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ABSTRACT

The objective of this study was to examine the influence of tax incentives on the performance of beverage companies, focusing on selected beverage companies in Enugu State as a case study.  The research study utilised a survey-based descriptive research design. A total of 43 survey replies were deemed legitimate. The data collected was evaluated via a four-point Likert scale consisting of the following response options: strongly agree (SA), agree (A), strongly disagree (SD), and disagree (D). The specified hypotheses were tested using the Regression (Dubin Watson) statistical tool in SPSS version 23. The study's findings indicate that various tax incentives, such as Pioneer Companies Tax Incentives, Investment Tax Relief, Replacement of Obsolete Plant, Investment Allowance, Rural Investment Allowance, Tax Free Interest, Deductible Capital Allowance, Tax Free Dividend, and Small Business Rate, are accessible to manufacturing companies in Nigeria. These tax incentives play a role in promoting the establishment and growth of beverage manufacturing companies. Furthermore, the study suggests that tax incentives have influenced the investment strategies of beverage companies. Based on the findings and further analysis, it was determined that tax incentives have a favourable effect on the profitability, productivity, and growth of beverage companies. The study suggests the importance of reducing the variability in the allocation of tax incentives among beverage companies in order to enhance the survival prospects of a larger number of companies. It is recommended that the government should consider expanding certain tax incentives, such as capital allowances, excise tax incentives, and custom duty incentives, which have not yet fully manifested their impact on these companies, as compared to corporate income tax incentives. Additionally, there is a need for greater diversification in the incentives granted and a focus on ensuring their long-term sustainability. Policy makers should consider implementing strategic incentive plans or tailored incentive schemes that focus on specific industries. Additionally, they should explore the possibility of implementing strategic tax incentives that promote economic growth by expanding diverse sectors. These initiatives should align with the country's strategy for the year 2030. The strategic incentive strategies, when designed, implemented, and administered effectively, can effectively mitigate the risk of revenue loss.
CHAPTER ONE
INTRODUCTION
1.1
Background Of The Study
Industrialization culminates in the long-term maintenance of firm production. It denotes the addition of value to a factor input and its efficiency, with additional input resulting in increased firm performance. The net impact of growing industrialization is projected to be seen in the production of employment for long-term development and economic diversification. More specifically, increased household consumption is a result of improved commodity value and price quality, as well as the growth of other primary sectors as a result of backward linkages created by the demand for intermediate products (Rapuluchukwu, Belmondo, & Ibukun, 2016). Despite these advantages, most African countries have depended heavily on primary products as their key export asset (UNECA, 2015), and the competitiveness of other industries (aside from agriculture) such as manufacturing (e.g. beverage companies) has remained a point of concern for policymakers and researchers. For example, there have been many demands for African economies to undergo systemic transformations from low-value-added activities to higher-value-added activities (IMF, 2016). Many major manufacturing companies have moved or restructured their activities, preferring to support the local market by producing poor goods (Uwaoma, I., and Ordu, P. A. 2016). This indicates that many manufacturing companies, particularly those in Nigeria, are having performance issues, with many giving low profit alerts due to operating environment issues (Wadesango N, 2020). It should come as no surprise that one of the main drivers of the high cost of doing business faced by beverage firms, as well as other manufacturing companies, and thus impeding their growth, was the issue of excessive taxation in the form of high tax rates, double and multiple taxation (Uwalomwa, Ranti, Kingsley, and Chinenye, 2016).

Any of the issues faced by manufacturing companies, according to Uwalomwa et al (2016), involve a difficult and unfavorable operational atmosphere owing to infrastructural deficiencies and a lack of funds to support capital projects such as expansion. Excessive taxes in the form of high tax rates, double and triple taxation are often factors that stymie the growth of manufacturing businesses.

While taxation is a significant source of government income, it can have a detrimental impact on manufacturing companies if it is not correctly implemented and managed. As a result, higher tax rates deter companies from investing and expanding because they leave them with fewer capital to reinvest. The industrial efficiency, expenditure, and export levels inevitably suffer as a result of this. Uwalomwa and colleagues (2016). The Nigerian government has introduced a variety of tax cuts to promote the development of local manufacturing beverage companies and other firms, with the primary aim of reducing the amount of imported products, in order to encourage investment, growth, competitiveness, and viability in the manufacturing sector, especially in beverage companies. Tax holidays, tax reductions, capital credits, and benefits for export production areas are examples of such tax breaks. The majority of the tax breaks for the manufacturing industry were critical measures to reactivate dormant factories, raise the survival rates of those businesses, and, as a result, recruit thousands of unemployed workers (Fakile & Uwuigbe, 2018).

Hence, with the view of the above, this study is carried out with the expectation to analysis the  effect of tax incentives (as introduced by the Nigeria government) on the performance of Beverage Companies residing in Nigeria.

1.2 Statement Of The Research Problem

The beverage manufacturing sector in Nigeria is critical to the development of the national economy, poverty alleviation, and collaboration with larger corporations. They are a significant source of local supply for both large companies and individual customers. They typically have extensive knowledge of local infrastructure, buying trends, and supply patterns (Adefeso, H. A. (2018). However, according to World Bank statistics, Nigerian manufacturers (including beverage business owners) have experienced stagnation and declining income over the last five years as a result of a volatile operating climate (World Bank, 2016). Large manufacturing companies (from all sectors) are reported to have lost 70% of their market share in East/West Africa, owing largely to high operating costs (RoK, 2014 cited in Wentzel, M. S. I. 2017). 
The prospects for beverage companies (and other manufacturing firms) are considerable, but the obstacles are also significant (Ekeno, 2010 cited in Philips, E. (2016). In general, the average growth percentage in the manufacturing sector has remained stable at three to four percent over the years. Many researchers have conducted studies on tax incentives and their effects on the national economy, but none have looked at their impact on the output of manufacturing firms. As a result, this study seeks to fill this void by investigating tax incentives and their effect on the performance of selected manufacturing firms in Nigeria, with a particular emphasis on beverage companies. The studies conducted by Onyango (2015), which explored the impact of tax incentives on the financial performance of five-star hotels, also revealed a research gap. Since it concentrated on five-star hotels, the report showed a conceptual void. Hence this research will concentrate on beverage manufacturing firms. 

1.3 Objectives Of The Study

The primary goal of this research is to look into tax incentives as a catalyst for performance of beverage companies in Nigeria.The specific objectives include:
(1) To examine the impact of tax incentives on the profitability of beverage companies in Nigeria

(2) To examine the impact of tax incentives on the productivity of beverage companies in Nigeria

(3) To examine the impact of tax incentives on the growth of beverage companies in Nigeria.

1.4 Research Questions

This study is guided by the following questions:

(1) What is the impact of tax incentives on the profitability of beverage companies in Nigeria?

(2) What is the impact of tax incentives on the productivity of beverage companies in Nigeria?

(3) What is the impact of tax incentives on the growth of beverage companies in Nigeria?

1.5 Research Hypotheses

Ho1: Tax incentives do not improve the profitability of beverage companies in Nigeria

Ho2: Tax incentives do not improve the productivity of beverage companies in Nigeria

Ho3: Tax incentives do not improve the growth of beverage companies in Nigeria

1.6 Scope of Study

The study was limited to assessing the impact of tax incentives on the profitability of beverage companies in Nigeria; examining the impact of tax incentives on the productivity of beverage companies in Nigeria and also examining the impact of tax incentives on the growth of beverage companies in Nigeria. Hence, based on the numerous number of beverage manufacturing companies in Nigeria which might be too big for the researcher to cover, this study is therefore delimited to two (2) selected beverage companies in Enugu State which are Cashewfield Nigeria Limited and B.O. MBA Industrial Food Chemicals Ltd.
1.7 Significance of the Study

The study findings would be of great value to the government through various agencies by serving as a foundation for assessing the effectiveness of various tax incentives provided by the government in promoting the performance of manufacturing companies, especially beverage companies, and thus providing a framework and foundation for reviewing the various tax policies based on the cost-benefit analysis provided which will enable the government to choose which incentives to give a priority or eliminate.

The study's results would also educate corporate tax payers and investors about how to profit from current tax incentives, as well as serve as a guideline for making informed decisions on which tax incentives are more advantageous to leverage.

The study's results will add to the increasing body of research in this field and help explain the impact of tax breaks on beverage company efficiency. The study will serve as a resource for other scholars who wish to conduct additional research in this field, and it may spark new lines of inquiry..

1.8 Organisation of the Project Report

The project is made up of five chapters. Chapter one presents the background of the study. Chapter two, literature review. This chapter will present conceptual clarifications, related theories, review of empirical literature and theoretical framework. Chapter three of this study will express the methodology used in the analysis of data used in the study. Chapter four brings out the data presentation, analysis and discussion of findings. Chapter five contains a summary of findings, conclusions and recommendations.
CHAPTER TWO

LITERATURE REVIEW

2.0
INTRODUCTION

Literature review refers to the critical examination of the state of knowledge, including substantive findings as well as theoretical and methodological contribution to a particular topic. In line with this definition, the literature reviewed revolved around the exploration of the intrinsic meaning of variables under study.

Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

Precisely, the chapter will be considered in four sub-headings:

Conceptual Clarification
Related Theories

Review of Empirical Literature

Theoretical Framework, 

2.2
CONCEPTUAL FRAMEWORK
Conceptual Clarifications

Taxation

Different authors have described tax in a variety of ways. According to Anyanwu (2017), tax is described as "compulsory transfer or payment of money (or, on occasion, goods and services) from private individuals, institutions, or groups to the government It can be imposed on wealth or wages, or it can take the form of a price increase.

Okpe (2018) claims that "Taxation is the redistribution of wealth and income from the private to public sectors in order to achieve some of the nation's economic and social goals, possibly in the form of additional government basic services, especially in education, public health, transportation, capital formation, and facility provision. 

Anyanwaokoro (2004), as quoted in Anyanwu (2017), described tax as "a compulsory payment levied by the government on individuals and corporate bodies in the governed region for which no direct products or services are provided in return for the payment made." 

Denies (2016) described tax as "a compulsory levy imposed by the government on individuals and business organizations; it is a payment in exchange for which no direct and specific "quid pro quo" is offered by the government and no indirect benefit to different individual taxpayers can be determined. From the above definitions Okwo (2015) described tax as a mandatory contribution paid by individuals and corporate bodies to the government for the purpose of funding government spending or for general government purposes aimed at improving the taxpayers' welfare and from which both the taxpayer and the public at large benefit. Taxation consists of three components. These are; 

The tax base 

The tax rate 

The tax yield

The tax base is the object being taxed; income, benefit, and property are examples of tax-based objects. The tax rate is the percentage of the tax base's valuation that is paid in tax. The tax yield is the total amount accrued to the government through tax. 

PURPOSE OF TAXATION 
Agyei 1983, cited in Okwo (2015), described taxation as the redistribution of capital from the private to public sectors in order to achieve some of the nation's economic and social goals. This term emphasizes the primary objective of taxes, which is to generate money to cover the costs of state-provided services. In addition to the above, the following are few other reasons for taxes. 

1 To amass production in the nation. 

2. To increase the amount of revenue collection. 

3. Improvement in government welfare

4. Improve mass employment.  

5. Induction of modern technology into the system  

KINDS OF TAXES

The general acceptable classification is direct Tax and Indirect Tax. 

 Direct Tax: This is a tax paid directly by the taxpayer who would carry the responsibility. Agyei 1983, quoted in Okwo (2015), notes that tax is explicitly collected from the taxpayer's wages. He also listed the various forms of direct taxes, which are discussed further below.
TYPES OF DIRECT TAXES

i. Personal Income Tax:

This is a tax imposed on an individual's income. In Nigeria, the PAY-AS-YOU-EARN (PAYE) scheme is widely used because it makes income tax collection more cost-effective and easy. Any deductions are normally granted to the claimant under this form of levy, such as children's allowance, wife's allowance, defendant relative allowance, and personal relief. 

ii Corporate Or Company Tax

This is a levy on a company's taxable earnings, with capital spending normally deducted before calculating taxable profit. This tax is also progressive, which means that as revenue rises, so does the tax, and vice versa. It should also be remembered that tax evasion and avoidance are lower here as compared to the personal income tax, owing to the federal government's emphasis on the submission of tax certificates on any official issue affecting businesses. The tax year or Assessment lasts from January 1st to December 31st of each year. Company income tax is paid to the central Inland Revenue Service, a government agency in charge of assessing and collecting corporate income tax.
iii. Capital Gain Tax

The 1967 capital gains tax governs this tax. It is a form of tax levied on income made on the sale of all types of non-trading assets. Gains are levied at 10%, but prior to 1994, they were taxed at 20%. When an asset is sold at a price greater than its expense, any profit earned is considered capital gain and is taxed at a rate of 10%. A loss resulting from the sale of non-trading securities should be included in the benefit or loss on ordinary business operations over a given time. The tax impact is also contained in the period's tax-expense. When a benefit or loss results from the sale of an exceptional good, the tax on the gain or loss should be shown as a profit from the extraordinary item to which it applies. Any loss resulting from the disposition of an asset is not deductible from profits resulting from the disposition of another asset, even though they are of the same form.
iv. Capital Transfer Tax:

Land and other capital assets are subject to capital transfer taxes. When an individual dies, his properties, for example, are subject to capital tax. Before the asset can be passed to the family who will inherit it, the expression "death duty" or "estate duty" is used. These taxes are either charged monthly or at a specific time.
v. Petroleum Profit Tax:

Since the implementation of the petroleum benefit tax in Nigeria in 1959, it has remained the most significant revenue item, not only among direct taxes, but also among all revenue items. For several years, this single tax has accounted for more than 70% of government revenue. This form of tax is now only levied on oil companies.
Advantages of direct taxation 
Incidence and yield are easy to determine 

it makes the taxpayer to be certain of the amount to pay

Tax yield increases as the income of the taxpayer increases. 

Direct taxes are in general progressive 

Disadvantages of direct taxation 
The Cost of administration is very high 

The burden is not shift able.

Indirect Tax: This is a tax imposed in a roundabout way. It is imposed on goods until they hit the final buyer, but the consumer eventually pays it as part of the selling price. Different individuals have an effect and an occurrence in this situation. They are called indirect since the taxing authorities that impose taxes on products and services do not collect the taxes directly from the customer, but rather through importers, producers, or other intermediaries. The liability is transferred or passed on by adding the tax component in the sale price of the goods sold to the next individual in the commercial chain before it is ultimately borne by the buyer. Chaudry and Maunir 2010, cited in Akhor, S.O., and O.U. Ekundayo (2019)
Types of indirect tax
i. Custom Duties: These are import taxes imposed on products brought into the country. They are sometimes considered as import duties. Import duties should be raised to prevent the importation of such hazardous products if the government wishes to discourage imports.
ii. Exercise Duties: These are taxes levied on home or locally produced goods. Not much goods are produced locally.

Value Added Tax: (okpe,2018) described VAT as a multi-stage tax levied on the value added to products and services as they pass through various stages of production, which is ultimately borne by the final customer but is collected at each stage of the production chain. Taxation is levied at a rate of 5%. 

Goods and Services Exempted from VAT

(a) Goods

(i) All medical and pharmaceutical products

(ii) Newspapers and magazines

(iii) Baby product

(iv)Commercial vehicles and commercial vehicle spare parts.

(v) Fertilizer, agricultural and veterinary medicine, farming machinery and farming transportation equipment.

(b) Services

(i) Medical Service

(ii) Service rendered by Micro Finance Banks

(iii) Plays and performance conducted by educational institutions

 as part of learning.

2.1.9 Advantages of Indirect Taxation 

a. Payment and collection of the tax, are easy and convenient

 b. In general, its yield is elastic 

c. Evasion is very difficult 

d. Restriction of harmful consumption 

Disadvantages of indirect taxation 

a. They are often regressive 

b. Revenue may be uncertain where the demand for the taxed good is elastic.  

c. Incidence is not easy to determine.

 Attributes of a Good Tax System 

Adam Smith (1778), as quoted in Oyedokun, G.E. (2016), identified four characteristics that he referred to as cannons of taxation (in his book The Wealth of Nations). These values are critical for a country to have a successful tax system. They are: 
Equity: Both revenue officers and taxpayers should be treated fairly in the tax scheme. Any state's topic should contribute to the government's assistance as closely as possible in relation to their respective skills. The term "ability to pay" applies to a person's financial wealth. 

Certainty: Both tax schemes and forms of administration should be made quite transparent to the taxpayer by the tax authorities. And other terms, taxpaying citizens should be made aware of the tax scheme in place. They should also be mindful of their responsibilities under the scheme. Similarly, the taxpaying public should be mindful of the profit that would be obtained. Furthermore, both the tax administrator and the tax payer must be certain of the period of payment, the manner of payment, the sum to be charged, the location of payment, and other privileges and duties under the tax laws. The tax scheme can be kept as simple as possible for the taxpayer. 

Convenience: Any tax should be collected at a period or in a way that is most likely to be suitable for the contributor. The system of raising the tax should be such that the vast majority of taxpayers accept it and routinely comply with it. The collection process should not infringe on tax payers' privacy very much, but it should also have little opportunities for noncompliance. 

Economy: This means that tax collections can still outweigh the expense of levying the tax or administering it. Any tax should be designed to take and hold as little money as possible out of people's wallets above and beyond what it takes into the pooled budget. Apart from the above-mentioned taxation canons, there are other characteristics that later emerge to justify Adam Smith's assertions. They are. 

Simplicity: A major component of economic efficiency is the tax structures simplicity, that is what it cost taxpayer to comply with tax policy.. 

Elasticity: This means that a tax system should respond automatically to changes in the tax payer‘s wealth, population and other important variables. 

Productivity: This principle emphasizes that the tax system ought to produce a high  yield of revenue but not so high as to damage the source of that revenue. 

Types of Tax System 

We have three major systems of taxation, these are: 

1. Progressive tax system: It is a taxation scheme under which people with higher incomes pay more tax while those with lower incomes pay less tax. This is known as PAY AS YOU EARN (PAYE).
2. Regressive Tax System: In this scheme, the higher income earner spends less, while the lower income earner pays most. Regressive taxation is seen in a few developing nations. 

3. Proportional Tax System: It is a tax system whereby all persons pay a flat rate of tax irrespective of the size of your income. Your tax payment is proportional to your income. 

Tax Incentives

Tax benefits, as described by Fletcher 2003, as cited in Klemm, A., & Van Parys, S. (2019), are special exclusions, exemptions, or deductions that include special credits, preferential tax rates, or deferral of tax liability. 

Tax holidays, investment deductions and tax credits, accelerated depreciation, special zones, investment subsidies, tax exemptions, tax rate reductions, and indirect tax incentives are all examples of tax incentives. 

As a result, tax incentives can be described as fiscal policies used to attract domestic or foreign investment capital to specific economic activities or areas of a nation. According to UNCTAD (2015), tax incentives are any observable advantages granted to particular companies or groups of companies by (or at the direction of) a government in order to enable them to act in a certain way. Tax incentives, according to Steven and Ana 2007 (cited in Oriakhi D.E. and P.K. Osemwengie, 2015), are any incentives that minimize the tax burden of businesses in order to encourage them to invest in a specific project or sector of the economy. 

According to Ifueko (2009), as cited in (John, Winfery 2018), tax incentives are special provisions in tax laws that are designed to: promote development in specific areas, attract, maintain, or increase investment in a specific field, or assist companies or individuals carrying out specified activities. 

They involve steps that are expressly intended to either improve a sector's rate of return or to minimize (or redistribute) its costs or risks.  According to Clark, Cebreiro, and Bohmer (2017), tax breaks are much easier to implement than systemic reforms. For example, in infrastructure or skilled labor, no actual expenditure of funds or cash subsidies to investors are required.  As a result, they are more politically feasible to have than funds. 

Because of the selective nature of their implementation, tax benefits, in whatever form they take, constitute preferential taxation (Bronos, R. & McDonald, A. 2018).
That is, they are designed to favor only a certain category of taxpayers, such as capital investors, who are thought to be more valuable to a country's economy than other taxpayers, a practice known as financial carrot dangling (Fakile, S. A., & Uwuigbe, O. (2015). 

The concept is informed by the fiscal theory of compensatory spending, which minimizes the traditional challenges of changes in resource allocation resulting from taxation to a change in the incidence of individual losses and benefits to the economy (Sunday, Arzizeh, & Eton, 2013 cited in Fakile et al, 2015). 

Tax cuts are monetary incentives that are used to encourage or manage investments in particular financial operations or regions of a nation. Tax breaks can be structured in a variety of ways. 

In the case of Nigeria, relevant tax benefits include exemption from paying tax for a few years after starting up, deductions for investment-related expenditures, tax credits, accelerated devaluation policies, special regions, subsidized investments, tax exemptions, lower tax rates, and indirect tax incentives (Easson and Zolit, 2013 cited in Clark et al).

Forms of tax incentive

Dhaka and Agundu (2016) identified the following forms of tax incentives.
Tax holidays: Temporary exemption from such prescribed taxes, normally the corporate income tax, for a new film or investment. Administrative provisions, such as the need to file tax returns, are often waived as well. Instead of a complete exemption, partial tax holidays have reduced obligations.
Special zones: These are special areas that are geographically located to enjoy tax exemptions of varying scope, since they are basically targeted for exporters.

Investment tax credit: Incentive here are received when qualified assets are acquired for use (production).
Investment allowance: This is the deduction of a part of an investment from the taxable benefit (in addition to depreciation). The value of an allowance is calculated by multiplying the allowance by the tax rate. Unlike a tax credit, the value of a tax credit varies through firms because there is a single tax rate. Furthermore, changes in the tax rate have an effect on this value, with a tax cut resulting in a decrease.
Re-investment allowance: It is an allowance that is added to existing firms that incur large expenditure.
Accelerated depreciation: This is calculating depreciation at a quicker schedule than available for the rest of the economy.
Exemptions from various taxes: Industries can be exempted from taxes on imported goods. Such taxes includes tariffs, excises duties and VATs.
Financing incentives: Reductions in. tax rates which apply to those that provide funds.
The Nigerian government has placed in place a range of incentives to encourage private sector investment from both within and outside the country. Although some of these benefits apply to all markets, others are restricted to a few. These rewards' essence and implementation have been greatly simplified (Akinyomi and Tasie, 2011 cited Oriakhi and Osemwengie, 2015).
2.2 Related Theories

Normative theory (Cochran, 1999)

The theory describes how the evolution of government institutional structure creates a set of incentives and constraints within which governments and other actors operate (Cochran, 1999). These incentives form the course of growth, and different governments can evolve in a variety of ways, not all of which are successful. As a result, tax policy and administrative reform develop in tandem and symbiotically. The structural theory built here offers a generalized structure for better understanding the evolution of tax policy and administration over time and across cultures. It provides a compelling model for description, interpretation, and prediction. According to Chua (1995), every incentive has advantages and disadvantages, making it incredibly difficult to decide a single collection of incentives that function for very different economies with very different challenges and circumstances. Much of deciding what works is dependent on the economy's circumstances, the expertise of the tax administration, the form of investment being courted, and the government's budgetary constraints. The government encourages investment in the desired sector or region, with limited revenue leakage, and offers little opportunities for tax planning. According to Boadway and Shah (1995), any advantage, such as an incentive provided by public servants or politicians, is vulnerable to abuse and corruption. As a result, there is a strong case to be made that rewards should be made available to all investors who follow a set of open and transparent requirements. An alternative theory is that companies should only obtain enough motivation to invest, and no more. As a result, each future investment must be rewarded in a way that is unique to its circumstances. Clearly, the government's choice between these two options is determined by the strength of governance within the required institutions. If public servants and policymakers hold decision-making authority over reward distribution, the procedures and results must be as clear as possible. This theory was useful in illustrating the factors that influence the effectiveness of tax incentives in influencing firm performance in the economy, as well as the costs and benefits of tax incentives to the country.
Optimal Tax Theory (Mirrlees, 2004)

The study of how to best design a tax to minimize distortion and inefficiency while raising set revenues through distortionary taxation is known as optimal tax theory (Mirrlees, 2004). A neutral tax is a theoretical tax that completely eliminates distortion and inefficiency. Other things being equal, if a tax-payer must choose between two mutually exclusive economic projects (say, investments) with the same pre-tax risk and returns, the rational actor will choose the one with the lower tax or a tax break. With this insight, economists argue that taxes, in general, distort behavior. Because only economic actors who engage in market activity of "entering the labor market" are taxed on their wages, people who are able to consume leisure or engage in household production outside of the market by, say, providing housewife services in lieu of hiring a maid are not taxed or are taxed lightly. The imposition of sales taxes on commodities causes distortions as well, for example, if food prepared in restaurants is taxed but supermarket-purchased food to be prepared at home is not taxed at the time of purchase. This disparity in commodity taxation may result in inefficiency (by discouraging work in the market in favor of work in the household). Ramsey 1927 cited in S. Chand & Company Ltd Avi-Yonah, R. S. (2016) developed a theory for optimal commodity sales taxes. The intersection of a downward sloping demand curve and an upward sloping supply curve implies a producer surplus and a consumer surplus. Any sales tax reduces output and results in a deadweight loss (DWL). Assuming constant demand and supply elasticity, a single uniform rate of tax on all commodities appears to minimize the sum area of all such DWL triangles. Ramsey proposed that we assume all suppliers' responses to price changes from tax were perfectly elastic, and then concluded that taxes on goods with more inelastic consumer demand responses would have smaller DWL distortions. DWL triangles are now known as Harberger triangles (after Arnold Harberger). The Modern Theory of Optimal Taxation seeks marginal deadweight losses and can be used to assess the effectiveness of tax reforms (Mayshar, 1990, cited in Chand et al 2016). This theory serves as the foundation for the primary goal of this study. This study is related to optimal tax theory because it informs Excise Tax Incentives. EPZ firms that qualify for VAT and Excise Tax Incentives pay less tax and thus have a higher return on assets (ROA) and return on equity (ROE), which is derived from tax profit (Ohaka & Agundu, 2015). Tax breaks also make investments more appealing, increasing a company's profitability.
2.3 Review of Empirical Literature

Mayende (2013) conducted an empirical study on the measurement of tax incentives and the output of Ugandan manufacturing firms in terms of gross revenue and value-added using panel data estimation techniques. According to the study's findings, firms that receive tax breaks outperform their competitors in terms of gross sales and value added. Firm performance is positively influenced by the education level of firm managers, firm size, and firm age. To determine the time series properties of tax incentives captured by annual tax revenue as a percentage of GDP and FDI, Peters and Kiabel (2015) used a model of multiple regressions using static Error Correction Modelling (ECM). According to the findings, the FDI response to tax incentives is negatively significant, i.e., an increase in tax incentives does not result in an increase in FDI.
In a similar study in Nigeria, Ocheni (2015) used a questionnaire as a data source to assess the impact of tax policy on the performance of small and medium-sized businesses. According to the study, there is no significant difference in the mean opinion scores of managers and accountants in Nigeria on the best tax policy that encourages tax compliance by SMEs.

Abdulrahman and Kiabel (2017) used Chi-square analysis to determine the effectiveness of tax incentives in the development of the Nigerian economy, as well as the extent to which individuals and businesses responded to the incentive scheme, and how these incentives stimulated and motivated these bodies on employment opportunities.

It was discovered that the tax incentives provided were insufficient to sustain the desired development. 

Aladejebi (2018) investigated the level of tax compliance among Nigerian owners of small and medium-sized enterprises (SMEs). According to the results, female SME owners are more tax compliant than male counterparts. 

Ugwu (2018) discovered that there is a positive association between tax incentives and FDI and that FDI had no significant effect on Nigerian, Ghanaian, and South African exports in a cross-country study on the contribution of tax incentives towards FDI inflow into Nigeria, Ghana, and South Africa. 

Ngure (2018) investigated tax breaks and their impact on the performance of a sample of Kenyan manufacturing firms. According to the study findings, corporate income tax, capital allowance incentives, custom duty incentives, and excise tax incentives all have a direct and significant effect on firm performance. 

Tapang, Onodi, and Amaraihu (2018) investigated the impact of tax breaks on foreign direct investment in Nigeria's petroleum industry. According to the results, tax breaks such as investment tax credits, non-productive rent, and capital allowances have a huge effect on foreign direct investment.

Adefeso (2018) investigated the impact of government corporate tax policy on the results of 54 randomly selected listed companies in Nigeria across 17 non-financial categories from 1990 to 2002. Using the Generalised Method of Moment (GMM), the study discovered, contrary to expectations, a positive relationship between corporate tax policy and the production performance of Nigerian listed manufacturing firms. 

Twesige and Gasheja (2019) investigated the impact of tax breaks on the growth of small and medium-sized enterprises (SMEs) in Rwanda, using Nyarugenge SMEs as a case study. The study concluded that tax breaks are critical to the long-term growth of SMEs.

Mayende (2013) conducted an empirical study on the measurement of tax incentives and the output of Ugandan manufacturing firms in terms of gross revenue and value-added using panel data estimation techniques. According to the study's results, companies that receive tax breaks outperform their competitors in terms of gross revenue and value added. Firm output is positively influenced by the education level of firm managers, firm size, and firm age. To assess the time series properties of tax benefits captured by annual tax revenue as a percentage of GDP and FDI, Peters and Kiabel (2015) used a model of multiple regressions using static Error Correction Modelling (ECM). According to the results, the FDI response to tax incentives is negatively important, i.e., an increase in tax incentives does not result in an increase in FDI.

In a related study in Nigeria, Ocheni (2015) used a questionnaire as a data source to assess the effect of tax policy on the performance of small and medium-sized businesses. According to the report, there is no substantial difference in the mean opinion scores of managers and accountants in Nigeria on the best tax policy that promotes tax enforcement by SMEs. However, Umaoma and Ordu (2016) discovered that adequate tax incentives boost industrial growth and the economy.

Akinyomi and Tasie (2011) conducted additional research on the effect of tax incentives on the overall output of registered small scale industries in Rivers State, Nigeria. Eleven of Rivers State's twenty-two recorded small scale food and beverage manufacturing industries were chosen at random for the report. Questionnaires were distributed to 260 respondents from the chosen businesses. In data processing and hypothesis testing, the chi-square test was used. The findings showed that there are a variety of tax breaks available to small-scale enterprises, and the operators in these industries are well-versed in them. It was also discovered that tax breaks have a positive impact on the profitability, staff strength, and growth and development of small-scale enterprises. Their finding was that tax breaks have a huge impact on the economic success of small businesses. Tax breaks, in particular, help small-scale businesses in Nigeria increase their after-tax profit and capital employed.

According to Olabisi (2009), tax incentives have a positive effect on investment decisions, and tax incentives combined with political stability promote economic development. Furthermore, it contributes to a decrease in government income. However, economic growth compensates for this decline. They came to the conclusion that in order to provide businesses with long-term working capital, the tax regime should not be excessive. However, the majority of these research concentrated on the impact of tax breaks on corporations rather than SMEs. To that end, this study focused on selected SMEs operating in Ogun state (one of Nigeria's most industrialized states).
2.4 Theoretical Framework
Neo-classical Theory (Boadway & Shah, 1995)

Neo-classical theory argues that providing tax incentives to one group of investors rather than another violates one of the principal tenets of a good tax system, that of horizontal equity. This inequality distorts the price signals faced by potential investors and leads to an inefficient allocation of capital (Boadway & Shah, 1995). The justification most often given for special incentives is that there are market failures surrounding the decision to invest in certain sectors and locations, which justify government intervention. Market failures result in either too much or too little investment in certain sectors or locations. The key market failures most often cited; Positive externalities not internalized in the project’s rate of return are higher in certain sectors than in others. An example is research and development where investment yields a higher social than private rate of return because not all the technological knowledge can be effectively patented and as such there exists a justification for subsidizing research and development investment (Kaplan &Norton, 2001). Barbour (2005) points out that there are other purported benefits of tax incentives, such as symbolic signaling effects and the need to compensate for inadequacies in the investment regime elsewhere. Provision of investment incentives is in the form of either tax relief or cash grants. International experience shows that such incentives play only a minor role in investment decisions. Firms make investment decisions based on many factors including projections of future demand, certainty about future government policy, prevailing interest rates and moves by competitors. In general, they see incentives as ‘nice to have’ but not deal breaking. Yet incentives remain a popular policy for both developed and developing countries.

This theory formed the basis of the study objectives of assessing the effectiveness of each tax incentive granted in influencing the performance of manufacturing firms. It formed the basis for clarifying whether tax incentives on their own could achieve the intended purpose of reviving and stabilizing the performance of the firms under study.
CHAPTER THREE

METHODOLOGY

3.1 Research Design

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled.

3.2 Population of the Study

According to Udoyen (2019), a study population is a group of elements or individuals, as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitutes individuals or elements that are homogeneous in description. 

This study was carried out to analyse the impact of tax incentive as a catalyst for performance of beverage companies using selected beverage companies in Enugu State as case study. Hence in the course of this study, two (2) beverage companies were selected which include; Cashewfield Nigeria Limited and B.O. MBA Industrial Food Chemicals Ltd. 

Hence all the employees of the above selected companies form the population of the study.

3.3 Sample and Sampling Techniques

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics like similitude (Udoyen, 2019). In this study, the researchers adopted the simple random sampling (srs.) method to determine the sample size. 

In this study, the researchers adopted the purposive sampling method to determine the sample size. Out of the entire staff of the selected beverage companies, the researcher purposively selected 52 staff comprising 26 staff each from the two selected companies making as sum of 52 respondents as sampled size.

3.4 Method of Data Collection

Two methods of data collection which are primary source and secondary source were used to collect data. The primary source was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications. 

3.5 Measurement of Variables

To effectively measure the performance of beverage companies, the following variable were used; Profitability, Productivity and Growth.
3.6 Reliability and Validity of the Research Instrument

The reliability and validity of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.

3.7 Model Specification

Predictor (independent) (x) variables, are:

Profitability, 

Productivity and

Growth 
Dependent Variable:

Tax Incentives was the dependent variable (y).

Y= f(X)

Y= B0 + (X1 + X2 + X3) + e

Y = B0 +(X1p  +  X2p  + X3G) + e

Y = Tax Incentives

X1 = Profitability

X2 = Productivity

X3 = Growth

B0 = Slope

e= Error margin
3.8 Method Of Data Analysis

Non-inferential Techniques

In the analysis of data collected, statistical method simple percentages and tables were used for descriptive purpose and to answer the research questions as well as described responses obtained.
Inferential Techniques

This study employed the Regression (Dubin Watson) statistical tool to test the null hypotheses formulated using SPSS v.23. This enables the researcher to draw a relevant conclusion, based on the findings obtained.
3.9 Limitations of the Study

The study was based on secondary data collected from the selected companies. Therefore, the quality of the study results depended purely upon the accuracy, reliability and quality of the secondary data sources which could not be proved. Approximation and relative measure with respect to the data source might have impacted the results. Sourcing data from the official websites of these companies required authorization which was a challenge. The researcher subscribed to these sites to be able to access the required information. More-so the data analysis of this study was performed using only regression statistical tool which its result may not be completely accurate as data was gathered from secondary sources which is subject to manipulation.

CHAPTER FOUR

DATA PRESENTATION, ANALYSIS AND INTERPRETATION

4.1
Introduction

The purpose of this study was to examine the impact of tax incentive as a catalyst for performance of beverage companies using selected beverage companies in Enugu State as case study. This chapter is concerned with the presentation and analysis of data gathered through the use of questionnaire distributed to the respondents. 

The study answered the following research questions:

(1) What is the impact of tax incentives on the profitability of beverage companies in Nigeria?

(2) What is the impact of tax incentives on the productivity of beverage companies in Nigeria?

(3) What is the impact of tax incentives on the growth of beverage companies in Nigeria?
To achieve the purpose of this chapter, the following sub-headings are discussed:

Response from Questionnaire
Demographic profile of respondents
Descriptive Statistics

Test of Hypothesis and 

Discussion of Results

4.2
Response from Questionnaire

The table below shows the summary of the survey. A sample of 52 was calculated for this study. A total of 49 responses were received, while a total of  43 were validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of 43 was validated for the analysis.

Table 4.1: Distribution of Questionnaire

	Questionnaire 
	Frequency
	Percentage 

	Sample size
	52
	100

	Received  
	49
	94.23

	Validated
	43
	82.69


Source: Field Survey, 2021

4.3
Demographic Profile of the Respondents

Table 4.2: Demographic profile of the respondents

	Demographic Information
	Frequency
	Percent

	Gender

Male
	
	

	
	16
	37.21%

	Female
	27
	62.79%

	Religion
	
	

	Christian
	43
	100%

	Muslim
	00
	00%

	Age
	
	

	20-25
	05
	11.63%

	26-30
	07
	16.28%

	31-35
	13
	30.23%

	36+
	18
	41.86%

	Education
	
	

	HND/BSC
	21
	48.84%

	Masters
	14
	32.56%

	PHD
	08
	18.60%


Source: Field Survey, 2021

4.4
Descriptive Statistics

Research Question 1: What is the impact of tax incentives on the profitability of beverage companies in Nigeria?
Table 4.3:  Tax incentives has a positive impact on the profitability of beverage companies.

	Option
	Frequency
	Percentage

	Strongly Agreed
	15
	34.88

	Agreed
	19
	44.19

	Strongly Disagreed
	04
	9.30

	Disagreed
	05
	11.63

	Total
	43
	100%


Source: Field Survey, 2021

From the responses obtained as expressed in table 4.3 above, on the statement “Tax incentives has a positive impact on the profitability of beverage companies”, 34.88% of the total respondents strongly agreed, 44.19% of  respondents agreed followed by 9.30% of the respondents who strongly disagreed while the remaining 11.63% of the respondents disagreed.

Research Question 2: What is the impact of tax incentives on the productivity of beverage companies in Nigeria?
Table 4.4:  Tax incentives has a positive impact on the productivity of beverage companies.

	Option
	Frequency
	Percentage

	Strongly Agreed
	17
	39.53

	Agreed
	11
	25.58

	Strongly Disagreed
	05
	11.63

	Disagreed
	10
	23.26

	Total
	43
	100%


Source: Field Survey, 2021

From the responses obtained as expressed in table 4.4 above, on the statement “Tax incentives has a positive impact on the productivity of beverage companies”, 39.53% of the total respondents strongly agreed, 25.58% of  respondents agreed followed by 11.63% of the respondents who strongly disagreed while the remaining 23.26% of the respondents disagreed.

Research Question 3: What is the impact of tax incentives on the growth of beverage companies in Nigeria?
Table 4.5:  Tax incentives has a positive impact on the growth of beverage companies.

	Option
	Frequency
	Percentage

	Strongly Agreed
	19
	44.19

	Agreed
	20
	46.51

	Strongly Disagreed
	00
	00

	Disagreed
	04
	9.30

	Total
	43
	100%


Source: Field Survey, 2021

From the responses obtained as expressed in table 4.5 above, on the statement “Tax incentives has a positive impact on the growth of beverage companies”, 44.19% of the total respondents strongly agreed, 46.51% of  respondents agreed while the remaining 9.30% of the respondents disagreed. There was no record for strongly disagreed.

Research Question 4: What are the kinds of tax incentives available for manufacturing companies in Nigeria?  

Table 4.6: Kinds of tax incentives available for manufacturing companies in Nigeria.

	Statement
	SA
	A
	SD
	D

	Pioneer Companies Tax Incentives.
	16
	21
	00
	06

	Investment Tax Relief.
	13
	17
	05
	08

	Replacement of Obsolete Plant.
	11
	20
	04
	08

	Investment Allowance.
	20
	23
	00
	00

	Rural Investment Allowance.
	18
	20
	00
	05

	Tax Free Interest.
	13
	19
	07
	04

	Deductible Capital Allowance
	15
	17
	05
	06

	Tax Free Dividend
	10
	15
	08
	10

	Small Business Rate
	16
	23
	00
	04


Source: Field Survey, 2021

In Table 4.6 above on the kinds of tax incentives available for manufacturing companies in Nigeria; 16 respondents strongly agreed on the statement  “Pioneer Companies Tax Incentives”, 21 respondents agreed, while the remaining 06 disagreed. On the statement “Investment Tax Relief” 13 respondents strongly agreed, followed by 17 respondents who agreed and 5 respondents who strongly disagreed while the remaining 8 respondents disagreed. 11 of the total respondents strongly agreed to the statement “Replacement of Obsolete Plant”, 
20 of them agreed and 04 of them strongly disagreed while 08 respondents disagreed. On the statement “Investment Allowance”,  20 respondents strongly agreed while the remaining 23 agreed. 18 respondents strongly agreed to the statement “Rural Investment Allowance” followed by 20 respondents who agreed to this while the remaining 05 respondents disagreed. On the statement “Tax Free Interest”, 13 respondents strongly agreed, 19 respondents agreed, 07 respondents strongly disagreed while the remaining 04 respondents disagreed. 15 respondents strongly agreed to the statement “Deductible Capital Allowance”, 17 respondents agreed, 05 respondents  strongly disagreed while the remaining 06 disagreed. On the statement “Tax Free Dividend”, 10
of the total respondents strongly agreed, 15 respondents agreed and 08
respondents strongly disagreed while the remaining 10 respondents disagreed.. Lastly on the statement “Small Business Rate”, 16 respondents strongly agreed followed by 23 respondents who agreed while the remaining 04 disagreed.

Research Question 5: Does tax incentives encourage the establishment and development of beverage manufacturing companies?
Table 4.7:  Tax incentives encourage the establishment and development of beverage manufacturing companies.

	Option
	Frequency
	Percentage

	Strongly Agreed
	12
	27.91

	Agreed
	19
	44.19

	Strongly Disagreed
	05
	11.63

	Disagreed
	07
	16.28

	Total
	43
	100%


Source: Field Survey, 2021

From the responses obtained as expressed in table 4.7 above, on the statement “tax incentives encourage the establishment and development of beverage manufacturing companies”, 27.91% of the total respondents strongly agreed, 44.19% of  respondents agreed followed by 11.63% of the respondents who strongly disagreed while the remaining 16.28% of the respondents disagreed.

Research Question 6: Has tax incentives had an impact on the investment patterns of beverage companies?
Table 4.8:  Tax incentives have had an impact on the investment patterns of beverage companies.

	Option
	Frequency
	Percentage

	Strongly Agreed
	11
	25.58

	Agreed
	17
	39.53

	Strongly Disagreed
	05
	11.63

	Disagreed
	10
	23.26

	Total
	43
	100%


Source: Field Survey, 2021

From the responses obtained as expressed in table 4.8 above, on the statement “Tax incentives have had an impact on the investment patterns of beverage companies”, 25.58% of the total respondents strongly agreed, 39.53% of  respondents agreed followed by 11.63% of the respondents who strongly disagreed while the remaining 23.26% of the respondents disagreed.

TEST OF HYPOTHESIS

Ho1: Tax incentives do not improve the profitability of beverage companies in Nigeria

Ho2: Tax incentives do not improve the productivity of beverage companies in Nigeria

Ho3: Tax incentives do not improve the growth of beverage companies in Nigeria

Descriptive Statistics

	
	Mean
	Std.

Deviation
	N

	Tax Incentives
	61.0000
	10.96406
	43

	Profitability
	39.1500
	9.07440
	43

	Productivity 
	49.3000
	8.91004
	43

	Growth 
	23.2000
	3.20526
	43


Correlations

	
	
	Tax Incentives
	Profitability
	Productivity 
	Growth 

	Pearson Correlation
	Tax Incentives
Profitability
Productivity 

Growth 
	1.000

.821

.818

.872
	.821

1.000

.940

.732
	.818

.940

1.000

.844
	.872

.732

.844

1.000

	Sig. (1-tailed)
	Tax Incentives
Profitability
Productivity  

Growth 
	.

.000

.000

.000
	.000

.

.000

.000
	.000

.000

.

.000
	.000

.000

.000

.

	N
	Tax Incentives
Profitability
Productivity  

Growth 
	43

43

43

43
	43

43

43

43
	43

43

43

43
	43

43

43

43


Variables Entered/Removeda

	Model
	Variables

Entered
	Variables

Removed
	Method

	1
	Profitability,

Productivity,

Growthb
	.
	Enter


a. Dependent Variable: Tax Incentives
b. All requested variables entered.

Model Summary

Model Summaryb
	Model
	R
	R.Square
	Adjusted R

Square
	Std. Error of

The

Estimate
	Durbin-

Watson

	1
	.927a
	.860
	.834
	4.46756
	3.078


a. Predictors: (Constant), Profitability, Productivity,Growth
b. Dependent Variable: Tax Incentives
R: multiple correlation coefficient= .927. R2: 

coefficient of determination= .860.

The model explains 86.0% of the variation in the dependent variable.

Durbin-Watson (to assess autocorrelation) – Residuals are negatively correlated

ANOVA Table

ANOVAa
	Model
	
	Sum of

Squares
	df 
	Mean

Square
	F
	Sig.

	1
	Regression

Residual

Total
	1964.654

319.346

2284.000
	3

16

19
	654.885

19.959
	32.811
	.000b


a. Dependent Variables: Tax Incentives
b. Predictors: (Constant), Profitability, Productivity,Growth
The overall model is significantly useful in explaining Tax Incentives, F (3, 16) = 32.81, p < .05.

Collinearity Assumption

Coefficientsa
	Model
	
	Unstandardized

Coefficients
	Standardized Coefficients
	t
	Sig.
	Collinearity Statistics

	
	
	B
	Std. Error
	Beta
	
	
	Tolerance
	VIF

	1
	(Constant)

Profitability
Productivity 

Growth
	-11.823

.551

.604

1.989
	8.806

.171

.258

.469
	.456

.479

.581
	-1.343

3.226

3.796

4.239
	.198

.005

.003

.001
	.437

.485

.464
	2.288

2.130

2.153


a. Dependent Variable: Tax Incentives
A value larger than 10 indicates collinearity between predictors.
The Significance of the Effect

Coefficientsa
	Model
	
	Unstandardized

Coefficients
	Standardized Coefficients
	t
	Sig.
	Collinearity Statistics

	
	
	B
	Std. Error
	Beta
	
	
	Tolerance
	VIF

	1
	(Constant)

Profitability
Productivity 

Growth
	-11.823

.551

.604

1.989
	8.806

.171

.258

.469
	.456

.479

.581
	-1.343

3.226

3.796

4.239
	.198

.005

.003

.001
	.437

.485

.464
	2.2882.130

2.153


a. Dependent Variable: Tax Incentives
Profitability has significant effect on Tax Incentives, t(16)=3.23, p< .05.

Productivity has significant effect on Tax Incentives, t(16)=4.0, p= .05.

Growth has significant effect on Tax Incentives, t(16)=4.24, p < .05.

Interpreting Coefficients

Coefficientsa
	Model
	
	Unstandardized

Coefficients
	Standardized Coefficients
	t
	Sig.
	Collinearity Statistics

	
	
	B
	Std. Error
	Beta
	
	
	Tolerance
	VIF

	1
	(Constant)

Profitability
Productivity 

Growth
	-11.823

.551

.604

1.989
	8.806

.171

.258

.469
	.456

.479

.581
	-1.343

3.226

3.796

4.239
	.198

.005

.003

.001
	.437

.485

.464
	2.2882.130

2.153


a. Dependent Variable: Tax Incentives
With one-unit increase in Profitability, the Tax Incentives increases by .55. 

With one-unit increase in Productivity, the Tax Incentives increases by .60. 
With one-unit increase in Growth, the increases by .1.99. Tax Incentives = -11.82 + (.55*Profitability) + (.60*Productivity) + (1.99*Growth)
Result

A multiple linear regression was fitted to explain Tax Incentives based on Profitability, Productivity, and Growth. All of the assumptions were met except the auto-correlation assumption between residuals. The overall model explains 86.0% variation of Tax Incentives, and it is significantly useful in explaining Tax Incentives, F (3, 16) = 32.81, p < .05.

With one-unit increase in Profitability, the Tax Incentives increases by .55, which was found to be a significant change, t (16)=3.23, p < .05. With one unit increase in Productivity, the Tax Incentives increases by .60, which was also found to be a significant change, t (16)=4.0, p = .05. With one-unit increase in Growth, the Tax Incentives increases by .1.99, which was found to be a significant change, t (16)=4.24, p < .05.
4.6
Discussion of Findings

The findings of this study showed that tax incentives has a positive impact on the profitability of beverage companies beverage companies in Enugu state. This was deduced from the responses of the respondents were majority strongly  attest to this fact. 

Also, the findings revealed that tax incentives has a positive impact on the  productivity of beverage companies. Majority of the respondents strongly agreed  that tax incentives also has a positive impact on the growth of beverage companies.

More so, the findings disclosed the kinds of tax incentives available for manufacturing companies in Nigeria which include; Pioneer Companies Tax Incentives, Investment Tax Relief, Replacement of Obsolete Plant, Investment Allowance, Rural Investment Allowance, Tax Free Interest, Deductible Capital Allowance, Tax Free Dividend and Small Business Rate. This was presented in Table 4.6. were most respondents agreed to these.
Further more, the findings of this study revealed that Tax incentives encourage the establishment and development of beverage manufacturing companies. This was proven in Table 4.7 where majority of the respondents strongly agreed to this. 

Also, the findings revealed that tax incentives have had an impact on the investment patterns of beverage companies. This fact was proven in the  response of the respondents where majority strongly agreed to this.

The tested hypotheses using Regression Statistical tool, showed that Tax incentives do improve the profitability, productivity and growth of beverage companies in Nigeria.
CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1
Introduction

This chapter summarizes the findings into the  impact of tax incentive as a catalyst for performance of beverage companies using selected beverage companies in Enugu State as case study. The chapter consists of summary and finding, conclusion, recommendation, limitation and suggestions for further study. 

5.2
Summary

In this study, our focus was to examine the  impact of tax incentive as a catalyst for performance of beverage companies using two (2) selected beverage companies in Enugu State as case study. The study specifically was aimed at examining the impact of tax incentives on the profitability of beverage companies in Nigeria, examining the impact of tax incentives on the productivity of beverage companies in Nigeria and examining the impact of tax incentives on the growth of beverage companies in Nigeria. The study adopted the Neo-classical theory (Boadway & Shah, 1995).
The study adopted the survey research design and randomly enrolled participants using purposive technique to choose the sample size in the study. A total of 43 responses were validated from the enrolled participants where all respondents are staff of the selected beverage companies. Self-constructed and validated questionnaire was used for data collection. The collected and validated questionnaires were analyzed using four Likert scale of Strongly Agree(SA), Agree(A), Strongly Disagree(SD) and Disagree(D) with frequency tables and percentage. The formulated hypotheses was tested using the Regression (Dubin Watson) statistical tool SPSS v.23.
5.3
Conclusion

Having critically examined the research questions, tested the hypothesis, and the research findings, the following conclusion was made based on the information gathered:

Tax incentives has a positive impact on the profitability of beverage companies.

Tax incentives has a positive impact on the productivity of beverage companies.

Tax incentives has a positive impact on the growth of beverage companies.

Pioneer Companies Tax Incentives, Investment Tax Relief, Replacement of Obsolete Plant, Investment Allowance, Rural Investment Allowance, Tax Free Interest, Deductible Capital Allowance, Tax Free Dividend and Small Business Rate are the kinds of tax incentives available for manufacturing companies in Nigeria.

Tax incentives encourage the establishment and development of beverage manufacturing companies.

Tax incentives have had an impact on the investment patterns of beverage companies.

Tax incentives do improve the profitability of beverage companies in Nigeria.

Tax incentives do improve the productivity of beverage companies in Nigeria.

Tax incentives do improve the growth of beverage companies in Nigeria.
5.4
Recommendation

The researcher made the following recommendations:

The various incentives and how to benefit from them should be given adequate publicity  precisely for beverage companies
 The government should conduct cost benefit analyses in order to ensure that the goals of granting tax incentives are achieved.
There is need for reducing the variability in the amount of tax incentives among the beverage companies so as to ensure the survival of a greater number of companies.
The government needed to expand some of the tax incentives particularly capital allowances, excise tax incentives and custom duty incentives whose effect was yet to be fully felt within these companies compared to corporate income tax incentives.
There should be a greater diversification in the incentives granted and also greater sustainability.
Policy makers should adopt strategic incentive plans or targeted incentive scheme that targets specific industry or a strategic tax incentive that add value or contribute positively to the economy through expansion of various sectors and are in line with the country’s vision 2030. The design, implementation and administration of these strategic incentive plans will help avoid revenue loss.
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(s) ON A QUESTION

SECTION A

PERSONAL INFORMATION

1. Gender

Male [  ]


Female [  ]

Religion 

Christian
[  ]

Muslim
[  ]

3. Age 

20-25
[  ]

26-30
[  ]

31-35
[  ]

36+ 
[  ]

4. Education

HND/BSC
[  ]
Masters
[  ]
PHD

[  ]

Do you know the role or purpose of these tax incentives scheme?

Yes
[  ]
No
[  ]
Do you have knowledge on any of the existing tax incentives?

Yes
[  ]
No
[  ]
SECTION B

Please indicate the extent to which you are satisfied with the following items by ticking in any of the boxes represented by strongly agree (SA), agree (A), strongly disagree (SD) and disagree (D).

Research Question One 

Tax incentives has a positive impact on the profitability of beverage companies.
	Option
	Please tick

	Strongly Agreed
	

	Agreed
	

	Strongly Disagreed
	

	Disagreed
	


Research Question Two 

Tax incentives has a positive impact on the productivity of beverage companies.
	Option
	Please tick

	Strongly Agreed
	

	Agreed
	

	Strongly Disagreed
	

	Disagreed
	


Research Question Three 

Tax incentives has a positive impact on the growth of beverage companies.
	Option
	Please tick

	Strongly Agreed
	

	Agreed
	

	Strongly Disagreed
	

	Disagreed
	


Research Question Four: What are the kinds of tax incentives available for manufacturing companies in Nigeria?
	SN
	Statement
	SA
	A
	SD
	D

	10.
	Pioneer Companies Tax Incentives.
	
	
	
	

	11
	Investment Tax Relief.
	
	
	
	

	12
	Replacement of Obsolete Plant.
	
	
	
	

	13
	Investment Allowance.
	
	
	
	

	14
	Rural Investment Allowance.
	
	
	
	

	15
	Tax Free Interest.
	
	
	
	

	16
	Deductible Capital Allowance
	
	
	
	

	17
	Tax Free Dividend
	
	
	
	

	18
	Small Business Rate
	
	
	
	


Research Question Five

Tax incentives encourage the establishment and development of beverage manufacturing companies.
	Option
	Please Tick

	Strongly Agreed
	

	Agreed
	

	Strongly Disagreed
	

	Disagreed
	


Research Question Six

Tax incentives have had an impact on the investment patterns of beverage companies.

	Option
	Please Tick

	Strongly Agreed
	

	Agreed
	

	Strongly Disagreed
	

	Disagreed
	


