A SURVEY OF CONSUMER PROTECTION LAWS AND ITS CORRESPONDING EFFECTS ON CONSUMPTION OF TOBACCO PRODUCTS
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ABSTRACT

This study was carried out to  examine effect of consumer protection laws on consumption of tobacco in Ado Ekiti Local Government Area of Ekiti State. Specifically, the study examined if consumer protection laws have any negative effect on the consumption of Tobacco products. Furthermore, if there is a check on the age of all purchasers who appears to be under the age of 27 or scanner locks. If the consumption of tobacco and cigarette be encouragingly scrapped off completely.and also if there are  checks on the level of consumption in a higher or lower rate . The study employed the survey descriptive research design. Questionnaire was used for data collection which was raised against a four Likert scale of Strongly Agree(SA), Agree(A), Strongly Disagree(SD) and Disagree(D). A total of 72 respondents were purposively selected as sample size comprising of tobacco consumers  from five selected communities in Ado Ekiti Local Government Area of Ekiti State. Out of the 80 respondents, 72 responses were validated from the survey. The study adopted the health belief theories From the responses obtained and analyzed, the findings revealed that There is a  effect of consumer protection laws on consumption of tobacco product.the study also concludes that there is a check on the age of all purchasers who appears to be under the age of 27 or "scanner locks".the study also concludes that  Tobacco product consumption and cigarette can be encouragingly scrapped  off if not completely. Furthermore, There are check on the level of consumption in a higher or lower rate and if also properly consumed. With respect to the  findings and conclusions of this study, it was therefore recommended that The federal government of Nigeria should  putting up appropriate regulations to operationalize the laws guiding the consumption of tobacco Act. Also, there should be stringent regulation on the consumption of tobacco in other for under age children to not have assess to it. The study further concludes that there should be more laws on consumer protection as it seems the laws already in place are not active enough.
CHAPTER ONE

INTRODUCTION

1.1 Background Of The Study

Tobacco usage has reached epidemic proportions, and it has become a significant worldwide public health issue. It is a significant risk factor for the majority of the world's top causes of mortality 1 and kills many of its users (Ogunnubi,2016). Tobacco has become the greatest danger to the world economy, resulting in lost productivity, as well as suffering, sorrow, and unhappiness (Mendez,2015). Tobacco use is a leading cause of preventable and early mortality and morbidity worldwide, accounting for about 6 million deaths per year (WHO,2015). Tobacco-related illness claims the lives of one person every six seconds. More over 80% of the world's smokers, including Nigerians, reside in low and medium income nations, where 75 percent of these fatalities occur (WHO,2015). Tobacco is expected to kill over 8 million people each year by 2030, and if left uncontrolled, tobacco may kill over 1 billion people in the twenty-first century (WHO,2015). Tobacco smoking is estimated to have caused 100 million premature deaths worldwide in the twentieth century. As a consequence, noncommunicable diseases (NCDs) are now responsible for more than 80% of premature deaths in developing nations. While the worldwide burden of NCDs is projected to grow by 17 percent over the next decade, the Africa area is expected to have a significant increase of 27 percent [Eriksen, 2017]. 


As a result, Nigeria, as Africa's most populous country, has a significant population of tobacco smokers, which has an impact on regional health indicators. [Blecher,2018] The transfer of tobacco hubs from the West to the African continent is critical, and Nigeria is at the vanguard of the transformation from a tobacco-producing to a tobacco-consuming country. Between 1990 and 2009, cigarette consumption in Western Europe fell by approximately 26%, but tobacco consumption increased by almost 60% in Africa and the Middle East, with Nigeria accounting for the largest share of the population [Lovato, 2018]. As a result, tobacco firms have turned their attention to Africa. According to (Omokhodion,2017), tobacco control in North America and Europe has tightened, while in Africa, some nations have yet to adopt tobacco laws or are more vulnerable to being persuaded by tobacco lobby organizations that view the continent as a huge opportunity for development. According to the WHO Framework Convention on Tobacco Control (FCTC), which was adopted by the 56th World Health Assembly on May 21, 2003 and went into effect on February 27, 2005, WHO recommends a four-pronged strategy for the control of smoking, which includes advocating for a ban on all forms of advertising and an increase in public health information, with a special focus on youths [.Aina]. 
Since a result, the Nigerian National Tobacco Control Act of 2015 was enacted to domesticate the WHO FCTC; nevertheless, implementation has been weak, as most public areas remain smoke-free, and no money have been set aside to police tobacco laws. As a result, consumption protection against tobacco use has been poorly implemented by government agencies.

According to the United Nations, Nigeria signed the WHO Framework Convention on Tobacco Control (the "FCTC") on 28 June 2004 and ratified it on 20 October 2005, which requires state governments to protect citizens from tobacco and tobacco product-related harm in the interest of public health promotion and protection. The FCTC, in accordance with consumer protection legislation, aims to ensure that State Parties' tobacco and tobacco product control policies are implemented above and beyond the tobacco industry's economic and other interests. It lays forth a “framework for tobacco control measures to be adopted by governments at the national, regional, and international levels in order to decrease the persistent and significant prevalence of tobacco use and exposure to tobacco smoke” (art. 3). The resultant domestic legislation of State Parties is expected to "protect present and future generations from the devastating health, social, environmental, and economic consequences of tobacco consumption and exposure to tobacco smoke," in accordance with the objectives of the Convention and its protocols. As the research is intended at evaluating the impact of consumer projection laws on tobacco product consumption, the foregoing serves as the foundation for this epistle.

1.2 Statement Of  The Problems 

Prior to the FCTC, Nigeria had laws that sought to restrict smoking in public places and prohibit the advertising of tobacco and tobacco products[Oshodi,2015]. Without a doubt, the legislation fell far short of the country's obligations under the Convention. Furthermore, the relevant government agencies made little or no serious attempts to effectively implement the law. For example, there is no record of any conviction or even a trial for a tobacco-related offense under the law from its inception in 1990 to its repeal in 2015. In 2015, the Federal Government of Nigeria created and regulated standards for specific products such as food, drugs, and cosmetics in order to fulfill its mandate.

Most smokers start when they are in their adolescent years, and they develop a habit that is difficult to break [Adebiyi, 2018]. As these adolescents grow into adults, they become role models for the next generation, reinforcing the vicious cycle [Fawibe, 2018]. Tobacco smoking has different health effects depending on how long you smoke and how much you smoke. Starting to smoke early in life increases the risk of NCDs, and adolescent smokers are at the highest risk of future morbidity and mortality.Half of adolescent smokers become regular smokers as adults, and a further half of this population is expected to die of tobacco-related illnesses, highlighting the significant burden that smoking has on young people and the urgent need to stop. The tobacco industry recognizes the critical role that young people play in the continuation of smoking. According to evidence, a large portion of their advertising dollars is now directed toward encouraging young people to smoke, with more than $9 billion spent on this goal each year. Approximately 40% of Hollywood films and films aimed at teenagers include scenes of smoking, illustrating the transition from overt tobacco advertising to more subtle and difficult-to-control realms [Orimadegun,2015].

The goal of this research was to conduct a comprehensive review of the available literature on tobacco use among Nigerian adolescents and young people in order to determine the prevalence, distribution, and variables that influence tobacco use. These statistics are required in order to develop and modify tobacco cessation and prevention strategies for young people. To protect current and future generations of Nigerians and inhabitants from the harmful health, social, economic, and environmental effects of using or being exposed to tobacco or tobacco products, as well as tobacco or tobacco product smoke.

1.3
Objectives Of The Study


Research objectives are just as useful as they are in most other aspects of life. “Research objectives provide the researcher a wonderful feeling of aim and direction,” according to Torty (2021). The study's overall purpose is to investigate the effect of consumer protection laws on consumption of tobacco products. 
Other specific objectives are:

1. To know if there is a positive or negative effect of consumer protection laws on consumption of tobacco product.

2. To be able to ascertain if there is a check on the age of all purchasers who appears to be under the age of 27 or "scanner locks".

3. To find out if tobacco product consumption and cigarette can be encouragingly scrapped  off if not completely and to know the consumer protection laws on consumption backing it.

4. To have a check on the level of consumption in a higher or lower rate and if also properly consumed.

1.4
Research Questions

Research questions provide structure and direction to a study in scientific inquiry. As a result, according to Torty (2021), "research questions should truly constitute an enlargement of the research problem." 


The following research questions were posed in accordance with the study's objectives:
Does consumer protection laws have any negative effect on the consumption of Tobacco products?

Are there checks on the age of all purchasers who appears to be under the age of 27 or "scanner locks"?

Can tobacco product consumption and cigarette can be encouragingly scrapped  off? 

Are there check on the level of consumption in a higher or lower rate and if also properly consumed.

1.5
Research Hypothesis

An hypothesis refers to an experimental statement, tentative in nature, showing the relationship between two or more variables. It is open to test and can be accepted or rejected depending on whether it agrees or disagrees with the statistical test.

The two hypotheses that were tested in this study are the null and alternative hypotheses.

The null hypothesis reflects that there will be no observed effect in our experiment. In a mathematical formulation of the null hypothesis, there will typically be an equal sign. This hypothesis is denoted by H0. The null hypothesis is what we attempt to find evidence against in our hypothesis test.

The alternative or experimental hypothesis reflects that there will be an observed effect on our experiment. In a mathematical formulation of the alternative hypothesis, there will typically be an inequality, or not equal to the symbol. This hypothesis is denoted by either Ha or by H1. The alternative hypothesis is what we are attempting to demonstrate in an indirect way by the use of our hypothesis test. If the null hypothesis is rejected, then we accept the alternative hypothesis. If the null hypothesis is not rejected, then we do not accept the alternative hypothesis.


The study will test the validity of the following null hypothesis:
H01:  There are no checks on the age of all purchasers who appears to be under the age of 27 or "scanner locks"

H02:  There are no check on the level of consumption in a higher or lower rate

 1.6
Significance of the study

The significance of this study cannot be underestimated as:

This study will examine Effect Of Consumer Protection Laws On Consumption Of Tobacco Products.
The findings of this research work will undoubtedly provide the much needed information to government organizations, NDLEA, Tobacco consumers and academia.
1.7
Scope of the study
This study examines Effect Of Consumer Protection Laws On Consumption Of Tobacco Products. hence, this study will be delimited to Tobacco customers in Ado Ekiti, Ekiti state..

1.8
Limitations of the study

This study was constrained by a number of factors which are as follows:

 just like any other research, ranging from unavailability of needed accurate materials on the topic under study, inability to get data

Financial constraint , was faced by  the researcher ,in getting relevant materials  and  in printing and collation of questionnaires

Time factor: time factor pose another constraint since having to shuttle between writing of the research and also engaging in other academic work making it uneasy for the researcher
1.9
Operational definition of terms

Consumer:

Consumer protection laws:

Tobacco:

CHAPTER TWO

REVIEW OF LITERATURE

INTRODUCTION

Our focus in this chapter is to critically examine relevant literatures that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

Precisely, the chapter will be considered in three sub-headings:

Conceptual Framework

Theoretical Framework, and 
Empirical Review 

2.1
CONCEPTUAL FRAMEWORK

Consumer


Any individual who consumes or utilizes products or services is referred to as a consumer. Consumables such as wheat flour, salt, sugar, fruit, and so on, as well as durable products such as televisions, refrigerators, toaster ovens, mixers, bicycles, and so on, are examples of goods ( Van Loo,2019). Electricity, cooking gas, telephone, transportation, and movie screenings are examples of services. The consumption or usage of products and services is usually what qualifies a person as a 'consumer.' However, in the perspective of the law, both the person who buys things or employs services for a fee and the person who utilizes such goods and services with the buyer's permission are referred to as consumers. When your father buys apples for you and you eat them, both your father and yourself are considered consumers. The same is true when you hire a cab to go to school. In other words, the buyer of goods and services is regarded as a consumer in the eyes of the law, whether he uses them himself or purchases them for consumption or use by another person(s). A person who purchases products for resale (such as a wholesaler, retailer, or other business reason) is not considered a consumer. The term "consumer" has been defined specifically for the purposes of products and services under the Consumer Protection Act of 1986.

Consumer Protection

Consumer protection refers to protecting consumers' interests and rights. In other words, it refers to the procedures put in place to safeguard customers from company activities that are dishonest and immoral, as well as to provide them with prompt protection of their complaints. The following are the most frequent corporate tactics that lead to consumer exploitation.

1.Sale of adulterated products, i.e., tampering with the commodity being sold.

2.Sale of fictitious goods, i.e., selling something of low value rather than the genuine article.

3.Sale of sub-standard products, i.e., goods that do not meet the quality criteria set out.

4.Duplicate products are sold.

5.The use of erroneous weights and measurements, resulting in underweight.

6.Scarcity and price increases due to hoarding and black-marketing.

7.Charging more than the product's set Maximum Retail Price (MRP).

8.Defective products supply

9.Deceptive advertising, which falsely state that a product or service is of higher quality, grade, or level.

10.Provision of substandard services, i.e., service quality that falls short of the agreed-upon standard.

11.The examples above demonstrate consumer exploitation in the context of products and services. Should we allow this to happen in a democratic country like India? As a result, consumer protection refers to the actions taken by the government or non-governmental organizations (NGOs) to defend the interests of consumers.

The Need For Consumer Protection


The need for actions to safeguard consumers' interests emerges primarily as a result of the customers' helplessness. There is no disputing that consumers have a fundamental right to be safeguarded against loss or damage as a result of faulty products and services ( Balakrishna, 2018). However, owing to a lack of knowledge, illiteracy, or a sedentary mentality, people seldom use their rights. However, given the current malpractices and their susceptibility, it is essential to provide them with physical safety, economic interests protection, access to information, an acceptable product quality, and legislative means to address their complaints. The following are the other major reasons in favor of consumer protection:

Social Responsibility

Certain social and ethical standards must govern the company. The company has a moral obligation to serve the interests of its customers. In accordance with this concept, it is the responsibility of producers and merchants to supply customers with the appropriate quality and quantity of products at reasonable costs.

Raising Public Awareness


Consumers are maturing and becoming more aware of their rights in the face of corporate misconduct. Many consumer groups and organizations are working to raise consumer awareness, taking up their issues at different levels, and assisting them in enforcing their rights.

Consumer Satisfaction

Mahatma Gandhi, the Father of the Nation, famously advised manufacturers and merchants to "treat your customers like gods." Consumer happiness is critical to a company's success. As a result, businesspeople should go to great lengths to serve the interests of customers by offering them with high-quality products and services at a fair cost.

Social Justice Principle


Consumer exploitation is a violation of the Indian Constitution's guiding principles of state policy. In accordance with this concept, producers, merchants, and service providers are required to avoid malpractice and protect the interests of customers.

The Trusteeship Principle


Manufacturers and producers, according to Gandhian philosophy, are not the true proprietors of the company. The society provides the resources. They are simply stewards of resources, and as such, they should make efficient use of those resources for the benefit of society, which includes customers ( Elkins,2015).

Business Survival and Growth


For the sake of existence and development, the consumer must fulfill the interests of its customers. Any company organization that engages in malpractices or fails to offer better services to their final consumer will find it difficult to survive as a result of globalisation and increasing competition. As a result, they must become more consumer-oriented in the long term.

Consumer's Rights


In his address to consumers, former United States President John F. Kennedy outlined six consumer rights. These rights include I the right to safety, (ii) the right to information, (iii) the right to choose, (iv) the right to be heard, (v) the right to redress, and (vi) the right to be represented. These rights set the stage for a well-organized consumer movement in the United States, which subsequently expanded across the globe. Consumers in India have the same rights under the Consumer Protection Act of 1986 (TAIWAN legislation, 2017). Let's take a quick look at these consumer rights.

Right to Safety

Consumers have the right to be protected against products and services that are harmful to their health or life. Defective cars, for example, may result in severe accidents. The same may be said about electrical equipment made of inferior materials. Due to the inclusion of harmful pesticides in excess of permitted levels, there have been recent widespread protests and boycotts of soft drinks. As a result, the right to safety is an essential consumer right that guarantees that producers do not create and sell substandard or hazardous goods.

Right to be Informed

Consumer protection relies heavily on the right to be informed. The consumer must be given sufficient and correct information about the products and services' quality, quantity, purity, standard, and pricing. On the label and packaging of today's products, producers give comprehensive information on the ingredients of the product, its amount, date of manufacture, date of expiry, maximum retail price, precautions to be taken, and so on. Consumers benefit from this knowledge while making purchasing decisions and using products.

Right to Choose

The freedom to choice stipulates that consumers should have access to a wide range of products and services at reasonable costs wherever feasible. Buyers have the option of a broad selection if the market offers a sufficient variety of goods at highly competitive pricing. However, in the case of monopolies such as railroads, postal service, and power supplies, it entails a right to expect an acceptable level of service at a reasonable cost.

Right to be Heard
Without the right to be heard, the rights to safety, knowledge, and choice will be meaningless. This right may be interpreted in three ways. In general, this right implies that consumers have the right to be consulted by the government and public entities when decisions and policies impacting their interests are made. Consumers also have a right to be heard by manufacturers, dealers, and marketers about production, marketing choices, and any consumer complaints. Most major manufacturers and businesses now have consumer service cells to handle customer complaints and take necessary action to resolve them. Finally, customers have the right to be heard in legal procedures involving consumer complaints in law courts (Van Loo,2019).

Right to Seek Redressal
The consumers have been given the right of redressal of their grievances relating to
the performance, grade, quality etc. of the goods and services. If required, the product must be repaired / replaced by the seller/ manufacturer. The Consumer Protection Act has duly provides for a fair settlement of genuine grievances of the consumers. It has also set up a proper mechanism for their redressal at district, state and national levels.
Right to Consumer Education

It refers to the right to acquire information and skills in order to become a well-informed consumer. Consumer organizations, educational institutions, and policymakers may all play a role in this direction. They are expected to provide information and knowledge about I relevant laws aimed at preventing unfair trade practices, (ii) the methods that dishonest traders and producers may use to deceive consumers, (iii) insistence on a bill or receipt at the time of purchase, and (iv) the procedure that consumers should follow when filing a complaint. Effective consumer education raises consumer awareness and empowers them to better defend their rights and protect themselves from deceptive, fraudulent, and excessively misleading advertising, labeling, and other practices.

Responsibility of consumer

Be quality conscious 


It is the responsibility of every consumer to be aware of the quality of the product they purchase in order to put an end to adulteration and corrupt activities by manufacturers and merchants. When making purchases, they should search for standard quality certification labels such as ISI, Agmark, FPO, Woolmark, Eco-mark, Hallmark, and so on. 

Beware of misleading advertisements 


The quality of goods is often exaggerated in advertisements. As a result, customers should not depend on advertisements and should thoroughly inspect the goods or inquire of other users before making a purchase. If there are any inconsistencies, these should be brought to the attention of the sponsors and, if necessary, the relevant authorities.

Responsibility to inspect a variety of goods before making selection 


The consumer should inspect a variety of goods before buying the goods and service. For this purpose he/she should compare their quality, price, durability, after sales service etc. This would enable the consumers to make the best choice within the limit of their own resources
Collect proof of transaction

The consumer should demand and keep a legitimate documented proof (cash memo/invoice) related to the purchase of products or the use of any services. For submitting a complaint, such evidence of purchase is needed. When it comes to durable products, manufacturers usually provide a warranty/guarantee card with the product. Consumers are responsible for obtaining these papers and ensuring that they are properly signed, stamped, and dated. They must be kept by the consumer until the warranty/guarantee term expires.

Consumers must be aware of their rights
The consumers must be aware of their rights as stated above and exercise them while buying goods and services. For example, it is the responsibility of a consumer to insist on getting all information about the quality of the product and ensure himself/ herself that it is free from any kind of defects.
Complaint for genuine grievances

If you are a consumer who is unhappy with a product or service, you have the right to file a complaint. You must first make a valid claim with the business in this respect. You may go to the forums if the manufacturer/company does not reply. However, your claim must include real losses and a legitimate compensation demand. False complaints should be submitted at no expense, otherwise the forum may sanction you.

Proper use of product/services
It is expected of customers to utilize and treat products and services correctly. People have been seen to use products recklessly throughout the guarantee time, believing that the goods would be replaced within the guarantee term. This is something that should be avoided.

Aside from the responsibilities listed above, consumers should be aware of their obligations to other consumers, society, and the environment, and make responsible decisions. To put it another way, their purchases and consumption should not result in the waste of natural resources, energy, or degradation of the environment (Elkins, 2015).

Ways And Means Of Consumer Protection

Lok Adalat
Lok Adalats are a cost-effective and efficient method for resolving public complaints. The offended person may contact the adalats directly with his complaint, and his problems are addressed promptly and judgments are made. Customers may use this system to address their issues. Cases involving energy bills, phone bills, and road accidents, among other things, may be brought before Lok Adalat for immediate resolution. Indian Railways, Mahanagar Telephone Nigam Limited, and Delhi Vidyut Board, for example, conduct Lok Adalat on a regular basis to address customer complaints on the spot.
Public Interest Litigation
Public Interest Litigation (PIL) is a scheme under which any person can move to the court of law in the interest of the society. It involves efforts to provide legal remedy to un-represented groups and interests. Such groups may consist of consumers, minorities, poor persons, environmentalists and others. Any person or organisation, though not a party to the grievances, can approach the court for remedial action in case of any social atrocities.

Redressal Forums and Consumer Protection Councils

A judicial system has been established under the Consumer Protection Act of 1986 to deal with consumer complaints and disputes at the district, state, and national levels. District Forum, State Consumer Disputes Redressal Commission (State Commission), and National Consumer Disputes Redressal Commission are the three organizations (National Commission). Depending on the value of the products, any individual consumer or group of customers may file a complaint with the District, State, or National level forum and seek compensation. The primary goal of these forums is to offer a simple, quick, and low-cost means of resolving consumer complaints. Section 6 of the Act, as modified in 2002, also allows for the establishment of Consumer Protection Councils at the district, state, and national levels to promote and defend consumer rights. Consumers' rights, as well as the processes for filing complaints, must be widely publicized by the councils, which must also contribute to the country's consumer movement.

Awareness Programme

The Indian government has implemented a number of public awareness campaigns in order to raise consumer awareness. It publishes periodic periodicals, pamphlets, booklets, and different posters illustrating consumer rights and duties, as well as redressal mechanisms. On the 15th of March, it commemorates World Consumer Rights Day, and on the 24th of December, it commemorates National Consumer Day. Several consumer awareness video programs are aired on various television networks. Audio programs are also aired on All India Radio and FM stations. Consumer protection poster and slogan competitions are also held at different levels. To promote public involvement in the field of consumer protection, the government has established National Awards for those who have excelled in this area.

Consumer Organizations

Consumer organizations have worked to promote and defend consumer interests all around the globe. In recent years, a number of similar organizations have been established in various regions of India. It is believed that without the active participation of consumer organizations, neither moral sanctions nor a code of fair business practices can be used to punish all members of the business community, nor can orders and legislative measures to guarantee consumer protection be administered. The consumer movement is gaining traction in India, with a growing number of consumer organizations engaged in consumer protection and assisting people in seeking prompt and appropriate resolution of their complaints. Look in the box for some of these consumer groups.

Consumer Welfare Fund
The government has established a consumer welfare fund to provide financial support in order to boost the country's volunteer consumer movement, especially in rural regions. This fund is primarily used to establish training and research facilities in consumer education, complaint management, counseling and guiding mechanisms, product testing laboratories, and other related areas.

Consumer Protection Act

The Consumer Protection Act of 1986 was enacted and went into effect on July 1, 1987. The Act's primary goals are to offer stronger and more comprehensive consumer protection, as well as effective protections against various forms of exploitation, such as faulty products, poor services, and unfair commercial practices. It also includes provisions for a simple, quick, and low-cost mechanism for resolving consumer complaints.

TOBACCO

Tobacco is considered as a "sacred plant" and "God's cure."[Dickson,2018].  Nicotiana is a plant that belongs to the Solanaceae family and has viscid leaves and tubular blooms. The genus has around 60 species, which are distinguished by the size and form of their leaves and flowers[Feinhandler,2015]. Nicotiana tobacum (N. tobacum) is a South American native species, while Nicotiana tobacum (N. tobacum) is a North American native species. to the West Indies rustica Nicotin is a toxic alkaloid that distinguishes Nicotiana from other plants. It is a volatile, colorless, and oily liquid. Tobacco kills more people than HIV, illicit drugs, alcohol, motor vehicle accidents, suicides, and murders combined[McGinnis,2015]. Smokers die 14 years sooner than nonsmokers, according to the Centers for Disease Control and Prevention (CDC, 2018). Tobacco use is a major cause of cancer and death in humans, with mortality rates in poor nations being greater than in industrialized ones. Developing nations will account for about 70% of tobacco-related fatalities [ Jemal, 2019]. There are about 1.3 billion smokers in the globe, with half of them dying from smoking-related illnesses [WHO, 2017]. 

Tobacco usage is projected to account for 13.3% of all fatalities in 2020 [Ministry of Health, 2018]. Tobacco usage will kill about half of all smokers [Peto,2019]. Tobacco smoking kills about 3 million people per year across the globe, and if present trends continue, yearly mortality will top 10 million by 2030[Gupta, 2016]. In India, cigarette smoking, especially beedis and chewing tobacco (smokeless usage), is a long-standing tradition. However, smoking's popularity among women and small children has risen dramatically in recent years, and it is now a major public health issue[Sinha, 2016]. In India, almost one out of every ten adolescents starts tobacco before they are ten.

History of Tobacco Regulation in Nigeria

 Tobacco Regulation in Nigeria Has a Long History Tobacco consumption and regulation in Nigeria have a long history. Tobacco has been smoked for at least three thousand years, according to the British American Tobacco Nigeria (BATN, 2010). When Christopher Columbus arrived in the Americas in 1492, he discovered it, but ancient temple sculptures indicate that tobacco was chewed in Central America as early as 1,000 BC. Tobacco has been a part of European culture since the late 15th century.has polarized opinion, stirred debate, and produced significant tax revenue. It was characterized in words ranging from "vile habit of numerous abuses" and "feast for the devil" to "divine herb" and "cornucopia of all earthly pleasures" not long after it arrived in Europe. Tobacco has been the subject of royal displeasure, fashionable usage, medical research, smuggling, commercial conflicts, and prohibitions on a number of occasions. Although tobacco had been cultivated and consumed in a variety of ways by Nigerians for centuries[UN,2016], large-scale commercial tobacco growing in the country began in 1934, when British American Tobacco (BAT) decided to source tobacco leaf locally in preparation for the establishment of a cigarette plant ( (HMSO, 2018: Agaku, Akinyele, Oluwafemi, 2015: Edohasim, 2019). 
The Tobacco (Licenses and Returns) Ordinance of 1958 was Nigeria's first tobacco control law. The main focus of colonial law was the licensing and control of tobacco imports into the nation, as well as the equitable distribution of customs duty revenues among the federating regions (Alli, 2019). It attempted to control tobacco imports by levying import taxes. It prohibited the importation of tobacco for commercial purposes unless the importer had a license, provided for the issuance and revocation of import licenses, the keeping of accounts and supply of information by an importer, and penalties for failure to keep accounts and supply information as prescribed. It gives the Minister of Finance the authority to establish rules governing "the production of tobacco by a tobacco maker" and the collection of tobacco excise taxes. However, it is obvious that the primary focus of the law in this area is the establishment and collection of tobacco taxes. As a result, the regulations promulgated under the above authority only provide for the registration of premises used for the manufacture and storage of tobacco with the Board of Customs and Excise, as well as the keeping of accurate records of tobacco stocks and operation accounts by a tobacco manufacturer[Agaku,2015]. It was unconcerned with the quality of the produced product's contents, its selling, advertising, promotion, or sponsorship. As a result, for almost three decades following the country's political independence, tobacco control in Nigeria was governed by license and import tax regulations. 

The Tobacco (Smoking) Control Act, which was promulgated by the then Federal Military Government in 1990, provided for "the control of smoking in certain places and tobacco advertisement in Nigeria." The law sought to prohibit smoking in certain public places, restrict tobacco advertisement in both print and electronic media, and prohibit the sponsorship or promotion of tobacco products. It stipulated that violating it would result in the payment of different amounts of money as fines or/and periods of jail. Tobacco producers and smokers alike reported increased violations of the 1990 legislation (Monye, 2018). The Federal Ministry of Health, the authorized body, did a poor job of enforcing it. As a result of the Ministry's poor or non-existent enforcement operations, tobacco firms exploited legislative limitations, particularly the need of warnings. They also sponsored sports and musical events, allowing them to “advertise themselves (and consequently their goods) as good corporate citizens without having to allude to the health risks presented by cigarette and tobacco smoking,” as required by law (Okafor, 2015). Despite its blatant breaches, there has never been any legal action taken against it, much alone a conviction. There was no provision in the law that would allow private citizens to take legal action against tobacco corporations. 

The Standards Organization of Nigeria Act 1971[Edohasim,2016] is another law that attempts to control tobacco products in Nigeria. It created the Standards Organization of Nigeria (the“SON”), a government body tasked with ensuring that Nigerian processes and products are uniform. SON's responsibilities include the certification and registration of all produced goods that are sold, marketed, or consumed in Nigeria, after verifying that they meet approved Nigerian Industrial Norms (NIS) requirements or other acceptable standards. The Standards Council of Nigeria, the Organization's governing body, is responsible for designating, establishing, and approving standards in metrology, materials, commodities, structures, and processes for the certification of products in commerce and industry throughout Nigeria, as well as providing the necessary measures for quality control of raw materials and products in conflict situations. The Organization used this authority to develop and publish the Standard for Tobacco Products - Specifications for Cigarettes, 2014 (NIS 463), which governs tobacco product packaging and labeling. 
As a result, all tobacco products produced or imported into Nigeria must meet the SON's standard requirements. Unfortunately, these regulations only apply to cigarettes and not to other tobacco products. As the worldwide battle against tobacco gained traction, culminating in the adoption of the FCTC in 2003 and Nigeria's ratification of the Convention in 2005, the country's need for a stronger regulatory framework for tobacco and tobacco products became clear. Tobacco companies began to change their focus at this time, focusing on Africa, particularly the young, in an effort to replace former smokers in Europe and America. As a result, anti-tobacco campaigners in the nation increased their pressure on the government to domesticate the FCTC by enacting tougher regulations (Adelabu, 2015). 

As a consequence, the government has taken a variety of steps to limit tobacco product promotion and consumption in the nation. Tobacco advertising were banned on billboards, and their broadcast on radio and television was restricted until after ten o'clock at night. In addition, the federal government and some state governments sued international tobacco companies operating in Nigeria, accusing them of, among other things, putting undue strain on the country's health services and claiming damages for public health costs associated with treating smoking-related diseases (Nigerian health watch, 2015). However, none of the cases were resolved because all of the lawsuits were evidentiary. Finally, in 2008, a bill was presented in the Nigerian federal assembly to domesticate the FCTC and fully control the tobacco business. Both the Senate and the House of Representatives approved the measure.

Although it was passed in 2011, it did not get presidential approval until May 2015. The next parts of this article examine the new law's main provisions, its conformity with the FCTC, which it domesticates, and the Nigerian government's attempts to date to execute the new legislation.
The National Tobacco Control Act, 2015 
Main Thrust and General Provisions of the Act 
The National Tobacco Control Act of 2015 (NTCA) does not completely prohibit the manufacture and consumption of tobacco and tobacco products. Its goal is to regulate the production, packaging, labeling, sale, distribution, marketing, and use or consumption of tobacco and tobacco products in Nigeria. The Act's declared goals, which are in accordance with the FCTC's objectives, are to:

1.protect current and future generations of Nigerians and residents from the harmful health, social, economic, and environmental effects of using or being exposed to tobacco or tobacco products, as well as tobacco or tobacco product smoke;

2.give effect to Nigeria's obligations under the WHO FCTC and other related treaties to which Nigeria is a party[Alli, 2019], other relevant regional and international treaties, the Constitution of the Federal Republic of Nigeria, and all other applicable legislation to protect citizens against tobacco or tobacco product-related harms in the promotion of health and other human rights.

3. Promote and defend the rights of Nigerians and residents to health, life, physical integrity, safe and healthy workplaces, and other rights harmed by tobacco or tobacco product smoke exposure;

4. offer equal protection to all employees in the tobacco or tobacco product business, regardless of where they work, and for all workers in the tobacco or tobacco product industry.groupings of people;

5.use the Act's measures to prevent smoking start, promote tobacco or tobacco product cessation, and decrease tobacco or tobacco product consumption, including via behavior and norm changes brought about by smoke-free settings;

6.inform consumers about the harmful effects, risks, and specific harms posed by tobacco or tobacco product consumption and exposure to tobacco or tobacco product smoke; (g) build up and make knowledge about the harmful effects, risks, and specific harms posed by tobacco or tobacco product consumption and exposure to tobacco or tobacco product smoke available to consumers and the general public.

Of tobacco or tobacco-related product usage and tobacco or tobacco-related product smoke exposure; 

7. Tobacco or tobacco product usage is discouraged, and users are encouraged to quit, including via product packaging and labeling; tobacco or tobacco product accessibility is prevented or significantly reduced for young people;

8.ensure that tobacco and tobacco products are not created in a manner that makes them more addictive or appealing, particularly to those under the age of 18, or in a way that undermines any of the Act's stated goals;

9.ensure that any designated regulatory authority has sufficient jurisdiction to control tobacco or tobacco products and their testing, as well as to compel the government to provide information regarding tobacco or tobacco products in order to effectively exercise regulatory authorities;

(l) ensure that tobacco or tobacco products, as well as their packaging and labeling, do not mislead consumers, promote tobacco or tobacco product use or use of the product, or undermine health warning requirements: and fulfill the State's obligation under article 5.3 of the WHO FCTC to ensure that tobacco or tobacco product control policies are implemented despite any commercial interests. According to article 1 (f) of the FCTC, a "tobacco product" is defined broadly under the Act (section 45) to include items produced wholly or partially from leaf tobacco as a raw material and intended for smoking, sucking, chewing, or snuffing (Alli,2019). This demonstrates that the Act's definition of tobacco products is considerably broader than the SON norm, which only includes cigarettes. Section 2 of the Act mandates the formation of a National Tobacco Control Committee (NTCC), which will include: I a person appointed as Chairperson by the Minister of Health, who will serve as the Committee's Chief Executive; (ii) the Director of Public Health, Ministry of Health (MoH); and (iii) the National Co-coordinator of National Tobacco Coordinating Des.

a)Justice

b)Environment

c)Agriculture
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e)Customs Service of Nigeria

f) Food and Drug Administration and Control (National Agency for Food and Drug Administration and Control) (NAFDAC)

g)National Drug Enforcement Administration (NDLEA)

Consumer Protection Council (h)Consumer Protection Council (c)Consumer Protection Council (d)Con (CPC)

I Nigerian Standards Organization.

(v) the Director of the National Center for Disease Control and Prevention;

(vi) a representative of any tobacco control civil society organization or group that the Minister appoints;

(vii)a Nigerian Manufacturers Association representative; and

(viii) a person appointed as Secretary to the Committee on the Committee's terms and conditions as decided by the Committee.

A member of the NTCC may not be affiliated in any way with the tobacco industry or subsidiaries, companies, or entities of corporate bodies in the tobacco industry as may be specified in regulations or policy, including any person or entity working on behalf of or to further the interests of the tobacco industry (s.

The Committee's responsibilities include:

I provide advice and suggestions to the Minister on the formulation and implementation of tobacco control policies, strategies, plans, programs, and projects, as appropriate, in conformity with the Convention, its implementation guidelines, and protocols;

(ii)screen or process an application for a tobacco or tobacco product manufacturing, importation, or distribution license;

(iii)make rules for the Minister's approval;

(iv) coordinate, promote, or finance public awareness efforts on important Act provisions;

(v) work with Ministries to coordinate multi-stakeholder national adolescent smoking prevention initiatives. Ministries, Departments, and Agencies (MDAs), as well as faith-based and civil society groups and other stakeholders;

(vi) devise methods for advising and rehabilitating smokers, especially those who want to stop.

(vii) collaborate with the Federal Ministry of Agriculture and other relevant authorities on tobacco farmers' alternative planting; and

(viii) carry out any other duties that the Minister may delegate to it from time to time.

The Act also establishes a Tobacco Control Unit (TCU) under the Ministry of Health, tasked with carrying out the NTCC and Ministry's plans, policies, projects, and program mes. The Unit's duties, which are to be carried out by a chairman and other personnel chosen by the Minister on such terms and conditions as he may decide, include the following:

1.put the Committee's decisions into action;

2. co-ordinate the actions of the MDAs in charge of the Act's implementation;

3. collect and submit all necessary yearly or other periodic reports as required by the Act;

4. co-ordinate all Act enforcement operations and maintain efficient communication with the police and other law enforcement authorities in the event of a breach of the Act's provisions;

5. carry out any additional tasks and obligations that the Minister or the Committee may designate (ss.6–7).

This implies that the NTCC is not a full-fledged regulatory agency since it lacks the ability to carry out its plans, policies, initiatives, and programs and must rely on the TCU to do so. The Unit is almost always staffed by government employees who are subject to the bureaucracy that come with their jobs (Alli,2019). The regulatory structure established under the Act seems to distract from the “multisectoral national tobacco control strategies, plans, and programs” envisioned under article 5.1 of the FCTC, given that the MoH will mostly be staffed by people in the health sector. To meet the financial resource requirements of article 5.6 of the Convention, the Act creates the Tobacco Control Fund, which will be made up of funds made available by the Federal Government from annual budgetary allocations, subventions, gifts, donations, and testamentary dispositions that are not inconsistent with the Act's goal (s. 8). In terms of enforcement, the Act mandates that the police and any other government law enforcement agency examine and investigate complaints and take necessary enforcement action in accordance with the Act and its regulations. The Minister, on the other hand, may appoint authorized officials to carry out and enforce the Act's requirements (s. 31). Anyone who violates any provision of the Act commits an offense and is subject to the penalties set out in the Act. Fines, imprisonment, and confiscation of tobacco, tobacco products, and items used to commit an offence under the Act are all possible penalties under the Act. A political candidate or party, as well as a tobacco industry company, that breaches any aspect of the Act faces stiff penalties (s. 34). The Act's prescription of significant penalties is justified. What is concerning is entrusting the responsibility for enforcing the Act's provisions to "the police and any other government agency." Despite the fact that the Nigerian Police's general duty includes the enforcement of all laws and regulations with which they are charged (Police Act, Cap. P19, LFN 2004, s. 4), the police is frequently overburdened with the preservation of law and order.

Control of the Manufacture/Production of Tobacco 
The FCTC Parties "recognize that the eradication of all kinds of illegal commerce in tobacco products, including smuggling, illicit manufacture, and counterfeiting, is an important component of tobacco control," according to the FCTC. To this purpose, each Party agrees to make every effort to establish and implement measures “including licensing, where applicable, to control or regulate the manufacture and distribution of tobacco products in order to ensure that tobacco products are produced in a safe and responsible manner.”

To “prevent illegal trade.” Each Party will require that unit packets and packages of tobacco products sold on its domestic market carry a statement indicating the final destination or that would assist authorities in determining whether the product is legally for sale on the domestic market to help monitor and control the movement of tobacco products and their legal status (art. 15). In order to fulfill this duty, the NTCA states that no one may produce, import, or distribute tobacco or tobacco products unless they have acquired a license or have been approved in writing by the Minister. The Minister may prescribe the method and conditions for granting, revocation, and other licensing requirements under the Act by regulation.

A person who violates any provision of an Act regulation relating to dealer licensing is subject to a fine of not less than ten million Naira and a term of imprisonment of not more than ten years, or both, in the case of a manufacturer or importer, and a fine of not less than five million Naira and a term of imprisonment of not more than five years, or both, in the case of any other person.

A retailer of tobacco or tobacco products is exempt from the Act's licensing requirements. This exemption from the license requirement for merchants is untenable. Given the health risks connected with tobacco, one would think that all kinds of dealing in the product should be subject to licensing or some sort of registration, similar to how patent and proprietary medication sellers must be registered by the Pharmacists Council of Nigeria (PCN) (Barnes, Chandani, Feeley, 2018). 
Furthermore, despite the fact that tobacco smuggling has long been a problem in the country, resulting in significant revenue losses from import duties and the circulation of counterfeit cigarettes ( Messanyi, 2016), there is no requirement in the Act for tobacco products to be marked with their final destination. Rather, the Act gives the competent authority[8] the ability to prescribe necessary measures to prohibit illegal tobacco product trafficking via regulation (s. 30). As a result, the Minister of Health must issue rules requiring retail outlets to be licensed and tobacco goods produced in or sold on the Nigerian internal market must be labeled with the ultimate destination. These measures would guarantee that Nigeria meets its obligations under the Convention in this area and safeguard Nigerian tobacco users from the dangers of fake and counterfeit tobacco products.

Tobacco Product Quality and Disclosures 
The FCTC requires each Party to adopt and implement effective legislative, executive, administrative, or other measures requiring tobacco product manufacturers and importers to disclose information about the contents and emissions of tobacco products to government authorities, as well as measures for public disclosure of information about tobacco product toxic constituents and the FCTC (art. 10). In terms of quality, the NTCA states that no one may produce, distribute, or sell tobacco or tobacco products that do not meet the authorized standard or quantity requirements. 
The appropriate law enforcement authorities must seize and destroy any tobacco product that does not meet an authorized standard or specified amount. In terms of emission and hazardous constituent disclosure, section 18 (WHO,2017) of the Act states that anybody who produces or imports tobacco or tobacco products must submit reports on the product contents and emissions as specified by the Nigerian Standards Organization (SON). 

A person who violates any provision of the Act relating to contents and emissions commits an offence and, if convicted, faces a fine of not less than two hundred thousand Naira or a term of imprisonment of not more than one year, or both, in the case of an individual manufacturer or importer, and a fine of not less than four million Naira in the case of a corporate entity. A fine of not less than two hundred thousand Naira or a period of imprisonment of not more than one year, or both, is imposed on a sale of tobacco or tobacco products (s. 19). The Act's requirements on public disclosure of content and emissions are in some ways inconsistent. First, it states in section 18 (UN,2016) that the Minister may make information from content and emission reports obtained from the tobacco business "not available to the public" unless otherwise allowed by the Act or any other legislation. In addition to any authorized health warnings and messages, Section 20 (Edohasim, 2016) states that each unit, outer packaging, and labeling of all tobacco products must include information on components and emissions in a descriptive and quantitative manner as stipulated in regulations. Surprisingly, section 21 (BATN,2015) says that quantitative information on emissions must not be posted anywhere on or within the product's unit, outside packaging or labeling, or on the product itself, even if it is part of a brand name or trade mark. The aforementioned clauses are difficult to reconcile. It seems that there is an effort to conceal the contents and emissions constituents of tobacco from the public, based on the discrepancies. This is in violation of Article 11 of the FCTC, which mandates both health warnings and product content disclosure. As a result, a specific provision in a rule is required, not only to make such disclosure obligatory, but also to ensure that the reports filed to the authority and the content and emission disclosure to the public on the product packaging and label are consistent.

Packaging and Labelling of Tobacco Products 
To maintain flexibility, the Act does not include any particular cautions or statements that must be placed on the unit packaging or label of tobacco and tobacco products, as was the case under the previous legislation. Rather, it states that every tobacco or tobacco product packaging must have health warning messages or signs, as specified by the Ministry of Health on a regular basis. The wording of the health warnings and messages must be written in English and must occupy at least half of the package's total surface area. The Ministry is required to prescribe a new set of warnings and messages to be used every 24 months, or to approve the use of warnings and messages from prior rotation periods. A fresh set of health warnings and messages enters effect, replacing the prior period's warnings and messages. However, products with the old warnings and messages may be sold alongside those with the new warnings and messages for a period of not more than 150 days from the date of the new warnings and messages. After that time, any non-compliant packaging and labeling, as well as any product consignment, will be subject to any penalty imposed on the responsible manufacturer or seller. The Act prohibits the use of packaging, labeling, product design, and promotional features to create false, misleading, deceptive, or erroneous impressions about the product's characteristics, health effects, hazards, or emissions, or a false impression that a particular tobacco product is less harmful than o It is forbidden to use words such as low tar, light, ultra-light or mild, extra, ultra, and other terms in any language in the brand name or trademarks that may lead to consumer confusion. Any modification to the standard, packaging, or labeling of tobacco or tobacco products established under the Act takes effect after 18 months from the date of publication of the rule. Any violation of the Act relating to packaging and labeling is punishable by a fine of not less than five million Naira and a term of imprisonment of not more than two years in the case of a manufacturer, importer, or wholesale distributor, and a fine of not less than two hundred thousand Naira and a term of imprisonment of not more than one year in the case of a retailer (Alli, 2019). 
In accordance with Article 19 of the FCTC, which states that "for the purpose of tobacco control, the Parties shall consider taking legislative action or promoting their existing laws to deal with both criminal and civil liability, including compensation where appropriate," meeting the Act's packaging and labeling requirements does not relieve or diminish the manufacturer's or seller's obligations." The legislature's goal is to guarantee that tobacco and tobacco product makers and dealers may not rely on statutory warnings/messages in consumer claims for harm resulting from their products' use, even if the statutory warnings/messages are inadequate. This imposes a duty of care on tobacco dealers, particularly manufacturers, to ensure that they provide not only the statutory warnings/messages, but also extra warnings on health risks or adverse effects of tobacco to consumers when the statutory warnings/messages are insufficient. Except for the confused requirements on disclosure of key components and emissions on tobacco product packaging and labeling, the NTCA packaging and labeling regulations fully match the FCTC provisions. The tobacco industry is already complying with the requirement that not less than 50% of the entire surface area of the packaging of tobacco products be used for warnings, but no new warnings have been published, and the warnings from the 1990 legislation are still in use (Agaku,2015).

Designated Smoking and “Smoke Free” Areas 
Tobacco smoking control or limitation is designed to protect not only the real consumer smoker, but also other people, particularly non-smokers (also known as passive smokers) from breathing tobacco smoke. Nonsmokers are typically shielded from the damaging effects of tobacco smoke by banning smoking in certain areas. Article 14 of the FCTC, which deals with tobacco dependence and cessation, requires each Party to establish and distribute suitable, complete, and integrated recommendations, as well as to adopt effective steps to encourage tobacco cessation. The Parties are required to develop and execute effective programs targeted at encouraging tobacco cessation in areas including educational institutions, health care facilities, workplaces, and sports venues, among other things. To that aim, section 9 of the NTCA makes it illegal to smoke tobacco or tobacco products in the following locations:

1)except in a room solely inhabited by the smoker in a dwelling home co-occupied by a person under the age of 18;

2)except in a vehicle solely inhabited by the smoker, in a tricycle, car, aircraft, marine vessel, railway coach, elevator, or any other mode of public transit;

3)any enclosed public area specified in the Act's Second Schedule [9], or any other public location approved by the Minister by regulation issued under the Act;

4)outside, in a public place, and in an area where smoking is banned by the owner, controller, or occupier of the public place, who posts a required warning with the NTCC's permission.

A person is not allowed to smoke in any outside space that has been designated as a nonsmoking area by the owner, controller, or occupier, in addition to any outdoor space that has been designated as a nonsmoking area by the owner, controller, or occupant:

1.within five meters of any public area or office entryway, operable window, or air intake device;

2.within five meters of any line or waiting place, including a public transportation stop;

3.at whatever level of teaching, anywhere on the grounds of any childcare institution or educational establishment;

4.anywhere on a healthcare facility's property;

5.v) a public meeting area, such as a playground, amusement park, plaza, or public park;

6.a stadium, arena, or other performance venue;

7.a location where food or drink is served or consumed; and

8.any other outdoor public area or work space that the Minister may specify. The owner, controller, or tenant of a premises may establish a "Designated Smoking Area" inside the premises that is not more than ten percent of the premises. This space must have enough ventilation, be outfitted with cutting-edge ventilation technology, and not obstruct those in the Non-Smoking Area. A person who owns, controls, or occupies a place or object is subject to specific obligations under the Act (premises). A person in this position is required to:

1)display the "No Smoking" sign in a conspicuous location of the premises in the form and manner specified by the Act or other rule;

2)enforce the requirements of the Act and any of its rules relating to smoking prohibition;

3)take reasonable steps to discourage and prevent people from smoking in places where it is prohibited, such as asking them not to smoke, discontinuing service, and asking them to leave the premises or public transportation vehicle when it is safe to do so; and contacting law enforcement or other appropriate authorities.

4)authority when it is required; and

5)investigate the complaint and take the appropriate steps to assure compliance.

A person who breaches any of the provisions related to the ban of smoking commits an offence under section 11 of the Act and is punishable on conviction as follows:

1.for a violation of section 9, a fine of not less than fifty thousand Naira or a term of imprisonment of not less than six months, or both; (ii)for a violation of section 10, a fine of not less than one hundred thousand Naira or a term of imprisonment of not less than two years, or both, and in the case of a corporate entity, a fine of not less than one hundred thousand Naira or a term of imprisonment of not less than two years, or

2.a fine of not less than 50,000 Naira or six months in jail, or both, for smoking in a location where smoking is banned.

3.In spite of the Act's explicit requirements, smokers have continued to smoke in forbidden locations, just as they did under the 1990 legislation, and owners, occupants, and people in charge of such properties have failed to comply with the designation and posting of necessary signs. In our opinion, severe enforcement action is required to compel compliance with the law's requirements in this respect.

Prohibition of Tobacco Advertisement, Promotion and Sponsorship 
The FCTC Parties acknowledge that tobacco advertising, promotion, and sponsorship prohibitions may help to decrease tobacco consumption (WHO Media Centre, 2017). As a result, each Party to the Convention agrees to implement a complete prohibition on all tobacco advertising, promotion, and sponsorship in line with its constitution or constitutional principles. If a Party is unable to do so due to constitutional limitations, it must impose limits on all tobacco advertising, promotion, and sponsorship. Subject to the legal context and technological means accessible to the Party, a comprehensive ban or limitation on advertising, promotion, and sponsorship must include those emanating from its territory with cross-border impacts. Each Party is obliged, at a minimum, to Act in line with its fundamental principles.

1)prohibit all kinds of tobacco advertising, promotion, and sponsorship that promote a tobacco product in any way that is false, misleading, or deceptive, or likely to mislead the public regarding its features, health effects, risks, or emissions;

2)all tobacco advertising, promotion, and sponsorship must include health and other relevant warnings or statements;

3)limit the use of direct or indirect incentives to induce the public to buy tobacco products;

4)d)require the tobacco business to disclose expenditures on advertising, promotion, and sponsorship that are not yet banned to relevant governmental agencies if it does not have a complete prohibition;

5)e) Within five years, implement a complete prohibition on tobacco advertising, promotion, and sponsorship on radio, television, print media, and, as appropriate, other media, such as the internet; and

6)f) tobacco sponsorship of international events, activities, and/or participation is prohibited or restricted.

Despite these lofty goals, just 29 countries, accounting for 12% of the global population, have completely banned all forms of tobacco advertising, promotion, and sponsorship, with only one out of every three countries achieving little or no restrictions (WHO Media Centre, 2017). The Act's Section 12 (WHO,2017) states: Except as otherwise specified in this Act, no person may —

1.in any way promote or market tobacco or tobacco goods

2.sponsor or participate in any activity or event that is intended at promoting or advertising tobacco or tobacco products in whole or in part; or

3.engage or participate in tobacco advertising, promotion, or sponsorship as a mediate, event organizer, celebrity, or other participant, as a recipient of any sponsorship contribution, or as an intermediary that enables any such donation[Nwhato,2018]

Communications between manufacturers of tobacco and tobacco products and wholesalers, distributors and retailers of tobacco or tobacco products, or tobacco plant farmers, and any consenting person aged 18 years and above are recognized exceptions under the Act, as are product information made accessible to persons within the tobacco trade who need such information for trading purposes (UN,2016). Manufacturers, wholesale distributors, importers, and any other seller may be required to provide reports to the Minister on a periodic basis, at least once a year, for the purpose of monitoring and ensuring compliance with the provisions relating to tobacco or tobacco product promotion, advertisement, and sponsorship. The restrictions are accompanied by severe punishments. On conviction, a tobacco producer or seller responsible for starting the advertising, promotion, or sponsorship faces a fine of not less than five million Naira or a period of imprisonment of not more than two years. A person who produces or publishes the advertisement, promotion, or sponsorship content shall be liable to a fine of not less than three million Naira or imprisonment for not more than one year; and a person who disseminates the advertisement, promotion, or sponsorship content which he should reasonably have been aware of and could have removed or disabled access to, but failed to do so, shall be liable to a fine of not less than three million Naira or imprisonment for not more than one year. A person who engages or participates in the advertising, promotion, or sponsorship is subject to a fine of not less than three million Naira and a sentence of not more than one year in jail. Nigeria has completely implemented tobacco control restrictions on advertising, promotion, and sponsorship. 
Tobacco advertisements in print and electronic media, including billboards, have all but vanished in Nigeria. Films in which actors and actresses are shown smoking, on the other hand, may “make the habit look good” (Adelabu, 2015). The tobacco business may use such films to encourage tobacco smoking, therefore a ban on public television stations showing films with actors/actresses smoking should be seriously considered. 
Restrictions on Sale of Tobacco and Tobacco Products and Access to Tobacco by Persons Below the age of 18 Years 
The FCTC's Article 16 addresses tobacco sales to and by minors. Parties to the Convention are required to "take and implement effective legislative, executive, administrative, or other measures at the appropriate government level to ban the sale of tobacco products to individuals under the age established by domestic legislation, national law, or eighteen."

1) mandating all tobacco product vendors to post a clear and visible sign in their point of sale stating that tobacco sales to minors are prohibited, and in the event of question, requesting that each tobacco purchaser show acceptable proof of having attained full legal age;

2) forbidding the production and sale of sweets, snacks, toys, or any other items in the shape of tobacco goods that appeal to children; and 3) prohibiting the sale of tobacco products in any way in which they are immediately accessible, such as shop shelves.

3)ensuring that tobacco vending machines under its authority are inaccessible to children and do not encourage the sale of tobacco products to minors.

Each party must prohibit or promote the prohibition of free tobacco product distribution to the general public, particularly minors, and, as necessary, adopt and implement effective legislative, executive, administrative, or other measures to prohibit the sale of tobacco products by persons under the age set by domestic law, national law, or eighteen. Nigeria's new tobacco control legislation, the NTCA, explicitly bans the sale of tobacco or tobacco products to people under the age of 18, as well as the employment or use of a person under the age of 18 to sell or trade in tobacco or tobacco products, in accordance with the aforementioned treaty commitments. The Act requires tobacco sellers to examine any form of official identification specified by law to verify the age of any customer prior to any transaction. A tobacco or tobacco product retailer must post a sign in the prescribed form at each point of sale stating that tobacco sales to persons under the age of 18 are prohibited. Tobacco or tobacco products may not be sold, offered for sale, or distributed via the mail, the Internet, or other online methods. The Convention requires each Party to try to ban the sale of cigarettes individually or in tiny packages that enhance the affordability of such goods to children as part of the measures to limit the affordability of tobacco products to minors. Thus, the Nigerian Tobacco Control Agency (NTCA) bans the sale of smoked tobacco products unless they are sold in an unbroken package containing at least 20 sticks, while smokeless tobacco products must be sold in a unit package containing at least 30 grams. Any tobacco product unit package that does not comply with the rules will be confiscated or forfeited. The penalties for violating the provisions of the Act relating to the sale of tobacco and tobacco products include a fine of not less than two hundred thousand Naira or imprisonment for not less than one year in the case of an individual, and a fine of not less than four hundred thousand Naira in the case of a corporate body. 
These rules, which are intended to prevent children and those under the age of 18 from smoking, are seldom followed. Tobacco retailers have yet to post the required signs, making it easy for children to buy and sell tobacco products. In reality, youngsters are still often observed buying cigarettes in public places. Smokeless tobacco items such as snuff and dried tobacco leaves are openly offered in Nigerian shops and marketplaces, but not by weight (Alli, 2019).

Public Enlightenment 
The FCTC's guiding concept is that everyone should be aware of the health risks, addictive character, and life-threatening nature of tobacco consumption and exposure to tobacco smoke. Furthermore, as part of the strategy to decrease tobacco demand, Article 12 of the FCTC encourages Parties to use all available means to promote and increase public understanding of tobacco control problems.

As needed, use communication tools. By signing the Convention, each Party commits to adopting and implementing effective legislative, executive, administrative, and other measures to advance –

1)universal access to effective and comprehensive educational and public awareness initiatives on the health hazards of tobacco use and exposure to tobacco smoke, particularly the addictive qualities of tobacco use and exposure to tobacco smoke;

2) public knowledge of the health hazards of tobacco use and tobacco smoke exposure, as well as the advantages of tobacco smoking and living a tobacco-free consumption;

3) public access to a broad variety of tobacco industry information relevant to the Convention's goal, in conformity with national legislation;

4) tobacco control training, sensitization, and awareness programs targeted at health care professionals, community workers, social workers, media professionals, educators, decision-makers, administrators, and other concerned individuals;

5) public and private agencies, as well as nongovernmental organizations (NGOs) not associated with the tobacco industry, be aware of and participate in the development and implementation of inter-sectoral tobacco control programs and strategies; and

6) public knowledge of the negative health, economic, and environmental implications of tobacco production and consumption, as well as access to information about them.

To fulfill this duty, the NTCA establishes a comprehensive National Education and Information Campaign to raise public knowledge of the harmful health effects, addictive nature, and deadly danger that tobacco and tobacco product use and exposure to tobacco or tobacco product smoke represent. The campaign, which will be conducted by MDAs in cooperation with civil society organizations, will also raise awareness of the negative consequences of tobacco and tobacco product cultivation and handling. A person or organization acting on behalf of or promoting the interests of the tobacco industry is prohibited from participating in public education or other tobacco control or public health efforts in any way, including financing such activities. Regrettably, the NTCA's commendable measures on public enlightenment, which perfectly reflect the FCTC's objectives, have yet to be implemented.Challenges of Implementing the New Tobacco Control Law 
In terms of the legislative measures needed by the Convention, Nigeria may be considered to have largely fulfilled its commitments under the FCTC. The main provisions of the Convention have been domesticated by the NTCA. However, the Convention mandates not only legislative but also "executive, administrative, and other actions" in many areas [ERAF, 2015]. Enacting proper tobacco control law is one thing; ensuring that the legislation is effectively implemented is quite another. This section of the article examines Nigeria's main difficulties in implementing the NTCA and provides recommendations for how to solve them.

Inherent Loopholes in the Law 
The Act establishes the National Telecommunications and Communications Commission (NTCC), which is not an independent regulatory body. In reality, a thorough examination of the Committee's duties and powers reveals that it is simply consultative to the Minister of Health, who has the authority to nominate and dismiss Committee members under specific conditions. In an ideal world, the NTCC would have been transformed into a complete regulatory agency, or the National Agency for Food and Drug Administrations and Control (NAFDAC) or the National Drug Law Enforcement Agency would have been given responsibility for tobacco control (NDLEA). Tobacco control has been put within the regulatory purview of the Food and Drug Administration (FDA) in the United States of America by law [Nigerian Healthwatch, 2015]. Furthermore, the Act allows the NTCC to make regulations for various purposes under the Act with the approval of the Minister of Health or the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister of the Minister Any rule issued by the Minister, on the other hand, "must be subject to the approval of both Houses of the National Assembly" (UN,2016). The need that tobacco legislation be approved by the National Assembly is as perplexing as it is bizarre. In Nigeria, no other product regulation legislation [PCN,2017] has such a clause. Given the National Assembly's often "busy" or "overcrowded" schedule, obtaining the consent of not just one, but both Houses of the National Assembly would not only be difficult, but also time consuming (that is, the House of Representatives and the Senate). Another area where we believe the NTCA failed to properly address is the regulation of smokeless tobacco. The Act defines "tobacco products" as "items wholly or partially composed of the leaf of tobacco as raw material that are produced to be used for smoking, sucking, chewing, or snuffing" in accordance with article 1 (f) of the FCTC (s. 45). This implies that the Act only regulates tobacco products that are "produced." Manufacturing is the process of creating anything in big quantities in a factory using machines, as opposed to generating something in its natural form (Garner, 2019). 
However, tobacco is used in a number of methods other than smoking, such as chewing, snuffing, and other forms that do not require any manufacturing process (Agaku, Akinyele, Oluwafemi, 2015). Despite the fact that the Act's prohibitions and limitations apply to "tobacco" and "tobacco products," the Act does not define "tobacco" and its provisions seem to basically control tobacco products in their produced form. It would have been preferable to use a definition similar to the ones used in the National Drug Law Enforcement Agency Act (Cap. 30, LFN 2004), which domesticates the UN Convention against Illicit Traffic in Narcotic Drugs and Psychotropic Substances 1989, which defines the regulated substances in terms of their "natural or synthetic" form (s. 52). The consequence of this legal loophole is that Nigerian cigarette and other manufactured tobacco tobacco users may circumvent the legislation simply by switching from processed to raw tobacco consumption.

Corruption and Lack of Political Will 
The FCTC recognizes that strong political commitment is required to develop and support comprehensive multi-sectoral measures and coordinated responses to issues relating to tobacco smoke exposure, tobacco product consumption in any form, and the development, implementation, and evaluation of socially and culturally responsible tobacco control programs at the national, regional, and international levels. In Nigeria, corruption is pervasive, inherent, and deeply entrenched (Mohammed, 2015), especially in the governmental sector (Okolo, Raymond, 2015). Corruption always has an impact on the government's ability and desire to develop, promote, and execute laws and regulations. In Nigeria, there is a lack of enforcement of laws in a variety of sectors, including traffic, food, narcotics, and environmental restrictions, as well as health, construction, election, and tax regulations. Tobacco regulation is not anticipated to be any different. With corruption stifling governmental resolve to enforce laws and a thriving tobacco sector eager for survival and expansion, Nigeria's new tobacco control law's prospects of being applied properly must be questioned. For example, despite the fact that the legislation has been in force for almost two years, many of the sections rely on the Minister issuing rules, no regulations have been issued to give effect to those provisions. The nation now has to rid itself of this canker disease that has eaten deep into the fabric of the people's political, economic, and social lives. The federal government's current anticorruption programs, which seem to be producing some good outcomes, must be stepped up and sustained.

Obstructive Influence of the Tobacco Industry 
The FCTC Parties recognize the need of being aware of any attempts by the tobacco industry to undermine or subvert tobacco control initiatives, as well as the importance of being informed about tobacco industry actions that have a detrimental effect on tobacco control efforts (FCTC Preamble). This is due to the fact that the tobacco business is very strong and often exerts pressure to prevent the passage of, or undermine the enforcement of, tobacco laws. Corporate social responsibility (CSR) programs are one of the most common methods for businesses to influence public opinion and change government policy to fit their needs. Prior to the passage of the NTCA, the business took advantage of this loophole since Nigerians were not yet aware of the "hypocrisy" underlying such programs (Shittu, 2015). For example, BATN, the Nigerian tobacco firm with the biggest market share, was continuously involved in CSR programs aimed at rural farmers. In 2010, the firm invested a total of 108 million dollars in the areas where it did business (BAT, 2010). When the business was sued in 2007, the federal government gave a fleet of Ford Ranger vehicles to the Nigerian Customs Service and "pumped" $300 million (then over 59 billion) into the local economy via different programs (Centre for Media and Democracy, 2007). The tobacco industry's lobbying is generally considered to have played a significant role in the lengthy delay in tobacco control measures in Nigeria after the nation signed and ratified the FCTC. It took the nation 10 years (from 2005 to 2015) to adopt necessary laws to domesticate the Convention.

The NTCA has prohibited all kinds of CSR efforts by tobacco firms, in accordance with the FCTC's goals (BATN,2015). Apart from CSR programs, the tobacco business is known to use various methods to undermine tobacco control measures, such as paying government officials and public servants. An investigation by the British Broadcasting Corporation (BBC) has revealed evidence that BAT unlawfully bribed politicians and government employees from East African nations (including national representatives in the FCTC) to resist tobacco regulation. Nigeria is not immune to the industry's widespread impact (Bilton, 2015). The BBC findings, according to the ERA/FoEN, are occurring not just in East Africa, but in almost every African country where BAT operates. It claims that the business takes advantage of weak government institutions by willingly putting money into the hands of government officials in order to “weaken or outright block legislations that save lives” (City Voice, 2015). This may be close to the truth.

Tobacco smoking and human reproduction 
 Cigarette smoking has a negative impact on human fertility. [Handelsman,2016] Chemicals may influence male fertility through affecting testicular function and spermatogenesis directly. The methods include hormonal regulation of spermatogenesis or direct effects on the seminiferous epithelium's germ cells and sertoli cells. Such changes in the male's spermatogenetic ability may result in infertility or the generation of mutant spermatozoa, which may lead to poor pregnancy if the altered spermatozoa fertilize an egg. Cigarette smoking has a variety of negative effects on the human reproductive system, including abnormal sperm morphology, less motile sperm, fewer sperm, a lower proportion of normally shaped sperm, and changes in the number and arrangement of the microtubules of the sperm in smokers compared to non-smokers. Due to smoking, women are more prone to have monthly irregularities, infertility issues, cramps, and hot flashes throughout menopause. Cigarette smoking reduces estrogen levels and causes early menopause, increasing the risk of osteoporosis and fractures. Cigarette smoking may affect virtually every element of egg formation, fertilization, embryo attachment, growth, and development of the baby throughout pregnancy. Cigarette smoking has a variety of negative impacts on embryo transport, oocyte production control, embryo viability, menopause onset, and bone metabolism starting at the first stage of a woman's pregnancy. Both the mother and the developing children are affected by the smoke. Both the humoral and cellular immune systems are harmed by smoking. These changes may impair the epithelial response to inflammation, resulting in an increased risk of tubal infection and infertility. Smoking and reduced fertility may be caused by early or delayed blastocyst entrance into the uterus, as well as immune system changes. Low birth weight, preterm delivery, early pregnancy loss, prenatal mortality, and ectopic pregnancy are all linked to cigarette smoke exposure during pregnancy[Sonnenfeld,2019].

Environmental impact of cigarette smoking 
Cigarette smoking is linked to a slew of environmental issues [Schafe, 2017]. 52907756 cigarette butts have been recovered from international beaches in the last 25 years, accounting for 32 percent of the trash collected. Cigarette butts are gathered in excess of three times the amount of other waste. These butts may subsequently be transported as runoff to sewers, eventually reaching rivers and seas. Though the waste components are biodegradable, the cellulose acetate and plastic compounds found in cigarette trash in sewage water will take nine months to decompose. The nicotinic acid and ethyl phenol found in cigarette butts have been shown to have an effect on fish and microbial populations in aquatic environments. Cigarette smoking emits approximately 2.6 billion kilograms of carbon dioxide and 5.2 billion kilograms of methane into the atmosphere per year[ Shoeb, 2016].

2.2
THEORETICAL FRAMEWORK

Health belief theory
The HBM is founded on the expectancy–value theory, which states that a person's values and expectations drive motivation. The HBM is one of the most widely used models in health behavior research and practice, and it was created to explain and predict health-related behaviors. It suggests that people's perceived susceptibility (i.e., beliefs about their risk of contracting a health condition), perceived threat (feelings about the seriousness of contracting an illness or leaving it untreated), perceived benefits of taking health action and barriers to action, and perceived self-efficacy can predict people's engagement (or lack of engagement) in health-promoting behavior. Significant differences in knowledge, perceived susceptibility, benefits, self-efficacy, and cues to action were found between smokers and non-smokers in an Iranian study of high school students, indicating that the HBM may be useful in predicting smoking behaviors.20 In a sample of Chinese college students, greater perceived benefits of smoking were associated with higher perceived costs of non-smoking (Strecher,2015).

Addiction: 

A Physiological Theory 

Physiological mo are used to try to understand the brain processes that lead to addiction. Nicotine promotes the release of dopamine, which produces emotions of pleasure and reward. Nicotine, on the other hand, has a short-term impact and is often followed by withdrawal symptoms such as cravings and irritability. The number of nicotine receptors in the brain may grow over time and with continuous usage, exacerbating nicotine cravings. Frequent coupling of smoking with another activity may cause neurochemical alterations in the brain, affecting how regions of the brain interact with one another, resulting in unconscious connections between specific behaviors (such as drinking a cup of coffee) and cravings. Furthermore, a person's genes seem to have a role in addiction, with specific genetic variations influencing how often a person smokes, how addicted to nicotine he or she gets, and the probability of relapse after stopping ( Skinne,2019). The ramifications of these results for quitting are many. They emphasize the importance of pharmacotherapies in smoking cessation, which seek to alleviate withdrawal symptoms and inhibit nicotine's reinforcing effects. Some scientists have also tried to develop vaccinations that produce antibodies that attach to nicotine in the circulation and prevent it from reaching the brain. Others are trying to improve nicotine addiction therapies by tailoring medication to a person's specific genetic variants. (Bandura,2017) has further information about pharmacotherapies.

Behavioral theories

Behavioral theories (also known as behaviorism) are concerned with how individuals learn to act in certain ways. Classical conditioning, in which a person learns to associate two previously unrelated stimuli (e.g., Pavlov's famous experiments in which dogs learned to associate the sound of a bell with food), and behavioralism, in which a person learns to associate smoking with other feelings and events (such as being in a stressful situation or having a cof) (Bandura,2017). When nicotine is breathed, it produces a fast release of dopamine, which in turn promotes feelings of pleasure, rewarding and reinforcing the behavior.5 The process of addiction is driven by pleasure and reinforcement.4 These concepts underlie behavioural modification methods to smoking cessation. Changes in smoking behaviors and patterns, substituting smoking with a new, more desired behavior, rewarding abstinence, and emphasizing the immediate and long-term advantages of quitting are all part of behavioral methods to stopping. The majority of behavioural treatments for smoking cessation show modest effectiveness after six months, according to a study ( Murthy,2016).

Social–ecological theory

The reciprocal connection between behavior and the social environment is emphasized in the social–ecological paradigm ( Glanz,2018). In order to promote the adoption of healthy behaviors, it is necessary to create an environment that is conducive to change. Interventions based on this model are therefore complex, multi-level (emphasizing individual, interpersonal, organizational, community, and public policy influences), and multi-sectoral. Traditional theories (such as the health belief model and theory of planned behavior) place too much emphasis on individual-level, rational choice and ignore the powerful ways in which the tobacco industry can shape the environment and influence smoking behaviors, according to proponents of the social–ecological model in the context of tobacco control. They emphasize the importance of public health experts using multi-level, multi-sectoral interventions in tobacco prevention; interventions based on individual decision-making are less effective, they argue, and may inadvertently support the tobacco industry's framing of tobacco-caused diseases as the result of "unfortunate but informed" individual choices ( Balbach,2016).

2.3

EMPERICAL FRAMEWORK


Bankole, Victor, & Helenan (2018) carried out a study on "Tobacco use in Nigerian youth: A systematic review" where they systematically review existing literature on tobacco use among Nigerian adolescents and young people and identify the prevalence, distribution and factors influencing of tobacco smoking. These data were necessary to formulate and adapt control measures aimed at tobacco cessation among young people, and preventing long-term smoking behaviors. Three databases (African Journals Online, PsychInfo, PubMed) were searched for peer-reviewed publications, published between January 2000 and March 2017. Additional searches were completed on Google Scholar, and other documents and reports of the Nigerian government and the Global Youth Tobacco Survey were consulted. Using the PRISMA guidelines to evaluate studies, we included studies that reported prevalence of tobacco use in adolescents or youths, aged 10 to 24, and excluded evaluations of tobacco-related medical conditions.


A total of 30 studies with a total population of 26,709 were reviewed. Prevalence rates of tobacco smoking ranged from 0.2% to 32.5%. Among the gender-specific studies, the prevalence of smoking among females ranged between 2.2% to 10% while that of males ranged from 1% to 32.5%. Gender distribution among these studies was mixed (80.0%), males only (13.3%) and females only (6.7%). Smoking prevalence was higher among males than females. The most common risk factors for tobacco use included peer influence, family conditions, psychosocial factors and male gender. Additional risk factors included concomitant substance abuse, media advertisements and increasing age. The study found out that Tobacco smoking poses a huge burden to Nigerian youths and various determinants were highlighted in the review. It was suggested that all stakeholders engage in concerted efforts to target both in-school and out-of-school youths in tobacco control strategies.

Elena & Georgios (2018) conducted a study on "An empirical investigation of the impact of smoking on body weight using an endogenous treatment effects model approach: the role of food consumption patterns". The study explored the influence of cigarette smoking and food consumption patterns on BMI after adjusting for various socio-demographic characteristics. Since weight-based stereotypes may have an impact on smoking behaviour and both obesity and smoking have been associated with detrimental health effects, an interdependency between them is quite possible. The study made use of cross-sectional method of data collection to collect data via a formal standardized questionnaire administered in personal interviews and two additional self-completion questionnaires from a random sample of 3471 German adults. Findings of the study showed that ignoring potential endogeneity may affect both the statistical significance of the smoking estimate and the direction of the influence of smoking on BMI. Smoking was positively associated with BMI in both male (β = 1.236, p < 0.01) and female (β = 0.634, p < 0.10) participants. Smokers presented a 23.1% higher risk of obesity and a 24.3% lower likelihood of being within a healthy weight range. Male smokers also appeared to have a considerably augmented probability of being obese compared to their female counterparts (23.6% vs 15.1%). The relationship between smoking and BMI may be attributed to dietary practices, since smoking was correlated with poor dietary habits characterized by the frequent intake of more energy-dense foods (meat products and white-toasted bread) and less frequent consumption of healthy food items, such as whole-grain bread, vegetables and fruits. Concerning the impact of eating habits on body weight, frequent consumption of meat products and confectionery was found to have a direct association with BMI in both genders. Furthermore, white-toasted bread consumption was negatively linked with body weight in males (β = − 0.337, p < 0.01).

CHAPTER THREE

RESEARCH METHODOLOGY

3.1
AREA OF STUDY

Ado Ekiti is a city in southwest Nigeria, the state capital and headquarters of the Ekiti State. The population in 2006 was 308,621. The people of Ado Ekiti are mainly of the Ekiti sub-ethnic group of the Yoruba and Edo peoples. Edo-Ekiti or Ado-Ekiti (the Yorubas typically referred to a person of Edo origin as Ado which is why the generals and princes/kings from Benin Empire in Yoruba lands are called Prince/Oba Ado) as it is now known is often categorized under the Yoruba ethnic group as a result of acculturation over the last few centuries
3.2
RESEARCH DESIGN

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled.
3.3
POPULATION OF THE STUDY

According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 

This study was carried out to examine Effect Of Consumer Protection Laws On Consumption Of Tobacco Products in Ado -Ekiti, Ekiti state. Selected  tobacco customers  in Ado- Ekiti , Ekiti State form the population of the study.

The population size is the entire tobacco customers  in ADO-Ekiti local government area, Ekiti State
3.4
SAMPLE SIZE DETERMINATION

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.5
SAMPLE SIZE SELECTION TECHNIQUE AND PROCEDURE

According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.

In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of all the entire population of tobacco customers in Ado -Ekiti local government area, the researcher conveniently selected 80 out of the overall population as the sample size which comprise of 16 respondent from Ajebamidele, 16 respondent from Ategbado , and 16 respondent from Igim ,16 respondent from Amirin  and 16 respondent from Ikewo  making a total of 80 tobacco customers as the sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.6 
RESEARCH INSTRUMENT AND ADMINISTRATION

The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions which was raised against a four Likert scale of Strongly Agree(SA), Agree(A), Strongly Disagree(SD) and Disagree(D). Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.7
METHOD OF DATA COLLECTION

Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.8
METHOD OF DATA ANALYSIS

The responses were analysed using the frequency tables, which provided answers to the research questions. The hypothesis test was conducted using the Chi-Square statistical tool, SPSS v.23
3.9
VALIDITY OF THE STUDY

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.10
RELIABILITY OF THE STUDY

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.
3.11
ETHICAL CONSIDERATION

The study was approved by the Project Committee of the Department.  Informed consent was obtained from all study participants before they were enrolled in the study. Permission was sought from the relevant authorities to carry out the study. Date to visit the place of study for questionnaire distribution was put in place in advance.

CHAPTER FOUR

DATA PRESENTATION, ANALYSIS , INTERPRETATION AND DISCUSSION OF FINDINGS
4.1
INTRODUCTION

The purpose of this study was to  examine Effect Of Consumer Protection Laws On Consumption Of Tobacco Products using selected tobacco customers in Ado- Ekiti, Ekiti State as case study. This chapter is concerned with the presentation, analysis, interpretation, and discussion of data gathered via a questionnaire distributed to respondents.

The study answered the following research questions:

1.Does consumer protection laws have any negative effect on the consumption of Tobacco products

2.Is there a check on the age of all purchasers who appears to be under the age of 27 or scanner locks

3.Can the consumption of tobacco and cigarette be encouragingly scrapped off completely.

4.Are there checks on the level of consumption in a higher or lower rate and if also properly consumed.

To achieve the purpose of this chapter, the following sub-headings are discussed:

Data Presentation

Answering Research Questions, and
Test of Hypotheses
4.2
DATA PRESENTATION

The table below shows the summary of the survey. A sample of 80 was calculated for this study. A total of 72 responses were received and validated. For this study, a total of  72 were validated for the analysis.
Table 4.1: Distribution of Questionnaire

	Questionnaire 
	Frequency
	Percentage 

	Sample size
	80
	100

	Received  
	72
	90.0

	Validated
	72
	90.0


Source: Field Survey, 2021

Table 4.2: Demographic profile of the respondents

	Demographic Information
	Frequency
	Percent

	Gender

Male
	
	

	
	65
	90.27%

	Female
	7
	9.7%

	Age
	
	

	20-25
	08
	11.11%

	26-30
	15
	20.83%

	31-40
	19
	26.39%

	40+
	30
	41.67%

	Education
	
	

	WAEC
	20
	27.77%

	HND|BSC
	16
	22.22%

	Masters
	23
	31.94%

	PHD
	13
	18.07%


Source: Field Survey, 2021

On demographic information, table 4.2 reveals that 90.27% of total respondents were male while 9.7% of the total respondents were female. This shows that the majority of the respondents were males. 11.11% were aged between 20-25 years, 20.83% were aged 26-30 years, 26.39% were aged between 31-40 years, while the remaining 41.67% were aged 40 years and above. On the education of the respondents, 27.77 were  secondary school certificate holder,22.22% were HND/BSC degree holders, 31.94% were Masters degree holders, while the remaining 18.07% were PHD degree holders.
4.3
 ANSWERING RESEARCH QUESTIONS

Research Question 1:.Does consumer protection laws have any negative effect on the consumption of Tobacco products?

Table 4.3: consumer protection laws have any negative effect on the consumption of Tobacco products
	Option
	Frequency
	Percentage

	Strongly Agreed
	20
	27.78

	Agreed
	30
	41.67

	Strongly Disagreed
	14
	19.44

	Disagreed
	08
	11.11

	Total
	72
	100%


Source: Field Survey, 2021

From the responses obtained as expressed in table 4.3 above, on the statement “consumer protection laws have any negative effect on the consumption of Tobacco products”, 27.78% of the total respondents strongly, 41.67% of  respondents agreed followed by 19.44% of the respondents who strongly disagreed while the remaining 11.11% of the respondents disagreed.

Research Question 2: .Is there a check on the age of all purchasers who appears to be under the age of 27 or scanner lock?

Table 4.4:   there is a check on the age of all purchasers who appears to be under the age of 27 or scanner lock

	Option
	Frequency
	Percentage

	Strongly Agreed
	50
	69.44

	Agreed
	10
	13.88

	Strongly Disagreed
	07
	9.72

	Disagreed
	05
	6.94

	Total
	72
	100%


Source: Field Survey, 2021

From the responses obtained as expressed in table 4.4 above, on the statement “.there is  a check on the age of all purchasers who appears to be under the age of 27 or scanner lock”, 69.44% of the total respondents strongly agree, 13.88% of  respondents agreed followed by 9.72% of the respondents who strongly disagreed while the remaining 6.94% of the respondents disagreed.

Research Question 3: Can the consumption of tobacco and cigarette be encouragingly scrapped off completely?
Table 4.5:  consumption of tobacco and cigarette be encouragingly scrapped off completely
	Option
	Frequency
	Percentage

	Strongly Agreed
	50
	69.44

	Agreed
	10
	13.88

	Strongly Disagreed
	10
	13.88

	Disagreed
	02
	2.8

	Total
	72
	100%


Source: Field Survey, 2021

From the responses obtained as expressed in table 4.5 above, on the statement “consumption of tobacco and cigarette can be encouragingly scrapped off completely”, 69.44% of the total respondents strongly agree, 13.88% of  respondents agreed followed by 13.88% of the respondents who strongly disagreed while the remaining 2.8% of the respondents disagreed.

Research Question 4: Are there checks on the level of consumption in a higher or lower rate and if also properly consumed.?

Table 4.6:  there checks on the level of consumption in a higher or lower rate and if also properly consumed
	Option
	Frequency
	Percentage

	Strongly Agreed
	60
	83.33

	Agreed
	12
	16.66

	Strongly Disagreed
	00
	0

	Disagreed
	00
	0

	Total
	72
	100%


Source: Field Survey, 2021

From the responses obtained as expressed in table 4.6 above, on the statement “there are checks on the level of consumption in a higher or lower rate and if also properly consumed”, 83.33% of the total respondents strongly agree, 16.66% of  respondents agreed followed by 0% of the respondents who strongly disagreed while the remaining 0% of the respondents disagreed.

TEST OF HYPOTHESIS

H0:  there are no checks on the age of all purchasers who appears to be under the age of 27 or "scanner locks"

H1:  there  are checks on the age of all purchasers who appears to be under the age of 27 or "scanner locks"?

H0:  there are no check on the level of consumption in a higher or lower rate

H1: there are  check on the level of consumption in a higher or lower rate

Level of significance: 0.05

Decision Rule: 

In taking decision for “r”, the following riles shall be observed;

If the value of “r” tabulated is greater than “r” calculated, accept the alternative hypothesis (H1) and reject the null hypothesis (H0).

If the “r” calculated is greater than the “r” tabulated, accept the null hypothesis (H0) while the alternative hypothesis is rejected
Hypothesis One

there are no checks on the age of all purchasers who appears to be under the age of 27 or "scanner locks"
	Response 
	Observed frequencies
	Expected frequencies (E) 
	O-E
	(O-E)2
	(O-E)

  E

	Strongly agreed

agreed

Strongly disagree

disagree


	50

10

07

05


	18

18

18

18


	32

-8

-11

-13


	1,024

-64

-121

-169


	56.88

-3.55

-6.72

-9.38

37.23




Degree of freedom =
(row-1) (column-1) 

= (4-1) (3-1)

= 4*1

=3

At 0.05 level of significance, given the above degree of freedom, table value of X2 (ie X2t) = 5.991..

To test our hypothesis, the decision rule is

Accept Ho if X2t>X2cal, and

Reject Ho if X2t<X2cal

Thus, since the X2t (5.991) < X2cal (37.23), we reject Ho and accordingly accept Ha. We conclude by accepting the alternate hypothesis. This implies that there are checks on the age of all purchasers who appears to be under the age of 27 or "scanner locks"
Hypothesis Two

there are no check on the level of consumption in a higher or lower rate of tobacco
	Response 
	Observed frequencies
	Expected frequencies (E) 
	O-E
	(O-E)2
	(O-E)

  E

	Strongly agree

Agree 

Strongly disagree

disagree
	60

12

0

0


	18

18

18

18
	42

-6

-18

-18


	1,764

-36

-324

-324


	98

-2

-18

-18

60


Degree of freedom =
(row-1) (column-1) 

= (4-1) (3-1)

= 4*1

=3

At 0.05 level of significance, given the above degree of freedom, table value of X2 (ie X2t) = 5.991.

To test our hypothesis, the decision rule is

Accept Ho if X2t>X2cal, and

Reject Ho if X2t<X2cal

Thus, since the X2t (5.991) < X2cal (60), we reject Ho and accordingly accept Ha. We conclude by accepting the alternate hypothesis. This implies that there are check on the level of consumption in a higher or lower rate of tobacco

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1
SUMMARY

In this study, our focus was to examine Effect Of Consumer Protection Laws On Consumption Of Tobacco Products using selected tobacco customers in Ado -Ekiti  as a case study. The study specifically was aimed at highlighting  if there is a positive or negative effect of consumer protection laws on consumption of tobacco product. able to ascertain if there is a check on the age of all purchasers who appears to be under the age of 27 or "scanner locks". if tobacco product consumption and cigarette can be encouragingly scrapped  off if not completely and to know the consumer protection laws on consumption backing it. check on the level of consumption in a higher or lower rate and if also properly consumed.

The study adopted the survey research design and randomly enrolled participants in the study. A total of 72 responses were validated from the enrolled participants where all respondent are drawn from selected community where there are tobacco customers.

5.2
CONCLUSION

Based on the finding of this study, the following conclusions were made:

There is a  effect of consumer protection laws on consumption of tobacco product.

There is a check on the age of all purchasers who appears to be under the age of 27 or "scanner locks".

Tobacco product consumption and cigarette can be encouragingly scrapped  off if not completely .

4. There are check on the level of consumption in a higher or lower rate and if also properly consumed.

5.3
RECOMMENDATION

Based on the responses obtained, the researcher proffers the following recommendations:

The federal government of Nigeria should  putting up appropriate regulations to operationalize the  laws guiding the consumption of tobacco Act. 

There should be stringent regulation on the consumption of tobacco in other for under age children to not have assess to it

There should be more laws on consumer protection as it seems the laws already in place are not active enough
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QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE AND AVOID TICKING TWICE ON A QUESTION

SECTION A

PERSONAL INFORMATION
Gender

Male ( )

Female ( )

Age

20-25 ( )

26-30 ( )

31-40 ( )

40+ ( )

Education

WAEC ( )

HND|BSC ( )

Masters ( )

PHD ( )
SECTION B

Research Question 1:.Does consumer protection laws have any negative effect on the consumption of Tobacco products?

	Option
	Please tick

	Strongly Agreed
	

	Agreed
	

	Strongly Disagreed
	

	Disagreed
	


Research Question 2: .Is there a check on the age of all purchasers who appears to be under the age of 27 or scanner lock?

	Option
	Please tick

	Strongly Agreed
	

	Agreed
	

	Strongly Disagreed
	

	Disagreed
	


Research Question 3: Can the consumption of tobacco and cigarette be encouragingly scrapped off completely?
	Option
	Please tick

	Strongly Agreed
	

	Agreed
	

	Strongly Disagreed
	

	Disagreed
	


Research Question 4: Are there checks on the level of consumption in a higher or lower rate and if also properly consumed.?

	Option
	Please tick

	Strongly Agreed
	

	Agreed
	

	Strongly Disagreed
	

	Disagreed
	




