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ABSTRACT

The main focus of this study was to a critically investigate women entrepreneurs and the factors affecting their performance in Nigeria using women entrepreneurs in Edo State as a case study. The objective of the study seeks to find out the factors affecting the performance of women entrepreneurs in Edo state. It analyzed the effect of women entrepreneurs on the growth of Edo state economy and Nigeria at large and to examine the ways of empowering Edo state women to become entrepreneurs. Survey design was employed for the study and using convenience sampling method 334 women from Edo State were purposively selected. With the aid of questionnaire, 302 responses were retrieved and validated for study. Data was analyzed using frequency and tables. Hypothesis was tested using Chi-Square Statistical tool(SPSS). Finding from the study revealed that most women who are into entrepreneur in Edo State face a lot of challenges which poses to be a factor that militate their performance, such factors revolves around  finance for startups, inability to access  loans financial institutions; Socio-cultural factors like customs restriction of asset ownership; Lack of education and adequate skills, proper management  and burdens masterminded by too much domestic/Family engagement.The study therefore recommends women entrepreneurs can be encouraged  By increasing women access to loan from commercial banks; by government creating  financial inclusion programme for women to support their businesses; by State government  encouraging entrepreneurial education and organize skill acquisition for women; By reviewing Customs and Cultural traditions that limits women assets and land ownership and husbands supporting their wives who are in  business.

CHAPTER ONE

INTRODUCTION

1.1Background to the study

Entrepreneurship's dynamism is considered as capable of addressing new economic, social, and environmental concerns as globalization reshapes the global economic landscape and technological advancement creates more unpredictability in the global economy. Entrepreneurship and innovation are increasingly viewed as the basis of a competitive national economy, and in most countries, entrepreneurship policies are inextricably tied to innovation policies, which share many characteristics and challenges (Islam and Amin 2016). The establishment of new businesses is a dynamic process that introduces and disseminates innovative items, processes, and organizational structures across the economy. The crucial difficulty in entrepreneurship is converting huge ideas into economic potential.

History shows that pragmatic individuals who are adventurous and inventive, capable of seizing opportunities and willing to take risks have made significant contributions to economic progress. In terms of economic and social progress, entrepreneurship and entrepreneurial culture have long been devalued. However, it has long been established that entrepreneurship contributes to economic progress. Despite this, men owned the majority of enterprises. In other words, women-owned businesses were unusual around the world, particularly in developing countries such as Nigeria. Women's entrepreneurship is a novel idea and practice. Until the 1980s, there was little understanding of women's entrepreneurship, both in practice and in research, therefore the emphasis was solely on men. The scientific study of women's entrepreneurship and women-owned and run enterprises is a relatively new phenomena dating back to the 1980s. Despite the fact that there are more women in business, recent research shows that the majority of them work in Micro and Small Businesses (MSEs). Women have exhibited an increasing interest in income-generating activities, self-employment, and entrepreneurship in recent years, and this is true for all sorts of women in both urban and rural areas. It is clear that a growing number of women are taking the initiative to create their own enterprises. Women have faced several challenges associated with entrepreneurship throughout the process of entrepreneurship, and these challenges are exacerbated by her dual role as a wage worker and a housewife.

Women in Nigeria have been active in business for decades, but their achievements have mostly gone unacknowledged. They have created and exchanged goods and services both inside their communities and in surrounding markets (Islam and Amin 2016). And, more often than not, women's entrepreneurial drive has been critical to their families' survival. Women entrepreneurs contribute significantly and growingly to their own family's budget as well as the prosperity of the community. Existing and potential entrepreneurs should not view entrepreneurship as a last resort, despite the fact that it is not without risks. This is due to the fact that running a business provides you with a sense of independence, flexibility, and freedom; you can be your own boss and have more time and money. Aside from that, in this day and age of globalization, finding job would be hard owing to severe competition all over the world.

1.2 Statement of the research problem

Women's entrepreneurship is a developing global issue that has received significant study interest in recent decades. It not only benefits economies in terms of job creation and economic growth, but it is also recognized as a source of expanding entrepreneurial diversity in a variety of economic circumstances; as such, it provides a vital topic for coordinated scientific study. Despite their substantial contribution to business, women encounter several restrictions and challenges that might stymie their success as entrepreneurs. According to a research conducted in Africa, many women entrepreneurs are found to be operating in tough settings as compared to their male counterparts as a consequence of a variety of issues (ILO, 2018). Religious views, political instability, inadequate infrastructure, high manufacturing costs, and a hostile economic climate harm more women entrepreneurs in the region than males (Walker & Joyner, 2000). Furthermore, the current economic crisis is aggravated by a very unfriendly business atmosphere, leaving women with little choice except to financially support their marriages. According to the Nigerian National Medium Scale Enterprises (MSEs) Baseline Survey (2019), women are more likely to own businesses connected with traditional women's responsibilities, such as hairstyling, restaurants, hotels, retail stores, and wholesale outlets. The Nigerian government understands that women entrepreneurs have not had equal access to opportunities and assets as males, but it has failed to properly address the constraints that women face in business. The purpose of this study is to determine how various factors such as family history, socio-cultural factors, economic factors, and human capital factors influence the success of women in entrepreneurship.
1.3 Objective of the study

The primary aim of this study is to critically investigate women entrepreneurs and the factors affecting their performance in Nigeria. Specifically, the study seeks to:

1. investigate the factors affecting the performance of women entrepreneurs in the sampled state.

2. investigate the effect of women entrepreneurs on the growth of the sampled state economy and Nigeria at large.

3. Analyse the ways of empowering the sampled state women to become entrepreneurs
1.4 Research Questions

The research is guided by the following research question:

What are the factors affecting the performance of women entrepreneurs in the sampled state?

How does women engaging in entrepreneurship affect the growth of the sampled state economy and Nigeria at large?

What are the ways the sampled state women can be empowered to become entrepreneurs?

1.5 Research Hypotheses

The study shall test the validity of the following null hypotheses:

H01:  There is no effect of women entrepreneurs on the growth of the sampled State and Nigeria economy.

H02: There are no known factors that is affecting the performance of women entrepreneur in the sampled State.

1.6 Significance of the study

This study is of immense significance to women entrepreneurs as it has outline factors influencing the performance women entrepreneurial ventures. The study will be useful to alleviate the problems that women entrepreneurs face in Nigeria and other parts of world. To researchers and academicians, the study will be a supply reference material for future researchers on other related topics. In addition it will help other academicians who undertake research on related topics. 

The study covers a very essential area in economic development and hence it will be of importance since it will provide information that can be used to formulate policy. The financial institutions will come up with products which are tailor made to fit into woman financial needs. In addition through the financial institutions corporate social responsibilities they will factor in woman groups. Lastly the study will contribute to the body of knowledge and serve as reference material for other researchers and students in related field.
1.7
Scope of the study

This study will covered women entrepreneur in Edo state. There are different issues that will be researched in relation to women entrepreneurs. But, this study will be delimited to the key sociocultural, financial accessibility, level of entrepreneurial training and domestic commitment on the performance of women entrepreneurs in SMEs. In addition, the study focuses only on assessing the major personal and organizational characteristics of women entrepreneurs in MSEs to check whether these characteristics affect their performance.
1.8 Limitation of the study

The following factors poses to be a limitation during the course of this research

Financial constraint– Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in the process of data collection (internet, questionnaire and interview).
Time constraint– The researcher will simultaneously engage in this study with other academic work. This consequently will cut down on the time devoted for the research work.
1.10 Operational definition of terms

Women entrepreneur: women entrepreneurs are those women who think of a business enterprise, initiate it, organize and combine the factors of production, operate the enterprise and undertake risks and handle economic uncertainty involved in running a business enterprise.
1.11 Organization of the study
The research is organized in five distinct chapters. Chapter One discussed on Background to the study, Statement of the research problem, The research question,The objective of the study, The research Hypothesis, Significance of the study, Scope of the study, Limitation of the study, Operational definition of terms, Organization of the study. 

Chapter Two discussed literature review which includes review of concepts, review of related theories and empirical review. 

Chapter three discussed the  Research Design, Population of the study, Sample and Sampling methods, Theoretical Framework/Method Specification, Operationalisation/ Measurement of Variable, Sources of methods of data collection and Method of Data Analysis.

Chapter four discussed  the Data Presentation / Background Information, Descriptive Analysis, Estimation of Result and Test of Hypotheses, Sensitivity and Robust Test, Discussion of Findings.

Chapter Five discussed the Summary of Findings, Conclusion, Recommendation and Policy implication, Contribution to knowledge’ and Suggestion for further research

CHAPTER TWO

LITERATURE REVIEW

2.0 INTRODUCTION

The focus of this chapter is to critically examine relevant literature that would assist in explaining the research problem and furthermore recognize the efforts of scholars who had previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.
2.1 REVIEW OF CONCEPTUAL LITERATURE

Entrepreneurship

The term entrepreneurship is used to describe a dynamic process of creating incremental wealth. This wealth is created by individuals who take the major risks in terms of equity, time and career commitment of providing value to some product or services, the product or service itself may or may not be new or unique but value must somehow be infused by the entrepreneur by securing and allocating the necessary skill and resources. In other words entrepreneurship is the application of energy for initiating and building an enterprise Presently, in Nigeria an entrepreneur is an innovator who recognizes and seizes opportunities, converts those opportunities into workable ideas, adds value, effort, money, skill and assumes risks of competition to actualize the ideas and takes the reward (Fernandes, P. 2016). 

Entrepreneurship is associated with innovative and dynamic developments within the Small, Micro and Medium Enterprise (SMME) sector (United State Department of Agriculture, 2019) Entrepreneurship is an act of being an entrepreneur, or "the owner or manager of a business enterprise who, by risk and initiative, attempts to make profits"(Dictionary.com 2018). Entrepreneurs act as managers and oversee the launch and growth of an enterprise. Entrepreneurship is the process by which either an individual or a team identifies a business opportunity and acquires and deploys the necessary resources required for its exploitation. Early-19th-century French economist Jean-Baptiste Say provided a broad definition of entrepreneurship, saying that it "shifts economic resources out of an area of lower and into an area of higher productivity and greater yield". 

Entrepreneurs create something new, something different—they change or transmute values.Regardless of the firm size, big or small, they can partake in entrepreneurship opportunities. The opportunity to become an entrepreneur requires four criteria. First, there must be opportunities or situations to recombine resources to generate profit. Second, entrepreneurship requires differences between people, such as preferential access to certain individuals or the ability to recognize information about opportunities. Third, taking on risk is a necessity. Fourth, the entrepreneurial process requires the organization of people and resources ( Gaddefors, Johan & Anderson, Alistair R. 2017). 

Entrepreneurship is a multilevel and complex phenomenon that gained importance in the global economy as a result of changes in employee qualifications, work contents, and psychological contracts in the employment field. Entrepreneurship contributes to economic growth in being a conveyor of new or existing knowledge spillover and creative ideas that might otherwise not be utilized and realized for the benefit of all.

Female Entrepreneurship

In recent years, the study of women entrepreneurship has experienced great growth, gaining a broad consensus among academics and contributing above all to understanding all those factors that explain the difficulty of women in undertaking an entrepreneurial career. 

Female entrepreneurs represent the fastest growing category of entrepreneurship worldwide and have received, especially in recent years, the attention of many academics. According to the emerging literature, women can make a significant contribution to entrepreneurial activity and economic development  in terms of creating new jobs and increasing the gross domestic product (GDP) with positive impacts on reducing poverty and social exclusion (Kelley et al., 2017; Hechevarría et al., 2019). Female entrepreneurs are women who organize and manage an enterprise, especially a business (USLegal 2019). This increase gave rise to wealthy self-made females such as Coco Chanel, Diane Hendricks, Meg Whitman, and Oprah Winfrey.
In the 18th and 19th centuries, women operated small businesses attained from inheritance or to supplement their income. In many cases, they were trying to avoid poverty or were replacing the income from the loss of a spouse. At that time, the ventures that these women undertook were not thought of as entrepreneurial.Many of them had to focus on their domestic responsibilities. For instance, with longstanding and significant barriers to educational and alternative employment opportunities, Black women were historically relegated to low-paying jobs and domestic work—particularly in the Jim Crow South.As a result, Black women of the early 20th century developed entrepreneurial niches in dressmaking, Black hair care, private home domestic work and midwifery. Lower levels of wealth, access to capital, racial discrimination and inadequate networks have been and continue to be barriers to entrepreneurship women of color face (Walker’s Legacy 2016).

The 1980s and 1990s were a time of reaping the benefits from the hard work of women who worked tirelessly for their rightful place in the workforce as employees and entrepreneurs. Martha Stewart and Vera Bradley were among the twenty-first percent women who owned businesses. The public was also becoming more receptive and encouraging to these female entrepreneurs, acknowledging the valuable contribution they were making to the economy. The National Association of Women Business Owners helped to push Congress to pass the Women's Business Ownership Act in 1988, which would end discrimination in lending and also strike down laws that required married women to acquire their husband's signature for all loans. In addition, the Act also gave women-owned businesses a chance to compete for government contracts.

Another monumental moment for women in business was the appointment of Susan Engeleiter as head of the US government's Small Business Administration in 1989. In the late 1980s and throughout the 1990s, there was more of a focus on networking opportunities in the world of female entrepreneurs. There were many opportunities that came about to help those who were interested in starting up their own businesses. Support groups, organizations for educating the female entrepreneur, and other opportunities like seminars and help with financing came from many different sources, such as the Women's Business Development Center and Count Me In. Despite all these advances, the female entrepreneurs still fell behind when compared to their male counterparts.

As the 1990s came in, the availability of computers and the increasing popularity of the internet gave a much needed boost to women in business. This technology allowed them to be more prevalent in the business world and showcase their skills to their competitors. Even with the increased popularity of women in business, the availability of technology and the support from different organizations, female entrepreneurs today are still struggling. The economic downturn of 2008 did not serve to help them in their quest. However, with the continual attention given to female entrepreneurs and the educational programs afforded to women who seek to start out with their own business ventures, there is much information and help available. Since 2000, there has been an increase in small and big ventures by women especially Nigeria Women.

Challenges Women Entrepreneurs Face with regard to Accessing Finance in Nigeria

According to Sanusi (2012), women entrepreneurs in Nigeria face the following challenges: 

Property rights and control over assets 

Legal regulations and customary rules often restrict women’s access to and control over assets that can be accepted as collateral, such as land or livestock. Women are less likely to have land titled under their name, even when their families own land, and are less likely than men to have control over land, even when they do formally own it. Biased inheritance rights often bestow land to male relatives, leaving both widows and daughters at a disadvantage. 

Cultural norms and family responsibilities 

Socially accepted norms and expected family roles have a profound effect on the type of economic activities that women can engage in, the technologies available to them, the people and agencies with whom they can interact, the places they can visit, the time they have available and the control they can exert over their own resources such as capital. 

Biased attitude of banks 

Women’s access to financial resources is also limited by biased lending practices that emerge when financial institutions consider them inexperienced and therefore less attractive clients, or when institutions lack the knowledge to offer products tailored to women’s preferences and constraints (Fletschner, 2009). 

Lack of collateral and start-up capital 

Access to collateral and asset-based lending generally constrains borrowers from access to finance. This is much more serious for women for obvious reasons. Data from the Nigerian Bureau of Statistics showed that men are twice as likely to secure finance compared to women. A recent World Bank report on the “Investment Climate in Nigeria” showed that capital rather than productivity narrows the range of activities in which women engage. The report also showed that majority of women (76 per cent) rely mostly on internal funds and retained earnings, and that only about 1 per cent obtain capital from the formal financial sector. The report substantiates the view that formal financial institutions, especially banks, have not supported women entrepreneurs as much as they could have Garg, S. & Agarwal, P. (2017).

 Lack of awareness of finance 

Women generally lack knowledge on the financial options available to them. Furthermore, the cost of getting this information (measured in money, time, and energy) may be high due to family responsibilities. 

Financial market imperfections 

Enterprise survey data shows that small firms are more likely to be negatively impacted by financial constraints than large firms. Women entrepreneurs are largely concentrated in small firms and hence are likely to face greater financial constraints. Formal Employment 

Women are significantly underrepresented in secure wage employment in both public and private employment. Those who have formal sector jobs are constrained by the reproductive roles they play. As a result, majority of women occupy low-level posts that offer them the flexibility they need to manage their households while working in the formal sector. They spend most of their time doing unpaid household work, which undermines their business potentials.
THE IMPACT OF FEMALE ENTREPRENEURSHIP ON THE ECONOMY 
Women are considered to play a growing role in entrepreneurship all over the world. According to Nwoye (2002), Nigerian women have tremendous capacity as human resources. From time, women in a bid to support their families have been indirectly or directly involved in entrepreneurship either through farming, fishing, weaving textiles, processing farm products and trading in the markets, thereby contributing to economic growth. According to Garg, S. & Agarwal, P. (2017), failure to pay attention to women’s economic activities is both morally indefensible and economically absurd. Improving the opportunities of women to economic activities is a major requirement for developing countries to achieve increased levels of economic growth and development. This extensive development benefits was duly recognised by the World Bank’s Gender Equality Action Plan for 2007-2010 where it was stated that the global community must renew its attention to women’s economic empowerment and increase investments in women. The plan enthused that increased women’s labour force participation and earnings were associated with reduced poverty and faster growth and that not only women would benefit from their economic empowerment, but men, children and society as a whole will benefit too (UNIDO, 2019). 

Women’s productive activities, particularly in industry, empower them economically and enable them to contribute more to overall development. Whether they are involved in small or medium scale production activities, or in the informal or formal sectors, women’s entrepreneurial activities are not only a means for economic survival but also have social consequences for the women themselves and their social environment (Alutu and Uzamere, 2011). Alutu and Uzamere add that the need for the development of women entrepreneurship in Africa is no longer a debatable issue because female entrepreneurship has been a major factor that has contributed to the development of many Nigerian and African communities. 

The motivation for considering female entrepreneurship both in developing and developed countries derives from the increasing understanding of their important role in creating, running and developing businesses as a fundamental driver for economic growth (Vossenberg, S. 2013). The rise of female entrepreneurship in industrialized economies is a recent phenomenon. Although the US is the most covered country regarding female entrepreneurship, women entrepreneurs in transition economies such as Hungary, Poland, Romania and Russia, in Latin America, South Asia and Southeast Asia, have a significant impact on the national economies. In most developed economies, the real actors are no longer huge companies, but small and medium-sized firms that can provide solutions and respond to the needs arising from the new information technologies. 

Although in the past industrialization attracted more women into business, the present environments offer a new role for them to introduce innovation and creativity, especially where business connects with quality of life. Modernization challenges old regulations, barriers and old patterns of business that posed the major obstacles to female entrepreneurship. In the present era, which is characterized by vigorous domestic and global competition and an unstable economic environment, women entrepreneurs have a crucial role in creating new jobs, and hence reducing unemployment. Delmar and Holmquist, (2004) cited in Vossenberg, S. (2013) states that female entrepreneurs play an important role in the world economy and indicate that in the US 6.4 million self– employed women provide jobs for 9.2 million people. This data is impressive when it is compared to the Fortune 500 largest firms that together employed 11.7 million people (Woodroof, 1996). All over the globe, female entrepreneurship contributes to stability, to well-being among communities, and provides economic opportunities for disadvantaged groups including women, low wage earners, and minorities.

 
Another contribution is the creation of wealth as well as employment. Many women in developing countries remain illiterate and live in poor communities. This situation does not prevent them from participating in local economies and becoming entrepreneurs. Tiny enterprises enable them to improve their lives and those of many others by creating new jobs. The participation of women in economic life in developing countries contributes to a more human, cooperative, balanced and pleasant work environment in women-led enterprises, in which individual development is engraved. Hisrish and Brush, (1988) cited in Yunis, M. S., Hashim, H. & Anderson, A. R. (2018) argue that an increasing number of women are seeking to penetrate the world of entrepreneurship, although this activity entails many risks, and the expenditure of time and energy. 

Numerous studies deal with the importance of female entrepreneurship in various regions in the world. Kay, Gunterberg, Holz, and Wolter (2003), argue that in Germany more than one million women owned businesses that provide jobs for two million employees. Their turnover is 232 billion Euros.In the UK, women entrepreneurs have a growing share in the self–employed population and an important portion of the small enterprise population (Carter, Anderson, and Shaw, 2001). The OECD 2003, in its Annual Labor Force Statistics, indicates the data of member economies regarding the distribution of gender in employment. According to this report, Turkey has the lowest share of women employment (13%), while Portugal has the highest (40%). 

The US and Canada are ranked highest, with a rate of 38–40%. The Scandinavian countries have a share of 20–25%. Chun (1999) indicates that female employers in the APEC countries have, on average, 30% share in the employment market. Saavedra (2001) provides statistics on self–employed women in Argentina, Brazil and Costa Rica which indicate that self–employment represents a real and important option for them, although Brazil leads over Argentina and Costa Rica. Nowadays, self–employment is increasing in Brazil and Costa Rica. 

The association of Caribbean States (ACS) 2012 report indicates that in Latin America women are more likely to be entrepreneurs than in other regions, and that the division there between men and women entrepreneurs is 24% versus 43% in Asia and 45% in Europe. Based on this data, one can conclude that: 

. Female entrepreneurship has a strong effect on economies by increasing employment and sales and;

(b). Women entrepreneurs play an important role in economic development and growth. The difficulty in estimating the real impact of the discussed phenomenon on the economy should be emphasized. Delmar and Holmquist, (2004) cited in Vossenberg, S. (2013). argue that there is a lack of knowledge about the actual impact of female entrepreneurship on the economy growth in most of OECD member countries.
Factors that motivate Female Entrepreneurship

No single factor motivates women to become an entrepreneur. Her reasons for that depend on several personal and external circumstances. Family support, social perceptions and attitudes towards women entrepreneurship are just some of the factors influencing the decision to become a female entrepreneur.The growth of the business depends partially on the entrepreneur's motivation. Although it is agreed that women differ from men in their personal and professional vision of life, there are some researchers who point out that female and male motivations regarding entrepreneurship initiatives are more similar than they are different (Yunis, et’al  2018). 

Buttner and Moore,(2015) argue that both genders seek independence, autonomy and higher incomes for their efforts. They avers that the main different factor between genders is self–confidence. The author opines that in the present era, characterized by a strong feminist movement, Berry's argument has to be challenged. They further emphasized that women entrepreneurs are more adaptive, have more social awareness and prefer long term planning in comparison to men. Several studies have focused on distinguishing between the motivations of male and female entrepreneurs. While men are more likely to strive for monetary rewards, women have a tendency to balance social and economic goals. Some of the more recent studies also indicate that women tend to place greater emphasis on intrinsic goals. 

That is, women seek non-financial goals such as independence and work-family balance (Duchéneaut and Orhan, 2000; DeMartino and Barbato, 2003). In addition to the diversities indicated above, the author believes that it will be useful to clarify several motivational factors that support female initiatives to become entrepreneurs, although some of them are not specific to women. 

Generate income 

Coughlin and Thomas, (2002) cited in Metu, A., wokoye, E. S. & Kalu, C. (2015)  argue that one of the most universal motivators for women to start businesses is the need to generate income. They opine that if they had equal opportunities as men to make money in jobs, the incentive behind this motivator would be much less. These researchers further conduct an interesting typology of economic motivations according to the level of the economy: (a). Economic motivation in developed countries; (b). Economic motivation in countries in transition, and; (c). Motivation in the developing world. 

To achieve those things systems could not provide

In the developed economies many women enter entrepreneurial activity to achieve those things that the system fails to provide. In countries in transition, the lack of economic options is the major factor for women becoming entrepreneurs. In Hungary, for example, women account for 41.1% of all entrepreneurs in businesses established after 1990 (Coughlin and Thomas, 2002 cited in Metu et’al 2015). In the developing world, most women entrepreneurs are pushed to entrepreneurship as a result of poverty. 

Pride in achievement 

The need for achievement, personal growth and self – determination are high motivating factors among women who have already started some entrepreneurial activities. Although success in business is measured in terms of profit, the need for achievement and the pride in it are paramount objectives among women. 

Need for change 

Women become entrepreneurs in order to make change. In contrast to men, they want to concentrate more on the client, to act more ethically and to contribute more to the community in addition to their economic aspirations. In cases wherein those goals are not achieved, women search for entrepreneurship.
Autonomy and independence

 
Buttner and Moore, (1997)cited in Metu et’al (2015)  find that these factors are the most important factors in decisions amongst women to enter entrepreneurship. Their study focuses on a group of women in managerial level positions who left jobs in firms to start new self–owned enterprises. Reflecting on family responsibility expected from women, they pointed out that many women enter entrepreneurship activities because of the autonomy and flexibility that are essential to the fulfillment of their family obligations. Social expectations from the female role and responsibilities in the family are still valid. 

Integrating and balancing tool between family and career needs

Women having a motherhood role are less satisfied with their careers and perceive entrepreneurship as a tool to adjust their career needs to their family obligations. Noble (1986) argues that men perceive entrepreneurship as a business decision while women perceive it as an integrating and balancing tool between family and career needs. 

Frustration and boredom with the present job 

These factors highly impact on women to embark on entrepreneurship. A study by  Walker’s Legacy. (2016) finds that those factors were perceived by women as the main reasons for entering entrepreneurship. The present era enables women to have an opportunity for an exciting and satisfying journey in their occupation. 

Dissatisfaction with the present job 

Many women are driven to improve and expand new ideas, products and services by self-owned businesses. They fully believe they can do better than they currently do in their present jobs. 

Work environment 

Some women perceive work environments in big firms as not friendly and hence they search for entrepreneurship to change this situation.

"Glass ceiling" (Coughlin and Thomas, 2002 cited in ) - This factor is a significant motivational factor deriving from the fact that there are many obstacles preventing from women from achieving managerial jobs. A significant number of women take a risky step towards entrepreneurship as a result of situations in which in their actual jobs they hit the "glass ceiling" or feel frustrated and unchallenged.

FACTORS AFFECTING PERFORMANCE OF WOMEN ENTREPRENEURS
As discussed there are many motivational and environmental influencing factors that may be altered over time by different events and impact on obstacles during the process. Therefore, it is not sufficient to focus on them, but it is also essential to review factors affecting the performance of female entrepreneurship as  obstacles facing the female entrepreneur along the whole process of entrepreneurship. 
These obstacles are universal and similarly confronted by female entrepreneurs in different parts of the world (Gupta, Turban, Wasti, and Sikdar, 2015).Delmar and Holmquist, (2004) note a four-stage entrepreneurial process:

. Identification of an opportunity and willingness to enter the process; 

. Achievement of essential information, resources and start up; 

. Management of the business and; 

(d). Growth of the business.

OBSTACLES IN THE STAGE OF IDENTIFICATION

 Levels of education and performance of women entrepreneurs

One challenge often mentioned in research on women entrepreneurs in developing countries is that they enjoy a relatively low level of education and skill training. This, combined with a lack of career guidance, generally seems to limit their access to various publicly and privately offered support services including business development services and information on business growth. 

Others found that a lack of experience and skills also accounted for the fact that women entrepreneurs had a preference in industry orientation and thus were less well represented in industrial activities. For instance, Drine and Grach (2010) found that Tunisian women entrepreneurs experience challenges as they do not as yet benefit from existing entrepreneurship support. In particular, the authors claim that their results confirm that professional agencies have not been efficient in disseminating information to entrepreneurs, and that the training and assistance provided by support services do not meet the specific needs of women entrepreneurs. Similar challenges identified in developing countries are a lack of access to ICTs, insufficient entrepreneurial and management skills, together with problems in finding the market and distribution networks. For instance, in their study of women’s SMEs in Ethiopia, Gurmeet and Belwal (2008) cited in Pérez-Pérez, C. & Avilés-Hernández, M. (2016). mentioned that the absence of technological know-how and access to technology and ICTs poses a challenge for women entrepreneurs. Other studies reveal that African women do not (yet) possess the necessary skills to adapt to the impact of globalization, evolving technologies and changing patterns of trade.

Absence of benchmarking possibilities 

Pérez-Pérez, C et’al (2016 relate the bench-marking possibilities to the existence of role models. They relate the absence of women role models to their poor presence as entrepreneurs in the past. The author defines role models as female entrepreneurs who serve as sources of imitation in their attitudes, decisions and actions, for those women who just began their journey and mentor them. The absence of role models is seen as a barrier by 64% of women in the US ).

Lack of Experience 

Lack of experience Ability, knowledge and skills to explore and exploit opportunities depend on work experience and education. Delmar and Holmquist (2004), argue that women lack the experience to explore the opportunities although educated and skilled women have more chances to do so more than uneducated women.

Lack of time 

Another obstacle is lack of time as a direct result of family responsibilities. Women have less time than men to develop skills and obtain updated knowledge. Lack of time prevents them from taking essential steps to achieve financial support from banks, to participate in training programs to acquire necessary skills and knowledge, and to seek out better customers or suppliers. This lack of free time has been observed in a number of studies especially regarding various developing countries such as Bangladesh (Karim, 2016), and Côte d’Ivoire, Ethiopia, Mali, Morocco, Senegal and Zimbabwe (de Groot, 2017).The results suggest that lack of time is a barrier for most women, in most economies. 

Risk perception 

The author believes that in most cases women are more concerned about the consequences of embarking on entrepreneurship because they fear that such activity will place greater demands on them in terms of time. Modifications in the political, economic and social environment, embodied in appropriate legislation, may contribute to changes in attitudes towards risk-taking among female entrepreneurs. According to the research findings, females tend to have lower risk propensity than male entrepreneurs, which completely mediates the effect of gender on risk behavior (Ivanova Yordanova and Ivanova Alexandrova–Boshnakova, 2011 ncited in Adim, C. V. & Tamunomiebi, M. D. (2018).

OBSTACLES IN THE START-UP PHASE

Starting own business requires a starting capital rather the mere existence of ideas.Thus the following affect women entrepreneurial performance: 
Sociocultural Factors

MSEs are now generally recognized as a viable strategy to even out socio-economic disparities between men and women, socio-cultural factors continue to discriminate against women. According to Arasti, Rezayee, Zarei and Panahi (2012) cited in Zahra, S.A. & Wright, M. (2016), in a study in Iran; stereotypes and gender-based discrimination can directly or indirectly affect women’s economic activities. Due to lack of confidence in women entrepreneurs’ ability to deliver, it could complicate the process of obtaining loans and finance. The values can also affect other factors such as finding an investor or partner and recruiting appropriate employees. International and national studies on female entrepreneurs have gained prominence of recent with each study looking at the discourse from their own environment. 

Debroux (2003) in a study Transparency International (2016), on female entrepreneurship in Japan found out that there are traditions which discourage the women from working. Japanese men believe that women must be confined to their homes to give birth and raise children, because working may cause harm to the children. 

Lack of social capital 

Women are less involved in social networking and have a different network from men. In this context, one must emphasize that one of the most important factors explaining startups is the entrepreneur's social network structure. The networks in which women are engaged are mostly suitable to their family duties. This situation may become an obstacle to their business life. Women face "the double burden" syndrome, which is currently inherent in our model of society, in efforts to balance work and domestic responsibilities. The modern business world is urging "anytime and anywhere" performance requiring unfailing availability and total geographical mobility at all times (Women Matter, 2017). The human capital and social relations of women are different from men due to their networks. A female entrepreneur has not many possibilities to achieve essential resources, support and take advantage of knowledge needed to start a new enterprise. 

Lack of financial capital 

Financial capital is a crucial and vital asset for the entire entrepreneurial process. Lack of financial capital is frequent in the developing countries where women are not independent regarding their incomes and are mostly controlled by their husbands. The literature supports the fact that female entrepreneurs, mostly in developing countries lack financial capital to fund start ups. Other economic factors that affect women entrepreneurs includes: inflation, economic instability or meltdown, low-per capita income and high interest rate, etc.
Gender discrimination in external financing

Generally, it is difficult to state that women have more difficulties than men in obtaining capital. However, women have lower financial assets than men and hence they depend more on external finance. Banks and other financial institutions try to optimize the loans based on clients who are able to start a new business, survive and grow. It is difficult to claim that discrimination is based on gender but it is rather logical that women lacking knowledge and skills have more difficulties in achieving external financing. Furthermore, women are not perceived as entrepreneurs because of prejudice, social networks and family obligations. This perception prevents women from attaining external financial capital. Stereotypical perceptions are well reflected in Buttner's 1993 study  cited in Transparency International (2016), in which bank loan officers were asked to rate men and women according to nine dimensions relating to successful entrepreneurship. The findings were interesting; women were rated lower than men on seven dimensions out of nine. In developing countries, women confront problems in obtaining financial capital due to their inferior social position. Although some obstacles still exist in developed economies, they are diminishing since the financial institutions are becoming increasingly aware of the abilities of women to enter entrepreneurial activities. 

Ufuk and Ozgen,(2001) cited in Adim, C. V. & Tamunomiebi, M. D. (2018) observe that, among 220 women entrepreneurs who participated in their research, 82.3% stated that they confronted some problems in the start–up phase and 203 of them identified financing as the most significant.

In many communities gender disparities with regard to land and other productive resources are linked to assumptions that men, as heads of households, control and manage land – implicitly reflecting ideas that women are incapable of managing productive resources such as land effectively, that productive resources given to women are “lost to another family” in the event of marriage, divorce or (male) death, and that men will provide for women’s financial security. 

OBSTACLES IN THE MANAGEMENT AND GROWING PHASE

Family and financing issues 

Another factor that affects women entrepreneurs is that they combine family with business. However, women entrepreneur spent much time taking care of their homes, that is, husband, children and family members and reserve remaining energy for business (Kepler & Shane, 2005 cited in Fernandes, P. 2016). 
Balancing family and work responsibilities concerning greater penetration into the market and attracting more customers is a very hard mission to accomplish in the growing phase of the business. Women who have more domestic responsibilities have less time to develop and leverage their business. According to European Commission Statistics 2006, on average European women devote twice as much time as men to domestic tasks. Women spend four hours and 29 minutes a day, compared with two hours and 18 minutes for men (Women Matter, 2017).

Stereotypical attitudes 

The common perception is that women confront stereotypical attitudes on a daily basis in their contacts with banks, clients and suppliers in the management phase of their business.

 WAYS EDO STATE WOMEN CAN BE EMPOWERED TO BECOME ENTREPRENEURS

There are current efforts to improve the lot of the girl-child, who is the adult woman of tomorrow, educationally, socio-culturally, and entrepreneurially. Women occupy pivotal positions in SMEs. Increasing access to finance for women-owned or operated businesses is a sound strategy for financial institutions if they are to establish a foothold in the SME space. Therefore, supporting women entrepreneurs by means of training and granting financial support is a key step to take towards guaranteeing the contribution of women to national economic development. Thus the following are ways women can be empowered to become entrepreneur.

Government Initiatives 

The Federal Government recently launched the Public Works and Women/Youth Empowerment Scheme (PW/WYE). The programme which is a component of the Subsidy Reinvestment and Empowerment Programme (SURE-P) is targeted at generating about 370,000 jobs across the country. The PW/WYE is intended to create employment opportunities for women and youth in labour-intensive public works and is expected to generate 50,000 skilled jobs and 320,000 unskilled job opportunities. The implementation would be in partnership with the states, the local governments and the private sector. To boost the scheme, the government has set aside some portion of the partial subsidy on petroleum prices removal proceeds to support the employment generation intervention nationwide. More importantly, policymakers need to establish an enabling environment that will facilitate access to financial services for women entrepreneurs, through the development of a supportive legal and regulatory framework, and the development of education and training opportunities that are more aligned with the specific needs of women. Skilled women are likely to access finance more easily. Therefore, a necessary step in enhancing finance for women should be to ensure an upscale of their leadership, technical, entrepreneurial and managerial skills. An important priority for governments should be increasing the enrolment of girls across all levels of education complemented by efforts to improve the quality of education that they receive. While it is important to build the capacity of financial institutions to better serve women entrepreneurs, it is also imperative that women are provided with the opportunity to be financially literate, so that they can speak the language of finance. Women face peculiar exclusion as a result of cultural, religious and social biases that hinder their access to financial services. It will be pertinent to explore the possibility of enacting laws that address gender inequality, sexual harassment and discrimination as first step towards improving their access to financial services. 

Initiatives by the Central Bank of Nigeria Women Component of Micro, Small and Medium Enterprises Development Fund (MSMEDF) 

In order to promote the development of the microfinance subsector and provide for the wholesale funding requirements of Microfinance Banks and Microfinance institutions, the Revised Microfinance Policy, Regulatory and Supervisory Framework for Nigeria provided for the establishment of a Microfinance Development Fund. One of the key targets of the microfinance policy is to eliminate gender disparity by ensuring that women’s access to financial services increases by 15 per cent annually. In view of the peculiar challenges faced by women in accessing financial services in Nigeria, the CBN has approved the establishment of MSMEDF. It is intended that a minimum of 60 per cent of the MSMEDF should be committed to providing funding to women in order to address their peculiar financial exclusion challenges. The key objectives include providing grants for capacity building of staff in microfinance institutions (MFBs, MFIs and similar institutions) and their apex bodies on women-based lending, promoting the development of regulatory provisions that are favourable to women lending, supporting initiatives that can improve financial literacy, entrepreneurship development for women clients, supporting programmes that are geared towards the mobilisation of women, research and development, and promotion of women-friendly financial innovations and products. 

Financial Inclusion and Entrepreneurship Development 

The Central Bank of Nigeria (CBN) appreciates the fact that financial access, inclusion and literacy are cornerstones for reducing poverty. To this end, it has taken the lead in developing Nigeria’s National Financial Inclusion Strategy to ensure that a clear agenda is set for increasing both access and usage of financial services within a defined timeline for excluded groups including women. Indeed, the financial inclusion strategy will provide for reducing the exclusion rate of women from 54 per cent to 20 per cent by the year 2020 (Sanusi, 2012). To achieve this, special incentives and provisions will be made available to financial institutions to develop products that would meet the needs of Nigerian women. The CBN, as part of its developmental efforts, supports Entrepreneurship Development Centres (EDC) in the six geopolitical zones of the country. The bank has endeavoured to place more focus on women in the implementation of these centres. Existing and aspiring women entrepreneurs are to get information about these centres and to avail themselves of the business development services they offer. 

Improving Microfinance And Other Development Institutions So More Women Entrepreneurs Can Access Microfinance Funding For Their Micro And Small Businesses 

For Nigeria to sustain her development banks, it has to borrow a leaf from model countries like Indonesia, China and Bangladesh. The Grameen Bank in Bangladesh recommends itself for study. The bank is one of the most successful micro-credit finance institutions in the world and it is reputed with pioneering the micro-credit movement all over the world. The Bank brought credit to the poor, illiterate and women with a methodology and institution around the financial needs of the poor. The characteristics of the bank include:  

Borrower fall below certain income group; 

Collateral is not required;  

Clients must join a cooperative or belong to five-member groups to guarantee one another’s credit;  

Group initially evaluates the credit request of others before banks consideration. The Nigerian community and Microfinance banks can be patterned after the structure of Grameen Bank for maximum results. The micro support under the United Nations Development Programme (UNDP) is also worthy of note. It is anchored on six guiding principles, strategies and approaches that could be adopted to strengthen the community and microfinance banks. The principles are: 

Adoption of people and community-centred participatory development approach; 

Matching the objectives of the scheme with needs, cultural values and aspirations of the groups and community members;  

Building real partnership among relevant agencies, NGOs, Banks and the beneficiaries;  

Recognition of Government/donor collaboration with banks as well as capacity building;  

Accessibility of financial services; and  Financial and operating self-sufficiency.
2.2 REVIEW OF EMPIRICAL LITERATURE

International and national studies on female entrepreneurs have gained prominence of recent with each study looking at the discourse from their own environment. Debroux (2003) in a study on female entrepreneurship in Japan found out that there are traditions which discourage the women from working. Japanese men believe that women must be confined to their homes to give birth and raise children, because working may cause harm to the children. The research identified the reasons why women engage in private businesses and they include the need for self-achievement, search for job satisfaction, better combination of work and family responsibilities and the need to be one’s own boss. They also mentioned gender related challenges facing businesswomen such as personal traits, discrimination, lack of expertise and experience as well as managing the business. A study conducted at International Labor Office in Geneva by the World Bank Group (2018) showed that many women in Lebanon, Bahrain, Tunisia and the United Arab Emirates faced many challenges such as lack of financial and administrative expertise, ways to develop skills and hire skilled employees, ability to access credit and high transportation cost. A study titled doing business with impudence: A focus on women entrepreneurship in Saudi Arabia by Sadi and Al-Ghazali (2010) showed that most women entrepreneurs possess self confidence and get financial and moral support from their families and the society; though there is lack of information and consulting services for businesses in which they want to initiate. The findings of the study show that the female entrepreneurs who run their businesses also face several challenges including fierce competition by large investors, social and family obstacles and lack of control of the commercial market.

According to Arasti, Rezayee, Zarei and Panahi (2012) in a study in Iran; stereotypes and gender-based discrimination can directly or indirectly affect women’s economic activities. Due to lack of confidence in women entrepreneurs’ ability to deliver, it could complicate the process of obtaining loans and finance. The values can also affect other factors such as finding an investor or partner and recruiting appropriate employees. 

Pérez-Pérez and Avilés-Hernández (2016) identified lack of entrepreneurial culture and socialization among women, limitations of support for the administration and/or external funding, family responsibility, women’s belief and feelings about taking up entrepreneurial activity as women entrepreneurs limiting factors. Al-Ghamri (2016) studied challenges facing businesswomen and the impact on the small business performance in Jeddah, Saudi Arabia. They identified political, social, economic, personality traits, family related issues as challenges faced by business women. According to their study, these challenges have continuously hindered the willingness to initiate and engage in businesses though the impact varies on individual levels. Ukonu and Tafamel (2011) discussed about female entrepreneurs and the challenges they face. The study was conducted in Gwagwalada, Abuja, Nigeria using 157 female entrepreneurs. They identified some reasons why women engage in entrepreneurial activities such as no job, low salary, desire for autonomy, self satisfaction, etc. According to the study, the challenges faced by women entrepreneurs in Gwagwalada, Abuja are finance, initial capital being low, demolition, family commitment, access to professional information, government regulations and piracy. From the study, they concluded that women entrepreneurs still face more challenges than other women entrepreneurs in other developing countries. 

Zhouqiaoqin and Zhang Lu (2013) investigated factors that influence the success of women entrepreneur in China: a survey of women entrepreneurs in Beijing. The study revealed that women would perhaps prefer to be active partner entrepreneurs with their spouses & provide necessary support rather than initiating & running a business enterprise entirely on their own. It further revealed that Human capital and motivation has a significant influence in the success of women entrepreneurs. Whereas, family background has a less significant influence in the success of women entrepreneurs. 

Chinonye and Chima (2010) examined the effect of environmental factors on Women Entrepreneurship Development in Nigeria. The study revealed that government policy as an environmental factor has negative correlation with women entrepreneurship development and this affects other factors. To encourage women's participation in the economic development, the Government should make policies that will positively enhance the accessibility of women entrepreneurs to the required funds and other resources. Claudia (2006) study on Factors Affecting Women Entrepreneurs in Establishing and Expanding their Businesses in NAD province showed that even though women generally start businesses in order to supplement their husband's income, in the long term women's businesses often seem to be the major source of family income. However, this often is not being acknowledged by the family and society as the husband generally retains his status as the head of the household. The study also revealed that the heavy work load of women entrepreneurs can only be eased, if men are taking over a share of family responsibilities, and/or external help such as child-care and the service of a maid are being employed.
2.3 REVIEW OF RELEVANT THEORIES 

The theoretical framework used for this study is the McClelland (1977) need for achievement theory North (2009) Institutional economic theory, Marxist and socialist feminism theory by Karl Marx. 

McClelland’s theory suggests that individuals with a strong need to achieve tend to avoid both low risk and high risk situations; they prefer to work on tasks with moderate difficulty. High achievement individuals often find their way to entrepreneurship because they want to see results from their efforts. According to North, human behaviour is conditioned by the institutional environment. There are formal and informal institutions which affect an individual’s decision making. The formal institutions include laws, government procedures, and regulations while attitudes and beliefs, imbedded in the people’s culture are the informal institutions. Therefore, formal and informal institutions may favour or even limit the decision to create a business or not by the females.
Socialist feminism theory by Karl Marx is a theory that recognizes women as an important factor in the development of an economy because of their direct or indirect involvement in production. If you owned the means of production, you were a member of the capitalist class; if you sold your labor for a wage, you were a member of the proletariat. That would be true of women as well, except that until the end of the 19th century, married women in capitalist countries were not allowed to own property in their own name; their profits from any businesses they ran and their wages belonged to their husband. Marx had no place for housewives in his analysis of capitalism.

It was Marxist feminism that put housewives into the structure of capitalism. Housewives are vital to capitalism, indeed to any industrial economy, because their unpaid work in the home maintains bosses and workers and reproduces the next generation of bosses and workers (and their future wives). Furthermore, if a bourgeois husband falls on hard times, his wife can do genteel work in the home, such as dressmaking, to earn extra money, or take a temporary or part-time job, usually whitecollar. And when a worker's wages fall below the level needed to feed his family, as it often does, his wife can go out to work for wages in factories or shops or other people's homes, or turn the home into a small factory and put everyone, sometimes including the children, to work. The housewife's labor, paid and unpaid, is for her family. 

Marxist and socialist feminism severely criticize the family as a source of women's oppression and exploitation. If a woman works for her family in the home, she has to be supported, and so she is economically dependent on the "man of the house," like her children. If she works outside the home, she is still expected to fulfill her domestic duties, and so she ends up working twice as hard as a man, and usually for a lot less pay. This source of gender inequality has been somewhat redressed in countries that give all mothers paid leave before and after the birth of a child and that provide affordable child care. But that solution puts the burden of children totally on the mother, and encourages men to opt out of family responsibilities altogether. They argue that male-dominated government policies put the state's interests before those of women: When the economy needs workers, the state pays for child-care leave; with a down-turn in the economy, the state reduces the benefits. Similarly, when the state needs women to have more children, it cuts back on abortions and contraceptive services.
2.4 Research Gap

Despite the challenges affecting women entrepreneurship, females engaging in entrepreneurial activity continue to increase because the challenges do not thwart the fact that some females have strong and challenging personalities. 

Women and entrepreneurship is well documented in literature but little literature can be found about how level of education, ownership of property, competition from well established enterprises and domestic commitments influence the performance of women entrepreneurs in Edo state. There is general lack of literature about how women in Edo state feel about their dual role of production and reproduction. Dialogue with them needs to be opened and they need to be engaged in entrepreneurship issues so that important amendments can be effected. Understanding how women feel in entrepreneurship will provide knowledge so that husbands and community at large can change attitude towards women and entrepreneurship.

CHAPTER THREE

RESEARCH METHODOLOGY

3.1 Research Design

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researcher employed the survey research design. This is due to the nature of the study whereby the opinion and views of people are sampled.
3.2 Population of the study

According to Udoyen (2019), a study population is a group of elements or individuals as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interest. The emphasis on study population is that it constitute of individuals or elements that are homogeneous in description. 

This study was carried out to critically investigate women entrepreneurs and the factors affecting their performance in Nigeria using selected Small and Medium Scale Businesses owned by women in Edo State as case study. Thus these selected SME’s forms the population of the study.
3.3 Sample and Sampling methods

A study sample is simply a systematic selected part of a population that infers its result on the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researcher adopted the convenience sampling method to determine the sample size. 
According to Nwana (2005), sampling method are procedures adopted to systematically select the chosen sample in a specified away under controls.To determine the sample size of this study, the researcher adopted the convenience sampling techniques.  

According to Torty (2021), a sample of convenience is the terminology used to describe a sample in which elements have been selected from the target population on the basis of their accessibility or convenience to the researcher. Therefore, the researcher conveniently selected Three Hundred and Thirty-Four (334) respondents from two (2) local government in Edo State. The (334) SME’s includes 80 Hair Dressing Salon, 94 Supermarkets, 106 confectionery business, 54 restaurant/hospitality business. 
3.4 Theoretical Framework/Model Specification

The theoretical framework guiding the study is the Social Feminism theory by Karl Marx.Socialist feminism theory by Karl Marx is a theory that recognizes women as an important factor in the development of an economy because of their direct or indirect involvement in production.If you owned the means of production, you were a member of the capitalist class; if you sold your labor for a wage, you were a member of the proletariat. That would be true of women as well, except that until the end of the 19th century, married women in capitalist countries were not allowed to own property in their own name; their profits from any businesses they ran and their wages belonged to their husband. Marx had no place for housewives in his analysis of capitalism.

It was Marxist feminism that put housewives into the structure of capitalism. Housewives are vital to capitalism, indeed to any industrial economy, because their unpaid work in the home maintains bosses and workers and reproduces the next generation of bosses and workers (and their future wives). Furthermore, if a bourgeois husband falls on hard times, his wife can do genteel work in the home, such as dressmaking, to earn extra money, or take a temporary or part-time job, usually white collar. And when a worker's wages fall below the level needed to feed his family, as it often does, his wife can go out to work for wages in factories or shops or other people's homes, or turn the home into a small factory and put everyone, sometimes including the children, to work. The housewife's labor, paid and unpaid, is for her family. 

Marxist and socialist feminism severely criticize the family as a source of women's oppression and exploitation. If a woman works for her family in the home, she has to be supported, and so she is economically dependent on the "man of the house," like her children. If she works outside the home, she is still expected to fulfill her domestic duties, and so she ends up working twice as hard as a man, and usually for a lot less pay. This source of gender inequality has been somewhat redressed in countries that give all mothers paid leave before and after the birth of a child and that provide affordable child care. But that solution puts the burden of children totally on the mother, and encourages men to opt out of family responsibilities altogether. They argue that male-dominated government policies put the state's interests before those of women: When the economy needs workers, the state pays for child-care leave; with a down-turn in the economy, the state reduces the benefits. Similarly, when the state needs women to have more children, it cuts back on abortions and contraceptive services.

Model Specification

Y= f(X)

Y= B0 + (X1 + X2+x3+x4+x5) + e

Y = B0 +(X1C  +  X2S +X1E  +  X2M +X1F  ) + e

Where;

Y = Entrepreneur

X1 = Lack of capital
X2 = Socio-cultural factors
X3 = Level of education
X4 = Management skills
X5 = Family engagement
B0 = Slope

e= Error margin
3.5 Operationalisation/ Measurement of Variable

The variables tested tested in this study are the dependent and independent variables.

Independent variables

Predictor (independent) (x) variables that are tested in this study are the factors that affect performance of women entrepreneurs which are:

Lack of capital

Socio-cultural factors

Level of education

Management skills, and

Family engagement

Dependent Variable:

Entrepreneur was the dependent variable (y).

3.6 Sources of/ methods of data collection

This research made use of two method of data collection which are primary and secondary sources. The primary sources was through questionnaire. The secondary sources include materials derived from journals, text and scholarly articles related to the topic of discourse. The research instrument used in this study is the questionnaire. The method of data collection was derived thus: A 10 minutes survey containing  ten (11) questions were administered to the enrolled participants. The questionnaire was divided into two sections, the first section inquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions.

3.7 Method of Data Analysis

Data analysis refers to the examination of the coded data critically and making inferences (Kombo and Tromp, 2006). In this study, an excel database platform was created, data was cleaned/edited, coded, entered into computer excel software, then sorted,analyzed and interpreted using descriptive statistical techniques. Descriptive statistics according to Mugenda and Mugenda (2003) includes the statistical procedures that produce indices that summarize data and describes the sample. The responses were analyzed using the frequency tables, which provided answers to the research questions. Hypothesis was tested using Chi-Square Statistical Tool (SPSS, v23).
CHAPTER FOUR

DATA PRESEN TATION, ANALYSIS AND INTERPRETATION

4.1 INTRODUCTION

This chapter presents the analysis of data derived through the questionnaire and key informant interview administered on the respondents in the study area. The analysis and interpretation were derived from the findings of the study. The data analysis depicts the simple frequency and percentage of the respondents as well as interpretation of the information gathered. A total of Three Hundred and Thirty-four (334) questionnaires were administered to respondents of which 302 were returned and validated.  For this study a total of  302 was validated for the analysis.

4.2
GENERAL INFORMATION

The table below shows the summary of the survey. A sample of 302 was calculated for this study. 

Table 4.1: Distribution of Questionnaire

	Questionnaire 
	Frequency
	Percentage 

	Sample size
	334
	100

	Received  
	302
	90.4

	Validated
	302
	90.4


Source: Field Survey, 2021

Table 4.2:4.2 General Information of respondents

	Demographic information
	Frequency
	percent

	Gender

Female
	
	

	
	302
	100%

	Marital Status
	
	

	Single 
	142
	47%

	Married 
	148
	49%

	Separated/Divorced/Widowed
	12
	4%

	Age
	
	

	23-30
	56
	19%

	31-38
	87
	29%

	39-46
	120
	40%

	47+
	39
	12%


Source: Field Survey, 2021

From the table above,100% of the respondent are female. 47% of the respondent are single. 49% of the respondent are married. 4% of the respondent are either separated/divorced or widowed. 19% of the respondent are aged between 23-30years. 29% of the respondent are aged between 31-38 years. 40% of the respondent are aged between 39-46years. 12% of the respondent are aged between 47 years and above.

4.2 DESCRIPTIVE ANALYSIS

QUESTION 1: What are the factors affecting the performance of women entrepreneurs in Edo state?

Table 4.3

	Options
	SA
	A
	SD
	D
	Total

	Financial factors like lack of capital and inability to access  loans financial institutions
	202


	80


	00


	20
	302

	Socio-cultural factors like customs restriction of asset ownership
	200


	80


	02


	20


	302

	Level of education and skills
	192


	80


	10


	20


	302

	Management skills
	190


	80


	12


	20


	302

	Domestic/Family engagement
	190


	80


	12


	20


	302


Field survey 2021

From the responses derived in the table above, 202 respondents Strongly Agreed to Financial factors like lack of capital and inability to access  loans financial institutions, 80 respondents Agree, 20 respondent said Disagree. There was no record for Strongly Disagree. 200 respondents Strongly Agree to Sociocultural factors like customs restriction of asset ownership. 80  respondents Agree. 2  respondent Strongly Disagree.20 of the respondent disagree.192 respondent Strongly that Level of education and skill is a factor that affect women entrepreneurship. 80 of the respondent Agree,10 respondent Strongly Disagree,20 respondent Disagree.
QUESTION 2: How does women engaging in entrepreneurship affect the growth of Edo state economy and Nigeria at large?

Table 4.4

	Options
	SA
	A 
	SD
	D
	Total

	It introduces new products and services
	192


	100


	00


	10


	302

	It enables the development of existing markets and gives room for more competition
	290
	12
	00
	00
	302

	Makes room for wealth creation
	273
	20
	05
	04
	302

	Enables job creation and diversified economy
	273
	20
	05
	04
	302

	Enable high generation of revenue tax for the state
	181
	120
	01
	00
	302

	Contributes to increase in national income
	181
	120
	01
	00
	302


Field survey 2021

From the responses derived in the table above, 192 respondent strongly agree that women entrepreneur is affect the economy by introducing new products. 100 respondent Agree. 10 of the respondent Disagree. 290 respondent Strongly Agree that women entrepreneurship affect the economy by developing the existing market and  gives room for more competition.20 of the respondent Agree. 5 respondent Strongly Disagree. 4  respondent Disagree.
QUESTION 3: What are the ways Edo State women can be empowered to become entrepreneurs?

Table 4.5

	Options
	SA
	A 
	SD
	D
	Total

	By increasing women access to loan from commercial banks
	300


	02


	00


	00
	302

	Government should create financial inclusion programme for women to support their businesses
	290
	12
	00
	00
	302

	State government should encourage entrepreneurial education and organize skill acquisition for women
	277
	25
	00
	00
	302

	Customs and Cultural traditions that limits women assets and land ownership should be reviewed
	273
	20
	05
	04
	302

	Husbands who are their wives are in business should be more supportive in the family
	302
	00
	00
	00
	302

	Women Empowerment programmes and funding should be normalize by State government as this will encourage more women to enter into entrepreneurship
	302
	00
	00
	00
	302


Field survey 2021

From the responses derived in the table above, 300 respondent Strongly Agree that By increasing women access to loan from commercial banks they can become women can be empowered to become entrepreneur. 2 respondent Agree to the option.  290 respondent Strongly Agree that women can be empowered to be entrepreneur by State government should encourage entrepreneurial education and organize skill acquisition for women. 12 of the respondent Agree to the same option. 273 respondent Strongly Agree that women can be empowered by ensuring Customs and Cultural traditions that limits women assets and land ownership are reviewed. 20  respondent Agree. 5 of the respondent Strongly Disagree. 4 of the respondent Disagree.
4.3 Estimation of Result and Test of Hypotheses

H01:  There is no effect of women entrepreneurs on the growth of Edo State and Nigeria economy.

HO2: There are no known factors that is affecting the performance of women entrepreneurs in Edo State.

HYPOTHESIS ONE

H01:  There is no effect of women entrepreneurs on the growth of Edo State and Nigeria economy.
	Response 
	Observed frequencies
	Expected frequencies (E) 
	O-E
	(O-E)2
	(O-E)

  E

	SA

A

SD

D
	33

21

100

148


	75.5

75.5

75.5

75.5


	-42.5

-54.5

24.5

72.5
	-1806.25

-2970.25

600.25

5256.25


	-23.9

-39.3

7.9

69.6

14.3


Source: field survey 2021

Degree of freedom =
(row-1) (column-1) 

= (4-1) (3-1)

= 3*1

=3

At 0.05 level of significance, given the above degree of freedom, table value of X2 (ie X2t) = 7.815.

To test our hypothesis, the decision rule is

Accept Ho if X2t>X2cal, and

Reject Ho if X2t<X2cal

Thus, since the X2t (7.815) < X2cal (14.3), we reject H0 and accordingly accept and accordingly accept H1.We conclude by accepting the alternate hypothesis which states that There is a significant effect of women entrepreneurs on the growth of Edo State and Nigeria economy.
Hypothesis Two

HO2: There are no identified factors that affects the performance of women entrepreneurs in Edo State.
	Response 
	Observed frequencies
	Expected frequencies (E) 
	O-E
	(O-E)2
	(O-E)

  E

	SA

A

SD

D
	25

37

90

150
	75.5

75.5

75.5

75.5
	-50.5

-38.5

14.5

74.5
	-2550.25

-1482.25

210.25

5550.25


	-33.8

-19.6

2.8

73.5

22.9


Source: field survey 2021

Degree of freedom =
(row-1) (column-1) 

= (3-1) (2-1)

= 3*1

=2

At 0.05 level of significance, given the above degree of freedom, table value of X2 (ie X2t) = 5.991.

To test our hypothesis, the decision rule is

Accept Ho if X2t>X2cal, and

Reject Ho if X2t<X2cal

Thus, since the X2t (5.991) < X2cal (26.0), we reject H0 and accordingly accept  and accordingly accept H1.We conclude by accepting the alternate hypothesis which states that There are identified factors that affects the performance of women entrepreneurs in Edo State.

4.4
Sensitivity and Robust Test

The sensitivity of this study according to the developed model Y = B0 +(X1C  +  X2S +X1E  +  X2M +X1F  ) + e, shows that if the factors that affects the performance of women entrepreneurs which are X1 = Lack of capital, X2 = Socio-cultural factors, X3 = Level of education, X4 = Management skills, and X5 = Family engagement, are well managed, and provision of capital made, will help promote entrepreneurship amongst women in Edo state which will not only boost the economic growth of the state but will boost that of Nigeria at large.

However, this model was not robust enough because it did not encompass all the factors that affect the performance of women entrepreneurs in Edo state and Nigeria at large.

4.5 Discussion of Findings

The research revealed factors affecting the performance of women in entrepreneurs in Edo State such as : Financial factors like lack of capital and inability to access  loans financial institutions; Socio-cultural factors like customs restriction of asset ownership;Level of education and skills, Management skills and Domestic/Family engagement.

It revealed  how women engaging in entrepreneurship can affect the growth of Edo State economy and Nigeria at large such that: It introduces new products and services; It enables the development of existing markets and gives room for more competition; Makes room for wealth creation; Enables job creation and diversified economy; Enable high generation of revenue tax for the state and Contributes to increase in national income.

It proffered ways which Edo state women can be empowered to become entrepreneur as: By increasing women access to loan from commercial banks; by government creating  financial inclusion programme for women to support their businesses; by State government  encouraging entrepreneurial education and organize skill acquisition for women; By reviewing Customs and Cultural traditions that limits women assets and land ownership and husbands supporting their wives who are in  business.

Results from the Hypothesis tested showed that there is no doubt that women engaging in entrepreneurship contributes to Edo State economy significantly and Nigeria at large however factors affecting performance of women entrepreneur is not hidden nor far fetch, thus must be addressed to encourage women entrepreneurship.

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1 Summary of Findings

The main focus of this study was to critically investigate women entrepreneurs and the factors affecting their performance in Nigeria using selected Small and Medium Scale Businesses owned by women in Edo State as case study. The objective of the study seeks to find out the factors affecting the performance of women entrepreneurs in Edo state. It analyzed the effect of women entrepreneurs on the growth of Edo state economy and Nigeria at large and to examine the ways of empowering Edo state women to become entrepreneurs. Survey design was employed for the study and using convenience sampling method 334 women from Edo State were conveniently selected. With the aid of questionnaire, 302 responses were retrieved and validated for study. Data was analyzed using frequency and tables. Hypothesis was tested using Chi-Square Statistical tool(SPSS).

Finding from the study revealed that most women who are into entrepreneur face a lot of challenges which pose to be a factor that militate their performance in business this includes Financial factors like lack of capital and inability to access  loans financial institutions; Socio-cultural factors like customs restriction of asset ownership;Level of education and skills, Management skills and Domestic/Family engagement. 

More so, women entrepreneurs has been found to contribute to the growth of the Edo State economy in diverse ways. Women entrepreneur enhances market development by introducing new products and services, they help in job creation and wealth creation. It boost the revenue generation of a state, attract investors into the state and yields to increase in national income.

Thus the study revealed that women entrepreneurs can be encouraged  By increasing women access to loan from commercial banks; by government creating  financial inclusion programme for women to support their businesses; by State government  encouraging entrepreneurial education and organize skill acquisition for women; By reviewing Customs and Cultural traditions that limits women assets and land ownership and husbands supporting their wives who are in  business.

Results from the Hypothesis tested eschewed that there is no doubt that women engaging in entrepreneurship contributes to Edo State economy significantly and Nigeria at large however factors affecting performance of women entrepreneur is not hidden nor far fetch, thus must be addressed to encourage women entrepreneurship.
5.2 Conclusion
Entrepreneurship is important and considered as an engine of growth in an economy. Nigerians have engaged in different types of entrepreneurial activities over the years leading to increase in the number of female entrepreneurs. The study was carried out to identify the environmental challenges faced by female entrepreneurs in Nigeria. The study identified gender neutral challenges such as poor infrastructural facilities, low access to finance, corruption, and government policy and regulation. Female entrepreneurs are also constrained by gender related socio-cultural norms that place unwarranted gender discrimination thereby making the female entrepreneur feel inferior to male entrepreneur. In spite of these challenges affecting start-up and growth, the number of females engaged in entrepreneurial activities continues to increase because they see it as a means of balancing family commitment and work as well as a means to overcome poverty. As the rate of economic growth continues to deteriorate in Nigeria, there would be a continuous increase in the number of female entrepreneurs in every sector especially in the services sector and commerce.
5.3 Recommendation and Policy implication

From the findings, the following recommendations were suggested.

Husbands should endeavor to act as a support to their wives and encourage them to engage in business instead of making them become full house wives.
Business education of women should be made compulsory in order to educate them on different business ethics.
An entrepreneurial organization for women should be established in Edo State to help foster the growth and development of women entrepreneurs in the state.
Women should also come to terms with the ideology that risk taking is not only meant for men. They should understand that they (women) can still take the risk and succeed in business.
Husbands should help their wives to avoid unnecessary family issues that can kill their desire for business.
The government should create an enabling environment where women can grow their businesses without outright sexism by educating them, carrying out a training programme and opportunities for them, providing start-up capitals and mobility for them.
Family members should also support women that want to venture into business instead of criticizing them.
Banks should make affordable loans with less interest rate available for women who wish to venture into business.
Women should over-look any belief that is against them making earns meat in a genuine way by establishing a business.  
Parents should inculcate the spirit of entrepreneurship into their female children at their tender ages irrespective of their career choices. This will help them to survive in the society where certificate fails. This will also make them to be independent.
5.4 Contribution to knowledge

This study is of immense significance to women entrepreneurs as it has outline factors influencing the performance women entrepreneurial ventures. The study will be useful to alleviate the problems that women entrepreneurs face in Nigeria and other parts of world. To researchers and academicians, the study will be a supply reference material for future researchers on other related topics. The study revealed a very essential area in Edo State economic development and hence it will be of importance to policy makers it provided information that can be used to policy formation. It will be helpful to financial institutions urging them to come up with products which are tailor made to fit into women entrepreneur financial needs. Thus through the financial institutions corporate social responsibilities they will encourage more women to dive into entrepreneurship.
5.5 Suggestion for further research

Though the research was carried out in Edo State representing a limited sample size, the findings of the study provide a very good indication of issues and concerns of female entrepreneurs. The researcher suggest that:

Research needs to be done on the influence of patriarchy on the performance of married women entrepreneurs in Nigeria. 

A comparative study between men and women entrepreneurs performance in Nigeria should be carried out. 
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QUESTIONNAIRE
ASSESSMENT OF FACTORS AFFECTING PERFORMANCE OF WOMEN ENTREPRENEURS IN EDO STATE(AFAPWEES)

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE AND AVOID TICKING TWICE ON A QUESTION

SECTION A

PERSONAL INFORMATION

1. Gender

Female [  ]

2. Marital Status

Single [  ]

Married [   ]

Separated/divorced/widowed [   ]

3. Age 

25-35 [  ]

36-46[  ]

47 and above[  ]

SECTION B

4. Do you know or have seen a female entrepreneur before?

Yes [  ]

No   [  ]

Undecided   [  ]

5. Would you say there are factors that affect the performance of women entrepreneurs in Edo State?

Yes  [  ]
No  [  ]
Undecided  [  ]

6. What would you say are the factors that affect the performance of women entrepreneurs in Edo State?

Financial factors like lack of capital and inability to access  loans financial institutions

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ] 

Socio-cultural factors like customs restriction of asset ownership

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ] 

Level of education and skills 

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ] 

Management skills

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ] 

Domestic/Family engagement

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ] 

7. Do you agree that women entrepreneurs have any effect on the growth of Edo state economy and Nigeria at large?

Yes [  ] 

No [  ] 

Undecided [  ] 

8. What kind of effect would you say women entrepreneurs have on the growth of Edo State economy and Nigeria at large?

Positive effect  [  ] 

Negative effect  [  ] 

Undecided [  ] 

9. What would you say are the effect of women entrepreneurs on the growth of Edo State economy?

It introduces new products and services.

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ] 

It enables the development of existing markets and gives room for more competition.

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ] 

Makes room for wealth creation.

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ] 

Enables job creation and diversified economy

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ] 

Enable high generation of revenue tax for the state.

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ] 

Contributes to increase in national income.

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ]

10. Do you think Edo state women can be empowered to become entrepreneurs?

Yes[  ]

No [  ]

Undecided  [  ]  

11. What would you say are the ways Edo state women can be empowered to become entrepreneurs?

By increasing women access to loan from commercial banks

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ]

Government should create financial inclusion programme for women to support their businesses

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ]

State government should encourage entrepreneurial education and organize skill acquisition for women

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ]

Customs and Cultural traditions that limits women assets and land ownership should be reviewed

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ]

Women Empowerment programmes and funding should be normalize by State government as this will encourage more women to enter into entrepreneurship

Strongly Agree [  ]  Agree [  ]   Strongly Disagree [   ]   Disagree  [  ]

