AN INVESTIGATION INTO THE IMPACT OF TELEVISION SERIES ON THE NIGERIAN WOMEN (A CASE STUDY OF LAGOS STATE)

ABSTRACT 

The study examined an investigation into the impact of television series on the nigerian women (a case study of lagos state) . Mass media especially television has been a major agent of socialization and education in society through educational programmes like “Project Fame West Africa, AY Show, Teju BabyFace Show, Nigerian Idol, who wants to be a millionaire etc”. Three research questions and two hypothesis guided the study. A survey method which employed a structured questionnaire was employed for data collection from 200 Lagos metropolis Women. Frequency and percentage method of data analysis was employed. The findings showed that 94.4% of the respondents watch “AY Show usually from one of the Nigerian TV series (39%) regularly. Almost 50% of the respondents have been watching AY Show between 4-6 years. Larger percentage of the respondent (89%) admitted that AY Show TV series have influenced them in some many ways as a result of this, 94.4% of the respondents established that the programme is entertaining while, 5 respondents representing 5.6% said it does not had value to lives. 

CHAPTER ONE 

INTRODUCTION

BACKGROUND OF STUDY

The mass media has recently become very well-established in emerging nations. Today, even historically isolated areas have access to television and radio programming. Although proof of the media's socioeconomic consequences is not restricted to developing nations alone, several of these TV series programs have had an impact on Nigerian women, both negatively and favorably (Jean, 2022).

A woman's conduct might be impacted by watching TV via a number of different channels. First of all, since women are prone to changing depending on what they see and hear, and because this TV show offers fresh information every day, it encourages women to modernize their lives. This TV show may be especially significant in certain underdeveloped nations, where access to printed (or other) information sources may be limited. Some individuals often confuse the differences between TV series and the local networks' soup opera programs (Jekayinfa, 2022).

A television series is a program that is centered on a certain plot and may be classified as either criminal, action, thriller, horror, or romance, for example. Much of the plot of a TV show is decided before casting and main photography even begin. It's possible that the amount of episodes will be planned out well in advance. However, the stories and actions that would occur were already determined upon before the film was released. Since most traditional TV series continue to focus on telling the narrative rather than creating absurd plot twists, there are less TRP (Television Rating Point) stunts in these programs. Before a TV show's premiere, the majority of the filming is finished. Ending sequences are sometimes chosen after the program receives feedback from the audience in the form of television rating points. TV shows are often regarded as having bigger budgets, excellent cinematography, and cinematic quality. They must show actual events accurately and "transform the television into a personal movie hall."

A TV series' storyline may or may not be continuous. It may air episodes that are unrelated to those that came before or after them. TV shows with continuous story lines are often anticipated to be shorter in length (not extending beyond six months if daily, and one year if weekly). There might be numerous seasons to a TV show.

AY Show, Teju BabyFace Show, Nigerian Idol, Who Wants to Be a Millionaire, and Big Brother Nigeria are a few examples of Nigerian TV series (Joyce, 2018).

While a soap opera is a plodding, more retrograde family drama series that places a greater emphasis on feelings and theatrics than on a specific subject. A soap opera just has a general plot, most of which develops naturally when the episodes are broadcast. A soap opera's destiny is decided by its television rating point. Soap operas have a greater emphasis on family values and culture, and they sometimes develop new plot lines involving either family members or strangers. The fact that these shows are primarily concerned with television ratings points means that they frequently feature television rating point stunts and plot twists, such as the unexpected death or reincarnation of a family member, the kidnapping of a person, a marriage, the possibility of becoming pregnant, and so on. These stories were chosen in order to attract viewers. There are occasional exceptions, but generally speaking, these performances don't depict any specific social group or activity. If they have high television ratings, soap operas often last for several years; otherwise, they stop after six months. This kind of show production is less structured. The average cost of a soap opera is modest. A soap opera is like a parallel family that lives within the screen (Kluckhohn, 2018). We join the family and continue to value its routine affairs, regardless of how absurd they may seem.

Most complaints about soap operas focus on their sluggish pacing and sometimes implausible narratives. The majority of soap operas only last for one lengthy season. Domino, Super Story, Cock Crow at Dawn, Fuji House of Commotion, Edge of Paradise (seen on DSTV), Dear Mother, Heaven's Gate, Everyday People, and others are prominent Nigerian soap operas.

However, if the final narrative is not set before the show's start and if it receives a lot of fan approval, a TV series may over time resemble a soap opera. Even if the series was only meant to last for a short time, the creative directors of TV networks ask the makers of these programs to continue the plot.

There may be soap operas or TV programs based on historical events. Historical TV series are those that simply present actual events, while historical fictional sagas or serials include significant amounts of both truth and fiction. In reality, TV shows may sometimes last longer than soap operas (Mckee, 2019). However, such TV shows are often sporadic or only sporadically continuous. This research is of immense importance because it examines the crucial influence of television series on the life of its audience, specifically the Nigerian women.

STATEMENT OF THE PROBLEM 

The media and the society are both inter-related and affect each other in several ways. Sometimes media communication is guided by society and sometimes media have dominance over it audience in the society. The mass media are essential not only in promotion and propagation of innovative ideas but also in transformation of the society(Obiora, 2022). These TV series affects and changes the behavior, thinking, perception and ideas of people often. Being the public broadcaster, television in Nigeria was supposed to be a catalyst of social change and national development, sensitizing society about social justice, educating the population and developing its human resources, yet most times the reverse is the case. As an effective audio-visual media, television series has tremendous impact on Nigerian women where majority of population is literate. The effectiveness of television series has been a matter of great concern among the media researchers right from inception. There is a long debate regarding it medium and content. The theory of Marshall McLuhan, ‘Medium is the message’ has been a subject of debate among the mass researchers and critiques on the ground that content (program) is more important than medium(Onabajo, 2015). Thus, advertising is a very effective tool of communication to sensitize the people in a developing country like Nigeria. In order to achieve the goal to empower women in post independent period, a number of steps were taken by the Nigerian government. The role of media in empowering the women is very significant. Television series programmes is one of the easiest audio-visual means of reaching out to women in this region. Therefore it has the responsibility to play an important role in the empowerment of the women particularly regarding their rights, privileges and other facilities. It has been observed that a number of advertisements shown on television directly target women and among these advertisements some have the sole aim of social welfare and public concern including women empowerment and welfare(Oni, 2021).

The researcher intend to examine the influence of television series on the Nigerian women, finding out the contributions of this TV programmes on the social, spiritual and behavioral patterns of the women in Lagos state metropolis. 

OBJECTIVES OF THE STUDY 

The main purpose for this study is to investigate the impact of television series on the nigerian women (a case study of lagos state) , the researcher intend to address the following sub objectives; 

To examine the aspects of our value system and culture that has not been projected properly by the Nigerian television series. 

To ascertain the positive impact of television series on the Nigerian women in Lagos state. 

To examine the negative effect of television series on the Nigerian women in Lagos state metropolis. 

To find out if there is any significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state.  

To proffer possible solution to mitigating the above challenges associated with women prone to watching Nigerian TV series.

RESEARCH QUESTIONS 

The following research questions was formulated by the researcher to guide the study;

Has the Nigerian television series been projecting our culture and value system in their programmes? 
What is the level of positive impacts of television series on the Nigerian women in Lagos metropolis? 
Is there any significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state? 

RESEARCH HYPOTHESES 

The following null and alternate hypotheses was formulated by the researcher to be tested in the course of the study

H0: the level of negative impact of television series on the Nigerian women in Lagos state is high. 

H1: the level of negative impact of television series on the Nigerian women in Lagos state is low. 

H0: there is no significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state.

H2: there is a significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state. 

SIGNIFICANCE OF THE STUDY 

The findings of this study will help in throwing more light on the influence of television series on women in Nigeria.  It is expected that at the completion of the study, the findings will arouse the consciousness of individuals to the fact that television series have influence on women’s behaviour which could be morally acceptable or unacceptable. The findings of this study is expected to help the appropriate authorities responsible for streaming these TV series on air in reducing the negative influence of television series messages on women. Finally the research will serve as a material to scholars who intend to embark on a project of this nature in future.

SCOPE AND LIMITATIONS OF THE STUDY 

A study of this nature on the influence of television series on the Nigeria women is supposed to be broad so as to cover a wider range of individuals, but for the purpose of obtaining valid data the researcher centers only on Lagos state metropolis. Other behavioral or attitudinal characteristics that could subsequently be investigated on, include, television series influence on pattern of speech; pattern of language; pattern of love and relationship, etc. However the research has some constraints which are; 

Time: the time at the disposal of the researcher which is allocated for the study was a major limitation as the researcher has to combine other academic work with the study.
Finance: The finance at the disposal of the researcher in the course of the study does not allow for wider coverage as resources are very limited as the researcher has other academic bills to cover.

DEFINITION OF TERMS 

Influence: is the capacity to have an effect on the character, development, or behaviour of someone or something, or the effect itself.

Mass Media:  This term refers to the various means of communication to the public.  It includes radio, televisions, etc, but here it is used to explain films and home videos.  It is called mass because the message reaches out to more than one person at a time.  It is directed to a large dispersed audience, which is how home video operates.

Television series: A Television series is a show which is based on a particular concept and may fall into any genre of entertainment - crime, action, thriller, horror, or romance and so on. Much of the story of a TV series is planned much before the casting and principal photography. The number of episodes may or may not be planned well before hand. However, the plots and events which would take place are already decided upon much before the release.

Women: A woman is a female human being. The term woman is usually reserved for an adult, with the term girl being the usual term for a female child or adolescent. The term woman is also sometimes used to identify a female human, regardless of age, as in phrases such as "women's rights". Women with typical genetic development are usually capable of giving birth from puberty until menopause. With regard to gender, a woman may also be a person whose sex does not align with their gender identity. 

TRP: is an acronym for Television Rating Point. Television Rating Point is a tool provided to judge which programmes are viewed the most. This gives us an index of the choice of the people and also the popularity of a particular channel. For calculation purpose, a device is attached to the TV set in a few thousand viewers' houses for judging purpose.

Television Programmes: A television program (British English: programme) is a segment of content intended for broadcast on over-the-air, cable television or Internet television, other than a commercial, trailer or any other segment of content not serving as attraction for viewership. It may be a single production or more commonly, a series of related productions (also called a television show).

Audience:  Is dispersed group of listeners or spectators, who view home videos.

1.9 ORGANIZATION OF THE STUDY

This research work is organized in five chapters, for easy understanding, as follows. Chapter one is concern with the introduction, which consist of the (background of the study), statement of the problem, objectives of the study, research questions, research hypotheses, significance of the study, scope of the study etc. Chapter two being the review of the related literature presents the theoretical framework, conceptual framework and other areas concerning the subject matter. Chapter three is a research methodology covers deals on the research design and methods adopted in the study. Chapter four concentrate on the data collection and analysis and presentation of finding.  Chapter five gives summary, conclusion, and recommendations made of the study.

                                 CHAPTER TWO 

                   REVIEW OF RELATED LITERATURE 

2.1 INTRODUCTION

Television broadcasting in Nigeria began in 1960’s and received government support in its early years, but by the mid-1980’s, every State had its own broadcasting station. Laws were made by the broadcast governing bodies to limit foreign program contents, however, the National Commission recommends a 60-40 local to foreign programme ratio for all broadcast stations, and so producers in Lagos began televising local popular theater productions. 

Nigeria television series is one among the strongest media programmes today and because it is widespread in the region, it influence the culture of the society, especially among this generation. There were series of television series broadcasted live on the Nigerian television since in the late 80’s and 90’s which include; Mirror in the Sun, Basi and Company, Checkmate, Papa Ajasco and Company, Everyday People, Family Circle, The Village Headmaster, Fuji House of Commotion, Tales by Moonlight, Cockcrow at Dawn, Candle Light, Fortunes, I Need to Know, Ripples, Solitaire, The New Masquerade etc. 

Television today is regarded as one of the most powerful, if not the most powerful of the modern media of mass communication. The enormous power usually ascribed to this medium stems from its audio-visual properties, which command instant believability. The impact of the television on human beings, particularly the women cannot be over emphasized as most of these women are house wives. 

According to Donald and Christine (1991) television exerts powerful influence on the way people perceive, think about, and ultimately act in their world. It considerably determines the behavioural or attitudinal nature of a person. Dennis and Kraus (1996) opine that television shapes our thinking, influences our attitudes and opinions and contributes towards particular behaviour such as voting and buying certain goods. No wonder, it is generally believed that the media of mass communication are veritable agents of socialization. Dominick (1993) says that the media play a significant role in socialization. However, television is usually condemned or criticized. Onabajo (2005) is of the view that the television medium has not been perfect; its contents need to be adjusted in a way that they do not demonstrate bizarre culture and social activities. According to him, African culture has been indicated in the past as being ferocious. He states that foreign culture in telecasts should be checked as it leads to cultural imperialism rather than cultural transformations. It should be noted that today’s women and youths are fond of foreign programmes. Akindele and Lamidi (2001) state that youth are heavy viewers of foreign television programmes in Nigeria and that increases their risk of developing some behavioural problems such as violence, subscription to pornography, drug taking, indecent dressing, indecent hair-dos, indecent language, among others. 

The television series provide many powerful models for women, and abundant opportunities for observational learning. Some of the television programmes reviewed depicted scenes relating to: sex, violence, Drug and Alcohol, Vulgar Language, Tattoos on the body, Education, Entertainment, Information, Transformation of cultural heritage, among others. Studies have shown that the average Nigerian woman watches thousands of dramatized murders and other acts of violence on television. For many years, psychologists have debated the question of whether watching violence on television has detrimental effects on women. A number of experiments, both inside and outside the laboratories, have found evidence that viewing television violence increases aggression in women. 

2.2 TELEVISION AND THE CONCEPT OF ‘PREFERRED MEANINGS’

Parkin and Hall carried out some studies, on television showing the power of television to construct its preferred meanings on the viewers. (Parkin: 1972, Hall: 1980) Ethnologists like Morley (1981) point to the viewer’s ability to make own meanings. Words do not have meaning, people have. Similarly, pictures also may carry different meanings to different people. Psychologists use thematic apperception tests to understand the psyche of people. Socialization processes facilitate or inhibit people to be comfortable with the things they are exposed to. As such, it can be said that the same television programme can be received in different ways by different people.

According to Fiske and Hartley (1978) a “Television message is made meaningful only at the moment when the semiotic codes interlock with the cultural awareness supplied by the viewer, whose own context will play a major part in shaping that cultural awareness. Therefore, it is difficult to generalize on the individual behavioural aspects of the causes and effects of television. However, when the same or similar things are repeatedly viewed by people it can have a social or ideological impact on people. It is said that a myth repeated one hundred times may have the chance of being considered true. Television has the potential to interweave fact (for instance, news) and fiction (for instance, social drama). Myths can naturalize history since truth can often be stranger than fiction. 

The television on the other hand, is ephemeral, episodic, concrete and dramatic in mode. Its meanings are arrived at by contrasts and by the juxtaposition of seemingly contradictory signs and its ‘logic’ are oral and visual.” Television’s information is ephemeral; there is no way for the viewer to go back over material, in the way a newspaper reader or book reader can glance back over the page. Fiske and Hartley further point out that television “uses codes which are closely related to those by which we perceive reality itself. It appears to be the natural way of seeing the world. It shows us not our names but our collective selves.” 

De Fleur (1964) studied, over six months, drama on television in the early 1960’s to examine how the world of work was represented on television and came up with observations that were quite similar to that of Smythe. Both observed that television dramas tend to over-represent white males and high prestige jobs. De Fleur was particularly concerned that “Television presents least often and as least desirable (from a child’s standpoint) those occupations in which its younger viewers are most likely to find themselves later. Television may be instructing children in ways that are not readily apparent even to close observers ways that may lead to later disappoints as the individual enters the labor force.” (De Fleur: 1964) Grebner (1973) however, does not imply that television drama should necessary reflect the real world precisely. Nor does he imply that children generally react to the message system in the same way as they react to the reality that it portrays. There is a difference between, say, messages about violence and violence itself. What television reflects, in De Fleur’s view, is social values, not social reality per se. (Grebnere: 1973) Fiske and Hartley (1978) have asserted that the world of television, though not unrelated to, is different from our real world. Television may not represent the manifest actuality of our society, but it reflects, rather symbolically, the structure of values and relationship beneath the surface. 

2.3 TV SERIES NEGATIVE IMPACT ON WOMEN

There have been very few studies assessing the impact of TV series on the behavior of women, the few found out that women who view these tv series regularly accept and expect a higher level of drama, aggression, and bullying in their own lives, and measure their worth primarily by their physical appearance. 

The overall finding of the study was that these TV series promote bad behavior in women such as:

78 percent of regular TV series viewers think gossiping is a normal part of a relationship between women and 68 percent think it’s in a woman’s nature to be catty and competitive with each other.

Nearly 40 percent of regular viewers believe “you have to lie to get ahead” (vs. 24% of non-viewers).

More than 70 percent of regular viewers say they spend a lot of time on their appearance, with 38 percent saying they believe a woman’s value is based on how she looks (vs. 28% of non-viewers);

Almost 30 percent of regular viewers would rather be recognized for their outer beauty than their inner beauty (vs. 18% of non-viewers);

“Women today are bombarded with media – TV series and otherwise – that more frequently portrays women in competition with one another rather than in support or collaboration.  This perpetuates a ‘mean-woman’ stereotype and normalizes this behavior among women,” states Andrea Bastiani Archibald, Ph.D. The survey found that women who view TV series tend to be more self-assured than non-viewers, with viewers considering themselves to be more mature, smart, funny and outgoing than non-viewers. They are more likely than non-viewers to both aspire to leadership (46 percent vs. 27 percent) and to think they are currently seen as a leader (75 percent vs. 63 percent). In addition, they are more likely to see themselves as role models for other women (75 percent vs. 61 percent).

While these statistics are encouraging, they hardly outweigh the much more serious negatives such as approving of gossiping, lying, and the basing of one’s personal value on physical appearance.

2.4 POSITIVE EFFECTS OF TELEVISION SERIES 

Individuals suffering from social isolation can employ television to create what is termed a par asocial or faux relationship with characters from their favorite television shows and movies as a way of deflecting feelings of loneliness and social deprivation (Wikipedia). Just as an individual would spend time with a real person sharing opinions and thoughts, pseudo-relationships are formed with TV characters by becoming personally invested in their lives as if they were a close friend so that the individual can satiate the human desire to form meaningful relationships and establish themselves in society. Jaye Derrick and Shira Gabriel of the University of Buffalo, and Kurt Hugenberg of Miami University found that when an individual is not able to participate in interactions with real people, they are less likely to indicate feelings of loneliness when watching their favorite TV show.  

Findings revealed that when an event such as a fight or argument disrupts a personal relationship, watching a favorite TV show was able to create a cushion and prevent the individual from experiencing reduced self-esteem and feelings of inadequacy that can often accompany the perceived threat.[1] By providing a temporary substitute for acceptance and belonging that is experienced through social relationships, TV helps to relieve feelings of depression and loneliness when those relationships are not available. This benefit is considered a positive consequence of watching television, as it can counteract the psychological damage that is caused by isolation from social relationships. 

2.4.1 EDUCATIONAL ADVANTAGES OF TV SERIES 


Many studies have discovered that educational television has many advantages. The Media Awareness Network explains in its article "The Good Things about Television" that television can be a very powerful and effective learning tool for children if used wisely. The article states that television can help young people discover where they fit into society, develop closer relationships with peers and family, and teach them to understand complex social aspects of communication. Dimitri Christakis cites studies in which those who watched Sesame Street and other educational programs as preschoolers had higher grades, were reading more books, placed more value on achievement and were more creative. Similarly, while those exposed to negative role models suffered, those exposed to positive models behaved better. 

The first type of educational TV that most people think of most likely comes from channels such as the Discovery Channel or the History Channel. These channels generally are aimed towards adults, and are educational while still being entertaining. However, there are more types of education television than just this. There is educational television for children to help them learn the basics of the alphabet, and increase a child’s willingness to read, such as “Between the Lions,” “Blues Clues,” and “Little Einsteins.” (Manzo 10-16) There are experts in the industry, such as Milton Chen, who has worked in cooperation with the Public Broadcasting Service and the U.S. Department of Education with educational television, who say, “Specific television programs and experiences can very much support literacy.” (Manzo 4). 

There are also studies that support the fact that television may boost intellectual development. There has been a study by Dr. Aletha C. Huston of the University of Texas in Austin that shows that “Preschool children who watched a few hours a week of educational programming perform better on achievement tests over time than their peers who watch more general entertainment shows.” (Educational TV 1) The study showed what most assume, that the children who spent too much time watching entertainment programing had lower scores on academic tests. (Educational TV 4) However, there is surprising results showing that children who started early (ages 2-3) watching educational programs scored higher on these same tests. (Educational TV 3) The argument that Dr. Huston and her colleagues make to parents is to “Use television intelligently.” (Educational TV 5). 

2.5 SOCIAL ASPECTS OF WATCHING TELEVISION 

2.5.1 Psychological effects

One theory explains that when a person plays video games or watches TV, the basal ganglia portion of the brain becomes very active and dopamine is released (ref). Some scientists believe that release of high amounts of dopamine reduces the amount of the neurotransmitter available for control of movement, perception of pain and pleasure and formation of feelings. A study conducted by Herbert Krugman found that in television viewers, the right side of the brain is twice as active as the left side, which causes a state of hypnosis.

Research shows that watching television starting at a young age can profoundly affect children's development. These effects include obesity, language delays, and learning disabilities. Physical inactivity while viewing TV reduces necessary exercise and leads to over-eating. Language delays occur when a child doesn't interact with others. Children learn language best from live interaction with parents or other individuals. Resulting learning disabilities from over-watching TV include ADHD, concentration problems and even reduction of IQ. Children who watch too much television can thus have difficulties starting school because they aren't interested in their teachers. Children should watch a maximum of 2 hours daily if any television.

2.5.2 ALLEGED DANGERS

Legislators, scientists and parents are debating the effects of television violence on viewers, particularly youth. Fifty years of research on the impact of television on children's emotional and social development have not ended this debate. Some scholars have claimed that the evidence clearly supports a causal relationship between media violence and societal violence. However, other authors note significant methodological problems with the literature and mismatch between increasing media violence and decreasing crime rates in the United States.

A 2002 article in Scientific American suggested that compulsive television watching, television addiction, was no different from any other addiction, a finding backed up by reports of withdrawal symptoms among families forced by circumstance to cease watching. However, this view has not yet received widespread acceptance among all scholars, and "television addiction" is not a diagnosable condition according to the Diagnostic and Statistical Manual -IV -TR.

A longitudinal study in New Zealand involving 1000 people (from childhood to 26 years of age) demonstrated that "television viewing in childhood and adolescence is associated with poor educational achievement by 12 years of age". The same paper noted that there was a significant negative association between time spent watching television per day as a child and educational attainment by age 26: the more time a child spent watching television at ages 5 to 15, the less likely they were to have a university degree by age 26. However, recent research (Schmidt et al., 2009) has indicated that, once other factors are controlled for, television viewing appears to have little to no impact on cognitive performance, contrary to previous thought. However, this study was limited to cognitive performance in childhood. Numerous studies have also examined the relationship between TV viewing and school grades. A study published in the Journal of Sexuality Research and Social Policy concluded that parental television involvement was associated with greater body satisfaction among adolescent girls, less sexual experience amongst both male and female adolescents, and that parental television involvement may influence self-esteem and body image, in part by increasing parent-child closeness. However, a more recent article by Christopher Ferguson, Benjamin Winegard, and Bo Winegard cautioned that the literature on media and body dissatisfaction is weaker and less consistent than often claimed and that media effects have been overemphasized. Similarly recent work by Laurence Steinbrerg and Kathryn Monahan has found that, using propensity score matching to control for other variables, television viewing of sexual media had no impact on teen sexual behavior in a longitudinal analysis.

Many studies have found little or no effect of television viewing on viewers (see Freedman, 2002). For example, a recent long-term outcome study of youth found no long-term relationship between watching violent television and youth violence and bullying.

On July 26, 2000 the American Academy of Pediatrics, the American Medical Association, the American Psychological Association, the American Academy of Family Physicians, and the American Academy of Child and Adolescent Psychiatry stated that "prolonged viewing of media violence can lead to emotional desensitization toward violence in real life." However, scholars have since analyzed several statements in this release, both about the number of studies conducted, and a comparison with medical effects, and found many errors (Block & Crain, 2007; Freedman, 2002).

2.5.3 HEALTH EFFECTS OF TELEVISION 

Studies in both children and adults have found an association between the number of hours of television watched and obesity. A study found that watching television decreases the metabolic rate in children to below that found in children at rest. Author John Steinbeck describes television watchers: "I have observed the physical symptoms of television-looking on children as well as on adults. The mouth grows slack and the lips hang open; the eyes take on a hypnotized or doped look; the nose runs rather more than usual; the backbone turns to water and the fingers slowly and methodically pick the designs out of brocade furniture. Such is the appearance of semi consciousness that one wonders how much of the 'message' of television is getting through to the brain." The American Academy of Pediatrics (AAP) recommends that children under two years of age should not watch any television and children two and older should watch one to two hours at most. Children who watch more than four hours of television a day are more likely to become overweight. TV watching and other sedentary activities are associated with greater risk of heart attack, diabetes, cardiovascular disease, and death. 

2.6 GENDER AND TELEVISION

While women, who were "traditionally more isolated than men" were given equal opportunity to consume shows about more "manly" endeavors, men's feminine sides are tapped by the emotional nature of many television programs. Television played a significant role in the feminist movement. Although most of the women portrayed on television conformed to stereotypes, television also showed the lives of men as well as news and current affairs. These "other lives" portrayed on television left many women unsatisfied with their current socialization.

The representation of males and females on the television screen has been a subject of much discussion since the television became commercially available in the late 1930s. In 1964 Betty Friedan claimed that "television has represented the American Woman as a "stupid, unattractive, insecure little household drudge who spends her martyred mindless, boring days dreaming of love and plotting nasty revenge against her husband." As women started to revolt and protest to become equals in society in the 1960s and 1970s, their portrayal on the television was an issue that they addressed. Journalist Susan Faludi suggested, "The practices and programming of network television in the 1980s were an attempt to get back to those earlier stereotypes of women." Through television, even the most homebound women can experience parts of our culture once considered primarily male, such as sports, war, business, medicine, law, and politics. Since at least the 1990s there has been a trend of showing males as insufferable and possibly spineless fools (e.g. Homer Simpson, Ray Burone).

The inherent intimacy of television makes it one of the few public arenas in our society where men routinely wear makeup and are judged as much on their personal appearance and their "style" as on their "accomplishments."

From 1930 till today daytime television hasn't changed much. Soap operas and talk shows still dominate the daytime time slot. Primetime television since the 1950s has been aimed at and catered towards males. In 1952, 68% of characters in primetime dramas were male; in 1973, 74% of characters in these shows were male. In 1970 the National Organization for Women (NOW) took action. They formed a task force to study and change the "derogatory stereotypes of women on television." In 1972 they challenged the licenses of two network-owned stations on the basis of their sexist programming. In the 1960s the shows I Dream of Jeannie and Bewitched insinuated that the only way that a woman could escape her duties was to use magic. Industry analysis Shari Anne Brill of Carat USA states, "For years, when men were behind the camera, women were really ditsy. Now you have female leads playing superheroes, or super business women." Current network broadcasting features a range of female portrayals. This is evident in a 2014 study showing that "42% of all major characters on television are female".

2.7 BEHAVIOURAL EFFECT OF TELEVISION

Researchers have proposed three major mechanisms for the behavioural effects of television and according to Moeller (1996); they include imitation, arousal, and dis-inhibition.

2.7.1 Arousal

Zillman (1982) in Moeller (1996) defines arousal as “a unitary force that energizes or intensifies behaviour that receives direction by independent means” Worthy of particular interest for explaining behavioural effects of television are those arousal processes that are associated with affective and emotional reactions. Zillman refers to this form of arousal as autonomic. Autonomic arousal is usually measured through heart rate (acceleration and deceleration), systolic and diastolic blood pressure, or skin conductance. According to proponents of the arousal theory, television can either elevate or reduce viewers’ arousal levels. Research has shown that certain programs, such as comedy, drama, and sports (for some viewers) elevate viewers’ arousal levels, whereas nature shows have been shown to decrease viewers’ arousal levels (Zillman, 1982) in Moeller (1986). The extent to which a viewer will become aroused by a particular program will depend on the viewer’s initial arousal level and how frequently the viewer was exposed to the arousing material (Reifler, Howard, Lipton, Liptzin, &Widmann, 1971) in Moeller (1982). The researchers however suggested that television viewers who have a low level of arousal initially will have much larger reactions to an exciting programme than viewers who are already aroused before they begin to watch the programme.

2.7.2 Imitation

Imitation, or learning through observation, is a mechanism that was proposed by Albert Bandura’s social learning theory. According to this theory, behaviour performed on television is being observed and imitated by the viewers. The 1986 version of the social Learning theory describes imitation as being mediated by a variety of cognitive and motivational processes that determine whether or not modelled behaviour will be actually performed by the observer. Imitation therefore is dependent on some factors such as whether or not the observer is attending to the model, how well the observer can remember and execute the modelled behaviour, and the incentives and rewards associated with carrying out the modelled behaviour. (Moeller, 1996). 

2.7.3 Dis-Inhibition

The third mechanism that was proposed for the behavioural effects of television is dis-inhibition. This theory is particularly relevant for explaining the impact of television on adults. According to this theory, repeated exposure to socially sanctioned behaviours may increase the probability of viewers to go against the constraints on their actions and to display such sanctioned behaviour. This theory further suggests that television not only influences the acquisition of behaviours, but also may have an effect on whether or not already acquired behaviour patterns will be performed (Moeller, 1982). Quite often, research affirm that there is a clear correlation between watching television and behavioural practices of the viewer. Although other schools of thought like to aptly refute such claims, it is however becoming increasingly evident that television viewing impact on the viewer and such a viewer is far likely to act or manifest behavioural traits as subconsciously imbibed from programmes viewed. Discussing the influence of media (film and television) on the viewer, Vasan (2010) submitted the following testimonies from their studies on how television can prepare the viewer to act out what is seen on the screen when they experience it first hand: One young woman explained how watching daily soaps on TV provided her with “useful information” on how to handle a love relationship, support peers in a romantic relationship, and to cope with the problems that she may encounter with her future in-laws: “It is nice to watch serials. It is very real like our own life. For example, the husband chasing the wife out of the house, quarrels between the daughter-in-law and mother-in-law. These are things that we see around us. Watching this I learn about the kinds of problems I may have to face in my life in the future and understand how to deal with them. I get a lot of useful information also. If the story has lovers, you can see how they show their love for each other, how they get married, how they convince their parents. This information is useful to me.” 

2.8 SEXUAL ORIENTATION

All cultures have norms that regulate sexual relations between their members. For example in the past, the cultural belief in Nigeria was that a girl should remain a virgin until she is married. Culture is not the only institution that supports this, religion also does. This does not seem to be the case in western countries. Judging by many television programmes, there is the portrayal of little sensitivity to issues concerning sex and virginity. It seems that once a child turns 18, that child is free to do what s/he likes. Corroborating this, Onyiengo (2014) citing Ward, (2002) noted that: Endorsement of gender stereotypes was likely to promote sexual initiation and dissatisfaction with virginity as well as other perceptions regarding normative sexual behaviour. The Nigerian environment in the past was not traditionally used to public display of affection (kissing, hugging, touching, among others) as is shown in western programmes. However today the story is different as Nigerian youths seem to have adopted this style and public display of affection can be seen in many Nigerian Universities. An experimental study by Greeson and Williams (1986) cited in Onyiengo (2014) established that adolescents who were exposed to music videos containing more sexual references were more likely to approve of premarital sex than adolescents exposed to randomly selected music videos. Other experimental studies show that college students exposed to sexual scenes from prime time television shows were more likely than those who had not to endorse the typical television view of sexuality: that men are sex driven and have trouble being faithful, that dating is a game or recreational sport, that women are sexual objects whose value is based on their physical appearance (Ward, 2002) cited in Onyiengo (2014) Segrin and Nabi (2002) noted by Baran & Davies (2003) carried out a study to find out the cultivation effects oftelevision on expectations about marriage and they found out that some genre specific romantic content was associated with some unrealistic expectation. This can be seen in some American films where issues of love and sex are portrayed with unrealistic expectations. The cultural and religious norm that forbids pre-marital sex does not seem to be popular anymore amongst Nigerian youths as young people are exposed early to sexual activities through the media, especially television. 

2.9 THEORETICAL FRAMEWORK

So far, we have been able to conceptualize an examine the television series in Nigeria with its influence on the audience especially women in Lagos Sate metropolis as the case of concentration, but having this stuffy based on communication, it is pertinent to cite this study to relative theory in mass communication. With so many theories of mass communication in view, the researcher would have to examine the one most related to the study. The social responsibility theory is found most appropriate to the study. Nkwocha (1995:145), explains that role of the social responsibility theory. He postulates that ‘the press in any country should be responsive to the wishes, yearning and feelings of the people to create a better society’. He mentioned some basic tasks of the theory, which includes enlightening the public, providing entertainment, safeguarding their rights and some other things. All these goes towards projecting and culture to the viewers and exalting it for proper inculcation and to encourage the press to serve the citizens well and to also serve as watchdog to the government and the society. According to Dennis McQuail (1987:117-118), the principal of the social responsibility theory includes: That media should accept and fulfill certain obligation to the society;

a. That through professional standards of in formativeness, truth, accuracy, objectivity and balance, these obligations can be met. 

b. That media should regulate itself within the framework of law and established institution to be able to carry out its responsibilities. 

c. That whatever might lead to crime, violence civil disorder to offence to minority groups should be avoided by the media. 

d. That the media should reflect its society’s plurality, given access to various points of views and grant all the right to reply. 

e. Based on principle (a) the society has the right to expect high standard of performance from the media. Intervention can also only be justified to secure public good. f. Accountability of media professionals should be to the society, employers and the market. In a nutshell, home video in Nigeria should be a channel for cultural exaltation, for eradicating some vices and for educating and training the viewers, in order to be the citizen they ought to be and for the development and growth of the nation. The last point or principles of social responsibility theory most appropriately captures this work.

CHAPTER THREE

RESEARCH METHODOLOGY

RESEARCH DESIGN 
The researcher used descriptive research survey design in building up this project work the choice of this research design was considered appropriate because of its advantages of identifying attributes of a large population from a group of individuals. The design was suitable for the study influence of television series on the Nigerian women. 

SOURCES OF DATA COLLECTION 

Data were collected from two main sources namely:

(i)Primary source and 

(ii)Secondary source 

Primary source:

These are materials of statistical investigation which were collected by the research for a particular purpose. They can be obtained through a survey, observation questionnaire or as experiment; the researcher has adopted the questionnaire method for this study.

Secondary source:

These are data from textbook Journal handset etc. they arise as byproducts of the same other purposes. Example administration, various other unpublished works and write ups were also used. 

POPULATION OF THE STUDY 

Population of a study is a group of persons or aggregate items, things the researcher is interested in getting information on the study  the impact of television series on the nigerian women (a case study of lagos state) . 200 women in Lagos State metropolis were selected randomly by the researcher as the population of the study.

SAMPLE AND SAMPLING PROCEDURE

Sample is the set people or items which constitute part of a given population sampling. Due to large size of the target population, the researcher used the Taro Yamani formula to arrive at the sample population of the study.

n= N

    1+N(e)2

n= 200

1+200(0.05)2
= 200

1+200(0.0025) 

= 200               200

1+0.5      =      1.5       = 133.
3.5
Instrument for data collection 

The major research instrument used is the questionnaires. This was appropriately moderated. The landlords were administered with the questionnaires to complete, with or without disclosing their identities. The questionnaire was designed to obtain sufficient and relevant information from the respondents. The primary data contained information extracted from the questionnaires in which the respondents were required to give specific answer to a question by ticking in front of an appropriate answer and administered the same on occupants of the buildings: The questionnaires contained about 16 structured questions which was divided into sections A and B.

 VALIDATION OF THE RESEARCH INSTRUMENT

The questionnaire used as the research instrument was subjected to face its validation. This research instrument (questionnaire) adopted was adequately checked and validated by the supervisor his contributions and corrections were included into the final draft of the research instrument used.

 METHOD OF DATA ANALYSIS

The data collected was not an end in itself but it served as a means to an end. The end being the use of the required data to understand the various situations it is with a view to making valuable recommendations and contributions. To this end, the data collected has to be analysis for any meaningful interpretation to come out with some results. It is for this reason that the following methods were adopted in the research project for the analysis of the data collected. For a comprehensive analysis of data collected, emphasis were laid on the use of absolute numbers frequencies of responses and percentages.  Answers to the research questions were provided through the comparison of the percentage of workers response to each statement in the questionnaire related to any specified question being considered.
Frequency in this study refers to the arrangement of responses in order of magnitude or occurrence while percentage refers to the arrangements of the responses in order of their proportion. 
The simple percentage method is believed to be straight forward easy to interpret and understand method.

The researcher therefore chooses the simple percentage as the method to use.

The formula for percentage is shown as. 
% = f/N x 100/1 

where f = frequency of respondents response 

N = Total Number of response of the sample 

100 = Consistency in the percentage of respondents for each item contained in questions.

CHAPTER FOUR

         PRESENTATION ANALYSIS INTERPRETATION OF DATA 

4.1 INTRODUCTION

Efforts will be made at this stage to present, analyze and interpret the data collected during the field survey.  This presentation will be based on the responses from the completed questionnaires. The result of this exercise will be summarized in tabular forms for easy references and analysis. It will also show answers to questions relating to the research questions for this research study. The researcher employed simple percentage in the analysis. 

DATA ANALYSIS 

The data collected from the respondents were analyzed in tabular form with simple percentage for easy understanding. 

A total of 133(one hundred and thirty three) questionnaires were distributed and 133 questionnaires were returned.

Question 1

Gender distribution of the respondents. 

TABLE I 

	Gender distribution of the respondents

	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	77
	57.9
	57.9
	57.9

	
	Female
	56
	42.1
	42.1
	100.0

	
	Total
	133
	100.0
	100.0
	


From the above table it shows that 57.9% of the respondents were male while 42.1% of the respondents were female. 

Question 2

The positions held by respondents

TABLE II

	The positions held by respondents

	Response
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Married women
	37
	27.8
	27.8
	27.8

	
	Single ladies 
	50
	37.6
	37.6
	65.4

	
	House wives
	23
	17.3
	17.3
	82.7

	
	Business women    
	23
	17.3
	17.3
	100.0

	
	Total
	133
	100.0
	100.0
	


The above tables shown that 37 respondents which represents 27.8% of the respondents are Married women, 50 respondents which represents 37.6 % are Single ladies, 23 respondents which represents 17. 3% of the respondents are House wives, while 23 respondents which represents 17.3% of the respondents are Business women.

 Question 3 

Has the Nigerian television series been projecting our culture and value system in their programmes?

	the Nigerian television series has been projecting our culture and value system in their programmes

	Response 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Agreed
	51
	38.3
	38.3
	38.3

	
	Strongly agreed
	31
	23.3
	23.3
	61.7

	
	Disagreed
	23
	17.3
	17.3
	78.9

	
	Strongly disagreed
	28
	21.1
	21.1
	100.0

	
	Total
	133
	100.0
	100.0
	


In the table above, the researcher asked the respondent if the Nigerian television series has been projecting our culture and value system in their programmes, it can be seen that 51 respondents which represents 38.3% of the respondents agreed to this fact that the Nigerian television series has been projecting our culture and value system in their programmes. 31 respondents which represents 23.3% of the respondents strongly agreed to this fact, 23 respondents which represents 17.3% of the respondents disagreed to this fact, while 28 respondents which represents 21.1% strongly disagreed.

The researcher therefore concludes that the Nigerian television series has been projecting our culture and value system in their programmes.

Question 4

What is the level of positive impacts of television series on the Nigerian women in Lagos metropolis?

	the level of positive impacts of television series on the Nigerian women in Lagos metropolis is low

	Response 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Agreed
	55
	41.4
	41.4
	41.4

	
	Strongly agreed
	34
	25.6
	25.6
	66.9

	
	Disagreed
	21
	15.8
	15.8
	82.7

	
	Strongly disagreed
	23
	17.3
	17.3
	100.0

	
	Total
	133
	100.0
	100.0
	


In the table above the researcher asked the respondents if the level of positive impacts of television series on the Nigerian women in Lagos metropolis is low, it can be observed that 55 respondents which represents 41.4% of the respondents agreed that the level of positive impacts of television series on the Nigerian women in Lagos metropolis is low, 34 respondents which represents 25.6% of the respondents strongly agreed to this fact, 21 respondents which represents 15.8% of the respondents disagreed to this fact, while 23 respondents which represents 17.3% of the respondents strongly disagreed.

The researcher therefore concludes that the level of positive impacts of television series on the Nigerian women in Lagos metropolis is low. 

Question 5

Is there any significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state?

Table V

	there is a significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state

	Response 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Agreed
	51
	38.3
	38.3
	38.3

	
	Strongly agreed
	36
	27.1
	27.1
	65.4

	
	Disagreed
	28
	21.1
	21.1
	86.5

	
	Strongly disagreed
	18
	13.5
	13.5
	100.0

	
	Total
	133
	100.0
	100.0
	


In the table above, the researcher asked the respondents if there is a significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state, it was discovered that 51 respondents which represents 38.3% of the respondents agreed that there is a significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state, 36 respondents which represents 27.1% of the respondents strongly agreed to this fact, 28 respondents which represents 21.1% of the respondents disagreed, while 18 respondents which represents 13.5%   strongly disagreed.

The researcher therefore concludes that there is a significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state.

TEST OF HYPOTHESES ONE
The level of negative impact of television series on the Nigerian women in Lagos state is high 

Table III

	The level of negative impact of television series on the Nigerian women in Lagos state is high.

	

	Response 
	Observed N
	Expected N
	Residual

	Agreed
	40
	33.3
	6.8

	strongly agreed
	50
	33.3
	16.8

	Disagreed
	26
	33.3
	-7.3

	strongly disagreed
	17
	33.3
	-16.3

	Total
	133
	
	


	Test Statistics

	
	The level of negative impact of television series on the Nigerian women in Lagos state is high

	Chi-Square
	19.331a

	Df
	3

	Asymp. Sig.
	.000

	a. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell frequency is 33.3.


Decision rule: 

There researcher therefore reject the null hypothesis which states that the level of negative impact of television series on the Nigerian women in Lagos state is high.
Therefore the researcher accepted the alternate hypothesis which states the level of negative impact of television series on the Nigerian women in Lagos state is low.
TEST OF HYPOTHESIS TWO

There is no significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state 

Table IV

	there is no significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state

	Response 
	Observed N
	Expected N
	Residual

	Agreed
	40
	33.3
	6.8

	strongly agreed
	50
	33.3
	16.8

	Disagreed
	26
	33.3
	-7.3

	strongly disagreed
	17
	33.3
	-16.3

	Total
	133
	
	


	Test Statistics

	
	there is no significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state

	Chi-Square
	19.331a

	Df
	3

	Asymp. Sig.
	.000

	a. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell frequency is 33.3.


Decision rule: 

There researcher therefore reject the null hypothesis which states that there is no significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state as the calculated value of 28.211 is greater than the critical value of 5.99 
Therefore the alternate hypothesis is accepted which states that there is a significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state. 

 CHAPTER FIVE

           SUMMARY CONCLUSION AND RECOMMENDATION

5.1 INTRODUCTION
It is pertinent to note that this research was aimed at examining the impacts of television programmes on Nigeria women, thus the topic “influence of television series on the Nigeria women”. 

In the preceding chapter, the relevant data collected for this study were presented, critically analyzed and appropriate interpretation given. In this chapter, certain recommendations made which in the opinion of the researcher will be of benefits in addressing the challenges associated with the negative influence of television series in Nigeria. 

5.2 SUMMARY

The result of the first hypothesis reveals that the level of negative impact of television series on the Nigerian women in Lagos state is low. The finding of this study is in line with the position of Ineji (2003) who observed that television series could increase the probability of anti-social behavior. He also noted that, there is a causal link between viewing television series and anti-social behavior. 

The result of the first hypothesis reveals that there is a significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state. This finding was in line with the finding of (Haynes, 2006) who found out a significant influence of some television series and movies on the sexual practice of an adolescent in selected local government in Lagos State. He predicted that mass media convey image of social normative behavior to youth. Some of these women absorbed and build impressions and assumptions about whom, when, how often, also carried out similar finding and found out that the content of Nollywood movies has significant effect on the sexual practice of married women. He mentioned that the worse scenario is with adolescents who were more adjust advance to practice same. He therefore concluded that television series would be well programmed to reduce sexual content and therefore reduce the rate of sexual involvement of women line with the findings of this work. The results confirmed that sexual practice is enhanced by the type of movie the women watch especially the explicit nature of the some television series like Big Brother Africa. From the analysis so far, it can be concluded that there was significant negative influence of television series on women in Lagos State metropolis. 

5.3 CONCLUSION 

The researcher concludes that television series which majority of Nigerian women view may actually have some positive lessons which they portray, but the negative aspects appear to be dominating the region, thereby having a more viral effects leading to fast degenerating morals among most house wives and women in Nigeria. Some of these television series are viewed through the electronic media, such as the cable TV, video cassette player or the compact disks, the satellite devices such as handsets, and cinema. Obviously, dress patterns in television series have influence on the dress style of most women in Lagos State metropolis. But some of the influence in these television series are actually positive, being manifested in the pride these women derive in seeing African values celebrated as reflected in their dress patterns. The study showed that most of these women expose themselves to the television series medium and even a higher percentage do so at regular basis and are more prone to noticing the dress patterns, way to talking on these television series. The television series are therefore veritable instruments for mobilization and national orientation for desirable attitudes. Depending on the level of exposure of the viewer, either educationally or spiritually. 

5.4 RECOMMENDATIONS

The study therefore recommends the following: 

Television series directors should reduce the rate of sexually adjusted movies which tends to increase the rate of sexual activities.

Non-governmental organization should discourage house wives by developing workshop to enable them develop skill that will makes them always alive without paying attention to idle active from the media. 

Community-based organization focused on the quality of the service needed to be implemented and provider need to be trained to respect the right of the women to privacy and confidentiality.

Government should promulgate a legislation to regulate what is being released in the television series industry. Such laws should ban the release of anti-social and moral corrupting scenes for general public view.
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(S) ON A QUESTION.

SECTION A

PERSONAL INFORMATION

Gender

Male [  ]
Female [  ]

Age 

20-30
[  ]

31-40
[  ]

41-50   [  ]
51 and above [  ]

Educational level

WAEC

[  ]

BSC/HND
[  ]

MSC/PGDE
[  ]

PHD

[  ]

Others……………………………………………….. (please indicate)

Marital Status

Single
[  ]

Married [  ]

Separated [  ]

Has the Nigerian television series been projecting our culture and value system in their programmes? 

	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


What is the level of positive impacts of television series on the Nigerian women in Lagos metropolis? 

	Options
	Please Tick

	high
	

	low
	

	Undecided
	


Is there any significant relationship between watching Big Brother Nigeria and promiscuity among Nigerian married women in Lagos state? 

	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


