AN EVALUATION OF HOME MOVIES AND ITS INFLUENCE ON THE DRESSING PATTERNS OF STUDENTS OF TERTIARY INSTITUTIONS IN NIGERIA
Abstract 

This study, The Influence of Home Movies on the Dressing Patterns of Students of Tertiary Institutions in Abia state, notes that home movies mediate  in the culture of students of tertiary institutions in Abia state especially as it relates to their dressing patterns. Research has shown that, Movies, like books, are important medium of cultural transmission and socialization. Thus, the concern on media Influence has led to the development of different communication theories in an attempt to explain the relationship between communication messages and their Influence on the respondent. The thrust of this work was therefore, to examine the Influence that home movies have on the dressing patterns of students of tertiary institutions in Abia state. The survey research method was adopted, with a sample size of 400. The questionnaire was the research instrument for the collection of data. Findings showed that home movies celebrate African values in their dress patterns. This is in contrast with the obvious practice in Western and foreign movies where the contemporary trend is in the swap of roles between the male and the female gender as manifested in the swap of dress culture. This shows that home movies have Influence on the pattern of dressing of students of tertiary institutions in Abia State. The study recommends among other things that the home movies industry should use their medium to promote the very rich cultural values of Nigeria and Africa. More so, the Tourism industry should cash in on the large audience that the entertainment sector is drawing, to re-brand, package and present the good image of Nigeria as a country of economic opportunities and decent moral values.
CHAPTER ONE

INTRODUCTION

1.1 
Background of study  

Home movies are valued as a means of mass communication all over the world. In Nigeria, there are about one million home movie film viewers who are influenced in some manner by the themes addressed in Nigerian home movies. These films convey messages that have an impact on the spectators, most notably their fashion sense.

Movies have a very significant role in a people's culture. "Movies, like books, are a culturally unique medium...an crucial means of cultural transmission" (Baran, 2009:75). According to research, movies help in socialization and cultural transmission (Baran, 2009; Daramola, 2007).

According to research, there is a link between mass media and societal evils as well as other behavioral and attitudinal changes in society. For example, the media is given significant ability to mold opinion and belief, modify habits, and actively shape behavior and impose political systems even in the face of opposition.

It is necessary to consider discussions on media impact while analyzing the Influence of Home Movies on the Dressing Pattern of Students at Tertiary Institutions in Nigeria. This is due to the fact that home videos are a kind of media transmission. The topic of media influence appears to be the most disputed in all of the studies. For one thing, if the media has no influence on society. Is there any plausible reason for their prolonged existence? For example, since the media has an impact on people's mental processes and attitudes, should they be held accountable for man's emerging follies and discomfitures in society?

Concerns about media influence have resulted in the creation of many communication theories. This is an effort to explain the link between communication messages and the responses they elicit.

According to O'Rork (2006) and Wogu (2008), viewers are more inclined to follow models of conduct seen in the media if they anticipate to get satisfaction from copying another person. "... Behaviour is impacted not just by personal or live models, but also by those broadcast in the mass media." (O'Rork, 2006:72)

Analyses of media influence continue to indicate that the media has an impact on the behavior patterns of its audience. Uwakwe (2010), Okunna (1999), and Okoye (1993).

According to Okunna, the mass media has been attributed with remarkable persuasive capacity to modify attitude and behavior due to its distinctive power to impact the way people think, feel, and conduct (1999). Culturally, this media Influence might be in the areas of language, behavioral reaction, eating and dressing patterns, and so on.

Given that film is a mass medium, it is argued in this study that the home movie genre, which is Nigerian local or indigenous films, has an influence on the style of clothing of students at Nigerian higher institutions. This assumption is based on the fact that home videos have achieved widespread popularity among Nigerian tertiary students, particularly young people.

In Nigeria, the home movie genre has gone a long way. According to Akpan (2002), the advent of film in Nigeria coincided with the establishment of a film unit as part of the communication department by the colonial administration. After independence, Nigeria inherited this, which became part of the ministry of information. However, as Akpan points out, feature film production in movie film format began in Nigeria in the late 1980s.

According to studies, the home movie Living in Bondage, which was published in 1992, paved the way for the Nigerian indigenous home cinema, also known as Nollywood. This sector has continued to expand and erupt to such an extent that it has driven international media off the shelves of movie rental stores across Nigeria and other African countries (Uwakwe, 2010). Thus, Nollywood has become a household word for the Nigerian film business, which by definition is Nigeria's film industry created by a Nigerian production crew for a Nigerian audience.

This study employs the theory on media influences on pattern of behavior and attitude modification to investigate the influence of home movies on the clothing pattern of students in Nigerian tertiary institutions.    

1.2 
Statement of Problem 

Home movies are veritable tools of mass communication, which cut across national and cultural boundaries with wide and fast distributing networks internationally. Home movies are seen as source of entertainment and education, as well as conduit for promoting Nigerian culture. Thus cultural transmission is a major role of the home movies.

In the face of media imperialism by foreign media and the over shadowing of Nigeria’s cultural values and manifests, it becomes important to examine the home movies to ascertain if it is influencing the dressing pattern of these students of tertiary institution in Nigeria. 

An examination of some of the home movies will reveal that they portray nudity while some of the movies portray costumes that reflect the rich Nigerian culture, manifest in her traditional mode of dressing. Media and cultural researchers have noted that dressing is a manifest reflection of a people’s culture.

In the face of these challenges, it becomes necessary to examine how the home movies Influence the dressing pattern of students of tertiary institutions in Nigeria. Such discovery is imperative since it will guide the policy makers where necessary especially if it is found that the Influence is negative and detrimental to Nigerian’s cultural objective and values. Positive Influence however, will be such that promotes pride in Nigeria’s values and seeks to retain her rich culture as against preference for western pattern of dressing and nudity or indecent dressing.  

1.3 
Objectives of study 

This study aims at discovering the Influence of home movies on the dressing pattern of students tertiary institutions in Nigeria. Its objectives include:

1. To examine if home movies have Influence on the dressing pattern of students in tertiary institutions in Nigeria.

2. To determine the nature of the Influence on these students.

3. To find out if the Influence are positive or negative 

4. To elucidate the factors responsible for these influences. 

5. To explore the students’ perception of dress pattern on home movies. 

1.4 Research Questions 

1. Do home movies have any Influence on students of tertiary institutions in Abia State?

2. What type of Influence do students have on home movies dressing pattern?

3. Is the Influence negative or positive?

4. What factors necessitate these Influences?

5. How do these students perceive dress pattern on home movies? 

1.5 Significance of Study  

This study is relevant for the following reasons:  

It will determine the type of Influence that home movies have on the dressing pattern of students in tertiary institutions and thus guide policy makers and regulatory agencies in providing protection against the production and exposure to movies that negate Nigeria’s cultural values.  

The study will provide a framework for the fight against media and cultural imperialism where it is discovered that the home movie industry is serving as a stooge.  

 Finally, the study will be beneficial to students and mass media students because it will expose them to the theory on the Influences that could be exerted via the media.  

1.6 Scope of the Study  

Studies on media Influence show that there are various behavioural and attitudinal Influences that could be exerted by the media- vis-à-vis home movies. However, this study restricts it self to the Influence on patterns of dressing on of students of tertiary institution in Abia State. Other behavoural or attitudinal characteristics that could subsequently be investigated on, include, home movies Influence on pattern of speech; pattern of language; pattern of love and relationship, 

etc.  

1.7  Definition of Terms  

Home movies: This is any pre-recorded media films played and viewed by people with their movie players in their homes or movie clubs. These films are viewed with the aid of a TV set which is connected to the movie machine. They are recorded on movie tape, disc or DVD. 

Pattern of dressing: This is refers to the choice or type of dressing or clothing preferred by a certain group of people.  

Students in tertiary institutions:  These are post secondary school students in polytechnics, colleges of education and universities.  

Influence: This is the impact some thing or someone has on something or some one else. This could be positive or negative.  

Tertiary Institutions: These are post secondary institutions of higher learning in Abia State.

CHAPTER TWO

LITERATURE REVIEW

2.1.1 Historical Analysis of Home Movies in Nigeria 

This review will explore the history of home movies in Nigeria and also delve into the Influences home movies viewing has on its audience, primarily with how the content of home movies  Influence attitudes and behaviours of  students of tertiary institutions in Abia State..  

 Home movies in Nigeria started during the period when a colonial film unit was set up in 1947, but until the 1960’s little more than documentaries were produced. 

Then, came Nigeria’s first film production companies, Latola Film (1962) and Calpeny Nigeria Ltd. In 1970, Kongi’s Harvest, based on Wole Soyika’s play, was produced by Calpeny and directed by American Ossic Davies. This was the first flowing of local film in the 1970s and 1980s. With foreign exchange problems and the popularity of home movies on video, most indigenous film producers have now turned to making videos, usually of poor acting, filming and production quality, but which sell well. VHS copies are handled and marketed by distributor, who make them widely available and affordable and with the current video boom has left the film industry neglected. What is being contented with here is the fact that the film industry in Nigeria is yet to emerge as an authentic cultural or economic force capable of drawing to its self the attention of policy makers and as an integral component of the national development effort.  

 
Home movies viewing has evolved into the most time-consuming leisure 

activity of the students of tertiary institutions in Abia State. In fact by the age of 15 most children would have spent much time watching home movies through television and video players than doing anything else. Home movies film viewing has been the topic of much scientific inquiry. 

2.1.2 Influences of Home Movies Viewing on Students Psychographical attributes 

 Studies have re-examined the content of home movies and the Influence that different types of content have on viewers, in terms of viewers’ academic, cultural, and sociological perception.  

• Academic Influence 

Over the years, many educators have claimed witness to home-videos negative impact on young adults’ language acquisition, reading ability and attention span. Educators and researchers have tried ways of limiting the negative Influence and increase the positive Influence of television by teaching viewers to be literate viewers. The importance of video as part of viewers growing experience has led in recent years to the view that viewers need to learn about how to watch and understand homemovies.  

One should remember the difficulty in receiving information in two different ways at the same time it is easy to focus on the imagery of visual message and not necessarily on the rational message. Even though, every media seems to be doing its best in its content and particular orientation. Home movies make use of fragmented conversation, rapid fire editing and student; youths who watch a lot of films perform poorer on average than those that watch less. It is evident that video technology is becoming increasingly important in education. What is not clear is that electronic communication modes are changing how we come into contact with knowledge. The crucial factor is how the technology is used by people.  The ability of audience to take new information from home-video film is not very great, but then the audience does not generally turn to video with learning in mind.  

• Cultural.  

Over the years, home-videos have come to be closely associated with the culture industry. In Nigeria, such a role for the film industry is still evolving although certain factors are altering the profile of what could be regarded as the country’s culture, while the home-video industry itself is undergoing a crucial transition.  

 However, the immense potential of film was recognized even during colonial times. The Federal Information apparatus early acknowledged film as the most Influenceive medium for internal and external publicity and by 1923, cinema entertainment had become immensely popular in Lagos (Mgbejume, 1989:48). In exploring the interface between culture and film and by extension, video films, this work hopes to establish patterns which will provide a clearer basis for understanding a development which strongly impacts on the future of the society. 

 Movie is a powerful tool for the transmission of cultural values. In an analysis of how it could further the cause of cultural identity. As a propanganda tool, movies remain a vehicle employed by governments and others interested in the art of subtle diplomacy. Because of its popularity as an entertainment medium, it easily becomes a means of relaying and reinforcing information meant to promote a certain reality. 

 Film also plays the role of stereotype, helping to shape perspectives of people’s culture. The impressions which viewers develop about a people and their cultural values are greatly affected by movie portrayals. 

 As an educational medium, movie covers issues in the school curricula or things about their country of origin which tell viewers about different countries and peoples.  

Movie also plays a role in promoting commerce. Where this character of movie has developed, it is a major source of foreign exchange.  

 These qualities indicate the real and potential contributions of film to the culture industry. Movies expose Nigerians and outsiders to the diverse and rich cultural heritage of the country. In this regard, some home movies are known to fit this overtly cultural agenda. While Amadi – a 1975 product of Ola Balogundemonstrated the beauty of the Igbo Language, Ajani Ogun also by Ola Balogun demonstrated the richness of the Yoruba language and Shehu Umar by Adamu Halilu, that of the Hausa language.  

 The electronic media can open doors to a world beyond the home, community and national boundaries, but it also has the power to distort that worldview. Movies often reinforce cultural stereotypes and teach viewers to see other cultures in very rigid ways. Moving in the opposite direction, home movies have enlightened men’s and women’s knowledge of the opposite sex. One of the reasons for the merging of male and female realities is the new sharing and blends of male and female worlds by the electronic media.  

In contrast, books demand a certain level of complex skills; movies can be accessible to nearly anyone. It has little word sentences with limited vocabulary. With its vocabulary, film has done little to improve language skills of the majority of viewers.  The culture content of most of the movies imported into Nigeria is of little relevance to the social realities of the average Nigerian. (Uwakwe, 2010). 

 Electronic media reshape social institutions. Home movies allow some to be intimated with thousands of millions around the globe. It may have its greatest 

Influence on those in remote areas or those isolated from society. Based on the culturally negative trend that home movies have taken and its Influence on the Nigerian society, Dr. Ofonagoro stressed the need to stamp out their exhibition without further delay. He said that:  

The image and impressions conveyed throughout these video movies eventually end up stimulating our young ones into culture of immorality and violence, derailing the good and orderly development of a generation of our children. This sort of development should not be encouraged in a nation such as ours, acknowledge worldwide for her rich cultural heritage of explored by our movie producers. We must therefore eradicate foreign pornographic and violence films from our movie markets, television and cable station.  

 On the other hand, home-movies can amplify local experience. This gives the native people the chance to reflect on their own cultural heritage, which offers them the opportunity to hear their own language. Such narrowing will actually encourage local cultures.  

• Sociological Influences  

There has been a debate about the impact of home movies on society. A prominent theme in these debates has been a concern about the adverse Influences on specific types of movie content on children. The images and impressions conveyed through movies eventually end up stimulating our young one into a culture of immorality and violence- derailing the good and orderly development of our children. 

As with most technological advances, social scientists have played a prominent role in examining movies’ Influence on society. The question of what type of youth are most affected by film is a recurrent theme in the scientific literature, particularly since  much cited conclusion that “for some children, under some condition, television is harmful, for other children under the same condition’s or for some children under other conditions, it may be beneficial”. Television in the home is the greatest source of visual violence for children. The average child watches 8,000 televised murders and 100,000 acts of violence before finishing elementary school. That number more than doubles by the time he or she reaches age 18. The youths are exposed to more violence than any generation in recent memory. Defenders of television programs say that is not true. They contend that television imagery doesn’t make people violent nor does it make people callous to suffering. But if televised imagery doesn’t affect human behavior, then the TV networks should refund billions of advertising money to TV sponsors.  

In essence, while claiming that a televised 30-second commercial can Influence consumer behaviour, on the other hand, denying that a one-hour movie program wrapped around the commercials can Influence social behavior.  

Researchers have known for years that heavy television viewers are more likely to experience difficulties in their social relationships and to perform poorly in schools. Further studies have shown that people who are more aggressive tend to be the ones most affected by watching violent content. These characteristics-problems with interpersonal relationship, aggressive behaviour and academic underperformance are prevalent in youths who have been labeled by their school districts as Emotionally Disturbed (ED), Learning Disabled (LD) or mentally Retarded (MR).  

Violent images on television and in the movies do contribute to greater violence in society. Sociological studies along with common sense dictate that we do something to reduce the violence in the media before it further damages society.  

Home movies violence affects both adults and children in subtle ways. While we may not personally feel or observe the Influences of home movies violence, we should not ignore the growing body of data that suggests that televised imagery does affect our perception and behaviour.  

According to (Gerbner:1994) a steady visual diet of intense situations, especially when they are promoted as real, can instill in avid television viewers, a sense of danger, threat, and fear. He goes on to say that:  

All movies involve visual illusion, with the viewer’s mind misinterpreting a succession of still images as real, continuous movement… the horror movies play on our natural biases and reactions and actually increase our psychological sensations. The exaggerations are speculative… The viewers adapt to the movie, its language, losing themselves in the story. This type of adaptation and focus is natural. A darkened theatre aids this focus… We know the rules of the game: movie pacing, dialogue, the presence of music, and other conceits. Horror movies both follow and break our expectations… The human can’t focus on many things at once. The human mind doesn’t have the capacity. This explains why the viewer can lose himself in a movie, literally forgetting where he is, for a period think the projection is real… Movies play on our imaginative nature. Directors know the unseen can be scarier than the shown.  

Films have great ability of affecting people. Of all the mass communication media, the motion picture has the most universal impact. They went ahead to say that if properly conceived, film can rise above language barriers through the power of its visual images and convey the same messages to a sophisticated audience. Many other scholars share the same view. For instance, (Casty) cited in Wogu (2008) asserts on the advantages of film “Film is the only art besides music that is available to the whole world at once, exactly as it was first made…it is the only art involving language that can be enjoyed in a language one is ignorant of”.  

This view shows that movies have an edge over the other mass media of communication because anybody can understand it.  For that reason, it plays a great role in shaping the behaviour and attitudes of its audience through the impact it has on them.  

Mass media play a large part in formulating of attitudes, beliefs and ideas, because we all incorporate perceived mediated reality back in our lives. For example most of us have experienced major crime firsthand, so we formulate ideas about it from what we see in films and television. Film provides us with a giant mirror-a reflection of the values, the half-truths and ideals of society. (Whetmore, cited in  

 Obviously, thinking and feeling are not separate activities, rather they are simultaneously experienced. The culture we consume comes in an aggregate and helps to shape who we are. The books that we read, the movies that we watch and all the rest of it accrues and adds up together to shape the contents of our minds.  If a teenager watches a stunt on TV and imitates it, it is a direct reaction to what was seen in movies. According to Coyne, Robinson and Nelson “research indicates that kids who are exposed to higher levels of violence tend to behave more violently, kids who are exposed to higher levels of sex in media tend to become sexually active earlier in life than peers with less exposure. Because they are seeing people close to their own age behaving a certain way on these movie themes, they tend to accept that that’s normative behaviour.”  

 Therefore when teenagers and young adults see such behaviour held out in movies as the norm, it distorts their perceptions of what’s acceptable. It sends a message to the next generation that “this is what I have to do; this is what is expected of me when I get to school or the business world”. (Coyne, Robinson & Nelson, 2004). 

Whether or not exposure to media violence causes increased levels of aggression and violence in young people is the perennial question of media Influences research.  

Some experts, such as the University of Michigan professor Huesmann, argue that fifty years show “that exposure to media violence causes children to behave more aggressively and affects them as adult years later.” But on the contrary, Jonathan Freedman of the University of Toronto disagrees with the above position when he maintained that “scientific evidence simply does not show that watching violence film either produce violence in people, or desensitizes them to it” (Research on the Influences of Media Violence). 

 Other researchers such as Andera Martinerz at the University of Ottawa conducted a comprehensive review of the scientific literature for the Canadaian 

Radio-television and telecommunications commission. She gave numerous reasons for the lack of consensus about media Influence. According to CRTC (1994) report, Martinerz puts the reasons this way: 

…media violence is notoriously hard to define and measure. There seem to be little disagreement about what constitute violence. Secondly, researchers disagree over the type of relationship the data supports. Even those who agree that there is a connection between media violence and aggression disagree about how the one affect the other.  

On a similar note, John Murray concludes, “The most plausible interpretation of this pattern of correlations is that early preference for violent programming and other media is one factor in the production of aggressive and anti-social behaviour when the young boy becomes a young man” (Research on the Influences of Media Violence.) 

As other researchers argue, it is physiological Influences of media violence that causes aggressive behaviour, they linked exposure to violent imagery to increased heart rate, faster respiration and higher blood pressure. Some think that this stimulated 

“fight-or-fight” response predisposes people to act aggressively in the real world, (Research on the Influences of Media Violence,) 

Still, other researchers focus on the way in which media violence prime or cues pre-existing aggressive thoughts and feelings. They argue that an individual’s desire to strike out is justified by media images in which both the hero and villain use violence to seek revenge, often without consequences. In a way of buttressing this point, the Aggressive cues theory came up. This theory was part of the work of Leonard Berkowitz which states that the acts of aggression are influenced by the presence of socially learned cues or environmental situations which make committing aggression acceptable, (Kent, 2006). 

Berkowitz in theory postulates that exposure to mass mediated aggression raises people’s level of emotional and psychological stimulation that can in turn ignite aggressive behaviour, it is argued that how the media portray aggression will determine how people follow aggressive cues, people are more like to be Influenced negatively if the media glorify, justify or dramatize aggression than if it is condemned (Wogu 2008:174). 

On the contrary, the Catharsis (cathartic Influence) by the Greek Philosopher; Aristotle is of the idea that the watching of tragedy is cathartic, i.e. purges the spectator or certain strong emotions. Baran, cited in Uwakwe (2010:600) explained:  

This theory proposes that watching aggressive media output does not move viewers towards aggression since the vicious aggression experienced through the media purges the viewer of aggression and consequently leads to less aggression.  

To support the cathartic theory, some social scientist are ready to cite Japan, which had record of high violent sex in the media, yet a much lower incidence of violent sex. However, it is known that observing sex-violent does not halt or satisfy desire for sex, and watching somebody eat does abets hunger. 

 Violence on screen is an overt expression of physical force against self or another person, with the intent to compel action against one’s will on pain or being hurt or killed or actually hurting or killing.  

 According to Ezeukwu (1989) violence on screen includes “professional armed robbery on banks, burglary, arson, suicide, rapes, fantasy world, gangsterism, toughness, thuggery, how to use pistols, murder, judo, karate Chinese martial arts, shoot-out in gun duel and various other aggressive behaviour”.  

 Most of the research on television and violence is designed o demonstrate a clear connection between what is seen on the screen and what is enacted in real life. It is unfortunate that one of the truths about the Influences of movie on teenagers and young adults is that they imitate all they see subconsciously and consciously.  

 
During the 1960s, numerous theories were brought to bear to explain televisions adverse affects particularly those resulting from the viewing of violent content. The most influential perspective was that of social learning theory, developed by Stanford psychologist Ablert Bandura who proposed that much of what children learn about social interaction results from observing how others behave in various situations (Bandura and Walter, cited in Uwakwe 2010).  

Teenagers and young adults are great consumers of television and can have their perceptions, choices, and behaviours changed through movie viewing. Television therefore is an important medium with which teenagers at their developmental stage of their lives try as much as possible to synthesize their values and appraisals into a consistent picture.  

 At its core, movies are a viewable source of information and entertainment, displaying and imitating the traumas of everyday life. (Ronell 1995). Just how real the Influences of watching movies are has been a matter of scholarly analysis and contention since about the beginning of television itself.  For the past 25 to 30 years the dominant perspective has been that of “cultural indicators and cultivation.” This perspective suggests that what people regularly watch on TV affects their perception of the world (the reality) in which they live (Gerbne,r 1994). As noted, violence is a common element of television that, when repeatedly seen, may affect a viewer’s sense of the world.  

 The most prominent examination and explanation put forth about the impact of frequent movie viewing comes from Gebner (1994). Over the past 25 years has conducted extensive research on the topic and has concluded that the major consequence of extensive exposure to violent film programming is the “mean world syndrome.” He suggests that a steady visual diet of intense situations, especially when they are promoted as real, can instill in avid media viewers a sense of danger, threat, and fear. Thereby, viewers are placed in an exploitable position where information is a scarce resource and television their security supplier.  

 Although, movie viewers are not all that gullible, pointed out their learning with regards to issues shown in the media is always “in direct proportion to the emphasis placed on the issue by the mass media”. Today, movie is a primary source of information, and entertainment for countless youths, shaping their attitudes, opinions, their values and pattern of behaviour. 

 This assertion reflects the powerful Influence of the media and gives us a glimpse of the behaviour shaping power of home movies in the society. Through this role, the youth may be mediated by other factors as peer group Influences, family background and school Influence.

2.1.3 Home Movie Content: Gender and Racial Stereotyping  

Seeking to understand the roots of racism, sexism and other form of discrimination, many psychologists study the causes and Influence of stereotypes. Stereotyping is the application of a standaradized image or concept to members of a certain group, usually based on limited information, (Baran, 2009:438). It is a generalized belief that associate whole group of people with certain traits. Stereotyping is wide spread and can be found in all societies. Because the media cannot show all realities of all things, the choices media professionals make when presenting specific people and group may well facilitate or encourage stereotyping. Research shows that we naturally sort other people into social categories such as race, gender, occupation, and economic class.  

 According to O’Rorke (2006:73) “The kinds of models presented in the mass media have been of concern to the seeking social change, such as minorities and women’s groups”. In Bandura’s own point of view as cited in O’Roke (2006), he said 

that: 

These groups have pointed out that movies, television programs have typically depicted women and people of colour in stereotyped roles and may have affected their general sense of self efficacy. Recently, many organizations have been campaigning to the mass media to offer new kinds of accurate models such as minorities and women as educated, successful professionals. Social learning theorists would agree that this is an advantageous strategy to employ in hope that social change would take place.  

Baran (2009:438) stated that “numerous studies have demonstrated that women and people of colour are consistently under-represented in the media. Still emphasizing on stereotyping, Daramola (2007:117) noted that “during the 1970’s the media was always showing leading female characters in prime-time TV as officers and house wives”. He went a step further to state that no other occupation came close to these two in frequency portrayal.  

To further clarify the Influence of viewing movie and stereotyping, more studies were done and the results show that watching movies led to stereotypical behaviour/attitudes and that audience with stereotypical attitude watched more TV, (Wogu 2008:33).  

2.1.4 Studies on Media Influence: An Overview 

In all of communication researches, the area of media Influence appears to be the most contentious. Several reasons account for this. For one, it is argued that, if the media have no Influence on the society, is there any realistic justification for their continued existence? For another, if the media do have Influences on the thought process and attitude of mankind, should they take responsibility for the emergent foibles and discomfitures of man in the society? (Defleur, 1976). 

Some schools of thought hold that, the media cannot be completely impotent because human existence itself is founded in parts, on communication. Any wonder the communication maxim that man cannot not communicate. However, the media cannot take sole responsibility for the vagaries of human attitude change because that would deny the contributions of other influential variables in the existential environment.  

The above picture vividly underscores the quandary which media Influence researchers mostly find themselves. As if to dismiss all skepticisms about media Influence, Melvin de Fleur and Sandra Ball-Rokeach cited in Uwakwe (2010), examined the controversy and declared the “only the terribly naïve would argue that the mass media have no Influences upon people or upon people’s lives”. The problem, however, remains that it is hard, if not impossible to set a standard framework for measuring the nature and extent of media impacts.  

In Influence, therefore, other variables would continually have to be recognized. In a seemingly fit of exasperation on the inconclusiveness of the methodology for measuring media Influences, R.G Meadwo cried out thus; “after four decades of exploration, we are left with one answer to the question of media 

Influences-“it depends.”  

While the counter-echoes on media impact rage on, we shall, for the study on hand, attempt an exclusionary outlay of the convoluted literature on media Influence studies. This would enable us to utilize the advantages of the hindsight while examining the possible Influence of home movies on the dress pattern of Nigerian youths.  

The concern on media Influence has led to the development of different communication theories. In an attempt to explain the relationship between communication message and their Influences on the respondent, the Reinforcement and Social learning analysis will be examined. 

Reinforcement as a paradigm in discussing media Influence was part of Joseph 

Klapper’s findings (the Influence of mass communication) which he published in 1960 but was originally developed in 1949. He is of the opinion that the media rarely have any direct Influence and are relatively powerless when compared with social and psychological factors. His analysis assumes that mass mediated violence simply reinforces existing aggressive inclinations that people bring to media exposure. Wogu 

(2008:176) captures it this way:  

Cultural norms/values, social roles, personality features and family or peer Influence are held up as factors determining violent behaviour. However, for people (especially children and youths) who lack social stability and fruitful social relationships, mass mediated violence may provide a primary model for violent behaviour.  

 Klapper by this analysis, wished to calm the fear of the people about television especially.  His idea is that even if the media have any Influence at all, it is in the direction of reinforcement. The key assertion of his analysis, is that the primary Influence of media is to reinforce (not to change) existing attitudes and behaviours.  

 Instead of disrupting society and creating unexpected social change, Klapper argues that media generally serve as agent of the status quo, giving people more reason to believing and acting as they already do.  

 But the Social learning analysis seems to contradict the standpoint of reinforcement.  As Albert Bandura argues in his ananlysis, people are likely to learn aggression from the mass media and to pattern their behaviour after the dramatis persone, (Wogu, 2008:175).  

 
Bandura in O’Rorke (2006:73) describes it thus:  

In today’s society, media has become a powerful Influence on our lives. As children enter adolescence, print and electronic media help them define who they are and what they want to become. By the time children reach middle school, they have spent tens of thousands of hours watching television, movies… playing video and computer games and surfing the Internet. Advertisers of alcohol use the power and Influence of media to convey a positive message for their products. Alcohol advertisements glamorize drinking and play directly into the needs of teen-agers by promising fun, popularity, relaxation and escape.  

According to O’Rorke (2006:72) “Social learning theorists have shown that behaviour is influenced not only be personal or live models but also by those presented in the mass media.” Children are more likely to emulate models of behaviour seen on the media if they expect to receive gratification from emulating another person, or if they encounter real-life situation that looks much the same with media portrayals, (Wogu, 2008:175).  

O’Rorke (2006:72) writing on social learning theory and mass communication, opined that:  

Television and film models, in particular, seem to exert a powerful impact, and one major implication is that television is shaping humans motivation and behaviour on a daily basis. Social learning theorists have been especially concerned with televised violence and use of alcohol and its affect on children. Research has shown that, in fact, it can increase children’s aggressiveness and tendency to consume alcohol with their lifetime. Although these findings are complex, it does raise concerns about how much television our youth attends to and what exactly is the content of the programs that they are viewing.  

However, Wogu noted that personal circumstances such as social class and a given social situation can affect how a child exhibits learned aggression.

2.2 Meaning and Types of Indecent Dressing 

Every culture according to Articlesbase.com (2011) has its dressing code that may vary according to cultures. Despite this variation, one thing is certain and that is that every culture has an acceptable dress code. So every dress code that deviates from the one acceptable to the community especially as it affects the set moral standard or judgment of the community is termed indecent. The terms-decency and indecency-have so much to do with the morality of the individual person and as judged by others. A dress is therefore, said to be indecent when it has provocative or stimulating influence on almost all those that happen to view it on the user. It is according to Source Magazine on Line (2011), any outfit that shows too much skin. Egwim (2010) referred to indecent dressing in a more specific term as the attitude of someone, male or female that dresses to showoff parts of the body such as the breasts, buttocks or even the underwear particularly those of the ladies that need to be covered.  

This exposure is obviously a deliberate act to look sensuous, tantalizing and stimulating so as to draw the attention of the opposite sex and is more prevalent among singles (unmarried women and men). This form of dressing is provocative (Olori, 2003), improper and unacceptable (Source Magazine on Line, 2011). These dress patterns are morally offensive and reveals the high rate of moral decadence in the society of our time. In what form are these dresses? This question is answered in the next sub-title. 

Types of Indecent Dressing 

 According to Kogi State College of Education, Ankpa (2010:8-9) in her student’s Handbook and Academic Regulations states “As a Teacher Training Institution, the Management decided not to condone indecent dressing on campus. Towards this end, a dress code has been recommended by the Academic Board and approved by Council for students’ compliance as follows:”  Female Students: 

According to this Handbook, no female student is to put on any of the following attire on the campus of the college: 

1. Sleeveless tops 

2. Body hugs 

3.
Short Knickers 

4.
Transparent clothes 

5.
Head gears e.g. Canopy head ties 

6.
Bogus fashion jewelries 

7.
Spaghetti tops 

8.
OFF shoulders 

9.
Wicket Straps 

10.
Mono Straps 

11.
Mini Skirts 

12.
Dress and Skirt with slit above the knees 

13.
Tight trousers and dresses 

14.
T-Shirts and jean which carry immoral messages 

15.
All clothes that reveal sensitive parts of the body such as the burst, chest, belly, upper arms and buttocks 

16.
Rosy Chicks 

17.
Eye Shadow 

18.
Excessive Lipsticks 

19.
Rastafarian hairstyles 

20.
Nail attachments 

Male Students: 

Male students are not to wear the under-listed on campus: 

1.
Shirts or any wear revealing the armpit 

2.
Short Knickers above the when not required 

3.
Head ties 

4.
Earrings 

5.
T-Shirts and jeans which carry immoral messages 

6.
Kaftans without trousers 

7.
Long and busy hairs and beards 

8.
Braiding 

9.
Permed hairs 

10.
Jerry curls 

11.
Plaited hairs 

12.
Dreadlocks 

The lists of prohibited attires above on this campus reveal what was earlier pointed out that the concept of indecency is relativistic. There is nothing immoral with the use of head gear especially the canopy type, but everything is wrong with it if students come with it to lectures or examination halls. Jewels, long beard and long hairs may not be provocative or stimulating, but the school environment is not to promote and patronize their usages. In addition, it is not yet seen that students in this college dress decently as a result of the introduction of dress code and nothing punitive is seen to be done to defaulters. It seems as if students dress more indecently now than when the dress code was yet to be introduced.  Why have some of these students come to be so homely appearing in indecent attires? This forms the next issue for discussion. 

Possible Reasons Why Some Students Dress Indecently 

This behavior is of a hydra-headed origin. It is not just a behavior that developed overnight, but an accumulated behavioral pattern that could be attributed to the home (neglect and or poor parenting), the effect of globalization arising from wrong values’ exportation and importation, a reflection of the high rate of moral decadence in the larger society (corruption and high rate of indiscipline among the leaders and the led), peer pressure and the desire to belong as well as fading values and demonization or demonic influence. Each of these points is discussed in details. 

Poor Parenting  

Every child in a community whether good or bad has a home as well as parents. The influence of home environment on the development of children is not in any way doubtful (Omede and Odiba, 2000). The home is every child’s first window to the outside world. What the parents do with the child at this level in terms of training and orientation go a long way to determining what the child becomes tomorrow. Children live or die, thrive or wither, due to the decision of their parents (Gushee, 2004). It is from the parents that the child learns about values, beliefs and other forms of behavior acceptable to the community. The child is taught these through instructions, observations and practices from parents and other siblings particularly the senior ones. The implication of this is that parents must be seen to be morally exemplary. They are, according to Whitehurst (2004) the most important people in their children’s lives. But how many parents model good moral character? How many of them give good attention to their children? Children are kept incommunicado as a result of the perpetual and prolonged absence of either or both parents from home for business and other engagements, social and or spiritual (Omede and Omede, 2004). As a result, the children are left to themselves, become rudderless or at best under the tutelage of nannies. Most parents have no time to check their children’s wardrobes and the implication of this is that they can wear anything in the form of dress. 

Apart from this issue of neglect, many parents especially mothers buy anything in the form of dresses for their children. They did not see the need to be discreet and modest in the choice of dresses they buy. A little female child of less than three years is adorned with hair attachments, rosy chicks, and eye shadows so lavishly that she becomes an embarrassment to onlookers. This little girl is made to grow with this form of dress pattern and when she becomes of age, she finds it difficult to depart from this way of behavior or life.  

To be sincere, I doubt if most of our university ladies today own and tie wrapper apart from the one they use as coverlets in the nights. Improper home upbringing is a major factor responsible for this moral problem. When right values, beliefs and attitudes are concretely laid at the childhood stage such a child is more likely to grow and develop latter in life healthily. Train a child in the way he should go, and when he is old he will not depart from it (Proverbs 22:6).

The Society     

The child leaves in a community and so he/she is influenced by what goes on in the community either directly or indirectly. The arrant display of moral decadence in the forms of corruption, indiscipline, prostitution, bribery and other forms of vices in the community at the full glare of youths and children call for great concern. Not even parents, teachers, government officials and community leaders including the spiritual leaders have the moral rights to challenge, correct and discipline erring youths and children because their slates are not clean. No section of the society-from the leadership to the led can be exonerated from morality problems as noted Okigbo in Nwabuisi (2006:6) “…how else can we explain a situation which the prophet cheat his priest, the priest his congregation, the judge the accused, the teacher the students, the doctor the patient and the ruler his subjects.” The youths are learning fast from what is going on in the society around them. 

Wrong use of the Internet 

Information and Communication Technology (ICT) has helped to revolutionize the community tremendously. It has via the use of Internet, Communication satellites, mobile phones etc, helped to bring people together distance, culture or language notwithstanding. Through the activities of home videos, satellites and other media agents, values (faulty or correct), fashions (modern, modest and immodest) are traded across cultures and nations. In as much as ICT is helpful, consequential to human, and societal developments, the rate of abuse and the un-regulatory ways they are used call for great concern. Most of the youths and children that are exposed to some of their contents that most times are negative so quickly fall vulnerable. The parents of these children and their senior siblings in Diasporas are the ones promoting indecent and immoral practices and they are relayed through videos, pornography, and music as well as advertisement and fashion parades. In as much as ICT is good and beneficial to humanity, the associative evils need to be checked and resisted. 

Peer Pressure 

Peer pressure is a force that gravitate friends together and most times for evil or negative tendencies. The desire to belong and the fear of rejection have led many youths into evil or immoral acts sometimes against their will. Some of them lack the strong will to say no to evil for fear of being isolated. And apart from isolationism, peer conformity could be the result of faulty foundational home training. A child with healthy home training should be able to so quickly resolve identity crises, distil between rights and wrongs no matter how the wrongs are colored and then maintaining his/her integrity and the good name of the family. It is obvious that a mango tree will not bear orange fruits. The pressure of peers will be inconsequential when there is healthy parental upbringing and the fear of God in the life of any youth.   

 Fading Value 

Africa has a very rich culture that she needs to be proud of and preserve for posterity. But the unfortunate situation is that most cherished African values are fast fading due to non-patronage and modernization or acculturation. Today’s youths cannot tell very well what these values are. For instance, the beautiful hair braiding typical of African ladies are being traded for hair “roasting” in saloons, modern and dignifying dress patterns are giving ways to the skimpy, transparent and provocative dresses found all around today. Many of these youths that dress immodestly may not even know what is wrong with the way the dress because nothing suggests to them that is wrong. Their parents applaud them in those dresses, do not even ask how they came about those dresses and when they appear in public, they are cheered by their mates and friends and to make the matter worse, all around them, what they see on people is not reasonably different from what they wear. Their home videos, televisions and Internet providers do not differ either in the contents of what they relay as programs. How can these youths be different when the society has no good moral values as legacies to bequeath to them? It is odd for a vulture to look different in the midst of other vultures. 

Effects of indecent dressing 

Indecent dressing could lead to the following: 

Sexual Harassment 

There is the likelihood that ladies who dress indecently or provocatively could be prone to sexual harassment and or rape. These forms of dresses suggest that such ladies need attention and that they are irresponsible and so there are always irresponsible men to dialogue, lure or force them to bed for sex.  

Campus Prostitution  

Skimpy, transparent and or body exposing dresses are known in ancient Africa to be the dress pattern of prostitutes or whores. Most ladies found in such dresses are always negotiated for sex or social intimacy because they are most times thought to be without husbands. Apart from this notion, most campus ladies that dress this way engage in prostitution and commercial sex to be able to sponsor and sustain these forms of dresses. The cumulative effect of this is unwanted pregnancies, HIV/AIDS infection and death.  

Ritual Killing 

This is another consequence that indecently dressed youths particularly the female ones are amenable. Many of them based on their mode of dressing had been invited for a supposed sex only to be murdered by ritual killers. 

Poor Performance in School Work  

Most students in this form of dresses tend to have little or no serious time for their academic work. Their concern is mostly how to look good and appear in the latest stuff. Several of them battle with carry over courses with the consequences of staying longer in the school than is normal to graduate, graduate with very weak grades and some may not even graduate at all having outlived their studentship in the college and not being able to pass some prescribed courses.  Some of such get back into the society frustrated. They become confrontational and destructive. If they are not thugs, they are armed robbers, prostitutes, home or marriage breakers, drug traffickers or addicts.  
Possible Solutions to Indecent Dressing 

The problem of indecent dressing requires an integrated approach because of its multifaceted causes. The following suggestions are discussed: 

Parents are to serve as role models Children watch their parents and copy their ways of behavior. The behavior of parents impresses on their children more greatly than what they tell them either to do or not to do. Parents are to be obligated to their children by bringing them up properly and in the fear of God. They are to teach them the fundamental things they need to learn about correct values, attitudes and beliefs cherished by the society by being exemplary. Apart from being moral exemplars, parents should have time for their children. Children need the attention and love of their parents more than gifts they think they can buy for them as substitutes. Parents need to occasionally watch home videos with them, regulate and restrict the films they watch and also run commentaries by condemning and approving certain acts or actions of the actors and actresses. Parents are to be their children’s best friends. A child with proper parental upbringing will not so quickly succumb to pressure from peers especially if it is to do evil.  

 Dress code 

Some colleges and universities in Nigeria have variously introduced dress codes for their students. The problem is not just in making the rules but in their enforcements. For these rules to be enforced, lecturers should be made to collaborate with the college or university management staff and their security personnel. Lecturers are to be empowered to prevent indecently dressed students from attending their lectures, refuse to attend to such students in their areas of needs. The administrative staff should disallow such students from their offices while the security staff should serve as watchdogs. They should be allowed to open a record in their office for immodestly dressed students and forward such names particularly those who are not first offenders to the disciplinary committee of the college or university for appropriate sanction that the code must have spelt out. 

Domesticating African or Nigerian films  

The Nigerian celebrities especially the female ones are to be cautioned by the film production regulatory bodies to be modest and dress like the Nigerians that they are. Africa and Nigeria in particular, have very rich heritage of cultures that we should be proud of and also promote. Their wrong dress patterns and the way they openly show love making in their films even though not real, do not suggest that they are Africans. They should domesticate their films by reflecting and promoting the rich culture of Africa her dress pattern, sanctity of sex, etc. 

The mass media  

The mass media is one strong agent of socialization. Radio houses, televisions, newspapers and magazines should confront rather than support indecent dressing. The display of some indecently dressed young girls for adverts and attraction should be discouraged. Radios and television jingles that promote moral values and the sanctity of sex should always be aired and relayed. Programs that sample opinions of Nigerians on indecent dressing should be regularly put in place in addition to debates on the issue by youths in institutions of learning as means of effective sensitization. 

Religious institutions   

Through regular sermons or preaching as well as counseling, Pastors and Imams should resist and insist on healthy development of their members. From counseling of some members they may discover those that are demonized or demon possessed and they can by their pastoral anointing deliver such ones and help them to be born again”. It is a regenerated person that can act Godly. 

Use of uniform   

Students in primary and secondary schools use uniforms to classes and those on the campuses (boarding schools) have compound wears and game dresses. If college and university students are vehement on dressing indecently and provocatively, a viable and very result-oriented option is a legislation that will introduce the use of uniforms in public higher institutions of learning in Nigeria. This I feel is not draconian and absurd because these very students on their graduation use uniform during their National Youth Service Corps (NYSC), or may be privileged to be employed in some establishments and military formations where uniforms are used. Introduction of uniforms on our college and university campuses can be a viable panacea to this mess of indecent dressing that tends to be recalcitrant.

2.3 
Theoretical Framework 

A theory, essentially, is a functional scaffold on whose platform various research problems can be explained. Though, there is a paucity of functional communication theories, for the purpose of the study at hand, the cultivation analysis, the social cognitive theory and the selective perception theories will be very useful. 

• Cultivation Theory  

 The Cultivation theory (sometimes referred to as the cultivation analysis) was used to study whether and how watching television may affect viewers’ ideas of what everyday world is like. Cultivation theorists argue that television (movies) have longterm Influences which are small, gradual, indirect but cumulative and significant (Baran, 2009).  

  This theory argues that the mass media cultivate attitudes and values which are already present in a culture: the media maintain and propagate these values amongst members of a culture, thus, binding it together.  

 Cultivation research looks at the mass media as a socializing agent and investigates whether movie viewers come to believe the movie version of reality the more they watch it.  The research contends that movie has small but significant Influence on the attitude, beliefs and judgment of viewers concerning the social world. This theory focuses on “heavy viewers”. People who watch a lot of movie are likely to be more affected by the ways in which the world is formed by the media than are individuals who watch less, especially regarding topics of which the viewer has little firsthand experience.  

 This theorist sees movie as a cultural arm of the established industrial order and as such serves primarily to maintain, stabilize and reinforce rather than to alter, threaten or weaken conventional beliefs and behaviours’. Movie is not a force for change so much as it is a force for stability (Wogu, 2008:91).  

 This basic assumption of the cultivation analysis  is that the more time people spend watching movies, the more their world view will be like those spread by the media. According to this theory, heavy television viewers would tend to take the social reality portrayed by television as the same as real life. If light viewers and heavy viewers were asked questions about any aspect of life constantly portrayed on television, heavy viewers would give television answers to those questions of life, implying that they have adopted the television portrayal of life as reality.  

 As research has shown, one of the implications of this is that, heavy viewers will tend to over-estimate such matters as the rate of crime and violence in real life and the chances of the viewers becoming a victim of crime. Critics of the cultivation theory insist that many research findings have failed to replicate the theory, others point at the mythological inconsistencies and both external and internal validity as some of the weakness of the theory has stood the test of critical verification over long period of time The relevance of this theory to this study is that home movies provide a prism through which students of tertiary institution Abia State, perceive the dress culture.  

• Social Cognitive Theory  

This theory holds the assumption that people learn through observation especially through television when applied to mass media. Social cognitive theory argues that people model (copy) the behaviour they see and this occurs in two ways: through imitation and identification. Baran, (2009) sees it as imitation- the direct replication of an observed behaviour.  

Mass communication theorists who study television impact find value in the idea of identification. Every one admits that people can imitate what they see on television, but not all do. Social cognitive theorists demonstrated that imitation and identification are products of three processes: observational learning, inhibitory Influences and disinhibitory Influences (Baran, 2009).  

 By observational learning, social cognitive theorists posit that observers can acquire (learn) new behaviours simply by seeing those behaviours performed.  Inhibitory Influences entail seeing a model, a movie character for example punished for a behavior, reduces the likelihood that the observer will perform that behaviour. In the media we see good Samaritans sued for trying to help someone, and it reduce our willingness to help in similar situations that behaviour is inhibit by what we have seen (Baran, 2009).  

 Disinhibitory, seeing a model rewarded for inhibited or threatening behaviour, increase the likelihood that the observer will perform that behaviour. This is the complain, against the glorification crime and drug in movies for instance (Baran, 2009). This theory is relevant to this study because it shows how students are affected in their dress pattern by what they students observe in home movies. 

Selective Perception Processes theory 

•
Selective Exposure  
 

Selective exposure dwells on the process through which mass media audience decide to expose themselves to a particular mass media content in preference to another or even one mass media instead of another. For instance, a particular audience member of the broadcast media in Nigeria might decide to listen to news on the world services of the BBC than listen to Radio Nigeria news, or a viewing audience in Nigeria might decide to settle for foreign movies than home movies. This selective process is adopted by the audience in their exposure to the media by their active nature which is manifest in their personal taste, need, desire, expectations and judgment. 

According to Nweke, (2004:158) “there is always the inclination or natural tendency in every mortal (human) to attend to messages that hits his fancy (attract and arrest his attention) and to selectively discard those he feels contradict his expectations and values”. Sometimes, the reason why people do not listen to or expose themselves to news from the Nigerian media but rather choose to expose themselves to news emanating from the western media is because news from the former does not meet their expectation hence, their resort to the latter. 

It could therefore, be said that the choice of exposure to home movies and their contents or the seeming preference expressed for the western media by the Nigeria broadcast media audience, is necessitated by the active nature of the audience which prompt them to seek for media or media contents that serve and satisfy their information needs, desire, taste, expectation and/or sense of judgment. 

•
Selective Perception  

This process dwells on how the audience perceives the media and their contents. Okunna (1999:174) notes that when people expose themselves to media contents, they tend to interpret such contents to suit their already existing preconceptions or predispositions among other things. Worthy of note is that, this is based on their contents, because the audience selectively perceives the media and their contents the way they want to see them. In the same vein, broadcast media audience in Nigeria may perceive their local media and the contents as such that pander to sectional and parochial interests or such in which speculative journalism thrives. Needless to say that, the audience would grow skeptical of such media or media contents as truth and accuracy are killed and objectivity reduced to nothingness in them.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1 Introduction
In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.

3.2 Research Design
Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e., mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.

3.3 Population Of The Study
According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 

This study was carried out to examine the influence of home movies on the dressing patterns of students of tertiary institutions. All students of tertiary institutions in Abia State forms the population of the study.

3.4 Sample Size Determination
A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 

3.5 Sample Size Selection Technique And Procedure
According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.

In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of all the entire population of the 12 institutions in Abia state, the researcher conveniently selected 400 out of the overall population as the sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.

3.6  Research Instrument And Administration
The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.

3.7 Method Of Data Collection
Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.

3.8 Method Of Data Analysis
The responses were analysed using the frequency tables, which provided answers to the research questions. 

3.9 Validity Of The Study
Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.

3.10 Reliability Of The Study
The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.

3.11 Ethical Consideration
The study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.  

CHAPTER FOUR

PRESENTATION AND ANALYSIS OF DATA
4.1 
Presentation of Data  

 For collecting the relevant data needed for this research, copies of the questionnaire were distributed among the respondents in their campuses. Out of the number that was distributed, 360 were recovered while 40, were among those not returned or considered unusable. This gives the questionnaire a mortality rate of  9.0%. Respondents’ responses were shown in tables and simple percentages as shown below: 

Table 1: Respondents’ Age Distribution 

	Age Bracket 
	Frequency 
	Percentage% 

	 
16-20 
	142 
	
39.4 
 

 
 

	 
21-25 
	148 
	
41.1 
 

 
 

	 
26-30 
	38 
	
10.5 
 

 
 

	 
31-35 
	27 
	
7.5  
 
 

	 
35 & above 
	5 
	
0.1  
 
 

	 
Totals 
	360 
	100. 


The table above shows that 142, representing 39.4% respondents, were between the ages of 16-20 years, while 148 (41.1%), respondents were 21-25 years.  Those within 26-30 years were 38 (10.50%). 27 respondents (7.5%) fell within 31-35 age range. Only 5 (0.1%) respondents were within the age range of 35 and above this shows that the average age range for these students was between 16-30 years. 

Table 2: 
Gender Distribution 

	Sex 
	Frequency 
	Percentage%  

	Male 
	139 
	38.6 
 

	Female 
	221 
	61.3 
 
 
 

	Total 
	360 
	100 
 
 
 


The table above shows that there were 139 (38.6%) male respondents, while 221 (61.3%) were made up of females. Indications show that females are more in number in tertiary institutions in Abia State. 

Table 3: Marital Status 

	Marital Status 
	Frequency 
	Percentage% 

	Single 
	341 
	94.7 

	Married 
	19 
	5.2 

	Divorced 
	- 
	- 

	Total 
	360 
	100 


Table 3 above shows that 341 respondents, representing (94.7%) were single while 19 (5.2%) were married. None of the respondents were divorced. 

 Respondents’ religious affiliation show that 332 (92.2%) respondents are Christians, while 25 (6.9%) are Muslims. 3 respondents, representing 0.8%, indicated other options. 

Table 5: Showing Religious affiliation     

	Category  
	Frequency  
	Percentage  

	Christianity  
	332 
	92.2% 

	Muslim  
	25 
	6.9% 

	Others  
	3 
	0.8% 


4.1.1 Research Question 1 
To examine if home movies have Influence on the dressing pattern of students in tertiary institutions in Abia State. 

To address this research question, questions 5,6,7,8 and 9 were analyzed. 

Question 5: Do you watch home movies? 

Table 6: Showing if respondents watch home movies. 

	Category 
	Frequency 
	Percentage% 

	Yes 
	334 
	92.7 
 

	No 
	19 

  
	5.2 
 
 

 

	Indifferent 
	7 
	1.9 

	Total 
	360 
	100 


The table above shows that 334 (92.7%) respondents expose themselves to home movies while 19 (5.2%) do not. 7 (1.9%) are indifferent. This shows that 92. % of the total respondents watch home movies. Thus, a significant number of the respondents do. 

Question 6: How often do you watch? 

Table 7: Showing the rate of watching home movies. 

	Categories 
	Frequency 
	Percentage% 

	Seldom 
	17 
	4.7 
 

	Regularly 
	333 
 
	92.5 
 

	Not Sure 
	10 
	2.7 

	Total 
	360 
	100 


This table shows that those who seldom watch home movies are 17 representing 5.2% of the respondents, while those who watch regularly are 333, representing 92.5%. Those who are not sure are 10 (5.2%). The indication is that 92.5% of all the respondents are regular watchers of home movies. 

Question 7: Do you notice the dress patterns in these home movies? 

Table 8: Showing if respondents notice the dress patterns. 

	Categories 
	Frequency 
	Percentage 
 

	Yes 
	301 
	83.6 
 
 

	No 
	51 
	14.1 
 
 
 

	Not Sure 
	8 
	2.2 

	Total 
	360 
	  100 


Table 8 shows that 301 (83.6%) respondents noticed the dress patterns in these movies while 51 (14.1%) do not. 8 (2.2%) are not sure if they do. This shows that 301 (83.6%) which is quite significant, noticed the dress patterns in these movies, thus, it could be assumed at this stage that those who notice, have a higher chance of being affected. 

Question 8:   What is your impression of these dress patterns? 

Table 9: Showing respondents’ impression of the dress patterns. 
	Categories 
	Frequency 
	Percentage % 

	Trendy 
	293 
	81.3 

	Old fashioned 
	37 
	10.2 

	Conventional 
	11 
	3.0 

	Not sure 
	19 
	5.2 

	Total 
	360 
	100 


As table 8 above shows, those who see the dress patterns as trendy are 293 

(81.3%). 7, representing 1.9% of the respondents, see the dress patterns as old fashioned. Those who see it as conventional are 4 (1.1%). 19 respondents (5.2%), are not sure of what impression to make about the dress patterns. The relationship of this question to the research question is very critical. The assumption is that, the nature of impression will determine the Influence. 

Question 9: Which of these dress patterns would you emulate? 

Table 10: Showing what the respondent would emulate 

	Categories 
	Frequency 
	Percentage% 

	Trendy 
	201 
	55.8 

	Conventional 
	103 
	28.6 

	Old fashioned 
	17 
	4.7 

	Not sure 
	39 
	10.8 

	Total 
	360 
	100 


Table 10 above shows that 201, representing 55.8% of the respondents would emulate dress patterns that look trendy. Those who would emulate conventional dress patterns are 103 (28.6%). 17, (4.7%) of the respondents say they would emulate the old fashioned dress patterns. However 39 (10.8%) of the respondents say that they are not sure of what to emulate. Again, the question is very pertinent to research question 1. The reason is that, the dress patterns that the respondents is ready to emulate, would determine what would Influence him or her. 

4.1.2 RESEARCH QUESTION 2:  
What type of Influence do these dress patterns have on students? 
Questions 10, 11, 12, 13 and 14 were constructed to address this research question.       

Question 10: What kind of dress patterns do these home movies portray? 

Table 11:  showing dress pattern portray in home movies. 
	Categories 
	Frequency 
	Percentage% 

	African 
	182 
	50.5 

	Western 
	159 
	44.1 

	Not sure 
	19 
	5.2 

	Total 
	360 
	100 


Data collected showed that 182 respondents, representing 50.5% of the respondents indicated that the dress patterns portrayed African patterns. The respondents who said the patterns portrayed are Western were 159 (44.1). While those who were not sure were 19 (5.2%). This shows that the difference between those who indicated African patterns from those who indicated Western is not significant (5.5%)-(44. %) = 6.4%. 

Question11: Do the movies Influence the types of cloth you wear?  

Table 11: Showing if these movies have Influence on respondent’s type of dress choice. 
	Categories 
	Frequency 
	Percentage% 

	Slightly 
	88 
	24.4 

	Strongly 
	193 
	53.6 

	Not at all 
	79 
	21.9 

	Total 
	360 
	100 


What the above table shows is that, 88 respondents (24.4%) are slightly affected in their choice of cloth type by the home movies. While, 193 (53.6%), are strongly affected. Those who are not affected whatsoever, are 79 (21.9%) of the respondents. This is indicative of the fact that, a slightly larger proportion of the respondent are affected in their choice of dress types and what they decide to wear, by what they see on the home movies screens.      

Question 12: Do the home movies make you proud of African traditional attires? 

Table 12: showing if home movies make respondent proud of African attires? 
	Categories 
	Frequency 
	Percentage% 

	Yes 
	197 
	54 

	No 
	106 
	29.4 

	Not sure 
	57 
	15.8 

	Total 
	360 
	100 


As table 12 above indicates, 197, representing 54.7% respondents indicated that the home movies make them proud of African attires. Those who disputed such claim and said ‘No’ are 106 (29.4%). 57 (15.8%) said that they were not sure. Again, it is indicative of the fact that home movies place values on African dress pattern, since a larger proportion of the respondents 54.7% as against 29.4% said it makes them proud of African traditional attires. 

Question 13 if ‘yes’ to question above, why? 
Question 13 is a follow-up question to question 12, which sought to know why respondents say that the home movies make them proud of African attires. It was an open ended question which gives the respondents liberty to express their opinion in their own word. The array of responses in this category was examined and all the responses were pointing at the fact that the home videos in their costumes reflect African fabrics and style of sewing. 

Question 14 if ‘No’, why? 
    This question also, was a follow up to question 12. It requires respondents who indicated that the home movies do not make them proud of African attires to explain why. It was a follow up question and respondents expressed their opinions in their own words. Respondents in this category indicated that most of these dress patterns on home movies are outrageous and do not reflect African values of decency. 

4.1.3 Research question 3: Is the Influence negative or positive? 
To answer this research question, question 15 on the questionnaire was administered. 

Question 15: What are your impressions of these patterns as affected by home movies? 

Table 13: showing how respondent see the dress patterns 

	Categories 
	Frequency 
	Percentage% 

	Decent 
	198 
	55% 

	Indecent 
	62 
	17.2 

	Outrageous 
	49 
	13.6 

	Not sure 
	51 
	14.1 

	Total 
	360 
	100 


As table 13 shows those who think that the dress patterns are decent are 198 (55. %). Those who said they are indecent are 62 (17.2%). 49 representing 13.6% said they are outrageous while 5, (14.1%) were not sure.  
4.1.4 Research question 4:  
What are the factors that necessitate these Influences? 
To answer this research question, questions 16 and 17 were administered. 

Question 16: What do you think is responsible for the home movies Influence? 

Table 16: Showing what is responsible for the Influence 

	Categories 
	Frequency 
	Percentage% 

	Ethics 
	223 
	61.9 

	Peers 
	69 
	19.2 

	Role Modeling 
	         35 
	  9.7 

	Not sure 
	33 
	  9.2 

	Total 
	360 
	100 


As the table above shows, 223 respondents, representing 61.9% indicated that ethical was responsible for the home movie Influence on student of tertiary institution in Abia State  69 (19.2%) respondents said it was peers that was responsible. However, 35, representing 9.7% respondent said the Influence was as a result of students’ role modeling of actors and actresses. 33 (9.2%) were not sure of the reason of the Influence. 

Question 17: Foreign media have Influence on home movies? 

Table 17: Showing if foreign media have Influence on home movies? 

	Categories 
	Frequency 
	Percentage% 

	True 
	120 
	33.3 

	False 
	194 
	53.8 

	Not sure 
	46 
	12.7 

	Total 
	360 
	100 


Table 15 shows that those who agree that home movies are Influenced by foreign media are 120 (33.3%). Those who disagree and indicated false, are 194 (53.8%). 46 representing 12.7% indicated that they were not sure. 

4.1.5. Research Question 5: 
 What is the perception of dress patterns in home movies?  
Questions 18-20 were administered to address this research question. 

Question 18: What is your impression of dress patterns in home movies? 

Table 18: Showing respondents’ impression of dress patterns in home movies 

	Categories 
	Frequency 
	Percentage% 

	Foreign input 
	83 
	23.0 

	African input 
	197 
	54.7 

	A mixture of both 
	51 
	14.1 

	Not sure 
	29 
	8.0 

	Total 
	360 
	100 


Table 16 shows that, 83 (23.0%) of the respondent indicated the Influence on the Home movies come from foreign input while 197 (54.7%) disagree and noted that African values are the reason. 51, (14.1%) respondents indicated that the dress patterns on home movies are Influenced by a mixture of foreign and African values. However, 29 (8.0%) respondents said they were not sure. 

Question 19: Do you think home movies celebrate African culture in their dress patterns? 

Table 19 showing if home movies dress patterns celebrate African culture. 
	Categories 
	Frequency 
	Percentage% 

	Yes 
	229 
	63.6 

	No 
	78 
	21.6 

	Not sure 
	53 
	14.7 

	Total 
	360 
	100 


As table 17 reflects, 229 respondents, representing 63.6% indicated that these home movies celebrate African culture in their dress patterns. Those who disagree are 78 (21.6%). Those who were not sure are 53 (14.7%). 

Question 20 if ‘Yes ‘state how?  

This was a follow up question and it wanted the respondents to explain how home movie celebrate African culture. There were varied views put forth. On the whole, the respondents pointed to the fact that the use of African fabrics in costumes and stage management of time and space were a reflection of home movies promotion of African culture. Indication on their responses shows that men and women’s dress patterns were in accordance with African’s role expectancy.  

 However, question 21, which was also an open-ended question type, asked those who disagreed to respond on why they think these home movies do not reflect African culture and values. The response 78 (21.6%), showed that most of the costumes and dress patterns were more of a celebration of western and foreign culture. They indicated that costumes in gangster home movies were hardly a reflection of African value and culture of decency and conservatism. 

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATIONS

5.1 
Summary  

Dress patterns reflect a people’s manifest culture and the media are the dominant carriers of these cultural manifestations. Youths, especially impressionable age range, 18-25, who constitute the population in tertiary institutions in Abia State, imitate what they see in these media especially the home movies medium.  

That home movies have Influence on the dress patterns of these students, is not in doubt as this study has shown, but of concern is the fact that could these Influences be harmful or positive? If they try to erode Nigerian cultural values and replace them with foreign or Western values which in the most part, are antithetical to African cultural values as expressed in the decency and simplicity of their dress patterns, they are negative. If they reinforce African values, they are positive. 

Five research questions were posed in this study which brought to the fore, the Influence of home movies on patterns of dressing by students in tertiary institutions in Abia State. A total of 21 (twenty one) questions were drafted in the questionnaire which was the research instrument for the collection of data. The responses revealed that home movies celebrate African values in their dress patterns. This is in contrast with the obvious practice in Western and foreign movies where the contemporary trend is in the swap of roles between the male and the female gender as manifested in the swap of dress culture. Also studies showed a significant difference with the values in Western movies where pornography is dominant in the content as reflected in their pattern of dress. 

5.2 
Conclusion 

Obviously, dress patterns in home movies have Influence on the dress style of students in tertiary institutions in Abia State. But this Influence is positive. This is manifested in the pride these students derive in seeing African values celebrated as reflected in their dress patterns. The study showed that most of these students expose themselves to the home movie medium and even a higher percentage do so at regular basis and are more prone to noticing the dress patterns on these home movies. The home movies are therefore veritable instruments for mobilization and national orientation for desirable attitudes. 

Some of the home movies however, as the study showed, do not reflect the good values and moral rectitude of Nigerian and African culture. 

5.3 
Recommendations 

The study therefore recommends the following:  

1.
Media and film regulatory frameworks must continue to be vigilant in screening contents of home movies so as to ensure the preservation of Nigerian/African cultural values both in the content and costume of these home movies. 

2.
A proactive media approach to issues containing cultural imperialism should be adopted by the media. 

3.
The home movie industry should use their medium to promote the very rich cultural values of Nigeria and African. 

4.
Media and film training institutions should as a matter of national importance encourage the increase in local content of their training curricula and structure. 

5.
It is imperative that the National Film and Video Censor Board (NFVCB) and other regulatory agencies continue to review the educational curriculum of movies training institutes in the country and the emphasis should be on the promotion of African culture. 

6.
The Tourism industry should cash in on the large audience that the entertainment sector is drawing, to re-brand, package and present the good image of Nigeria as a country of economic opportunities and decent moral values. 

7.
National agencies like the National Orientation Agency, should take advantage of the home movies medium to address issues of defiance, attitude and patriotism among students of tertiary institution in Abia State since the study showed that a great percentage of the students expose themselves to this medium. Thus, issues like cultism, exam malpractice, teenage pregnancy and robbery should be presented as having dire negative consequences rather than being glorified.
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PART ONE 

PLEASE TICK AS IS APPROPRIATE  
	       

	 


Age:  
16-20              21-25               SHAPE  \* MERGEFORMAT 



26-30
 
 
31-35     35 and Above   

	 
	Female  
	 


Sex:  
Male  
	 


Marital status:  Single  
Married  
 SHAPE  \* MERGEFORMAT 



	 


 
 
 
Divorced 
Religion:           Christianity    SHAPE  \* MERGEFORMAT 


 Islam 
 SHAPE  \* MERGEFORMAT 



 
 
Others, Please specify……………………………….. 

PART Two 
	 
	No
	  
	  Indifferent
	  


Do you watch home movies? Yes 
	 

	 


How often do watch?  Seldom     Regularly         Indifferent   
Do you notice the dress patterns in these home movies?  

 
_________________________________________________ 

What is your impression of those dress patterns? Trendy            SHAPE  \* MERGEFORMAT 


 Oldfashioned  Conventional   SHAPE  \* MERGEFORMAT 


 Not sure    SHAPE  \* MERGEFORMAT 



Which of these dress patterns would you emulate? Trendy   SHAPE  \* MERGEFORMAT 


 
      

Old-fashioned   SHAPE  \* MERGEFORMAT 


   Not sure   SHAPE  \* MERGEFORMAT 



What kind of dress patterns do these home movies portray?  

	 



African 
Western   SHAPE  \* MERGEFORMAT 


  Not sure   SHAPE  \* MERGEFORMAT 



	 


Do the home movies determine the type of cloth you wear? Slightly  Strongly   SHAPE  \* MERGEFORMAT 


  Not at all 
Do the home movies make you proud of African traditional attires? Yes 

	 



 
No  
 SHAPE  \* MERGEFORMAT 



Not Sure?   SHAPE  \* MERGEFORMAT 



If ‘Yes’ to question above, why?  

____________________________________________________ 

If No, why? ______________________________________________ 

 
________________________________________________________ 

What are your impressions of these dress patterns Influenced by home movies?  
Decent   SHAPE  \* MERGEFORMAT 


 Indecent   SHAPE  \* MERGEFORMAT 


  Outrageous   SHAPE  \* MERGEFORMAT 


 Not sure   SHAPE  \* MERGEFORMAT 



What do you think is responsible for the home movies Influence?  Ethics       
Peers        Role Modeling            Not Sure   SHAPE  \* MERGEFORMAT 



Foreign media have Influence on home movies? True  
  False      Not 
sure  

What is your impression of dress patterns in Home movies?  

Foreign input   SHAPE  \* MERGEFORMAT 


 African input   SHAPE  \* MERGEFORMAT 


 Not sure  SHAPE  \* MERGEFORMAT 



Do you think home movies celebrate African culture in their dress 

patterns? Yes            No          Not sure  SHAPE  \* MERGEFORMAT 



If ‘Yes’, state how?............................................................................. 

If ‘No’, how?....................................................................................... 
 








