AN ASSESSMENT OF ELECTRONIC MEDIA AND ITS ROLE IN NATIONAL IMAGE BUILDING IN NIGERIA
ABSTARCT

This study was carried out on the role of electronic media in national image building using Channels Television, Lagos State. To achieve this, three significant research objectives were formulated. The survey design was adopted and the simple random sampling techniques were employed in this study. The population size comprise of politically ambitious women in Ikeja, Lagos State. In determining the sample size, the researcher conveniently selected 171 respondents while 141 were received and  validated. Self-constructed and validated questionnaire was used for data collection. The collected and validated questionnaires were analyzed using frequency tables and percentage. While the hypotheses were tested using Chi-square statistical tool. The result of the findings reveals that news broadcast through electronic media have not been bias-free. The findings also revealed that the news broadcast through electronic media has always been influenced by the government.. Furthermore, the study showed that there has not been transparency in electronic media broadcast in Nigeria. In regard to the findings, the study recommends that the stakeholders in electronic media firms should maintain the standard of their operation, hence should not give room to any organization or individual to execute personal political interest. This therefore implies that the stakeholders of these of media firms must build and maintain a certain level of integrity.  
CHAPTER ONE

INTRODUCTION

1.1  BACKGROUND OF THE STUDY

In today's dynamic Nigerian culture, the significance of broadcasting and broadcast media as agents of rural and national development, particularly at the information dissertational level, is now well acknowledged and embraced by experts and policymakers alike. What appears to be unclear in many developing nations is how to effectively leverage the potentials of broadcasters and their media to achieve development goals Nwosu (1990:119).

As a result of this context, image may be defined as an individual's or organization's entire reputation as decided by the mental picture impression, knowledge information, and perception that the public has about it. It is also determined by a number of elements such as its national performances or lack thereof, national identity, and national communication across time. It might be incorrect or light, and it could be very different from reality. However, its significance stems from the fact that it is mostly dependant on the public's judgment as to whether or not to link it to an organization and how to relate. As a result, it must be properly and professionally handled through a will-developed, nourished image-motivating program that is ongoing and methodical in character. And this has now necessitated the use of electronic media as a necessary tool for national image construction.

This was conceptualized by a less well-known communications scientist (1927) in his hypodermic needle theory or mechanistic stimulus responses theory, in which he claims that "any powerful stimulus (electronic media message) may trigger a uniform reaction or response from a specific organism" (e.g. audience).

Another early 1992 researcher, Lippman, stated that "the media helps to put (image in our brains," but it was Combs and Shaw (1972, 1979) who noted that "Audience not only learn how much weight to assign to a problems or topic by the focus the media concentrate upon it, for example, If the media chooses to promote a certain figure based on his dubious actions, regardless of the affection or value people place on that individual or national image, people's perspective rapidly shifts to the negative. Notably, electronic media has recently emerged as a vital instrument for the development and reshaping of personalities or images of persons, organizations, and nations. In terms of national visibility, electronic media is considered as a catalytic agent that must be used as part of the process by which a country's image is built. Given the foregoing, the purpose of this research will be to investigate the function of electronic media in the formation of national image.
1.2 Statement Of The Problem

In recent years, electronic media has evolved as a crucial instrument for the formation and reshaping of characters or images of persons, organizations, and nations. In terms of national visibility, electronic media is considered as a catalytic agent that must be used as part of the process by which a country's image is built. The emphasis of this study is on the role of electronic media in national image construction, specifically how to conceptualize, shape, and manage a nation's national image in order to have a good and successful impact on society. The electronic image, as a form of mass media, plays a critical role in informing, educating, and informing the masses on the realities of events, programs, societal and national favourable and unfavourable incidents that occur in a country, which is one of the major ways of influencing a country's national image (Charles 2015). Okafor (2012) agreed, claiming that the electronic media is a news broadcasting institution that works autonomously in news dissemination. On the contrary, electronic media and other kinds of mass media in Nigeria do not work without the influence of top authorities, preventing them from carrying out their tasks correctly. Given the foregoing, the purpose of this research will be to investigate the function of electronic media in the formation of national image.
1.3 OBJECTIVES OF THE STUDY

The general aim of this study is to ascertain the role of electronic media in National image building. Specifically, the study is targeted;

1.To investigate whether the news broadcast through electronic media has been bias-free.

2.To investigate whether the news broadcast through electronic media has always been influenced by the government.

3.To investigate whether there is transparency in electronic media broadcast in Nigeria

1.4 RESEARCH HYPOTHESES

In the course of this study, the following hypothetical statements will be validated.

H01: News broadcast through electronic media have not been bias-free.

H02: The news broadcast through electronic media is not always been influenced by the government.

H03: There has not been transparency in electronic media broadcast in Nigeria.

1.5 SIGNIFICANCE OF THE STUDY

This study is expected to educated, and remind the government and high authorities the supposed roles of the electronic media. The study will further unveil how selfish political interest and the length of corruption in Nigeria has negatively influenced the efficacy of the electronic media broadcast in Nigeria.

Additionally, subsequent researchers will use it as literature review. This means that, other students who may decide to conduct studies in this area will have the opportunity to use this study as available literature that can be subjected to critical review. Invariably, the result of the study contributes immensely to the body of academic knowledge with regards to the role of electronic media in National image building.
1.6 SCOPE OF THE STUDY

This study focuses on investigating whether the news broadcast through electronic media has been bias-free. This study will also investigate whether the news broadcast through electronic media has always been influenced by the government. This study will also investigate whether there is transparency in electronic media broadcast in Nigeria. Finally, this study will further investigate whether electronic media report bribery and corruption activities in Nigeria. This study shall be delimited to the viewers of Channels Television, Lagos State, Nigeria.

1.7 LIMITATION OF THE STUDY
Like in every human endeavour, the researcher encountered slight constraints while carrying out the study. Insufficient funds tend to impede the efficiency of the researcher in sourcing for the relevant materials, literature, or information and in the process of data collection, which is why the researcher resorted to a limited choice of sample size. More so, the researcher simultaneously engaged in this study with other academic work. As a result, the amount of time spent on research will be reduced.

1.8 DEFINITION OF TERMS
National image: This is the cognitive representation that a person holds of a given country. It also deals with the opinion formed by the international. public's perceptions and judgments.

Electronic media are media that use electronics or electromechanical means for the audience to access the content.

CHAPTER TWO

LITERATURE REVIEW

INTRODUCTION
Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

Precisely, the chapter will be considered in two sub-headings:

Conceptual Framework
Theoretical Framework
Chapter Summary
2.1
 CONCEPTUAL FRAMEWORK
Mass Media

Mass media has been described as the organized means for communicating openly and at a distance, to many receivers within a short space of time. The media is a source of information by which the general public is made aware of the happenings going on around the society and the globe. The word “mass” means a large number of people or a collection of organs of communication and information dissemination that reaches out to a large number of people. The media refers to the presentation and transmission of information through various channels such as television, radio, newspapers, magazines and the more recent social media , that is internet based applications for example, Facebook, Twitter, Whatsapp and Instagram.

 According to Atwood and Bullion 1982, mass media are central instruments in determining our mental images of the world beyond our immediate experience. Most of the times, the society rely on mass media to be accurate and balanced on the trends and issues happening around. The media is saddled with the responsibility of handling major news such as outbreak of war, genocide, assassination of political opponents, economic catastrophes, bribery and corruption, forgery of certificates by leaders.

Before the inception of technology, traditional means of communication was the norm, for example, town cries, drums, smokes among others.

Functions of mass media by Obafemi, (1994) are:

Surveillance of the environment. 

Correlation and co-ordination of facts. 

Persuasion

Transmission of social heritage. 

Opinion molding. 

Agent of mobilization. 

Projector of self help development. 

Partner  in  culture/tradition  preservation,  maintenance  and substances.

Educator’s of a unique kind who give attention to economic, social and political matters. Bridger of government-community-social-political-economic distance.

Roles Of Mass Media

Mass media is the only channel for educating and enlightening the general public on issues concerning their basic fundamental right and the ways in which measures or relations are to be taken whenever it is violated and abused. It is generally used to bring about a positive change in the individuals through news, discussion programs, for example, Political Platform by Ray Power F.M, blogs, editorials, among others. Most of the coverage by the Media is directly or indirectly related told human rights. Protection of human rights by the media is the process of attracting people’s attention to human rights in order to keep them safe and informed concerning their human rights.

There are various ways mass media serves as a tool for the promotion of human rights in Africa.

The media is saddled with the responsibility to lead the fostering of peace, international understanding and the fighting of atrocities such as genocide, war crimes, racism, tribalism, ethnic cleansing, religious unrest, cultism and so on. The media in Nigeria have consistently provided coverage in the fight against Boko haram and the Herdsmen in the north.

Again the Media has proven to really be the watchdog of the society. It brings to light the happenings around us. For example, the massive coverage of the 2015 Presidential elections in Nigeria. The coverage of the Supreme Court election petition in Ghana in 2013, the killings of other Africans in Libya and the Xenophobic attack in South Africa. The powerful impact of the Media could be explained with the Rwandan Genocide of 1994 where the media were involved in perpertrating hatred and violence, especially against an ethnic minority where about 800000 ethnic Tutsis and several Hutus were murdered. Prior to the genocide, the local media especially the Radio-Television des Milles Collines (RTLM) transmitted hate messages about how to exterminate people not fit to live in Rwanda. The Zaria Massacre of 2015 where the Nigerian Army carried out a massacre of 347 members of the Islamic Movement of Nigeria (IMN) in Zaria Kaduna State and buried the bodies in mass graves, was exposed by the media.

The media has the power of giving publicity to individuals and organizations which are engaged in securing Human Rights. This encourages and motivates others to do similar Human Rights related works and effect, the media once again plays a very crucial role in promotion and protection of people’s rights.

We have seen instances where the media prevents national catastrophe and minor discomforts. For example, when Patrick Oliver Sawyer, the Liberian American Lawyer brought the Ebola virus disease into Nigeria during the West Africa ebola epidemic. The knowledge of the virus via the media prompted the nation to be vigilant and helped in containing the disease. Also, the media helps vehicle users to avoid traffic through its traffic related programs.

Furthermore, the media helps in making people aware of their Fundamental Human Rights as enshrined in various constitutions and International laws and suggest ways and means by which they can solve their problems and thus empowering people to protect their rights. The media in its role of communication between the state and the public, it also plays an effective role of making the authorities aware of their duties. 

The media influences public opinion by setting a program for public discourse and when the issue of Human Rights is frequently raised, it will certainly draw people’s attention and Human Rights is Promoted. When issues are covered by the media as often as possible, the public will take them to be important.  Political Platform by Ray Power F.M is one good example for the coverage of Human Rights where public opinions are shared.

Media of Mass Communication

Mass communication, as a process, describes the production of messages for transmission to a mass, anonymous and heterogeneous audience. One of the best known traditional functions of the mass media is to foster education. The mass media aid both the formal and informal education, ultimate instruments for national development (Sobowale, 2007). The media of mass communication can be broadly classified into two.  They are print media and electronic media. 

Electronic Media
Electronic media are media that use electronics or electromechanical means for the audience to access the content. This is in contrast to static media (mainly print media), which today are most often created digitally, but do not require electronics to be accessed by the end user in the printed form. The primary electronic media sources familiar to the general public are video recordings, audio recordings, multimedia presentations, slide presentations, CD-ROM and online content. Most new media are in the form of digital media. However, electronic media may be in either analogue electronics data or digital electronic data format.

Although the term is usually associated with content recorded on a storage medium, recordings are not required for live broadcasting and online networking.

Any equipment used in the electronic communication process (e.g. television, radio, telephone, game console, handheld device) may also be considered electronic media.

Electronic Media Relations

Electronic media relations or publicity is a powerful tool for influencing and changing behaviour. It provides critical, third-party endorsement for a product, service, issue or organization. As opposed to more direct forms of communications, such as advertising or direct marketing, communicating through a journalist provides valuable and sought-after credibility that other forms of communications cannot match.

The goal of electronic media relations is to establish and maintain solid and ethical relationships with media for accurate, balanced, timely information release. It comprises liaising directly with the people creating news. Hence, the ultimate target is to enhance the positive coverage in media without shelling out money for it directly via advertising.

Unlike in the past, the media of today are generally global in ideas, reach and impact whether they are the transnational media corporation or carefree blogger. The globalized idea emerged as a result of the increasing cheaper access of the audience to the Internet which agglomerates variegated media forms which are print, broadcast and New Media (Omojola, 2007).

A Brief on Broadcasting in Nigeria 

The Nigerian broadcast industry is one of the most virile in Africa today having started with the relaying of signals from the British Empire service from Daventry, England in 1932. Radio came on stream in 1936 when signals from the British Broadcasting Corporation, BBC were received in few homes through redistribution services. This services were later extended to other parts of the several regions that later came to be known as Nigeria through the Nigerian Broadcasting Corporation, NBC. Television began just in the same way radio did. While radio was started by the federal government however, television broadcasting was pioneered by the former western region in 1959, a year before the nation attained political independence. It is worthy of note to state that the 1960 constitution made government a monopoly owner of radio and television, a situation, which continued until 1992 when broadcasting was deregulated in Nigeria through decree 38. Radio and television are potential catalysts of development in any social setting. The ability of radio to reach millions simultaneously, the unique attribute of television to present messages pictorially, recommend them as veritable tools for political development. Since they are tools, they can be used to achieve both positive as well as negative ends depending on their users.
Constitutional Role Of The Media(Perspective Of The Electronic Media)

In Nigeria, the broadcast media impose on themselves the general roles expected of a virile press. However, the constitution in broader terms bestows on the media the duty “to… uphold the responsibility and accountability of the government to the people.” This responsibility therefore demands of the media to play a major role in the socio-political development of Nigeria.

Incursion and Perpetuation of Dictatorial Governments 

The Nigerian electronic media have over the years been the major instrument of military regimes in the Nigerian body-politic. The coverage of coup broadcast and such events as the million-man match, organized by the defunct Youth Earnestly Ask Abacha. (YEAA) only succeeded in abusing the political psyche of the citizenry of Nigeria. Although it may be argued that these activities were carried out under the use of force by the military, the fact remains that the media practitioners still have options at such times. An example here is the broadcaster who walked out on air in protest of conscience - numbing news bulletin he was given to read. To be sure, the NTA as a station had little or no choice in covering these events, but the discredit still goes to it for this ignominious duty.

Monitoring of Government
This is the core responsibility of the electronic media in any society, yet it is the area where Nigerian broadcast media have failed the most, a factor, which may be attributed to the long monopoly of government ownership of the broadcast media. Nigerians expected some respite in this regard when the industry was deregulated in 1992, but it is doubtful if such expectations have been met.

Grassroots Appeal 

According reports by Akin Mabogunje (1991), 70% of Nigerians live in the rural areas and 95% of them are illiterates. This indicates that the rural areas are vital in the political life of the nation and as such should attract more coverage in terms of programming and linkage with the cities.

Closely linked with this is the need for information and enlightenment of the people by the broadcast media. Disregard for this has over the years led to the deception of the grassroots dwellers by unpopular politicians who bribe them with salt, milk and other temporal consumables in exchange for their votes only to abandon them to their fate after they have been elected into office. The political analyst, Frantz Fannon made a point when he asserted that "the people must know where they are going and why a specific course has been embarked on. The electronic media are expected to enlighten citizens on the various parties, personalities and their programmes. Still in this regard, Lazarsfeld and Merton (1951) cited by Domatob, (1989) submitted that "in mass communication, this function of public exposure is institutionalized in the mass media... radio and television expose fairly well-known deviation of public view, and as a rule, this exposure forces some degree of public action against what have been privately tolerated.

Coverage of Ethnic Conflicts

In the 48 years of Nigeria's chequered existence, we have seen scores of ethnic problems which have led to the loss of many lives and property. Ethnic crises do not mushroom overnight. They develop over time before looming large into unmanageable proportions. It takes a proper use of the instrumentation of conflict management through the electronic media to resolve some of these crises. Communication is so vital to this process that the media have sometimes been referred to as the "Third Force" in ethnic conflict resolution but the broadcast media in Nigeria have not been careful enough in its coverage of these crises with a view to stemming or totally averting them. An example here is the 1999 Kaduna crisis, which triggered a revenge in the South-East when the broadcast media brought the gory details to the affected families.

Pirate Radio:

Illegal broadcasting as a major threat to the Nigerian corporate existence was first experienced during the civil war (1967-70). The Ojukwu-led Biafran government had set up a virile radio station as part of its propaganda machinery. This to some extent stretched the war for the period that it lasted. In the 70s, a phoney radio station sprang up at Mbaise, Imo state. Christened Radio Mbaise, the station was later discovered to have been the product of the creativity of a young Nigerian. The more recent cases are the emergence of Democratic Independent Radio (DIR) and Radio Freedom Frequency (Later re-christened Radio Kudirat). The uses of pirate or propaganda stations of these sorts have had their positive and negative effects on the political development of Nigeria. While it prolonged the hardship of civil strife during the war as noted above, it hastened the exit of the military from the Nigerian political scene.

Institutional Development 

It is difficult to achieve political development without an adequate development of the various institutions and units that make up the system. Such institutions as the Family, the Traditional political institutions, the cultural institutions etc, combine to exert a positive influence on the political development of the nation. These institutions unfortunately are the most neglected by the media to the advantage of foreign institutions, values and cultures, which have been imposed on the nation over time. Such programmes as Village headmaster, which reminded us of the relics of our traditional institutions, have given way to an avalanche of soaps from the Western nations. Not even FESTAC 77 on which millions of dollar was expended was able to salvage the situation. Closely related to this is the development of the Women political class for their rightful place in the political landscape of the nation. To get the feminine gender into the mainstream of the nation's political arena is a task that the broadcast media can achieve more easily than other media of communication. Aside from Crystal, on NT A, Petticoat World on EKO FM, there are few other programmes that directly affect women and their cause in the political development of Nigeria.

Political Coverage and Programming

The media owe to their large audiences the duty of informing them on developments in the political arena. However, when the media tilt their support in favour of certain players at the expense of others, they lead the audience into a state of uncertainty. Political coverage according to the National Broadcasting Commission should be carried out in accordance with the, dictates of extant rules. Section 7. 8. 2 of the code states that "In the interest of fairness and balance, and to prevent the monetization of political broadcast, any form of commercialization of political news or coverage is forbidden". Section 4. 4.7. implores broadcast stations "to produce and report the activities in the political arena in news and programmes, and such production shall be objective and fair" A close observation of the role of the broadcast media especially in the extensive transition to civil rule of the military in the nearly sixteen years prior to the present civil rule attests to a large scale violation of such regulations of the NEC as laid down above. A case in point here is the nearly 24 hours coverage of the PDP primary election by the African Independent Television, AIT, while AD and APP had little or no attention, an event which observers believed would not have been possible without adequate payment for the airtime by PDP. In this regard, National Broadcasting Commission states "any political coverage based on mere ability to pay denies other contenders a level playing field, short-changes the electorates and offends the principles of social justice." Fairness in airtime allocation to various political groups will enhance political growth and development as well as sustain public confidence in the broadcast media. The broadcast media have also lent themselves as instruments of oppression, victimization and persecution in the hands of Machiavellian leaders in the past. An example here is the stage- managed embarrassment of Tai Solarin on air by NTA in 1992, after he relinquished his position as Peoples Bank Chairman. The event was purportedly on the instructions of the then president Ibrahim Babangida. Another relevant instance was the campaign mounted by NTA in 1994 to compel late Chief M. K. O. Abiola to renounce his June 12 mandate. Just before he was incarcerated by the Abacha regime, NTA had embarked on an image-smearing campaign of Abiola. In a particular instance, the station used the technique of tape splicing and editing to join two separate statements of Abiola to seem like he said if he was not sworn into power what was happening in Liberia and Mogadishu would be child’s play to what will happen in Nigeria. This was the message NTA was advertising intermittently and it succeeded in creating the public feeling that Abiola said he would turn Nigeria into a war theatre if he was not sworn in as president. This singular unprofessional act by the NTA led to the mass exodus of people from Lagos during which some of them lost their lives and property. Yet another is the incident at NTA Enugu in July 1983 when a news anchorman walked out on air in the full glare of the viewers in protest of “false information” which he had been given to read as a news bulletin. The Sunday Concord in Uche (1989:70) describes the incident thus:

An NTA newscaster caused a major "air wave shock" on Thursday evening when he announced his resignation shortly after he had been cued on screen to read the 7.00 p.m. news bulletin. Mr. Chuma Edozie, who had been primed to read the bulletin, scanned the scripts and discovered that one of the stories contained "false information" He immediately threw down the bulletin and let loose in the full glare of viewers: "I am fed up with this false information. I hereby tender my resignation. I can't continue with this stuff; no, no, no, I am fed up" he screamed, and walked out on camera in apparent disgust. Completely taken unawares by Mr. Edozie's reaction to the bulletin, the studio hands were all said to have been thrown into a state of confusion. As a result, viewers had to stare at blank television screens as the station went off air for about 10 minutes. A senior broadcaster, Mr. Chike Ubaka, was hurriedly called in to read the news bulletin abandoned by Mr. Edozie.

The above scenario vividly paints the picture of how low the media went during the military regimes in Nigeria. It was an era of lies, misrepresentations and falsehoods. The print press equally had its own contribution to this problem at this period. Ibelema (2003), commenting on the state of the press at this time states that he “…first realized the extents of the press’s credibility problems in 1995, when he was repeatedly asked by acquaintances who saw him carrying stacks of various Nigerian newspapers and magazines “ Why are you reading those lies?” Remarking on this dramatic episode, Uche, (1989:71) observes, "The seeming implication of this episode is that news lost its values and credibility as it became an instrument of insult and falsehood to be used against one's political opponents. That was the sad story of television broadcasting in the country during the second Republic".
Perspectives of Electronic Mass Media Coverage of Political Issues in Nigeria
During the first republic, there were mixed party and non-party media, government won and controlled media, political party newspaper and the press of private ownership. On this was concerned between 1960-1966. The impact of ownership on this was largely reflected in their coverage of national issues of permanent importance, such as the census, election campaigns regional crisis ethnics and group among others. All the media provide the remarkable examples of overzealous, irresponsible partisanship and recklessness. The seed of mutual distinct, inning battles and mending confrontation between regional media and federal media on one hand and between the different regional media and political party newspaper on the other hand, all of which were sown during the colonial, independence and first republic periods, the census crises was of crucial important in the sequence of political crises that beguiled the first republic. It sparked a bitter inter-ethnic feud and polarized the political leadership long ethnic – regional frontlines. If not only set stage for controversial 1964 federal elections and the attendant constitutional statement but also contributed to the violent collapse of the first republic, various regional government use their media to attack one another. 

The northern regions government had condemned the Ibo saying they inflated their population by fleeing during census band then returned to the north to continue to shrine and affluenting in the north. The eastern government owned media in return described the Northern people congress (NPC) leaders as “Childish”. It went further to say that they could not afford a breakup of the republic because they had nothing to eat, little education, their act of governance, primitive way of life and had no access to life. The military according to Olayiwola (1999) held behind that unrestricted circulation of newspaper and other media broadcast would constitute a danger to their government, hence they promulgated all kinds of decreed to gag the media. This decree however did not stop the media from commenting on many of the wrongs done by the military government one can rightly say that the media played an initial role in preparing the grounds for removing wrong government through reporting views of the government opposing and showing its own dissatisfaction The Babangida regime also promulgated many decrees to curb political coverage of events by the media. Despite the administration attempt to wear a human face, Journalist were imprisoned, and newspapers & magazines were prescribed. Olayiwola (1991) went further to note that during the sectional republic after the politician who won the elections had been sworn in, ruling political parties at the federal state levels took over the ownership and control of the print & electronic media under their jurisdictions, according to him the situation helped in the intensification of old ethnics antagonism and the atmosphere of political communication seethed with bitter rivalry and enmity. The media became completely immersed in partisan politics and was in new position to prepare the people. For the challenges of the new presidential system of government. The media openly supported one political party against another. The partisan political party against another. The partisan political coronation of the media incapacitated and prevented them from performing their functions of educating, informing& entertaining the public. This was one of the factors that contributed to the fall of the second republic in December, 1983. By the time the 1983 election campaigns began, it was difficult to distinguish between the ruling political parties and mass media under them. There were allegations that many mass media practitioners during this period were bought, some analyzed issues and event from the point of view of the political mentors, some reported press conference they never attended, some reported press release that were never issued. These and many others led to the collapse of the second republic and eventually the military intervened again, of course, the military government that followed also had their pit fall from terrible hands of pen professional as this event eventually led to civilian government in 1999. Meanwhile, the role of media coverage of several elections since 1999 up till date cannot be over emphasized. The electioneering process has witnessed both sides of a coin of the mass media coverage from the pre-election period to post-election period. The government owned media has been playing script of their owners while the privately owned are not fairing in their operations. All what is witnessed is now that state-owned media are not giving coverage to election campaigns of opposition candidates and also their jingles are not heard on their stations.

Electronic Mass Media as a Key Players in the Democratic Process. 

The electronic media perform a crucial role in the democratic process. According to Gureutich and Blumler (1977), the electronic media possess enormous powers and their power comes from three sources structural, Psychological and normative.

According to them, the structural root of the power of the electronic mass media “springs from their unique capacity to deliver to the politician an audience, which in size and composition is unavailable to him by any other means”.

The psychological root of the media power stems from the relationship of credibility and trust that different media organizations have succeeded in developing Clbelt to different degree with members of their audience. Gureuitch and Blumer (1977) assert that “it is the combined influence of these structural and psychological sources of strength that enable the media to interpose themselves between politicians and the audience and to “Intervene” in other political processes as well”. This interposition, according to them is expressed in the way in which the mass media are capable of restructuring the timing and character of political events conventions, demonstrations, leader, appearances etc.) defining crisis situations to which politicians are obliged to react, requiring comment on issues that media personnel have emphasized as important, injecting new personalities into the political dialogue (such as television interviews) and stimulating the growth of new communication agencies (such as public relations firms, opinion poll agencies and political advertising and campaign management Specialist).

In the other hand, the normative root of media power stems from the respect that is accorded in competitive democracies to such tenants of liberal philosophy as freedom of expression and the need for specialized organs to safeguard citizens against possible abuses of political authority from the foregoing, the mass media occupy strategic place in the policy. Besley and Burgess (2002), emphasize that a free or non-captured media can affect political outcomes through three routes namely; sorting, discipline and concerns, to deliver affective service meeting real human needs, and also, in democracies to maximize popular.

electoral support to be returned to office. Information in the political market place comes from two primary sources. Personal interactions which commonly included formal face to face political conversations. Friends, family & colleagues, traditional campaign rallies, community forums and grass roots meetings. Therefore information resources remain important, especially for election campaigns in poorer democracies, and the growth of email and online discussion groups may revive the importance of personal political communications. But these channels have been supplemented in modern campaigns by the mass media, including the printed press (newspapers and magazines), electronic broadcasts (radio and television news), and also more recently the bundle of technologies associated with the internet (including political websites). The rise of the internet may be a particularly important development for the process of democratization, due to its potential for interactive, horizontal linkages, breaking down the traditional boundaries of space and time, and facilitating oppositional voices, new social movement,, and transnational advocacy networks, despite the highly uneven distribution of these technologies around the globe. Free press serves to strengthen the process of democratization and human development in their watchdog role, where the channels of mass communications function to promote government transparency and public scrutiny of those in authority, highlighting policy failures, maladministration by public officials, and corruption in the judiciary and scandals in the corporate sector. Investigative journalism can open the governments‟ record to external scrutiny and critical evolution, and hold authorities accountable for their actions, whether public sector institutions, non- profit organizations or private companies. Moreover, a free press can provide a public sphere, mediating between citizens and the states facilitating informed debate about the major issues of the day. If the channels of communication reflect the social and cultural diversity within each society, in a fair and impartial balances then multiple interest and voices are heard in public deliberation. The role is particularly important during political campaigns. Fair access to the airwaves by opposition parties, a candidate and opposition group is critical for competitive free and fair elections.

 Image and the concerns for Nigeria’s Image Integrity

Image is defined as the creation of man arising from his perception of people and things. This perception is also a product of where the perception sojourns (Lasisi, 2011). However, public image is not a topic neither in practice of politics nor research  field, image building and transformation truly dominate politic of nations both at home and abroad, this trend is described as image intensive sector (Rein,Kotler and Stoller, 1987). Nonetheless, internal and external behavioural activities, actions and attitudes of a particular country’s citizenry and growing demand for institutional transparency induce the necessity for reassessing the concept of image and image creating with much emphasis on sustainable image  and reputation. Moreover, reputation plays even more fundamental role in the propagation of a country political image than in commerce (Panagopoulos, 2006).

According to the scholars, creating public image and managing reputation is usually an harculean tasks that need to be handled collectively with those at the realm of power. Despite the mentioned acknowledgment of the great impact of image  and public reputation for a country growth and institutional success, there exist confusion in conceptualizing public image and the discussions about potential abilities to manage this phenomenon remains a thing of  concern. Moreover, the question of image and reputation drivers, that is , factors that make impact on creating, shaping and sustaining desirable image and positive reputation are open for researchers and practitioners in politics, business and governmental organizations for holistic solutions. Considering the multi-dimentional nature of image, the concept is today much more than impression or construct created by graphic design or advertising rather its sustainability must be emphasized(Gray&Balmer,2003).Gee(2000),identifies self presentation to public, building credible relationship with public, media and external world as most important factors that make an impact on a country’s external and internal image.

Gee (2000) presents four levels of image structure - image fundamental, internal image, external image and intangible image- respectively. Image fundamental includes individual or nation’s principles, philosophy, objects and standard for practice. Based on this, image strategies are to bee created and implemented. Internal image relates to organizing, planning, performance, internal politics and actions of leaders towards the citizenry through programmes for encouraging citizens loyalty and trust.the external image deals with the ability of an individual or nation to earn credibility from the external world. Intangible image includes an individual or nation’s physical, emotional, cultural, educational and motivational attitudes. Jacson (2004) opines that traditional attitude towards image is no more valid in the global and dynamic world. He observed that globalization, sophistication of society, fast information flows and internet encouraged focusing on a concept of sustainable image.

Nigeria’s Image and the Voice Of Nigeria

The main purpose of Nigeria’s external broadcasting is to disseminate information about our culture and socio-political situations to foreign lands so that peoples of those lands can comprehend and therefore, appreciate Nigerians culture. In addition, external broadcasting enables Nigerian government to send out the correct information about social, economic and especially political happenings in the country so that distortions in the nations image held by the world can be corrected. In the same vein, people outside Nigeria shores can perceive the country the way she is or the way Nigerians would want the outsiders to see their country(Justing, 1994).

Due to the issue of the endemic problems of jaundiced news coverage of Nigeria and Africa by extension, provides the establishment of Nigeria’s external media to correct dominance one-way flow of information from the developed to the developing countries such as Nigeria, which has resulted in a biased news coverage of events and issues.  In a bid to rectify the imbalance, the Federal Government under the leadership of general Ibrahim Badamasi Babangida promulgated the ‘The Voice Of Nigeria’ Decree No 15 of 1991. Since its establishment, VON has demonstrated leadership in the propagation of Nigeria’s  culture, values and originality that will not only advance  the cause of  our national interests but that of Africans.

Voice of Nigeria has, in its capacity reflects Nigeria as one indivisible nation with its socio-cultural pluralism as a fundamental source of strength, dynamic nation with vigorous and vibrant people and productively diversified market. The corporation is tirelessly fighting the gross untruths and deliberate misconceptions emanating  from the foreign broadcasters. In supporting the aforementioned functions, an ex Minister of Information, Federal Republic of Nigeria, Professor Jerry Gana (1994) noted that “this is what Voice Of Nigeria  has been doing  adequately in the last four years the government of Nigeria has, therefore, had no regret in establishing VON instead, it commend VON highly for a difficult job well done”(p. 4).

In order to package, articulate and disseminate news about Nigeria, VON embarked on the following laudable programmes to present Nigeria the way she is and scramble to revamp the dilapidated image. Africa Hour is a Saturday programme and it is a comedian is a continental news fare that comes on air at 4.30pm and 9pm (Nigerian time). The idea is to offer an African perspective on current issues. A situation in which coverage of African issues becomes the specialty of non-African electronic media is unacceptable. And there are aspects of African issues that industrialized nations ignored as they are not sufficiently sensitized to them. AFRICA HOUR contains news, reports, Nigerian media commentaries on African issues, sports, arts, and culture. The Developing World is a 30minutes programme on air on Tuesday 7pm and on Thursday 4pm (Nigerian time). Since there are issues of common concern to non-industrialized countries and those that are not to the industrialized nations, the programme addresses fundamental issues which Nigeria’s international listeners  need for balancing perspective. In The News is a Sunday 4.30pm and 9pm, Nigerian time) programme in which an expert is interviewed on an issue of current importance. It exposes expertise, treat matters in-depth and offers significant insight. From The Nigerian News Weeklies, With the qualitative increases in the Nigerian News Magazine market and the ability of these Newsweeklies to capture the mood of Nigerians on topics of international concerns. This programme was introduced as an added avenue for ventilation of official position on matters of international interest. It deals with about half- a- dozen news magazine on weekend morning. Vonscope is a 30 minutes news magazine programme which comes on air at commentaries/ analysis, today’s event short, interview, Press Review and sports. It prepares the international listeners for the day on which it is embarking and it often break news. 60 Minutes  is a hour long news magazine programme at 4.30 pm and 9pm (Nigerian time). It covers the day stories and offers background and perspectives. Besides news, there are interviews, Reports, Analysis, Economic coverage and sports. 

VON Reporter’s Diary: The programme gives news staff who travel within and outside Nigeria the platform to informally link up with international listeners and let them into aspects directly or indirectly related to Nigeria. 

Who are the Nigerians: This programme is packaged to portray Nigerians as people of potentials with high sense of political, social and economic direction. In this programme, the nation is demonstrated to be a leader nation not only in Africa but also in third world countries. 

Youth Forum: Youth forum is programme is meant to assure Nigerians especially youths that things are working and that their future is bright irrespective of external world castigation. 

In Perspective: The idea behind this programme is to keep the external world informed about their deficient about the true picture of events in Nigeria and that Nigerians are the only valid people that can present the true realities of their situations. Similarly, other programmes such as listeners Letters, Builders of Africa, Nigerian Scenes, Wheel of Progress, African Safari, Flash Backs,  Nigerian Popular Music and World of Arts where Nigerian cultures , customs and tradition are entrenched, polished and showcased.

Therefore, Voice of Nigeria, at all times reflects Nigeria as one indivisible and dynamic nation with vigorous and vibrant people. Finally the corporation presents issues and news that projects hopes and inspirations within the basic values of pluralism democracy and integration.

Electronic Media Relations and National Image

Most government officials, especially in poorer countries, are inexperienced in the ways of the media. Their training is usually political sciences or economics: most will have little direct experience of the private sector, and will know nothing of the arcana of advertising, public relations, media sales and brand management.

It is not just the innocence or inexperience of the government officials but the reality is that it is enormously difficult for any government during its normal term of office to produce any measurable impact on their nation’s international reputation such things can take generations to shift and the temptation to spend a lot of money on something as appealing, as tangible, as modern and as uplifting as an international advertising campaign is a strong temptation indeed. Producing and measuring real outcomes is terribly hard, especially in the short term; but producing and measuring outputs is child’s play.

The unrestricted manners through which the Nigerian state acquire land and exploit its content betray its failure to recognise that the land and its resources constitute common resources (Olaolu, 2012). None of this is helped by the fact that the multilateral institutions, development agencies, rich country governments and NGOs, in their effort to appear up-to-date and innovative in their approaches to capacity building, poverty reduction and economic competitiveness, will, more and more often, enthusiastically endorse these media-based interpretations of ‘nation branding’ in developing countries.

What is abundantly clear is that governments, especially in the developing world, need to understand these matters better, and need to take more control over their relationships with the international media: how they use it and how it uses them.

Role of The General Media in Nation Building

In any democratic country the media plays a vital role in creating, moulding and reflecting public opinion. Over the years the media became so powerful that it soon acquired the status of "Fourth Estate" as it was aptly described by the British politician Edmund Burke. It also became so indispensable for the democratic functioning that Thomas Jefferson who was also the third US president (1801-1809) said, "were it left to me to decide whether we should have a government without newspapers or newspapers without a government, I should not hesitate for a moment to prefer the latter". For the same reason our first Prime Minister, Jawaharlal Nehru declared "I would rather have a completely free press with all the danger involved in the wrong use of that freedom, than a suppressed or regulated press". In fact, the media touches almost every aspect of our public life. Media plays a very important and crucial role in enlightening and educating the people. The media can aid public involvement through advocating issue and transferring knowledge, skills and technologies to the people. Awareness about various rural development programmes, propagation of family planning could be spread by using the media. It made farmers aware of the new and improved methods of agriculture and protection of the crops. Media plays very emphatic role in awakening people against many evils prevailed in the society like child marriage, killing of female unborn child, the evil practice of child labour etc. Through educational programmes, it can cover many students in a single platform. The University Grants Commission telecasts educational programmes benefiting the school and college students all over India. Media can ignite scientific temper among the students for development of science. The Government can use the media more effectively to make it an instrument of social change. Media has exposed a number of corrupt practices, hidden deals, thus putting a check on the cancer in the form of corruption in the society. The various news channels keep the vigilant citizens updated. They organize debates and group discussions about the current political issues in order to enlighten the people about the democratic process. Media serves as a bridge between the government and the people. The government's policies and actions are conveyed to the people, and the latter's views are forcefully expressed to make the authorities aware of the public feelings. It makes the policy makers aware of the wrongs that may otherwise escape attention. During the election period, the media can play very important role by publishing the biodata of the candidates, which makes the general public aware about the candidates, to whom they are planning to vote. An impartial and fearless media is the basic requirement for the success of democracy.

Now-a-days media has become so powerful that it is in a position to make or break governments. It is usually conceded that John F. Kennedy might never have been the American President, were it not for his brilliant performance on television. The same is true about Barak Obama who led his Democratic Party to victory because of the dynamic confidence he projected over the internet. Heavy media emphasis on news about excess of Emergency brought about a change in the government in India. Even a powerful President like Richard Nixon was forced to leave the White House due to the exposure by media in the notorious Watergate scandal. The media has a distinctive role to play in bringing communal harmony which in turn will preserve the secular fabric of a democratic country. It also serves to highlight those issues which violate human rights. Media has led to the promotion of business through advertisements. The telecasting of latest updates about techniques of economy management are providing fruitful to trade and commerce. In the present era of IT Revolution, globalization and liberalization, the advent of internet and e-mail, has shrunken the globe to such an extent that the world can now be called a 'global village'. Media is helping global culture to be evolved. Through T.V. we journey across the globe in instants, see the people, their way of living, their fashion and tastes with out own eyes. Thus emerging on the horizon the concept of the global village. Two serious issues confront the media. First, the media is ushering in a cultural revolution, which is threatening the social and cultural integrity of the nation. The vulgarity displayed in the advertisements, the serials and the music videos should be checked because they reach the audience directly in home. The perverse depiction of women as glamorous props and objects of titillation and portrayal of rape as an exciting and adventurous act is considered in no small way to be responsible for the increasing atrocities against women. The present day goondaism, falling in love affairs by college and school boys and girls, opting revealing dress by the girls are some of the perverse effects of the present day movies. These are something which the media has to guard against. Second, there is an increasing tendency in a section of media to project trivial things in life, fashions of the rich and the over privileged, and to aggressively advertise a consumerist lifestyle beyond the reach of the majority. This happen to the exclusion of the attention paid to the problems of the masses, there sufferings and aspirations. A re-look at the role of the fourth-estate is the need of the hour. The media should work towards stories that generate confidence about creative potential of the grassroots. The media should be a partner in national development. One may conclude that despite these aberrations, the media does play a role in nation building. The owners and managers of the media must realize their responsibility towards society and aim to provide information that is clean, transparent and reliable. There are many things that are wrong with the society, and the media should engage itself in the betterment of society and the nation as a whole. By addressing itself to the needs of the people, it can strengthen the very root of democracy.

2.2 THEORETICAL FRAMEWORK

his study is anchored on Agenda Setting Theory.

Agenda Setting Theory

As cited in Anaeto, Onabajo and Osifeso (2008), the theory was propounded by Maxwell McCombs and Donald L. Shaw in 1972/1973 with following assumptions:
The mass media, such as the press, do not reflect social reality because news is filtered, chosen and shaped by newsroom staff broadcasters.

People get their news from limited source because people do not pay attention to all outlets; thus they rest on the mass media.

Few media agenda which were chosen by the professional gatekeepers, lead people to perceive given issues as important.

The agenda setting theory explains that the media has the ability to transfer salience issues through their news agenda so the public agenda can form their understanding of salience issues. The agenda setting theory proposes that the fact which people know about public issue tend to be those which the mass media present to them. Also, significance which they ascribe to the same issues tends to be proportionate to the amount of attention given to the same issues in the media.

Comment on the theory: Agenda-setting studies typically show variability in the correlation between media and public agenda. To explain differences in the correlation, McCombs and colleagues created the concept of need for orientation, which describes individual differences in the desire for orienting cues and background information (McCombs, 2005). Two concepts: relevance and uncertainty, define an individual's need for orientation. Relevance suggests that an individual will not seek news media information if an issue is not personally relevant. Hence, if relevance is low, people will feel the need for less orientation (Weaver, 1977). 

There are many issues in our country that are just not relevant to people, because they do not affect us. Many news organizations attempt to frame issues in a way that attempts to make them relevant to its audiences. This is their way of keeping their viewership/readership high. "Level of uncertainty is the second defining condition of need for orientation. Frequently, individuals already have all the information that they desire about a topic (McCombs, 2005). Their degree of uncertainty is low. When issues are of high personal relevance and uncertainty low, the need to monitor any changes in those issues will be present and there will be a moderate the need for orientation. If at any point in time viewers/readers have high relevance and high uncertainty about any type of issue/event/election campaign there was a high need for orientation (Perloff, 1985).

Weaver David (1977) adapted the concept of individual’s need for orientation defined regarding relevance and uncertainty. Research done by Weaver in 1977 suggested that individuals vary on their need for orientation. Need for orientation is a combination of the individual’s interest in the topic and uncertainty about the issue. The higher levels of interest and uncertainty produce higher levels of need for orientation. So the individual would be considerably likely to be influenced by the media stories (psychological aspect of theory). Schonbach and Weaver (1985) focused on need for orientation showed the strongest agenda-setting effects at a moderate need for orientation (under conditions of low interest and high uncertainty). 

As agenda-setting theory has been developed, scholars pointed out attributes that describe the object. Each of the objects on an agenda has a lot of attributes containing cognitive components such as information that describes characteristics of the object, and an affective component including tones (positive, negative, neutral) of the characteristics on agenda. The agenda setting theory and the second level of agenda setting, framing, are both relevant and similar in demonstrating how society is influenced by media, but they describe a different process of influence (Balmas & Sheafer, 2010).

According to Balmas & Sheafer (2010), the theory can also be applied to commercial advertising, business news and corporate reputation, business influence on federal policy, legal systems, trials, roles of social groups, audience control, public opinion, and public relations.

Agenda-setting in business communication. The central theoretical idea of agenda-setting theory fits well in the world of business communication as well as political communication setting. 

Agenda-setting in advertising. Ghorpade demonstrated media’s agenda-setting can go beyond the transfer of silence to the effect of intended behavior and is thus relevant to advertising. 

Agenda-setting in interpersonal communication. Although agenda-setting theory is related to mass communication theory, it can be applied to interpersonal communication as well. 

Agenda-setting in crime. Agenda-setting can be connected to cultivation theory. Lowry et al. conducted a longitudinal study and revealed that network TV news covering crimes often made the public not only concentrate on criminal cases but also tremble with fear. 

Agenda-setting in health communication. Ogata Jones, Denham and Springston (2006) studied the mass and interpersonal communication on breast cancer screening practice and found that mass media is essential in setting an agenda for proactive health behaviors.
2.3 CHAPTER SUMMARY

In this review the researcher has sampled the opinions and views of several authors and scholars on the concept of mass media, electronic media roles of mass media, and media of mass communication. The works of scholars who conducted empirical studies have been reviewed also. The chapter has made clear the electronic media relations, constitutional role of the media(perspective of the electronic media), and perspectives of electronic mass media coverage of political issues in Nigeria. In this chapter also, the researcher has been able to review some literature on electronic mass media as a key players in the democratic process, image and the concerns for Nigeria’s image integrity, electronic media relations and national image etc. This chapter is thus fulfilled the conceptual, theoretical and empirical requirements.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1
INTRODUCTION

In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.
3.2
RESEARCH DESIGN

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e., mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.
3.3
POPULATION OF THE STUDY

According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 

This study was carried out to examines the role of electronic media in national image building using Channels Television, Lagos State, Nigeria as case study .Hence, the population of this study comprises of the viewers of Channels Television, Lagos State, Nigeria. 
3.4
SAMPLE SIZE DETERMINATION

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.5
SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE

According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.
In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of all the population of viewers of Channels Television, Lagos State, the researcher conveniently selected 171 participants as the sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.6 
RESEARCH INSTRUMENT AND ADMINISTRATION

The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.7
METHOD OF DATA COLLECTION

Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.8
METHOD OF DATA ANALYSIS

The responses were analyzed using the frequency tables, which provided answers to the research questions. While the hypotheses were tested using Chi-square Statistical  tool SPSS v23.
3.9
VALIDITY OF THE STUDY

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.10
RELIABILITY OF THE STUDY

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.

3.11
ETHICAL CONSIDERATION

he study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

INTRODUCTION

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of two hundred (200) questionnaires were administered to respondents of which one hundred and forty one (141) were returned and validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of  141 was validated for the analysis.

4.2
DATA PRESENTATION

The table below shows the summary of the survey. A sample of 200 was calculated for this study. A total of 141 responses were received and validated. For this study a total of 141 was used for the analysis.

Table 4.1: Distribution of Questionnaire

	Questionnaire 
	Frequency
	Percentage 

	Sample size
	200
	100

	Received  
	141
	71

	Validated
	141
	71


Source: Field Survey, 2021
Table 4.2: Demographic data of respondents

	Demographic information
	Frequency
	percent

	Gender
	
	

	Male
	89
	67%

	Female
	52
	33%

	Age
	
	

	20-30
	25
	10%

	30-40
	48
	45%

	41-50
	43
	35%

	51+
	25
	10%

	Education
	
	

	Basic Education
	12
	16%

	Secondary Education
	49
	30%

	Tertiary Education
	81
	54%

	Marital Status
	
	

	Single
	27
	34%

	Married
	86
	52%

	Separated
	00
	6%

	Divorced
	08
	08%

	Widowed
	20
	0%


Source: Field Survey, 2021
TEST OF HYPOTHESES

H01: News broadcast through electronic media have not been bias-free.

H02: The news broadcast through electronic media is not always been influenced by the government.

H03: There has not been transparency in electronic media broadcast in Nigeria.

Hypothesis One 

Table 4.3: News broadcast through electronic media have not been bias-free.

	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	51
	47
	4
	16
	0.3

	No
	47
	47
	0
	0
	0

	Undecided
	43
	47
	-4
	16
	0.3

	Total
	141
	141
	
	
	0.6


Source: Extract from Contingency Table




Degree of freedom = (r-1) (c-1)






(3-1) (2-1)






(2)  (1)






 = 2

At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.

Findings

The calculated X2 = 0.6 and is less than the table value of X2 at 0.05 significant level which is 5.991.
Decision

Since the X2 calculated value is less than the critical table value that is 0.6 is less than 5.991, the alternative hypothesis is rejected and the null hypothesis which states that news broadcast through electronic media have not been bias-free  is accepted.

Hypothesis Two

Table 4.4:The news broadcast through electronic media is not always been influenced by the government.
	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	75
	47
	28
	784
	16.68

	No
	26
	47
	-21
	441
	9.4

	Undecided
	40
	47
	-7
	49
	1.0

	Total
	141
	141
	
	
	27.08


Source: Extract from Contingency Table




Degree of freedom = (r-1) (c-1)






(3-1) (2-1)






(2)  (1)






 = 2

At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.

Findings

The calculated X2 = 27.08 and is greater than the table  value of X2 at 0.05 significant level which is 5.991.
Decision

Since the X2 calculated value is greater than the critical table value that is 27.08 is greater than 5.991, the Null hypothesis is rejected and the alternative hypothesis which states that the news broadcast through electronic media has always been influenced by the government is accepted.

Hypothesis Three

Table 4.5: There has not been transparency in electronic media broadcast in Nigeria.

	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	58
	47
	11
	121
	2.57

	No
	40
	47
	-7
	49
	1.1

	Undecided
	43
	47
	-4
	16
	0.3

	Total
	141
	141
	
	
	3.97


Source: Extract from Contingency Table




Degree of freedom = (r-1) (c-1)






(3-1) (2-1)






(2)  (1)






 = 2

At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.

Findings

The calculated X2 = 3.97 and is less than the table value of X2 at 0.05 significant level which is 5.991.
Decision

Since the X2 calculated value is less than the critical table value that is 3.97 is less than 5.991, the alternative hypothesis is rejected and the null hypothesis which states that there has not been transparency in electronic media broadcast in Nigeria  is accepted.

CHAPTER FIVE

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS:

5.1 Introduction

This chapter summarizes the findings on the role of electronic media in national image building using Channels Television, Lagos State, Nigeria as case study. The chapter consists of summary of the study, conclusions, and recommendations. 
5.2 Summary of the Study

In this study, our focus was on the role of electronic media in national image building using Channels Television, Lagos State, Nigeria as case study. The study is was specifically aimed to; investigate whether the news broadcast through electronic media has been bias-free, investigate whether the news broadcast through electronic media has always been influenced by the government, and investigate whether there is transparency in electronic media broadcast in Nigeria.
The study adopted the survey research design and randomly enrolled participants in the study. A total of 141 responses were validated from the enrolled participants where all respondent are viewers of Channel Tv, Lagos State.
5.3 Conclusions

In the light of the analysis carried out, the following conclusions were drawn.

News broadcast through electronic media have not been bias-free.

The news broadcast through electronic media has always been influenced by the government.

There has not been transparency in electronic media broadcast in Nigeria.

5.4 Recommendations

Based on the findings the researcher recommends;

The stakeholders in electronic media firms should maintain the standard of their operation, hence should not give room to any organization or individual to execute personal political interest. This therefore implies that the stakeholders of these of media firms must build and maintain a certain level of integrity.

Since Nigeria claims to be running a democratic system, the government and other prominent dignitaries should stick by the rules of democracy and understand that access to free, adequate, transparent, and reliable information is the sole right of the masses, hence should not by any means try to devoid for political selfies reasons.
To enable the media play their roles more adequately therefore, it is suggested that the National Broadcasting Commission and other moderating bodies review the nation’s communication policy to reflect current realities and global expectations. A national communication policy is not just an instrument for ensuring free press, flow of information and media ownership; it should also be an essential tool for social mobilization, public persuasion and socio-political development.
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(S) ON A QUESTION.

SECTION A

PERSONAL INFORMATION

Gender

Male [  ]


Female [  ]

Age 

20-30

[  ]

31-40

[  ]

41-50   [  ]
51 and above [  ]

Educational level

Basic Education 
[  ]
Secondary Education 
[  ]
Tertiary Education 
[  ]
Marital Status

Single

[  ]
Married
[  ]
Separated
[  ]
Divorced
[  ]
Widowed
[  ]
Others……………………………………………….. (please indicate)

SECTION B

Question 1: Do you listen and watch news in your home?

	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


Question 2: Do you always use electronic is accessing news?

	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


Question 3: Is the electronic media important for Nigeria’s image building?

	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


Question 4: Has the news broadcast through electronic media been bias-free?

	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


Question 5: Has the news broadcast through electronic media always been influenced by the government?

	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


Question 6: Has there been transparency in electronic media broadcast in Nigeria?

	Options
	Please Tick

	Yes
	

	No
	

	Undecided
	


