AN INVESTIGATION INTO THE FUNCTIONS OF INTERIOR DESIGN IN HOSPITALITY INDUSTRY (A CASE STUDY CUTTING WROUGHT IRON)
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ABSTRACT
The saying “good look is a good business” is no more a new thing in hospitality industries. The efficiency and effectiveness of an hospitality industry depends on how the interior design is been packaged. This research work examines the role of interior design in hospitality in order to achieve the goals and objectives of the industry. This research work try to check the effect and prospect of interior design and its social contribution to the hospitality industry, the project and increase it research for data collected which include interviews, questionnaire administration and personal observation. Findings reveal that interior designs play a good role in hospitality industry. However, the study recommends that interior design cannot be ignored in hospitality industry. Finally, advise were given on what form of colours pattern and texture that should be sued to enhance the productivity of the hospitality.

CHAPTER ONE

INTRODUCTION

1.1 Background Of The Study

The kind of decorating utilized in a space is known as interior design in the hospitality business. It is the lens through which potential customers perceive the hospitality sector, which includes lodging, dining establishments, fast food restaurants, and hotels (Alfakhri, 2018).

Food, drink, and lodging are the essential needs for visitors in every residential facility. The adage "that first impressions endure longer" is certainly accurate since a visitor's first impression determines whether or not he or she will return. When a visitor first arrives, they approach the front desk and get an idea of the place based on how it is set up and how the inside is decorated. As they make their way to their room, they have more opportunity to investigate the area more thoroughly. The visitor examines the finishing of the decorations carefully and determines if it will likely satisfy their needs (Baek, 2017).

In the past, it was true that a hotel room should, to the greatest extent possible, resemble a home away from home. But it's now understood that a visitor who wants to feel at home expects a lot of variation in the decorating (Bogicevic, 2018).

Homey designs often have a frigid demeanor and seem quite appealing and cool. New architectural exterior and interior designs have been developed in recent years to offer the outside and the inside of the space a cozy, welcoming, and opulent aspect (Clinton, 2021). Since warm, colorful furniture draws guests to the hospitality sector, just like any other business organization needs to do to maximize profit, the importance of interior design in the industry cannot be understated. This necessitates that the hotel sector give interior design rigorous consideration.

1.2    Statement of problem

Interior design is an activity that every hotel should undertake so as to eliminate the danger of customer rejection of rooms. Most hotels do not have a policy for new interior décor as a result of this they find it difficult to have the customer patronisation and face the competition in the market.

Poor management decisions on management of interior design can jeopardize an organisation change of goal.

1.3    Objective of Study

The research is to examine the an investigation into the functions of interior design in hospitality industry (a case study cutting wrought iron)

 and how interior has faired in the wake of its problem and whether interior design would be able to harness these challenge into opportunities that ensure growth and development.

To accomplish these aims, the study shall focus on the following objectives:

(a)      To examine critically on the present development in interior design in hospitality industry

(b)      To examine the effect and social contribution of interior design in hospitality industry

(c)      To evaluate the profit income that interior design has brought into the hospitality industry

1.4  Research Hypothesis

Hypothesis is a tentative statement. It is defined as a set of assumption provisionally accepted as a basis of reading experiment or investigation.

The hypothesis to be tested are;

H0:     Interior design has contributed to the development of hospitality industry

H1:     Interior design has not contributed to the development of hospitality industry.

The acceptance on rejection of the hypothesis will be based on the sample drawn from the interviews and intensive research conducted in the various institution and operation in hospitality industry; this will also be couple with the result obtained from the test of hypothesis.

1.5.    Significance of Study

The study would contribute in no small measure to the development of interior designed in hospitality industry that interiors design in the establishment cannot be overemphasized. Therefore interior needs not be thoroughly and adequately appraised.

The research would be useful in other prospective researchers in interior decoration in hospitality industry. Also the study will help in polishing people’s orientation about decorations and design.

1.6    Scope of Study

The main scope of the study is to make it plan to the general, the effect of interior design and also the important of interior design in hospitality industry.

1.7    Definition of Terms

Hospitality industry: According to Wall-block he defines hospitality ‘as the act of making guest or tourist to feel at home by providing foods, drinks accommodation and entertainment for their staying. Also Luckwood defines hospitality as the people’s business of providing security physical and psychology comfort reward.

Oyeniyi also defines hospitality as a friendly and a generous reception and entertainment of guest.

Hospitality industry: This is the industry that provides food, beverage, accommodation and entertainment to meet the need of the domestic and international leisure and tourism market. Hospitality industry also provides service in offices factories and clubs. Hospitality industry can also be defined as an industry that deals with the provision of food, drinks and accommodation for permanents or stopover guest.

Hotel: According to the hotel proprietors Act 1956 ‘An hotel is an establishment offering food and drink and sleeping accommodation, if required by anybody travelling who appear able and willing to pay for service and facilities provided.

By Common Law a hotel can offer food beverage and accommodation to its guest but it must also assume a liability for the provision of a high standard of cleanliness and sanitation.  Also a hotel is a residential apartment providing foods and drinks.

Interior: According to Oxford mini reference dictionary define interior design as the art or job of choosing the paint, carpets, Furniture e.t.c decorate the inside of a house.

In hospital industry, interior design does not necessary mean the inside of a hotel but extent o the immediate surroundings of the hotel also interior design gives someone practical information about planning, building and decorating inside of a hotel and when people lives and work.

Design: This is a general form or arrangement line or shapes forming a decoration also according to Oxford dictionary defines design as the art or process of deciding how something will look, work e.t.c. by something may be made arrangement of lines and shapes as a decoration.  Also a drawing that shows how a thing is to be made.

Role: This is defines as the function importance of something. The degree to which something is involved in a situation or an activity and the effect that they have on it.

CHAPTER TWO

LITERATURE REVIEW

INTRODUCTION
Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

Precisely, the chapter will be considered in two sub-headings:

Conceptual Framework
Chapter Summary
2.1
CONCEPTUAL FRAMEWORK

Origin of the Hotel Industry

The hotel industry is undergoing many changes the demand for hotels is affected as the economic fortune of countries, region, cities rise and fall. Each year companies and hotel change ownership and new companies & brands enter the market place. Brand names that are popular today may not be there in the next decade. 

No one knows exactly when the first inns opened: but certainly the first inns were private homes that offered accommodations to travelers. By 500 BC ancient cites in Greece, Egypt, China, had a number of establishment that offered food and drink as well as beds to travelers. In France, large building that had rooms to let by the day, week, or longer were called ‘hotel garni’. The word ‘hotel’ was first used in England in about 1760 by the Fifth Duke of Devonshire to name a lodging establishment in London. In 1794 the first hotel in the United States opened – the 70-room city hotel in Broadway in New York City. Over the decades, names like, Cesar Ritz (France), Ellsworth Statler, Conrad Hilton, Ernest Henderson (of the Sheraton chain), Kemmons Wilson (of the Holiday Inn chain) are anonymous with the growth and development of the hotel industry. While development were in full swing in the new world, India still under the British rule was ignorant to all these progress but for one man. JRD Tata founded the first hotel in India with the opening of ‘Taj Mahal’, Mumbai in 1904. MS Oberoi on the other hand launched the Oberoi chain under East India Company and in independent India chains such as ITC Windsor Sheraton, the Leela group, ITDC, The Park, The Grand, Clarke group; Mahindra hospitality pioneered the hospitality sector.

Evolution & growth 

In 1960’s the development of new locations fuelled the expansion of the hotel industry. Prior to that time hotels were built primarily in city center and resort areas as commerce and industry spread from urban center’s to rural suburban and airport locations, hotel companies like Hilton, Sheraton, Marriot recognized opportunities to develop their brands in these new location. In the 1970’s intense competition among established and emerging hotel chains created a need for chains to better differentiate their product. Some did this with architecture and décor. For example, the atrium lobby became the Hyatt’s signature of its regency brand. Hotel company adopts distinctive motifs- Ritz Carlton décor was traditions, Hyatt’s was contemporary.

Pampering the hotel guests was the strategy of the 1980’s, room and bathroom amenities specialties soaps, sewing kits, ,mouth wash, shampoo, and a variety of other personal care items could be found in most hotels what ever the rate category. Ofcourse the higher rate hotel provided the most elaborate amenity package. Some first class and luxury hotels set aside one or more guest floors as club area. For higher rate club guest could enjoy a number of special services including an exclusive club desk for check in and checkout and complimentary, afternoon tea, evening cocktails and before bed snacks served in the clubs private lounge. Exercise room even complete spa facilities were added to many hotels to satisfy travelers growing interest in physical fitness. Hotels with predominantly business traveler markets added business centre to provide secretarial and translating services as well as computer and fax facilities. In the early 90’s the concept of quality service as a differentiating factor came to the forth. Hotel companies implemented quality assurance program and referred to the quality of service in their advertising, as the 1990’s progresses, the industry emphasized innovation and new business strategies. Segmentation was one of the most important strategies implemented by many hotel chains to increase their market share. At the end of the 20th century and the beginning of the 21st, mergers, acquisitions and joint ventures changed lodgings competitive environment globally. In India for example, The Oberoi tower in Mumbai tied up with Hilton International.

HOTEL DESIGN 

Consumer needs and desires drive contemporary hotel design and development more than ever. The traditional supply‐led market is changing to a demand‐led market, evident from the diversity of hotel types and the wide range of 'products' made available to the consumer to suit every type of taste, preference and price level.

‘While the quality of hotels has advanced immeasurably over several centuries, the basic elements remained almost as simple and familiar as in ancient times. But with growing guest sophistication and imaginative design and development, the world’s largest industry anticipates a vast demand for the increasingly diverse and popular customised types of hotels, resorts and leisure‐time amenities now appearing worldwide’. (Rutes, Penner,&Lawrence, 2001, p. 5) The designer or architect plays an important role in the development of new and redevelopment of existing hotels. The ultimate aim is to commonly maximise the developers return on financial investments. It requires the careful balancing of the needs of hotel owners and operators, and most importantly the hotel guests. Additionally, Ransley and Ingram (2000, p. 3) stated that the final hotel product should be designed to meet the needs of the hotel developer/operator, as well as the customers. 'A balance must be struck between factors such as image, style, operating efficiency and customer comfort, and between aesthetics and practicalities. The external design of hospitality properties must be practical and appealing, while internal design aims to make best use of the space available. The designer is responsible for planning the space available and for filling it with suitable furnishings and fittings, so that the flow of people and materialsisfacilitated. Design is affected by factors such as company policy, location, budgets and logistics.
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Figure 1: Evolutionary Tree Diagram of Different Hotel Types

Typical Hotel Design Process 

Hotel projects follow the same general sequence as other development projects, but with some important nuances. For instance, The future operator, is usually involved from nearly the first step, influencing the site selection, programme, choice of consultants, and so forth. It is important to consider how the principal management companies, the organisations with the development and operating experience, think about a new project, and incorporate their methods and needs. Ransley and Ingram (2004) explains that there are six main stages in design and development of a hotel property (Figure. 2). One of the first steps is to confirm the location and particular site, and assess its suitability for a hotel. This is partly carried out in the feasibility study from a market standpoint but, equally important, the site needs to be evaluated from a design and construction perspective. This is followed by feasibility studies, which assess present and future demand for lodging and such other hotel services as meeting areas, restaurants and bars, and recreation facilities. Feasibility studies also estimate operating income and expenses for the 10 years after the hotel opens. From this initial research, a suitable building scope and programme can be produced. The findings of the prior research help to determine the best balance of guestroom and public facilities including restaurants and bars, meeting and banquet rooms,retail shops,recreation facilities, and parking.
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Figure. 2: Typical Hotel Development Process Adapted From: Ransley & Ingram, 2004, p. 46

Associating Design with Hotels 

Hotels  are  places  where customers  spend  at  least  one  night. Therefore, through  careful design of spaces—such  as lobbies, public  facilities,  restaurants,  shops,  and  hotel  rooms—and arrangement of furnishings and decorations, hotels can provide unique and valuable opportunities for cultural experiences. For travelers  who  seek  original  experiences,  locally  designed furnishings provide engagement with local culture.   

Theme Rooms as Experiential Destinations 

By  recognizing  the value  of  design  artifacts  and  considering hotels  as interface  connecting the design  and hotel industries, PDH  transformed its  hotel  rooms into  an inhabitable  Taiwan design gallery, one in which the designers could demonstrate and promote their design artifacts.  A PDH room required a minimum of 10 basic design artifacts for a standard lodging space: a desk, chair,  guest chair, side table, coffee table, coat rack, stand lamp, pendant lamp, desk lamp, and clock.  These  design  artifacts  are  carefully  curated  from  the collections of local design brands according to the theme of each hotel room. Other artifacts are also included if they match with the room theme.  By curating local design artifacts, the concepts of Theme Rooms and a Guest Selection Room were introduced.  

Theme Rooms  

Theme Rooms are an assemblage of local design furnishing items curated under a particular theme using the same selection criteria.  

Guest Selection Room  

The Guest Selection Room is an open theme room that welcomes lodgers to curate their own theme. By selecting design artifacts during  the  online  booking  process  for  PDH  and  using  a specifically designed web user interface,  guests select furnishing items as per their preferences.  Similar  to  museum  visiting  experiences,  room  tours  and “experience  kits”  are  also  provided  upon  guest  check-in.  

The Interior Decoration Design 

This is the intended arrangement of materials to produce a desired result and effect. The principle of design can be seen most cleanly in visual arts of draining, painting, and architecture. Painting wall with lines, shapes and colours. They are also concerned with division of lines, the use of shapes and the shading of the colour they try to arrange all these elements into a pattern that will seem emotionally satisfying to the speculator. If this effort is obtained, the design will have unity harmony. 

Interior Decoration Design and Renovation 

Requirement Some of those elements of designs include; colour, line, texture, balance and shape/form. 

Element of Interior Design

There are five elements of design: line, texture, shape or form, space, and colour. Because colour is such a large part of design, we will look at it on its own;

Line 

Lines that are used in designing interiors give a feeling of movement. Because the eye travels along a line, lines can appear to alter the size or proportion of a room. For example, if two identical rectangles are divided in half, one horizontally and one vertically, they will seem to be different sizes. The rectangle divided in half vertically appears to be taller and thinner than the rectangle, which is divided in half horizontally. The second rectangle appears to be shorter and wider.
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Vertical straight lines tend to give height, strength, and dignity. The exterior  columns on a building suggest strength and dignity. Vertical features such as  bookcases, panels, wall units, and floor to ceiling fireplaces create a feeling of dignity. Vertical lines often give a formal feeling to an interior.
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Horizontal straight lines give a feeling of solidness and stability. Examples seen in interiors include dressers, low bookshelves, and other long, low pieces of straight-lined furniture.

[image: image5.png]



Diagonal lines give a feeling of movement or action in a room. Examples of diagonal lines include slanting ceilings, a staircase, and woven cane furniture.
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Curved lines produce a flowing, graceful effect, which results in a feminine feeling in a room. Curved lines are found in archways, drapery swags, rounded and curved furniture, etc.
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Too much line used in a room creates a feeling of instability and can be overpowering. Care should be taken to balance the use of curved and straight lines.

Texture 

Texture refers to the surface quality of objects—how they feel. For example, a marble tabletop is smooth and cold; tweed is rough and warm, and velvet looks warm, soft, and napped (it has what is known as a pile). Textures can also produce feelings in a room. Plush carpet and soft fabrics provide a sense of comfort, while glass, metal and stone give a feeling of coolness. Rough, nubby materials give a feeling of ruggedness and stability, while smooth velvets and brocade suggest luxury. By having an understanding of texture, you can bring character to a room.

Shape or Form 

The contour of an object makes up its shape. For example, a tabletop can be round, rectangular, square, or oval. Shape is two-dimensional. In a room, walls, rugs, and pictures are all two-dimensional shapes. When a third dimension is added to a shape, it becomes form or mass because depth is added. A bookcase has form because it has height, width, and depth. Furniture creates form and its arrangement in a room can create different effects. For example, large heavy objects like a piano or sofa can give a feeling of stability. If there is too much variety in shapes and forms in a room, the result is a feeling of confusion. If there is no variety of shape and form, the result is monotonous.
Space 

Next to colour, space is the most important element of interior design. Space is the area in which everything is arranged. An empty room is a space. Wellplanned and well-organized space makes for a more efficient home; rooms that are free of clutter create a more restful feeling. Different spaces may also convey different feelings. Large, open spaces give a feeling of freedom and sometimes luxury, as in a ballroom or the entrance to a theatre. Empty space may cause people to feel lonely and uncomfortable, like a room with a high ceiling and too little furniture. These four elements of design, along with colour, form the background for applying the principles of design.

Colour 

Colour does not really exist, but it supply the decomposition of white light, which is composed of the seven colour in the spetrum. This can easily be demonstrated by passing a ray of light through glass prison. To an artist it is regarded as a pigment.

Classification of Colour 

Colour may be divided into three classes; primary, secondary and tertiary colours. 

(a). Primary Colours – these are red, yellow and blue. They are so called because they are the only colour that can not be obtained by mixing other colours.
(b). Secondary colour – where 2 primary colours are mixed to equal proportions, a different line/colour will result. This new hue is called a secondary colour. Examples are: 

Red + Yellow – Orange Red + Blue – purple Yellow + Blue – Green Those colour, namely: Orange, green and purple are called the secondary colours. (c). Tertiary Colours – when a primary and a secondary colour are mixed, a tertiary hue results. In appearance, the tertiary colour is located halway between the two colours. The six tertiary colours are: Yellow – Green, Blue – Green, Blue – purple, Red – purple, Red – Orange and Yellow – Orange.

Furniture and Fixture in Interior Design

Furniture is used for activities such as sitting, relaxing, sleeping, eating, dressing etc. 

Construction of Furniture 

Furniture items are made from wide range of base materials and accessories or fittings. 

1. Wood: Wood is used for the construction of most of our furniture. It is popular because it is flexible, has natural beauty, is not hard or cold to touch and is not noisy under impact. It comes in variety of types, hard wood, soft wood, plywood, veneer solid wood, inlays and carvings. In India, the commonly used woods are teak, mahogany, rose wood, deodar, sheesham, kedar and walnut. These teak, kedar, mahogany and rosewood are the most expensive. Softer woods from pine and other coniferous trees are also sometimes used. There is now a focus on the naturalness, the pleasing colour and the texture of the wood. In modern style, the designers show up the beautiful natural grain in wood and do not cove up the natural colour with thick varnishes or paints. Some woods can be made much stronger by impregnating them with resins. Furniture is finished by polishing, varnishing etc. to protect it from vermin, dirt and wear, to facilitate cleaning, to add pleasing lusture and to change colour. 

2. Metals: Metal furniture is highly utilitarian because it is fireproof, durable, light weight. Besides it is not affected by humidity and change in temperature. Various metals and their combinations (alloys) are suitable for furniture. Some of these are steel, aluminium, chromium plated metals (iron and brass) wrought iron etc. 

3. Plastics: The most recent innovation in furniture materials is plastics. It is dent proof, unbreakable, scratch proof, easily cleaned and light in weight. It comes in a variety of colours and is also ideal from the designers point of view as it can be moulded, cast or cut into any desired shape. It is tough and can be made both rigid or flexible. Some plastics are resistant to chemicals. 

4. Glass: Apart from its use for windows, doors etc. it has been used for furniture making as well. Such items tend to be collectors’ pieces and are not commonly seen. Glass tops are often found on top of writing tables and dining tables. The glass fibres can also be mixed with plastics to make a very strong light material which is now commonly being used for the manufacture of furniture. It is commonly seen as brightly coloured, moulded chairs, especially in public places like restaurants, auditorium etc. 

5. Willow, Rattan, Reed and Cane: Furniture made from these materials is called wickerwork. Willow is the only native wood that can be woven. Rattan is a kind of vine that does not take any colour but can be given a burnt effect by scorching it with a blow torch. Reeds are the core left after the outer hard rattan fibre is stripped away. It is woven into durable, good looking furniture. Whole or split bamboo is made into screens, furniture, baskets and mats. Reed furniture is seen in most Indian homes like ‘moodas’ or garden furniture. Now these are becoming popular because of the relatively low price than other materials but it may not be as durable as solid wood furniture and may need frequent repairs of broken weaves of seats or backs. 

6. Upholstered Furniture: Generally wooden and other furniture is not very comfortable to sit because of the hardness of these materials and hence it is finished with cushioned surface. This is called ‘upholstering’. Many prefer to use removable cushioning of foam rubber (e.g. Dunlop), rubberized coir instead of permanent upholstery. This upholstering uses springs, fittings of fibre, finished by beautiful fabrics. Permanently upholstered furniture should be checked, for its springs, because many times, it sags at places if springs are not properly fixed. Ordinary cotton stuffed or foam rubber is becoming more popular
Flowers Management

Flowers arrangement is an art of organizing flowers, other plant materials and receptacles into compositions having harmony of form, colour and texture. They add cheerfulness, and beauty to the surroundings It is important to bear in mind that an arrangement is not just a nicely arranged vase of flowers, but it must suit to its surroundings, enhancing and cheering the situation in which it is placed. Hence, one must know and understand the skill of the art of flower arrangement.

Types of Flowers Arrangement 

1. Line arrangement 

2. Mass arrangement 

3. Combination of line & mass arrangement. 

4. Miniature arrangement 

5. Japanese arrangement 

1. Line arrangement: Arrangements in which the element of line is the most important, is known as line arrangement. Line arrangement can be made easily and more economically. The effectiveness of line design is achieved by the linear sketch of the outline, which should be dramatically simple but not too rigid. Line arrangements are often formed by twigs or leaves and are strengthened by the flowers. For line arrangements, use gracefully curved material and arranges it so that adjoining curves turn in the same direction. Generally it is better for the plant materials to occupy a larger area than the container and base can do. 

2. Mass arrangement: It is a full bodied composition of large amount of plant material. All mass arrangements should have design- an overall pattern or shape and frequently or line is made to run through the design either by means of the colours or the flower groupings. In a mixed flower arrangement one kind of flower should predominate is quantity, otherwise interest is lost and the design lost its, effectiveness. Avoid overcrowding. Let each flower retain its individuality. All-round arrangements: These arrangements can be viewed from any angle- all roundand be equally pleasing. Into this category fall all table arrangements because these are viewed from every side and it should be round, nor square nor two triangles back to back. 

3. Combination of line and mass arrangement: This combination combines the basics feature of line and mass type arrangements. Design is emphasized in these arrangements which are usually stylized. Some of the popular shapes are fringe, Pyramid, Circle, upright, semi-circle crescent etc. 4. Miniature flower arrangement: As the name indicates, it is a mini arrangement in which everything that is used is in miniature form i.e. small flowers and containers. These may be used on trays, dressing table, individual placements on dining tables, beside table, nursery room, etc. The size of this arrangement should not be more than 5” in any direction. 

5. Japanese flower arrangement: The most common Japanese Flower arrangement is known as Ikebana. It is arranged on the theme of heaven, Man and earth presented by three main stems. The highest stem symbolizes heaven and it is arranged as Central axis in the vase. Length is usually measured from one and one half to two and one half times the height of a tall container. The second height represents man. It gives the greatest width to the arrangement and is about three fourth the height of the tallest spray. The lowest spray denotes earth and the spray is about half as tall as the one signifying man and it extends very little beyond the diameter of the vase. It is placed opposite to the branch signifying man and thus balances it. In Japanese flower arrangement, usually odd numbers of flowers are used.

Tips for Flowers Arrangement 

Certain guidelines are given for doing the flower arrangement i.e. from the time of choosing the flowers &other material till it is completed. 

Choosing flower: Colour is an important factor in flower selection and arrangement. The colors used in an arrangement should harmonize with one another. Some colors are much more dominating than others. Red flowers is an arrangement tend to dominate the rest, but if this is not desirable one color can always be toned down by using a greater proportion of some other parts of the flower and this helps to form both a link or a buffer between one flower and another. Often the vase supplies a missing color too in a arrangement. The darker richer hues should be used in the centre of arrangement to provide a focal point and give the arrangement a sense of balance. The lighter, more delicate hues may be used at the outer edge of arrangement. So choose the flowers accordingly. 
Plucking Flowers 

Flowers should be plucked early in the morning or late in the evening when the transpiration is minimum and the food reserves are maximum.

Do not pluck tiny buds or over matured flowers.  

Cut stems as long as possible and on a slant so as to expose greater surface which takes up more water easily.  
Place the stems immediately into water.
Curtains and Draperies

Dressing doors and windows is practical as well as decorative as they are focal points of the room and deserve a treatment that will display them at their best. Curtains are the most commonly used way of interior decoration treatment; it is a covering for door and windows, usually unlined and made from lightweight fabric. Many people use the terms curtains and drapes synonymously, but in fact there are some differences between the two. Curtains and drapes are both made for the same purpose, which is to cover windows and doors. Drapes, however, tend to be heavier than curtains and are typically used in rooms that are more formal. Curtains are often made of very lightweight material and are common in kitchens, bathrooms, and other areas of the home not typically used for entertaining guests. Drapes are often made with lined fabric and might be designed to open and close with a cord, while curtains are often unlined and sheer and are typically opened and closed by hand. Drapes are often used in rooms where guests might be entertained, such as a living or dining area. For this reason, they tend to look more formal than curtains and might also be more expensive. Patterns and fabric options for drapes are also typically much more elaborate than what a person would find when selecting curtains. Drapes are often attached to rods with the use of hooks, which can be decorative. Another difference between curtains and drapes is that drapes tend to be pleated at the top, while curtains are usually gathered. 

Types of Curtains 

Curtains are a wonderful way to decorate a room. Four types of curtains are described below: 

a. Draw Curtains: These are the curtains which slide on rods and can be drawn as and when the needs arises. The primary purpose of these curtains is flexible control of light, heat, and privacy. Strong, durable and flexible fabrics are generally used for these types of curtains as they can withstand constant pulling back and fold. The draw curtains can be of any color which suits the home and its occupants. Draw curtains looks best and effective when hanged in straight folds covering the entire window frame beginning either sligl1tly above the top of frame or at the ceiling and end slightly below window frame or at floor level. 
b. Draperies: These are used on cold walls for the purpose of warming the room both physically and visually. Draperies are similar to draw curtains but they differ as they are sometimes heavier than draw curtains and they need not cover the entire window. Heavy fabrics are used for these curtains with wide hem to hold the weight of the curtain. It is also provided with a lining to protect it from fading and to increase strength and durability of the curtain. 

c. Hourglass Curtains: It includes permanently installed treatment attached at the top and bottom of doors and windows and pinched together in the middle to create the hourglass look. It is generally used for decoration but sometimes it provides privacy during the day. It softens the light and modifies the hardness of the frame and the shade. Plain white translucent material gives the most desirable effect in this type of curtain. 

d. Roll-ups: These are shades made of a sturdy fabric and lined with a contrasting fabric. The shade can be rolled or unrolled to the desired position and held in place by means of a sash. When rolled up, the contrast- coloured lining and top fabric are shown off together. 

Curtain Headings 

The very top of a curtain is called the headings. It is formed by pleating, pinching, gathering, grommeting or tying. Stiff effect is created by inserting or wrapping the buckram into the heading. 

a. Pleated headings: These are custom made curtains which are pleated at the heading sometimes finished with pleated tapes. The various types of curtain pleats are: 

i. Pencil pleat: These are narrow, evenly spaced gathers, which looks good with pelmets and are also called standard gathers. 

ii. French Pleat: It is a threefold pleat found at the top of a drapery and also known as a Pinch pleat. 

iii. Goblet Pleat: It is similar to pinch pleat with variation of goblet shape pleat top. Sometimes the goblet is filled with batting to provide bulk, or a contrasting fabric for emphasis. 

iv. Inverted Pleat: It is a reverse box pleat, also known as a pick pleat, which conceals the extra fabric in back. The pleat meets in the middle, rather than is folded back at the sides. 

v. Knife Pleat: These pleats are evenly spaced, tight, crisp, narrow that run the length of the top of a drapery. 

b. Grommet heading: In this type of curtain headings, rings are inserted into a hole hem which hangs from the curtain poles, hence the name eyelet curtains. 

c. Rod pocket: A rod is passed through a hollow tube-like sleeve located at the top of a curtain. As the rod is attached to the wall ceiling, the suspended curtain is able to transverse back and forth. 

d. Tab top: It includes a series of tabs at the top of the curtain, either a closed loop or a tip, through which a rod slides. 

e. Shirred heading: It is a hand sewn decorative heading which consists of four rows of shirring and gives the appearance of smocking. 

f. Puffball: In this type of heading, an extra fold of fabric is used to form gathers giving it a frothy effect. 

g. Flip topper: It is a typical flat contrast lined fabric panel that is flipped over a rod and the flipped portion is decorated to draw attention, such as using beads or other trims and also sometimes cinched or triangulated in some way for adding emphasis.

Decorative Treatments for Curtains 

a. Rosettes: These are primarily separate embellishments made of same or contrasting fabric that of curtain for focusing attention on a particular area within a curtain arrangement. These are of three types namely knife, choux and bow shaped. 

b. Ruffles: These are made of light weight fabric expressed in tiers, in a single ruffle at the bottom of a plain curtain or as a valance giving an appearance of softness and feminity to the curtain. They are the delight of a young girl's domain.

Furnishings For Decoration

Some textiles are used in interior environment, such as homes, offices, hospitals, hotels, schools, aircraft and automobiles interiors. These textiles are generally referred to as interior furnishing textiles and also called home furnishing textiles, household textiles, household linens, domestic linens and soft furnishings. The best way to make our house into a home is with beautiful soft furnishings. It is a effective way to completely transform our home. Furnishings used to decorate home signify elegance, décor, harmony, and grace. By using a wide range of skills such as sewing, crochet, embroidery, knitting, appliqué and canvas work, one can create an endless variety of home furnishing. Home furnishing creates comfort and beauty in home so that home looks homelike and inviting. They gives personalized touch to the home that encourages individual and family interests which stimulate personal growth and create a sense of security and continuity in our life. A beautiful home is a social force of great value in providing pleasant surrounding.
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The textile industry in India one of the largest segments of the Indian economy and accounts for over one fifth of the country’s industrial production. The Indian craftsmen help produce one of the largest, most fascinating varieties of home furnishings. Fabrics used in the home are very important in the sense that it somewhat reflect the personality of a person. It controls mood, sets style, indicates taste, it is what is seen and is most maneuverable, the most easily changed, replaced or added. Fabrics play an important role for home textile like :  

Fabric protects interior colours from fading.  Fabric lends privacy to any degree needed.  
It shields people from heat and reduces heat loss in winter.  
It can make summer room cooler and reduces an air conditioning load.  
It increases liveability and workability of a small place, reduces noise, makes music and even speech more resonant than all acoustic materials.
Furnishings include:

Bed Covers and Pillow Covers 

The first thing that catches the eye in a bedroom is the bedspread because it usually covers the largest mass of colour. The colors and textures of the bed covers set the mood of the bedroom as these add the final touch and the look on a bed. Experiments in terms of design, colour combinations, blending of fabrics and other materials make the bed covers, totally distinct in many aspects. They beautifully portray a harmonious co-existence of modern, contemporary and ethnic Indian styles. The decorative bed covers are made in a multitude of fabrics ranging from cotton, polyester, silk, crocheted lace, taffeta, elaborate jacquards, quilted with different thread counts. The variety of prints used to beautify bed covers are- tie and dye, sanganer print, batik printing, block printing, embossed printing, screen printing and leheria (waves) print. The material should be of a texture that will not wrinkle or crush easily. It should be cleanable and the spread should be large enough for the bed. Cotton is widely preferred fabric for bed linen as cotton fabrics have a pleasant mat luster, a soft drape and a smooth hand. It has excellent absorbing capabilities. Bedspreads are also prepared by combining polyester fibers with cotton (80% cotton, 20% polyester) to produce a material that has easy care properties. Polyester is a strong fiber that is resistant to crease, stretching and shrinkage, hence has the ability to hold its shape well. Flounce ruffles, pillow shams, and draperies may be made of the same fabric as the spreads. One can change the feel and look of the room, by changing the pillow covers. This is one of the fast and quick way. While selecting the pillow covers, colours, texture, pattern and fabric weight etc should be kept in mind. These should match the colour and texture of bed sheets so as to enhance their beauty. The pillow covers should be a nice thick material which doesn’t fray, sang or rip easy. Based on the existing color of the room, decoration of the house, the material like cotton, cotton polyester blend may be selected. 

Quilts, Comforters and Blankets

Quilts are a warm bad coverings designed with soft padding enclosed between layers of fabric created by lines of decorative stitching. Indian quilts are usually handmade articles. The designs are very attractive, with various floral, geometric, paisley patterns in colourful backgrounds. Sometimes the borders have interesting geometrical patterns in vibrant colours. The floral embossed work is available in many soft colours like pinks, pale blues, sea greens, beige and ivory. These are adorned with embroidery, appliqué, patchwork and distinct flawless finishing that adds to their aesthetic look. Comforter is a light quilt, with a washable cover. It can be used in place of a bedspread and top sheet. Comforters are a quick and easy way to redecorate a room. These are not big and bulky and can be easily stored. These are available in different designs and patterns to enhance the beauty of the room. They often embroidered or appliquéd or even painted with bold motifs. They may be adorned with stars and sequins. Old sari can be used for a comforter. Zari borders, wave patterns, and colours of sari bring a unique touch to the comforter. Comforters can be custom-designed with the specifications and demands of customers. Wool is popular in the manufacture of blankets as it is warm, lightweight, durable and resists wrinkle. It absorbs moisture, is flame resistant, and has a natural stretch and elasticity.

Floor Coverings

The floor is the foundation of the room both from architectural as well as decorative view point. A floor or its covering is a background for the furnishings of a room. Floor coverings are of three types: 

(I) Soft floor coverings (Carpets and Rugs) 

(II) Resilient Floor Coverings 

(III) Hard Floor Coverings 

(I) Soft floor coverings (Carpets and Rugs): Since ancient times, people have been concerned with covering floors of homes and buildings with carpets and rugs. What is the difference between carpets and rugs? This is a confusing question. As a matter of fact, a carpet is a soft floor covering having a pile, laid on the entire floor and sold by the roll in widths of 27 inches to 18 feet or more. The examples are wall to wall, stair and hall carpets. While a rug does not usually cover the entire floor and is available (cut) in standard sizes like 2¼’ x 4½’, 9’ x 6’, 9’ x 12’, 12’ x 15’, 12’ x 18’ etc. A rug is also a soft floor covering but does not have a pile. It can also be laid on the floor from both sides, unlike the carpets. Also a rug has finished edges.

Use of carpet or rug

Functional 

(i) Makes a room comfortable to walk on. 

(ii) Absorbs noise from walking and echoes. 

(iii) In winter, it is usually well to have a carpet or rug in the rooms as it gives a feeling of warmth. 

(iv) Provides safety from accidental falls, slips and skidding. 

(v) Wall to wall carpet can hide the irregularities in the floor and can conceal (hide) a worn floor. 

(vi) Permits to have inexpensive floors in a new house. 

(b) Decorative: 

(i) If properly chosen, it contributes to the general decorative scheme. 

(ii) It gives a finished appearance to a room. 

(iii) Carpets that cover the entire floor make rooms appear larger than do the smaller coverings and thus, these are most suitable in small rooms. 

(iv) It gives a feeling of richness and luxury.

Selection of Carpets and Rugs

For the decorative reasons and because floor coverings usually involve a substantial (large) sum and become more or less a permanent possession, it is important to make a wise decision in their choice. Personal likes and dislikes are very important when selecting floor coverings. Some people cannot bear to live in a room without a soft rug; others enjoy the cool, clean feeling of a smooth hard floor. Some people dislike having a floor become an accented area with brilliant colour or pattern while others like such colours and designs under foot. Before buying a floor covering, it is necessary for a housewife to be familiar not only with the decorative effects produced by its pattern, colour and texture but also about its weaving qualities and special uses. The following factors should be kept in mind while selecting the floor covering: 

(1) Size: One of the first problems to settle in the selection of floor covering is whether to have a large rug or a wall to wall carpet. The advantage of a rug is that it can be reversed to prevent wearing in spots and it is more easily handled. How much of the floor should be covered? There is no one answer but here are some of the factors to be considered. A wall to wall carpet is a good choice for any room that one wants to make appear larger. If the same carpeting is extended throughout adjoining areas and rooms, the effect of spaciousness is increased still further and the floor will provide a feeling of unity. If a rug seems to be more desirable than wall-to-wall carpeting, it should be chosen in relation to the size of the room. Floor coverings cut exactly to fit the shape of the room presents an attractive appearance but the traffic lanes will show signs of wear more quickly. Small scattered rugs are sometimes desirable in halls, bedrooms or living rooms. Those in the same room should be identical or as nearly alike as possible. If used on a plain carpet, it should be like it in its background colouring. A rug should have a minimum margin of 6”-12” all around it in the room. On a stairway, a strip of narrow carpet is sufficient unless the lower hall is carpeted from wall-to-wall. 
(2) Colour: As the floor is a relatively large area of any room, the colour decision is, indeed, an important one. Besides, the rug will remain for a longer time than other colour areas. It is wise, therefore, to choose a versatile colour that will lend itself to a variety of colour combinations. A deep, rich cherry red, for example, combines beautifully with white, pale blue, pale green, grey or light pink. Light tones in carpets or rugs make rooms seem spacious and cheerful. The floor covering should be selected before the wall paints or the home fabrics because the range of colours is more limited in rugs and carpets than in other furnishings. In all such areas which receive heavy traffic, one should choose floor coverings that do not show soil and can be easily maintained. 

(3) Durability: Durability in a carpet or rug is greatly affected by the density, depth and the compactness of the pile. It is also dependent upon the quality of yarns used. Another important factor is the amount of twist given to the yarn. It may be one, two or three-ply, according to the number of strands twisted together. Fibres or yarns may be natural, like wool and cotton or man-made like nylon and rayon. Sometimes two or more different fibres are combined in one rug or carpet. Wool is generally considered to be a superior fibre for carpets because it is resilient, durable and colour-fast. Cotton fibres are soft and crushable, they soil easily and are likely to fade but wear fairly well. It also washes easily. Nylon is very durable, easily cleaned and resists mildew and moths. It is used alone or added to other fibres to give them strength. It resists abrasion and does not show signs of wear rapidly. Rayon is crushable and generally undesirable so it is used in the less costly rugs. But it has good luster and take dyes well. It shows signs of wear rapidly. The acrylic fibres are long wearing and have stain removing properties and thus can be easily cleaned. They look like wool and have some similar qualities. Jute and hemp help to make firm backs for carpets and rugs. Jute is strong and inexpensive but will decay under moisture. The rug with the largest percentage of the most durable fibres will wear the best. The height of the pile is also important but it is not as important as thickness. High pile is luxurious but it crushes somewhat more easily than short pile. 
(4) Pattern: It is a matter of personal preference whether or not one wants to emphasize the floor with pattern but there are some practical points that must be considered. Patterned rugs have less tendency to show soil or foot marks thus such rugs may be desirable for certain areas. Floral designs may provide a charming atmosphere that is both interesting and tasteful. Large designs in floor coverings are more attractive in large rooms. A patterned rug draws attention to the floor. A good rug or carpet may last many years. There is always a possibility that a pattern that is most appealing in the beginning will become tiresome after a few years. Plain carpets and rugs are, therefore, considered better but occasionally patterned rugs are usable and even desirable. 

(5) Mothproofing: As a carpet is a lifetime investment, mothproofing is very essential in carpets. 

(6) Fire resistance: Carpets should also be fire resistant. Wool is fire resistant and thus ensures the safety of the home. 

(7) Resilience: It is the degree of springiness with which a carpet returns to its original condition after the weight is being removed. It is necessary that a carpet recovers quickly to its original form after being subjected to pressure loads. Wool due to its high resilience quality, maintains the appearance of the carpet. 

(8) Texture: The combination of cut and uncut loops or the combination of straight and twisted yarns or several heights of pile can be turned into very interesting texture patterns in one-tone carpets. 

(9) Character: It is also a very important factor and should go in expressiveness with the room and its furnishings where it is to be used and should not be in conflict with it e.g. jute rugs have a cottage flavour; deep pile suggests luxury; Mexican rugs look primitive. 

(10) Cost: The consumer today is faced with a wide range of possible floor coverings. Most floor coverings are relatively expensive and represent an investment of a fairly large proportion of the furnishing budget. When buying soft floor coverings; it is best to choose better-quality carpeting for hightraffic areas. Sturdy carpets should be used in playrooms, children’s rooms etc. Before buying a carpet, it is better to take a piece of carpet sample home and examine it under natural and artificial light in the room in which it is to be used. It should blend with the furnishings of the room. It is better to buy the best quality of floor covering in whatever class the budget allows. For producing an effective room, ample size of rug is more important than quality. For a very low budget home, felt, string, jute, rugs and carpets are good.

2.2 THEORETICAL FRAMEWORK

In the field of interior design, no theory has been developed uniquely for interior design. It is only a matter of time before theory generated directly from interior design experiences will be developed. But. in the meantime. an overwhelming body of theory from related fields is available for application to interior design. Existing theories can be adapted from other disciplines. particularly architecture and the fine arts, and. to a lesser degree, environmental psychology, other areas of psychology, and philosophy. This study reviews just one among four such theories developed in related fields: gestalt. semiotic, phenomenological.

Gestalt 

The Gestalt approach to design begins with the assertion that the whole is greater than the sum of its parts. Analysis of the parts of a whole cannot provide an understanding of the whole; rather. it is the configuration of the parts within the whole that reveals meaning. “Gestalt” means “put together” and was an important concept in the field of psychology in the early twentieth century until it became absorbed into the mainstream of psychology in the 1950’s. (Gombrich, 1979. Bullock and Woodings. 1983.) It is also basic in the field of design, according to Lang ( 1974). as the conceptual structure for many of the Basic Design curricula in American schools since the dissemination of Bauhaus principles following World War 11. In Lang’s discussion of the strengths and weaknesses of Basic Design founded on Gestalt, he states, “Central to Gestalt theory in the 1930’s and its congruence, if not impact, on architectural concepts of formal aesthetics was its focus on perception theory.” (p. 49) In terms of the visual arts, Gestalt provided “elements” of form and “laws” for putting the elements te gether. or a system of visual organization. Gombrich (1979) has applied this theory to a study of the decorative arts. stating, ‘There is an observable bias in our perception for simple configurations. straight lines. circles and other simple orders and we will tend to see such regularities rather than random shapes in our encounter with the chaotic world outside. ” By analyzing the frame of a picture rather than the picture itself, he looks at the designed.world for its inherent perceptual order-as-meaning. Gestalt theory is currently employed as a concept of abstract organization as well as a concept of visual perception. Identifying patterns of behavior and studying these patterns can give an understanding of how space is used - with or without an object pattern. For example. if we all have carpet in our bedrooms, it does not necessarily mean that we all like the look of carpet, but rather that we all want to keep our bare feet warm. This is the theoretical approach of the architect Alexander ( 1977). He looks at object patterns as indicators of conscious and subconscious behavioral patterns through time. Alexander has codified patterns of behavior, breaking them down into 253 distinct patterns that range in scope from “The Distribution of Towns” (pattern #2) to “Things From Your Life” (pattern #253). By codifying these patterns, he is inviting the designer to pick patterns appropriate to a given situation, superimpose the patterns, and allow the design parameters to emerge. Based as they are on behavior tested over time, he contends that the end result will be “the most beautiful place that you have ever seen or dreamt of.” kactically speaking, the “pattern language” does contain a method for identifying functional needs and preferences on a conscious and subconscious level.
2.3 EMPIRICAL REVIEW

Design is about applying human creativity to create products, services, and environments to satisfy the needs of individuals (Yin, Qin, & Holland, 2011). It consists of atmospherics, aesthetics and services cape, and the position of art within each of these elements (Woelfel, Krzyinski, & Drechsel, 2013). It is seen that a growing body of literature is exploring the role of design, aesthetics and atmosphere in the hotel context (Alfakhri, Harness, Nicholson & Harness, 2018). Previous studies assert that hotel enterprises invest in architecture and product design to satisfy the hedonic motivations of the customers (Lee, 2020). Hotels also consider property design to affect the customers’ hotel perceptions and their consumption experiences (Alfakhri et al., 2018). Besides, it is believed that a hotel’s design should reflect ways of thought and styles of the target customers (Tong, 1979). Therefore, while developing a hotel design, creating aesthetics and focusing on unique environmental details that reflect the quality of service are important indicators for the managers (Baek & Ok, 2017; Kirillova & Chan, 2018; Lee, 2020). Baek and Ok (2017) claimed that design also plays a crucial role in the decisionmaking process of consumers when they compare hotels. They defined hotel design by considering the aesthetics, functionality, symbolism and product design and discovered that symbolism and aesthetics in hotel design influence booking intention through quality expectation and emotional arousal (Baek & Ok, 2017). Moreover, Zemke et al. (2017) identified hotel design quality with functionality and impact indicators and found that both of these indicators have positive effects on customer satisfaction. According to Lee (2020), positive design factors which are escapism, compatibility and corporate social responsibility to the environment affect customers’ well-being. Escapism and compatibility dimensions of hotel design also influence consumers’ self-brand connection (Lee, 2020). Findings of Zemke and Pullman (2008) also prove that there is a significant relationship between building design, user satisfaction, and hotels’ financial and marketing performance.

Design hotels have an exclusive atmosphere that communicates aesthetic distinctiveness and build an identity (Strannegard & Strannegard, 2012). A successful hotel design can lead to reduced staffing levels and maintenance costs, increased sales, greater efficiency, higher gross operating profit and the need for lower capital investment (Ransley & Ingram, 2001). Hotel design supports much to the service offered by hotels and their marketing achievements, as well (West & Purvis, 1992). Therefore, hoteliers and designers accept the need for more effective management of resources invested in hotel design (West & Hughes, 1991). A limited number of studies have also revealed that hotel employees are influenced by hotel design. According to Kirillova et al. (2020), backstage employees of hotels report lower levels of well-being and experience less aesthetic pleasure than frontstage employees.
CHAPTER SUMMARY

In this review the researcher has sampled the opinions and views of several authors and scholars on interior design and hospitality industry. The works of scholars who conducted empirical studies have been reviewed also. The chapter has made clear the relevant literature.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1
AREA OF STUDY

Imo State is one of the 36 States of Nigeria, located in the southeast region of the country. Formed in 1976 when it split from the former East-Central State, Imo State is bordered by Abia State on the east, Delta State to the West, Anambra State on the north, and Rivers State to the south.

3.2
RESEARCH DESIGN

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled.
3.3
POPULATION OF THE STUDY

According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 

This study was carried out to examine an investigation into the functions of interior design in hospitality industry (a case study cutting wrought iron)  using cutting wrought iron as case study. To determine the population of this study, the researcher selected the 3 hotels in Imo State. The selected Hotels include; Rockview Hotel, Westbrook Hotel, Maranatha Suites Ltd.

Hence, the entire staff of the selected hotels in Imo State form the population of the study.

3.4
SAMPLE SIZE DETERMINATION

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.5
SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE

According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.   

In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of all the entire staff of the selected hotels, the researcher conveniently selected 57 staff which comprise of 19 staff from each of the three selected hotels making a sum of 57 participates as sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.6
 METHOD OF DATA COLLECTION

Two methods of data collection, which are primary source and secondary source, were used to collect data. 

3.7     Primary Source

These consist of all the data and information obtained personally from respondents through interviews and the use of questionnaire. They are primary in nature because they have not been published elsewhere.

3.8     Secondary Source

These are data that were collected from published articles, unpublished seminars and workshop papers, annual and other journals, magazines, government gazettes, internal records, textbooks, and the internet which were used to measure organizational performance.

3.9 Research Instruments and Administration

The research instrument used in this study is a questionnaire. A survey containing 9 questions was administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick in the appropriate column. The questionnaire was personally administered by the researcher.
3.10
METHOD OF DATA ANALYSIS

The responses were analyzed using the frequency tables, which provided answers to the research questions. The hypothesis test was conducted using the Chi-Square statistical tool, SPSS v.23
3.11
VALIDITY OF THE STUDY

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.12
RELIABILITY OF THE STUDY

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.
3.13
ETHICAL CONSIDERATION

he study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

INTRODUCTION

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of fifty seven (57) questionnaires were administered to respondents of which fifty (50) were returned and validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of  50 was validated for the analysis.

4.2
DATA PRESENTATION

The table below shows the summary of the survey. A sample of 57 was calculated for this study. A total of 50 responses were received and validated. For this study a total of 50 was used for the analysis.

Table 4.1: Distribution of Questionnaire

	Questionnaire 
	Frequency
	Percentage 

	Sample size
	57
	100

	Received  
	50
	80

	Validated
	50
	80


Source: Field Survey, 2021

Table 4.2: Demographic data of respondents

	Demographic information
	Frequency
	percent

	Gender
Male
	
	

	
	15
	30%

	Female
	35
	70%

	Age
	
	

	20-30
	23
	46%

	30-40
	22
	44%

	41-50
	5
	10%

	51+
	0
	0%

	Education
	
	

	HND/BSC
	27
	54%

	MASTERS
	18
	36%

	PHD
	5
	10%

	Marital Status
	
	

	Single
	26
	52%

	Married
	12
	24%

	Separated
	00
	00%

	Divorced
	04
	08%

	Widowed
	08
	16%


Source: Field Survey, 2021
TEST OF HYPOTHESIS

H0: Interior design has not contributed to the development of hospitality industry

H1: Interior design has contributed to the development of hospitality industry.

Level of significance: 0.05

Decision Rule: 

In taking decision for “r”, the following riles shall be observed;

If the value of “r” tabulated is greater than “r” calculated, accept the alternative hypothesis (H1) and reject the null hypothesis (H0).

If the “r” calculated is greater than the “r” tabulated, accept the null hypothesis (H0) while the alternative hypothesis is rejected

(H0) while the alternative hypothesis is rejected

Hypothesis One

Interior design has no contributed to the development of hospitality industry.
	Response 
	Observed frequencies
	Expected frequencies (E) 
	O-E
	(O-E)2
	(O-E)

  E

	Yes

No

Undecided

Total
	31

10

9

50
	16.66

16.66

16.66
	14.34

-6.66

-7.66


	205.64

-44.36

-58.68


	12.34

-2.66

-3.52


6.16


Degree of freedom =
(row-1) (column-1) 

= (3-1) (2-1)

= 3*1

=2

At 0.05 level of significance, given the above degree of freedom, table value of X2 (ie X2t) = 5.991.

The decision rule is

Accept Ho if X2t>X2cal, and

Reject Ho if X2t<X2cal

Thus, since the X2t (5.991) < X2cal (6.16), we reject null and accordingly accept alternate hypothesis which state that interior design has not contributed to the development of hospitality industry.

CHAPTER FIVE

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS:

5.1 Introduction

This chapter summarizes the findings on the role of interior design in hospitality industry using cutting wrought iron as case study. The chapter consists of summary of the study, conclusions, and recommendations. 

5.2 Summary of the Study

In this study, our focus was to the role of interior design in hospitality industry using cutting wrought iron as case study. The study specifically was aimed at examining  critically the present development in interior design in hospitality industry, examining the effect and social contribution of interior design in hospitality industry and evaluating the profit income that interior design has brought into the hospitality industry.
The study adopted the survey research design and randomly enrolled participants in the study. A total of 50 responses were validated from the enrolled participants where all respondent are staff of the three selected hotels in Imo State.
5.3 Conclusions

The efficiency and effectiveness of the hospitality industry depends on how the interior design is been packaged. This study examined the role of interior design in hospitality in order to achieve the goals and objectives of the industry. Based on the findings of this study, the researcher concluded that interior design has contributed to the development of hospitality industry.

5.4 Recommendation

Based on the findings of this research, the study recommends that interior design cannot be ignored in hospitality industry. 
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(S) ON A QUESTION.

SECTION A

PERSONAL INFORMATION

Gender

Male [  ]
Female [  ]

Age 

20-30
[  ]

31-40
[  ]

41-50   [  ]
51 and above [  ]

Educational level

WAEC

[  ]

BSC/HND
[  ]

MSC/PGDE
[  ]

PHD

[  ]

Others……………………………………………….. (please indicate)

Marital Status

Single
[  ]

Married [  ]

Separated [  ]

SECTION B
 Has adoption of interior design developed the hospitality industry?

Yes


(  )

No


(  )

Undecided

(  )

Has the hospitality industry developed as a result of interior design?

Yes


(  )

No


(  )

Undecided

(  )

Does interior design have any effect in the hospitality industry?

Yes


(  )

No


(  )

Undecided

(  )

Has interior design  made any social contribution in hospitality industry?

Yes


(  )

No


(  )

Undecided

(  )

Has interior design improved the profit income of the hospitality industry?

Yes


(  )

No


(  )

Undecided

(  )

