AN ASSESSMENT OF STUDENTS RESPONSE TO TELEVISION REALITY PROGRAMMES
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ABSTRACT

This study was carried out on the assessment of students response to television reality programmes using Delta State University, Abraka as case study. To achieve this 4 research questions were formulated. The survey design was adopted and the simple random sampling techniques were employed in this study. The population size comprise of the students of Delta State University, Abaraka. In determining the sample size, the researcher randomly selected 400 respondents while 250 respondents were validated. Self-constructed and validated questionnaire was used for data collection. The collected and validated questionnaires were analyzed using frequency tables and percentage. The result of the findings reveals that; students spend much time in watching reality programmes, Big Brother Naija influences students’ perception towards social values, Big Brother Naija also influences students students sense of reasoning and Big Brother Naija influences students sending, dressing and studying pattern. Based on the findings,  it is of the researcher opined that; since reality television programmes have serious influences on audience members as they desire to be like the people they watch in the programmes, audience members must observe caution while watching the programmes because not all that happens in the programme are real (devoid of acting). and since reality television programmes enable audience members to learn things about others when they watch contestants in the programmes, television regulators must ensure that reality television programmes aired on Nigerian television stations are those capable of impacting positive lifestyles on Nigerians, especially University students.
CHAPTER ONE

INTRODUCTION

1.1 BACKGROUND OF THE STUDY

The mass media, most especially television has become a part of our daily lives, and sources of information, education and entertainment have been described as the primary functions of the media. Lasswell (1948) as cited in Folarin (2005,p.74), assigns three functions to the media:

Surveillance of the Environment (the news function).

Correlation of the different parts of the Environment (the editorial function).

Transmission of the cultural heritage from one generation to the other (the cultural transmission function).

There is no doubt that the impact of television broadcasting on young people’s lives is broadly considered within what is referred to as “media effects” debate which to a great extent focuses on the potentially negative impact of television on young people’s lives: video violence, gambling, educational performance, television consumerism, etc (Miles 2000,p.87). Steele, J. R. & Brown, J. D. (2005,p.87), identifies three main reasons why television influence should be given a closer look:

Young people spend more time with the mass media than they do in school or with their parents.

The media are full of portrayals that glamorize risky adult behavior such as excessive drinking and sexual promiscuity.
Parents and other socialization agents have arguably shirked their responsibilities when it comes to directing youth away from risky forms of behavior; thereby allowing the media a more fundamental influence.
In the context of this discourse, many commentators opine that by the age of 18, an individual will have spent more time watching television than any other activity besides sleep (Anderson, 2009,p.76). However, Miles (2000, p.73) is of the view that: It is widely assumed that young people are affected more directly and negatively by the media than any other age group, research actually indicates that young people between the ages of 14 and 24 actually form one of the groups who currently spend the least time watching television. This is a paradox that has often been neglected in the literature. Ironically, the mass media itself has a vested interest in exaggerating the impact it has on young people’s lives because media-hype simply makes good ‘copy.’

Regardless of the actual time young people spend in watching television and using other media, there is no doubt that television broadcasting have played an important role in structuring young people’s lives in some shape and form in a period of rapid social change (Osgerby, 2008,p.12).

The amount of television programes consumed by young people has drastically expanded in recent years, allowing them to compose their own ‘media menu’ with their own preferences and likings. The youth itself is undergoing a period of rapid change, likewise the ways in which young people use the media. The advent of cable and satellite television has boosted television viewing in recent years (Johnson, 2004). Osgerby (2008,p.20), further points out that “the post-modern age brought with it the proliferation of media and information technologies which challenged traditional conceptions of time and space, symbolized most apparently by the global cultural flows and images evident in the programming of Music Television (MTV). MTV is well known as an entertainment television that airs not only music videos, but reality TV shows and other entertainment programmes”.

Reimer (2005,p.67), posits that young people’s use of the mass media binds them together more than any social activity (and hence their relationship with social change). Young people could be said to be united through their pursuit of pleasure through the mass media. The media (or the people behind it) are skilled at knowing what will appeal to the mass teenagers and use skillful manipulation to get messages across, buy into an idea or product that communicates an idea - like the status of having the latest ipod, i-touch or cell phone.  However, Allahar (2006,p.54), argue that the manner in which television portray aspects of the outside world might be said to actively prevent young people from developing a critical consciousness that will allow them prioritize larger issues of personal and social responsibility.

Since they are bombarded with tantalizing images of the ‘good life,’ it is not surprising that the young are dispirited by the reality of their poor economic prospects. What lies at the heart of all this activity, however, is the fact that televison can sell young people some element of an identity they have been taught to crave… leisure industries such as music, fashion, and cosmetics have a largely uncritical army of consumers awaiting the next craze or fad. (Allahar, 2006, p.148).

Reality television show has in recent time significantly proved to be a favourite among the youth – particularly those who fall within the range of ages 18-25 (Chikafe 2012,p.76). Among these programmes is the Big Brother Nigeria which is the focus of this study and hereafter referred to as “Big Brother Naija”. Other common ones here in Nigeria include: MTN Project Fame, Gul etc. “Big Brother Naija”, is a reality TV show based on the Big Brother TV series in which 12 contestants live in an isolated house and compete for a large cash prize worth $100000 at the end of the show by avoiding being evicted by viewers. The first season of the show first aired on DStv Channel 37 from March 5 to June 4, 2006. The voting results are verified by the auditing company of Alexander-Forbes.  Chikafa, (2012,p.54), writes that the concept was borrowed from George Orwell’s novel of 1984 titled ‘fictional dystopia of Oceania’ in which he described a world of never-ending surveillance. In the novel, the dictator who watched over the citizens of Oceania was called Big Brother, and his terrifying slogan was ‘Big Brother is watching you’.   In the Big Brother television show, contestants confined in the house compete to escape eviction in order to win the prize money. The reality TV show debuted on DSTV channel 37 in 2016 and has since then, with the aid of the growth of satellite television in Africa, roused African audience interest and has remained an annual event till date (Mateveke 2012).

1.2 STATEMENT OF THE PROBLEM

The exponential success of reality television has had a definitive impact on the evolution of values and culture within society. Calvert (2002) suggested that television viewers attempt to align their attitudes and beliefs with those observed in television programming. Similarly, reality television has realigned the private and public as a form of mediated voyeurism (Calvert, 2002). According to Calvert (2002), mediated voyeurism “refers to the consumption of revealing images of and information about others’ apparently real and unguarded lives, often yet not always for the purposes of entertainment but frequently at the expense of privacy and discourse, through the means of the television and Internet”. This is key as it suggests that widely accepted norms and values are evolving as a result of these relationships, and this evolution may not be for the better, as the lines have become blurred when it comes to the definition of reality.

Given the perception of reality (Calvert, 2002) and the perceived connection to reality television characters as authentic, like close friends, (Bandura, 2001; Reiss & Wiltz, 2004; Christensen & Ivancin, 2006), it is possible that direct media influence from reality television viewership could influence behavior. 

1.3 OBJECTIVE OF THE STUDY

The major focus of this study is to assess students response to television reality programmes. A case study of Big Brother Naija. The specific objectives include;

Investigate the extent to which students watch reality programs.

Identify if Big Brother Naija influences students perception towards social values.

Investigate if Big Brother Naija influences students lifestyle.

1.4 RESEARCH QUESTION

The following are some of the questions which this study intends to answer:

To what extent do students watch reality programs?

Does Big Brother Naija influence students perception towards social values?
Does Big Brother Naija influence students students sense of reasoning?
Does Big Brother Naija influences students sending, dressing and studying pattern?
1.5 SIGNIFICANCE OF THE STUDY

This study is relevant in several ways which include;

It will apprise parents, teacher and even the general public on the extent to reality television programs Influences students.

The recommendations provided in this study will help manage the rate at which students respond to reality programs.

The study will also add to existing literature on this topic, hence will serve as a source of information for student, researcher and other individuals who may want to carry out research similar to the one of concern in this paper.

1.7   SCOPE OF THE STUDY

This study examine students response to reality programs with particular interest towards investigating the extent to which students watch reality programs, identify if Big Brother Naija influences students perception towards social values and investigate if Big Brother Naija influences students lifestyle. Hence this study is delimited to Delta State University Abraka, Delta State.

1.8 DEFINITION OF TERMS

Television: This is a telecommunication medium used for transmitting moving images in monochrome (black and white), or in color, and in two or three dimensions and sound. The term can refer to a television set, a television show, or the medium of television transmission.

Reality Television: Reality television is a genre of television programming that documents purportedly unscripted real-life situations, often starring unknown individuals rather than professional actors.

CHAPTER TWO

LITERATURE REVIEW

INTRODUCTION
Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

Precisely, the chapter will be considered in two sub-headings:

Conceptual Framework
Chapter Summary
2.1
CONCEPTUAL FRAMEWORK

Reality Television

Nabi, Biely, Morgan, and Stitt (2006) defined reality-based television programming as programs that film real people as they live out events in their respective lives. The authors asserted that this definition is characterized by many components, such as: (a) people portraying themselves (i.e., not actors or public figures performing roles); (b) filmed at least in part in their living or working environment rather than on a set; (c) without a script; (d) with events placed in a narrative context; and (e) for the primary purpose of viewer entertainment. More importantly, of other definitions offered in the existing limited literature base, this definition excludes programs captured by other genres, such as news programming, talk shows, and documentaries, as well as programs featuring re-enactments. Reality-based programming spans many categories of reality programming types. These categories include but are not limited to: (a) situational (e.g., Keeping up with the Kardashians, House Hunters, Pawn Stars), (b) makeover (e.g., The Biggest Loser), (c) documentary (e.g., Intervention), (d) talent (e.g., American Idol, The Voice), and (e) contest (e.g., Big Brother, Dancing with the Stars, Amazing Race).

Reality programs are cheaper to produce than a drama (e.g., Law and Order) or even a sitcom (e.g., Modern Family). As reality television is a cheap alternative to standard entertainment, Nabi (2003) concluded that reality-based television is a very real part, and for the time being, a permanent component of our media culture.
Reality TV Show: Meaning and Overview 

Reality TV shows definitions by various scholars such as Roscoe (2001) and Malekoff (2005) reflect that they are programmes where real people are often placed in extraordinary situations where their every moment is recorded as they react to their surroundings. (see https://www.academia.edu/2103540/The_Africa_in_Big_Brother_Africa_Reality_TV_and_African_identity_by_Rosemary_Chikafa_and_Pauline_Mateveke). It is a genre of television programme in which real-life occurrences are transmitted unscripted. Usually TV cast used for such programmes are unknown to the public. It is a type of “television programme that document unscripted situations and actual occurrences, and often feature a previously public unknown cast (Wikipedia n.d.). Roscoe (2001) notes that in reality TV shows, the conventional boundaries between fact and fiction, drama and documentary and between the audience and the text are blurred (see: Chikafa & Mateveke 2012). This genre of entertainment has become the latest fan favourite especially among youths world over (sack, 2003; Frisby, 2004; Howley, 2004) cited in (Chikafa & Mateveke 2012), and has gradually made inroads in Africa. Andrejevic, (2004), 2005; and Kilborn, 2003) cited in Biltereyst (2004) agree that reality television is an umbrella term that encompasses “various factual television formats with a high reality claim, it stresses the actions and emotions of real people (non-actors), often using a combinations of ‘authentic’ (e.g police, security or surveillance images), and staged images (e.g. fictionalised reconstructions, post-faction interviews)” (see: Chikafa & Mateveke 2012). Reality television is significantly proving to be a favourite among the youth – particularly those who fall within the 18-25 age range (Chikafa & Mateveke 2012). The duo cite Baumgardner, (2003; Brasch, (2003) and Hiltbrand, (2004) as saying that such TV shows that hitherto exhibited in the United States and many Western countries have now flooded our TV stations as we now have the African versions of the American Fear Factor, The Biggest Loser and the American Idols.

Nigeria also has ‘The Gulder Ultimate Search, The MTN Project Fame, Nigeria Got Talents, Glo Naija Sings, Maltina Dance All, among others’. Other African countries also have versions of these shows under different names. One of the biggest and perhaps the most popular reality TV shows in the African continent is the Big Brother Africa with an estimated viewership of more than forty million across Africa (http://www.bigbrotherafrica.com).The subject has continued to gain scholarly attention in recent time. VanZoonen & Aslama (2006) had looked at the history of Big Brother, its significance to the media and how it derives strength from its generic hybridity. Andrejevic (2004) connects the technological innovations of Big Brother to the wider cultural work of ‘being watched’ and associates the surveillance culture to the popularity of Big Brother. Roscoe (2001) specifically notes that Big Brother is constructed around performance because cameras force the participants to perform for the audiences as well as the other housemates so as to avoid nomination. Roscoe also shows how Big Brother assumes its audience to be highly media literate and adolescents and young adults seem to fit this category of audiences. All these play a significant role in debating the localisation of Big Brother in Africa (see Chikafa & Mateveke 2012). The above mentioned studies show the global thrust of the Big Brother format as if to affirm that its localisation to Africa is ill-fitting. Mano and Willems (2008, 2010) shed light on this aspect through the engagement of an identity debate in Big Brother by Diasporic audiences. Their study explores how diasporic communities are represented in mainstream media and how they interpret, accept or challenge and interact on representations of themselves. Their discussion of Mukhosi Musambasi, a Zimbabwean nurse in Britain who featured in the British Big Brother show,focuses on discussions on Zimbabweanness by Zimbabweans in the Diaspora on internet forums. Their study revealed that the identity tag is attached to representations of communities concerned and they respond to representations of themselves through that same paradigm. It is significant that the embodiment of the representation lives up to the set standards or faces rejection, as is reflected in the rejection of Musambasi after her raunchy sexual escapades which were then labelled un Zimbabwean (see: Chikafe and Mateveke, 2012).

History And Development Of Reality Television 

It is a truism that reality television gained global popularity as a dominant television programme genre at the dawn of the 21st century. This veracious saying, however, does not detract from the fact that reality television is by no means a recent phenomenon. Precedents of television programmes that portrayed people in unscripted situations began in the 1940s and became popular in the United States in the 1950s. according to Christian Cherry (2008), debuting in 1948, Allen Hunt’s hidden camera- Candid Camera – show in the United States of America, (based on his previous 1947 radio programme – Candid Microphone – where unsuspecting ordinary people reacting to pranks were shown, is the first ever known reality television show. For this reason, as Robert Gawford (2014) contends, Hunt is regarded as “the granddaddy of the reality TV genre”. Other reality TV efforts that followed Hunt’s initial effort include:  

Seven Up – Produced in Britain by Granada Television and directed by Michael Apted in 1974;  

An American Family – Produced and directed by Robert Graig in the U.S.A in 1974;  

The Family – Produced in Britain by Paul Watson; among others. Between the 1980s and 2000, several other reality TV shows were produced and notable among these was the first local Australian unscripted docu-soap called Sylvania Waters, Produced by Paul Watson and the The ABC/BBC. But it wasn’t until the 21st Century that reality TV berthed as a global television programme genre. The new millennium saw an explosion of global popularity of reality TV shows, starting with the successes of Survivor and Big Brother, both in the United stated of America. In particular, Survivor and American Idol have topped the U.S season-average television ratings on several occasions. Survivor, a game show reality TV programme led the ratings in 2001-2002, while American Idol topped the ratings for six consecutive years (2004-5 through to 2009-10). The shows Who Dares Wins, Survivor, Idol series, The Amazing Race, the America’s Next Top Model series, the America’s Got Talent series, the Dancing with the stars series, The Mole, Big Brother, The Apprentice, Fear Factor, among others, have all had a global effect, having been each syndicated in dozens of countries worldwide. For example, Big Brother Africa is Africa’s variant of the Big Brother series in the US and Britain. Likewise The Nigerian Idol is Nigeria’s variant of the American Idol series. Christin Cherry (2008) states that several factors account for the growth and development of reality TV. The first factor is television’s struggle with alternative media outlets. Pay TV, DVDs, and the Internet have all eroded free-to-air television’s status as the premier media outlet. Reality TV thus offered free-to-air stations a unique and more importantly, cheap form of programming. Additionally, Hiebert and Gibbons (2000) as cited by cherry (2008) posit that the increase in reality programming is undoubtedly related to the increase in the number of cable channels, which allows advertisers to reach nieche markets. That is to target and reach particular audience demographics. This is because most reality shows target specific audience demographics. MTV’s real world, for instance, targets younger demographic, cherry (2008) contends.
The Quality of TV Program 

In Media Industry there have a challenges to produce a good program and make it impact to their audiences as well. In other word media should produce a good program to make their ranking become as a ‘Quality television’ among the audience. It also called "quality TV" is a term used by television scholars and television critics, also broadcasting advocacy groups to describe a genre or style of television programming that they argue is of higher quality, due to its subject matter, style, or content (Dr. David Lavery-the Chair in Film and Television at Brunel University in London).The process becomes more complex, as mature, middle class, well-educated women and men as foolishly obsessed, lacking education and critics distance.

The power of mass media was demonstrated by totalitarian propagandist who used media to convert millions to their ideas. Media with apparent effectiveness, the basic for their power over mass audience was not well understood. Also believing in the propaganda power of mass media was abilities of average people and distrust of lazy media professionals brought to the conclusion that the ‘ picture in people’s heads’ posed a threat to democracy. The industry brought about a rapid shift in prime-times programming. The result was television produced for specific type upscale viewers by independent relationship between network and their audience (Lisa A. Lewis, 1990). The term of ‘Quality’ in media industry began to pass from the trade to public discourses and assume complex dimension involving artistic excellence, sophisticated subject matter and commercial effectively with an educated affluent audience. The concept of quality television in the popular press: quality was the stepchild of commercial television. It is an effect was considered to be stimulation of viewers; ‘quality television’ was promoted as a social and aesthetic alternative to standard television (Jenkins 1984, 197). Brown University professor Paul Buhle’s review of Quality Popular Television states that “high-culture critics almost uniformly considered films to be dreck until television—when they enshrined the cinema auteur. At the next stage...some television... [programs were] accorded the status of "art."” Some British professors and television writers argue that US television programming includes a number of quality shows. In April 2004, Dr Janet McCabe (Manchester Metropolitan University) and Kim Akass (Manchester Metropolitan University) organized a conference on “American Quality Television” to examine the “particular strand of American television known as Quality TV” (e.g., St Elsewhere, Hill Street Blues, thirtysomething, Twin Peaks, and the X-Files. The statement of quality is provided the foundation for the Children’s Television Charter, Viewers for Quality Television in the US, the Campaign for Quality Television Ltd.in the UK, and the Alliance for Children and Television (ACT) in Canada, which is currently being ratified by governments and broadcasters around the world. The alliance for children and television (ACT) argues that quality television is television deemed excellent in both form and content, geared to the needs and expectations of its target viewers while meeting recognized industry standards." Furthermore, the organization claims that "the content of programs should be relevant and entertaining, stimulate the intellect and the imagination, and foster openness toward others. It should also be an accurate reflection of the world in which children grow up, respecting their dignity and promoting learning.

Measurement Reality Program 

Nowdays, broadcast management has produce variable the programming that they want base on their resaerch audience needs into television program. The measurement how to define the quality of the program is a challenger to management to define this status about thier programming on television especially. Since the early days of virtual studios, the technology has developed significantly. Camera tracking systems need no longer rely on mechanical sensors on the camera mounting, and graphics can be rendered on a conventional PC system. The way in which the technology is used has also developed: the initial enthusiasm for replacing the entirety of a real set with a virtual background has to some extent given way to the addition of virtual objects into a real environment (Sutherland, 1968), so that only those elements of the set that cannot be easily created for real are synthesized. Examples include virtual video walls and graphics for news, and overlaid graphics for sports analysis. The technology has also enabled the production of innovative programmes where the virtual elements are the key part, such as the childrens’ game show BAMZOOKi. However, these effects are generated in post-production, in contrast to TV production where there is often a requirement for live use. This is generally a reflection of the vast differences in production budgets and timescales between film and TV, although with the reducing cost of 3D post-production, some TV programmes are starting to make significant use of mixed reality techniques in post-production (Perrin. 1998). One area in which both TV and film production can benefit from real-time mixing of real and virtual content is whenever there is significant interaction between the virtual elements and the presenters, actors or production crew. Widely touted as the new way of providing for a focus on the results of public programs. As a result, performance measures are frequently irrelevant-or worse. Used in isolation, they invariably reward and encourage the wrong activities and result in less, rather than more, attention to outcome and quality. This article Perrin. 1998) also identifies strategies for effective use of Performent Measurements. In particular, it identifies how Performent Measurements can be useful for monitoring purposes, for raising questions, and for identifying areas requiring management attention. The originally conceived as a digitally created space that humans could access by donning sophisticated computer equipment (Lanier, 1992; Rheingold, 1991; Sutherland, 1968). Images of people in bulky headgear, heavily wired gloves, and space age clothing became of the emergent technological revolution of computing and the possibilities of transforming the capabilities of the human mind and body. Futurists heralded VR as an imminent transition in the ways humans would experience media, communicate with one another, and even perform ordinary tasks. The considering new ways this groundbreaking technology could be used to study social interaction and other psychological phenomena (Bente, 1989; Biocca 1992a,b; Loomis, 1992). The cultivations hypothesis that has been held was a positifve relationship between the amount of television viewed and belief about the amount of violence present or the probability of being harmed in the ‘ real world’ ( Bryant, Carveth, & Brown, 1981; Gerbner, Gross, Jackson-beeck, Jeffries-Fox, & Signorielli, 1978). The argued that even though correlation coefficients were low, television content exerts a continuous force on people’s minds and thereby influences the way individuals see the world ( Gerbner, Gross, Morgan, & Signorielli, 1980). In attempt to provide the evident is reality supportive of television’s influence on some aspect of social reality. However, that the relationships are significant only weak to moderate in strength and that many of these disappear or become curvilinear when control are introduced.
Students and Reality Television 

Aside from emotional and cognitive responses as described by Nabi et al. (2006) and the complex nature of learning financial behavior specifically (Hoch & Ha, 1986; Einhorn & Hogarth, 1978; Hogarth & Hilgert, 2003; Perry & Morris, 2005), Bandura (2001) stated that the media could have multiple effects on people. The first is that media can both teach new forms of behavior and create motivators for action by altering people’s value preferences, efficacy beliefs, outcome expectations, and perception of opportunity structures. The second is that the media teach, but others (e.g., friends, family, peers, colleagues) provide the incentive motivation to perform what has been learned observationally. Third, the effect of the media could potentially be entirely socially mediated, meaning that people who have had no exposure to the media can be influenced by individuals who have had exposure to the media, and are thus acting as transmitters of media messages. Finally, Bandura concluded that within these different patterns of social influence, the media could serve to originate, as well as reinforce, influences on behavior. Of particular relevance to this proposed study is research conducted among college-age respondents in regard to how reality television programs were viewed amongst the population (Leone, 2006; Wasylkiw & Currie, 2012). In Leone’s (2006) study, college students were found to view reality television programs as harmful media material, likened to television violence or pornography. The students responded that they believe reality television negatively affects others more than it does themselves, characterizing the genre as socially undesirable or unworthy of viewership (Leone, 2006). This study chose reality based programming, specifically as it relates to the college age group, because the programs often depict young adults as materialistic and greedy, sexually promiscuous, selfish, and void of any true understanding of consequence to action. The literature points to negative non-financial behaviors being adopted in real-life from what is viewed on reality television, and it might follow that financial behaviors too might be shaped. Similarly, a recent study titled “The ‘Animal House’ Effect: How University-Themed Comedy Films Affect Students' Attitudes” (Wasylkiw & Currie, 2012) measured college student participants’ attitudes towards substance use and towards academics, using Bandura’s Social Cognitive Theory. The authors found that viewership of the film “Animal House” resulted in favorable attitudes towards substance use and negative attitudes towards academics among the undergraduate respondents. Additional research, as done in this dissertation, exploring not only attitudes but also the actual behavior of students in conjunction with their media consumption, might further contribute to understanding the influence of the media on behavior.

Implications for Excessive TV-Watching

Obesity: Health experts have long linked excessive TV-watching to obesity- a significant health problem today. While watching TV, children are inactive and tend to snack. They are also bombarded with advertising messages that encourage them to eat unhealthy foods such as potato chips and empty-calorie soft drinks etc. Too much educational TV has the same indirect effect on children’s health. Even if children are watching 4 hours of quality educational TV, that still means they are not exercising, reading, socializing etc. 

Sight: While viewing, the eyes are practically motionless and ‘defocused’ in order to take in the whole screen. Constant movement is required for healthy eye development. Visual exploration is a prerequisite of seeing, and necessary for developing a sense of depth and perspective. The two-dimensional screen does not facilitate such development .The sense of sight is maturing through age 12, therefore, one of the most passive visual activities, can seriously impair a child’s observational skills through excessive TV viewing 

Hearing: Since TV is more visual than auditory, children’s sense of hearing is not being fully exercised. Active listening is a skill that needs to be developed. Children need practice in processing auditory stimulation, making their own mental pictures in response to what they hear. Also, when TV is constantly on, the sense of hearing may be dulled by the persistent background noise. 

Radiation and Artificial light: Early research on radiation has led to a substantial reduction in the amount of Xrays being emitted. Little experimental evidence exists on the effects of artificial light on people; further research is needed before conclusions can be made. In the meantime children should be nourished as much as possible by natural light, and not ‘overdosed’ with artificial TV light. 

Sleep Deprivation: Many studies indicate that children are staying up late to watch TV. One reported that children as young as eight were still watching TV at 11.30pm on school nights. Teachers comment that children are too tired and irritable to work well after late night viewing. Sleep is a physical necessity, required building up the growing organism. It is also a psychological necessity, the prerequisite for dreaming. Yet dreams after TV viewing may be disturbed, with vivid TV images resurfacing and causing night mares. 

Effects on Cognitive and Intellectual Development: Numerous child development and educational experts express great concern with TV‘s numbing effect on children’s brains. Many reports suggest that the children’s minds are not developing the way they should, and this is attributed in large measure to excessive TV viewing. 

Reading Skills: A lot studies have documented declining literacy rates over the last thirty years.TV viewing is an easier and preferred activity compared to the challenge of book reading, especially for children who have not yet developed fluent reading skills.TV requires little concentration, de-focuses the mind, offers electronically produced images, and encourages passivity, while reading necessitates concentration, thought, focusing and the ability to visualize. 

Effects on Creativity and Imagination: ‘Boredom’ is the empty space necessary for creativity. With TV filling a child’s leisure moments, the necessary void is never experienced. When children are bombarded with TV images, their own ability to form imaginative pictures becomes severely impaired. Studies which have investigated how TV viewing affects performance in creative problem-solving, suggest that excessive viewing may lead to decreased attention, persistence, and tolerance. The displacement of problem-solving opportunities also results in a more limited repertoire of creative solutions. 

Effects on Social Development: TV is not a substitute for meeting and interacting with real people in real situations. A child cannot develop a sense of self in the absence of contact with others. While viewing, a child is not gaining practice in relating to others and in constructive interpersonal problem solving. Notwithstanding, the use of TV in moderation can be a good thing, students or children can get help learning the alphabet on public TV, or can learn about wildlife on nature shows. And parents can keep up with current events on the evening news. No doubt about it, TV can be an excellent educator and entertainer when is properly utilized. Some people watch TV to escape their difficulties in real life. TV can serve as a companion of the ‘lonely’, it exposes the happenings in other countries of the world right in your bedroom and so on.

Psychological Effects: Gerbner has conducted the longest running study of TV violence. His seminal research suggests that heavy TV viewers tend to perceive the world in ways that are consistent with the images on TV. As viewers’ perceptions of the world come to conform the depictions they see on TV, they become more passive, more anxious, and more fearful. Gerbner’s research found that those who watch greater amounts of TV are more likely to: overestimate their risk of being victimized by crime; believe their neighborhoods are unsafe, and assumed that the crime rate is increasing, even when it is not 

Origin of Big Brother

Big Brother Africa Of all reality television shows, none has achieved the mythical status and proportion of Big Brother (Johnson-Wood 2002) cited in Raicheva-Stover (n.d). It is a ‘reality’ television show in which a group of people are brought together in a large house, isolated from the outside world, and made to live together while being continuously watched by television camera” (Chikafe and Mateveke, 2012). During this period, the ‘inmates’ are isolated from the outside world and are not commonly aware of outside event or have access to any electronic devices. Contestants are continuously monitored by in-house television cameras as well as personal audio microphones during their entire stay. To win the final cash prize, a contestant must survive periodic (usually weekly) evictions and be the last housemate or houseguest remaining in the compound by the series conclusion (Wikipedia). Big Brother reality show was premiered in 1999 at Veronica in the Netherlands. This is to say that the reality TV show had been on air in other parts of the world for about five years before the show made its debut in 2003 in Africa (see: http://en.wikipedia.org/wiki/Top_Gear %282002_TV_series%29). The first edition in Netherland attracted more than 15 million viewers (see: Joshnson-woods, 2002). Since then, the Big Brother reality show has become a multi-billion dollar TV franchise with countries allowed to make her own adaptation of the show. Endemol.com as cited in Raicheva-Stover (n.d) writes that the show became so successful that so much so Endemol, the original right owner had sold out format to more than 30 countries as at 2009 (p.10). Today, we have Celebrity Big Brother for Netherland and Teen Big Brother for Britain. Others include: Big Brother Germany, Big Brother Switzerland, Big Brother Sweden, Big Brother Italy, and Big Brother Africa, among others. In most countries that have the reality show, the format is usually centered on four elements: 1. The environment in which contestants live; 2. The knock-out system by which the contestants are voted out of the house by the audience at home; 3. The task, set by the editorial team, which the contestants must complete on a weekly basis 4. The diary room, in which the contestants are required to record their feelings, frustrations, thoughts and their nominations” (Andrejevic 2004), p.72). In Africa, the show is known as Big Brother Africa (BBA). With an estimated viewership of more than forty million across Africa (http://www.bigbrotherafrica.com), the BBA was first premiered to 42 African countries on Sunday May 25, 2003. It was the first time in the world that the internationally famous programme will be created using participants of different nationalities from one continent (Wikipedia).Just like the Big Brother in other nations, contestants of BBA are placed in an isolated building, where their activities are monitored by an unseen cameras. Each contestant competes not to be evicted. Last contestant at the end of the show becomes the winner. The power to select the eventual winner is determined by the audience who are allowed to vote for their preferred candidate. Although the show debuted in Nigeria in 2003, interest among Nigerians was ignited in 2010 when Uti Nwachukwu, a Delta state born musician and actor emerged winner of the context and the coveted huge money prize. This was further reignited when another Nigerian Karen Igho emerging co-winner of the BBA Amplified version of 2013.

2.2 THEORETICAL FRAMEWORK

Cultivation  Theory

Cultivation  theory  to  explain  the  influence  of  reality  television  on individuals in most modern societies. This theory was propounded by George Gerbner in the 1960s. According to  Vinney  (2019),  “this  theory  is most frequently  applied  to television  viewing and  suggests  that  frequent television viewers’ perceptions of the real world become reflective of the most common messages advanced by fictional television”. In essence, the theory stipulates that the frequency of viewership of television among individuals will influence their judgment  on issues of  social reality. Thus,  the more people watch television, the more likely their worldview will be of television images.  This  theory  expounds  television  as  a  powerful  agent  of  socialization  compared  to other  channels  of communication. Television can shape the perceptions of individuals towards perennial issues. The thrust of the cultivation theory emphasize that the power of television is linked to frequent viewership of the individual in any modern society

Perception Theory 

A goal of perception theory is to to classify its structure. Provides an alternative explanation for cognitive dissonance effects. It asserts that people develop their attitudes by observing their behavior and concluding what attitudes must have caused them. The theory is counterintuitive in nature, as the conventional wisdom is that attitudes come prior to behaviors. Furthermore, the theory suggests that a person induces attitudes without accessing internal cognition and mood states. The person reasons their own overt behaviors rationally in the same way they attempt to explain others’ behaviors. In an attempt to decide whether individuals introduce their attitudes as observers without accessing their internal states, the results obtained were similar to the original Festinger-Carlsmith experiment. Because the observers, who did not have access to the actors’ internal cognition and mood states, were able to infer the true attitude of the actors, it is possible that the actors themselves also arrive at their attitudes by looking at their own behavior from an observer’s standpoint.
2.3 CHAPTER SUMMARY

In this review the researcher has sampled the opinions and views of several authors and scholars on television reality program. The works of scholars who conducted empirical studies have been reviewed also. The chapter has made clear the relevant literature.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1
AREA OF STUDY

The Delta State University, Abraka - popularly known as DELSU - is a State government owned university in Nigeria with the main campus located at Abraka, Delta State and two campuses at Asaba and Oleh. The Oleh campus was established with the 1995 Amended Edict. (WWW.wikipedia.com)
3.2
RESEARCH DESIGN

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled.

3.3
POPULATION OF THE STUDY

According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 

This study was carried out to assess of students response to television reality programmes using students of Delta State university Abraka as case study.  Hence all the students of the selected university form the population of the study.

3.4
SAMPLE SIZE DETERMINATION

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the simple random sampling (srs.) method to determine the sample size. 

3.5
SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE

To determine the sample size of this study, the researcher adopted the random sampling techniques. Therefore, the researcher randomly selected 400 participants comprising 100 year one students, 100 year two students, 100 year three students and 100 year four students making a sum of 400 respondents as sampled size.

3.6
SOURCES OF DATA COLLECTION

The research instrument used in this study is the questionnaire. A 10 minutes survey containing 7 questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions.

3.7
METHOD OF DATA ANALYSIS

The responses were analyzed using the frequency tables, which provided answers to the research questions. 
3.8
VALIDITY AND RELIABILITY OF THE STUDY

The reliability and validity of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.

3.9 ETHICAL CONSIDERATION

The study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

INTRODUCTION

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of four hundred(400) questionnaires were administered to respondents which only two hundred and ninety (290) were returned and two hundred and fifty (250) were validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of  250 was validated for the analysis.

4.2
DATA PRESENTATION

The table below shows the summary of the survey. A sample of 400 was calculated for this study. A total of 290 responses were received  while 250 were validated. For this study a total of 250 was used for the analysis.

Table 4.1: Distribution of Questionnaire

	Questionnaire 
	Frequency
	Percentage 

	Sample size
	400
	100

	Received  
	290
	72.5

	Validated
	250
	62.5


Source: Field Survey, 2021

Table 4.2: Demographic data of respondents

	Demographic information
	Frequency
	percent

	Gender
Male
	
	

	
	102
	41%

	Female
	148
	59%

	Age
	
	

	15-20
	63
	25.2%

	21-30
	114
	45.6%

	31-40
	73
	29.2%

	41-50
	00
	00%

	51+
	00
	00%

	Level in School
	
	

	100L
	77
	28%

	200L
	78
	29%

	300L
	51
	23%

	400L
	44
	20%


Source: Field Survey, 2021
4.2
ANSWERING RESEARCH QUESTIONS
Question 1: To what extent do students watch reality programs?
Table 4.3: Respondent on question 1

	Options
	Frequency
	Percentage

	Very High Extent
	99
	39.6

	High Extent
	83
	33.2

	Very Low extent
	00
	00

	Low extent
	27
	10.8

	Undecided
	41
	16.4

	Total
	250
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 99 respondents constituting 39.6% said very high extent, followed by 83 respondents constituting 33.4% said high extent and 27 respondents constituting 10.8% said low extent. While the remain 41 respondents constituting 16.4% were undecided. There was no record for very low extent.

Question 2: Does Big Brother Naija influence students perception towards social values? 
Table 4.4: Respondent on question 2

	Options
	Frequency
	Percentage

	Yes
	158
	63.2

	No
	31
	12.4

	Undecided
	61
	24.4

	Total
	250
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 158 respondents constituting 63.2% said yes. 31 respondents constituting 12.4% said no. While the remaining 61 respondents constituting 24.4% were undecided.

Question 3: Does Big Brother Naija influence students students sense of reasoning? 
Table 4.5: Respondent on question 3

	Options
	Frequency
	Percentage

	Yes
	138
	55.1

	No
	57
	22.9

	Undecided
	55
	22

	Total
	250
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 138 respondents constituting 55.1% said yes. 57 respondents constituting 22.9% said no. While the remaining 55 respondents constituting 22% were undecided.

Question 4: Does Big Brother Naija influence students sending, dressing and studying pattern? 
Table 4.6: Respondent on question 4

	Options
	Frequency
	Percentage

	Yes
	130
	52

	No
	39
	15.6

	Undecided
	81
	32.4

	Total
	250
	100


Source: Field Survey, 2021
From the responses obtained as expressed in the table above, 130 respondents constituting 52% said yes. 39 respondents constituting 15.6% said no. While the remaining 88 respondents constituting 32.4% were undecided.

CHAPTER FIVE

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS:

5.1 Introduction

This chapter summarizes the findings into the assessment of students response to television reality programmes using Delta State University, Abraka as case study. The chapter consists of summary of the study, conclusions, and recommendations. 
5.2 Summary of the Study

In this study, our focus was to examine students response to television reality programmes using Delta State University, Abraka as case study. The study specifically was aimed at investigating the extent to which students watch reality programs, identifying if Big Brother Naija influences students perception towards social values and investigating if Big Brother Naija influences students lifestyle.
The study adopted the survey research design and randomly enrolled participants in the study. A total of 250 responses were validated from the enrolled participants where all respondent are active students of Delta State University, Abaraka.

5.3 Conclusions

Based on the findings of this study, the researcher made the following conclusion.

Students spend much time in watching reality programmes.

Big Brother Naija influences students’ perception towards social values.
Big Brother Naija also influences students students sense of reasoning.
Big Brother Naija influences students sending, dressing and studying pattern.
5.4 RECOMMENDATIONS

Haven made the findings and conclusion for this study, the researcher made the following recommendations;

Since reality television programmes have serious influences on audience members as they desire to be like the people they watch in the programmes, audience members must observe caution while watching the programmes because not all that happens in the programme are real (devoid of acting).

Since reality television programmes enable audience members to learn things about others when they watch contestants in the programmes, television regulators must ensure that reality television programmes aired on Nigerian television stations are those capable of impacting positive lifestyles on Nigerians, especially University students.
Since Advertisers pay television bills, regulators must ensure that producers do not allow the commercial interest of advertisers to influence what they produce or put as the content of reality programmes with a view to avoiding the exploitation of young minds that only when they become reality TV stars will they be fulfilled in life.
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(S) ON A QUESTION.

SECTION A

PERSONAL INFORMATION

Gender

Male [  ]
Female [  ]

Age 

20-30
[  ]

31-40
[  ]

41-50   [  ]
51 and above [  ]

Level in school

100L

200L

300L

400L
Section B

Question 1: To what extent do students watch reality programs?
	Options
	Please Tick

	Very High Extent
	

	High Extent
	

	Very Low extent
	

	Low extent
	

	Undecided
	


Question 2: Does Big Brother Naija influence students perception towards social values? 
	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


Question 3: Does Big Brother Naija influence students students sense of reasoning? 
	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


Question 4: Does Big Brother Naija influence students sending, dressing and studying pattern? 
	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


