Nigerian Television Authority (NTA) Act, the Federal Radio Corporation of Nigeria (FRCN) Act, etc. Ethical Guidelines Professional bodies provide mechanisms for the regulation of their members, each having a constitution and a code of ethics. Informal Restrains
Ethical Issues for Journalists 

Journalists all over world, including those practicing in Nigeria, face difficult and delicate ethical challenges. These challenges involve decisions regarding to ethical conduct as well as that of publics the journalists work with. These persons include president, ministers, governors, and commissioners, media owners as well as other stakeholders, within and outside government, who are affected by journalism activity. The following brief scenarios are illustrative of the kinds of ethical issues that journalists may face. 

A journalist is offered, in confidence, information about possible illegal conduct by a stakeholder. 

 A journalist may face the challenge of objectivity in writing news, that a News Editor has edited a story to suit his friend because he will be looking toward the next job and, therefore, the content of his report can be more easily influenced. 
After reading a report by the journalist, a General Manager complains to the Editor, “You can’t air this. The Governor will be furious!” 
A journalist is given money to delete what has already been said by a politician. 
According to Akabogu (2015), in the Nigerian situation, all sorts of ethical issues or problems abound. They include materialism, bribery, corruption, embezzlement, fraud, sycophancy, and all forms of indiscipline. He further stated that the journalist has a good number of these problems to grapple with such as sycophancy, character assassination, pressure from within and outside, confidentiality of sources, Afghanistan, bribery, sensationalism, plagiarism, sexism, moonlighting, invasion of privacy and others.
The influence of journalism code of ethics on journalism practice

With the growing concern for non-adherence to the ethical codes, which many believe negates all fundamental principle of fairness, equity, and balance required in journalism practice, many scholars have explored its ethical implications. These are outlined as follows. Commercialization of news violates the ethics and code of conduct of journalists, which states: It is the duty of the journalist to refuse any reward for publishing or suppressing news or comment. With the zeal to make more money, many news organizations have lost their focus on investigative journalism. This has led to loss of variety in the news, monotony, etc. Many have lost their mission turning to praise singing and propaganda, which has dire consequences for the Nigerian society (Ekwo, 1996, Lai, 2000, and Ogbuoshi, 2005 as cited in Omenugha & Oji, 2015).

 The person who pays the piper often calls the tune. Since the media would not like to lose a major customer, they will do all within their reach to satisfy such client that pays them enough money to have to his/her view projected. In return, the client may dictate how and what he or she wants out of the news packaging of the media house. This can extend to dictating to the media what makes news, thereby emasculating opposing views. This is often flagrantly displayed during election times as contestants often buy over one media house or the other, which at every news hour seize the opportunity to praise the “client” and crush his/her opponents. 

According to Udeze (2012, p. 73), there is a close relationship between corruption and unethical practice quoting Webster Unabridged Dictionary (2001, p. 456), he noted that being unethical means “the act of corrupting or state of being corrupt, moral perversion, depravity. He further stated that to be corrupt according to same source is to be guilty of dishonest practices such as bribery, lacking integrity, crooked etc. Udeze further emphasized that based on the definition, corruption among journalists means all those acts that media practitioners engage in that contravene the ethics of the media or journalistic profession which enters on truth, fairness, and balance. Praise singing is one of the journalist’s worst faults particularly in Africa and especially with the government-owned media houses. This kind of journalism eulogizes people unnecessarily. It makes heroes out of villains and giants out of dwarfs (Udeze, 2012,) for instance in Rivers State, the Rivers State Broadcasting Corporation and the State Television saw formers state Governor Chibuike Amaechi as a saint when workers were owned several months salaries and pensioners died of hunger and starvation. The media did not see anything wrong with the various abandoned project in the administration. Secondly, the government media who at that political period were basically partisan supporting the All Progressive Congress, APC by airing only the news and jingles about them without recourse to the fact that they need to balance the stories are now presently airing only the news of the opposition party in the State, Peoples Democratic Party, PDP. This in most cases has led to lack of public trust and loss of integrity. Moreover, those in the private media who have in some instances proved in many occasions to be upholders of ethical standards demanded of the watchdog in exposing corruption in the society which has joined in the band wagon due to financial aggrandizement. In contrast with medicine and law, media professionalization doesn’t include standards for professional training and licensing. Other professions mandate that practitioners receive long and closely monitored professional training. For example, doctors and lawyers undergo from four to 10 years specialized training in addition to completing four years of college. But media practitioners are unwilling to set requirements for professional training and have strongly resisted efforts to license journalists (Baran & Davies, 2006, p. 132). Brown envelop under whatever guise should be avoided by journalists because it intends to jeopardize the integrity of the journalist and could influence objectivity in news writing. 

Freedom to objectivity could be compromised by gratifications as noted by Ogbondah (2003, p. 108) “Journalists must understand that compromising their morals and ethical principles can be a greater threat to press freedom than anybody of oppressive laws”. Professionals in every field, including journalism, have been reluctant to identify and censor colleagues who violate professional standards. To do so is often seen as admitting that embarrassing problem exists. Public trust in all media professionals might be shaken if too many people are barred from practice. Professional societies tend to operate as closed groups in which members are protected against outside threats and criticism, (Baran & Davies, 2006, p. 131). The owners of the media set up policies that guide how the media works. In Print you have Editorial Policies where you state reasons for establishing the newspapers while in Radio and Television you have the mission statement. The philosophy put in place by the owners of the organizations control the media. Fab-Ukozor (2011, pp. 291-292) corroborated this fact when she stated that the situation is such that the few rich ones who own the media are either business friends of government or unprofessional journalists who appreciate the position of the “fourth power”, but are reluctant to go headlong in search of truth due to government’s stance of intimidation and oppression. As a result, practitioners in the country are often faced with a conflict emanating from the need to protect their proprietor’s interests and the need to serve public interest. 
Fab-Ukozor (2011,) posits that the Fourth Estate or Fourth power position of the press shoulders enormous responsibility on the journalist to watchdog society. But how does this obligation tally with property right of mass media owners who need to make profit from their business enterprise? She also stressed that striking a balance between fulfilment of social responsibility obligations and the need to maximise profit has continually remained the major focus of journalists and the media owners. Therefore, in order to generate revenue from this source, media organizations often show, surprisingly, an otherwise intolerable sensitivity to the feelings of big business over editorial matters. Under this circumstance, editors walk a tight rope in trying to balance the demands of profit against the imperatives of unfettered journalism. 
According to Baran and Davies (2006, p. 134) in the media industries, violation of professional standards rarely has immediate, directly observable consequences. Thus, it is hard for critics to cite violations or to identify the harm that has been done. When doctors fail people die, when lawyers fail people go to jail unnecessarily while the result of incompetent media practice are harder to see. For instance, recently in Nigeria, lawyers who had issues of corruption and were charged with money laundry by the DSS were suspended by the National Judicial Council (NJC). Regrettably, media practitioner most times has been found wanting in not living up to ethical professional standards they subscribe to. Quite a good number have shown weakness in resisting the temptation of materialism presented in the form of bribery known as “brown envelop” syndrome in Nigeria. For a fee they don’t mind serving as propagandists and spin doctors to powerful political and economic interests. The influence of ownership of media outlets in the direction of its editorial contents is another crucial reason that has militated against the adherence of ethical standard by Media Managers. The ownership or media outlets have great influence in the direction of its editorial contents, as the saying goes, “he, who pays the piper, calls the tune”. It is common knowledge in Nigeria that government owned newspapers; Radio and Television stations, never write against the government in power while the media practitioner in the privately owned media never go against the desires of the owners. Poor remuneration is another challenge faced by journalists.

The Imperatives of Mass Communication Ethics

 
It has been pointed out that ethics is basically self-imposed and self-enforced. Mass communication ethics is therefore the set of moral guidelines which the mass communication professionals have articulated to guide their professional conduct. Ethics compel the professional to consider his/her basic principles and values, his/her obligations to himself/herself and to others. It compels the professional to decide how to live, how to conduct his/her professional affairs, how he/she will think, act and react to people and issues around him/her. Journalistic ethics is subsumed in mass communication ethics, since journalism is only a part of mass communication. Merrill (1982), defines journalistic ethics as: The branch of philosophy which helps journalists to determine what is right to do, by giving the journalist standards by which he can judge actions to be right or wrong, good or bad, responsible or irresponsible. Furthermore, according to Merrill (1982), ethics is what is good or bad journalism and entails the obligations of journalists to the profession, to the society and democracy. This brings us to the question who is a virtuous journalist? A virtuous journalist is the one who has respect for and tries to live by the cardinal virtues which Plato prescribes in ‘The Republic’ (Merrill, 1982). The cardinal virtues which Plato prescribes in The Republic are: wisdom, courage, temperance and justice.  

Wisdom: Wisdom can be defined as the correct application of knowledge. It is what gives direction to moral life and it is the rational, intellectual base for any system of ethics. Wisdom is partly natural and partly acquired. It is acquired through the following ways: maturing, life experiences, study, association, etc.  

Courage: Courage is needed to resist the temptation to do the wrong thing, that is, deviate from the path of wisdom. In other words, it helps a person to pursue the goal which wisdom has helped set for him/her.  

Temperance: This is a virtue which demands reasonable moderation. It helps people to avoid fanaticism in the pursuit of any objective that knows where to apply the brakes, as it were.

Justice: Justice is the virtue which considers a person’s ‘deservingness’. It refers more specifically to a person’s social relations. All men should be treated equally, but equal treatment simply does not satisfy ‘deservingness’. A person gets what he deserves. For example, if there is one seat available for two persons, justice, at least in the African culture, demands that the oldest person should be offered the seat while the younger person stands until another seat is fetched for him. Looking at another scenario, should young man be stoned to death for snatching a wallet at a bus stop? Does he deserve to die for that minor offence? That is jungle justice, which is no justice at all.

2.2 THEORETICAL FRAMEWORK

There are several theoretical constructs that are used to explain media behaviour. These theories have some assumptions that can be used as a framework in this regard. Although the paper focuses on the gatekeeping theory because it is concerned with information management, it will also refer to other apposite theories to support its arguments. 

 Gate-keeping theory

The gate-keeping theory propounded by Kurt Lewin in 1943 looks at the process through which information is filtered for dissemination in a media organisation (Stacks and Salwen, 1996). In a typical newsroom, for instance, gate-keeping takes place in several ways and involves reporters, sub-editors, news editors, and editors. Gate-keeping also involves media outlet owners and even advertisers. For example, the Advertising Practitioners Council of Nigeria (APCON) usually vets all adverts before they are aired, thus serving as a gatekeeper. In a nutshell, the gatekeeper decides which information will be published and which will not, in the interest of society. But media owners, who are not professionals, dictated the stories editors should publish and what they should not publish, during the 2015 presidential election, thus circumventing the concept of gate-keeping. That is the reason there was no equitable coverage of all the 26 political parties in the country.

The source credibility theory
The source credibility theory propounded by Hovland, Janis, and Kelley in 1953 is also relevant to this discussion. The theory pertains to how the credibility of information source, determines whether or not people accept a report to be true. People are more likely to be persuaded to accept a story, when they perceive the source to be credible. Some media organizations are not deemed to be credible due to apparent ownership influence. Potter (2006) observes that when credibility suffers, a news organisation’s ability to survive economically also does. This may reflect in poor sales and dwindling advertising revenue. Similarly, in a comparative analysis on the consequence of unethical behaviours among journalists, Wilmot (2006) states that when journalists lie, they threaten entire society. Sharing the same perspective, Day (2006) recalls that in 1985, 65 percent of the public believe news organisations typically got their fact right, noting that by 2002, the figure had declined to 35 percent. It is even likely to have nosedived further, 15 years later, given the current proliferation of newspapers that care little for ethics, but more for profits. This shows that the public are becoming increasingly sceptical of what they read in the newspapers nowadays. During the election campaign, Nigerian politicians used several newspapers to promote their propaganda, which often bordered on the sensational. However, the electorate believed only stories published by newspapers that are perceived to have strong editorial independence, while they cast aspersions on newspapers whose owners are thought to have sympathies for some political parties. This latter group of newspapers are essentially the PBOs.


For instance, Ayodele Fayose, the PDP governor of Ekiti state, published several stories and advertisements in the media during electioneering questioning the state of health of Buhari. Although Fayose’s allegations against Buhari raised some ethical concerns, some newspapers still went ahead and published them, apparently for pecuniary gains. That shows the extent to which media ownership influenced the editorial judgements of newspapers during the election. Although, the code of ethics for Nigerian journalists prescribes the highest professional and ethical standards for practitioners, unethical practices among the press seem to be on the increase (Semiu et al, 2012). Even though regulatory bodies such as the Nigerian Press Council (NPC), the Nigerian Union of Journalists (NUJ) and other professional associations exist to checkmate the excesses of journalists, their efforts appear to have yielded little fruit. It must be noted that the press is a part and parcel of society. Anything that affects society affects the press too. It is, therefore, necessary to consider the peculiar environment within which the press operates in Nigeria. For many months, some journalists go to work without receiving salaries. Under such circumstances, it is quite difficult to expect such journalists to be ethical in their conduct. Few can resist ‘brown envelopes,’ which is a pseudonym that denotes honorarium or—in some cases—outright bribes, given to journalists to ensure positive publicity for an individual or an organization. Pratt (1988) and Frankena and Granrose (1974) view ethics as a moral issue for the media. Omole (2000) defines ethics as the shared normative values, which any society holds dear and are used to judge the behaviour or performance of any member of a society.

2.3 EMPIRICAL STUDIES

CHAPTER THREE

RESEARCH METHODOLOGY

3.1
INTRODUCTION


In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.
3.2
RESEARCH DESIGN

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e., mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.
3.3
POPULATION OF THE STUDY


According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 

The main objective of this study is to examine focused on application of media ethics in news gathering and dissemination using selected members of NUJ in Lagos State  as case Study.  Thus Journalist of   media houses form the the population of the study.

3.4
SAMPLE SIZE DETERMINATION

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.5
SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE

According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.

In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of all the entire population, the researcher conveniently selected Thirty-six  (36) participant who are journalist in Lagos State as the  sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.6 
RESEARCH INSTRUMENT AND ADMINISTRATION

The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section inquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.7
METHOD OF DATA COLLECTION

Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.8
METHOD OF DATA ANALYSIS

The responses retrieved from the filed survey were analyzed using the frequency, tables, and simple percentage which provided answers to the research questions. 
3.9
VALIDITY OF THE STUDY

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.10
RELIABILITY OF THE STUDY

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.
3.11
ETHICAL CONSIDERATION

The study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

4.1 INTRODUCTION

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of thirty-six (36) questionnaires were administered to respondents of which only thirty (30) were returned and validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of 30 was validated for the analysis.

4.2
DATA PRESENTATION
Table 4.1: Demographic profile of the respondents

	Demographic information
	Frequency
	percent

	Gender

Male
	
	

	
	17
	56.7%

	Female
	13
	43.3%

	Age
	
	

	25-30
	9
	30%

	31-36
	8
	26.7%

	37-42
	6
	20%

	43+
	7
	23.3%

	Marital Status
	
	

	Single 
	19
	63.3%

	Married
	11
	36.7%

	Education Level
	
	

	BS.c
	25
	83.3%

	MS.c
	5
	16.7%


Source: Field Survey, 2022

4.2 DESCRIPTIVE ANALYSIS

Question 1: Do journalists in Lagos state apply the ethics of the profession in news-gathering and dissemination?

Table 4.2:  Respondent on  if  the job of the journalism be used to check the influence of media ownership on editorial policy.
	Options
	Frequency
	Percentage

	Yes
	15
	50.0

	No
	4
	13.3

	Undecided
	11
	36.7

	Total
	30
	100


Field Survey, 2021

From the responses obtained as expressed in the table above, 50.0% of the respondents said yes, 13.3% of the respondent said no, while the remaining 36.7% of the respondent were undecided
Question 2: What is the extent  journalists maintain the ethics of the profession in news-gathering and dissemination.?

Table 4.3:  Respondent on  the extent  journalists maintain the ethics of the profession in news-gathering and dissemination.
	Options
	Frequency
	Percentage

	Yes
	15
	50.0

	No
	4
	13.3

	Undecided
	11
	36.7

	Total
	30
	100


Field Survey, 2021

From the responses obtained as expressed in the table above, 50.0% of the respondents said yes, 13.3% of the respondent said no, while the remaining 36.7% of the respondent were undecided
Question 3: What are the effect of  journalists not upholding the ethics in news-gathering and dissemination?

Table 4.4: Respondent on the effect of  journalists not upholding the ethics in news-gathering and dissemination.
	Options
	Yes
	No
	Undecided
	Total

	It leads to a deliberate distortion of the information they disseminate to their audience
	30

(100%)
	00

(%)
	00

(%)
	30

(100%)

	It causes a deliberate exclusion of some vital pieces of information especially when it portrays the leadership of the day unfavorable in the sight of the masses
	30

(100%)
	00

(%)
	00

(%)
	30

(100%)

	It  results to manipulative and propagandistic techniques of persuasion, contrary to the professional standards and criteria of the functioning of the mass media of communication
	 30

(100%)
	00

(%)
	00

(%)
	30

(100%)

	It can results to media silence over critical issues where the population is thirsting for information  
	30

(100%)
	00

(%)
	00

(%)
	30

(100%)

	And they seek to divert the people’s attention from very important issues by crowding the people’s mind with trivialities.
	30

(100%)
	00

(%)
	00

(%)
	30

(100%)


Field Survey, 2022

From the responses obtained in the above table, 100% of the respondent said yes.There was no record for No and undecided.
4.3  RESEARCH HYPOTHESES

Ho: Journalists in Lagos state do not apply the ethics of the profession in news-gathering and dissemination.

Hi: Journalists in Lagos state apply the ethics of the profession in news-gathering and dissemination.

Table 4.5:  Journalists in Lagos state do not apply the ethics of the profession in news-gathering and dissemination
	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	15
	10
	5
	25
	2.5

	No
	4
	10
	-6
	36
	3.6

	Undecided
	11
	10
	1
	1
	0.1

	Total
	30
	30
	
	
	6.2


Source: Extract from Contingency Table




Degree of freedom = (r-1) (c-1)






(3-1) (2-1)






(2)  (1)






 = 2

At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.

Findings

The calculated X2 = 6.2 and is greater than the table value of X2 at 0.05 significant level which is 5.991.
Decision

Since the X2 calculated value is greater than the critical table value that is 6.2 is greater than 5.991, the Null hypothesis is rejected and the alternative hypothesis which states that Journalists in Lagos state apply the ethics of the profession in news-gathering and dissemination is accepted.
CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1 SUMMARY


The broad focus of this study borders on  application of media ethics in news gathering and dissemination. The study further investigate whether journalist applies ethics during news gathering and dissemination, examined  the extent journalists maintain the ethics of the profession in news-gathering and dissemination and highlighted some of the effect of  journalists not upholding the ethics of the profession.

Survey research design was employed for the study and with aid of convenient sampling selected Thirty-Six (36) participant who  are media practitioners and journalist  as the sample size for this study. The sources of data collection was both primary and secondary with the application of questionnaires as an instrument to gather the necessary data. The questionnaires were properly completed as well  returned  by only 30 respondent after being administered and this was a basis by which the primary data were collected. Primary data collated was analyzed using simple percentage, frequencies and tables and the result were similar to those of the responses drawn from the questionnaires. Hypotheses was tested using Chi-Square statistical tools.

5.2. CONCLUSION

Ethics in journalism is the symbols of morals that journalists are supposed to uphold. These consist of a commitment to revealing the truth objectivity without being subjective by self-interest; maintaining the privacy of sources and attributing what is said to the appropriate source. Finding of the study revealed that the factors that can lead to unethical practices in Nigeria are: poor technical knowledge, conflict of interests, ownership pattern and control, pressure of the market, poor pay, weak professional regulation, and loose organizational policies and control These factors that lead to unethical in journalism field is not only experienced in Nigeria, the problem is similar in many third world countries.


Findings of the study to a high extent most journalist in Ikeja are aware of the ethics and principles of journalism, however struggles to maintain professionalism during the practices of journalism. The effect of not upholding ethics during information and gathering and dissemination leads to deliberate exclusion of some vital pieces of information especially when it portrays the leadership of the day unfavorable in the sight of the masses.

5.3 RECOMMENDATION

Base on the findings of the study, the following recommendations were made:

Media establishments should liaise with the Nigerian Union of Journalists (NUJ) in the state to ensure that only formally trained journalists work as journalists in their organizations.

Media organizations should make it a matter of priority to organize yearly refresher courses on ethics for their staff.
Journalism training institutions such as the International Institute of Journalism IIJ should increase the number of ethics-based courses in their curricula in order to make the codes of ethics part of journalists. This will in turn increase the level of adherence to the ethics. 
The NUJ as a matter of urgency should institute a standing disciplinary committee like the National Judicial Council (NJC) that can sanction erring journalist both at the state and national level.
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QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE AND AVOID TICKING TWICE ON A QUESTION

SECTION A

PERSONAL INFORMATION

Gender

Male [  ]


Female [  ]

Age 

21-25 [  ]

26-32 [  ]

32- 40[  ]

41-50 [ ]

Marital Status

Single [   ]

Married [  ]

Widowed [  ]

Qualification

WAEC/OND

HND| BSC

MSC

PHD
Question 1: Do journalists in Lagos state apply the ethics of the profession in news-gathering and dissemination?

	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


Question 2: What is the extent  journalists maintain the ethics of the profession in news-gathering and dissemination.?

	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


Question 3: What are the effect of  journalists not upholding the ethics in news-gathering and dissemination?

	Options
	Yes
	No
	Undecided

	It leads to a deliberate distortion of the information they disseminate to their audience
	
	
	

	It causes a deliberate exclusion of some vital pieces of information especially when it portrays the leadership of the day unfavorable in the sight of the masses
	
	
	

	It  results to manipulative and propagandistic techniques of persuasion, contrary to the professional standards and criteria of the functioning of the mass media of communication
	
	
	

	It can results to media silence over critical issues where the population is thirsting for information  
	
	
	

	And they seek to divert the people’s attention from very important issues by crowding the people’s mind with trivialities.
	
	
	




