AN ASSESSMENT OF ACCOUNTING INFORMATION AND ITS ROLE IN THE MANAGEMENT OF ORGANISATION
ABSTRACT
The aim of study is to examine the “Accounting Informal on and its Roles In the management of an Organisation” The problems associating with accounting information from achieving it’s desirable goals and ways of solving such problems with particular references to the preparation and use of accounting information in which premier breweries Onitsha plant is a case study. The major instrument used in gathering information’s questionnaire. Sixty items were personally administered to fourty respondents. The percentage were used in determining the result of majority’s opinions. The major findings of the study are as follows: Firstly, that there is strong relationship between Accounting information and effective cash management. Secondly, that machine break-down contributes to lateness in presenting accounting information. Thirdly, that errors in data processing hinders accounting information from actualizing it’s desirable goals.  
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CHAPTER ONE

INTRODUCTION

1.1 BACKGROUND OF THE STUDY 

In order to make economic decisions, all corporate organizations require information. Information, according to SINHA (2002), is an integrating force that combines organizational resources into a cohesive whole, directed toward the realization of organization in such a fundamental way that it is critical that information be effectively organized and efficiently handled, which is accomplished through what has become known as management information system (MIS) (Agbon, 2009). A management information system that gives individual managers with the data they need to make decisions in their areas of responsibility (Dung, 2010). As a result, it's critical that management is kept up to date on the content and significance of pertinent data. According to Olannye and Nana (2006), the majority of managerial tasks are focused on an organization's financial element. As a result, the pre-requisite for this research, which uses Premier Breweries Plc, Onitsha as a case study, is awareness of the substance and commercial value of accounting information.

Onitsha's Premier Breweries Plc was founded on January 23, 1976. It became a public Limited Liability Company (Plc) on October 19, 1992, which means it is now traded on the stock exchange market. Premier Breweries Plc makes Premier Larger Beer and Premier Multi-Malt. Finance and planning, sales and marketing, quality control, production, and administration are the sections that make up the organization. The finance and planning division is separated into four sections: financial accounting, Treasury, data processing, and payroll. Each of these parts is written by a professional accountant (Oyerinde, 2009).

1.2 STATEMENT OF PROBLEM

The topic of this research project is "Accounting Information and Its Roles in Organizational Management." It focuses on the issues and challenges that prevent accounting information from attaining its desired outcomes. Poor personnel quality, unsigned accounting information channel, late accounting information delivery, machine breakdown, nonchallant attitude of financial managers toward some aspects of financial management, administrative problem, and lack of use of some information by top management are among the issues (Dung, 2010).
1.3 OBJECTIVES OF THE STUDY

The purpose of the study of this research is to examine critically and of course objectively:

i. The content of term “Accounting information”

ii. The role of accounting information in the management of an organization.

iii. The problem and difficulties hindering accounting information from achieving desirable goals.

iv. To make some useful suggestions towards the achievement of set objective.
1.4 RESEARCH QUESTIONS

The researcher raised the following questions to serve as guide in the study.

1. Does accounting information have any relationship with effective cash management?

2. Does Accounting information have any relationship with effective pricing policy?

3. Does accounting information assist in attaining profit maximization and cost minimization?

4. Does errors and untimely delivery of accounting information hinder accounting information from achieving it’s desirable goals?

5. Does Non-challant attitude to some aspect of financial management by financial managers and lack of use of some information by top management hinders accounting information from achieving it’s desirable goals.
1.5 SIGNIFICANCE OF THE STUDY

The findings of this research will enable management and others to get abreast with the composition/content of the term accounting information. It’s role and relevance in the management of an organisation. This study is equally aimed at determining the problems and difficulties hindering accounting information from achieving it’s desirable goals.

1.6 SCOPE OF THE STUDY

This research project was carried out to cover premier Breweries Plc, Onitsha. It intends to assess the composition/content of the term accounting information, its roles; uses and relevance in the management of tin organization and also to highlight the problems and difficulties hindering accounting information from achieving it’s desirable goals. The study was delimited by inadequate time due to the fact that the researcher need to carry out his official assignment at his place of work financial problems was equally another hindrances as information inflationary trend made prices of stationary items rose up almost unresearchable.
1.7 LIMITATION OF THE STUDY

During the conduct of this research work, some factors posed as constraints to the determined efforts of the research to carryout the research study to such a depth and in such a manner that it ought to have been carried out judging from its relevance to management, such factors include:

Management Restriction: it’s no doubt that management usually refused to allow access to information that are considered very confidential in nature like detail information of the organizational corporate profile. As a result of the restrictions the researcher was able to work with only the information that was accessible.

Time Constraint: Time is also another factor tat acts as hindrances in carrying out this research study. This is as a result of the fact that other things were still being attended to in the course of carrying out this research work.

Financial Constraint: money also acts as a problem in the conduct of the research work. Traveling expenses were incurred in getting the materials for the research work. Also incurred, were expenses for the typing and distribution, building and a lot of other expenses.

1.9 DEFINITION OF TERMS

a) Economic Entities: Economic entities are otherwise called business entities or business organisation. That are two types of economic entities; profit motivated e.g Premier Breweries Plc and Non- Profit motivated entities such as Delta State Polytechnic Otefe Oghara.

b) Cashflow: According to Emery and John (2000) sees cashflow as a financial statement which reports on the movement of cash in an organization. It attempts to report on the sources from which cash is obtained- share issues, Loans, internal generated profit and the uses for which it is applied, fixed assets acquisition, dividend and Taxation payments.

c) Cost center: According to Isreal (2006) defined cost center as a location, person or items of equipment (or group of these) in respect of which costs may be ascertained and related to cost units for control purposes.

d) Cost Unit: According to A. Abohi (2003) defines it to be a qualitative unit of product or services, in relation to which costs are ascertained.

e) FundFlow: According to Jordan (1999), obligation view fundflow as a statement designed to show the flow over time of financial resources. They are intended to give information on liquidity. Fundflow statements are some what similar to cashflow statements, The essential difference between them is that whereas fundflow reports are mixture of both cash and accrual based figures, the cashflow statement attempts to report only cash movement.

f) Liquidity: Douglas (2000), states that the liquidity of a company measures the ability of the company to find cash to meet maturing obligations

g) Solvency; Solvency means the ability of a company to pay it’s debts.
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CHAPTER TWO
LITERATURE REVIEW

2.1 INTRODUCTION 

Accounting plays a significant role within the concept of generating and communicating wealth of the companies. Financial statements still remain the most important source of externally possible information on companies.
Number of previous studies discovered that accounting information decreased their relevance over the period of time. (Francis and Schipper, 2001). At the same time a number of researchers claim that accounting information has not lost its relevance. (Oyerinde 2009). 

There is need for financial reporting to be effective, accounting information to be relevant, complete and reliable. The primary purpose of the financial statements is to provide information about a company in order to make better decisions for users particularly the investors. (Germon and Meek 2001). It should also increase the knowledge of the users and give a decision maker the capacity to predict future actions.

Therefore, relevance accounting information can be described as an essential requirement for stock market growth. ( Oyerinde 2009)

According to the previous studies many researchers used relationship between Market price per share as the dependent variable and a set of independent variables. 

2.2 WHAT IS ACCOUNTING?

Accounting is the collection and aggregation of information for decision makers – including managers, investors, regulators, lenders, and the public. (Ronen 2000).

Accounting systems affect behavior and management and have affects across departments, organizations, and even countries. Information contained within an accounting system has the power to influence actions. Accounting information systems are particularly strong behavioral drivers within an organization - where profits and the bottom line are daily concerns. In order for environmental concerns to be important criteria in everyday business management decisions, they need to be summarized within the accounting systems of the organization. 

2.3 WHAT IS ACCOUNTING INFORMATION?

The primary objective of accounting is to provide information that is useful for decision-making purposes. The final product of accounting information is the decision that is enhanced by the use of that information, whether the decision is made by owners, management, creditors, governmental regulatory bodies, labor unions, or the many other groups that have an interest in the financial performance of a company.
Accounting information is defined as the information used to prepare financial statements which report the results and financial position of a business to the decision makers. (Dung 2010),

Accounting information is seen as a set of information which describes an account for a utility.

Accounting information can be classified into two categories: financial accounting or public information and managerial accounting or private information. Financial accounting includes information circulated to parties that are not part of the enterprise proper, such as stockholders, creditors, customers, suppliers, regulatory commissions, financial analysts, and trade associations. Such information relates to the financial position, liquidity (that is, ability to convert to cash), and profitability of an enterprise. (Hendrick 2000).

To be able to obtain accounting information that is used for decision making, it has a process it usually undergoes. This process is known as accounting process; this accounting process is shown in the diagram below:
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Fig 1.1: Accounting process 

2.4 THE USERS OF ACCOUNTING INFORMATION 

The users of accounting information fall into the following two categories:

External users, including financial accountants from outside of the business

Internal users, including managerial accountants from inside of the business

EXTERNAL USERS

Financial accountants are external users – individuals from outside of the business. They may be potential investors or tax authorities. Other external user includes the following people:

- Regulatory authorities

- Suppliers

- Customers 

- Bankers

- Competitors

INTERNAL USERS

Managerial accountants are internal users and work inside the business. They include the following people:

- Owners of the business (sole owners, partners, and shareholders)

- Managers of the business (decision makers, CEOs etc)

- Employees of the business.

Types of accounting information

The types of information used in the following financial statements include.

- Income statements

- Owner’s equity statements (retained earning statements)

- Balance sheets

- Statement of cash flow

2.5 CHARACTERISTICS OF ACCOUNTING INFORMATION

There is general agreement that, before it can be regarded as useful in satisfying the needs of various user groups, accounting information should satisfy the following criteria:
Understandability
This means the clear explanation of accounting information in such a way that it will be understandable to users - who are to have a reasonable knowledge of business and economic activities.

Relevance
This means that, for it to be useful, accounting information must assist a user to form, confirm a view - usually in terms of making a decision (e.g. should I invest, should I lend money to this business? Should I work for this business?) 

Consistency
This means a reliable treatment of similar items and application of accounting policies 

Prudence - accounting for certain items requires making judgments, these must be made with prudence to ensure assets or income are not overstated, liabilities or expenses are not understated 

Comparability
This means the ability for users to be able to compare similar companies in the same industry and to make comparisons of performance over time. Much of the work that goes into setting accounting standards is based on the need for comparability.                 

Reliability
This means that the accounting information that is presented is truthful, accurate, complete (nothing significant missed out) and capable of being verified (e.g. by a potential investor).

Objectivity
This implies that accounting information is prepared and reported in a "neutral" way. In other words, it is not unfair towards a particular user or group of persons.

To ensure the above characteristics each business must have people, accounting procedures, software to process information and control system to control all the process. All these means are called accounting information system. 

2.6 ACCOUNTING INFORMATION SYSTEM (AIS)

An accounting information system is a system of collection, storage and processing of financial and accounting data that is used by decision makers. (Oyerinde 2009).

An accounting information system is generally a computer-based method for tracking accounting activity in conjunction with information technology resources.

 The resulting statistical reports can be used internally by management or externally by other interested parties including investors, creditors and tax authorities.

2.7 THE COMPONENT OF ACCOUNTING INFORMATION SYSTEM

Accounting information systems are composed of six main components:

People: users who operate on the systems

Procedures and instructions: processes involved in collecting, managing and storing the data

Data: data that is related to the organization and its business processes

Software: application that processes the data

Information technology infrastructure: the actual physical devices and systems that allows the AIS to operate and perform its functions

Internal controls and security measures: what is implemented to safeguard the data

2.8 HOW TO EFFECTIVELY IMPLEMENT ACCOUNTING 
INFORMATION SYSTEM

The steps necessary to implement a successful accounting information system are as follows:

Detailed Requirements Analysis where all individuals involved in the system are interviewed. The current system is thoroughly understood, including problems and complete documentation of the current system—transactions, reports, and questions that need to be answered are gathered. Users who have the opportunity to ask questions and provide input are much more confident and receptive of the change, than those who sit back and don't express their concerns.

Systems Design (synthesis)—the analysis is thoroughly reviewed and a new system is created. The system that surrounds the system is often the most important. What data needs to go into the system and how is this going to be handled? What information needs to come out of the system, and how is it going to be formatted? If we know what needs to come out, we know what we need to put into the system, and the program we select will need to appropriately handle the process. The system is built with control files, sample master records, and the ability to perform processes on a test basis. The system is designed to include appropriate internal controls and to provide management with the information needed to make decisions. Documentation—as the system is being designed, it is documented. The documentation includes vendor documentation of the system and, more importantly, the procedures, or detailed instructions that help users handle each process specific to the organization. Most documentation and procedures are on-line and it is helpful if organizations can add to the help instructions provided by the software vendor.       

Testing—Prior to launch, all processes are tested from input through output, using the documentation as a tool to ensure that all processes are thoroughly documented and that users can easily follow the procedures so that you know it works and that the procedures will be followed consistently by all users.                                             .
Training—prior to launch, all users need to be trained, with procedures. This means, a trainer using the procedures to show each end user how to handle a procedures. The procedures often need to be updated during training as users describe their unique circumstances and the "design" is modified with this additional information.

Data Conversion—Tools are developed to convert the data from the current system (which was documented in the requirements analysis) to the new system. The conversion is thoroughly tested and verified prior to final conversion.

Support—the end-users and managers have ongoing support available at all times. System upgrades follow a similar process and all users are thoroughly apprised of changes, upgraded in an efficient manner, and trained.

2.9 FINANCIAL STATEMENT

According to Anao (2004), a financial statement (or financial report) is a formal record of the financial activities of a business, or other entity. A financial statement is often referred to as an account, although the term financial statement is also used, particularly by accountants.

Barry Cushing (2008), in his book titled “Financial Accounting Information System and Business Organization”; he explained that financial statement is a written report which quantitatively describes the financial health of a company. This includes an income statement and a balance sheet, and often also includes a cash flow statement. Financial statements are usually compiled on a quarterly and annual basis.

According to  Diak (2008), financial statement is a Summary report that shows how a firm has used the funds entrusted to it by its stockholders (shareholders) and lenders, and what is its current financial position. He further explained that there are three basic financial statements which are: (1) balance sheet – which shows firm's assets, liabilities, and net worth on a stated date; (2) income statement (also called profit & loss account) – which shows how the net income of the firm is arrived at over a stated period, and (3) cash flow statement -  which shows the inflows and outflows of cash caused by the firm's activities during a stated period.

For the purpose of this study, I define financial statement as a document reporting business financial performance and resources.
Financial statement is a written report of the financial condition of a firm which includes the balance sheet, income statement, statement of changes in net worth and statement of cash flow. Agbon, (2009).
Agbon went further to explain that for a business enterprise, all the relevant financial information, presented in a structured manner and in a form easy to understand, and are called the financial statements. They typically include four basic financial statements, accompanied by a management discussion and analysis: 

Statement of Financial Position: also referred to as a balance sheet, reports on a company's assets, liabilities, and ownership equity at a given point in time.

Statement of Comprehensive Income: also referred to as Profit and Loss statement, reports on a company's income, expenses, and profits over a period of time. A Profit & Loss statement provides information on the operation of the enterprise. These include sale and the various expenses incurred during the processing state.

Statement of Changes in Equity: explains the changes of the company's equity throughout the reporting period

Statement of cash flows: reports on a company's cash flow activities, particularly its operating, investing and financing activities.

2.10 FEATURES/CHARACTERISTICS OF FINANCIAL STATEMENT

Financial statements are those statements which present historical data, which implies that financial statements reveal what has already happened and they do not tell anything about the future.

Financial statements are expressed in monetary terms, so profit and loss statements show the profitability of the business, balance sheet reveal the financial position of the company and cash flow statement reveal the cash position or liquidity which is there with the company.

Financial statements do not reveal the employee satisfaction levels, or effort put by the owner of the company and all other such qualitative factors are excluded from financial statements.

Financial statements should reveal all things and should not leave out any thing which materially affects the decision of the person who is reading that financial statements and then taking decision regarding the company. For example prospective shareholders will look financial statements before investing into the company.

Financial statements of the company should be prepared in such a way that they are comparable with the other companies in the same industry or they are comparable with past financial statements of the same company.

A financial statement summarizes key information about the financial health, success, and profitability about a particular company. The financial figures in a financial statement also provide a measure of the success or failure of its current management and business strategies.

CHAPTER THREE
RESEARCH DESIGN AND METHODOLOGY

This chapter described the Design of the study, Area of the study, population of the study, sample of the study, instrument for data collection, validation of the instrument, distribution and retrieval of the instrument and method of data analysis.

3.1
DESIGN OF THE STUDY 

The research is designed to obtain data as validly, accurately, objectively and economically as possible. The survey research method was used where a set of questionnaire were constructed, accompanied with an introduction.   


 3.2   
POPULATION OF THE STUDY

This population of this research work consists of 70 staff in premier Breweries Plc. They are made up of 10 senior staff, 20 junior staff 40 casual workers.

SAMPLE SIZE

Sample size is the area of population for the study. In this work the researcher choose premier Breweries Plc as a case study for actual investigation of study. The sampling size for the study is made up of fifty staff (50) drawn from the population.

The sampling was randomly selected so as to avoid bias in the generation of findings.

Since the researcher cannot study the entire population, he adopted a simple random sampling technique in selecting this sample size. This option was taken to give every respondents equal opportunity of being selected, in all 40 respondents were selected.

INSTRUMENT FOR DATA COLLECTION

The method adopted by the researcher in collecting the information for the study included the use of questionnaire, interview with the respondents and personal observation. 

However, the questionnaires contained well structured questioned and little of open ended questions hoped would attract information on the relevance of accounting information in the banking sector..

3.5 
VALIDATION OF THE INSTRUMENT 


The exercise involves human being and the researcher gave out questionnaires to those who can read and write. 

Questions were asked in the way respondents would understand. The study was carried out randomly to avoid been bias. 

3.6 SAMPLING TECHNIQUES 

To make this research work possible and easier, the random sampling method was used. This method was used to ensure that every member of each rank is represented.

3.7 DATA COLLECTION 

A type of technique for collecting data employed in this research work to ascertain their consistency and validity. 

The data were collected through the use of questionnaire and interview as the primary method, while textbooks were used as the secondary source of data collection.

3.8 QUESTIONNAIRE

The questionnaire was constructed and into two parts, the first part contains the personal data of the respondents like sex, age, marital status and academic qualification. While part B contains questions designed and sent to respondents in premier Breweries Plc. 

3.9 INTERVIEW

Oral interview were conducted with primary aim of collecting data for this research. The interview section only acted as a supplementary method to the questionnaires that were administered by the researcher.

3.10 METHOD OF DATA ANALYSIS

All the information gathered were analyzed by the use of tabulation that is arranged in sub-topics according to their relevance to the hypothesis formulated before. After each table a brief explanation would following to understand fully the positive and negative responses of the respondents.

A type of technique for collecting data employed in this research work to ascertain their consistency and validity. 

The data were collected through the use of questionnaire and interview as the primary method, while textbooks and the internet were used as the secondary source of data collection.

The method adopted by the researcher in collecting the information for the study included the use of questionnaire, interview with the respondents and personal observation. 

However, the questionnaires contained well structured questioned and little of open ended questions hoped would attract information on accounting information and its role in the management of business organization and the in decision making process in an organization.

The questionnaire will be constructed and into two parts, the first part contains the personal data of the respondents like sex, age, marital status and academic qualification. While part B contains six (6) questions designed and sent to respondents in premier Breweries Plc.


All the information gathered will be analyzed by the use of tabulation that is arranged in sub-topic according to their relevance to the hypothesis formulated before. Table and simple percentage will be used to carefully analyze the data collected. After each table a brief explanation would follow to understand fully the positive and negative responses of the respondents. Thereafter, hypothesis will be tested based on the data collected and analyzed. 

As explained above, the data collected will be presented in tables where necessary percentages will also be computed and revealed magnitude of the hypothesis contingency table be constructed which categorized the data according to sample areas. 

The formula for chi-square is stated below. 

X2 = N

∑  (fo-fe) 

        Fe

Level of significance = 0.05

Where,

Fo = Observed frequency 

Fe = expected frequency

∑ = summation 

X2 = computed value of chi-Square

Degree of freedom = K-1

Where K = number of rows

However, if the result of the above formula is greater than the table value of the chi-square at a chosen level of significance and one degree of freedom, it means the value is above the value required for significance, in which case, the null hypothesis will be rejected. But if the reverse is the case, i.e the calculated result less than the table value of chi-square, all other things being equal, and the null hypothesis will be accepted. 

DECISION RULE

Accept the Null hypothesis (Ho) if the calculated chi-square (X2) value is lesser than the critical chi-square (X2) value (that is, calculated X2 value <critical X2t-value). If on the other hand, the calculated chi-square (X2) is greater than the critical chi-square 

(X2t-value), the null hypothesis (Ho) will be rejected while the alternative hypothesis (Hi) will be accepted.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

4.1 INTRODUCTION 


In this chapter, the data generated from the field would be presented and analyzed. Questionnaires were produced and taken to the field for completion. A total number of fifty (50) questionnaires were retuned from the field study. The table below shows the distribution and return of the questionnaires. A simple percentage is used for the calculation. The formula is as follows:

Number of Positive respondent 
  X 100
Total Number of Respondents 
         1

Number of Negative Respondent     X 100
Total Number of Respondents 
         1

SECTION ‘A’  

TABLE 1: GENDER DISTRIBUTION OF RESPONDENTS 

	SEX
	RESPONSES
	PERCENTAGE %

	MALE
	22
	44

	FEMALE
	28
	56

	TOTAL
	50
	100


Source: Field survey 2012.     

Working: 22  X  100  =  44

                  50        1 

From the table above, it shows that out of the total number of 50 respondents, 22 were male while 28 were female which represents 44% and 56% respectively. 

4.2 RESEARCH QUESTIONS

QUESTION 1: 

Does accounting information have any relationship with effective cash management?    

TABLE 2

	RESPONSE
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	46
	92

	No
	4
	8

	Total
	50
	100


Source: Field survey 2012.     

From the above responses, it shows that 46 respondents (92%) said “Yes” while 4 respondents (8%) said No to the question that was asked by the researcher. Positive respondents have a higher percentage than the negative respondents. We therefore accept the opinion of the positive respondents and reject that of negative respondents. This means that there is a significant relationship between accounting information and management decision making in an organization.

QUESTION 2:


Does Accounting information have any relationship with effective pricing policy?

TABLE 3

	RESPONSE
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	42
	84

	No
	8
	16

	Total
	50
	100


Field Survey, 2012.

From the table above, 42 respondents (84%) agreed that the decision of the investors to invest in stock depends on the available accounting information. While 8 respondents (16%) said no. therefore, Yes have it! And this means that the decision of the investors to invest in stock depends on accuracy of the available accounting information.

QUESTION 3:

Does accounting information assist in attaining profit maximization and cost minimization? 

TABLE 4

	RESPONSES 
	RESPONDENTS 
	PERCENTAGE (%)

	Yes
	44
	88

	No
	6
	12

	Total
	50
	100


Source: Field survey 2012.  

From the table above, 44 respondents representing 88% said yes to the question while 6 respondents which are 12% said No. this means that the available Accounting Information in premier Breweries Plc are so reliable in such a way that investors will have confidence in it.

QUESTION 4:  

Does errors and untimely delivery of accounting information hinder accounting information from achieving it’s desirable goals?

TABLE 5:

	RESPONDENTS
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	39
	78

	No
	11
	22

	Total
	50
	100


Field Survey, 2012.

From the table above, 39 respondents which represent 78% agreed that without confidence in the available accounting information available, investors in the stock market will not invest in stocks, while 11 respondents agued this fact. 

A careful look at the table shows that without confidence in the available accounting information, investors in the Nigerian stock market will not invest in stocks. 

QUESTION 5

Does Non-challant attitude to some aspect of financial management by financial managers and lack of use of some information by top management hinders accounting information from achieving it’s desirable goals?

TABLE 6:

	RESPONSE
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	43
	86

	No
	7
	14

	Total
	40
	100


Field Survey, 2012.

From the table, Yes have it! That is to say therefore, that Non-challant attitude to some aspect of financial management by financial managers and lack of use of some information by top management hinders accounting information from achieving it’s desirable goals, because 87% of the staff said Yes to the question.

QUESTION 6:

Does improved accounting information report increase the rate of investment in stock market? 

TABLE 7:

	RESPONSES
	RESPONDENTS
	PERCENTAGE (%)

	Yes
	46
	92

	No
	4
	8

	Total
	40
	100


Field Survey, 2012.

From the table above, 46 respondents representing 92% said yes to the question while 4 respondents which are 8% said No. this means that improved accounting information report increases the rate of investment in stock market.

QUESTION 7

Does accounting information report have positive impact on an organizational performance?

TABLE 8

	RESPONSES
	RESPONDENTS
	PERCENTAGE (%)

	Yes
	44
	88

	No
	6
	12

	Total
	50
	100


From the table above, 44 respondents representing 88% said yes to the question while 6 respondents which are 12% said No. this means that accounting information report has positive impact on an organizational performance.

QUESTION 8

Can accounting information be used to measure the financial position of an organization?   

TABLE 9

	RESPONSE
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	43
	86

	No
	7
	14

	Total
	40
	100


Field Survey, 2012.

From the table, Yes have it! That is to say therefore, that accounting information can be used to measure the financial position of an organization, because 87% of the staff said “Yes” to the question.

QUESTION 9

Can accounting information reveal whether the business is making profit or not?

TABLE 10

	RESPONDENTS
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	37
	74

	No
	13
	26

	Total
	50
	100


Field Survey, 2012.

From the table above, 37 respondents which represent 74% agreed that without confidence in the available accounting information available, investors in the stock market will not invest in stocks, while 13 respondents agued this fact. 

A careful look at the table shows that accounting information can reveal whether the business is making profit or not.

QUESTION 10

Is the process of generating accounting information in your organization difficult?   

TABLE 11

	RESPONDENTS
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	33
	66

	No
	17
	34

	Total
	50
	100


Field Survey, 2012.

From the table above, 33 respondents which represent 66% agreed that without confidence in the available accounting information available, investors in the stock market will not invest in stocks, while 17 (34%) respondent agued this fact. 

This means that the process of generating accounting information in the organization is difficult.

QUESTION 11

Are there professional accountants in your organization to handle the process of generating accounting information? 

TABLE 12

	RESPONSES
	RESPONDENTS
	PERCENTAGE (%)

	Yes
	46
	92

	No
	4
	8

	Total
	40
	100


Field Survey, 2012.

From the table above, 46 respondents representing 92% said yes to the question while 4 respondents which represents 8% said No. this means that there are professional accountants in the organization to handle the process of generating accounting information.

QUESTION 12


Are the accounting formation basis for decision making? 

TABLE 13

	RESPONSE
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	42
	84

	No
	8
	16

	Total
	50
	100


Field Survey, 2012.

From the table above, 42 respondents (84%) agreed that accounting formation are the basis for decision making. While 8 respondents (16%) said no. therefore, Yes have it! And this means that accounting formation are the basis for decision making.

QUESTION 13:

Can standard accounting information bring about improvement in your organization?   

TABLE 14

	RESPONSES 
	RESPONDENTS 
	PERCENTAGE (%)

	Yes
	46
	92

	No
	4
	8

	Total
	40
	100


Field Survey, 2012.

From the table above, 46 respondents representing 92% said yes to the question while 4 respondents which are 8% said No. this means that a standard accounting information can bring about improvement in the organization.

QUESTION 14:


Is the management in your organization satisfied with the available accounting information in your organization?

TABLE 15

	RESPONSE
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	42
	84

	No
	8
	16

	Total
	50
	100


Field Survey, 2012.

From the table above, 42 respondents (84%) agreed that the management in the organization is satisfied with the available accounting information in the organization. While 8 respondents (16%) said No. Therefore, Yes have it! And this means that the management in the organization is satisfied with the available accounting information in the organization.

QUESTION 15  

Does your organization publish its accounting information?

TABLE 16

	RESPONDENTS
	NO. OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	39
	78

	No
	11
	22

	Total
	50
	100


Field Survey, 2012.

From the table above, 39 respondents which represent 78% agreed that the organization publishes its accounting information, while 11 respondents agued this fact. 

A careful look at the table shows that the organization publishes its accounting information.
CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION

5.1 SUMMARY OF FINDING

Based on the data presented and analyzed in chapter four, the researcher observed some of the following findings:
It was observed that there is a significant relationship between accounting information and decision making in an organization

It was also established that reliable accounting information will enhance users’ confidence in investment decision making process.
The decision of the investors to invest in stock depends on the accuracy of the available accounting information.

The available Accounting Information in premier Breweries Plc are so reliable in such a way that investors will have confidence in it when making investment decision.

Without confidence in the available accounting information, investors in the Nigerian stock market will not invest in stocks. 

Listed companies use financial statements as one of the major medium of communication with their stakeholders. Therefore, stock market regulators and accounting standards setters try to improve the quality of financial statements in order to increase the transparency level in financial reporting.  
Accounting plays a significant role within the concept of generating and communicating wealth of the companies. Financial statements still remain the most important source of externally possible information on companies

Financial information is essential in making sound investment decisions and it will reduce the informational irregularity problem between the firm’s managers and the investors. 
5.2 CONCLUSION

Recent experimental work suggested that Accounting Information (AI) have lost their relevance to investors significantly over the past few decades. Accounting Information contained in financial statements has to be accurate and transparent enough to provide an indication of a business performance and financial condition to decision makers including investors. According to the present empirical evidence, investors tend to focus on information other than the published accounting information such as non financial information, short term capital gains and tend to be speculative or irrational for unusual events.

5.3 RECOMMENDATION 

This study has endeavored to establish the value and relevance of financial information of premier Breweries Plc. Therefore, investors react according to the aggregate of accounting information which are published in financial statements. Accounting information has the ability to explain the share prices of the banking sector. Based on this fact and findings, I therefore recommend that managements in banking sector have to be diligent in formulating accounting information to ensure accuracy in the information. This is basically because; without confidence in accounting information, investors will not take their investment decisions. Therefore, accounting information providers should enhance the quality of the financial reporting in order to increase the value and relevance of financial statements.

I also recommend that the government and her agents should create awareness on what accounting information is and it relevance in banking sector and in our society at large.

The banking sector should also make sure that the available accounting information is reliable so as to enhance investors’ confidence in it.
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APPENDIX
QUESTIONNAIRE

Please tick ‘*’ against each option that answers your question

SECTION A

(1)
Sex:
Male (  )  Female (  )

(3)
Marital Status:


Single (  ) married (  ) divorced (  ) windowed (  )

4)
Nationality: …………………………………………………………

(6)
Present academic qualification………………………………….

(7)
Year of appointment in the organization :………………..

(8)
Department:…………………………………………………………

(9)
Present position:…………………………………………………

SECTION B

Is there significant relationship between accounting information and management decision making?    Yes [  ] 
No [  ]

Does the decision of the investors to invest in stock depend on the available accounting information? Yes [  ] 
No [  ]

Are the available Accounting Information in your organization reliable?  Yes [  ]
 No [  ]

Is it true that without confidence in accounting information, investors in the Nigerian stock market will not invest in stocks? Yes  [  ]
 No[  

Is  it true that some investors still do not know what accounting information is all about?    Yes [  ] 
No[  ]

Does improved accounting information report increase the rate of investment in stock market? Yes [  ] 
No[  ]

Does accounting information report have positive impact on an organizational performance?   Yes [  ] 
No[  ]

Can accounting information be used to measure the financial position of an organization?   Yes [  ] 
No[  ]

Can accounting information reveal whether the business is making profit or not?  Yes [  ] 
No[  ]

 Is the process of generating accounting information in your organization difficult?   Yes [  ] 
No[  ]

 Are there professional accountants in your organization to handle the process of generating accounting information? Yes [  ] 
No[  ]

 Are the accounting formation basis for decision making?
  Yes [  ] 
No[  ]

 Can a standard accounting information bring about improvement in your organization?   Yes [  ] 
No[  ]

 Is the management in your organization satisfied with the available accounting information in your organization? 
Yes [  ] 
No[  ]

 Does your organization publish its accounting information?  
Yes [  ] 
No[  ] 
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