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ABSTRACT

This study was carried out to examine the influence of western media on the fashion choices of Nigerian women using female students of Legacy University, Okija as case study. Specifically, the study aimed at showing how the contents of western fashion affects the female students, examining its pervasive impact on the values of the female students and put into consideration if the western fashion should be isolated from them or accepted. The study employed the survey descriptive research design. Questionnaire was used for data collection which was raised against a four Likert scale of Strongly Agree(SA), Agree(A), Strongly Disagree(SD) and Disagree(D). A total of 264 respondents were purposively selected as sample size comprising female students from faculty of education, management sciences, health sciences and social sciences. Out of the 264 respondents, 209 responses were validated from the survey. The study adopted the social learning theory and selectivity theory. From the responses obtained and analyzed, the findings revealed that the western visual event that affects the dressing styles of female students include; movies, music videos, entertainment shows, news programmes, and discussion/religious programmes, and the reasons for the preferred dress style among Nigeria women include; imitating role model/presenters, comfort/convenience, ideological reasons, peer influence, demands of social association. The findings also disclosed that western media has a negative influence on the fashion choice of female students and the diverse ways through which western media fashion content has affected female students include; indulging  in indecent choice of dressing, change of social perception, change of attitude towards social values, change of attitude towards cultural values, engaging in criminal acts, engaging in immoral acts and  lack of regard for religious value. Furthermore the study revealed the impact of western fashion on the values of female students can not be over emphasized, however among the numerous impact include; wearing of short skirt in public, wearing of torn trousers(crazy jeans) in social environments, wearing of skimpy shirts that reveals the tummy, wearing of body hug that displays all contours in the body frames in public, wearing of mini-skirt in the public and wearing of bum shorts and crop tops in public. Lastly the study suggested that western fashion should be isolated from female students. On the basis of these findings, it was recommended that universities and other tertiary institutions should take the issue of dress code serious, punishing students who are found wanting. visual(media) presenters should dress decently at all times as they serve as role models to majority of young ones. NGOs dealing with issues like dress pattern need to sensitize youths about issues of dress pattern. The study further recommend that advertisers need to be censored and stopped from using immoral or indecent images or visuals in their effort to sell their goods or services and parents have a huge role to play at least by making efforts to regulate or balance the amount of foreign content their children are exposed to since the national Broadcasting Commission (NBC) cannot regulate who hooks up to digital medias television. Lastly the study suggest that since the rate of women exposure to foreign medias is high, the regulatory agencies in Nigeria should ensure that media organizations comply with the mandatory 60% local content programmes as against 40% foreign content programme quota as contained in Nigeria broadcasting corporation (NBC) code. This will enable our culture and tradition not to go into extinction.
CHAPTER ONE

INTRODUCTION

1.1 Background Of The Study

According to Lucas (2018), communication is a process in which a person's thoughts, feelings, emotions, perceptions, images, and opinions are verbally or non-verbally transmitted to another. Nonverbal communication is often emotional and visual. According to Lucas (2018), this type of communication, often known as "visual communication," is based on sight and symbols conveyed through media. The media is an important component of socialization in society because of its ability to reach multiple audiences at once and disseminate a variety of information capable of influencing the audience. In supplying instantaneous information, satellite cable networks (as a media conduit) seek to tear down social and ethnic barriers between individuals of different nations by familiarizing everyone with everyone. Nigeria, for example, has typically received more attention from the Western media than many other African countries.

Western media refers to the mass media of the Western world, which includes social media platforms (such as YouTube, Instagram, Twitter, Tiktok, and others) as well as television networks. According to Fab-Ukozor and Nwodu (2015), the western media are modern channels of mass communication that are used to distribute various information to large numbers of people at the same time. This means that media messages can easily traverse geographical boundaries via movies, comedy, music videos, and so on. These types of Western media abound in Nigeria, including television series, films, cinema, and even social media.  

Western media, notably television and YouTube, has progressively been engrained in the daily lives of many women. They have effectively served as providers of information, education, and entertainment. They also play significant roles in moulding modern society by selecting and portraying a specific set of ideas, values, and traditions (an entire way of life) as fact (Becker, 2016). That is, by depicting a particular perception of reality, they modify reality to be more consistent with that understanding.
Television/YouTube, among other western media, is such a powerful medium that it changes the attitudes of individuals, particularly women, who appear to form practice habits that reflect those represented in various western programs.According to Côté and Allahar (2016), the way the western media, particularly television, portrays aspects of the outside world actively prevents women from developing a critical consciousness that will allow them to prioritize larger issues of personal and social responsibility, even down to their appearance in terms of dressing patterns.. 

Access to Western media events is seen to have a significant impact on women's fashion ideas, clothing and accessory choices (West and Turner, 2020). For example, "a survey examining the self-perceived influence of family, friends and the media on the clothing choice of 478 adolescents in the 6th, 9th and 12th grades in two mid-Western school districts in the US observed that black adolescents’ choice of clothing and accessories was more likely to be influenced by the media than by their family and friends (Schwartz 2016)." He found that the media can provide information on fashion, beauty and body satisfaction, and has the potential to provide images for women in the process of their social and emerging sense of identity, of which fashion decisions are a part.

In terms of fashion, Western visual events on television have influenced Nigerian women, both adolescents and adults, causing them to believe in a particular way of dressing, as they consider the type of clothes used in acting, stage music, and advertising (presented through television channels) to be the best way to dress to look good. Mangwere, Inadesango, and Kuerba (2015) support this, adding that western media is one of the variables that impact how Nigerian women dress, talk, walk, and even choose their music and cuisine. Since there has not been a comprehensive study of the influence of Western media on Nigerian women's fashion choices, this study is being undertaken to fill that research vacuum.

1.2 Statement Of The Problem

It cannot be emphasized that, with the rise and consolidation of many television stations and other service providers in the twenty-first century, the Western media has taken center stage in the daily lives of Nigerian women. It has been found that satellite, cable television stations, and even some social media platforms have a larger audience, which is predominantly female in Nigeria.

A research conducted by the Kaiser Family Foundation (2016) indicated that most women spend more time than any other activity—an average of more than 7.5 hours per day, seven days a week with media. From this propensity, they are prone to mimicking what they see. This is happening as social critics become more vocal against the constant bombardment of the media, particularly western/foreign medias. Academic studies have also found that foreign media content is harmful (Morgan & Shanahan, 2015; Netzley, 2015). The cultural imperialism promoted by the western media has had an impact on Nigerian women's dress codes, particularly as they display their cleavage and wear short and loose clothes that exposes the bulk of their body parts (World Youth Report, 2017). This definitely demonstrates how the Western media convinces women that anything they see or hear from them is fashionable (Ashraf & Arif, 2019). However, not enough research has been conducted to thoroughly establish the assertion employing one of the primary indices of cultural imperialism (i.e. attire, language, curtsy, style, etc.) as a variable for investigation. As a result, the purpose of this study is to investigate the impact of Western media on Nigerians' fashion preferences.
1.3 Significance Of  The Study

This study would draw the attention of media practitioners and owners (especially television channels and social media) to the vital role the media plays as an agent of socialization. With this in mind, media practitioners and owners will be cautious about the types of entertainment programs they air, particularly during prime time, knowing full well the vulnerable and gullible nature of the female gender.Nonetheless, parents of young Nigerian women and also female youths who are at the heart of this study will understand fully the negative influence of western media programmes on the trending fashion of women. It would also be a reservoir of knowledge to psychologists and counsellors in tracing the principal socializing source of women fashion/dress senses. This is because women might not only behave in a certain manner because of mere peer influence, but also from what they watch in the visual media, especially from people or celebrities they see as role models. In addition, it would add a new dimension to the scholarship on media effect which will be useful to students and researchers.

1.4 Objectives Of The Study

The objective is to conduct in-depth research on the influence of Western fashion on female students and to determine its implications for the cultural values of Nigeria.

To show how the content of western fashion affects female students.

2. To examine its pervasive impact on the values of female students.

3. To put into consideration whether western fashion should be isolated from them or accepted.

1.5 Research Question

This study will be guided by the following questions:

How has the content of western fashion affected female students?

What is the impact of western fashion on the values of female students?

Should western fashion be isolated from female students?

1.6 Research Hypothesis

An hypothesis refers to an experimental statement, tentative in nature, showing the relationship between two or more variables. It is open to testing and can be accepted or rejected depending on whether it agrees or disagrees with the statistical test.

The study will test the validity of the following hypothesis:

H01: The Western media has no negative influence on the fashion choices of female students.
H02: Western fashion shouldn’t be isolated from female students.

1.7 Scope And Delimitation Of Study 

This study examines the influence of western media on the fashion choices of Nigerian women with a specific intent of identifying how the contents of western fashion affects the female students, examining its pervasive impact on the values of the female students and considering if western fashion should be isolated from them or accepted. Hence this study will be delimited to Legacy University, Okija, Anambra State.

1.8  Limitations of the study

During the process and course of this research, a number of problems were encountered, which included the following:

Time, finance and access to book records of the organization and journals, but as much as possible, objectivity was observed.

Due to the uniqueness and the controversial nature of the research, we have had to be very subtle in eliciting information so as to avoid prejudicing or giving our blessing to any claim or opinion as they stand publicly. Even then, total cooperation in obtaining information was not possible.

Relevant books and literature were not readily available in the school library and the organization was consulted.

Where some journals, papers, articles were seen, they were so much of foreign nature than the domestic environment of Nigeria was not depicted.

The tense academic environment was a bi constraint to the research because we had to execute the project and yet contend with the continuous assessment of the policy of school. 

CHAPTER TWO

LITERATURE REVIEW

2.1
INTRODUCTION

A Literature review refers to the critical examination of the state of knowledge, including substantive findings as well as theoretical and methodological contributions to a particular topic. In line with this definition, the literature reviewed revolved around the exploration of the intrinsic meaning of variables under study.

Our focus in this chapter is to critically examine relevant literature that would assist in explaining the research problem and, furthermore, recognize the efforts of scholars who have previously contributed immensely to similar research. The chapter intends to deepen the understanding of the study and close the perceived gaps.

Precisely, the chapter will be considered in four sub-headings:

Conceptual Framework

Theoretical Framework, 

Empirical Review, and
Summary
2.2
CONCEPTUAL FRAMEWORK
Media

The word media refers to the meaning of the main sources of communication; these can be in the form of writing, visuals with narration or written plus clips or images (Oxford, 2018). The term "mass media" refers to the ability to interact with a large number of people at the same time, as defined by Your Dictionary.com (n.d.).Mass media is used to shape the opinions, views, impact, thoughts, impressions or messages of its audience, whether the audience is broad or limited (Mcdermott, & Albrecht, 2016).
Overview Of Fashion 

The word fashion refers to the meaning of new, popular, stylish designs for dresses, hair or other accessories for decorating a personality (Oxford, 2018). Fashion is currently popular among a large population (Nirmala, 2018).Fashion never remains in its original form; it changes or modifies with time and place; if it does not change, nothing will be introduced as a "new" style (Chanel, n.d.).Fashion is sometimes imprisonment. These people have imposed themselves on them, despite the fact that they know they are comfortable without being very fashionable.When a product becomes popular, people adopt it on a large scale, and you notice that it hasn't been seen before, which is known as fashion; it changes quickly because both people and eyes don't want to see the same thing repeated (Noubikko 2015).

The media's role in the fashion industry

The current media is involved in everything; it either creates new ways to do things or plays a role in destroying them.According to "Media in Fashion," today is the world of the media; fashion was not so popular among people a few decades ago, but it has now found a place in the field of the media and has been established as a big industry, providing awareness of the latest trendy fashion among people through print, electronic, and now digital media.McFatter (2015) conducted a study to measure the number of women in the United Kingdom who become fashion addicts and he found that a large number of women adopt different fashions through the media, like TV shows, movies, magazines, etc. According to Zeb, Rashid, and Bilal (2018), there was a time when people wanted to wear their traditional dresses, such as salwarkameez. Obviously, people still wear salwarkameez today, but fashion has changed the look of salwarkameez. Television, the internet, fashion shows, magazines, all these are the media for introducing new trends, new fashion and new brands for people which gradually become part of their clothing (Walsh, Mitchell, Thurau, 2019). According to David (2019), fashion was in, but not before the popularity of television; now, every house has one or more TVs, as well as a cable connection or dish that provides numerous fashion shows containing new dress designs that transport people into the world of glamour.According to McClung and Holdorf (2017), clothes are the most important thing, but they cannot remain in one shape in the modern era.They also said that with the passage of time, fashion has made its place in culture; slowly and steadily, people are accepting the latest and want to know the updates about the upcoming fashion, which is mostly provided through the media because the media is a trend for us through magazines, social media or television and through television, fashion shows play a role in providing the latest news regarding the latest fashion. Fashion exists in culture and adopts or modifies culture; the process of adopting or moderating culture begins with radio, television, fashion shows, the internet, social websites, newspapers, banners, billboards, advertisements, or through magazines, because people are exposed to these mediums several times a day, which influences people's outfits (Barnes, & Greenwood, 2016).Today, everyone wants to create his or her own identity because the media is acting as a teacher and creating a splendid image of the ideal personality; to some extent, the media succeeds in this purpose because television has become an integral part of every home and children, teenagers, young or adults have easy access to it; this access, in some way, causes their image to be on the rise.Television is the most widely viewed medium of mass media in Pakistan because it is a developing country with a large number of illiterates; they can easily obtain knowledge and information by watching television; by taking advantage of this, Indian and Western countries shift their culture, norms, values, customs, traditions, education, and fashion towards the Muslim culture through electronic media (Ak).Print and electronic media, according to Ahmad (2016), are the main media that allow the fashion industry to change our way of life by promoting branded items, apparel, footwear, jewelries, and other accessories.Without a doubt, the media has made teenagers fashion conscious; teenage girls frequently try to shape their bodies, create identities, look beautiful by wearing various fabulous apparel, and want to look like a beauty by appearing on a television screen (Brandon 2015).

Effect Of Western Fashion On Values

The introduction of science and technology through education by Westerners has brought variations in clothing and made clothes available to the larger community, from childhood to adulthood, with different styles and designs existing today for people and students (Schall & Appiah, 2016). Interestingly, while some students copy blindly from these western and technological----dress codes, others learn correctly about how to dress from these same technological ideas (Nenad, 2013. As cited in Schall & Appiah, 2016, Appiah and Schall went on to say that it is uncommon to see students dressed in traditional and cultural attire, and that their dress codes have shifted from traditional to western fashion as a result of the influence of western media brought about by science and technology.Religiously, people, especially women, are expected to dress in a non-obtrusive manner.This is to abstain from pulling pointless which thus stimulates sexual inclination from other individuals. Prior to the fall of Adam, man (referring to both male and female) was unmindful of his bareness. The consciousness of this mystery sets man in a place of seeing the need to cover the essential, touchy parts of their body. Ladies ought not to uncover their essential parts by wearing short skirts, sleeveless garments and straightforward clothing, etc. Inappropriate behavior can be caused by unpredictable conduct, including having different sex accomplices. Profane clothing can be used to enjoy the sexual weight that is available to people.It is additionally identified with sexual provocation, allegations, and assault. Regardless of whether in private or open spots, the code of dressing tends to give an impression of one's capacity to safeguard a particular legacy and social esteem in the middle of current human progress and innovation (Chinzadi & Gbakorun, 2017). Clothing consciously and unconsciously encodes multiple messages or cues for others to interpret, and perceivers translate these messages into meanings from another's clothing and appearance, whether intended, unconscious, or imagined (Johnson et al., 2002 as cited in Azuah, 2015).

According to (Uzobo et al., 2018), the western media's influence on and among the female gender in third-world countries such as Nigeria has permitted almost all aspects of indigenous values and norms.It's become so obvious that if you don't act, dress, or speak like a westerner, you're considered a primitive, unexposed, and sometimes a deviant.

Western Fashion Among Female Students

The Western pattern of dressing has eroded societal values in Nigeria and other African countries and is therefore an affront to the existence and the identity of cultures. Females are mostly victims of indecent dressing emulated by western fashions. They sometimes dress to expose parts of their breasts and wear skimpy skirts and very short dresses, exposing their thighs and stomachs. Currently, Bua and Tsav (2016) explain that even the boys' dress patterns differ.It makes them look so dirty and very unattractive with unkempt hair and dirty jeans having pockets of holes deliberately created around the knees and the lower part of the trousers is allowed to flow on the ground because they go through their heels and into their legs as socks. The waist of their trousers is lowered and fastened tightly in the middle of the two bottom lobes to reveal their boxers (pants). Anyakoha & Eluwa, (2008), as cited in Obeta & Uwah, (2015), stated that clothing is also used to show people’s status and the role they play in society. They further explained that the clothing someone decides to wear influences the impression people have of such an individual. It also tells you about the family such a person comes from. It can also affect a person's comfort and self-confidence (Obeta, & Uwah, 2015). (Hebdige 1979; Odeleye 2000 as cited in Okeh, 2009) observed that in making clothing choices, younger female populations are demonstrating awareness that a style or mode of appearance has meaning. It has been discovered that more women spend unnecessary energy on western media (achieved through science and innovation), in some cases observing how celebrities dress.This is regularly encouraged through recordings, satellites and other media operators. Their fashion sense is influenced by celebrities, western western fashion, and so on.

Example Of Western Fashion

The dressing examples of female students have been seen as against Africans (Villani, 2001 as cited in Azuah, 2015; Nenad, 2013 & Omede, 2011 as cited in Schall & Appiah, 2016). As a result, clothing can be classified into two types: decent and indecent.Decent dressing is any way of dressing to cover the private parts of the body, specifically the breasts, thighs, stomach or even the underwear, be it male or female. Wearing skimpy dresses which may not conform to an occasion may also be classified as indecent. Every valuable thing on this earth is never exposed but rather hidden. Gold and precious jewelry are two examples.But today, people dress to expose portions of sensitive parts of the body.

The following are some types of indecent western fashion depicted in the Western media practiced by female students in Nigeria.

(1). Sleeveless tops,

(2). Body hugs

(3). Knickers

(4). Transparent clothes

(6). Bogus fashion jewelry

(7). Spaghetti tops

(8). Off the shoulders

(9). Wicket Straps

(10). Mono Straps

(11). Mini Skirts

(12) A dress and a skirt with a slit above the knee.

(13). Tight trousers and dresses

(14) T-Shirts and jeans which carry immoral embossed messages.

(15). All clothes that reveal sensitive parts of the body such as the back, chest, belly, upper arms and buttocks.

(16). Rosy Chicks

(17). Eye Shadow

(18). Excessive Lipsticks

(19). Rastafarian hairstyles

(20). Nail attachments. Etc.

When students wear them, they appear half-naked; the trousers and shirts are skimpy, revealing their tummies, a body hug that shows all the contours of their body frames, or mini-skirts with see-through tops.Although male students wear shirts and trousers, the trousers are bigger in size compared to their nominal sizes, and are pushed down almost below their buttocks in what they call ‘ass-down’.

Effect Of Western Fashion On Female Students

"Western culture is an extremely broad term that refers to the social norms, belief systems, traditions, customs, values, and so on that originated in Europe or are based on European culture."Since Western culture has a unique identity with the concept that each person should be free, as if they were free to express themselves and free to do anything, this culture has become well-known and has spread from one country to another, especially during globalization. The combination of Western culture and global connectivity has created a market with no borders and, as a result, culture is running free in this new era. Because of that, many people tend to adopt Western trends, such as eating Western food, listening to Western music and following a Western sense of fashion.
Western culture has had a big impact on fashion in many countries, mostly on women. Westerners present their language, religion and even clothing as superior to local traditions. In Nigeria, female students use Western fashion for everyday wear. Furthermore, the proliferation of Western media, such as TV, social networks, movies, magazines, and so on, has played an important role in promoting and exposing Western fashion, particularly among female students.Western fashion also influences the majority of female students in Nigeria. "By 2010, women had already adopted Western fashions. Female students in Nigeria tend to watch Western media shows such as Fashion Week or America’s Next Top Model etc. Since they are easily influenced by Western TV shows, music videos, the internet and celebrities that they see every day, many young females have changed from wearing local clothes to wearing crop tops, short skirts, short jeans, chokers, etc., whereas males wear ripped jeans, hip hop shirts and so on.

Negative Aspect Of Western Fashion

Keyes (2020) raised fears about the negative influence that the western media has on women. "Women are particularly vulnerable to outside influence from their television sets and social media". As a result, they are susceptible to change through any means.Chari (2015) says "their world is erected by the stories they hear, see and tell. The Western media is heavily involved in this process.The Western media, in terms of fashion, has influenced women, thereby making them believe in a particular way of dressing. The kind of clothes used in acting, stage music, and advertisements are presented to society as the best way to dress to make one look good. Mangwere etal (2015) supports this, stating that "western fashions are some of the factors that today affect the way women (youths) dress, walk etc.

Women are in the crucial process of self-development, especially female students. Generally, women are easily influenced by something that interests them, since they are very eager to learn and experience something new. That is why fashion trends have had such a large impact on women's lives.It includes the bad influences which lead women to cause trouble for individuals, families or even society.

Individual effects

According to Atul Kulkarni (2015), "Westernization is defined as the incorporation of the norms, values and culture of the west into our culture. It has greatly affected our traditions, customs, our families, and our respect and love for others. As stated in a target study article (2019), "Fashion has taken up the lives of women so much that most of them are more concerned about their style statement at an age where they should be more concerned about their grades." Some students seem to spend more time checking out the latest western fashion trends and adapting to that style very quickly. "The time they should be studying, they spend watching TV programs, reading fashion articles, or searching the web for the most recent trendy clothes" (Vivek, 2016).

Family effects

"Many parents fear that if their teenagers wear revealing clothing, they’ll attract the attention of sexual predators" (Hoare, 2016). As parents, they are very concerned about their daughters, since wearing sexy clothes may provoke rapists. Wolfendale (2016) argues that "Because a provocatively dressed woman sexually arouses men, she risks attracting unwanted sexual attention." Therefore, these incidents can still occur. More specifically, western fashion is a means of displaying a person's form of personal expression, a display of self-concept, and the amount of wealth a person may possess."Because not everyone can afford the latest, most expensive, and most fashionable clothes, it is likely to raise the issue of discrimination in society.

Use Of Western Fashion To Manage Impressions And Possible Reasons Western Fashion Is Abused By Students

According to Sinha (2009) cited in Keyes, (2020), "Impression management is an active self-presentation of a person aiming to enhance his image in the eyes of others". However, in a world that is becoming dominated by multimedia, the likelihood of people being judged by snapshots of their appearance is increasing. Social networking, dating websites and online profiles all feature people’s photographs, and subsequently convey a visual message to an audience. Whilst the salience of facial features is well documented, other factors, such as fashion, also play a role in impression formation. Fashion can communicate an extensive and complex array of information about a person, without the observer having to meet or talk to the wearer. A person’s attire has been shown to convey qualities such as character, sociability, competence and intelligence (Damhorst, 2019), with first impressions being formed in a fraction of a second (Todorov, Pakrashi, and Oosterhof, 2016). Subsequently, many individuals from and around the world fight to earn thousands and millions of through social media to aid popularity.

Damhorst (2019) states that ‘dress is a systematic means of transmission of information about the wearer’. A person’s choice of clothing can heavily influence the impression they transmit and is therefore a powerful communication tool. McCracken (2018) suggests that clothing carries cultural meaning and that this information is passed from the ‘culturally constructed world’ to clothing, through advertising and fashion. As a result of the massive influence of western fashion through the western mass media, most Nigerians, particularly female students and women in general, have practically adopted the western dressing code because it appears to be globally accepted by the other genders and appears to be the best way to feel among others in and outside their society.Having said that, it is also important to note that many women, and even men, adopt the western fashion system in order to garner positive comments and impress the public, whether at social gatherings or on social media.

However, the abuse of western fashion has piqued the public's interest, as many Nigerian youths overuse the western dress code.In this regard, many female students work in public while wearing only bras and panties, while others wear underwear and completely transparent hand-less crop tops on the streets and even at social gatherings.More so, many other ladies wear shirts, trousers, and gowns without underwear just to properly display their sexy body structure. However, the reasons for this excessive abuse of western fashions can not be summed up as it is based on personal perceptions and ideologies (McCracken 2018). According to Sinha (2009) cited in Keyes, (2020), the common reasons why ladies abuse western fashions are dynamic but include: to feel more civilized than others in society, to impress the public, among others, to attract the massive attention of the opposite sex, to express freedom and enjoy comfort, etc.

2.3 THEORETICAL FRAMEWORK

Social Learning Theory (Albert Bandura 1977)

Social Learning Theory was coined by Albert Bandura, a psychologist, in 1977. Bandura proposed that individuals develop general behaviour and attitudes by modeling the behaviour of others. Individuals learn or model behaviour, values, attitudes, and skills through the observation of other individuals, or through observation of the electronic or print media. This coincides with the effect of the western media on its audience, not only confined to the behavior of others in the vicinity. The theory suggests that a lot of learning takes place through observation first, prior to doing it personally. Observing the behaviour of others influences their behaviour, especially women's behaviour (in the context of this study). Western media models, especially movie stars, and other key celebrities have had an impact on the audience. According to Martin and Bush (2016), the female gender purchasing some fashion wear has an effect on western entertainers.As a result, entertainers are regarded as important by women today.Social Learning Theory recognizes that many human behaviours are learned through watching other people, which is the major concern of this study. The Western media provides such models through actors who display different behaviour and fashions. If women watch and see fashion and women's dressing through the western media, then they will ultimately gain knowledge of the new fads and trends in dressing that are contemporary and popular. There is a likelihood that they may change their attitude toward such fashion and probably change their way of dressing as well as the style of such costumes. Social Learning Theory acknowledges that human beings are capable of thinking and, similarly, they can benefit from their observations and from experiencing them.

Selectivity Theory (Laura Carstensen, 1995)

There are four types of selectivity theory and they are: Selective Exposure, Selective Perception, Selective Attention and Selective Retention. They are further explained below.

Selective Exposure

Selective exposure expresses individual preference for certain medium or media messages base on his felt needs, interest or beliefs. Okunna (2017) explains that because the western media audience is active, people can choose what they want to expose themselves to: what to read, hear, or see in the media. Most young people, for example, would rather watch musical programs, fashion shows, and football highlights than listen to the news.

Selective Perception

No two people have the same interpretation of the same message.According to Okunna (2017), people selectively perceive media content in the way they want to see it.Each individual reserves the right to determine what meaning particular information will have for him or her. Most times, our previous experience and current disposition (needs, interests, moods etc.) determine what meaning we make out of a mass media message. For instance, a man whose legs are amputated as a result of an accident will feel less concerned about the latest designer shoes in a mass media advertisement.

Selective Attention 

We are exposed to too many mass media messages or information daily from both the print and electronic media, but our choice of which message or information to receive is known as selective attention. And most times selective attention is as a result of already held interest or attitude.

Selective Retention

Selective retention is rooted in the capacity of members of the mass media audience to retain or discard mass media messages or information. Okeoma (2012) explains that no individual possesses the capacity to retain all the stimuli from the media that will amount to so much. The choice open to the individual will be to select those stimuli that reinforce his ego or those that are not at variance with his or her purpose of living.

2.3 EMPIRICAL REVIEW

Okechukwu (2017) conducted a study on "The influence of the Western media on the dressing patterns of undergraduates in Nigeria". The study was aimed at finding the extent to which the western media has influenced the dressing patterns of undergraduates at Imo State University. The study employed a survey method. According to the findings of the study, the western media has influenced the dress patterns of Nigerian students.The study recommended that programme producers should add some creativity to their programmes, so as to capture the attention of the people, thereby exposing local culture and the government should make provision for cultural promotions in colleges and universities, to sensitize them so as to appreciate their culture.

Nnemeka (2016) also conducted research on "The influence of the media on students' modes of dressing". The study is aimed at evaluating the influence of the media on students’ modes of dressing. The study recommended that the Nigerian Films and Video Board (NFVCB) should set a ban on all musical works or videos that celebrate obscenity, since such works promote sexual immorality amongst our youth, students, and in society at large.

Furthermore, Ejiogu (2020) conducted a study on "The influence of Media Imperialism on the dress code of young people in Owerri Municipal". The study aimed at finding whether Owerri Municipal Youths dress sense is influenced by content of foreign TV programmes. The study adopted the survey research method. The study recommended that regulatory agencies in Nigeria should ensure that media organizations comply with the mandatory local programme quota as contained in the NBC code. Be that as it may, the present study will explore the situation at Imo State University to check for similarities or differences in the findings.

Hoffner and Buchanan (2015) found that the attractiveness of the movie characters associated with the rating of female characters with their wishful identification could lead to a modeling effect in terms of the appearance of women. Therefore, women are more likely to consciously model their own appearance after a model character. This leads to making TV characters appealing as role models to young adults, especially women. This, in turn, emphasizes the one-of-a-kind connection between the audience and the media figures.According to Dominick (2015), "throughout history, films have been collectors, producers and distributors of social knowledge". He emphasized this notion by explaining that "the three defining features of films are that first, they attract the most specialized group of audiences, and second, films are the most in tune with demographic, economic and social trends. Finally, films have the ability to influence social trends.

Apuke (2016) carried out a study on the influence of western films on students’ dress patterns at Taraba State University, Jalingo. The study explores fashion trends among students of the institution and finds that styles like hip hop/hippies, corporate/cocktail and make-up/hairstyle, which are common in American films, are the most imitated forms/styles of dressing by students. Incidentally, such dressing patterns are considered an aberration in African society. The study adopted the survey method to gather data for the study in which 220 questionnaire copies were administered to the students of the university across all levels of study. The study's findings appear to suggest a link between students' exposure to western films and their clothing choices, despite the fact that this hypothesis was not statistically tested in the study.The study recommends proper parenting and counseling, uncompromising religious teaching and strict implementation of the dress code by tertiary institutions as a panacea for the social challenge.

Nkwam (2017) conducted research on the influence of western television programmes on the dress code of Imo State university undergraduates. The study investigated the influence of Western television programs on the dress code of Imo State University undergraduates, as well as the consequences of such exposure on the life style of Imo State University undergraduates, particularly in terms of their mode of dressing.The survey and observation methods were employed for the study and the questionnaire was used for collecting data. The study revealed that Imo State University undergraduates prefer foreign media and modes of dressing and this preference is largely attributable to exposure to foreign cultural values through the mass media. The study recommended, among others, that the protagonists and custodians of traditional culture and heritage should co-opt the mass media in their campaign. Also, regulating agencies in Nigeria should ensure that mass media organizations comply with the mandatory local programme quota as contained in the Nigeria Broadcasting Corporation (NBC) code, and that producers of Nigerian movies should make it a point of duty to promote local cultures as youths tend to imbibe what they watch in movies.

2.5 CHAPTER SUMMARY

In this review the researcher has sampled the opinions and views of several authors and scholars on fashion, western fashion among the female student, effect of western fashion on values, effect of western fashion on female students, use of western fashion to manage impression, and the negative aspect of western fashion. The possible reasons why western fashion is abused by students were not excluded. Recently, the works of scholars who conducted empirical studies have also been reviewed.The chapter has made clear the relevant literature.
CHAPTER THREE

RESEARCH METHODOLOGY

3.1 Research Design

Research designs are perceived to be an overall strategy adopted by the researcher whereby different components of the study are integrated in a logical manner to effectively address a research problem. In this study, the researchers employed a survey research design. This is due to the nature of the study, whereby the opinions and views of people are sampled.

3.2 Area Of Study

Founded in 2016, Legacy University, Okija is a private higher-education institution located in the large town of Okija (population range of 10,000-49,999 inhabitants), Anambra. Officially recognized by the National Universities Commission of Nigeria, Legacy University, Okija is a coeducational Nigerian higher education institution. Legacy University, Okija offers courses and programs leading to officially recognized higher education degrees such as bachelor's degrees in several areas of study. See the Uni Rank degree levels and areas of study matrix below for further details. Legacy University, Okija also offers a variety of academic and non-academic facilities and services to students, such as administrative services.(Wikipedia.com)

3.3 Population of the study

According to Udoyen (2019), a study population is a group of elements or individuals, as the case may be, who share similar characteristics. These similar features can include location, gender, age, sex or specific interests. The emphasis on studying the population is that it consists of individuals or elements that are homogeneous in description.

This study was carried out to examine the influence of the western media on the fashion choices of Nigerian women, using the female students of Legacy University, Okija, as a case study. Hence the all the female students in university of Legacy University, Okija form the population of the study.

3.4 Sample and Sampling Techniques

A study sample is simply a systematic selected part of a population that infers its results from the population. In essence, it is that part of a whole that represents the whole and its members share characteristics in like similitude (Udoyen, 2019). In this study, the researchers adopted the simple random sampling (srs.) method to determine the sample size.

In this study, the researchers adopted the purposive sampling method to determine the sample size. Out of all the entire female students of university of Legacy University, Okija, the researcher purposively selected  264 females students from the overall population which comprise of 66 female students from faculty of education, 66 female students from faculty of management sciences, 66 female students from the faculty of health sciences, and 66 female students from the faculty of social sciences making a sum of 264 female students as sampled size.

3.5 Instrument for Data Collection

The research instrument used in this study is a questionnaire. A survey containing 29 questions was administered to the enrolled participants. The questionnaire was divided into two sections, the first section enquired about the responses demographic or personal data while the second sections were in line with the study objectives, aimed at providing answers to the research questions which was raised against a four Likert scale of Strongly Agree(SA), Agree(A), Strongly Disagree(SD) and Disagree(D). Participants were required to respond by placing a tick in the appropriate column. The questionnaire was personally administered by the researcher.

3.6 Method of Data Collection

Two methods of data collection, which are primary source and secondary source, were used to collect the data. The primary sources included oral interviews and questionnaires, while the secondary sources included textbooks, the internet, journals, published and unpublished articles and government publications.

3.7 Method of data analysis

The responses were analyzed using the frequency tables, which provided answers to the research questions. While the hypothesis was tested using Ch-square statistical tool SPSS v23. 

CHAPTER FOUR

DATA PRESENTATION, ANALYSIS AND DISCUSSION OF FINDINGS
4.1 Introduction

The purpose of this study was to examine the influence of western media on the fashion choices of Nigerian women using female students of Legacy University, Okija as a case study. This chapter is concerned with the presentation and analysis of data gathered through the use of a questionnaire distributed to the respondents and the test of a hypothesis.

The study answered the following research questions:

How has the content of western fashion affected female students?

What are the impact of western fashion on the values of female students?

Should western fashion be isolated from female students?

To achieve the purpose of this chapter, the following sub-headings are discussed:

Data Presentation

Answering Research Questions
Test Of Hypothesis

Discussion Of Findings

4.2
DATA PRESENTATION

The table below shows the summary of the survey. A sample of 264 was calculated for this study. A total of 229 responses were received, while a total of 209 were validated. This was due to irregular, incomplete and inappropriate responses to some questionnaires. For this study, a total of 209 were validated for the analysis.

Table 4.1: Distribution of Questionnaire

	Questionnaire 
	Frequency
	Percentage 

	Sample size
	264
	100

	Received  
	229
	86.74

	Validated
	209
	79.17


Source: Field Survey, 2021

4.3
Demographic Profile of the Respondents
Table 4.2: Demographic profile of the respondents

	Demographic Information
	Frequency
	Percent

	Faculty Of Study
	
	

	Education
	81
	38.76%

	Management Sciences
	53
	25.36%

	Health Sciences
	39
	18.66%

	Social Sciences
	36
	17.22%

	Year In School
	
	

	Year 1
	48
	22.97%

	Year 2
	52
	24.88%

	Year 3
	70
	33.49%

	Year 4
	39
	18.66%

	Age
	
	

	20-25
	98
	46.89%

	26-30
	77
	36.84%

	31-35
	20
	9.57%

	36+
	14
	6.7%

	Marital Status
	
	

	Single
	120
	57.42%

	Married
	79
	37.8%

	Divorced
	10
	4.78%

	Widowed
	0
	0%


Source: Field Survey, 2021

On demographic information, table 4.2 reveals that 38.76% of total respondents belong to the faculty of education, 25.36% of the respondents belong to the faculty of management sciences, 18.66% of the respondents belong to the faculty of health sciences while the remaining 17.22% of the respondents belong to the faculty of social sciences. This implies that most of the respondents belong to the faculty of education. 22.97% of the total respondents were year-1 students, 24.88% of the respondents were in year-2, 33.49% of the respondents were in year-3 while the remaining 18.66% of the respondents were in year-4. 46.89% were aged between 20-25 years, 36.84% were aged 26-30 years, 9.57% were aged between 31-35 years, while the remaining 6.7% were aged 36 years and above. On the marital status of the respondents, 57.42% were single, 37.8% were married, while the remaining 4.78% were divorced.
4.4
 ANSWERING RESEARCH QUESTIONS

Research Question 1: What western visual event affects the dressing styles of female students?
Table 4.3: Western visual event that affects the dressing styles of female students.
	Statement
	SA
	A
	SD
	D
	Total

	Movies
	64
	77
	30
	38
	209

	Music Videos
	71
	79
	29
	30
	209

	Entertainment Shows
	79
	94
	10
	26
	209

	News Programmes
	48
	81
	35
	45
	209

	Discussion/Religious Programmes
	55
	79
	38
	34
	209


Source: Field Survey, 2021
In Table 4.3 above on the  western visual event that affects the dressing styles of female students; 64 of the total respondents strongly agreed on movies, 77 of the respondents agreed, followed by 30 respondents who strongly disagreed while the remaining 38 respondents disagreed to this. On the statement “Music Videos”, 71 of the total respondents strongly agreed, followed by 79 respondents who agreed, followed by 29 respondents who strongly disagreed while the remaining 30 respondents disagreed. 79 respondents strongly agreed entertainment shows, 94 of the respondents agreed, followed by 10 respondents who strongly disagreed while the remaining 26 respondents disagreed. On the statement “News Programmes”, 48 of respondents strongly agreed, followed by 81 respondents who agreed, and 35 respondents who strongly disagreed while the remaining 45 respondents disagreed. Lastly on the statement “Discussion/Religious Programmes” 55 of the total respondents strongly agreed, followed by 79 respondents who agreed and 38 respondents who strongly disagreed while the remaining 34 respondents disagreed.

Research Question 2: What are the reasons for the preferred dress style among Nigeria women?
Table 4.4:  Reasons for the preferred dress style among Nigeria women.
	Statement
	SA
	A
	SD
	D
	Total

	Imitating role model/presenters
	93
	100
	0
	16
	209

	Comfort/Convenience
	81
	99
	15
	14
	209

	Ideological Reasons
	72
	90
	20
	27
	209

	Peer Influence
	92
	97
	0
	20
	209

	Demands of social association
	99
	105
	0
	05
	209


Source: Field Survey, 2021
In Table 4.4 above on the  reasons for the preferred dress style among Nigeria women; 93 of the total respondents strongly agreed on statement “Imitating role model/presenters”, followed by 100 of the respondents who agreed, while the remaining 16 respondents disagreed to this. On the statement “Comfort/Convenience”, 81 of the total respondents strongly agreed, followed by 99 respondents who agreed, followed by 15 respondents who strongly disagreed while the remaining 14 respondents disagreed. 72 respondents strongly agreed on the statement “Ideological Reasons” 90 of the respondents agreed, followed by 20 respondents who strongly disagreed while the remaining 27 respondents disagreed. On the statement “Peer Influence”, 92 of respondents strongly agreed, followed by 97 respondents who agreed, while the remaining 20 respondents disagreed. Lastly on the statement “Demands of social association” 99 of the total respondents strongly agreed, followed by 105 respondents who agreed while the remaining 5 respondents disagreed.
Research Question 3: How has the content of western fashion affected female students?
Table 4.5: How western fashion has affected female students.

	Statement
	SA
	A
	SD
	D
	Total

	Indulging in indecent choice of dressing
	92
	100
	0
	17
	209

	Change of social perception
	76
	89
	21
	23
	209

	Change of attitude towards social values
	88
	99
	0
	22
	209

	Change of attitude towards cultural values
	91
	102
	0
	16
	209

	Engaging in criminal acts
	59
	98
	25
	27
	209

	Engaging in immoral acts 
	96
	99
	0
	14
	209

	Lack of regard for religious value.
	87
	90
	15
	17
	209


Source: Field Survey, 2021

In Table 4.5 above on how western fashion has affected female students; 92 of the total respondents strongly agreed on statement “Indulging in indecent choice of dressing”, followed by 100 of the respondents who agreed, while the remaining 17 respondents disagreed to this. On the statement “Change of social perception”, 76 of the total respondents strongly agreed, followed by 89 respondents who agreed, and  21 respondents who strongly disagreed while the remaining 23 respondents disagreed. 88 respondents strongly agreed on the statement “Change of attitude towards social values” 99 of the respondents agreed, while the remaining 22 respondents disagreed. On the statement “Change of attitude towards cultural values”, 91 of respondents strongly agreed, followed by 102 respondents who agreed, while the remaining 16 respondents disagreed. 59 respondents strongly agreed on the statement “Engaging in criminal acts” 98 of the respondents agreed, followed by 25 respondents who strongly disagreed while the remaining 27 respondents disagreed. On the statement “Engaging in immoral acts”, 96 of respondents strongly agreed, followed by 99 respondents who agreed, while the remaining 14 respondents disagreed. Lastly on the statement “Lack of regard for religious value” 87 of the total respondents strongly agreed, followed by 90 respondents who agreed and 15 respondents who disagreed while the remaining 17 respondents disagreed.
Research Question 4: What are the impact of western fashion on the values of female students?
Table 4.6: The impact of western fashion on the values of female students.
	Statement
	SA
	A
	SD
	D
	Total

	Wearing of short skirt in public
	100
	109
	0
	0
	209

	Wearing of torn trousers(crazy jeans) in social environments.
	79
	99
	0
	31
	209

	Wearing of skimpy shirts that reveals the tummy
	72
	102
	15
	20
	209

	Wearing of body hug that displays all contours in the body frames in public
	89
	98
	0
	22
	209

	Wearing of mini-skirt in the public.
	95
	114
	0
	0
	209

	Wearing of bum shorts and crop tops in public
	101
	108
	0
	0
	209


Source: Field Survey, 2021

In Table 4.6 above on the impact of western fashion on the values of female students; 100 of the total respondents strongly agreed on statement “Wearing of short skirt in public”, while the remaining 109 respondents agreed to this. On the statement “Wearing of torn trousers(crazy jeans) in social environments”, 79 of the total respondents strongly agreed, followed by 99 respondents who agreed while the remaining 31 respondents disagreed. 72 respondents strongly agreed on the statement “Wearing of skimpy shirts that reveals the tummy” 102 of the respondents agreed, followed by 15 respondents who strongly disagreed while the remaining 20 respondents disagreed. On the statement “Wearing of body hug that displays all contours in the body frames in public”, 89 of respondents strongly agreed, followed by 98 respondents who agreed, while the remaining 22 respondents disagreed. 95 respondents strongly agreed on the statement “Wearing of mini-skirt in the public” while the remaining 114 respondents agreed. Lastly on the statement “Wearing of bum shorts and crop tops in public” 101 of the total respondents strongly agreed, while the remaining 108 respondents agreed.
Research Question 5: Does western media have any negative influence on the fashion choice of female students?
Table 4.7: Western media has no negative influence on the fashion choice of female students. 
	Option
	Frequency
	Percentage

	Strongly agreed
	17
	8.13

	Agreed
	17
	8.13

	Strongly Disagreed
	108
	51.67

	Disagreed
	67
	32.07

	Total
	209
	100


Source: Field Survey, 2021
In table 4.7 above on the statement “western media has no negative influence on the fashion choice of female students”, 8.13% of the total respondents strongly agreed, followed by 8.13% of the respondents who agreed to this statement and 51.67%  of the respondents who strongly disagreed while the remaining 32.07% of the respondents disagreed.

Research Question 6: Should western fashion be isolated from female students?
Table 4.8: Western fashion shouldn’t be isolated from female students. 
	Option
	Frequency
	Percentage

	Strongly agreed
	21
	10.05

	Agreed
	25
	11.96

	Strongly Disagreed
	124
	59.33

	Disagreed
	39
	18.66

	Total
	209
	100


Source: Field Survey, 2021
In table 4.7 above on the statement “western fashion shouldn’t be isolated from female students”, 10.05% of the total respondents strongly agreed, followed by 11.96% of the respondents who agreed to this statement and 59.33%  of the respondents who strongly disagreed while the remaining 18.66% of the respondents disagreed.

Test Of Hypothesis

H01: Western media has no negative influence on the fashion choice of female students

H02: Western fashion shouldn’t be isolated from female students.

Level of significance: 0.05

Decision Rule: 

In taking decision for “r”, the following riles shall be observed;

If the value of “r” tabulated is greater than “r” calculated, accept the alternative hypothesis (H1) and reject the null hypothesis (H0).

If the “r” calculated is greater than the “r” tabulated, accept the null hypothesis (H0) while the alternative hypothesis is rejected

Hypothesis One

Table 4.8: Western media has no negative influence on the fashion choice of female students.
	Response 
	Observed frequencies
	Expected frequencies (E) 
	O-E
	(O-E)2
	(O-E)

  E

	Strongly Agreed

Agreed

Strongly Disagreed

Disagreed


	17

17

108

67

209
	52.25

52.25

52.25

52.25
	-35.25

-35.25

55.75

14.75


	-1242.56

-1242.56

3108.06

217.56
	-23.78

-23.78

59.48

4.16

16.08


Degree of freedom =
(row-1) (column-1) 

= (4-1) (3-1)

= 4*1

=3

At 0.05 level of significance, given the above degree of freedom, table value of X2 (I.e X2t) = 7.815.

The decision rule is

Accept Ho if X2t>X2cal, and

Reject Ho if X2t<X2cal

Thus, since the X2t (7.815) < X2cal (16.08), we reject null hypothesis and accordingly accept alternate hypothesis. This implies that western media has a negative influence on the fashion choice of female students.

Hypothesis Two

Table 4.9: Western fashion shouldn’t be isolated from female students.
	Response 
	Observed frequencies
	Expected frequencies (E) 
	O-E
	(O-E)2
	(O-E)

  E

	Strongly Agreed

Agreed

Strongly Disagreed

Disagreed


	21

25

124

39

209
	52.25

52.25

52.25

52.25
	-31.25

-27.25

71.75

-13.25


	-976.56

-742.56

5041

-175.56
	-18.69

-14.21

96.48

-3.36

60.22


Degree of freedom =
(row-1) (column-1) 

= (4-1) (3-1)

= 4*1

=3

At 0.05 level of significance, given the above degree of freedom, table value of X2 (I.e X2t) = 7.815.

The decision rule is

Accept Ho if X2t>X2cal, and

Reject Ho if X2t<X2cal

Thus, since the X2t (7.815) < X2cal (60.22), we reject null hypothesis and accordingly accept alternate hypothesis. This implies that western fashion should be isolated from female students.

4.5 Discussion of Findings

The findings of this study revealed the western visual event that affects the dressing styles of female students in table 4.3 which include; movies, music videos, entertainment shows, news programmes, and discussion/religious programmes.
More so, the findings disclosed the reasons for the preferred dress style among Nigeria women which include; imitating role model/presenters, comfort/convenience, ideological reasons, peer influence, demands of social association. This was presented in Table 4.4. were most respondents agreed to these.

Furthermore, the study pointed out the diverse ways through which western media fashion content has affected female students among which include; indulging  in indecent choice of dressing, change of social perception, change of attitude towards social values, change of attitude towards cultural values, engaging in criminal acts, engaging in immoral acts and  lack of regard for religious value. This was revealed in table 4.5 where majority of the respondents strongly agreed to these.

Lastly, the findings of this study revealed the impact of western fashion on the values of female students, among them include; wearing of short skirt in public, wearing of torn trousers(crazy jeans) in social environments, wearing of skimpy shirts that reveals the tummy, wearing of body hug that displays all contours in the body frames in public, wearing of mini-skirt in the public and wearing of bum shorts and crop tops in public. This was disclosed in table 4.6

The result obtained from the hypothesis tested show that western media has a negative influence on the fashion choice of female students and western fashion should be isolated from female students. This was disclosed in table 4.8 and 4.9 respectively.
CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1 Introduction

This chapter summarizes the findings of the examination of the influence of western media on the fashion choices of Nigerian women using female students of Legacy University, Okija as case study. The chapter consists of summaries and findings, conclusions, recommendations, limitations and suggestions for further study.

5.2 Summary

In this study, our focus was to examine the influence of western media on the fashion choices of Nigerian women using female students of Legacy University, Okija as case study. The study specifically was aimed at showing how the contents of western fashion affects the female students, examining its pervasive impact on the values of the female students and put into consideration if the western fashion should be isolated from them or accepted. The study adopted the social learning theory and selectivity theory.

The study adopted the survey research design and randomly enrolled participants using a purposive technique to choose the sample size in the study. A total of 209 responses were validated from the enrolled participants, where all respondents were students of Legacy University Okija, Anambra State. A self-constructed and validated questionnaire was used for data collection. The collected and validated questionnaires were analyzed using four Likert scales of Strongly Agree (SA), Agree (A), Strongly Disagree (SD) and Disagree (D) with frequency tables and percentage.
5.3 Conclusion

Having critically examined the research questions and the research findings, the following conclusion was made based on the information gathered:

The western visual event that affects the dressing styles of female students include; movies, music videos, entertainment shows, news programmes, and discussion/religious programmes.

The reasons for the preferred dress style among Nigeria women include; imitating role model/presenters, comfort/convenience, ideological reasons, peer influence, demands of social association. 
Western media has a negative influence on the fashion choice of female students.
The diverse ways through which western media fashion content has affected female students include; indulging  in indecent choice of dressing, change of social perception, change of attitude towards social values, change of attitude towards cultural values, engaging in criminal acts, engaging in immoral acts and  lack of regard for religious value. 
The impact of western fashion on the values of female students can not be over emphasized, however among the numerous impact include; wearing of short skirt in public, wearing of torn trousers(crazy jeans) in social environments, wearing of skimpy shirts that reveals the tummy, wearing of body hug that displays all contours in the body frames in public, wearing of mini-skirt in the public and wearing of bum shorts and crop tops in public. 
Western fashion should be isolated from female students.
5.4 Recommendation

With respect to the findings and the aim of this study, the researcher therefore recommend that;

Universities and other tertiary institutions should take the issue of dress code serious, punishing students who are found wanting. 

Visual(media) presenters should dress decently at all times as they serve as role models to majority of young ones. 

NGOs dealing with issues like dress pattern need to sensitize youths about issues of dress pattern. 

Advertisers need to be censored and stopped from using immoral or indecent images or visuals in their effort to sell their goods or services.

Parents have a huge role to play at least by making efforts to regulate or balance the amount of foreign content their children are exposed to since the national Broadcasting Commission (NBC) cannot regulate who hooks up to digital medias television.
Since the rate of women exposure to foreign medias is high, the regulatory agencies in Nigeria should ensure that media organizations comply with the mandatory 60% local content programmes as against 40% foreign content programme quota as contained in Nigeria broadcasting corporation (NBC) code. This will enable our culture and tradition not to go into extinction. 
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APPENDIXE

QUESTIONNAIRE

PLEASE TICK [√] YOUR MOST PREFERRED CHOICE(s) ON A QUESTION OF YOUR CHOICE

SECTION A

PERSONAL INFORMATION

1. Faculty Of Study
Education


[  ]
Management Sciences

[  ]
Health Sciences

[  ]
Social Sciences

[  ]
2. Year In School
Year 1



[  ]
Year 2



[  ]
Year 3



[  ]
Year 4



[  ]
3. Age 

20-25



[  ]

26-30



[  ]

31-35



[  ]

36+



[  ]

4. Marital Status
Single



[  ]
Married


[  ]
Divorced


[  ]
Widowed


[  ]
SECTION B

Please indicate the extent to which you are satisfied with the following items by ticking in any of the boxes represented by strongly agree (SA), agree (A), strongly disagree (SD) and disagree (D). 

Research Question 1: What western visual event affects the dressing styles of female students?
	
	Statement
	SA
	A
	SD
	D

	5
	Movies
	
	
	
	

	6
	Music Videos
	
	
	
	

	7
	Entertainment Shows
	
	
	
	

	8
	News Programmes
	
	
	
	

	9
	Discussion/Religious Programmes
	
	
	
	


Research Question 2: What are the reasons for the preferred dress style among Nigeria women?
	
	Statement
	SA
	A
	SD
	D

	10
	Imitating role model/presenters
	
	
	
	

	11
	Comfort/Convenience
	
	
	
	

	12
	Ideological Reasons
	
	
	
	

	13
	Peer Influence
	
	
	
	

	14
	Demands of social association
	
	
	
	


Research Question 3: How has the content of western fashion affected female students?
	
	Statement
	SA
	A
	SD
	D

	15
	Indulging in indecent choice of dressing
	
	
	
	

	16
	Change of social perception
	
	
	
	

	17
	Change of attitude towards social values
	
	
	
	

	18
	Change of attitude towards cultural values
	
	
	
	

	19
	Engaging in criminal acts
	
	
	
	

	20
	Engaging in immoral acts 
	
	
	
	

	21
	Lack of regard for religious value.
	
	
	
	


Research Question 4: What are the impact of western fashion on the values of female students?
	
	Statement
	SA
	A
	SD
	D

	22
	Wearing of short skirt in public
	
	
	
	

	23
	Wearing of torn trousers(crazy jeans) in social environments.
	
	
	
	

	24
	Wearing of skimpy shirts that reveals the tummy
	
	
	
	

	25
	Wearing of body hug that displays all contours in the body frames in public
	
	
	
	

	26
	Wearing of mini-skirt in the public.
	
	
	
	

	27
	Wearing of bum shorts and crop tops in public
	
	
	
	


Research Question 5: Does western media have any negative influence on the fashion choice of female students?
Western media has no negative influence on the fashion choice of female students. 
	Option
	Please Tick

	Strongly agreed
	

	Agreed
	

	Strongly Disagreed
	

	Disagreed
	


Research Question 6: Should western fashion be isolated from female students?
Western fashion shouldn’t be isolated from female students.  
	Option
	Please Tick

	Strongly agreed
	

	Agreed
	

	Strongly Disagreed
	

	Disagreed
	


