AN INVESTIGATION INTO THE IMPACT OF ACCOUNTING PRINCIPLES ON THE QUALITY OF FINANCIAL REPORTS OF FIRMS IN NIGERIA
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ABSTRACT
The study examines the relationship between accounting principles and quality of financial reports in Nigerian brewery industry. The study explicitly assesses the impact of accounting ethical principles of disclosure, objectivity and integrity on the quality of financial reports of selected firms in the Nigerian brewery industry. Primary data was used in the study. The data were obtained from structured questionnaires administered to 120 accounting practitioners in six selected brewery firms in Nigeria. Analysis of data was done using the descriptive statistics and linear regression analysis. The results showed that accounting ethical principles of disclosure (β=0.887; R2=0.936; p<0.05); objectivity (β=0.896; R2= 0.952; p<0.05) integrity (β=0.768; R2=0.917; p<0.05); professional independence β=0.730; R2=0.895; p<0.05) and competence (β=0.868; R2=0.934; p<0.05) significantly influence the quality of financial reports of selected organizations. The study suggests amongst others that, accountants should totally adhere to ethical principles while carrying out their responsibilities in order to generate quality, authentic, reliable and dependable financial reports.
 

CHAPTER ONE
                                             INTRODUCTION
1.1        Background of the Study
The term "ethics" has been defined in various ways by a variety of authors throughout written history. According to Fisher and Lovell (2021), ethics is the subfield of philosophy that focuses on the use of formal academic reasoning to determine what constitutes good and bad behavior in the world. According to Hornby (2020), ethics consists of the moral rules that direct how humans should conduct themselves. The degree to which the two definitions are comparable serves as a measure for gauging what constitutes ethically acceptable activity. Babayanju, etal (2017) The difference between ethics and value lies in the fact that ethics provides tenets and standards for thinking about an issue, while values are beliefs about what is right and wrong that guide the daily activities of humanity. Values are differentiated from ethics by the fact that values are beliefs about what is right and wrong that guide the daily activities of humanity. The idea of ethics may be applied to many different fields. Practically every occupation has a set of ethical guidelines that it follows in doing its business. In the field of accounting, there is something known as accounting ethics; in the world of business, there is something known as business ethics; in the field of medicine, there is something known as medical ethics; in the field of engineering, there is something known as engineering ethics; in the field of law, there is something known as legal ethics; and so on. The purpose of ethics in each of these professions is to provide members with a model for acceptable professional behavior that will serve as a guide for members as they carry out and discharge their responsibilities to their clients in particular and the public in general. This is one of the primary benefits of ethics.

There was a lack of authenticity in the financial information that was generated by accountants, which resulted in pressure being applied to the Congress of the United States to pass the Sarbanes-Oxley (SOX) Act in the year 2002. (Enofe, etal, 2015). This legislation mandated the founding of the Public Accounting Oversight Board, with the goal of ensuring that accountants have a solid foundation in ethics education so that they are able to make acceptable ethical judgments when confronted with unappealing options. A high prevalence of fraudulent activities in addition to the pervasiveness of corruption in both the commercial and governmental sectors have compelled accounting practitioners to conform stringently with standards of professional conducts. To bolster this point, Ogbonna and Appah (2021) maintained that corrupt activities in the business world have gained roots, and as a result, it is imperative for accountants, who are saddled with the responsibility of preparing financial reports, to comply completely with codes of ethical accounting standards in order to produce financial reports that are accurate, timely, effective, comprehensive, relevant, and authentic.

The art of decision making revolves on the reporting of financial information. A financial report is required by a variety of an organization's stakeholders so that these individuals may evaluate the effectiveness, profitability, viability, and development of the organization. The financial reports that the accountants generate are supposed to match the criteria that define a strong financial report. This is done to guarantee that "everyone and anybody" can understand the information included within the reports. To this end, an accountant is responsible for the consequences of his or her moral decisions, not just for his or her own life but also for the lives of other people. According to Catacutan (2016), an accountant who is engaged in fraudulent operations brings about the destruction of his moral being and reputation, as well as the endangerment of the interests of other stakeholders who are depending on him.

Providing stakeholders (including shareholders, debenture-holders, board members, staff members, investors, capital providers, and the general public) with the information they require in order to make an accurate evaluation of an organization's performance is the primary reason for preparing and publishing financial reports. It is beneficial for a company to provide high-quality financial reports since doing so enables stakeholders to make choices on investments, financing, dividends, and resource allocation that will improve the firm's overall success. The degree to which the financial reports of an organization are presented with the utmost candor is an indication of the quality of the organization's financial reporting.

An accountant's responsibilities extend beyond his immediate customers to include shareholders, debenture-holders, creditors, workers, suppliers, the government, the accounting profession, and the general public. It is essential that accountants conduct themselves in an ethical manner in accordance with the predetermined norms of accounting behavior. Accountants and people who depend on the information supplied by accountants have a responsibility to uphold professional ethics because engaging in ethical actions requires adopting a moral stance. Professional ethics is important for this reason (Enofe, etal, 2015). It is quite probable that an improvement in the quality of financial reporting will follow naturally from the formulation and administration of professional ethics in the accounting industry.

1.2          Statement of Problem
Accountants from time to time are confronted with ethical dilemmas. Accountants in the course of their operations, encounter situations where they are enticed to choose between right and wrong. The accountants’ claim to professionalism is premised on their compliance with ethical principles and the will that they would not allow their responsibilities to public interests to mix with personal interests (Babajanyu, etal, 2017).
Every profession has its stipulated ethical standards governing members’ behaviors. The reason for this, as espouse by Ogbonna and Appah (2011), is because of the incessant occurrences of corporate scandals in the Nigerian business environment. Lack of ethical considerations can deter an organization to achieve its goals and objectives. Joseph and Dike (2014) corroborates that failures of some organizations in the corporate scene is traceable to the inability of accountants of such organizations to comply with codes of conduct premised in the content of financial reports and their skepticism by end users. The cases of business failures and scandals have led to greater scrutiny of financial reports provided by accountants.
The code of corporate governance (2011) mandated that every registered organization in Nigeria must have an ethical committee. The ethical committee is faced with the task of deliberating on ethical matters and also promoting ethical principles in an organization. The composition of ethical committees has not produced desirable results as some of the corporate scandals committed over time are linked to ethical matters (Ezeani, etal, 2012; Festus & Temitope, 2016). Few cases of corporate scandals that have occurred in the past decade include Enron Plc manipulation of its financial statements because of lack of autonomy from senior executives; Cadbury Plc overstatement of its audited financial reports; African petroleum excluded its debt burden of N22 billion in its financial reports and banks conspiracy with external auditors to commit fraud (Enofe, etal, 2015). A proper assessment of the aforementioned scandals reveals that their occurrences are outcomes of non-compliance to ethical tenets. It is therefore necessary to evaluate ethical issues in the accounting profession and how they affect the quality of financial reports.
1.3        Objectives of the Study
The main objective of the study is to critically examine the the impact of accounting principles on the quality of financial reports of firms in Nigeria using a case study of selected brewery companies. The specific objectives are:
To examine the effect of disclosure on the quality of financial reports of brewery companies in Nigeria.
To examine the effect of objectivity on the quality of financial reports of brewery companies in Nigeria.
To examine the effect of integrity on the quality of financial reports of brewery companies in Nigeria.
To evaluate the effect of professional independence on the quality of financial reports of brewery companies in Nigeria.
To assess the effect of competence on the quality of financial reports of brewery companies in Nigeria.
1.4  Research Questions

The questions of interest as relating to the objectives of the study are:
What is the effect of disclosure on the quality of financial reports of brewery companies in Nigeria?
What is the effect of objectivity on the quality of financial reports of brewery companies in Nigeria?
What is the effect of integrity on the quality of financial reports of brewery companies in Nigeria?
What is the effect of professional independence on the quality of financial reports of brewery companies in Nigeria?
What is the effect of competence on the quality of financial reports of brewery companies in Nigeria?
1.5 Research Hypotheses

The operational hypotheses guiding the study are stated as follows:
H01: Disclosure as an accounting ethical principle does not have significant impact on the quality of financial reports of brewery companies in Nigeria.
H02: Objectivity as an accounting ethical principle does not have significant impact on the quality of financial reports of brewery companies in Nigeria.
H03: Integrity as an accounting ethical principle does not have significant impact on the quality of financial reports of brewery companies in Nigeria.
H04:  Professional independence does not have significant impact on the quality of financial reports of brewery companies in Nigeria.
H05:  Competence does not have significant impact on the quality of financial reports of brewery companies in Nigeria.
1.6   Significance of the Study

Scholars such as Ezeani, etal, (2012); Joseph & Dike (2014); Ogbonna and Appah (2011); Babayanju, etal, (2017); Enofe, etal, (2015); Nwagboso (2008) and Festus& Temitope (2016) have conducted studies targeted to assess the impact of accounting ethics on the quality of financial reports of Nigerian firms.  Virtually all of these studies focused on the financial sector, thereby excluding the manufacturing sector, of which brewery industry is a sub-sector.

This study will be of immense benefits in multiple ways. Firstly, it will inform stakeholders of various organizations on how to uphold their stipulated ethical principles in order to avoid cases of business failures and corporate scandals. Secondly, it will propel accountants to adhere strictly to codes of accounting ethics in order to have some elements of reliability in the financial reports prepared and provided by them. Thirdly, the study via its findings will assist stakeholders of organizations to make vital investment, finance and dividend decisions in order to promote the overall corporate performance of their organization. Fourthly, it will instill the spirit of professionalism, truthfulness, honesty and integrity amongst accountants as they will realize that involvement in fraudulent practices tarnishes their personal reputation, professional reputation and as well hamper on the genuineness of financial information released by them. Lastly, this study will act as a guide for students, researchers and academics that might be willing to undertake further studies on the subject matter.
1.7     Scope of the Study
This study examines the effect of accounting ethics on the quality of financial reports of Nigerian firms with strong emphasis on brewery industry in Nigeria.
1.8 Definitions of Key Terms
Ethics
This refers to a set of moral principles, especially ones relating or to or affirming a specified group, field or form of conduct.
Accounting Ethics
This is primarily a field of applied ethics and is part of business ethics and human ethics. Accounting ethics studies moral values and judgments as they apply to accountancy.
Financial Report
Financial report (or statements) is a formal record of the financial activities and position of a business, person or other entity. Relevant financial reports such as balance sheet, income and expenditure statement, statement of retained earnings and cash flow statements, must be presented in a structured manner which must be easily comprehensible to the end users.
Objectivity
Objectivity entails that financial report must be independent and supported with unbiased evidence.
Disclosure
Disclosure refers to the additional information attached to an organization’s financial report, usually as explanation for activities which have significantly influenced such organization’s financial results.
Integrity
Integrity implies that financial report must be accurate, reliable and truthful.
Professional Independence
This refers to freedom of professional accountants from control or influence of another party or stakeholder. It implies that professional accountants must be given the free-hand to prepare financial reports devoid of internal and external interference
Competence
This refers to the quality of being adequately qualified to handle assigned tasks and responsibilities.
Brewery Industry
This refers to the conglomeration of firms that produces and sells beer.

CHAPTER TWO

LITERATURE REVIEW

2.0 INTRODUCTION

Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

2.1 CONCEPTUAL FRAMEWORK

ACCOUNTING

The preparation process of any entity’s financial statement is governed by accounting principles, policies, methods, techniques and systems. For those transactions and events not specifically covered by an official pronouncement; accountants must exercise professional judgment in determining the treatment that is most credible and consistent with generally accepted accounting principles.

The role of accountants includes serving as financial reporters and intermediaries in the capital markets which mean that they owe their primary obligation to the public interest. The information provided by accountants is essential in assisting managers, investors and others in making key economic decisions. In view of that, ethical improprieties by accountants can be harmful to the accounting profession in particular and society in general, resulting in distrust by the public and disruption of efficient capital market operations.

The quality of financial reporting points to a limit in which the financial reports of an entity, its economic status, and functions, which are measured over period of time, are presented honestly (Talebnia, Salehi & Jabbarzade, 2011). The extent to which financial reporting is perceived to be true and trusted, depend on far more than the actions and decisions of individuals or sophisticated “mechanisms” for the whole system (Enderle, 2006). This is because business practices, environments, and culture are known to possess the capability, in varying degrees, to affect the value of and hence, confidence in the financial reporting systems, (Gilligan, 1977; Langenderfer & Rockness, 1990; Paradice & Dejoie, 1991). Therefore, reliability of, and trust in the financial reporting system cannot be an issue of either personal or institutional ethics alone, (Brenkert, 2004). Accountants’ obligations are primarily to shareholders, creditors, employees, suppliers, the government, the accounting profession and also the public at large. The reporting accountants’ responsibility goes beyond their immediate client because assessments made on information provided by these accountants can significantly affect the lives of any or all of these stakeholders.

ETHICS

his or her behaviour. It is the personal criteria by which an individual distinguishes right or wrong”. In Ogbonna’s view, when we talk about ethics and ethical values, we mean our concern about things, which we think, say and/or practice that may not necessarily violate the rules of the organization or infringe the law of the land or amount to outright crime or felony, but which borders on our sense of morality, our sense of right and wrong. It concern itself with issues like conflict of interest, insider’s dealings, compromising integrity, objectivity, independence, confidentiality, disclosure of official secrets and destruction of official documents for financial benefits and other similar acts that are against moral principles and ethical standards. Nwagboso (2008) argues that ethics or morality as matters of good and evil, right and wrong and subscribes to the fact that “we are living today in an ethical wilderness”. He believes that ethics is in ferment and chaos among all people. Hayes. Schilder, Dassen and Wallage (1999) argue that ethics represent a set of moral principles, rules of conduct or values. Ethics apply when an individual has to make a decision from various alternative regarding moral principles. Ethical behaviour is necessary for society to function in an orderly manner. The need for ethics in society is sufficiently important that integrity, loyalty, and pursuit of excellence cannot be incorporated into law. They further stated that the following ethical principles incorporate the characteristics most people associate with ethical behaviour; honesty, integrity, promise keeping, loyalty, fairness, caring for others, respect for others, pursuit of excellence and accountability. Ajibolade (2008) divided the field of ethics into Meta ethics, ethical theories and applied ethics. Meta ethics is the reflection upon ethics concepts and theories. Ethical theories is the substantive proposals regarding those consideration that would determine morally acceptable conduct and applied ethics is the deliberation related to a specific field of enquiry. Examples include ethics in business, public service and general professional ethics. Mathews and Perera (1996) states that a formal code of ethics ensures that professional members will be more aware of the moral aspects of their work; an accessible reference tool for managers to keep ethical concerns in mind; abstract ideas will be translated into concrete terms applicable to every situation; members as a whole will act in a more standardized fashion throughout the profession. According to Jenfa (2000) and Nwagboso (2008), professional ethics provides accountants with certain advantages such as determining the professional posture he should adopt if he is to succeed and determining the prosperity of his conduct in his professional relationship.

Financial Reporting

The quality of financial reporting points to a limit in which the financial reports of an entity, its economic status, and functions, which are measured over period of time, are presented honestly (Talebnia, Salehi & Jabbarzade, 2011). The extent to which financial reporting is perceived to be true and trusted, depend on far more than the actions and decisions of individuals or sophisticated “mechanisms” for the whole system (Enderle, 2006). This is because business practices, environments, and culture are known to possess the capability, in varying degrees, to affect the value of and hence, confidence in the financial reporting systems, (Gilligan, 1977; Langenderfer & Rockness, 1990; Paradice & Dejoie, 1991). Therefore, reliability of, and trust in the financial reporting system cannot be an issue of either personal or institutional ethics alone, (Brenkert, 2004).

There are generally two perspectives of financial reporting quality of importance in the appraisal of financial reporting quality (Jonas & Blanchet, 2000). The first point of view relies on the users of the financial statement. Under this view, quality of financial reporting is determined on the basis of the usefulness of the financial information to its users, (Baxter, 2007). A second perspective of financial reporting quality is focused on the concept of shareholder/investor protection. This point of view ensures that all information available to users is sufficient for their needs, is transparent and competent, (Jonas & Blanchet, 2000). Quality of financial reporting as a subject is broad with several definitions of the term financial reporting quality based on the objectives of each research. For instance, Verdi (2006) defines financial reporting quality as “the precision with which financial reports convey information about the firm’s operations, in particular its cash flows, in order to inform equity investors”. Researchers also define financial reporting quality as “the extent to which the financial statements provide true and fair information about the underlying performance and financial position”, (Q. Tang et al. 2008). A generally accepted definition was provided by Jonas and Blanchet (2000), who state that “…quality financial reporting is full and transparent financial information that is not designed to obfuscate or mislead users”. In all, the need for financial statement to reflect the economic circumstance of the reporting entity is expressly implied. Thus, financial reporting quality, especially according to the shareholders’ protection perspective, can be compromised for pecuniary consideration by an accountant who lacks accounting ethics.

Financial Reporting Quality 

The primary objective of financial reporting is to provide high-quality financial reporting information concerning economic entities, primarily financial in nature, useful for economic decision making (FASB, 1999; IASB, 2008). Providing high quality financial reporting information is important because it will positively influence capital providers and other stakeholders in making investment, credit, and similar resource allocation decisions enhancing overall market efficiency (IASB, 2006; IASB, 2008).The quality of financial reporting indicates a limit in which the financial reports of a company, its economic status, and functions, which are measured over period of time, are presented honestly (Talebnia, Salehi, Jabbarzade & Kangarluei, 2011). Truthfulness of and trust in the financial reporting system depend on far more than the actions and decisions of individuals or sophisticated “mechanisms” for the whole system, (Enderle, 2006). Companies in the energy, accounting, and banking industries and the professional associations of the certified public accountants and the investment managers and researchers have, in varying degrees, affected the quality of and confidence in the financial reporting systems. Therefore, truthfulness of and trust in the financial reporting system cannot be a matter of either personal or institutional ethics alone (Brenkert, 2004). Behaving ethically in accounting is more important than auditing because accounting system prepares financial statements for auditing, (Mahdavikhou & Khotanlou, 2011).

 Financial reporting according to Nzotta (2008) is a dire issue which affects decision making process of diverse stakeholders, corporate bodies, existing and potential investors and policymakers. Glautier and Underdown (2001) asserted that the primary objective of financial reporting is to communicate economic measurement of and information about resources and information about the resources held by the entity and performances of the reporting entity, useful to those having right to such information. According to Agwor and Okafor (2018), the fundamental objectives of corporate report is to communicate economic measurements and information about the performance of the reporting entity useful to those having rights to such information. Nzotta (2008) stated that financial reports assist users in assessing past and present performance of the organisation and its ability to maximize wealth of shareholders. Besides, it evaluates the ability of the organisation to create value and objective assessment of value created over time. Financial reports highlight financial information which provide insights into these resources held by an organisation. The claims to these resources including the obligation of the organisation to transfer resources to other entities and owners and effects of transactions, events and circumstances that change its resources and claims to these resources (Glautier & Underdown, 2001; Nzotta, 2008). Also, the primary aim of financial reporting is to offer high-quality financial reporting information regarding economic entities, mainly financial in nature useful for economic decision-making (FASB, 1999; and IASB, 2008). Belkaoui (2002) noted that qualities of financial reports encompassed relevance, reliability, understandability, objectivity, completeness, comparability and timeliness. But,the most widely used in prior studies to assess financial reporting quality entails accrual models, value-relevance models, research focusing on specific items in annual report and methods of operationalising the qualitative characteristics of financial statements. First, relevance is the capability of using financial statements to make a difference in decisions by users in their capacity as capital providers (IASB, 2008). Drawing on prior research, relevance is operationalised using four items referring to predictive and confirmatory value. Many researchers have operationalised predictive value as the ability of past earnings to predict future earnings (Schipper&Vincent,2004; Francis, LaFond, Olsson &Schipper,2004). Confirmatory value to relevance of financial reporting information implies if it confirms or changes past (or present) expectations based on previous evaluations (IASB, 2008). Second, faithful representation is the second fundamental qualitative characteristic in the standard. To faithfully represent economic phenomenon that information must be complete, neutral, and free from material error. Faithful representation is measured using five items of neutrality, completeness, freedom from material error, and verifiability (Maines&Wahlens, 2006; Kim, Simunic, Stein & Yi2007; Willekens, 2008). Third, the first enhancing characteristic, understandability will improve when information is characterised, classified and presented in a clear and orderly manner. In the view of IASB (2008), understandability refers to a situation when information quality enables users to comprehend their meaning. Courtis (2005) argues that understandability is gauged using five (5) items that accentuate transparency and purity of information in financial reports. Fourth, comparability explains information quality that enables users identify matches in and variations between two sets of economic phenomena. Comparability is gauged using six (6) items that centre on consistency. Four items refer to consistency in use of the similar accounting policies and procedures from period to period within an organisation (Schipper & Vincent, 2004) and two items are employed to gauge comparability in a single period across organisations (Beuselinck & Manigart, 2007). Lastly, timeliness of financial report means having information readily available to users before it loses its capability to influence decisions (IASB, 2008); it refers to the time it takes to reveal the information and is connected to decision usefulness at large.

ACCOUNTING ETHICS

The resulting lack of confidence in financial information provided or prepared by accountants led Congress of the United States to enact the Sarbanes-Oxley (SOX) Act in 2002, including the creation of the Public Company Accounting Oversight Board (PCAOB), both of which advocated renewed pressure for accountants to have ethics education to improve the chances that practicing accountants make ethical decisions when confronted with difficult choices. The widespread corruption in the society and the failure of organizations in every part of the world have once more increased the need for accounting professionals to adhere strictly to the codes of professional conduct

The rapid development of human society and social relationships which is complex, necessitates the constant flux of fiduciary relationship management that is ethically acceptable. One professional development efforts needed in response to these changing conditions evolve in the form of professional codes of conduct and standards. Thus, increasing social demands in the range of accounting responsibilities in the complex web of social contracts makes the establishment of standard practice and professional behaviour expected of the accountant, inevitable. This explains why accounting services are provided under the supervision of a professional association, (Saghafi, Rahmani, & Rabie, 2010). For instance, according to principle of AICPA code 3, Members should accept the obligation to act in a way that will serve the public interest, honor the public trust, and demonstrate a commitment to professionalism. These professional responsibilities, in order of priority, include: responsibility for society, responsibility for client, responsibility for other members of the profession, and responsibility for self. In other words, professional person should accept that after joining the profession, the interests of society take precedence over and above client’s and personal interests in the discharge of his professional services. The professional accountant is expected to provide true and accurate picture of the performance of an entity even in the face of conflicting interest involving his personal interest. Such display of professional discipline, which is the hallmark of professional objectivity, no doubt, engenders reliability, continued trust and public confidence in the accounting profession, which should further reinforce the intellectual and practical adherence to the professional standards of conduct. More so, it is believed that such professional discipline also enhances the desirable quality of the final products of the accounting profession. Such desirable qualities as faithful representation of facts, relevance and reliability of facts so presented, understandability of facts and timeliness of facts, are enhanced when the public accountant is seen to be so professionally disciplined in conduct.
Importance of Accounting Ethics to Organisation 

The basic purpose of a code of ethical conduct is to provide an organisation with a clear standard for ethical behaviour. Accounting ethics assist in shaping the behaviour of accounting professionals towards meeting stakeholders’ expectations. Accounting ethics rightly contribute to profit which is distributed to all stakeholders according to their interest in the entity. Oghene and Yomere (2008) stated that the purpose of ethics in organisation is to ensure business men and women operate within a framework of code of conduct that facilitates, if not encourages public confidence in their product and services. As observed by the International Federation of Accountants (IFAC), the introduction of a code of ethics assists in building a value-driven organisation and typically deals with an organisation's fundamental values, commitment to employees, standards for doing business, and its rapport with the wider society. Accounting ethics can also be seen to have a constructive impact in the reduction of fraud cases, corruption, theft and mismanagement of fund by employee. The study of Abdolmohammadi and Reinstein (2012) revealed that though ethical education impacted on the attitudes and behaviour of professional accountants, but yet to confirm if ethics education have potential of moderating Enron-like fraud. An ethically-minded corporate entity invests less in advertising and their products and services are of great demand. Accounting ethics help an organisation to build its integrity and culture on a solid ground. Before an organisation can enjoy the benefits of accounting ethics, it must invest both in organisational asset and human capital development. Heysel (2013) opined that the investments in human capital and organisational asset take the form of both financial resource and time. Arowoshegbe, Uniamikogbo and Atu (2017) in their study unravelled the impact of ethics on audit quality. They discovered that accounting ethics have a positive and significant relationship with audit quality. Their study also showed that accounting ethics play a vital role in improving the auditor’s expertise. Therefore, there is a need to regulate and strictly enforce accounting ethics both by the standard setters and other stakeholders such as the organisations, professional bodies and tertiary institutions. Nwanyanwu (2018) in his own study revealed that good accounting ethics can help in alleviating fraud in Nigerian banks.

Fundamental Principles of Ethical Standards

Mathews and Perera (1996) said, to sustain social regulation, a profession has to develop rules to govern its members. Generally, these rules are encrypted in a code of ethics which is a guide to members of a professional community in carrying out their professional roles. It is well known that the two major professional accounting bodies in Nigeria, like other similar professional bodies in the globe provide essential principles and procedures for professional accountants. These principles include; integrity, objectivity, professional competence and due care, confidentiality, professional behaviour, technical standards and independence. First, in terms of integrity, a professional accountant should be conventional and truthful in all professional and business relationships. Jenfa (2000) says a professional accountant has a responsibility to avoid actual or obvious conflict of interest. The professionals should be able to abstain from engaging in any activity that would hamper their ability to perform their duties ethically. According to Osisioma (2000), integrity is the final test of professionalism. It is the state of being whole and united. He noted further that integrity is hostile to the spirit of our age. The predominant philosophy of life that guides our culture circles around a materialistic consumer mind-set. A professional accountant should not be related with reports, returns, communications or other information where they consider that the information contains materially false or misleading statements. Second, the principle of objectivity enforces on all professional accountants to be just, straightforward and free from conflict of interest and should not give room for any bias or undue influence of others to prevail over their sound professional or business judgment. Jenfa (2000) argued that the professional accountant has the duty to communicate information quantitatively and justly and disclose fully all important facts that could sensibly be expected to influence any user’s understanding of the reports, observations and recommendations obtainable. The IFAC code of ethics for professional accountants recognizes that the targets of the accountancy professional is to work to an extreme standards of professionalism, to achieve the apex levels of performance and generally to ensure that public interest requirement is being fulfilled. Third, a professional accountant has an on-going duty to preserve professional knowledge and skill at the level expected to make sure that customer or employer is given good professional services based on current developments in practice, rules and procedures. Skilled professional services call for the application of sound judgment in applying professional understanding and expertise in the execution of such services. Professional competence may be split into two separate segments of attainment of professional competence, and preservation of professional competence. The preservation of professional competence demands a continuing responsiveness and a knowing of germane technical professional and business development (Osisioma, 2000). Continuing professional developments progress and sustain the abilities that empower a professional accountant to execute competently within the professional environs. A professional accountant should behave meticulously and in line with appropriate methodological and professional standards when performing professional services. Being meticulous encompasses the obligation to behave in line with the demands of a task, prudently, systematically and on a suitable basis. An accountant should also desist from assenting to perform professional services which they are not fit to perform, unless professional counsel and support are gotten where applicable, a professional accountant should ensure clients, employers or other users of the professional services are aware of the limitations inherent in the services to prevent the misinterpretations of an expression of opinion as an assertion of fact (Ajibolade, 2008).

Fourth, the principle of confidentiality enforces a responsibility on professional accountants to desist from disclosing their client confidential information acquired as a result of professional or business relationships without appropriate and specific authority or except in a case where there is a legal or professional right or duty to do so. And should also refrain from using confidential information obtained as a result of professional duty and business relation for their personal gain or to the advantage of third parties. A professional Accountant should maintain confidentiality even in a social environment. The professional accountant should be alert to the likelihood of unintentional disclosure, specifically in situations involving long relationship with a business associate and a close family member. A professional accountant must maintain confidentiality of information disclosed by a potential client and also consider the need to sustain confidentiality of information of the client. It is his responsibility to take reasonable strides to ensure that employees under his control and persons from whom advice and assistance is obtained respect the professional accountant’s duty of confidentiality. The desire to comply with the principle of confidentiality persists even after the end of relationship between a professional accountant and a client (Aguolu, 2006). In the event where a professional accountant changes employment or acquires a new client, the professional accountant is allowed to use past experiences. The professional accountant must not however, use or disclose any confidential information either gained or received as a result of a professional or business affiliation. However, the following are circumstances where professional accountants are or may be required to disclose confidential information or when such disclosure may be appropriate. And these are situations where disclosure is permitted by law and authorized by the client; when disclosure is obligatory by law e.g. production of document or provision of evidence in court of law or, disclosure to appropriate public authorities of infringements of the law that come to light and, where there is a professional duty or right to disclose (Nzotta, 2008).

 THE EFFECT OF ACCOUNTING ETHICS ON THE QUALITY OF FINANCIAL REPORTS OF NIGERIAN FIRMS
Individual from time to time have to face ethical dilemmas and the problem of weakness of will. Accountants are no different. In the working life of an accountant they encounter numerous situations where they are tempted to choose between right or wrong. That is why a feature of accountancy’s claim to professionalism is its commitments to ethical standards. This involves an assurance that the accountancy bodies and their members will not pursue their material self-interests in ways that conflict with their duties to the public interest (Appah, 2010). Mathews and Perera (1996) observes that every profession has a built in code of ethics to compel ethical behavior on its members. The rationale for this is obvious. The Nigerian society over the years have witnessed its fair share of corporate scandals in the financial (Societe general bank, Oceanic bank etc). and non-financial (Cadbury Plc and African Petroleum) sectors of the economy. As Ogbonna (2010) argues that any organization that lacks ethical consideration may not survive for a long time to achieve its desired goals and objectives and that of its stakeholders. These failures of corporate entities have been attributed to accountants not adhering to the codes of conduct evidenced not only in the contents of financial statements but also in its reliability by end users. Hence adequate care has to be taken on how these financial statements are presented. Aguolu (2006) says that these failures have brought to greater scrutiny the work of the accountant from both within the profession and from outside. Several ethical issues have been discussed in recent times ranging from conflict of interest, insider’s dealings, objectivity, acceptance of gifts etc. scholars are of the opinion that all these ethical issues affect the quality of financial statements. The code of corporate governance (2011) provided for the composition of an ethics committee in an organization where the committee is responsible for deliberating on ethical issues as well as upholding ethical standards in the organization.
Accountants have obligations to shareholders, creditors, employees, suppliers, the government, the accounting profession and the public at large. In other words, their obligations go beyond their immediate client. Decisions made on information provided by accountants can materially affect the lives of any or all of these stakeholders. Therefore, behaving ethically is an essential and expected trait, (Carroll, 2005). 

Behaving ethically in accounting is more important than auditing because accounting system prepares financial statements for auditing, (Mahdavikhou & Khotanlou, 2011). Accountants have obligations to shareholders, creditors, employees, suppliers, the government, the accounting profession and the public at large. In other words, their obligations go beyond their immediate client. Decisions made on information provided by accountants can materially affect the lives of any or all of these stakeholders. Therefore, behaving ethically is an essential and expected trait, (Carroll, 2005). As a result, an accountant not only meets the moral consequences of their choices in life, but the lives of other people as well, (Catacutan, 2006). 
Professional ethics is important to accountants and those who rely on information provided by accountants because ethical behavior entails taking the moral point of view. Thus, internalizing and developing professional ethics in accounting profession lead to promoting the quality of financial reporting, (Ball, Robin & Wu, 2003).

2.2 EMPIRICAL STUDIES

Mahdi and Mohsen (2011) carried out a study on the impact of professional ethics on financial reporting quality in Iran they employed a 24 item questionnaire and worked with a sample of 205 Iranian companies. The result of their findings showed that professional ethics have a significant impact on the quality of financial reporting. Masoud and Mahbude (2013) investigated the impact of professional ethics on financial reporting quality and found that developing professional ethics in accounting will help promote financial reporting quality. Tae and Jinhan (2011) examined the effect of business ethics on financial reporting quality using Korea firms. They found out that companies with a higher level of ethical commitment are engaged in less earnings management, report earnings more conservatively, and predict future cash flows more accurately than those with a lower level of ethical commitment. We also find that corporate commitment to business ethics has perpetuating effects on future financial reporting quality. Ogbonna and Appah (2011) investigated the effect of ethics on financial reporting quality in Nigeria using a sample of 123 accountants. The study found out that ethical compliance by the accountant positively and significantly affects the quality financial reports. Flugrath, Bennie & Chen (2007) conducted a study on ethics and financial reporting quality using a sample of 112 professional accountants using primary data. The results indicate that the presence of ethics has a positive impact on the quality of the judgement made by professional accountants. Berrone, suroca, Tribo (2009) carried out a study using 515 companies using OLS regression analysis. Their study reveals that a strong corporate ethical identity was positively related to high levels of stakeholder satisfaction. In turn stakeholder satisfaction had a positive influence on the financial performance of the firm.

Oyebisi, Wisdom, Ayodotun, AbimbolaandEche (N.D) examined the link between accounting ethics and performance of accounting firms in Nigeria by means of survey design. Questionnaire was administered to employees of five (5) renowned audit firms: KPMG, Delloitte, Ernst and Young, Akintola Williams and Price Water House Coopers. The Pearson Product Moment Correlation technique was used in analysing the data obtained in the field survey. Findings revealed a significant link between accounting ethics and the performance of accounting firms in Nigeria. In addition, it was found that there is a significant link between the level of awareness of the code of ethics and organisation performance. The study by Mahdi and Mohsen (2011) investigated the impact of professional ethics on financial reporting quality in Iran. Questionnaire was administered to two hundred and five (205) companies selected in the Tehran Stock Exchange and Spearman correlation coefficient was used in analysing the data obtained. The study found a significant association between professional ethics and the quality of financial reporting. Similarly, Ogbonna, and Appah (2011) assessed the effects of ethical accounting standards on financial reporting quality of Nigerian banks. Secondary data were employed and econometric models (diagnostic test, augmented dickey-fuller, ordinary least square and granger causality) were employed in the analysis of data. Findings revealed that ethical accounting standard significantly relates to financial reporting quality of Nigerian banks. Joseph and Jossy (2014) explored the impact of accounting ethics on financial reporting of oil and gas firms in Nigeria. Metrics of return on investment, earnings per share and dividend per share were utilized as proxies for financial reporting. Accounting ethics measure are, namely: independence, objectivity, integrity, accountability and competence. Multiple regression results showed that there is a positive link between accounting ethics and financial reporting with respect to return on investment, earning per share and dividend per share. In a recent study, Agwor and Okafor (2018) examined the nexus between accounting ethics and financial reporting quality using tourism and hospitality firms in Rivers State. The study adopted the quantitative design and questionnaires were distributed. Accounting ethics were gauged by means of professional independence and competence while financial reporting quality, qualitative attributes of reliability and understandability. The ordinary least square (OLS) estimation technique was used and findings support the assertion that variability in accounting ethics can account for between79% and 91% of the variability in financial reporting quality. Understandability was significant at 5% level in linking with both competence and independence, however, reliability was found to be significant at 5% level, only with independence. This implies that accounting ethics had a significant link with financial reporting quality.
2.3 THEORITICAL FRAMEWORK

Stewardship theory 

Stewardship theory is a theory that makes managers to act as accountable stewards of the assets of the organisation they control. Management pursuing their own self-interest at the expense of the shareholders who can spread their individual portfolio in the activities of companies should make it with a just judgement. This indicates the impact of agency theory as a portion of the growing organisational economic movement. Therefore, such views have been challenged whereby researchers have termed stewardship theory as a structure which assumes the managers are after maximizing organisational objectives (Donaldson, 1990a; Donaldson & Davis, 1991). Chalaki, Didar and Riahinezhad (2012); Edogbanyaand Kamardin, (2014) supported the acceptance of stewardship theory on financial reporting quality. Also, Donaldson and Davis, (1991) affirmed that the need of stewardship theory is expected to be met within the aim of financial reporting quality. Therefore investors making decision rely on the entities financial reporting quality where managers assigned to prepare accordingly. According to Chalaki, et al. (2012) financial reporting quality objective is to provide information useful to existing and prospective providers of finance to make decision. Therefore, this study is premised on this theory.
CHAPTER THREE

RESEARCH METHODOLOGY

3.1
INTRODUCTION


In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a viz, the study beneficiaries.
3.2
RESEARCH DESIGN

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e., mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.
3.3
POPULATION OF THE STUDY


According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 


This study was carried out to examines the relationship between accounting ethics and quality of financial reports in Nigerian brewery industry using accounting practitioners in six selected brewery firms in Nigeria as case study.

3.4
SAMPLE SIZE DETERMINATION

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.5
SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE

According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.

In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of all the entire population of breweries in Nigeria, the researcher conveniently selected 120 accountants out of the overall population as the sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.6 
RESEARCH INSTRUMENT AND ADMINISTRATION

The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section inquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.7
METHOD OF DATA COLLECTION

Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.8
METHOD OF DATA ANALYSIS

The responses were analysed using the frequency tables, which provided answers to the research questions. The hypothesis test was conducted using linear regression analysis

3.9 Model Specification

Regression analysis was used to build the working model, expressing the hypothesized relationship between the independent variables and the dependent variable.

The model of the regression was as illustrated below;

Financial Reporting Quality = f (Ethical Accounting Practices) ---------------------(1)

FRQ = ƒ (Disclosure, Objectivity, Professional Independence, Integrity, Competence)-------------- (2)

FRQ = β0 + β1DIS + β2OBJ + β3PIND + β4INT +β5COM + ε -------------------------(3)

Where;

FRQ - Financial Reporting Quality,

DIS = Disclosure

OBJ = Objectivity

INT = Integrity

PIND = Professional Independence

COM = Competency
β0 - Slope

β1,  β2, β3, β4, β5- Coefficients
ε – Error term
3.9
VALIDITY OF THE STUDY

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.10
RELIABILITY OF THE STUDY

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.
3.11
ETHICAL CONSIDERATION

he study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

INTRODUCTION

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of thirty-six (36) questionnaires were administered to respondents of which only thirty (30) were returned and validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of 30 was validated for the analysis.

4.1
DATA PRESENTATION
Table 4.2: Demographic profile of the respondents

	Demographic information
	Frequency
	percent

	Gender

Male
	
	

	
	46
	38.3%

	Female
	74
	61.7%

	Age
	
	

	20-25
	19
	15.8%

	25-30
	23
	19.2%

	31-35
	47
	39.2%

	36+
	31
	25.8%

	Marital Status
	
	

	Single 
	48
	40%

	Married
	62
	51.7%

	Separated
	08
	6.6%

	Widowed
	02
	1.7%

	Education Level
	
	

	OND
	38
	31.6 %

	BS.c
	67
	83.3%

	MS.c
	10
	16.7%

	MBA
	05
	0%


Source: Field Survey, 2021

4.2
RESEARCH QUESTION

QUESTION 1: What is the effect of disclosure on the quality of financial reports of brewery companies in Nigeria?

	Options
	Frequency
	Percentage

	Positive
	100
	83.3

	Negative
	12
	10

	Undecided
	08
	6.7

	Total
	120
	100


Field Survey, 2021

From the responses obtained as expressed in the table above, 83.3% said yes, 10% said no, while the remaining 6.7% were undecided.
QUESTION 2: What is the effect of objectivity on the quality of financial reports of brewery companies in Nigeria?

	Options
	Frequency
	Percentage

	Positive
	89
	74.1

	Negative
	20
	16.7

	Undecided
	11
	 9.2

	Total
	120
	100


Field Survey, 2021

From the responses obtained as expressed in the table above, 74.1% said yes, 16.6% said no, while the remaining 9.2% were undecided.
QUESTION 3: What is the effect of integrity on the quality of financial reports of brewery companies in Nigeria?

	Options
	Frequency
	Percentage

	Positive
	102
	85

	Negative
	08
	6.7

	Undecided
	10
	8.3

	Total
	120
	100


Field Survey, 2021

From the responses obtained as expressed in the table above, 85% said yes, 6.7% said no, while the remaining 8.3% were undecided.
QUESTION 4: What is the effect of professional independence on the quality of financial reports of brewery companies in Nigeria?

	Options
	Frequency
	Percentage

	Positive
	98
	81.7

	Negative
	13
	10.8

	Undecided
	09
	7.5

	Total
	120
	100


Field Survey, 2021

From the responses obtained as expressed in the table above, 83.3% said yes, 10% said no, while the remaining 6.7% were undecided.
QUESTION 5: What is the effect of competence on the quality of financial reports of brewery companies in Nigeria?
	Options
	Frequency
	Percentage

	Positive 
	102
	85

	Negative
	08
	6.7

	Undecided
	10
	8.3

	Total
	120
	100


Field Survey, 2021

From the responses obtained as expressed in the table above, 85% said yes, 6.7% said no, while the remaining 8.3% were undecided.
4.3 TEST OF HYPOTHESIS 
The operational hypotheses guiding the study are stated as follows:
H01: Disclosure as an accounting ethical principle does not have significant impact on the quality of financial reports of brewery companies in Nigeria.
H02: Objectivity as an accounting ethical principle does not have significant impact on the quality of financial reports of brewery companies in Nigeria.
H03: Integrity as an accounting ethical principle does not have significant impact on the quality of financial reports of brewery companies in Nigeria.
H04:  Professional independence does not have significant impact on the quality of financial reports of brewery companies in Nigeria.
H05:  Competence does not have significant impact on the quality of financial reports of brewery companies in Nigeria.

Disclosure as an accounting ethical principle does not have significant impact on the quality of financial reports of brewery companies in Nigeria
	Model 1
	R = 0.830
	R2 = 0.936
	Adj.R2 = 0.687
	Std. Error estimation

= 0.307
	Durbin- Watson =

1.679

	Regression Residual Total
	Sum of

Square
	Df
	Mean Square
	F
	Sig.

	
	6089.246

2744.947

8834.193
	1

118

120
	6089.246

18.547
	328.315
	.000b

	Constant

Disclosure
	Unstandardized

Coefficients
	Standardized

Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	
	-11.417

.887
	2.936

.016
	.830
	-3.888

18.119
	.000

.000


Source: Author’s Data Analysis, 2021

The table above shows that disclosure as an accounting ethical principle have significant influence on the quality of financial reports of brewery companies in Nigeria at (β = 0.887, R2 = 0.936, P = .000). Furthermore, result reveals that disclosure as an accounting ethical principle has 68.9% decisive influence on the quality of financial reports of brewery companies in Nigeria. The P value of 0.000 is less than significant level of 0.05. The result shows that disclosure has a positive effect on the quality of financial reports of brewery companies in Nigeria. Therefore H01 is rejected.
Objectivity as an accounting ethical principle does not have significant impact on the quality of financial reports of brewery companies in Nigeria
	Model 1
	R = 0.831
	R2 = 0.952
	Adj.R2 = 0.688
	Std. Error estimation

= 0.308
	Durbin- Watson =

1.688

	Regression Residual Total
	Sum of

Square
	Df
	Mean Square
	F
	Sig.

	
	6089.247

2744.948

8834.194
	1

118

120
	6089.247

18.547
	328.316
	.000b

	Constant

Objectivity
	Unstandardized

Coefficients
	Standardized

Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	
	-11.418

.896
	2.943

.017
	.830
	-3.999

18.120
	.000

.000


Source: Author’s Data Analysis, 2021

The table above shows that objectivity as an accounting ethical principle have significant influence on the quality of financial reports of brewery companies in Nigeria at (β = 0.896, R2 = 0.952, P = .000). Furthermore, result reveals that objectivity as an accounting ethical principle has 68.9% decisive influence on the quality of financial reports of brewery companies in Nigeria. The P value of 0.000 is less than significant level of 0.05. The result shows that objectivity has a positive effect on the quality of financial reports of brewery companies in Nigeria. Therefore H02 is rejected.

Integrity as an accounting ethical principle does not have significant impact on the quality of financial reports of brewery companies in Nigeria
	Model 2
	R = .809a
	R2 = .917
	Adj.R2 = .652
	Std. Error estimation

= 3.873
	Durbin-Watson

= 1.790

	Regression Residual Total
	Sum of

Square
	Df
	Mean Square
	F
	Sig.

	
	4195.645

2219.689

6415.333
	1

118

120
	4195.645

14.998
	279.749
	.000b

	Constant

Integrity
	Unstandardized Coefficients
	Standardized Coefficients
	T
	Sig.

	
	B
	Std. Error
	Beta
	
	

	
	-6.981

.768
	2.641

.014
	.809
	-2.644

16.726
	.009

.000


Source: Author’s Data Analysis, 2021

The table above shows that integrity as an accounting ethical principle have significant influence on the quality of financial reports of brewery companies in Nigeria at (β = 0.768, R2 = 0.917, P = .000). Furthermore, result reveals that integrity as an accounting ethical principle has 68.9% decisive influence on the quality of financial reports of brewery companies in Nigeria. The P value of 0.000 is less than significant level of 0.05. The result shows that integrity has a positive effect on the quality of financial reports of brewery companies in Nigeria. Therefore H03 is rejected.
Professional independence does not have significant impact on the quality of financial reports of brewery companies in Nigeria
	Model 2
	R = .838a
	R2 = .895
	Adj.R2 = .662
	Std. Error estimation

= 3.877
	Durbin-Watson

= 1.797

	Regression Residual Total
	Sum of

Square
	Df
	Mean Square
	F
	Sig.

	
	4195.654

2219.689

6415.333
	1

118

120
	4195.654

14.979
	279.768
	.000b

	Constant

Professional Independence
	Unstandardized Coefficients
	Standardized Coefficients
	T
	Sig.

	
	B
	Std. Error
	Beta
	
	

	
	-6.993

.730
	2.641

.014
	.809
	-2.645

16.729
	.009

.000


Source: Author’s Data Analysis, 2021

The table above shows that Professional Independence as an accounting ethical principle have significant influence on the quality of financial reports of brewery companies in Nigeria at (β = 0.730, R2 = 0.895, P = .000). Furthermore, result reveals that Professional Independence as an accounting ethical principle has 68.9% decisive influence on the quality of financial reports of brewery companies in Nigeria. The P value of 0.000 is less than significant level of 0.05. The result shows that Professional Independence has a positive effect on the quality of financial reports of brewery companies in Nigeria. Therefore H04 is rejected.
Competence does not have significant impact on the quality of financial reports of brewery companies in Nigeria
	Model 2
	R = .888a
	R2 = .934
	Adj.R2 = .658
	Std. Error estimation

= 3.873
	Durbin-Watson

= 1.790

	Regression Residual Total
	Sum of

Square
	Df
	Mean Square
	F
	Sig.

	
	4195.666

2219.689

6415.333
	1

118

120
	4195.666

14.998
	279.749
	.000b

	Constant

Competence
	Unstandardized Coefficients
	Standardized Coefficients
	T
	Sig.

	
	B
	Std. Error
	Beta
	
	

	
	-6.983

.868
	2.647

.014
	.809
	-2.647

16.729
	.009

.000


Source: Author’s Data Analysis, 2021

The table above shows that Competence as an accounting ethical principle have significant influence on the quality of financial reports of brewery companies in Nigeria at (β = 0.868, R2 = 0.934, P = .000). Furthermore, result reveals that Competence as an accounting ethical principle has 68.9% decisive influence on the quality of financial reports of brewery companies in Nigeria. The P value of 0.000 is less than significant level of 0.05. The result shows that competence has a positive effect on the quality of financial reports of brewery companies in Nigeria. Therefore H05 is rejected.
CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMEDATION

SUMMARY

The study examines the relationship between accounting ethics and quality of financial reports in Nigerian brewery industry. The study explicitly assesses the impact of accounting ethical principles of disclosure, objectivity and integrity on the quality of financial reports of selected firms in the Nigerian brewery industry. Primary data was used in the study. The data were obtained from structured questionnaires administered to 120 accounting practitioners in six selected brewery firms in Nigeria. Analysis of data was done using the descriptive statistics and linear regression analysis.

The results showed that accounting ethical principles of disclosure (β=0.887; R2=0.936; p<0.05); objectivity (β=0.896; R2= 0.952; p<0.05) integrity (β=0.768; R2=0.917; p<0.05); professional independence β=0.730; R2=0.895; p<0.05) and competence (β=0.868; R2=0.934; p<0.05) significantly influence the quality of financial reports of selected organizations. The study suggests amongst others that, accountants should totally adhere to ethical principles while carrying out their responsibilities in order to generate quality, authentic, reliable and dependable financial reports.

CONCLUSION AND RECOMMENDATION

In this study, the effect of accounting ethics on the quality of financial reports of firms in Nigeria was evaluated. This hypothesis was tested by using data from the administered questionnaires using the Ordinary Least Square regression technique. The analysis of the data showed that accounting ethics had a significant relationship with financial reporting quality. The result is consistent with the study of Ogbonna and Appah (2011) that ethics in the accounting profession is fundamental in the quality of financial reports of organizations. On the basis of the findings, the study concludes that high ethical standard is fundamental in achieving an objective, reliable and transparent financial report. The following recommendations are provided to improve the financial reporting framework:

The employment processes of firms should be improved upon so that men and women with high level of ethical standing would be employed.

Firms in Nigeria should put in place ethics and compliance department to direct and monitor ethics implementation in their day-to-day operations. 
Firms reporting structure should adhere strictly to the financial reporting framework issued by the International Financial Reporting Standards for better and more acceptable financial reports.
Accountants as custodians of good financial reports should follow the codes of professional practice issued by the Institute of Chartered Accountants of Nigeria (ICAN) for their day-to-day responsibilities.
 All the relevant professional accounting bodies in Nigeria should monitor the activities of their members to ensure that codes of ethics are followed in the preparation of quality financial reports in the country.
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE (s) ON A QUESTION

SECTION A

PERSONAL INFORMATION

Gender

Male [  ]
Female [  ]

Age 

18-25
[  ]

20-30
[  ]

31-40
[  ]

SECTION B

	S/N
	Financial Reporting 
	SA
	A
	SD
	D



	1
	High ethical standards promotes financial reporting quality 
	
	
	
	

	2
	 The quality of financial report is affected by situational factors surrounding the accountant
	
	
	
	

	3
	Ethics has no influence on financial reporting quality
	
	
	
	

	
	Objectivity
	
	
	
	

	4
	The objective presentation of financial statement is not affected by ethical values prevalent in an organisation.
	
	
	
	

	5
	Professional accountants are always objective in the preparation of financial statements.
	
	
	
	

	6
	Ethical standards are duly observed in the presentation of financial statement of Nigerian firms
	
	
	
	

	
	Disclosure
	
	
	
	

	7
	Ethics has a significant effect on the faithful disclosure of financial reports.
	
	
	
	

	8
	Disclosure of items in the financial statement is affected by personal interest of the professional accountant.
	
	
	
	

	9
	Financial statement disclosure is affected by the professional competence of accountants.
	
	
	
	

	10
	Quality disclosure of items in the financial statement is a reflection of compliance with ethical standards.
	
	
	
	

	
	Integrity
	
	
	
	

	11
	Adherence to high ethical standards helps boost the integrity of financial statements. 
	
	
	
	

	12
	Accountants engaging in insider dealings tend to compromise the integrity of financial reports.
	
	
	
	

	13
	 Acceptance of gift items by professional accountants affects the integrity of financial report. 
	
	
	
	

	14
	The existence of ethical committee in an organisation positively influences financial report integrity.
	
	
	
	

	15
	Violation of ethical core values undermines the integrity of financial reports.
	
	
	
	


QUESTION 16: What is the effect of disclosure on the quality of financial reports of brewery companies in Nigeria?
	Options
	Please Tick

	Positive
	

	Negative
	

	Undecided
	


QUESTION 17: What is the effect of objectivity on the quality of financial reports of brewery companies in Nigeria?

	Options
	Please Tick

	Positive
	

	Negative
	

	Undecided
	


QUESTION 18: What is the effect of integrity on the quality of financial reports of brewery companies in Nigeria?

	Options
	Please Tick

	Positive
	

	Negative
	

	Undecided
	


QUESTION 19: What is the effect of professional independence on the quality of financial reports of brewery companies in Nigeria?

	Options
	Please Tick

	Positive
	

	Negative
	

	Undecided
	


QUESTION 20: What is the effect of competence on the quality of financial reports of brewery companies in Nigeria?
	Options
	Please Tick

	Positive
	

	Negative
	

	Undecided
	


