A STUDY OF FAKE NEWS IN SOCIAL MEDIA: DELTA STATE UNIVERSITY STUDENTS AS AN INVESTIGATION

ABSTRACT

The study examines the study of fake news on the social media by university students. The study based its scope on Delta State University. The study was anchored on the Use and Gratification theory of mass communication. The study adopted the descriptive survey design in data collection and questionnaire was administered to one hundred and sixty-three respondents who formed that sample size. The technique used to arrive at one hundred and sixty respondents was the conveniently sampling technique. The study concluded that students think that fake news is been posted by irresponsibly people as students assumed that social media increased the rate of fake news and they are not happy with the trend of things and it also indicated that student think that fake news on social media is the work of blackmailers as they believed that every information from social media is fake and they will never believe information from social media. The study recommended that students knew about fake news but they do not realized it on time as they consume that fake news and share to others. Therefore, it is important for NGOs and media organizations to start campaign against fake news on social media to discourage posters and increase the knowledge of young adults about the dynamics of fake news and students and young adult should always verify the source and the content of information received on social media to help them discover whether they are fake news or relating to fake news.

CHPATER ONE

INTRODUCTION

1.1       Background to the Study

The term "fake news" refers to "false information that has been purposefully spread by individuals who have minimal regard for the truth but intend to further certain (sometimes extremist political objectives and earn money off of online traffic." There is also the possibility that false information has been spread by journalists who are unaware that it is false. BBC (2017, March 12). (2017, March 12).

In an effort to differentiate between the various problematic forms of content that are prevalent within the contemporary ecosystem of the news media, Claire Wardle (2017) has proposed a list of seven distinct categories of misinformation and disinformation. This classification contains false connections, false content, manipulated content, satire or parody, deceptive content, imposter content, and created content. False connections and content are also included in this classification. It is dependent on the author as well as their motivation as to what kind of problematic content they employ. Even if heuristics such as these are beneficial, the more recent instantiation of fake news not only raises problems about the content, but also raises questions about the manner in which digital texts are disseminated through digital platforms. Digital writings become a medium for the cultivation of interpersonal connections between users when they are shared on social media sites. Because of these connections, individuals' interpretative processes are influenced, and as a result, they are positioned to interact with the news story or headline in certain ways.

It seems that in contemporary discourse, and especially in media coverage, "fake news" refers to viral articles that are based on fake accounts designed to seem like news reports. Fake news is described by Allcott and Gentzkow as stories that are written with the goal to deceive readers, include false information that can be independently verified, and do so (2017).

In addition, the proliferation of fake news has occurred in the context of ongoing societal changes, such as a growing mistrust of public institutions and the news media (Nicolaou & Giles, 2017), as well as a decline in the number of professional news journalists (Clark & Marchi, 2017), which was necessitated by the advent of the participatory web (Jenkins, 2006). The importance of user-generated content continues to grow within the context of the digital culture of fake news (Grossman, 2006; Mitchem, 2008). Because of this, the news media sector has undergone substantial changes. To be more specific, the means in which news is published and transmitted across populations are broadened by connective media platforms, which has had a beneficial affect on the level of involvement that young people have with news and current events (Greenhow & Reifman, 2009).

Fake news is a widespread problem all over the world. Countries such as the United States of America and other industrialized nations, for instance, have brought attention to the prevalence of fake news. According to the findings of Allcott and Gentzkow's research on the dissemination of fake news during the presidential elections in the United States, the phenomena of fake news is not a new one, and it has a lengthy history that predates the elections (2017). The "Great Moon Hoax" of 1835, in which the New York Sun published a series of articles regarding the discovery of life on the moon, is an example of fake news that has a long and illustrious history. The publication incorrectly credited Sir John Herschel, who was at the time one of the most well-known astronomers in the world, with making the discovery. It was determined after some time that the article was nothing more than a hoax, despite the fact that its readership had substantially grown as a direct result of the fake narrative that was published in the newspaper.

A more recent example of fake news is the "Flemish secession Hoax," which occurred in 2006. In this hoax, a Belgian public television station falsely reported that the Flemish parliament had declared independence from Belgium; a large number of viewers mistakenly believed that this report was accurate (Allcott and Gentzkow, 2017). It is important to point out that the study was fabricated as a hoax; nonetheless, in order to give the impression that it was more genuine than it actually was, interviews were done with significant Belgian politicians, some of whom were aware that the report was a fabrication. On the other hand, the information was taken out of context and misconstrued as fact, which resulted in a protracted debate in public and increased anxiety around the matter. The democratic exercise that was the presidential election in the United States in 2016, which took place in November, was also distinguished by a lot of false information and fake news (Albright, 2016).

Another instance of fake news in Nigeria was the spread of the urban legend that President Buhari had the Aso Rock Villa Church shut down. At the beginning of September 2015, the mainstream media was flooded with news claiming that President Buhari had purportedly issued an order for the Aso Rock Villa Church to be shut down and relocated. It is said that former President Olusegun Obasanjo erected the chapel at the home so that he could participate in religious services without having to leave the comfort of his bedroom. As a result, President Buhari came to the conclusion that the Church should either be relocated or maybe shut down entirely since its teachings contradict his own religious beliefs. In spite of this, Femi Adesina, who serves as a special assistant to the President on matters relating to the media and publicity, refuted the report by stating that the church in question is, in fact, still active and open for business. Adesina also tweeted photographs taken during the service that was held on September 6, 2015. On January 19, 2017, President Muhammadu Buhari traveled to the United Kingdom for medical health. Shortly thereafter, rumors began to circulate that he had passed away. This is an illustration of Fake News. The masterminds were so brazen that they copied the Metro newspaper in the United Kingdom or the Huffington Post in the United States and announced in the parodies that President Buhari had passed away in London. While Metro was reporting that the Nigerian president had passed away, the Huffington Post was alleging that he had been captured on camera attempting suicide. On both of these articles, which contained several repetitions of the same sentences, the same photograph of Buhari was utilized. However, despite these inconsistencies, the spoofs were still successful in driving the internet in Nigeria into overdrive. Some websites and social media platforms spread the news that Buhari had died, fueling the speculation that it was true.

It should come as no surprise that Nigeria's Minister of Information and Culture, Mr. Lai Mohammed, stated in February 2017 that fake news posed a greater threat to the country than insurgency and militancy. In light of the evidence shown above, this should not be surprising. He enumerated other untrue allegations that the Ministry of Information had to contend with, saying things like, "Just recently, we had to disprove the fake news that Nigeria is the most difficult country in the world for Christians to reside today." There was also the fake rumor that the armed forces of Nigeria armed the Fulani Herdsmen and instigated them to carry out assaults. This information was not true. These reports are completely baseless and fabricated, and they have the potential to pit different religions and communities against one another (Premium Times 2017, February 21).

Mohammed spoke during the same month that the founder of chocolate city, Audu Maikori, was arrested by security operatives for publishing a false report about the violence in the southern part of Kaduna State. The governor of Kaduna State, Mr. Nasir El-Rufai, stated that, what he posted may have led to killings, and we are trying to link the date of the postings to attacks that happened the next day on Fulanis. Mohammed's comments came after the governor (Pulse.ng2017, March 3).

It is in the light of these instances and many others like it, which show that the practice is taking on a life of its own in Nigeria, that this study sets out to discover how the incidence of fake news is detracting from the credibility that Nigerians accord popular online newspapers operating in the country. This is keeping in mind the point that was made by Ekwueme (2008:91), who stated that: Your readers want the facts that you heard or witnessed from your numerous sources, and not figments of your own imagination. There are a lot of individuals who think that what they hear in the media is the unquestionable truth, and of course there are those readers who think, whether they are right or wrong about it, that anything that is not reported in the media is not genuine. You don't break their trust since they have placed so much faith in you. If you betray it, not only have you compromised the integrity of your medium, but you have also betrayed yourself.
1.2       Statement of the Problem

Fake news has recently emerged as a significant problem in contemporary culture, both in the United States and internationally. It is a significant issue in politics, the media, and national security, because it influences both our perspective of the world and the conversations we have with other individuals. Concerns about the impact that fake news has on society are crucial to keep in mind as we get ready for fresh elections, evaluate the degree to which we rely on social media, or have routine talks with friends and coworkers. It is not a problem that only affects the United States. In India and Myanmar, violence has broken out as a direct result of fake news. It is anticipated that it would intervene in forthcoming elections in a number of different nations, including the decision to leave the European Union in the United Kingdom.

On August 13, 1678, King Charles II was made aware of a complex plot by Catholics to assassinate them and capture their throne. Nearly one hundred English Jesuits were implicated in a scheme to restore Catholic authority in protestant England, according to a text that had been unearthed only a few days before. The King thought the situation was completely ridiculous and requested that it be kept a secret to prevent widespread anxiety. However, word got out, which prompted the Magistrate to launch an investigation, which ultimately led them to the vehemently anti-Catholic Titus Oates. The King was convinced that Oates's plan was legitimate because to his brilliant mind, unflappable memory, and self-assurance. Oates said that he had attended covert Catholic gatherings in order to gather intelligence on the organization's activities. He made a lot of accusations and had information on the personal lives and views of a lot of important Catholics. The public of England was filled with rage. In an effort to save the King's life, extreme anti-Catholic policies were put into effect. As a result of the exclusion Bill, the king's brother John, who was Roman Catholic, was removed from the line of succession. The Jesuits were persecuted, and nine of them were put to death by execution while another twelve of them died in jail.

The fact that the entire "Popish plot" was a complete fabrication was undoubtedly the most surprising aspect of it. Titus Oates, together with a purportedly deranged clergyman named Israel Tonge, had concocted the entirety of the text with the intention of inciting frenzy that would cause irreparable harm to English Catholicism. In the course of history, fake hoaxes have become widely believed, but very few of them have had an influence on the world as great as the papal conspiracy. In the late 19th century, similar fake accusations led to the persecution of Jews across Europe in the Dreyfus, Beilis, and Hilsner cases. These scandals were all fabricated, and they were each effective in fanning extreme public wrath. Some instances of fake news, like as the press's popularization of batmen on the moon, can be harmless, while other instances of fake news have carried terrible repercussions for the entire nation or perhaps the entire world. It is common practice to attribute the Spanish-American War of 1898 to the sensationalist kind of journalism known as "Yellow Journalism," which was popularized by Pulitzer and Hearst.

It has recently come to light how much of a risk Nigeria's upcoming elections in 2019 are regarded to be in danger from the dissemination of fake news. A research that referred to Nigeria as "the capital of fake news" also mentioned that the problem is now a rising danger to the continent's digital security. "The situation has gotten so severe that the government of Africa's most populous nation has issued a warning that disinformation might be the greatest threat to credible elections." [Citation needed] Wall Street Journal continued by stating that the media claimed that the federal administration has stated that the distribution of fake photographs coupled with erroneous and provocative remarks have contributed to deaths in specific regions of the nation. "Fake news has upended elections throughout the globe, but it finds particularly fertile root in Africa, where there are 54 countries, more than 1,000 languages, and chronically underfunded local media, all of which hinder efforts to counteract the spread of rumors and disinformation. " Wall street journal stated.

The publication also identified Facebook and its messaging app WhatsApp as two venues where fake news thrives, further increasing "tense ethnic, political, religious, and social differences."
1.3       Objectives of the Study

The objective of the study is to find out what students think about fake news in social media. Specifically; the study aim to:

To find out what students of Delta State University Abraka thinks of fake news in social media.

To determine the source of fake news in social media.

To determine the frequency of fake news in social media.

To ascertain which platform of social media are fake news prominent.

1.4       Research Questions

The following research questions have been put forward to guide the study. They are:

What do students of Delta State University Abraka think of fake news in social media?

What is the source of fake news in social media?

What is the frequency of fake news in social media?

What platform of social media are fake news prominent?

1.5 Research Hypotheses

The study will validated the statements below;

H0: Fake news are not prevalent in social media.

H0: Fake news are prevalent in social media.

1.6  Significance of the Study

This study is expected to benefit the Delta State University Abraka, where this study is done as it will help students, teaching staff and non-teaching staff to know the relationship between fake news and social media. This study is also expected to benefit social media users with a view to understand the dangers of fake news and also to know the relationship between fake news and social media.

This study is expected to provide useful data and empirical analysis to other researchers and academics, to have firm knowledge of fake news and its originality in social media arena.

1.7 Scope Of The Study

The scope of the study is fake news in social media and the study location is the Delta State University Abraka. The Delta State University has three campuses with the main campus located at Abraka, Delta State and the other two at Anwai, Asaba and Oleh. Delta State University Abraka has six faculties namely: Faculty of Education, Faculty of Arts, Faculty of Sciences, Facility of Social Sciences, Faculty of Pharmacy, Basic Medical Sciences and 168 Departments. The Delta State University Abraka, is chosen as the study location of this research because it is where the research is being carried out. Demographically, the scope of the study is restricted to students both male and female between the ages of 18 to 40 years in higher education.

1.8 Limitation Of The Study

Like in every human endeavour, the researcher encountered slight constraints while carrying out the study. Insufficient funds tend to impede the efficiency of the researcher in sourcing for the relevant materials, literature, or information and in the process of data collection, which is why the researcher resorted to a limited choice of sample size. More so, the researcher simultaneously engaged in this study with other academic work. As a result, the amount of time spent on research will be reduced.

Moreover, the case study method utilized in the study posed some challenges to the investigator including the possibility of biases and poor judgment of issues. However, the investigator relied on respect for the general principles of procedures, justice, fairness, objectivity in observation and recording, and weighing of evidence to overcome the challenges.
1.9 Definition of Terms

Fake News: This is any content the is presented as information value with deceptive intentions to create unnecessary readership. 

Social Media: This is the platform for social interaction between people using the social media applications such as Facebook, Twitter, Instgaram e,.t.c. Social media is becoming very popular for content generation.

Online Contents: This is any information that comes inform of text, picture and video distributed on the internet to reach large number of people.

Online Publication: Online publication is a type of information that a verified news media broadcast to reach larger number of online users.

1.10 Organization of the Study

The study is categorized into five chapters. The first chapter presents the background of the study, statement of the problem, objective of the study, research questions and hypothesis, the significance of the study, scope/limitations of the study, and definition of terms. The chapter two covers the  review of literature with emphasis on conceptual framework, theoretical framework, and empirical review. Likewise, the chapter three which is the research methodology, specifically covers the research design, population of the study,  sample size determination,  sample size, abnd selection technique and procedure, research instrument and administration, method of data collection, method of data analysis, validity and reliability of the study, and ethical consideration. The second to last chapter being the chapter four presents the data presentation and analysis, while the last chapter(chapter five) contains the summary, conclusion and recommendation.
CHAPTER TWO

REVIEW OF LITERATURE

INTRODUCTION
Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

Precisely, the chapter will be considered in three sub-headings:

Conceptual Framework

Theoretical Framework

Empirical framework

2.1 CONCEPTUAL FRAMEWORK
Fake News

Fake news is best defined as "misinformation" (the unintended sharing of inaccurate information) and "disinformation" (the purposeful manufacture and dissemination of false information) (Gelfert, 2018). Poor journalism, parody, provocation, emotion, partisanship, profit, political influence, and propaganda all contribute to the creation of this sort of material. They are published on news websites and listed by digital intermediaries (companies that include news aggregators, social networks, search engines, and digital app stores), leading false news to propagate throughout the world. Gelfert, (2018) noticed that the troubling problem is that the channels through which the majority of people get their news are now not subject to any legislative regulations, editorial guidelines, or oversight by groups such as the Independent Press Standards Organisation (IPSO). However, there is a plethora of data proving the scope, spread, and impacts of false news.

While disinformation has disseminated in the media since the dawn of mass communication, experts and commentators have claimed that the last few years have seen the "birth of the misinformation society" (Agba, (2016) and the era of "alternative facts" and "post truth" (Ciboh, 2015). As Dwyer  (2019) argues, the phrase "post-truth" refers to a society in which truth is no longer an expectation, rather than just an increase in the frequency of lying in the public realm. The rise in the use of disinformation (defined as the intentional and purposeful spread of misleading information, as opposed to misinformation, which refers to 'unintentional behaviors that inadvertently mislead'; Dwyer (2010) spans the globe, from Europe and the United States to Brazil, Nepal, and Russia (to name a few examples) and across contexts.

Fake news is not a new notion in this century’s media environment; it first appeared with the advent of the first newspapers, initially meant to entertain and/or maybe assist sell more copies. There was no malice intended, and journalists or editors made certain that the reader was aware that the material supplied was false. Over time, politicians and entrepreneurs saw the potential of false news and began to utilize it for manipulation - politicians to achieve a specific place in society, and business people to profit.

According to Umeh (2017), fake news is a coin-ism that commonly refers to fake news. This form of news, which can be found in traditional news, social media, or fake news websites, has no foundation yet is portrayed as factually correct (Agba, 2016). Wimmers & Dominick (2011) classifies fake news into seven categories: satire or parody (no intent to cause harm but has the potential to fool), false connection (when headlines, visuals, or captions do not support the content), misleading content (misleading use of information to frame an issue or an individual), false context (when genuine content is shared with false contextual information), impostor content (when genuine sources are impersonated with false, made-up sour (new content is 100 percent false, designed to deceive and do harm)( Babbie 2018).
There have been multiple claims that Russia published false news items in order to affect the outcome of the US elections. In addition, social media was buzzing with the 'Pizzagate' scandal, which claimed Hillary Clinton and her campaign chairman John Podesta were the ringleaders of a pedophilia ring based in Washington, DC. When The New York Times and The Washington Post investigated and debunked the story, it was revealed to be a hoax (Umeogu 2012). One of the primary targets of the fake news phenomena is Facebook, the world's largest social network with 1.7 billion monthly active users, more than the combined populations of China and the United States. The platform has been used to sell a variety of news stories in order for platforms to generate advertising revenue. 

Despite recent scandals, there is a broader lack of understanding of how media platforms (particularly internet media or social media, or the 'dark web') aid the spread of fake news and hate speech, and what steps could or should be taken to hold political parties and actors accountable for political communication and advertising. The worst part is that the current breed of 'yellow journalism' and 'character assassination' known as 'fake news' and 'hate speech' are largely dependent on modern technology (e.g., social media platforms and the internet) rather than traditional technologies such as radio, television, newspaper, or magazine (Bell 2015). 

Andre, (2016) noticed that as a result, some unscrupulous people with nefarious objectives utilize social media to manufacture and propagate fake news. Such news has caused public uproar, communal confrontations, political tension, and economic threats, all of which are essential components of a democratic regime. As a result, it can be concluded that fake news is a threat to Nigeria's burgeoning democracy, not just as a country with a large population, but also as a country with a wide range of variety and distinctions.

CAUSES OF FAKE NEWS & MISINFORMATION

POLITICAL

A political or ideological motivation has been identified in heavily circulated fake news stories recently (Woolley & Guilbeault, 2017). Political disinformation is often called propaganda, and political actors who produce disinformation masqueraded as news intend to influence public perception, either on specific issues, individuals, or perceptions of the world. Propaganda is defined as “the deliberate, systemic attempt to shape perceptions, manipulate cognitions, and direct behavior to achieve a response that furthers the desired intent of the propagandist” (Jowett & O’Donnell, 2012, p. 7), and propaganda can thus be understood as a deliberate attempt to alter or maintain a power balance, advantageous to the propagandist. To identify a message as propaganda is to suggest something negative and dishonest, and synonyms to the word propaganda are therefore lies, distortion, deceit, manipulation, mind control, psychological warfare, and brainwashing (Jowett & O’Donnell, 2012).

Financial

Fake news produced for financial gain might seem like a relative new dimension of disinformation (Tandoc Jr., Lim, & Ling, 2018), but it has historic similarities with what is called yellow journalism.

Factually inaccurate, often deceptive content produced by people seeking money is also encouraged by the algorithms on social media platforms. A post with many likes, shares, or comments is more likely to be further liked, shared, and commented on, as popularity on social media is a self-fulfilling cycle, one that lends well to the propagation of unverified information (Tandoc, Lim, & Ling, 2018; Thorson, 2016). Facebook is in the business of letting people share things they are interested in, and their business model relies on people clicking, sharing, and engaging with content regardless of veracity (Solon, 2016).

Social
Social needs might also be motivations for producing fake news and misinformation, such as status, attention, identity building, or entertainment. Actors may create and share disinformation to gain acceptance within online communities or to earn fame (Wardle & Hossein, 2017, p. 36). Social media users are incentivized through likes, shares, and comments to “create content that will resonate with their friends, followers and groups,” and media manipulation might be a way to gain statues and express identity (Warwick & Lewis, 2017, p. 31).

Thus, news reading and writing is a ritualistic and dramatic act where a particular view of the world is portrayed and confirmed. By producing and sharing fake news (with a particular slant), users are connecting with other users. And digital and social media allow for effective tools to amplify fake news to large networks worldwide, which brings us to the next section.
The History of Fake News

According to Ethical Journalism Network (2020), false news is a worldwide problem right now; there is an ongoing debate regarding the influence of fake news on global politics. The tendency of not labeling false news as such continues to this day, making it extremely difficult to identify such material. Surprisingly, only satirical news sites continue to label their content as phony (Ethical Journalism Network 2020). Leonhardt and Thompson. (2017) noted that despite the fact that truth was the cornerstone of journalism, with journalists symbolizing the role of conscientious persons in 18th, 19th and 20th century civilizations, others who inflated information quickly arose, exploiting journalism and journalists for their own agenda and propaganda. This became prominent during World War I, when the fighting parties, mainly the United Kingdom, the United States, and subsequently Germany, realized that armies and troops were insufficient, and they began utilizing different manipulative methods to influence the public and even their own soldiers (Asanov and Temir 2019). With the assistance of Joseph Goebbels, one soldier on the losing side, Adolf Hitler, focused all of his influence in the creation of Nazism to propaganda. For the emergence of the Soviet totalitarian regime, both the media and propaganda were required. When they were insufficient, the concept was "forced" to spread. With these two totalitarian governments in mind, it's difficult to say which one invented "disinformation."

According to reports, the Soviet Union adopted such word to denote "Nazi Germany's political propaganda" (Asanov and Temir 2019). Bradner in “Conway: Trump White House offered ‘alternative facts’ on crowd size”, defines disinformation as the "act of deceiving with the use of incorrect information," citing The Dictionary of the Russian Language from 1949. (Bradner 2017). Ethical Journalism Network (2020) noted that disinformation, like propaganda, is promoted by individuals, organizations, and even governments, all with the goal of realizing their own objectives. While the United States, the Soviet Union, and their allies were preoccupied with the Cold War following Globe War II, the rest of the world began their battle for independence or the abolition of foreign domination. These conflicts, which were sometimes peaceful and other times revolutionary, culminated in the formation of numerous new countries and political systems (in Southeast Asia, Africa, and Latin America) (Wimmers & Dominick 2011). The collapse of the Berlin Wall resulted in the reunification of Germany, the disintegration of the Soviet Union and Yugoslavia, and the peaceful separation of Czechs and Slovaks. While single-party systems transitioned to democratic forms of administration, Yugoslavia's brutal collapse was distinguished by the worst type of news reporting — warmongering. 

Straubhaar & Larose (2017) reported that following the Yugoslav War, media attention was concentrated on Iraq and Afghanistan until the second decade of the twenty-first century, when the Ukrainian armed conflict began, as well as the arrival of Brexit and Trump. The old trusted propaganda and disinformation techniques were used in the Ukraine war, key Brexit supporters (for example, Nigel Farage) admitted lying to British citizens, Trump's team used "alternative facts" and created fake news (leading some prominent newspapers to create online fact-checking platforms), and there is even a suspicion that Russia played a significant role in the spread of disinformation. 

In this brief historical review of false news, it is evident that there was a distinct goal in its transmission - it was used for pure enjoyment and to promote humour, as a reprieve from harsh everyday life, but it was more often used to serve a particular interest, political or material/financial. While the first category included satire or parody, the second included manufactured entries (news stories, radio and television broadcasts, edited images, or internet portal posts) or outright propaganda (Sutton, Palen & Shklovski 2018).

Shipman (2014) pointed out throughout practically every case, in the 400-year history of journalism, it is possible to identify whether a specific piece of media material is false news (misinformation, disinformation, and malinformation). However, in order to do so, concepts such as "fake news," "alternative facts," and "post-truth" must be defined, as well as if a general phrase for misinformation, disinformation, and malinformation is viable, and whether the term "fake news" is such term.

Scholars like Scott & Marsha (2015) argue that in order to combat false news, conspicuous disparities in how freedom of expression is practiced physically (offline) and electronically should be implemented (online). The potentially universal accessibility of the Internet as a publisher by anyone; and its ability to support new, democratic public spaces for debate (the so-called virtual public square value of the Internet), where social media handlers explore platforms for mobilization and incorporation of citizens in protest schemes regardless of distance and geographical barriers; a concerning trend that must be closely monitored (Ahmad, 2017). 

The Social Media

Edogor (2018) lauded the significant effect of ICTs on human communication when he stated that one of the monumental developments that has occurred in this century is Information and Communication Technologies (ICTs). These enable both interpersonal and mass communication levels of human communication. The innovative innovation gave rise to the computer, which in turn gave birth to the internet, which changed the previously existent mass medium.

As a result, Andre,(2012) may have stated that "the old distinctions between media are vanishing." The internet has destroyed the differences between media, resulting in their amalgamation into one. Asuni & Farris (2017) says clearly on the internet contribution to mass media messages: "The internet makes it possible to expand networks and to boost the options for connecting with bigger audiences throughout the world." This has given birth to the term "cross-media," which refers to the delivery of the same message over many channels. Indeed, it is widely accepted that breaking news has become synonymous with social media. Before the reporter ever puts pen to paper, the social media platforms are flooded with the tales being reported (Dwyer, 2019).

Social media are modern interactive communication channels that allow individuals to connect with one another and exchange ideas, experiences, photographs, videos, messages, and information of mutual interest. They are social interaction networks that information and communication technology (ICTs) have given to modern society via the internet and communication built gadgets.

Adler & Clark (2017) opined that Social media platforms have grown in popularity as a way of both interpersonal and public communication in Nigeria and throughout the world (Awake, 2016). Individual members of the public are beginning to expect interactive contact with and from organizations as the impact of emerging social media grows (Boyd, Hargittai, Schultz & Palfrey, 2017). The social media movement, in particular, is repositioning the whole media landscape in a spectacular pattern. The most obvious advantages of new media over traditional media are their constant accessibility, availability, and simplicity of use. This explains their remarkable worldwide appeal. Furthermore, the ubiquity of social media in such a short period of time is unprecedented in the histories of the media business. Awake! (2016) adds to this idea by stating, "Social networking has grown enormously popular." Consider the following: It took 38 years for radio to achieve 50 million users, 13 years for television to reach the same number, and 4 years for the internet to reach the same number. Facebook's social networking platform reached 200 million users in a year! The usage of social media has been generally accepted by individuals of various ages and geographical backgrounds (Kim and Johnson, 2009). People rely on the internet as a source of knowledge and as a means of obtaining information quickly (Babbie, 2019).

In recent years, social media has raised trust concerns. For example, at one point, social media announced the alleged deaths of Chimaroke Nnamani, Sullivan Chime, Olusegun Obasanjo, and Liyel Imoke, among others. The social media platforms at the time ran enticing headlines and photographs of such supposed fatalities (Babby & Earl 2018). These folks are still living today. However, there are reports on social media that have passed the believably test. As the globe becomes more linked through various communication means, social relationships can play an ever more essential role in information transmission, especially in crisis situations where information can be conveyed in near real-time.

The combination of social media and the internet has had a wide-ranging and enormously positive influence on the mainstream media, their audiences, and practitioners. "As a result, the internet connects every individual user to a sophisticated network where information may be accessed without regard for time or geography," Amodu (2017) says. Baran, and Davis (2016), a famous communication media specialist, comments that "conventional mass communication was largely one-directional, whereas new forms of communication (social media) are inherently participatory." The rise of social media, with its particular qualities in the communication industry, may be producing a distinct view of what news is in the eyes of the public, and ultimately how they utilize the media. Even though they show social interaction through messaging, social media are a simple form of interpersonal communication. The new media channels have created a worldwide interactive web community where connected individuals can quickly exchange ideas, thoughts, and stay up to speed on what is going on in the globe. People are more readily informed as a result of this than through any other source (Chukwuemeka, 2019).

Ciboh, (2015) opined that over the years, communication in Nigeria has mostly been accomplished by visits, letter writing, and the usage of different folk media. Human communication methods are fundamentally dynamic in nature, which means they are continually in flux. Human communication has been in continual flux from the prehistoric age. Its evolution has progressed from the early stages of interpersonal communication to the more sophisticated era of the use of print and broadcast media, and finally to the era of the internet and cutting-edge telecommunications, which gave birth to social media through communication engineering and technological advancement.

This is consistent with Efetobor  (2017) assertion that "the major channel of communication modifies the way we experience the world." Without a doubt, the dominating media of every period influences the people." Social media, by definition, has the ability to educate, enlighten, entertain, and 'inflame' the audience. Above importantly, they have a "contagious and far-reaching power" that traditional media does not have. This potential is referred to by Ebeze  (2020) as the "unstoppable force of social media". While acknowledging the power of social media, (Efetobor, 2017) stated that it has become "a widespread tool for communication and exchange of ideas, assisting individuals and organizations with just causes to reach a phenomenally vast audience that could hitherto not be reached by traditional media." Perhaps the present conventional media lacks or has lost such prowess of immediate conscientization of the public, which is why people are flocking to new media forms to satiate their information thirst. According to Ebeze  (2020), "conventional media companies such as radio, television, newspapers, and magazines appear to have lost significance and their viewership".

According to the Odo (2019), people who "access alternative media sources" are rapidly circumventing traditional media news and information. Social media are primarily one of the world's primary alternative media sources. The global influence of the new media genre has yet to be matched, notably in Nigeria. Social media platforms have carved out a niche for themselves in the field of human communication. Currently, the apogee of man's inventiveness and inquisitiveness to better his modes of communication is climaxed in the invention of technologies that gave birth to social media. This is a phenomena that arose mostly as a result of computers, the internet, and other modern technology. According to Awake! (2016), "there have never been so many possibilities for staying in contact." "Text messages, online social networks, chat rooms- there has never been a moment when the means of interacting were so numerous and simple to come by," Ohaja, (2017) adds. The introduction of social media and their applications represent significant technical advances in the history of human communication shift. They are, in fact, redefining public communication. Examining the inherent rapid feedback, interactive features, ubiquity (availability), and brand of audience that social media carved, it is clear that they constitute a distinctively innovative genre in their own right.

Social Media Use in Nigeria

The day to day use of social media in Nigeria is demonstrated mostly by online chatting and the transmission of personal messages by diverse users on various social media platforms. Chatting is a type of online interpersonal communication. It is a very known way of teenage communication or dialogue in which people exchange thoughts, sentiments, experiences, and information with others who are linked to one of the social media platforms such as  Twitter, Whatsapp, Facebook and so on.

 
As a result, the talking feature in social media is more similar to the usual online chat rooms, which Ogbuoshi (2016) defines as "internet users may engage in on-line discourse with other users from all over the globe by typing messages back and forth within private rooms." Scholars argue that in order to counteract false news, conspicuous disparities in how freedom of expression is practiced physically (outside) and digitally (online) should be implemented (Ohaja, 2017). The potentially universal accessibility of the Internet as a publisher by anyone; and its ability to support new, democratic public spaces for debate (the so-called virtual public square value of the Internet), where social media handlers explore platforms for mobilization and incorporation of citizens in protest schemes regardless of distance and geographical barriers; a concerning trend that must be closely monitored.

Odo (2019) claimed that in modern Nigeria, social media is mostly used in three categories by the audience. There are three types of communication: mass communication, organizational or institutional communication, and interpersonal communication. Each of these social media usage categories must be explained in detail. Odo (2019) highlighted that, another method to use social media is to send messages, mostly from one person to another who may be friends, acquaintances, or family members. Such communications, for example, might be delivered to the user's personal mailbox, which no one else has access to. In another light, when such a message is put on the wall, the public members of the medium, which include all of his friends and their friends, may watch and comment to it. The use of new or social media creates a platform for better and simpler generation, sharing, and interaction of ideas by individuals. Users develop and discuss material of public interest in this manner. According to Odo (2019), social media accomplish nearly the same thing as traditional mass media. He argues that "the media frequently provides topics for debate and so helps to lubricate social life in homes, workplaces, and even among strangers." In the same subject, people raise hot topics for public debate on social media platforms, and users reflect on them extensively. 

Furthermore, institutional or academic use of social media refers to the use of social media by various private and public institutions as a means of reaching their 'public.' For example, institutions such as the Independent National Electoral Commission (INEC), educational institutions, and banks, among others, use social media to connect with the people. State governments in Nigeria, for example, have continued to develop a multi-media digital channel, including better social media platforms. This provided a significant incentive to the modern usage of social media. 

Indeed, the usage of social media in Nigeria, in particular, has brought the most populous black nation into what Nwammuo (2017) refers to as a "Electronic Republic" democratic system in which media technologies are utilized to boost people's power and influence over official choices. This was clearly reflected in the subsequent usage of social media during the 2011 North African political uprisings, as Okezie (2018) observed that "social networks...circulated knowledge about the regimes and how...to face governmental repression." 

There is no question that the usage of social media in the political atmosphere on the African continent caused what Okezie (2018) refers to as "moral panic," that is, arousal of social concern; by creating new political and social traditions among the people. This is what the mainstream media has been renowned for throughout the years.
Social Media and Fake News

According to Okezie (2018), journalists, communications specialists, and others perceive expression as a weapon in today's media world. The Internet, which provides a public forum for the exercise of the freedom to receive and impart knowledge, has reshaped public debate and the process of information exchange. The open nature of the Internet and social media, as well as the absence of total regulation and limits imposed by authorities in Nigeria and across the world, impair freedom of speech. However, in a handful of circumstances, nations such as China have used methods like as blocking and filtering to prohibit access to specific content in order to ensure sufficient control (Okezie 2018).

There is little doubt that the use of social media in the political environment on the African continent generated what Okezie (2018) refers to as "moral panic," or arousal of social concern, by developing new political and social traditions among the people. This is what the mainstream media has been renowned for throughout the years. Unfortunately, social media provides the people with the flexibility to create and spread information on their own terms. This is a novel model that has been misused for a variety of selfish and casual motives. It gives the public anonymity and immunity from by-cutting the order. As a result, some dubious people with nefarious objectives utilize social media to manufacture and propagate fake news. Such news has caused public uproar, communal confrontations, political tension, and economic threats, all of which are essential components of a democratic regime. As a consequence, it is possible to infer that false news poses a threat to Nigeria's budding democracy, not only as a country with a huge population, but also as a country with a wide spectrum of diversity and distinctiveness (Onomo 2015).

Scholars argue that in order to combat false news, conspicuous disparities in how freedom of expression is practiced physically (offline) and electronically should be implemented (online). The potentially universal accessibility of the Internet as a publisher by anyone; and its ability to support new, democratic public spaces for debate (the so-called virtual public square value of the Internet), where social media handlers explore platforms for mobilization and incorporation of citizens in protest schemes regardless of distance and geographical barriers; a concerning trend that must be carefully monitored (Onomo 2015).

2.2 THEORETICAL FRAMEWORK
Source Credibility Theory by Hovland & Kelly (1963)
Hovland, Janis, and Kelly presented the source credibility theory in 1963. According to the notion, when the source portrays itself as trustworthy, information recipients are more likely to be convinced. According to the Credibility Institute, Aristotle maintained that "speaker's dependability must be formed and established in speech and that what the speaker did or said before such a speech was not of consequence." The idea applies to a wide range of intellectual subjects, including law, political science, communication, and marketing. The core conceptual kernel of source credibility was utilized to explain how the perceived credibility of the source of the communication affects the persuasiveness of the message. The perceived reliability of the source of communication has been proven to strongly affect the credibility of all communication, independent of media.

The theorists agreed that reliable sources had the intended effect on the audience. The idea basically states that the two most typically apparent variables that positively impact source credibility are perceived knowledge and trustworthiness of the source.

Theory of Rumour Transmission

In its early studies on rumors, the theory identified ambiguity and significance as the primary drivers of rumor propagation. Anthony also mentioned anxiousness as a major motivator. On these foundations, Oh et al. developed a model to explain rumor mongering on Twitter amid a social crisis. The research of Agrawal and Rao was thought to focus on aspects explaining why rumors are spread on Twitter (rumor transmission). They do so by identifying and explaining signs in a Twitter tweet that indicate it is a rumor. These indications also reflect the rumor senders' emotions and behaviors.

The model of Oh, Agrawal, and Rao had five predecessors. The following are the five antecedents:

• Anxiety: reflects a rumor sender's bad emotional condition.

• Source ambiguity: indicates if a rumor sender recognizes the origin of a message and its reliability. It is an important driver for communications that enter a network from outside sources (e.g., agencies or news services).

• Content ambiguity: indicates the message's interpretability and intelligibility.

• Personal involvement: denotes how important a rumor is to the sender. Finally, to assess the social constraints exerted by other members on a rumor sender,

• Directed message: Oh et al. introduced a new variable, directed message, suggesting that directed communications were more likely to be rumors. A social media directed message is one that is addressed to a specific Twitter, Facebook, or WhatsApp user.

Technological Determinism Theory by McLuhan (1962)
This theory was proposed by a renowned Canadian communication researcher, McLuhan (1962), who stated that "changes in communication technology inevitably produce profound changes in both culture and social order." Baran and Davies (2012, p.273) cited McLuhan as saying that "changes in communication technology inevitably produce profound changes in both culture and social order." Adler (2006) defines technological determinism theory as the belief that technology has an impact on human life. The relevance of this theory to this study arises from the fact that social media, as technical innovations, have had a significant impact on users' communication today. In a word, digital media is changing the way Nigerians communicate and share their thoughts, experiences, and views. As a result, they appear to have a significant role in determining how and what users communicate. According to McLuhan, as described by Agba (2002, p.255), "the medium is the message...each media activates a certain blend of senses, which makes the form of the medium, rather than the message, dictate methods of experiencing and expressing knowledge."

Social media commands a distinct viewpoint in the transmission and reception of information, thoughts, and ideas. This would be in contrast to the notion that other mass-media messages could elicit in their viewers. There is little question that new media has had a large instant impact on people's lives. This has the potential to reshape the legitimacy of social media as alternative news sources. This is why the technological determinism hypothesis was used as a significant theoretical pedestal or basis in this investigation.

Regarding technological determinism theory and the impact of new technologies on their users, Bakker and Sadaba argue in their 2009 study titled "the impact of the internet on users" that: "The fact that technologies are used in a social context and have to fulfill existing needs cannot be overstated" (Castells, 2001). The application of a technology is better described by focusing on the user rather than the technology's capabilities and potentials. Choosing a 'Uses and Gratifications' approach over a technological-deterministic perspective (Katz, Blumler, & Gurevitz, 1974; McQuail, 2005) does not mean that technologies have no influence on users. It's difficult to dispute that the Internet hasn't changed the way people work, learn, get information, and connect with one another. Bakker and Sadaba (2009). 

Social media sites have an influence on its users. That is, it is a method of conveying messages, information, and ideas. This may be seen in the interactive elements of social media, which give customers with a different taste of communication than what was previously accessible. According to the findings of the preceding study, the internet has an effect on its users' use of other media. In general, as social media usage has increased, the younger generation's use of traditional media, particularly newspapers, radio, and television, has diminished. Furthermore, one of the technological determinism theory assumptions pertinent to this study is that "each technology has...specific communication forms, contents, and forms that distinguish it from other conventional media." These elements may be what give social media its distinct appeal, which is why its users rely on them. For example, it is widely acknowledged that social media are highly interactive and participatory media genres. In addition, Capra (2019), who is referenced in the same study by Laskewicz (2018), comments on the consequences of modern communication on human civilisation. He observed that "the growth of technology is regarded as affecting our lives, social groups, and value systems." As a result, many people believe that the nature of our social connections is defined by technology." In general, the forms, contents, and uses of social media have a significant impact on the users' life and perspectives of modern human contact. The use of social media has significantly affected the audience's information transmission and consumption practices, as well as the services supplied by traditional mass media systems.

Alternative Media Theory

Arakelian (2020) defines alternative media theory as both alternative and radical, but not restricted to political and resistance media. He also adds fanaticism and hybrid electronic media. Alternative media is also described as media created by those who are socially, culturally, and politically marginalized (Carlyle Campbell Library 2020). Gelfert, (2018) encapsulate the diversity of alternative media in four approaches: "Serving the community," "An alternative to mainstream media," "Linking alternative to civil society," and "Alternative media as rhizome." Fuchs (2010) describes alternative media as critical media (as opposed to ideological mainstream media) whose content is counter-hegemonic and created by grass-roots citizen journalists. Allcott & Gentzkow (2018) wonders if it makes sense to talk about alternative media in cyberspace because online media provide a horizontal networked information flow in which anybody may become his or her own producer, and so the traits of alternative media are inherent in the media format.

Allcott & Gentzkow (2018) further more opined that one medium is mainstream at one moment in time or in one context and another is alternative. In a research conducted by Harcup, alternative media practitioners stated their difficulty in classifying media as alternative or mainstream (2011).

The majority of alternative media participants are not part of a collective that creates alternative media, but rather are individual authors on a for-profit citizen media website. The social media website is alternative in the sense that it provides an alternative to mainstream media and, to some extent, collects people who are excluded from it, therefore aligning with Gelfert,  (2018) and Fuchs' (2016) definition. To some extent, it also includes contentious and radical bloggers, as defined by Allcott & Gentzkow (2018) and also indicated by an examination of the writers' intentions. Alternative media is also distinguished by minimal barriers to participation in content creation.
2.3 EMPIRICAL REVIEW
Charles (2015), conducted a research on the effect of fake information on public health. The study was focused on identifying the major causes and implications of fake news on health related issues of Mbaise Local Government residents. The survey research design was adopted in the study. A total of 109 respondents were selected in the study using the simple random sampling technique. The questionnaire was used to elicit information from the respondents. Major findings of the study revealed that misguided opinions, political polarization, confirmation bias, and social media algorithms are some of the causes of fake news dissemination. Additionally, the study discovered that fake news dissemination has a negative effect on the public health matter.

 A study conducted by Freeze (2020) in Fake Claims of Fake News: Political Misinformation, Warnings, and the Tainted Truth Effect revealed that Fact-checking and warnings of misinformation are increasingly salient and prevalent components of modern news media and political communications. It further revealed that while many warnings about political misinformation are valid and enable people to reject misleading information, the quality and validity of misinformation warnings can vary widely. Replicating and extending research from the fields of social cognition and forensic psychology, the findings of the research showed that valid retrospective warnings of misleading news can help individuals discard erroneous information, although the corrections are weak. However, when informative news is wrongly labeled as inaccurate, these false warnings reduce the news’ credibility. Invalid misinformation warnings taint the truth, lead individuals to discard authentic information, and impede political memory.  Further findings from the study suggested that general warnings of misinformation should be avoided as indiscriminate use can reduce the credibility of valid news sources and lead individuals to discard useful information.
A recent survey conducted by Petrotas (2021) in Misinformation, disinformation, and fake news: Cyber risks to business, revealed that misleading information is an emerging cyber risk. It includes misinformation, disinformation, and fake news. Digital transformation and COVID-19 have exacerbated it.  The study stated that while there has been much discussion about the effects of misinformation, disinformation, and fake news on the political process, the consequences of misleading information on businesses have been far less, and it can be argued insufficiently, examined. The article further offered a primer on misleading information and cyber risks aimed at business executives and leaders across an array of industries, organizations, and nations. Misleading information can have a profound effect on business. The study analyzed different misleading information types and identify associated cyber risks to help businesses think about these emerging threats. It also examine in general the cyber risk posed by misleading information on business, and explored in more detail the impact on healthcare, media, financial markets, and elections and geopolitical risks.
CHAPTER THREE

RESEARCH METHODOLOGY

3.1 Introduction

In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.

3.1 Research Design

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled. According to Singleton & Straits, (2009), Survey research can use quantitative research strategies (e.g., using questionnaires with numerically rated items), qualitative research strategies (e.g., using open-ended questions), or both strategies (i.e. mixed methods). As it is often used to describe and explore human behaviour, surveys are therefore frequently used in social and psychological research.
3.2 Population of the Study

According to Udoyen (2019), a study population is a group of elements or individuals, as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitutes individuals or elements that are homogeneous in description. 

This study was carried out to examine fake news in social media: Delta State university students as an investigation. Hence, students of Delta State university form the population of the study.
3.3 Sample Size Determination

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenient sampling method to determine the sample size. 
3.4 Sample Size Selection Technique And Procedure

According to Nwana (2005), sampling techniques are procedures adopted to systematically select the chosen sample in a specified away under controls. This research work adopted the convenience sampling technique in selecting the respondents from the total population.   
In this study, the researcher adopted the convenient sampling method to determine the sample size. Out of the entire students of Delta State university, the researcher conveniently selected 160 respondents as the sample size for this study. According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher.
3.5 Research Instrument and Administration

The research instrument used in this study is the questionnaire. A survey containing series of questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions. 
Participants were required to respond by placing a tick at the appropriate column. The questionnaire was personally administered by the researcher.
3.6 Method of Data Collection

Two methods of data collection which are primary source and secondary source were used to collect data. The primary sources was the use of questionnaires, while the secondary sources include textbooks, internet, journals, published and unpublished articles and government publications.
3.7 Method of Data Analysis

The responses were analyzed using frequency tables, and  mean and standard deviation, which provided answers to the research questions. 

In using the mean score, the four points rating scale will be given values as follows:

SA = Strongly Agree

4

A = Agree


3

D = Disagree


2

SD = Strongly Disagree
1

Decision Rule:

To ascertain the decision rule; this formula was used

	4+3+2+1 =10

      4           4


Any score that was 2.5 and above was accepted, while any score that was below 2.5 was rejected. Therefore, 2.5 was the cut-off mean score for decision taken. 

 While the hypotheses will be tested using Chi-square statistical tool.

3.8 Validity of the Study

Validity referred here is the degree or extent to which an instrument actually measures what is intended to measure. An instrument is valid to the extent that is tailored to achieve the research objectives. The researcher constructed the questionnaire for the study and submitted to the project supervisor who used his intellectual knowledge to critically, analytically and logically examine the instruments relevance of the contents and statements and then made the instrument valid for the study.
3.9 Reliability of the Study

The reliability of the research instrument was determined. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.68 indicated that the research instrument was relatively reliable. According to (Taber, 2017) the range of a reasonable reliability is between 0.67 and 0.87.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

1 INTRODUCTION

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of one hundred and sixty(160) questionnaires were administered to respondents of which one hundred and fifty-three (153) were returned and one hundred and forty-one(141) were validated. This was due to irregular, incomplete and inappropriate responses to some questionnaire. For this study a total of  141 was validated for the analysis.

4.2
DATA PRESENTATION

The table below shows the summary of the survey. A sample of 160 was calculated for this study, 153 were returned and 141 were validated. For this study a total of 141 was used for the analysis.

Table 4.1: Distribution of Questionnaire

	Questionnaire 
	Frequency
	Percentage 

	Sample size
	160
	100

	Received  
	153
	95.63

	Validated
	141
	88.13


Source: Field Survey, 2021

4.3
Demographic Profile of the Respondents
Table 4.2: Demographic data of respondents

	Demographic information
	Frequency
	percent

	Gender
Male
	
	

	
	52
	33%

	Female
	89
	67%

	Age
	
	

	18-20
	25
	18%

	21-25
	40
	28%

	26-30
	43
	31%

	31-40
	33
	23%

	Level In School
	
	

	100L
	41
	29%

	200L
	49
	35%

	300L
	30
	21%

	400L
	21
	15%

	Faculty
	
	

	Faculty of Education
	27
	19%

	Faculty of Arts
	18
	13%

	Faculty of Sciences
	20
	14%

	Facility of Social Sciences
	38
	27%

	Faculty of Pharmacy
	21
	15%

	Basic Medical Sciences
	17
	12%

	Marital Status
	
	

	Single
	107
	76%

	Married
	34
	24%


Source: Field Survey, 2022

4.3
 ANSWERING RESEARCH QUESTIONS

Question 1: What do students of Delta State University Abraka think of fake news in social media?
Table 4.3: Mean Responses on what students of Delta State University Abraka thinks of fake news in social media.
	S/N
	ITEM STATEMENT
	SA

4
	A   3
	D   2
	SD  1
	X
	S.D
	DECISION

	1
	Social media increases the rate of fake news.
	43
	50
	28
	20
	3.3
	5.78
	Accepted

	2
	Information from social media is reliable to believe.
	55
	59
	26
	01
	3.5
	5.91
	Accepted

	3
	Irresponsibly people are responsible for fake news.
	46
	49
	23
	23
	3.4
	5.8
	Accepted

	4
	Fake news on social media is the work of blackmailers.
	79
	53
	04
	05
	3.2
	5.7
	Accepted


Source: Field Survey, 2022

In table 4.3 above, on the purposes of entrepreneurship education in Nigeria Universities, the table shows that all the items (item1-item4) are accepted. This is proven as the respective items (item1-item4) have mean scores above 2.50.

Question 2: What is the source of fake news in social media?
Table 4.4: Respondents on the source of fake news in social media.
	S/N
	ITEM STATEMENT
	SA

4
	A   3
	D 

  2
	SD 

 1
	X
	S.D
	DECISION

	1
	Anonymous users
	99
	21
	12
	09
	3.5
	4.5
	Accepted

	2
	Blackmailers
	78
	43
	14
	06
	3.4
	4.4
	Accepted

	3
	Bloggers
	86
	15
	26
	14
	3.2
	4.3
	Accepted

	4
	Unverified users
	99
	21
	12
	09
	3.5
	4.5
	Accepted 


Source: Field Survey, 2022
In table 4.4 above, on the source of fake news in social media, the table shows that all the items (item1-item4) are accepted. This is proven as the respective items (item1-item4) have mean scores above 2.50. This depicts the source of fake news in social media.

Question 3: What is the frequency of fake news in social media?
Table 4.5:  Respondent on question 3
	Options
	Frequency
	Percentages

	High
	84
	60

	Low
	16
	11

	Undecided
	41
	29

	Total
	141
	100


 Source: Field Survey, 2022

From table 4.5 above, 60% of the respondents said high, 11% of the respondents said low, while the remaining 29% of the respondents were undecided.
Question 4: What platform of social media are fake news prominent?
Table 4.6:  Respondents on the platforms of social media fake news are prominent.
	S/N
	ITEM STATEMENT
	SA

4
	A   3
	D 

  2
	SD 

 1
	X
	S.D
	DECISION

	1
	Facebook
	94
	19
	14
	14
	3.4
	4.5
	Accepted

	2
	Whatsapp
	81
	40
	18
	02
	3.4
	4.4
	Accepted

	3
	Innstagram
	86
	15
	26
	14
	3.2
	4.3
	Accepted

	4
	Tiktok
	99
	21
	12
	09
	3.5
	4.5
	Accepted 

	5
	Youtube
	80
	41
	16
	04
	3.4
	4.4
	Accepted 


Source: Field Survey, 2022
In table 4.6 above, on the platforms of social media fake news are prominent, the table shows that all the items (item1-item5) are accepted. This is proven as the respective items (item1-item5) have mean scores above 2.50. This depicts the platforms of social media fake news are prominent.

TEST OF HYPOTHESES

Ho: Fake news are not prevalent in social media.
Table 4.7: Fake news are not prevalent in social media.
	Options
	Fo
	Fe
	Fo - Fe
	(Fo - Fe)2
	(Fo˗-Fe)2/Fe

	Yes
	70
	47
	23
	529
	11.3

	No
	36
	47
	-11
	121
	2.6

	Undecided
	35
	47
	-12
	144
	3.1

	Total
	141
	141
	
	
	17.0


Source: Extract from Contingency Table




Degree of freedom = (r-1) (c-1)






(3-1) (2-1)






(2)  (1)






 = 2

At 0.05 significant level and at a calculated degree of freedom, the critical table value is 5.991.

Findings

The calculated X2 = 17.0 and is greater than the table  value of X2 at 0.05 significant level which is 5.991.
Decision

Since the X2 calculated value is greater than the critical table value that is 17.0 is greater than 5.991, the Null hypothesis is rejected and the alternative hypothesis which states that fake news are prevalent in social media is accepted.

CHAPTER FIVE

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS:

5.1 Introduction

This chapter summarizes the findings into fake news in social media: delta state university students as an investigation. The chapter consists of summary of the study, conclusions, and recommendations. 
5.2 Summary of the Study

In this study, our focus was to examine fake news in social media: delta state university students as an investigation. The study specifically was aimed at find out what students of Delta State University Abraka thinks of fake news in social media, determine the source of fake news in social media, determine the frequency of fake news in social media, and ascertain which platform of social media are fake news prominent.
The study adopted the survey research design and randomly enrolled participants in the study. A total of 141 responses were validated from the enrolled participants where all respondents are students of Delta State University, Abraka.
5.3 Conclusions

Based on the findings of this study, the researcher made the following conclusion.

Students of Delta State University Abraka think that social media increases the rate of fake news, that information from social media is reliable to believe, that irresponsibly people are responsible for fake news, and fake news on social media is the work of blackmailers.

The source of fake news in social media include; anonymous users, blackmailers, bloggers, and unverified users.

3.The frequency of fake news in social media is high.

4. The platforms of social media in which fake news are prominent are Facebook, Whatsapp, Instagram, Tiktok, and Youtube.

5.4 Recommendations

Based on the findings of the study, the following recommendations are proffered.

Students knew about fake news but they do not realized it on time as they consume that fake news and share to others. 

It is important for NGOs and media organizations to start campaign against fake news on social media to discourage posters and increase the knowledge of young adults about the dynamics of fake news and students 

Young adult should always verify the source and the content of information received on social media to help them discover whether they are fake news or relating to fake news.
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(S) ON A QUESTION.
SECTION A

PERSONAL INFORMATION

Gender

Male 

[  ]


Female 
[  ]

Age 

18-20

[  ]
21-25

[  ]
26-30

[  ]
31+

[  ]
Level In School

100L

[  ]
200L

[  ]
300L

[  ]
400L

[  ]

Faculty

Faculty of Education

[  ]
Faculty of Arts

[  ]
Faculty of Sciences

[  ]
Facility of Social Sciences
[  ]
Faculty of Pharmacy

[  ]
Basic Medical Sciences
[  ]
Marital Status

Single

[  ]
Married
[  ]
SECTION B
Please tick [√] your most preferred choice and avoid ticking twice on a question

Question 1: What do students of Delta State University Abraka think of fake news in social media?

	S/N
	ITEM STATEMENT
	SA
	A 
	D  
	SD 

	1
	Social media increases the rate of fake news.
	
	
	
	

	2
	Information from social media is reliable to believe.
	
	
	
	

	3
	Irresponsibly people are responsible for fake news.
	
	
	
	

	4
	Fake news on social media is the work of blackmailers.
	
	
	
	


Question 2: What is the source of fake news in social media?
	S/N
	ITEM STATEMENT
	SA
	A 
	D  
	SD 

	1
	Anonymous users
	
	
	
	

	2
	Blackmailers
	
	
	
	

	3
	Bloggers
	
	
	
	

	4
	Unverified users
	
	
	
	


Question 3: What is the frequency of fake news in social media?
	Options
	Please Tick

	High
	

	Low
	

	Undecided
	


Question 4: What platforms of social media are fake news prominent?
	S/N
	ITEM STATEMENT
	SA
	A 
	D  
	SD 

	1
	Facebook
	
	
	
	

	2
	Whatsapp
	
	
	
	

	3
	Innstagram
	
	
	
	

	4
	Tiktok
	
	
	
	

	5
	Youtube
	
	
	
	


=  2.5








